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Alas Smithers & Lelgh 
SMITH ERS & LEIGH, the Oxford meant that he had to relinquish doing a turnover of £3m, it's likely SMITHERS & LEIGH, H Street store which se the worth of smaller-fhan- shops, has called in the 

e have | oved oi 

that a potential buyer vs e set ing at a higher turnover than that, rvice- Mv job now is to ensure on orderly think takeover and to protect the jobs of beina our employées." think Simmonds, his wife Carol and it fhis American composer Mitch Leigh opened the store in May arguing 
Bob Hine leods coll for improved tape qualify 

Kids have ears too 
A TWO-PRONGED ottack on qualily of some pre-recorded settes 1  - ' •' '  ' 

e spread of personal stéréos is that more people are aet- llng close to their fav< 

"Trade started off disafLr_ 0 ..     ,rr  ly and since then we have been afe the quality of service and grea- short of working capital to enable ter intimacy of the 1 5,000 square js to reach our full potential. We feet shop over the megastores it houqht we were through the worst was competing against. ^f it but obvîously we were not. The receivership is being hand- "We are hoping to sell as a led by Keith Goodman at Léonard going concern. Although we were Curtis & Co. 
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jsed as the basis 
Sales score 0 
25% increase 
after awards Si 
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NIGK J. KAMEN 
NEW SINGLE ON 7"& EXTENDED 12" 

LOVING YOU IS SWEETER THAN EVER 



5 Compact Dises 
70 International Stars 
30 Famous Composers 
60 Musical Masterpieces 
350 Minutes of Listening 

Pleasure 
Dealer Price £7.29 
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Scenes from fhe BPI Awords '87: a nighf of a 
fhousand stars and millions of viewers 

Evety one's a winner 
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Golden TV spend 
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LPs down, but tapes and CDs 

push up '86 trade deliveries 
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GARY NUMAN - put ht: 

Numa tqkes 
a dive ' o 

S I C A L Gail Clark Streetwave 
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VENUE \X 

EDINBURGH EXHIBITION 
AND TRADE CENTRE 

in the west of the City of Edinburgh. 
The perfect venue for EXHIBITIONS, MAJOR SPORT, ENTERTAINMENT and CONFERENCES. 

ROYAL H1GHLAND EXHIBITION HALL 6,000 sq métrés NAM^ 
SHAOCWGROUTNDAV'LION rSq metreS I "C0MPANY 

ADDRESS_ 
TESTTRACK 

FOR 20,000 CARS CATERING FACILITIES 

conn^lïon ^ Dunde^rth ind Stirling. 
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Popular dassics unleashed 
Nicolas Soacnestakes a What's more the programme once is fine, but the playing time ;< |„„r, _» _„w lengths — ail are over 72 minutes only 36 minutes 55 seconds — close look crtsomenew _ ^ bold| emb|azoned on the we|( be|ow norma| Pickwick stan- popular clossical IPs J I | b ^ b full-price dards and unacceptable for CD. 
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TAKEN FROM THE FORTHCOMING ALBUM 
MARKETING W1LLINCLUDE: 60x40 4 SHEET POSTER CAMPA1GN - 32 SHEET ADMOBILES 

SPECIALIST MUSIC AND POPULAR PRESS ADVERT1SING 
PLUS FULL PROMOTIONAL SUPPORT INCLUDING VIDEO OFTHE SINGLE 'HEAVEN ONLY KNOWS' 
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E veryone knows that Smash Hits is 
already the biggest and the best (selling more 
copies than the rest ofBritain's Music Press 
put together). But we're not sitting still. 
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T his Spring means more action, more 
readers and more results (if that's possible!). 
Over 700,000 copies of each promotional 
issue thru' 38,000 newsagents - nationwide. 
the dates, ivhat we're doing. 
MISS THESE. MISS OUT. 
F ree Panini sricker album and first 

phase of stickers with every copy. 

ore frec stickers for the Panini album with every copy. 

ree 16pp (that me: poster with every copy. 

zt- 8pp (that means B1G) colour posters with every copy. 

MARKETING (IT'S MASSIVE) 
E oint of Sale by the mile. 6500 of the 
best newsagents will receive shelf talkers 
that shout and till wobblers that scream. 

hc promotional issues will be heavily 
previewed in preceeding éditions of 
Smash Hits. 
E omprehensive distribution thru' 38,000 
retail newsagents including 6500 key outlets. 

ff Wt/nted-ts f\r*1 otAVft/e* *0*; «aUMary CaMeriMoel 0* 80^0 

700,000 copies delivers nearly 'A ofBritain's teenagers 

SMASH HITS. AN EMAP METRO PUBLICATION 52-55 Camaby St., London W1V 1PF 



TOP • 75 • S 8 N G L E S 

LONEIHISTKE NEW 7"& 3-TRACK 12" SINGLE • OUI NOWI ■ GEF18/T 
1FOUIIP LOVE ALSO AVAILABLE AS LIMITED EDITION /"GATEFOLD ^ INCLUDING EXTRA LIVE TRACKS ^ 

TITLES A>Z (WRITERS) 
1 . I , r 1, h 1 I . Cns.»î   61 KTKeele/Cftenan/ Big Fun ISinmoni/Torlorl, ..39 Owens)   59 
Holding)  _30 Runrnng A woy (Slowatl/ 

HA-HAHi NEW 7" 8. 3-TRACK 12" SINGLE • DUT NOW! ■ W8405/T 
MANHATTAN SKYLINi 
ALSO AVAILABLE AS SPECIAL LIMITED EDITION 7" POSTER BAG ^ 

QRDEnrnoMmeujmiciiUonDcnG329%VTOM^'ounQu!^ ^tc e q, ^^%'n^VofH18 0'td4 distributeobymoarecordsud.oawarnercowwufjicAnofjsco 
^7-,,n —^ fl/l/l/ 38 4. 6 Lou Reed (Dovitt Slgerson) Warner Bros,Zr"^|F1 

{ l/\o , STAND BY ME AttaicASTélfDlW) ^ f " 2 Ben E. King (-) Wornor Bros. Music 
so s'Tî.ï3ï;?"r 49 

3^' • tIm Gap'Bond (Lonfe SimmoS^MW^S O , , 1 KNEW YOU WERE WAITING (FOR ME) 0 Epie DUET (712 (C) 1 " Aretbo Franklin ond Gporqp Miciioel IN. M. Waldenl Chrvsolis Mpsic (11 Alfh. , TRICKOF THE NIGHT lood«NANA12|12--NANX12UFl ^5|» 64 2 Banonaromo (Tony Swaln/Sleve Jolley) Rondor Mu.ic/J & S Music 3 ,,, DOWNTOEARTH ® M»™^PI,onog,omCAT|X|2|f) ^ 3 11 Curiosity Killed The Cal (levine| Curio Soands/Chelsea MasicAAfamcr Bros 

HaSSTàYSÂsar-4 ii»t"S^iorrd3 

Af.,, WHO 15 IT? Monlrom* (Mantromk) CbrysollsMusic lll7VirginTENrr)137(E) A <ri. HEARTACHEO PolKlorPOSP(X|837|F) ^•(2J6 Pepsi & Shirlie (Phil Fearon/Tambi Fernaado| Handle Music (s) X9T5\7 LOVEISFOREVER JiveJiVElT) 134(R) B'I'ï Océan (Wayne Brathwoite/Borry J, Eoslmond) Zomba/Aqua Music f Sh 1 WHEN A MAN l-0VES A WOMAN L^y18 2 PercySledge (-) Wamer Bros, Music Altunlic7296(71 |W) 43 2 ,S„Hl.P.0aFEOSL^ „• „ Fnrign/Ç(irysoliiENY(X) 6067CO: SCD t (FJ B World Porty (Karl Wallmger) Welk Musrc Group /g» , , MALESTRIPPER BolisBOL7S4/7ll2-BOL7S4/12)|P) " 9 1 Man_2 Man Meels Mon Pcrrish (M. Zone/P. Zone/M. ParnsH) Passion Music 44 v 7 CROSS THAT BRIDGE Word Brothers (Don Was/fhtl Brown) Virgin Music Sino/ViigioSIREN 37(12) (E| 
T/TNis ALMAZ Warner Brothers 748583(7) (W) * iy3 Randy Crawford (Reggie Lucas) Warner Bros. Music 44lee 7 TEASER Warner Erotheri 743437(7] fW] ^■•»;55 . George Benson (Narodo Michael Walden) Cadin/MCA Music Bob-A-lew 
O s , ITDOESNT HAVETO BETHI5 WAY RCAMONK(7]4(R) ® 5 4 The Blow Mankeys (Michael Boiter) Trashsongs/RCA Music (s) 4X«\ 3 YOU BE iLLiN' ProBte/loadonEON{X]1I8(F) V R"" D-M-C. (Russetl Simmons/Rick Rubin) Wamer Bros Masîc 

(5^ 3 FhêYS°rU(8urferM^i!sFoEri/Deniefe Pears^/T^rMill^'ch^il'Mu^c 4^17 11 HYMNTOHER ® Real TZ 93(7) (W) The Pretenders (Clearmouatain/lorine) Hynde House Of Hits/Ciive Banks Music 1« ,0 , RUNNING IN THE FAMILY Pol,dorPOSP|X)842iF| 18 2 LereLiZ (Wally Badarou/level 42) leveMZ/Chappell/Island Visual Arts Il Ooesn'l Havo To Be IhisWay HnUer/Hussey) 5^ 
V'r'^'fL 1 ''1' >:L ^-1 iT"'' 

A& , THIS BRUTAL HOUSE Coollempa/ChrysollsCOOl(X)14Z(F) ^!&5' 7 Nilro Deluxe (Aida Marin) Chrysalis Music 
11 , a The Music Of The Night/Wishing You Were Somehow... (s) PcWofPOSPme03(n * ■ 77 Michael CrawFard (A) Sarah Brighlmon (AA) (A Lloyd Webber) Really Uscful 40 c- s ETRANGERS IN OURTOWN llw«,in7EN(T)t48|E| ■«f53 3 Speor Of Desliny (Zeus 8. Held) Virgin Music 

19 , 1 LOVE MY RADIO Transqlobal/RhythmKing/MuleTYPE7(71 (l/RT) 6 7 Ip«y (Claudio Cecchello) EMI Music ® ^LtUta.),?! «ïft so n GIGOLO aw " J The Damned (Jon Keily) Rock Music MCA GRIMfT) 6 ff) 
ia/T2\, YOUSEXYTHING EMI(I2)EM15592|E Boï (loy Ho| Chocolaté (Mickie Mosl) Chocolole/RAK Publishing (s) IO.4TÏÏX^'MG4T<W747 wibbSl!)'!^ Il r CAUGHT UP IN THE RAPTURE (REMIX) Elel,iraEKR49(I)!W) Se®*/58 4 Anila Baker (Michael J. Powell) Wamer Bros. Music 
lâ e COMING AROUND AGAIN AmlaARI57(12)687/CD ARISTCD687(R) 22 8 Cady Simon (Kunkel/Payne/Massenburg/Samweli Smith] Chappell/Wamers Yov^l-lWWMirey KO 77 x WASTELAND Mercvry/PhoragroaiMYTHmUFl ®x 33 6 Mis5ion (Tim Palnjer/The Mission) RCA Music ® 
IJC „ , BEHINDTHEMASK " 17 6 Eric Clapton (Phil Collins) EMI Music (s) 53 , EVANGELINE 8eg9ao6o»,velBEGlBl[T)(W) ®® 5 2 The Icide Works (Ion Broudie) Chappell Music 
lACVr, ONCEBlTTENTWICESHY A&MAM(Y|362|F1 E" \,4V0 Vesla Williams (Dovid Crawford) Rondor Music/lsland Music ® j:AiQ\r I.O.U.(UlfimaleMÎXCS — '87) OtybeatrBeggarsSoaquetCBE7(19(CEE 1209)(W) «sï^j5 Freeez feofuring John Rocca (Arthur BckeFfShakin' Boker/lrilersong IT . ROCK THE NIGHT J» 20 4 Europe (Kevin Elson) EMI Music® Epie EUR (7)1 (C) THE N E X T 25' CE; „ - IFOUND LOVE (Radio Mix) Senoo!70USin2--I20USl)(A| 3 Dadene Dovîs (Eftn Tubo/Kevin 'Sugar-Daddy' Woodlcy) Minder Music 
fini! m , CRUSHONYOU MCAMCAn)1048|F) 30 4 The Jets (Don Powell/David Rivkîn/Jerry Xnighl/Aoron Zigman] Rondor 
lO ,a , LIVE IT DP Epie ANYfl) 1 (CJ ■y 39 3 Mental As Anything (Richard Gottehrer) Syroy Music ^-^.NTOMYUFB Uc-»«Z04IIW 

5AÀ7N» JACK THE GROOVE 3^36^8 paze (Vaughan Mason) Champion Music aiainpionCHAMF(12)23(AJ 
ET 7, 7 SOMETHING IN MY HOUSE ® EaicBURNsmi |q 

OOR , JACKYOURBODYO DJInl.n.olioact;U.ndoalONP0117(F) ■*w( 7 Steve 'Silk' Hurley (Steve Hurley) Copyright Control 91 „ , THE FUTURE'S 50 BRIGHT 1 COHA WEAR SHADES 25 4 Timbuk 3 (DennisHerring) Illégal Music ® I.R.S./MCAIRM126(71(F) si 7, 
,n x THIS WHEEl'SONFIRE Woad.rland/PabdorSHE(Xll!(F) ®0 40 i Siouxsie & The Bonshees (Bonshees/Hedges) EMI Music 

SO 44 11 RBALWILDCHILDfWILDONÈ) , AiMAMlY)368(Fl «wy ix [ggy p0p (David Bowie/David Richards) Southern Music ® 
22 CEI Sr^rkB°eïdal Copyright Control RCAB00M(T)1 (R) 83 87 ^S.u.,2ïïKS,îSïSLiï2"f,, 4ft^\n VICTORY CtobrPSoaogram JABfX) 44 (E) OW;48^0 Km| & Tf,e Gang (Rono|d Be{{) |,8,M.C.7Kool & The Gang Planetoty-Nom 
03 rc a THERIGHT THING WEAY2103(7) (W) ■*** 45 2 Simply Red (Alex Sadkin) SBK Songs/So Whal (S>~ Al ,7 c BESTKEPTSECRET ViminVS926n21/CD:CRIS92612(El _5t!: China Crisls (Clive Langer/Alan Winstonlcy) Virgin Music 9A „ , SHOPLIFTERSOF THE WORLD UNITE Ro«ghTradeRT(T1195ll/R71 12 3 The Smilhs (Johnny Morr) Warner Bros. Music 86 _ 6^1 Mo^ŒfEM 7 

9(; r™ SKINTRADE (RADIO CUT) EMI (12) TRAOE1 (E) V» Eau Duran [)ura„ jpjjle Rodgers/Duron Duron) Skin Trade/EMI Music <$7j - X« Sda VbH , P««HW. ffl ' 63 CHÏI B^GeldoflRu^rt H^el'fl^/intersong/RCAMjsï^^^lTBCD iSI'^ 7 

9A rm YOU ARE MY WORLD ('87) LondoaLON(X)i23|Fl LiiJ Communards (M. Thome) Rownmark/William A. Bong/Mistramark/Rocket ,8? - ™111 f [9Q? HARO TIMES Mmm llll.l 1 3 Sst Vg^ Calloway/Midnigh, Star, C^M^-''^ 
99,,,, NO MORE THE POOL Legea<t|12)LM4(E) A* 'Si4 Elkie Brooks (Russ Bollord) Virgin Music ® 65 IE1 Hitl (Stewart Lerine, KLS Music EMI,,I!EHI5580,5 - 
90 ISTHI5 LOVEYO CBSM07E7{T)l(q XO 15 13 Alison Moyet (Jimmy lovine) Virgin Music/RCA Music® ^ sigjhggrz1 'Mym œSe Nazarion/Duane bS^?;»^"218"'5815 4 

90 , FORGOTTENTOWN , lsIa„d|121IS29I|El Xlf 35 4 fiu Christians (lourie lolham) Copyright Control 94 89 ATrm V.THIRTEEN CBSBAAom2(q . O# liLiïl Big Audio Dynamite (Mick Jones) Casbah Prods/BAD Songs 1 

•»g\r\ C'ESTLAVIE Manhattan/EMI (121MT14 (E) ^s.16/10 Ro'jl»e Ne,il (Sadkin/Thomalley) Screen Gcms-EMIAVamcr BrosZMCA Music ® -95 _ Afi 4, X TRAMPOLENE liland|12)l53l)5|E) OO 52 6 Ju|ian Cope (Won,B UïMey) 10 Mus;c 
ai „ , SURRENDER , ,   M.,cv~/Pho™raa, SWING 3(12) (F) 21 7 Swing Oui Sisler (Poul Sloveley O'DuHy) 10 Music ® , -.y rSiSsssi'g AOrm TOWNTOTOWN V:r9iaVS927(I2|(E) OV ESI Microdi5„8y (Lenny Kaya) Wamer Bras, Music 
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Masekela 

heads 
WEA LPs 
by Barry Lazell WEA HAS several dance- orienlated albums, mony of them by major names, scheduled for re- lease during the next two monlhs. 
duled Jenny Burfon's Souvenirs (K 7816901), Tomorrow by Hugh Masakela with Kalahan (K2545731 ) and the eponymous Sheila E (WX 63): March should see the Syslem's Don't Disturb This Groove (K 7816711) on the 2nd, and One From The Heort By Jocelyn Brown (K 9254451) and Ail In The Nome Of Love by Atlan- tic Storr (K 2556011 ) on the 1 6th. A new album by Grandmaster Flash is also likely for eariy March, while Aprit should bring LPs from the Winans, Donna Summer, Nick Kamen and Kid Creole. Forthcoming 12-inchers from WEA indude Nick Kamen's loving You Is Sweeter Than Ever (YZ 106T) — presumably a revival of the Four Tops clossic? — on Febru- 

/aited theme from Moonlighting (U 8407T) on the some date. A v Madonno releases 

icomîng from Randy Crawford th Gérard Joling, Billy Griffin, Hugh Masekela and Nice & Wild. 

CUMING AT you: Hugh Masekela 

'^1 

Rekindling 

the lire 

fhe British dance scene in 1986 with his vibrant Set Pire Ta Me, a track whose across-the-board appeal sent it into the national Top 50, as well as stormîng club floors, 
The wait for a Willie Colon follow-up has been quite lengfhy, and coupled with somewhat muted reaction by a largely unprepared audience to his flving visit and per- formance here last summer, had probably caused most people to think he had vanished from the dance arena. 
Colon returns, however, thïs week, with a new single on A&M entitled She Don't Know l'm Alive. Released in the US at the tail-end 

Billboard's club play chart, and seems to have the pedigree to quickly regenerate that fever which Set Pire To Me began here. 
IMPORT 12 AND LP'S 

FROM THE USA 

On the marketing side, the UK A&M 12-inch differs slighlly from the US pressing which has been 
dub versions of She Don't Know l'm Alive which graced the B-side of the American dise is a shrewdly induded previously unavailable mix of Sel Fire To Me, known as the Latin Jazzbo Mix. The A-side, as in the US, is the eight-minute vocal version of the newie, pro- duced by Colon with Yvonne Tur- ner, and mixed by.Tumer. The 1 2- incli number is AMY 380. Bl 

Three vie 

to Rock 

Your Baby 
WITH OLD songs very much a feature of the charts of the mo- ment, it looks as though a battle moy be about to develop between two versions of an oldie on the dance listings. 

Rock Your Baby, which was the biggest dance hit of 1974, and has remained a permanent feature certainly with mobile disco DJs ever since, is already tickling the dance Top 75 and the pop Top 100^ in the jiew Siegfried Ipach 
George McCrae. There seems to have been some initial club DJ 
the Germon production offered nothing that the mid Seventies ori- ginal did already have, but CBS/ Portrait has counlered quickly by 
shops which offers a new, UK re- 

The compétition, meanwhile, cornes from the distaff side and the Mognet label (Ihru RCA), with a new version of Rock Your Baby by O'Chi Brown. Brown has already mode her initial impact on dubland and the dance charts, and Magnet is consciously chasing crossover action with her, and the new single is strongly commercial, with the added advanlage of being familiar materiol. The 12-incher, on Mag- net OCHIT 4, couples a lenglhy A-side version of Rock Your Baby, with a flipside containing a four- minute edil and the addilional track Another Broken Heart. Either or both of these records could pick up the vital support and move out in front, or they could simply cancel each other out in popularity. The next couple of weeks will tell whelher Rock Your Baby is going to celebrate ils (lucky?) thirteenth anniversary in style. BL 

RACIMG TIPSTERS get it wrong too! At the UK finals of the Technics DJ Mixing Championships, probiems with the sound sytem totally fhrew the challenger Td listed on top, Scaoby SwHt, and forced the reigning champ Chad Jackson to have a second go. In the event, my "dark horse" tip Johnny Jay came in third, scratching with everything including the kitchen sink — that's right, he manipulated the record on the deck with the corner of a stainless steel sink and draining board unit! — with Chad Jackson being defeated into second pic 
the tlawless musically scratching Chris'CJ' 
qualified atthe heati Newcastle. Don't forget the World finals are at the Albert Hall on Monday, March 9, and promise to be quite a spectular event. Now to try and fit in fhe deluge of decent vinyl that's currently about. Selling massively is the UK LP DJ JJVZZY JEFF & FRESH PRINCE Rock The House (Champion CHAMP 1004), thanks largely to its jazz-funk oldies-scratching Touch Of Jazz, while now indeed on domestic 1 2-inch and poised to fly isTULUO DE PISCOPO Stop Bajon...Primavera (Greyhound label 12GRY 009), compulsive jazzy Eurobeattrom three years ago which has spread south from Scotland, a likely smash. Also on UK 1 2-inch are MEL & KIM Respectable (Suprême SUPET 111), ultra- commercial singalong disco; KISSING THE PINK Certain Things Are Likely (Magnet 1 2KTP 9), strong pop "house"; JUNIOR GEE& THE'A'TEAM The Terminator (Fourth & Broadway 12BRW 63), homegrown uncensored rap quoting from Arnold Schwarzeneggads movie dialogue (ana Heatwave's Mind Blowing Décisions); JAMES (D-TRAIN) WILLIAMS Misunderstanding (CBS 650421-6), disastrously late chunky seul jiggler now clashing with his newly imported Vandross-ish jogging Oh How I Love You (Gin) (US Columbia 44- 

U M N 
06715); AL JARREAU Moonlighting (WEA U8407T), popularTV theme sophisticatedly treated: JESSE JOHNSON She (I Can't Resist) (A&M AMY 382), purple funkflipped by the Sly Stone-featuring US remix of Crazay; AMII STEWART Love Ain't No Toy (RCA PT 41106), purposeful trendy treatment of Norman Whitfield's Cloud Nine-type oldie; KOOL& THE GANG Sfone Love (Club JABX 47), surging lurcherslightly less pop than of late; GAP BAND How Music Came About (Total Expérience FT 49756), Sir Duke-type swayer adually namechecking Stevie Wonder, and others; SHEILA E Hold Me (Paisley Park W8580T), soulful nagging slowie; SADIE NINE Let's Work It Out (Record Shack SOHOT74), clinched Hi- NRG "house"; J. M. SILK Let The Music Take Control (RCA PT 49768),  house" with 

Change (Domin Records DOM 5T,via Charly), timely reissued jazz classic (used by Jazzy Jetf— see above). 
On import, selling well 

Loving You (CBS Associated Records ZS4 06614), while on 12-inch are the adventurous KONK Love Altack (Dog Brothers DOG 1 ); wriggly FlIU. FORCE Love Scene (Columbio 44- 05998); pushing SANDY TORANO Should Hove Been Love (Atlantic 0- 86742); gimmicky CHAKA KHAN Earth To Mickey (Warner Bros 0- 
Righl On Track (MCA Records MCA- 23687). "House" by possible order of strength are BORIS BADENOUCH Hey Rockyl (Trax TX130); BUBBA S, THE JACK ATTACK Pedal To The Floor (Obscure OB-002); PANDEUA Tell Me (Easy Slreet EZS- 7529); KEVIN IRVING/FRANKIE KNUCKLES Ride The Rhythm (Remixes) Trax TX105); GANGSTERS OF HOUSE Let's Play House (Obscure OB-003); CLUBHOUSE ORCHESTRA Jump Right On The Case (4lh + B'way BWAY-435|. Rap similarly are (unremixed, uniike the scheduled UK releose) SAlT-n- PEPA My Mîke Sounds Nice (Nexl Plateau NP50055); DOUBLE AGENT ROCKChillin Oui (Big City Records BCR-004); DJ SCOTT LA ROCK/MC K.R.S. ONE/MR D. NICETho Bridge Is Over (B Boy Records 1 - 300); STETSJLSONICGo Slelsa (Tommy Boy TB 893); CHUBB ROCK AND DOMINO Icaturing HHman Howic Tes Rock 'N Roll Dude (Select FMS622811; SCORPIO with Jaxxy JoylGo Michaol) Air Jordan (Criminal Records CRIM 0008). Finolly, now more in Hall & Oales-ish style and relalively subdued is the versolilo LP THE SYSTEM Dont Dislurb This Groove (Allqnlic 81691 - 1 ). Sorry aboul the cramped conditions, il wos the only way Ihey'd 
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I , i I KNEW YOU WERE WAIT1NG (FOR ME) Aretha Franklin and George Michael Ipic DUET (T)2 (C DJ International/ 

4, , I FOUND LOVE (Radio Mix) ^ 'Dorlene Davis Serious70US   70US(12 -120US1)|A) .THIS BRUTAL HOUSE ' "■ Coollempo/Chrysalis COOL[X) 142 (F) 

3 CAUGHT UP IN THE RAPTURE (REMIX) eldro EKR 49(1 

W35 3 crushonyou The Jets 

i!rT 

■psï: W5U"5'' 

î 
T OROtRS TO PREOStOW RECORDS L TAPES UMtTED /M 105 BOND ROAD, MtTCHAM, SURREY CR4 3UXTEL: 01-640 3344 '"//j MABKETED8. DISTRBUItD B/PREOSION RECOROS&TAPfS UD 

„ JACK THE GROOVE 
12 ONCE BITTEN TWICE SHY 

21,. ^ EV'RY LITTLE BIT Millie Sratt Four Millie Scott Foerth & Broadway/lsland (12)BRW 58 (t) 
2327 6 YOU BE ILLIN' Solor/MCA MCAfT) H17 (F) 

Prolile/London LON{X) 118 (F) 

Fourth & Broadway/ls oadway/tsland |12)B8W59(E| 

291333 RUNNING IN THE FAMILY 

33» 2 EGO MANIAC Jocelyn Brown Warnei r Brothers 0—20469 (Import) 
34 4 HAVE YOU EVER LOVED SOMEBODY Freddie Jackson Capitol (12)CL 437 (E) 
35» 2 WORKIN' UP A SWEAT Futl Cirde EMI America (12)EA229 (E) 
36 j WAX THE VAN Jumpstreel JS1007 (Import) 31 CAN'T TAKE IT Dyce Production House (PNT 001) (Bluebird 01 -723 9090| 
38 7 LOVESTRUCK Elite—(DAZZ 63) (A) 
39" 20 SLAVE OF LOVE T.C, Curlîs HolMelt(15)TC007(P) 
40" o THE MAGNIFICENT JAZZY JEFF Jaziy JeH & Fresh Prince. Champion CHAMP (12)38 (A) 
41 <3 o FUNKY RASTA (YA EDIT) The Nalurats Cooltempd/ChrysalisCOOL(X)140(F) 
42 s I.O.U. (The Ultimate Mixes FreeezIealJohnRocca Boni -'87) Cilybeal/Bcggars luelCBE 709 (CBE1209) (W) 
43 2 (YOU GOnA) FIGHT FOR YOUR RIGHT ... Beaslie Boys Def Jam 650418 7 (12"-650418 6) |C| 
4451 s SOUL MAN Sam Moore & Lou Reed A&M AM364 (F) 
45" 3 CHEATIN' GIRL SteadyB JîveJIVE (T) 138(R} 
46l^S2!RL (US Capitol VI52831 (Import) 
47» . IT'S MY BEAT Sweet Tee & Jazzy Joyce Champion CHAMP (12)37 (A) 
4837 , LOVE IS FOREVER 'BillyOccon JiveJlVE(T)134(R) 
49» „ VICTORY Kool & The Ganq Cli ub/Phonogram JAB(X) 44 (F) O in . LET THE MUSIC MOVE U Raze Champion CHAMP(12)27 (A) 
5122 . TIME (TIME TO PARTY) Gary L C hampion CHAMP (12)28 (A) 

52131 n,THE RIGHT THING SimplyRed WEAYZ103[D(W) 
53 U , l'M NO REBEL View From The Hill EMI [12)EMI 5580 (E) 
54 m , SEXY Masters 01 Ceremony Slrong City 5T 001 (Import) 
5S rm TIME OUT FOR THE BURGLAR 33 CEI judaons MCA MCA[S) 1129 (f) 
56 « , 1 FOUND LOVIN' Fatback Band 1 Master Mix (t2)CHE8401 (A) 
ET m FOLLOW YOUR HEART 57 E® RonnieMcNeir Expansions EXPAN06[A| 
58» 2 IT FEELS SO GOOD 1 BobbyMcClure EdgeE012005 (Import) 
5930 41 LIKE IT libra Libra On ampion CHAMP—(1226) (A) 

G L E S 

ihompion CHAMP (12)29 (Al 
62s2 » PASSION AND PAIN ton;™ Mrrtnm 

ÔSi, s HEAT STROKE 

6803 SH.E D0N,T KN0W ''M ALIVE 
Champion-(CHAMP 12311 (A) 

70 « 2 DO YOU WANTIT BAD ENUFF (Edifed Remix) Jenny Burton AllonlicA9343[T) W 2 WHATCHA GONNA DO 
72 « t? THE RAIN Oron"Juice"Joi 
73035 SHE I CANT RESIST 

KOOL 

MOE 

DEE 
THE ALBUM 

HIP (C) 44 

REL FEBRUARY 23rd 

Feafuring 
"00 SEE IHE DOCTOR" 
"LITTIE JOr 
"DUMB DICr 
"DO YOU KNOW WHAT 
TIMEITIS?" 



NEW SINGLE 
'WHAT YOU GETIS WHAT YOU SEE' AVAILABLE ON 7 INCH /12 1NCH AND LIMITED EDITION 12 INCH DOUBLEPACK CL 4 39 / 12CI4 39 /12 CI.D 4 39 

12 INCH EXTENDED ROCK MIX FEATURES ERIC CLAPTON. ALSO CONTAINS PREVIOUSLY UNREI.EASED VERSION OF AL GREEN'S 'TAKJE ME TO THE RIVER" PRODUCED BY MARTYN WARE OF HEAVEN 17 
LIMITED EDITION 12 INCH DOUBLEPACK CONTAINS THE DANCE MIX PLUS THE X FEATURING 6 OF 

ALBUM / TAPE/ CD "BREAK EVERY RULE" 

ORDER NOW FROM EMI TELEPHONE SALES:- 01-848 9811 

- — 

In step 
with 
Eurobeat 

ofTeltuaîXThichœcordsIn 
m. topjing 

^aSJDC 

RADIO 
LONDON 

DISCO 
TOP ALBUMS 
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mOSe'9' ' ANDREW BEEVERS 

BRUNO'S BACK 
(KNOWHADlMEAN'ARY) 

With The Heaters. 
Yes. You're right. They're hot. 
He's been a Rasta with The R: 

and done opéra. Now Bruno's ready to rock! 
The single off the album's "RI 
The album's like a "Best of collection. It's 

"THE RETURN OF BRUNO!' 
lump on the bandwagon w 
He's going ail the way this time. 
(By the way...BRUNO is BRUCE WILLIS!) TURN 

TO THE 1NSIDE BACK COVER FOR MORE. 
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MUSIC WEEK 

surprise, 

IF IT'S OUT IT'S IN 

Music Week Masterfile is the brand new monthly guide to everything being released in the UK — Singles, Albums, Cassettes, CDs, Music Videos. Masterfile offers you a hast of unique and useful features ... it's fully cross referenced, sa, for example you can even find an album when you only know the name of one track on it... this facility is especially handy when you need to find an "oldie" ... Masterfile will tell you at once whether it's on a new compilation, albeit of "various artists". Masterfile doesn't stop at releases though. There's also a full listing of singles and albums chart positions for the year to date, in every issue, based on the OFFICIAL 

MUSIC WEEK/TOP OF THE POPS CHARTS. Every third issue containing not jusf that month's new releases but also the preceeding two months' information ... so you don't have to keep referring to three separate magazines. There is a six monthly édition and the year's final issue contains the FULL TWELVEMONTHS'mformaWon. Because Masterfile is produced by Music Week you know that it's the most comprehensive, accurate and reliable data source available. Take out a year's subscription 

:D Safer loft), rket displays and sories are the key to g product 9,10 

growth 
■s will be getting their full n and this nos been mode le because the artists and and you II card companies are oper- 

In effect, we re putting p J Q hing back into the pot." ^"Hn strongly réfutés that tr that 
industry has proved to be the cutting edge of compact dise as a whole and as ail eyes have recently been on PolyGram to take the mid-price lead, Maurice Oberstein's at Midem of a mid- 

ss Nicolas Soames. Many classical retailers will have been irritated by the differential of the suggested retail price between pop and classical — £7.99 for pop and £8,49 for classical. But it seems that at a stroke there is a whole new bail game in the CD market. Yet, curiously, there is a divided opinion among retailers, Alan Goul- den, managing director of the clas- sical chain Music Discount Centre, is positive in his welcome for mid-price CDs. 
development," says Goulden, 'The price of CDs has kept a whole sec- tion of people away — people who have limifed budgets and who are concemed not just about the cun-ent cost, bu' "     
short lin "I think many people were think- ing that if they invest in a compact dise player, and are now payinq 

wick product have gone "quite well" but feels that in his specialist classical shops, customers are looking for gualily présentation. "People feel that CD is a qualily product and even mid-price CDs snould refled this, I have seen the Deutsche Grom- mophon mid-price CDs and they are well presented. I think they will make a great différence." However, interestingly, Brian Mawson, manager of Windows, the Newcasfle record shop which is the maio'r classical account in the North- East, has a différent attitude. "I feel there has been no need to release mid-price compad dises. 

he eariy Sixlies the cost of a :e LP was £2 at a time when îrage wage was £10 or so. ' f records have become 

price range. I don't think it is good for the retailer and, frankly, I think it was unnecessary." He concédés, however, that the mid-price range may help to sell more hardware and expand the market, but slill feels it has corne too 
This mixed reaction from retailers is refleded in the use the retailers will make of the mid-price range — and, in addition, the budget ranges com- ing from K-Tel (24 MOR titles likely to retail at £5.99) and others. Wll retailers use the low prices in an attempl to sell high volume on the supermarket basis of piling pro- duct high with big "cheap" pla- cards? Or will they take a more low-key approach? Pickwick has been encouragîng the ségrégation of ifs mid-price IMP 

offer f< retailers of ils sp □I Pick- 'ick CD rack and, according Gary Le Count, sales and marketing director, they have gone reasonably well, though more in the multiples thon the specialist classical shops. But Brian Mawson of Wndows feels that he will probably continue the pradice of putting mid-price in with the full-price CDs on the princi- ple that customers will browse through racks in search of cheaper CDs, but may end up buying full 

Bill Holland, label manager Deutsche Grammophon, has cam paigned for mid-price CDs more Ceginning of thf delighted with the 

"I feel we have devolued the trade and just when people seemed to be happy to pay £10 or £11, the 
MUSIC WEEK 21 FEBRUARY, 1987 

médium, and development. "Now we have the opportunity to really expand the CD market — mid-price compad dises will be an entry to the médium for many peo- ple," he believes. There, he feels strongly that retail- ers should regard price as an impor- tant sellinq fador, and hopes that shops will nave cleariy morked mid- price sections. "I see our mid-price Galleria CD range doing for classical CDs what the Walkman sériés did for classical tape buyers," he said, though he has the advantage of speaking from the top — Deutsche Grammophon is the top selling classical label in the UK. "But I am delighted oltogether with mid-price compad dises for I think it will prove crucial in the growth of CD." 

i have been raging for critics who have claimed that months now but as Maurice Oberstein, chairman of Poly- .   Gram, told the compan/s recent fhat these winter sales conférence: "Do does not i people expect to pay the same CDs are o price for différent makes of 
PolyGram's new mid-price CD sériés is launched in April with an initial 50 pop and 60 classical tiHes, the former retail- 

compact dises are over-priced but, Oberstein says, 'The fad *' ' '' low-priced CDs aoes not mean that full-priced CDs are over-priced." He points out: "What we are doing is putting qualHy produd back into the markelplace at a lower price, and I believe that it will be an enormous psycholo- gical boost to the industry. The 

ecord industry is <  — j them. Outside fadors such as the fad that a lot of CD software is manufadured abroad, and the pound's fall against major foreign currencies (around 25-30 per cent) have ensured that prices remained up rather than going down. As more CD manufaduring plants open domesticaily, so there will be more opportunities for retail- ing prices to corne down. Oberstein feels fhat the UK CD market is set to have TO PAGE 2 ► 
// 

A NEWS FLASH FOR 

RETAILERS - 
Only one dlstrlbutor can offer you this service; 

* A Superlor Racklng System (100/336 ★ 
dises in an easy-to-use flip through format) 
★ a huge range of best-sellers, both ★ 

Classical and Popular 
★ A Spécial order facility for c.D. ★ 

★ Free 24-hour delîvery ★ 
* vast Cash & Carry showroom * 

* Experlenced buyers with unrlvalled ★ 
product knowledge 

New release and chart Information ★ 
free every month 

PI stributic/n 
TELSX; 92781) LXUREC ORDER DESKi 01-m 9Î9! FAX^l-'61 80<0 

SIMPLY, THE BEST IN THE/BUSINESS 
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SUBSOHPTION ORDER 

n Take oui a full year's ^scrjrtior . writing before January 17, 13»' ar q .1 .enclose a cheque/PO/IMO for £. Access (Mastercard) □_ MyCardNumber Is 
Subscription Rates: 

3 full year's subscripti 

nzixraxnirnxm 

EUROPE 
USA, S Arr 

SIGNATURE.... POSITION  COMPANY  ADORESS  

DETAILS OF WHERE TO S ID MUSIC WEEK MASTERFILE 
NAME  

11 Cl iRcrRlPTIDN ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile, Lrgan Irampian pl^O Beresford Street. London SE18 6BR. Téléphoné No 01-854 2200. 
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COMPACT 

DIGITAL AUDIO 

Classical — breaking 

the price barriers 
THE CLASSICAL side of the record industry has proved to be the cutting edge of compact dise as a whole and as ail eyes have recently been on PolyGram to take the mid-price lead, Maurice Oberstein's announcement at Midem of a mid- 
writes Nicolas Soames. 
been im'tated by the differential of the sugqested retail price between pop and classical — £7.99 for pop and £8.49 for classical. But it seems lhat at a stroke fhere is a whole new bail game in the CD market. Yet, curiously, there is a divided opinion among retailers, Alan Goul- den, managing diredor of the clas- sical chain Music Discount Centre, is positive in hîs welcome for mid-price CDs. I think it is a very encouraging development," says Goulden. 'The price of CDs has Kept a whole sec- tion of people away — people who have limited budgets ond who are concemed nol iust about the c 

Ihey be paying in Iwo years time?" He remarks that his sales of Pick- wick produd have gone "quile well" but feels that in his specialist classical shops, customers are looking for quality présentation, "People feel that CD is a quality produd and even mid-price CDs snould refled this. I have seen the Deutsche Gram- mophon mid-price CDs and they are well presenled. I think Ihey will moke a great différence." However, interestingly, Brian Mawson, manager of Windows, the Newcaslle record shop which is the major classical account in the North- East, has a différent altitude. T feel there has been no need to 
Over 90 perP cent of my classicoi customers have changed to CD Sys- tems and Ihey are ouite happy to pay the full price," déclares Maw- 

"In the eariy Sixties the cost of a fuil-price LP was £2 at a time when the average wage was £10 or so. 
thought the CD itself was quite cheap. "1 feel we have devalued the Irade and just when people seemed to be happy to pay £10 or £11, the 
MUSIC WEEK 21 FEBRUARY, 1987 

companies start to introduce a mid- price range. I don't think it is good for the retailer and, frankly, I think it was unnecessary." He concédés, however, that the mid-price range may help to sell more hardware and expand the market, but slill feels it has corne too 
This mixed reaction from retailers is reflected in the use the retailers will make of the mid-price range — and, in addition, the budget ranges com- ing from K-Tel (24 MOR filles likely to retail at £5.99) and olhers. Wll retailers use the low prices in an attempt to sell high volume on the supermorket bosis of piling pro- dud nigh with big "cheap" pla- cards? Or will they take a more low-key opproach? Pickwick has been encouraging the ségrégation of its mid-price IMP Red Label for some months with the offer to retailers of Its spécial Pick- wick CD rack and, according to Gary Le Count, sales ond marketing diredor, they have gone reosonably well, though more in the multiples than the specialist classical shops. But Brian Mawson of Wndows feels that he will probably continue the pradice of putting mid-price in with the full-price CDs on the princi- ple that customers will browse through rocks in search of cheaper CDs, "but may end up buying full P T think that it is better to display according to music and^ composer than according to price," he insists. Bill Holland, lobel manager, Deutsche Grammophon, has cam- paigned for mid-price CDs more or less since the beginning of the médium, and is delighted with the development. "Now we have the opportunily to really expand the CD market — mid-price compact dises will be an entry to the médium for many peo- ple," he believes. There, he feels slrongly that retail- ers should regard price as on impor- tant sellinq fador, and hopes that shops will bave clearly marked mid- price sections. "I «ee our mid-price Galleria CD . doing for classical CDs what . 7alkman sériés did for classical tape buyers," he said, though he has the advantage of speaking from the top — Deutsche Grammophon is the top selling classical label in the UK. "But I om delighted altogether with mid-price compad dises for I think it will prove crucial in the growth of CD." 

the Wdk 

-..ing for — The Beatles c CD. John Tabler fills in the background story and 

Nicolas Soames provides a guide to mid-price product. CD top 20 6 

K3 § 0 © US CD outfit Rykodisc poised for maximum il Classical top 20 
A round-up of what's new on the shopfitting front (the CD Safer left). Upmarket displays and 
shilling product 9, TO 

Less profit — more growth 

l 

POLYGRAM AND K-tel are the latest 
record companies to launch iow-price 
compact dise ranges in the UK. Are they 
paving the way for lower CD priées 
generally in 1987? Chris White 
investigates. 

RE COMPACT dises over-priced? The argu- ments for and against have been raging for months now but as Maurice Oberstein, chairman of Poly- Gram, told the compan/s recent winter sales conférence: "Do people expect to pay the some price for différent makes of cars?" PolyGram's new mid-price CD sériés is launched in April with an initial 50 pop and 60 classical titles, the tonner retail- 

....   0   o the critics who have daimed that compact dises are over-priced but, Oberstein says, 'The fact that these are low-priced CDs does not mean that full-priced CDs are over-priced." He points out: "What we are doing is putting quality product back into the markelplace at a lower price, and I believe that it will be an enormous psycholo- gical boost to the industry. The 

dealers will be getting their full margin and this has been mode possible because the arlists and the record companies are oper- ating on lower margins them- selves. In effect, we're putting something back into the pot." Oberstein strongly réfutés that CDs are too expensive, or that the record industry is over- pricing them. Outside fadors such as the fad that a lot of CD software is manufadured abroad, and the pound's fall 
(around 25-30 per cent) have ensured that prices remained up rather than going down. As more CD manufaduring plants open domesfically, so there will be more opportunities for retail- ing prices to corne down. Oberstein feels that the UK CD market is set to have TO PAGE 2 > 
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★ A huge range of best-sellers, both ★ 

Classical and Popular 
* A Spécial Order facillty for c.D. 

★ Free 24-hour dellvery ★ 
& vast cash & carry showroom ★ 

★ Experlenced buyers with unrivalled * 
product knowledge 

New release and chart Information * 
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COMPACT 

- Jt - 

'We've got around 
50 mid-price titles 

in catalogue and 
have sold Vïm CD 

units in the last 
year alone which 

accounts for a 
healthy share of 

the markef. 

► FROM PAGE 1 
tremendous growth. "Last year was a good one for the industry generaîly — we saw the likes of W H Smith, Our Price, HMV, Virgin and WooKvorth's ail put- if i—l :_.0 the busi- 
has ta mean better sales oppor- tunilies for our industry. "SimilaHy the compact dise hardware manufadurers' marketing campaigns have to benefit us — at the moment the UK'CD market is lagging behind those in other major record- buying territories but we can still enjoy the impact of the hard- ware companies moving into the UK marketplace. The naturel growth of the market over the next couple of years is going fo give the UK industry a lot of potential." K-Tel launches what is claimed to be the cheapest CD sériés ever next week (Mardi 1 ) with 24 titles in a low-price range which will have a dealer price of £4.17 and a suggested retail price of £5.99. The pro- duct will vary from MOR such as The Magic Of Acker Bilk and Dionne Warwick Classics to Joumey Through The Classics, the title for Hooked On Classics 3, and film theme compilations, and there will also be six classic- 

work at this price in certain areas, once someone had taken the lead and begun to develop the market," says K-Tel diredor of business affairs Graham Wil- liams. However, the company has deliberately avoided terrn- ing the sériés a budget label. "As soon as we call it that, people start to wonder what is wrong with it. AH we have done is slashed our margins to the bare 
Monty Lewis, chairman of Pickwick revealed at Midem that 

£5.99 mark" later this yi ir. "We this year.  „ „ ..... with the mid-price label that we don't mina not being first with budget CD," says Lewis. "It would be wrong to issue material in a hur- ry which may not be of the best qualHy it would damage the im- age of quality that we have already created on our mid- price CDs." Pickwick chief executive Ivor Schlosberg adds: "I think what is important is that the IMP record- ings compact dises are ail new digital recordings of important classical music — not just re- issues. We've got around 50 mid-price titles in catalogue and have sold Vim CD units in the UK in the last year alone which accounts for a healthy share of the market. I believe that £7.99 is a reasonable price 

DIONNE WARWICK: Low-price CD for a new recording on CD, and that we are creafing a market which is acceptable to the général public. Later on in the year we will be launch- ing a budget sériés which will basically be compilations of yester-year hits but because re- cording costs have already been absorbed it is possible to retail the CDs at an even lower price." Paul Feldman, chairman of Hollywood Nites, one of the largest distributors of CDs in the UK, has his doubts about the wisdom of releasing lower- priced compact dises — current- ly, at leasf. "1 think that the mar- ket is still too young for com- panies like PolyGram to be con- 

debul via K-tel 
sidering releasing CD productot low prices. There will be plenty of opportunities for that to be done in the years to corne, but it seems to me that this could almost be a deliberate ploy to get rid of the vinyl album com- pletely. "What price black vinyl? If CD prices corne down too close to vinyl prices then it is bound to affect the latter market. The time to have done this would be when there are a lot more CD machines in the marketplace. On the other hand though, maybe this action will encourage peo- ple to go out and buy the hard- ware. It seems to be a double- edged sword," Feldman adds. 

4 WORLD LEADER IN 

CD MANUFACTURE 

Nimbus CD Mastering and Custom Pressing offers you 

• QUALITY • EXPERIENCE • SERVICE 

Nimbus Second Plant operational ahead of schedule 
Capacity available NOW. ywCWLWs 
For ail your CD pressing needs contact John Denton or Dave Lawton 
Nimbus Records Limited, Wyastone Leys, Monmouth, NP5 3SR 
téléphoné (0600) 890682, fax (0600) 890799, telex 498378 
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Floor space 0.95 x 1.25 m (3.11 x 4.10 tt) Capacity: DiscPLAY G704 hoids 704 Compact Disc and CassPLAY G840 holds 840 Musicassetten 

Limited in wall space 
- use the centre shop! 

^ SS^el.dÔTSS) 88 K AB. Box 188. S-184 C 3764) 6S130,65140, T. 
m34n2T?5eVeil5,DÏ   ienelux, Naarderweg fO, NL-1261 Blaricum Systems With future 
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New Compact Disc Releases Out Now 
On Démon Records 

The Hits ofHot Wax & Invictus Records. Including Frcda Paync, Chairmen ofthc Board, Laura Lee, Glass House, Honey Cone & Haming Hmbcr. 

ALSO AVAILABLE ON CD. 
: CD 70. Truth Dccay. Rend CD 71. Lct's Stay TogcthcTî! UK CD 405. 

ORDER FROM PINNACLE 0689 70622 
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SONOPRESS FOR 

CD SERVICE 

* 30 MILLION PLUS ANNUAL CAPACITY 

* 2 YEARS OPERATING EXPERIENCE 

* TOP MANUFACTURING QUALITY 

* COMPETITIVE PRICES 

* IN HOUSE MASTERING 

* IN HOUSE PRINT 

* RAPID TURN-ROUND 

* CD-ROM NOWAVAILABLE 

* CD SINGLES IN SPECIAL SLEEVES 

NOWAVAILABLE 

CQMING SHORTLY 
RAPID TURN-ROUND ON SPECIALS 

CONTACT TODAY 

MONTY PRESKY ROLAND RAMFORTH 
MONTMUSIC SONOPRESS 

0727 56806 010-49-5241-80-3445 
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TOP • 20 • CLASSICAL 
Mid-price guide 

on LPandtape.HRRP^ 

PRI 
~ — 

CHICAGO 

iGHTÇLASSÏ^L 

u 

i CD 597 No. 3 
No. 3 

CD 579 CD 601 
BBC CD 572 BBC CD 602 

CD 605 CD 603 

RECORDS AND TAPES Distributed by EMI Records Tel: 01-561 8722 
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