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BEGGARS BANQUET managing director Martin Mills, having securec two places for Ihe same record in Ihis week's charl, shows how he inlends la do il ogain wilh Cene Loves Jezebel. In his right hond is his currem success, The Culfs Wild Flower, and in his leflond in front, the double pacl and solus versions of Gene Loves JezebeTs The Motion Of Love. 

Dâsco border ciasii 
SHARP REACTION from Scotlond 

Dealers shook up 

by Presley pirates 
DEALERS are being warned this company stopped handling tains that, because Ihe week ta be on the look-out for Boogaard's Presley product three works were oui of copyright in 
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A court has declored that five Mainline managing director Pe- Coins continues: "Boogaard J this case in y to force a 
► TO PAGE FOUR 

_ mode by Gal- lup cnan consuuanf Alan Jones in last week's MW report about ré- gional différences in record- 
Mike Dillon of Record Factory, Paisley, lakes exception to Jones's comments about "Celtic mania" and people in the north being "more happy to go oui and make fools of themselves". He also ob- jecls to the explonalion that Euro- péen product is successful in the north because the inhabitants of 
"It's derogalory," says Dillon. "We're not al] village idiots dressed up like Wurzel Gummidge. Low 
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icidl vibes as Piccadilly bans CBS 
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A&R: Talent hails Mary Coughlan and asks, after Los Lobas, is there a Latin revival? 
Madonna préjudices (pictured and catches the Fairport re- union. Plus LP/singies reviews, indie news and HM chart. Starts 1t 
Musîc video: The v 
Publishing: Mike Hurst pens 

•play action Opinion: Rôle for cassette :n9leS • CBS/Piccadilly Radio feud over 
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IN THE DARK 
Album - Cassette - Compact Disc 

208564 408564 258564 

Featuring The Single TOUCHOFGREY 
7 INC H RIS 35 12 INCH RIST 35 

Bone Crushing Half Speed Master 12-lnch 
Available From BMG Records (UK)Ltd Distribution Tel: 021 525 3000 ARiSIÎfl 



MUSIC WEEK 

fwv 

Khan gels DJ rights 
MORGAN KHAN'S Wesfside Fierce A four by DJ Infernational company has signed UK marketing artisls is being lined up for October and distribution rights for Chicago and Novemberand featured in the house label DJ International. The package will be Farley Jackmasfer arrangement will also cover Funk, Full House, Frankie Knuckles, associafe labels Underground and Darryl Pandy and Chip E Fresh. THE ROBERT Cray Banc i£|g3 / ore due to appear on Wogan on Augusl 3 / to 

Kay theme ' 

forC4series 

mm single, No Easy WolkTo Freedom, is sung by Janet Kay. 
it 

Breaking 
CHains 

gesl 31 lotie in with the band'sUK 
ra R a 

• CIRCA IS backing ils nexl two Roxy level 

ilips mmi 

Submarine campaign 
WET WETWef will be 1, ouring Trom October 10 to promole Iheir début 'opped In, Souled Oui. 
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W H Smith 25% 

share, and rising 

McCartney urges boycott 
on Beatles CD imports 
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HILL AND Dunban new men at the lop ofA&R. 
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THE JESUS AND IfARY CHAIN 

DARKLANDS 

NEW ALBUM OUI NEXTWEEK 

UKTOUR: SEPTEMBER; 4th DUBLIN-SFX 5th BELFAST-Ulster Hall 7th PORTSMOUTH - Guildhail 8th NOTTINGHAM-Rock City 9th NEWCASTLE — Maytalr tlth GLASGOW-BaTOwlands 12th MANCHESTER - International II I3th BIRMINGHAM - Powerhouse 15th BRISTOL-Studio I6th BRADFORD — St. George's Hall I7th LIVERPOOL - Royal Court 19th LONDON - Brixton Academy 

INCLUDES THE IUT SINGLES 
APRIL SKIES AND HAPPYWHENIT RASNi 
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Boggîng the 

world market 

— UK-style 

Sïreets hâve been revolotionised ursder es new breed ©ff reihaîleir sand reeord retaîles-s btsve been aï the foretront, bringing a new wîta!ity to seBiing mwsis. Buoyed byîhoî suceess, sewem! of the mcjeir shaiiss are widening îhsir horizons. Brian Oiiver tackled the kev pSayers. 

VER THE past few years, HMV, Our Price and Virgin have helped to re- vitalise UK music retailing by creating distinctive store con- cepts that are designed to make record-buying a more enjoyable experience. Now, ail fhree companies are plan- ning to use the successful "for- mula" behind their UK shops as the basis for sîmilar outlets in key overseas markets. Our Price's expansion plans reflect the international aspira- tions ot its new owner W H Smith, while Virgin Retail is aiming to exploit the high level of consumer awareness of the Virgin brand name in overseas markets. Meanwhile, Thorn- EMI owned HMV sees the growing trend fowards mulli- territory retailing as a means of supporting its parent com- pany's objective of generating half of its earnings abroad. As Jim Maxmin, chairman and chief executive of Thorn- EMI Home Electronics, ex- plains; "Music is a huge inter- national product and we be- lieve we can build an interna- tional business out of record retailing — just as McDonald's has done in fast food, Safeway in food retailing, 7-11 in con- venience stores and Benetton in fashion retailing." 

OTynfries 
are y! iesist five 
@r six yeurs 
behisidl m ferms 
of sfyie and the 
way music 
retailing is 
Imndled' 

But how feasible is it for highly individuel record shops to be "exported" abroad? While Our Price has yet to venture outside the UK, HMV has already succeeded in establishing stores in Denmark and Ireland. It has also taken over some of EMI's record shops in the US. Virgin, mean- while, has opened a store in Dublin which, the company says, is being used to test its ability to run retail outlets out- side the UK. Both HMV and Virgin admit that their long term plans in- volve expanding their megas- tore opérations into North America and other parts of Europe — although they are reluctant to reveal détails of the locations which they are currently investigating. Meanwhile, Our Price — which was bought by W H Smith in June, 1986 — is even less willing to discuss its over- seas expansion plans. Howev- er, industry observers believe that North America is the most likely target for Our Price since such a move would enable it to take advantage of W H Smith's 400-outlef retail base in the US. However, WHS also has retail opérations in France and Belgium. "Many countries have fallen behind the UK in terms of re- cord retailing and I think they can learn a lot from our style," says Our Price's deputy chair- man, Garry Nesbitt, who is re- sponsible for the company's overseas development. ' Seven or eight years ago, I would have said North America had plenty to teach us. But, in cer- tain types of music, they have not recognised the way (rends are going." lan Durfell, managing direc- tor of overseas retailing for the Virgin Group, belives that the international marketplace pré- sents "a huge opportunity": "In 

AFTER TOWER 
don't have the benefit of excit- ing record shops. Even in the most sophisticated cities, re- cord shops are often dingy, back street set-ups that don't do anything for music." Thorn's Maxmin says: "The large specialist music shop is alien to most overseas markets. In these territories, our main competifors are department stores, rather than record shops. But they don't have the same expertise as us and they have much lower inventory levels. In a fashion business like music retailing, it's difficult to see how they can maximise sales of a hit record on such a 

Ail three companies believe that UK music retailing has léapt ahead of the rest of the world over the past five or six years. As Our Price's Nesbitt puts it: "There has been a révolution in the UK high street in terms of store design and our under- standing of demographics. This applies to ail forms of retailing — not just music. The compéti- tion is now so fierce in Britain that it has put us ahead of the rest of the world." Thorn's Maxmin — an American himself — agréés: "By world standards, UK retail- ing is now very sophisticated. The UK high street has changed dramatically in terms ot the shopping habits of prime music-buying customers and their expectations of the retail 
Virgin's Duffell, who was previously at HMV, claims that UK customers have become in- creasingly sophisticated be- cause of the higher standards being set by retail outlets. He believes the dramatic improve- ment in UK music retailing is as resuit of its growing emphasis on marketing; "Most it least five 

led," he says, Duffell recalls that, in the early Eighties, the average UK record shop was "a fairly in- timidating place" and was not particularly créative in concept or design; "But standards are now incredibly high and a sub- slantial amount of money is being invested in store design and marketing," he says. So what is it about these companies' "new" approach to record retailing that is so "exportable" to other coun- 
Thom's Maxmin believes that HMV's key to opening up overseas markets is the "focus- sed retailing" concept im- plemented by its stores: "HMV is not so much a record shop as an experience," he says. "It is a 'destination' shop — a place where kids go as much for the experience as for buying the records." He adds: "Ail over the world. 

expression. It is the first major expenditure for teenagers. The importance of doing it in the right environment is pretty uni- 
Maxmin claims that the intro- duction of "focussed retailing" can help to increase the overall size of the market: "Kids actually spend more," he says. "It is the différence between going into a store to buy one record - or going for the ex- perience ... and ending up buying more." Virgin's Duffell agréés. He points out that most overseas record buyers still only go into a music shop because they want to buy a spécifie record: "But, in the UK, record-buying is now moving from being a considered purchase to a spontaneous purchase," he says. "People drift into a megastore with no intention of buying anything — and often end up making multiple purch- 

result of the excil „ phere created inside a megas- tore: "Because of the way the product is merchandised these days, customers don't just purchase one single — they 
He adds: "This spontaneous purchase element is increasing and is contributing to the growth of the UK market. If it can grow in the UK market, there is no reason why it should not do the same in countries where the market is static." According to Duffell, Virgin's retail mix of "style" and depth of product — and the strength of the Virgin brand name — will be the key factors in estab- lishing the company's store concept in other territories. The well-publicised exploits of Richard Branson, the huge number of tourists who visit the London Megastore, and the Worldwide success of the Virgin record label ail contribute to a high level of brand awareness, he reckons. "In many countries, the Vir- gin brand has the same aspir- ational qualifies as in the UK," claims Duffell. "It is seen as being very fashionable and youthful. That is something that is waiting for us in various countries — especially the Un- ited States." 

eanwhile, Our Price is likely to adopt a différent international stance to that of its "megas- tore" rivais. "Over the years, we have developed a particu- lar style which is based on a spécial formula for smaller 'convenience' stores," says Our Price's Nesbitt. "1 think we could show the Americans something in this area of the market." US retailer Tower Records is TO PAGE EIGHT 
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DIRECT TO YOU... THE CARS - 'DOOR TO DOOR' 
THE NEW ALBUM, including the forthcoming single 'YOU ARE THE GIRL' 
COMPACT DISC; 960 747-2 • LP; EKT 42 ■ CASSETTE: EKT 42C @ 
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FROM PAGE SIX 
one compon^ which has been 
to "exporting" music retailing. It already Has two stores in London and confinns that it intends to use them as a "laun- ching pad" for additional out- lets in other parts of the UK and the Confinent. "We have exceeded our ex- pectations in the UK in terms of the way in which the public have taken to us," says Steve Smith, Tower's director of Européen opérations. "I think that proves we have done it right here." He adds: "We have a long- range expansion plan as far as other territories are concerned. But we intend to make sure 
fions we choose. We won't be building 400 stores overnight." Smith ackowledges that HMV, Virgin and Our Price are ail "very good retailers" and he is sure they will be able to adapt their store concepts to suit other markets. But, he warns, their level of success will dépend on the approach they adopt — and where they choose to go. "We are ail victims of reai estate," says Smith. "We can only open up in a country 

A DETERMINED Ion Duffell. "We inlend fo stick to a successful for- mula and nol wafer it down, " says Virgin's managing director ofover- 
when a location is available. But you have to be ready be- fore that location crises in order to take advantage of it." He adds; "I don't doubt that it is possible for UK music retail- ers to crack the US market. But they will find it is a baptism of fire. 'The adjustments that have to be mode are considérable," says Smith. "For example, the high street as we know it in the UK does not exist in America. 

And the relationship between the retailer and record manu- facturers is very différent. The only thing that is similar is that the records look the same." Thorn's Maxmin acknow- ledges this point. He recognises that HMV will have to adapt its formula and the présentation of its stores in order to meet local conditions: "We are aware that everv local market is différent and that we cannot just repeat the pattern of the UK," he says. "But our research shows that the core concept of focussed retailing is still valid." Virgin's Duffell takes a diffé- rent view. Although he will take language and cultural barriers into account, he stresses that ' Virgin has no intention of changing its basic store con- cept in order to suif other coun- tries; "We believe our format will work in most territories and we don't think we should make any compromises." He adds; "We intend fo stick to a successful formula and not water it down. Hopefully, any country we go into will see our approach as exciting and 'différent' for ail the right reasons — although we won't know how successful it can be until we have done it." Ail three companies also recognise that, in order to establish their store concepts in 

REAL ESTATE provides the key to 

 markets, they will in- itially have to draw on the ex- pertise and management skills of their experienced UK staff — and hire local staff to run the stores on a day-to-day basis. According to Our Price's Gary Nesbitt, finding the right management will be the big- gest pitfall in expanding over- seas; "Fortunately we nave a 

seconded to other parts of the world," he says. Virgin's Duffell agréés: The store package is easy to put together because it is tried and tested. The only constraint is having the right people. That s why it won't happen over- nignt." Nesbitt observes: Between ail three companies, I believe we can show the rest of the world a lot about record retail- ing. But the downside of retail- ing records overseas is that, unlike Laura Ashley or Next, we are selling a branded pro- duct that anyone can buy. "We cannot offer anything exclusive," he says. "So we have to make sure that, when we enter overseas markets, we have better management, bet- ter store designs ... and a bet- ter understanding of the mar- ketplace." 
'I don'î doubt 
that it is possible 
for UK retailers 
to crack the US 
market' 

EW SER ES 

MA UIK ÂLA 
featuring your favourite music 
from film classics 
such as James Bond, Lawrence of Arabia, The Magnificent Seven, Doctor Zhivago, Sea Hawk, The Great Escape, Casablanca, Love Story, Gone With the Wind, and manymore 
A high quality Chromium Dioxide 
mid-price cassette-only sériés. 
Available in présentation box: set of 10 for the price of nine cassettes £22.05 Dealer Price. 
Available separately £2.45 per cassette Dealer Price. 

ORDER FROM YOUR SALESMAN OR FROM POLYGRAM 01-590 6044 IL 
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Weiglaing «p seasonaS promise 
TE^S CLASSiCAL indusfry Es aEready building up impetus for the main push towards the au^umn and winter sales period — and botb record companies and dealers are currently viewing fhe prospect of Christmas with a heartening level ol optimism. Dealers will eertainly find it a complisated exercise, wbat with the three formats (perhaps even four with a touch of DAT, courtesy of 

release of Philip Glass's Akhnaten which polled full houses at the English National Opéra production. October will be Gershwin Month, with a Classic Gershwin compilation among other re- leases, and November will see a promotion for the mid-price 1 ' of Howard Bloks's 

fuN^ra 
sériés" makSii^first mam that'the initial 
dealer 

Irisas i^É 

the Montréal Symphony Orchestra conducted by Charles Dutoit. Sir Georg Solti, currently marking 40 years of almost exclusive association with the company, celebrates his 75th birthday in October with three important releases, including his first recording of Wagner's 

be the subject ofamajorcam- 

lilltn^ 

EMI RECORDS 
AUTUMN OUSSICAL 

CAMPAIGN 
O Maria Callas Collection 

Ali operas/recitals and previously 
unissued material out on CD 

O Simon Rattle—4 Mega New Releases 
Mahler Résurrection Symphony 
Messiaen Turangalila 
Elgar The Dream of Gerontius 
The Jazz Album 

O EMI's Classic Opéra Recordings on CD 
From Karajan-Scharwzkopfs 
Der Rosenkavalier ta the New 
Muti Marriage of Figaro 

O Roger Norrington's New Beethoven 
'Choral' Symphony 

OKiri Sings Gershwin 
015 New Studio Mid-Price CD's 

ÉHF-Sœ S — 

book by John Ardoin. 

SU 

TO PAGE 12 ► 

Other highlighls from the RCA autumn list will be Slatkin's recording of Shostakovich's Symphony No 10 (November) and the soundtrack ta the fiim Aria, in which directors includ- ing Fellini and Zeffirelli pro- duce shorts la accompany their favourite music (October). 
Decca The second release of 20 tilles in the Ovation sériés which cornes in September heads De- cca's autumn campaign. But some of the most in- teresting tilles will came from four of its major artistsr Solti, Kiri Te Kanawa, Pavarotti and llylToX? ^ 0' Man° Collœ " te5"fe' ^ from b°'h 
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QUALITY IN PERFORMANCE 
Over che past 12 months RCA Red Seal has re-emerged as a major force in the domestic classical market, 

Now we are proud to ahnounce die launch of a major new séries. 

THE 

GoMectian 
20 titles, ail over 60 minutes playing cime. On Compact Disc at a spécial low pricc, and on cassette. 

Outstanding remastering; and bright new packaging. 

VIVALDI 

I-RA\.S BRIC;GE.\ 

SVIATOSLAV RICHTER 

w 
SVIATOSLAV RICH 

RACHMANINOFF 

"«ssaBasar' CD: G 1)86524 MC: GKKf 

"S 

JULIAN BREAM TCHAIKOVSKY 

B0^LPE^X>hRK"a 

:s promising considérable demand . 

■WE KNOWWH AT WE I.lKE vrs THE CH1EFTA1NS 
CATNO'RURK/RD^S" -ÇelhcqiectdtPgA 
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STYLUS MUSIC PRESENTS 

THE 

COLLECTION 
SERIES 

AVAILABLE ON DOUBLE ALBUM/CASSETTE/CD 
The b e s t in Classical Compilations 

il--- Wk 

introducing 

THE 

PORTRAIT 
SERIES 

JUST RELEASED ON ALBUM/CASSETTE/CD 
  aiBi ImSb 

ORDER NOW FROM STYLUS MUSIC ON 01-453 0886 OR YOUR WHOLESALERS: 
TERRY BLOOD, WYND-UP, LIGHTNENG, SOTOSOUND, H.R. TAYLOR, PIC-N-TAPE, S. GOLD, PRT, SPARTAN. 
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THERE ARE a number of CD pricing issues that need considering as the market begins ta shape itself into three distinct brackets of full price, mid-price and budget. The first is whether the full price — which in retail terms generally means somewhere between over £10 and under £12 — is too high and needs ta came down before volume can be generated. This, of course, would affect the mid-price bracket which is currently oscillating between £7 and just under £9, though it is unlikely that the budget at around £5 can get mucn low- 
is how long 

away with putting back cata- logue recordings — some of I which are quite aged ana- logue originals — on to CD at fuil price. A third issue is how long dealers will be forced to take a drop in margins in order to make retail sense for the con- sumer in the mid-price area: many are forced to eut back on accepted profit margins to sell mid-price at £7,99, for exam- ple, when a £5.25 dealer price suggests more of an £8.49 or even £8.99 markup. Stefan Bown, dassical man- ager, EMI UK, expresses the view of ail the majors when he remarks: "I think there will be a change in CD prices, but not yet— and certainly not before Christmas. We have not yet reached saturation point which is needed before the prices will 
He is echoed by Keith Shad- wick, dassical deparlment manager, RCA. "Everybody is talking about it, and there is an assumption among dealers that it will happen. But at the mo- 

lowering prices — after Christ- mas we will be able to look at a long-term strategy rather fhan produce a knee-jerk reac- 
Both admit that manufactur- ing costs had plummeted since CDs were introduced in 1983. But David Barnard of Conifer argued that this did not affect the end cost of a CD as much as might be expected. 

'We have not yet 
reached saturation 
point which is 
needed before the 
prices will corne 
down' "The volumes are not big enough yet. In dassical music we are generally still only talk- ing about runs of 2,000 or so and v/hen mastering costs are so high, the price réduction does not make such an im- 
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CD price rf>arges — 

ndî until IfSt? 
| If has been said that one American CD factory is offering io produce CDs i complété with four-page inserî and gewel case for an amasîng 79p. Whether this is a slighî case of optimistic exaggeration, there is no doubt thaï a Swiss company is offering to press CDs for as low as £1.10 per unit. This is sufficient evidence for the dramaîie drop in CD manufacturing 1 costs. Yet are the dealers or the consumers seeing some benefit from this j development? The answer is no. What's more, despite some hope earlier this year, it seems that there is unlikely to be any réduction before Christmas, although there are some suggestions that changes in pricing will corne during 198S. ) Nicolas Soames has been speaking to boîh record executives and J dealers. 

is the Philips recording of Dvor- ak's New World Symphony. This is easier for a multiple such as Boots than even a top dassical dealer like Windows in Newcastle. Brian Mawsom, the général manager, com- ments that there is now so much product — particularly with the three formats — that it 

Maurice Oberstein, chair- man and chief executive, Poly- Gram UK, cornes to the same conclusion but by a différent route. He argues that with the increase in artist and publishing royalties on CD, particularly with the longer playing times 
real net différence is accrued by reduced manufacturing 

However, he does feel that a réduction would corne in the future. "1 would hesifate to be the savant to say when it is happening because so many other factors are involved, such as the standing of the Deuts- chemark against the pound and the dollar against the yen," he says. "The days are gone when Britain would press for its own market. "But it is a reasonable ex- pectation that some changes will corne." It also seems as if the com- panies will continue to bring out back catalogue items on CD at full price for some time to corne. Bill Holland, market- ing manager, DG, pointed out that already his label, and olhers, were bringing out an increasing amount of material on new mid-price CD sériés. "But premium product will always remain exactly that — and it cannot always be equ- ated with âge — that is a fact of life," he insists. He added that pricing was not always as simple as it appeared — often royalty agreements with cer- tain artists mode it impossible to bring product out at a re- latively low price. Bown at EMI agréés. "When there are unique pièces, such as Karajan's recording of Strauss' Der Rosenkavalier with Elisabeth Schwarzkopf which we are bringing out in Septem- ber, it makes common com- mercial sense to bring them out at full price. It would be non- sensical to do otherwise." In short, while the mid-price 

wherever and whenever they can get it. It is the age-old law of the free market. This also applies to the third issue. PolyGram's décision to give its dassical mid-price sériés a dealer price of £5.25, 30p higher than the mid-price pop, remains unpopular. When Ovation, Galleria and Silver Line first came on stream in March, dealers soid them for between £7.99 and £8.99 — some taking reduced margins to offer them to the consumer at what they thought was the 

least not before Christmas. As can be seen, the majors are firmly committed to main- taining the status quo. Not one is likely to rock the boat. And, as Jeremy Elliot, director, Target Records, remarked: "Everyone is awaiting the 
then." 
The dealer view 
TERRY BLACKMAN, buying controller for Boots, speaks for many dealers when he says: "We are very concerned that 

'At the moment I 
am not 
considering 
lowering prices — 
after Christmas we 
will be able to 
look at a long- 
term strategy 
rather than 
produce a knee 
jerk reaction now' 
— Keith 
Shadwick, RCA 

LZi 

Oberstein says he sees no reason to change that differen- tial now, just because most of the other majors have broughl out mid-price lines undercut- ling PolyGram product, such as EMI, CBS and RCA. "It seems to me their décision to offer a lower price means that they feel they cannot com- pete with us on a repertoire basis — they are forced to compete with us on a price basis," he argued. Once again, no change is envisageJ, at 

range which it traditionally has done. And while he has, in the past, defended relatively high CD prices, he feels a réduction is now appropriate, Yet he knows from past experience that this is easier said than done. For since the price level has been set, a simple décision to drop one or two pounds would wipe thousands of pounds off the value of his existing stock. "The stock loss would be tremendous," he points out. "This happenea once when EMI dropped the price of ifs videos considerably and there s had t< 

the full-price CD should be as high as £11.99." He continues: "Our custom- ers are now perceiving full price CDs offering good value for money at around the £1 0 price. More than that, and perhaps they feel that they do not offer good value for money unless they offer some- thing spécial." That is why, he says. Boots runs a campaign of cutting its Top 20 CDs down from £11.99 to £9.99. An example 

paid for t hemj si mply to get rid of them." Of course, there are ways around this ... either through deletion and graduai re- introduction, or through a re- fund system. However, the first is unsatisfactory and the second perhaps unrealistic. Bernard Fallut, director, Music Discount Centre, calls for a réduction in général pricing — and before Christmas. "What we don't want is ail the back-catalogue brought out at full price — it is simply not justified. Also, I think the com- panies should reduce the back- catalogue which is now at full 
Fallut also says that he found il 

such os Disctec manages loPpro^ 

Both Fallut and Blockman feel that it will be pressure from the 
wilTin °he end, force ïown the price of the full price product. AVe have only so much space, 
the cheaper CDs — in our shop in the Slrand, we are Introducing a mid-price section," explains Fallut. "We are changing the orientation of our buying.^ 
some readjustment is needed, says Blockman. "With the advent of EMI's CFP at £6.99 and Studio and Eminence and other labels at £7.99, we believe that they offer value for money. It is likely that we would therefore selecl more pro- duct al this lower price, and this will put pressure on other labels which would be sold at over £7.99. "It is this subtle pressure of mar- ket forces that will bring the price of CD down." Looking ahead, Blockman ex- pecls to see the emergence of three doar price points over the nexl 18 months; budget al under £5; mid-price al between £7 and £8; and full price al just under £10. But not before Chr MUSIC WEEK 29 AUGUST, 1987 
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Rorords to be fealured on this week's Top Of The Pops     tïSPl 

■TOP -75 • S H N O L E S s 
I   - . —  -—— :     , I -rw-r, ee X -r IlMDITEDSl I " . -, y- " '1 ^ H l 's1: 
THE WINANS FEATURING _ 

ANITA BAKER # NEW 7"& EXTENDED 3-TRACK 12"SINGLE • W8274/T 
AIN'T NO NEED TO WORRY OUT NOW! 

ii' ) 
LOUISE GOFFIN 
NEW 7" & EXTENDED 3-TRACK 12" SINGLE • YZ 147/T 

• C ARNIVAL • 
OUT NOW! mea il^ïî 

 ^     1 
loM7■,,21 M/l/ 

FLwicmw.fV,!V 45 ^lip^cUGuoiî^l^ûO 
47 

38(% « [„R|^aDs7utr
AVNaloss/Ma,cus Mlle,, SBK Son^Œf «O 30 , GiRLS.G'RLS.GIRLS Elek.ru £KR59tT|lW) 1 - Rick Aslleï tSlock/Ailkcn/Walermnn) AH Boys Music ® 9 l0 , WHATHAVE 1DONETODESERVETO DESERVETHIS? PoHofkon.n!|R6153|E1 ^ Pel Shop Boys and Dusty Springfield {Stephen Hagoe) 10 Music/MCA Music ® 

BSIS 
4:-—-i  1 

OV 30 5 Mblley Crue (ton Werman) Warner Bros. Music ® 
Afk -eu UNDERTHE BOARDWALKO . M.,orZB41349(!2 -rT413S0|(BMG| 10 36 '4 Bruce Willis (Robert Kraft) TM Music (Carlin Music) ® 
At ,, JUSTDON'T WANTTO BE LONELY .Ge,n,ulnDG(T|24(JS/El ^ V) ' Michoel Jackson/Siedah GarreH (Quincy Jones/Michael Jackson) Wamer Bros, (s) & , 6 TOY BOY „ ^ ^ Fanfare |12)FAN 12 (A) ,>SrHfc-86 5"c^feW 4 

v5- u Freddie McGregor (Donovan Germain) Island Music {S) A^UoN 7 SHE'SONIT . .     . ^ Dol Jam BEAST (T)2(C) \^J Beastie Boys (Rick Rubin) Island Music ® 
Sf ^ ^ Spagna (Larry Pignagnoli/Theo Spagna) Cappuccino/laLelle Music jm"* -8 10 IT'SASIN , j , u /C4 u w ^œîlW8161 

38 10 pet shop Boys |j6|jan Mendelsohn/Stephen Hague) 10 Music® 
MM M 2 MARY'SPRAYER L ■ ur . , VirginVS934(12)(E) J ^ 9 ° ^Wel'wsMMchoel Baker/The AxemonlChrysolis/Preclous Music® 

7 5 

00 Danny Wilson (Dave Bascombe) Copyright Lonlrol 
"SS 37 8 MeUKimlSlock/Ailken/Wolerman) Ail Boys Mu5icSU(|emeSUI>Em,13|A| 

J» „ 7 FUNKYTOWN RCA PB 49705 (ir-PT 49706] (BMG) •* Pseudo Echo (Brion Conham) Inlersong Music ® /A , LIES Jlvo JIVEfT) 141 (BMG] >4^/a9 4 Jonathan Butler (Barry J. Easlmond) Zomba Music 
^f7 47 7 PiL (Gary Langan/PiL) 10 Music Virgin VS 988(12) (E) ^ ' 5 êdUp^d (Robsit John "Muh" Longe] Blodgîon Rilillo/Womer Bros/Zombo Music ® lO 8 3 SOMEWHERE OUI THERE (Irom "An American TaiT] MCAMCAOl nïzif) IflAereV^AMan'lBorry/ UGot?hcL^L^ 48 Chris'Re^ (Chris Rea^lagnel Music Muguet MAG(T) 300 (BMG] ' 

« , WHENEVERYOU'REREADY T,ni/RCAPB4I477112--PT414781|BMG| ' Five Stor [Dennis lombert) Fomous Choppcll lieTcCuWm&MGbb)—36 eobbyif) -83 
whê^îht,lBro,nme'/ 90 

At% 7, 4 1SURRENDER (TO THE SPIRIT OF THE NIGHT) Ji»eFOXY(T)6(BMG| **9 34 6 Somantha Fax (Jon Aslrap) Zomba Music ® 
lO ,0 5 BRIDGETOYOURHEART RÇAPB41405(12--PT.41406|(BMG1 Wox (Christopher Neil) Si Annes Music/lsland Music en rm 1 DON'T WANT TO BE A HERO . Virgin vsmooo (El 5U LIiJ Jabnny Hâtes Joiz (Calvin Hayes/Mikc Nocilo) Copyright Contrai 

'1*1 10 1 U GOTTHE LOOK Poisl8yPorkAVonii!rBTolhHsW82B9tT)(W| 4^ Princo ond Shccno Eoslon (Prince) Warner Bros. Music ® bÊiSIS1!? 51 33 'ItŒ^&aar/Ba^Stto^Sf5™ 
(fA) 22 J DIDN'T WE ALMOST HAVE II ALI Arisro R1S(T) 31 |BMG1 V«S' Whilney Houston (Michoel Masser) Warner Bros./Rondor Music ® 80 52 - 3rpœ^r^7P.O'Du%,SBK/HH6^ 
TE - 7 LA BAMBA Slosli/FFRR/LandonLASH(X]13(Fl Los lobos (Milchell Froom) Carlin Music ® l^g9You^^(RëolZl48 Yoi^ghlMyË^lOo ^ 

THE NEXT 25 

4 JUMPSTART Manhattun/EMI (12]MT22 (E) ï>w/ 56 Nalalie Cale (Reggie Calloway/Vincenl Calloway) Chappell Music 
16 " 9 ^^K^SLrrissey/S,ephenS,,e^)^^Œ 
ITT 17 T) LABOUR OF LOVE Circo/VirginYR(7)4|E) 

BA X4 7 THE RHYTHM DIVINE „ Merçury/Phonou,umMER|X|253(F) Yello featuring Shiriey Bassey (Yello) Warner Bros/APB Music 
BB 67 2 ''M N0T IN LOVE 

Hue & Cry (Harvey Jay Goldberg/James Biondolillo) Chappell Music ^ 
33 2 WONDERFUL LIFE ^ Black (Dove Dix) Rondor Music® A&MAM(YJ402|F) " g;?;  

99 JobnnyLogan (Paul Hardcastle) St. Annes Music® EpieLOG (T12(C) 
EA 77 7 LOVE ME TENDER/IF 1 CAN DREAM S>0 73 2 ElvisPresley H Carlin Music RCA Viclor ARONITI2 (BMG) 

' 1li\ * j 2 WIPEOUT Urban/Polydor URB(X) 5 (F) - Fa' Boys and The Beach Boys (Albert Cabrera/Tony Moran) Ambassador 78> - ™ ' ET le n WISHINGWELL CBSTRENTmzig 9,* TefenceTrenlD'Arby(Maityn7eddyBeur'Wcre/T. Tient D'ArbylVirgln/Chrysalis Music is1 

Vfâ 1S 7 WHO'STHAT GIRLC SireW8341(T)(W) Madonna (Madonna/Fafrick Léonard) Warner Bros. Music (s) 80 93 w .7.LM r, r Bfi 47 u YOUCAUGHTMYEYE o,biioncOR722(ir-OR1222|(JS/E| 90 47 9 Judy Boucher (Sonny Roberls] Rewatd Music ® 
]6 6 ROADBLOCK , . Brçokout/A&MUSA|F)611 (F) Stock Ailken Walerman (Stock Aitken Walerman) Ali Boys Music (s) 87 WONDERFU L^YON JCHÎ ^ rovi-u, , en rm NEVER LET ME DOWN EMI Amcrico(12)EA239(E) 59 CEJ DQvid Bowie (David Bowle/David Richards) EMI Music/Guilarios 

OO rna SOME FEOPLE CliH Richard (Alan Torney) Warner Bros. Music EMI(12)EM18{E) 83 l..., 4%n rm SCREAMUNTILYOU LIKE1T Caplial|)2|CL458|E| OV L'LiJ W.A.S.P, (Blackie Lawless) Empire Music 
oi ->5 6 THE MOTIVE (LivinqWithqutYou) iondonLON(X)l45(F) Zs'oS? ^ 6 Then Jerico (Owen Davies) Then Songs/Dejamus ss - Al rm THE LONER 01 Liu Gory Moore |peler Co||in5|, 0 Music 10/Vir9in TENrll 17a (E, 
OA 14 12 alone Heart(RonNevison) Warner Bros. Music® Capitol (12)CL448(E) *^EÊÊF"Z' A9 en ,5 1WANNA DANCE WITH SOMEBODY (WHO LOVES ME]® AdfflRisnHlBMGi "A Whilney Houston (Narado Michael Wotden) Rondor Music (iondon) ® 

JUSTCALL Warner Brothers W8380(T1(W) *&\ty 5 Sherrick (Michael Stokes) Warner Bros. Music 88 1 11 ' 1 1 A** 74 7 WILD FLOWER Ow> 74 7 The Cull (Rick Rubin) Chappell Music BoggarsBouquciBEG195D|W) 
OA 2 3 NEVER SAY GOODBYE Vcrligo/PhonogramJOV2(12)(F) Bon Jovi (Bruce Fairbairn) PolyGram Music ^ „ , ,/ n A^I rra1 FOUND'LOVIN' A.I.OZIAZIBBIA) 0>» Steve Walsh (MLZJohn Themis) Minder Music 

ALWAYS O Warner Brothers W8455(T)(W) ^ 1 IL) Atlantic Starr (David Lewis/Wayno Lewis) Island Music ® m AB ^Ym MY LOVE IS GUARANTEED Champion CHAMPX (12|5S (BMG) pa Sybil (Joil,es Bratlan/Dolores Dewry) Inlersong Music 
*1® 44 a HEART AND SOUL Siren/VirginSRN 41(12) (E) ' T'Pau (Roy Thomas Baker) AMP Publishing/Virgin Music II 66C"Y ^'^^^«.DuHy, MCAFMu°Vmfh0n09'<,nWAS2("llF| 

n 2 THE S5.98 EP - GARAGE DAYS RE-VISITED Metallica (Melallica) Various Vcriigo/Phonogron>-(METAL112)(F) ** "lF ,,1 67 
h rFn WILD FLOWER q*** l-Aii Cu|t (Rick Rubin) Chappell Music Bcggarj Bonquet BEG 19S(T) (W) .^6 - 6S 44 8 °?Ga7BanDdE(L?nnieSimmDaS7M?dl M ■ Clu,,"',l<,TO5r"m JAB(X| 54 (F| 
^ 3J? 40 3 PAPAWASAROUIN'STONE. |d) MolownZB4—ZT41432) (BMG) dS® se io SWEETEST SM1LE «V 4 10 Black (Dave Dix) Rondor Music A&MAM(Y)394(E) 

70 4 SAY YOU REALLY WANT ME MCAKiM|T)6(F) Kim V/ildo (Rod Tcmpcrlon/Dick Rodolph/Bruco Swedicn) MCA/Cop. Con. 76 03 œ & j6(freï 0!borno (Bocharoch/Ba>cr So oa 3 HAPPY WHEN 1T RAINS blancoynCqro/WEANEG25(T)(WJ /J The Josus And Mary Chain (William Reid/Bill Prico) Womor Bros. Music 100KV  7lj) 4 ^^ÎIP^Le,N.,h.r^^SSŒ^ 
^ >J 2 Lever! (Reggic Calloway) Chappell Music Atlantic A9217(T){W] 2 TELL ME WHY " ^i This Way Up (Roy Hay) Virgin Music Virgin VS 954 (12) |E1 

43 4 HOURGLASS  A&MAM(Y1400|F: Squeezo (Eric "E.T." Thorngren/Glonn Tilbrook) Virgin Music 73 CEI ^ee^apIMStamyRec^^Èa^n'Mulic 8«MorP05P179|F) 
26 9 JIVETALKIN' Hordback7BOSS4 (12' — BOSS4) (A; ^" Boogie Box Higb (Chris Porlcr/Androî Goorgiou) Gibb Bros/Choppell Music (s) 74 CEI & {Dûïid Lord) Mu5iWsÇH53,56., ,,2 CH5.23.5tll;C, 

VW 2,7 0 1HEARD ARUMOUR lond0nNANA13(l2"-NANX13)(f 1 ' ^ Bononoramo (Slock/Ailken/Walerman) In A Bunch/Worner Bros./All Boys Music ^s; î 1 
11 •il Jl TSYCEl ™ Mo;r) ^ ^ i07Vi.gi,™m.32,E, 
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INDIES 

i ^ o t teresl asTsathe9new LP by The 
WELL YOU'LL be pleased lo hear 
oifdisfofBMkïr T And The pic dise or nooKcr i nna me MGs' Soul Limbo - you know of their Soul Soldier from 

s^u^c^l 
a^oc^nd iips S«HHH KSÏ 

s^Thyat^Skiej, 4AD The Birth^Pa^Wilh the ish groups^Camina Burana's Orange,^TSOL, The Nuns ond 

Thestuffthat 
dreamsaremadeof* 
7-INCH RIS 33 12-INCHRIST33 

12-inch contains 
previously unavailable 

"Sleight of hand" 
*As featured on 
theArista 
Album, Cassette & 
Compact Disc 

"Corning 
Around 

© 208140 El 408140 (ÎD 258140 

AVAILABLEFROM BMG RECORDS(UK) LTD ARIST^ 
DISTRIBUTION TEL 021-525 3000 
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