


No shortage of
talent on
UK dance scene

JUST BELOW the surface bubbles a mass of new dance music
that the specialist labels are uncovering at a rate of knots.
Barry Lazell takes a look at this accelerating industry.

HE UK dance music industry

feeds from two basic

sources of artists anc reper-

toire: that which comes in
from the US (ond elsewhere
around the world), and the music
which is made in this country by UK
artists. The chief difference be-
tween the two has nothing to do
with musical styles, but lies in the
fact that virtually all imported re-
perfoire is obtained by the UK
market ‘off the peg’, as either the
work of an artist contracted to an
overseas sister label or licensor, or
a record licensed on one-off basis
ofter proving its UK popularity
through imports.

Many, many dance hits have
started their life through the latter
route during the last decade, and
not o few subsequently solid

careers have kicked off in this
fashion, too.
Home-grown repertoire,

however, depends now as it al-
ways has upon the emergence of
UK talent good enough to stand up
against its American counterparts,
and the ability and willingness of
British labels — both majors and
dance-specialist independents —
to find such talent, nurture, de-
velop, market and promote its
music, and eventually sell it back
on equal terms into the internation-
al marketplace.

This was something with which

the UK record industry singularly _

foiled to come to grips with the pop
music of the 1950s, succeeded in
doing beyond anyone’s wildest
dreams with rock and pop from the
mid-60s onwards, and finally, in
the 1980s, is now managing with
indigenous dance and black music.
The commercial successes in the US
and elsewhere of Billy Ocean, Paul
Hardcastle, Loose Ends, Level 42,
Five Star and others has finally iced
the cake of the continving UK
dance A&R quest: it is now clear to
the world at large that this country
does have the talent to play the
international stage with what was
once considered to be a wholly
American musical form, with its
roofs firmly in the R&B/Motown/
US urban tradition.

The proven possibility of cross-
over and international success on
top of ‘making it’ purely in the UK
dance field has meant that there is
no shortage of aspirants in this
country for the next generation of
stardom, and consequently the dis-
covery of those future record sel-
lers is something to which all UK
labels with dance music credentials
are seriously addressing them-
selves on a regulor basis. In con-
trast to comparatively few years
ago, there are not mony com-
panies (Champion perhaps being
the successful exception of the mo-
ment) concentrating solely on
marketing US acquisitions.

Labels like lJive, Citybeat, Se-

rious, CoolTempo, Rhythw King
ond many more are unccvering
UK dance talent at a rate o knots,
as are the successful production
teams within the field — Stock,
Aitken and Waterman, for exam-
ple, have rapidly made boqa fide
stars out of Mel & Kim and Rick
Astley, with Paul Barry tipped to
follow in their wake.

The donce specialist labels such
as those just listed — and virtually
every new label which comes
under the regular spotlight of
MW:s dance page also inciudes a
‘looking for fres% new UK talent’
quote in its plans — beckon attrac-
tively to many unsigned ccts be-
cause of their ‘street credibility’ and
their implicit feel for what the
dance audience wants.  Most
dance indies are run by DJs, pro-
ducers, specialist shops cr even
fans of the music; their sense of
involvement is almost palpable.

It is o fact which has not been
lost on major companies in recent
times, which has meant the setting
up of subsidiary dance labels with-
in the auspices of a major — Cool-
Tempo, Breakout, Club, Syncopate,
Fourth & Broadway, etc — staffed
by essentially the same kind of
involved professionals who were
once the (ﬁ:nce indies’ prerogotive.
The clout of a major company in
the areas of promotion and dis-
tribution obviously has its attrac-
tions too.

MARK KING of Level 42 making the effort to get people out on the

dancefloor.

But of course, it is the labels
which sign up the talent, and not
vice versa — although a particular-
ly sought-after act might well have
two or three deals from different
quarters to choose between. The
sending in of a demo or the tor-
tuitous spotting at a gig by an A&R
man are not yellow brick roads in
themselves — the latter because it
doesn’t happen that often, and the
former becouse the demo is up
against every other demo of the
moment. It is to be hoped that
artists with real potential cnd labels
which happen to be the ideal place
for them don't forever pass each
other by like ships in the night.
Sooner or later, if an act really Eos
it, it will come to the attention of
somebody with an eye for that
act’s potential.

As already stated, virtually every
dance label in the country is con-
stantly, seriously, addressing the
search for future stars, and by
?enerol concensus, what they are
inding is that, quantitively, the na-
tion is awash with scratchers, beat
box rappers, funk bands and even
soul singers. This is not hard to
fathom: nobody seems to have
done any research on it, but the
mere fact that dance music has
been the consistent staple of UK
singles sales for some years now
was inevitably going to throw up at
least a section of youth culture
which was wholly dance-music-
orientated.

And where have these kids
found the time to hone their music-
al skills, and to become so effor-
tlessly au fait with the musical cli-
mate2 The economic end socicl

reclities of the 80s shout the
answer to that one — enforced,
unfulfilled leisure is a teenage nor
for far too many; music, at least, is
on outlet. Would-be dance acts
are falling out of the woodwork,
aond the dance industry’s current
job is not so much searching for
them as picking the cream out of
the crop.

One example of a newly inau-
gurated dance tolent-gathering
policy which is not quite unique, but
is being given an extremely high
profile, and could well be a pattern
for more general industry practice
in future, is that cdopfez by Mor-
gon Khan's new Westside Records
lobel, the A&R-based side of his
Dance Music Group, which is sole-
ly dependent upon UK talent de-
velopment for its repertoire.

Having built its own 16-track
recording studio adjacent to the
label's Ealing, West London offices
— o modest, unpretentious affair
by today’s professional studio stan-
dords, though as good as it ever
need to be for cutting Hip-Hop
records, and presumably a deal
less daunting for absolute new-
comers — Westside has inaugu-
rated what Khan calls ‘Instant A&R
Access’. Potential acts can come in
literally off the street on any Mon-
day, Wednesday or Friday even-
ing between 6 and 7pm, and
either with or without a demo,
make their pitch to the label. At the
hint of something good, cost-price
use of the rehearsal and/or re-
cording studios is offered, and the
major jackpot is the offer of a deal

TO PAGE 4 »

2 DISCO/DANCE SPECIAL

28 September

September

MUSIC WEEK 19 SEPTEMBER, 1987

National TV roll-out breaks

Capital Radio breaks 28

National in store displa:
from end September

P S T

atal

PR S Py - U Sy




FOURTH & BROADWAY

TOUGHER THAN TYSON

:TROUBLE FUNK * TROUBLE

o A POWER-PACKED PUNCH. BOOTSY ADDS THE P-FUNK,
. ,'; TROUBLE BURST A BUBBLE.

:SPANISH PRINCE * MARIA

THE SUGAR RAY OF RAP’S WEST SIDE STORY.

),

LICK SATIN LATIN FROM THE HISPANIC HEART-THROB.

:SLY & ROBBIE % LET’S ROCK

HARD-AS-HELL HEAVYWEIGHTS WITH AN ALL-STAR CREW.
WHOMP THAT SUCKER.

+ERIC B & RAKIM * PAID IN FULL

, / IFOTHER IDEAS IRRITATEYOUR EARS, THEN I'STIMETOGET ~ \
' \. PAID. PUMP UP THE VOLUME.
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> FROM PAGE 2

with Westside as o recording act,
or a publishing deal with sister
company Pisces Music.

There was some scepticism from
without when this scene was
announced, but Dance Music’s
Chris May says that the results to
dote have exceeded his wildest
hopes:

“People suggested that the A&R
project was a publicity stunt, to
which my response would be that |
can think of easier ways of getfting
Eublicity than spending up to two

ours on three evenings a week
ofter o normal hard day’s work,
listening to raw tapes off the street!
No, we started this bacause we
know that there is tough young
talent out there, and this seemed to
be the best way of reaching it.”

“It has been extroordincri?y suc-
cessful. Naturally, most of the peo-
ple who have come along — and
we average half o dozen ot each
session — have fallen somewhere
between dead losses and being
potentially promising. We have,
though, found six acts of quite phe-
nomenal closs and talent, ond
they’re now taking it in turns to go
into our studio and make their re-
cords.”

The pick of the bunch, it seems,
have also proved to be quite
varied in the direction their particu-
lar styles took:

“Firstly, we found John Paul Bar-
rett, a brilliant singer, doncer and
songwriter from the Midlands who
will make Terence Trent D’Arby
look like small fry. He has a superb
voice in the grand soul tradition,
with a wide range and a multitude

of textures. His dancing is outstand-
ing, too — and his songwrilin3 is
better than anybody I've heard in
dance music from the UK. He's
currently finishing his first single,
which we'll start to get buzzing on
promo in just a couple of weeks.”

"We've also found another ex-
traordinarily  talented  singer/
songwriter in the soul tradition,
nomed Les Whittaker, plus two
blinding funk bands named We
and Klush, a girl duo whose per-

FIVE STAR looking forward to adding to their first two platinum awards.

forming name is still to be chosen,
and another super-tough rap crew,
similarly as yet unnamed. | was
hoping the A&R project would turn
up some good people, but this half
dozen's talents have exceeded our
wildest hopes.”

Evidence, then, that the leaders
of the next UK dance music wave
are indeed being found and
signed. It will perhaps be interest-
ing to check back to May’s ist in a
couple of years’ time to report on

‘British Hip-
Hop has now
reached a stage
where it is
developing an
identity of its

!

own

the status then of these first West-
side signings.

Tolent contests are an age-old
way of making the vital breok-
through to professional success,
even if one might not immediately
associate them with the UK dance
scene. Underway ot the moment,
however, is another venture in
which Morgan Khan's labels have
a stake, along with BBC Radio Lon-
don and particularly Fresh Start To
The Week D) Dove Pearce. This is
the National Rap Contest, de-
signed to turn up the UK's most
promising young rappers and
award them their first record re-
lease, which will be a spot on the
next Street Sounds Hip-Hop com-
pilation set (Edition 19, a double LP
due in late October). The competi-
tion winners’ tracks will fill the

second disc, “or which they will
receive the stondard advance/
royalty package as paid to the US
artists cn the ?irs' two sides.

Pearce says: “British Hip-Hop
has now reached a stage where it
is developing an identity of its own,
and this procass will be acceler-
ated by a major album showcasing
the bes: young up-and-coming ta-
lent. As both Radio London's Fresh
Start To The Week and Street
Sounds are ccmmitted to develop-
ing British Hop-Hop, our part-
nership on this project makes a lot
of sens2.”

Entries arz  being solicited
notionvwide at Hip-Hop [ams,
through magazines, on BBC 2’s
Ebony edition focusing on the UK
Hip-Hop scene, and also on Street
Sounds LP sleeves and the Dance
Music Group's subscriber-only Hip-
Hop nawslettar. Entries close on
October 9, affer which judging will
be done and the album line-up
orgoniced within a couple of
weeks, re-recording where neces-
sary with winners whose demo en-
tries ar2 not of masterable standrd
at the same Westside studio refer-
red to earlier. As Chris ‘May at
Dance Music agoin comments:
“Partly we're just soliciting strong
tracks for two sides of an album
project. but also we're again look-
ing for the real cream of this talent
with a view to further long-term
signings for Westside.

Dance music is being created
afresh across the country right
now, and it does seem that the
dance side of the UK record indus-
try is indeed there, ear to the
ground, to kzep selling it to the
world at large.

7" & 12" REMIX

TWO CAN PLAY
AT THAT GAME

ORDER NOW
FROM EMI
TELESALES
01848 9811

FREDDIE
JACKSON

Jam Tormght

on 7" & serious jam 12" remix

CL460-12CL 460
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THE ALBUM/CASSETTE/CD (208/408/258-213)

INCLUDES THE DUETWITH JEFFREY OSBORNE
“Love Power”
PLUS DUETS WITH KASHIF, SMOKEY ROBINSON
JUNE POINTER AND HOWARD HEWITT

OLALA

THE DEBUT ALBUM AND CASSETTE
(208/408-146)
“LALA”
INCLUDES THE SINGLE
“(If You) Love Me Just A Little”
PLUS THE DUET WITH BERNARD WRIGHT
“We’ll Keep Strivin’”

@

DUOTONES

® KENNY G
THE ALBUM/CASSETTE/CD (207/407/257-792)
“DUOTONES”

INCLUDES THE INSTRUMENTAL HIT SINGLE
“Songbird” pLus “Champagne”
AND
“Don’t Make Me Wait For Love”

WHITNEY HOUSTON
THE ALBUM/CASSETTE/CD (208/408/258-141)
“WHITNEY"
FEATURING THE HITS
“I Wanna Dance with Somebody

(Who Loves Me)”
AND

“Didn’t We Almost Have It All”

ARISTA

A BERTELSMANN MUSIC GROUP COMPANY

ORDER NOW FROM BMG RECORDS (UK) LTD. DISTRIBUTION
021-525 3000
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Dancing to
a new label

Small independent labels specialising in disco/
dance music are springing up again and proving
that they are far from dead. Barry Lazell checks out
what’s happening.

ACK DURING the post
Saturday Night Fever dis-
co music explosion, a fair

number of established re-
cord labels in the UK opened up
new labels or special generic series
specifically for their dgisco product.
Partly this was in response to the
emergence of a plethora of inde-
pendent dance-oriented labels
which sprang from the grassroots
{specialist shops, clubs, DJs) at
around the same time — Groove,
Elite, Record Shack, Bluebird and
the like — and portly in an effort to
channel what was perceived as a
hip musical craze into hip-type
compartments which stood aside
from mainstream pop labels.

EMI had the notoriously out-of-
touch Sidewalk, Pye/PRT came up
with Calibre and Calibre Plus
{whoever understood the distinc-
tion2), Polydor had the generic
Steppin’ Out series, and WEA for a
while the similor LV series — LV
standing for ‘long version’, which
basically meant extended disco
mixes on 12-inch. CBS at the time
had two licensed labels, Tabu and
Prelude, whose output was almost
completely disco-oriented, thereby
effectively gaining a couple of suc-
cessful specialist ?obels by default,
as it were.

As that particular boom faded,
and the mannered trappings of
commercial disco rapidly become
a stigma, the disco labels aond
series passed into oblivion. Con-
versely, their indie competitors, al-
ways at one with change and
growth in the music, adapted and
?enerolly prospered. There are far,
ar more dance-oriented small
labels in the UK market today than

there ever were during the boom
of seven or eight years ago.

Interestingly, ~ dance-oriented
subsidiaries of major {and major-
minor) labels have mode o com-
eback too, in an accelerating pro-
cess which has lorgely occurred
since the middle of the decade. The
difference this time around is that
they are proving markedly success-
ful — responsible in fact not only
for a large proportion of the re-
cords which fill the dance chart, but
a goodly chunk of the pop chart
too. In an every-shrinking singles
market where the 12-inch now
very much calls the shots, and a
donce track is the most likely thing
to be heard upon it, today’s dance
labels thrive ot the very heart of the
marketplace.

The record industry is, to its cre-
dit, generally one which learns and
subsequently prospers from its fai-

‘There are far, far
more dance-
oriented labels in
the UK market
today than there
ever were during
the boom of
seven or eight
years ago’

lures — or pert-aps more accurate-
ly, prospers irom reference to
others’ successes. The majors’
dance labels of today are very
much a produz: of the collective
growth experience of dance music
in the UK since the disco years.
Their predeces:ors by comparison
were merely cesmetic sidelines for
uptempo product, with no internal
life of their own

Today, the mcrketing game is o
more cleverly ployed one, and the
particular rules wKich apply to this
making ond marketing of dance
music — plus the various forms of
black music which are closely
tangential to it end tend to sell in
the same places to the same peo-
ple — are well understood. ‘Street
Cred, for all the corny implications
of the phrase, can nonetﬁeless be
a vital ingredient in buyer presua-
sion, and indeed the perceived
need for it was oivotal to the deci-
sion to lounch many dance sub-
sidiaries in the sirst place.

Pete Waterman ond A&M's
Mike Sefton between them have
just proved beyond argument just

ow important the perceived na-
ture of a market2d product can be,
with the apparent conjuring up of
the earliest copies of Roodb?ocE on
‘American’ white lobel promos
agporently frem the record’s
obscure 1970s “source’. The buzz
created by — r this case, com-
pletely spurious — ‘street cred’ was
the equal of anything that money
could have bought, in promotional
terms. When all was revealed, the
record’s own irtrinsic worth had
taken over, anc Breakout scored
another massive crossover hit.

TO PAGE 8 »
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CAMEO: M/'or star status in the UK

greyhound
records

NORTH-SOUTH DIVIDE?

Fcr All Dance Imports —

For All Rock Imports.
GREYHOUND RECORDS
The Specialist Importer

Call: 01-385-8238/8146
Now or from September 28th 01-924 1166

Export Enquiries Welcome

{
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WESTSIDE RECORDS ARE NOW THE EXCLUSIVE UK DISTRIBUTORS
OF #1 CHICAGO HOUSE LABELS DJ INTERNATIONAL, FIERCE AND UNDERGROUND

THE HOUSE OF HITS

‘JACK MASTER YOL. 7'

‘THE HOUSE OF HITS’
THE SMASH HIT HOUSE ALBUM OF
THE YEAR!

All new previously unreleased HIT TRACKS

LIMITED EDITION DOUBLE ALBUM!
After the initial double album pressing is
sold oul, ‘Jack Master Vol. I'will revert to
single album format (dealer price £3.79)

contuining only 9 tracks. Titles excluded
will NOT be re-packaged and will
inevitably become colleclors’ items and
VERY RARE GROOVES!

Major 15-date UK TOUR by D.J
International stars begins at London s
Toren & Country Club on October 26 -
Seaturing FULL HOUSE, CHIP E, DARRYL
PANDY FARLEY JACKMASTER FUNK and
FRANKIE KNUCKLES

‘JAZZ JUICE ¢’
THE ONLY JAZZ ALBUM SERIES
TO MAKE THE GALLUP TOP
100!

RAY TERRACE ‘You 've Been Talking
‘Bout Me Baby’
MILTON BANANA ‘“4Arvanda’
BILLY LARKIN ‘On Broadway’
JOE BATAAN ‘Ordinary Guy’

+ 6'more cooler than
cool tracks

Release date: Monday 28 September
Label: Streetsounds
Cat nos: SOUND 9 (LP) and ZCSND 9 (Cass)
Dealer price: £3.79

O,

‘HIP HOP 18’

ANOTHER TOP 40 HIT ALBUM
IN THE #1 HIP HOP SERIES!

HIP H2P

OVER £60 OF IMPORT 12 HITS
Sfor the price of a normal album

Fully segued non-stop hip hop
Specially mived full length versions
Collectors’ edition graffiti sleeve
Release date: Monday 21 September
Label: Streetsounds
Cat nos: ELCST 18 (LP) and ZCELC 18

(Cass)
Dealer price: £3.79

DM
STREET
SOUNDSS

KESTSIDEGEARECORDS

JAGKMASTER

DARRYL PANDY ‘Girl Can't You See’
OUT OF CONTROL ‘What You're
Gonna Do About Me’

PROFESSOR FUNK 7 Can't Wait’
FULL HOUSE 7 Remember’
NITESTAR ‘Body Groove’

TYREE ‘My House Is Free’

BAD BOY BILLY Jack It

All Night Long’

LOLEATTA HOLLOWAY So Sweet’
MK.11 Don't Stop The Music’

THE HOUSE PEOPLE

‘Godfather Of House'

CHIP E ‘{f You Only Knew’

D.B. 1 Had A Dream’

FINGERS INC ‘My Mind’

+ more smash tracks
currently being mastered in Chicago!

Release date: Monday 28 September

Label: Westside D] International

Cat nos: JACKLP 501 (LP), ZCJACK 501 (Cass ) and
CDJACK 501 (CD)

Dealer price £4.50 (LP & Cass ). £7.29(CD)

‘ANTHEMS 4’

THE BIGGEST HITS EVER in this
smash collectors’ series!

AVERAGE WHITE BAND ‘Pick Up
The Pieces’
G.Q. Disco Nights’
GIL SCOTT HERON ‘The Bottle’
TOM BROWNE
Funkin’ for Jamaica’

+ 6 more
soul/funk/jazz hits

ALL full length original 12" soul,
Sunk & jazz mixes

Release date: Monday 21 September
Label: Streetsounds
Cat nos: MUSIC 12 (LP) and
ZCMUS 12 (Cass)
Dealer price: £3.79

STOP PRESS! Massive Philly smash ‘CHECKING OUT’ by ERNESTA DUNBAR is
rush released by Hardcore Records Cat no: HAKT 6 (12" only). ORDER NOW!!



2 CLASSIC ALBUMS

NORTHERN SOUL
STORY 5

Double Album, 32 tracks, featuring previously
unreleased material from THE WHISPERS,
ASHFORD & SIMPSON, BOBBY WOMACK,
FRANKIE BEVERLY, WOMACK & WOMACK

& many many more.

Release date: September 5th. Dealer price £4.95.
Cat No. LPSD123

MODERN SOUL 2

14 tracks of the highest quality. From London’s
Rare Groove of Marvin Sease to the North’s
fingersnappin’— C. M. Lord, a must for
purveyors of 70’s soul.

Release date: September 5th. Dealer price £3.65.
Cat No. LPSS122.

These & other ‘Soul Supply’ classic soul.

COMPILATIONS ARE DISTRIBUTED
IN THE UK BY BACKS/THE CARTEL
0603-626221.

» FROM PAGE 6

It is worth reminding ourselves
just who and what is around nowa-
days in terms of dance music sub-
sidiaries. Phonogrom’s Club label
was probably -he one which set
the whole UK ball rolling, largely
because it was rapidly successful
— and seen to be so — in what it
did: essentially, gather the most
donce-oriented aroduct from each
of the Phonogram labels and pro-
duce sources, and market it gener-
ically with promotion to the na-
tion’s DJs and dancefloors through
a closely-aligned in-house club
promotions department.

Maijor hits by the likes of Shan-
non, the Gap Band and Cameo
Eopped up, it seemed to some, as if

y magic. In foct, certain broad-
casting elements seemed to eye
Club’s success as the vanguard of
some sort of insidious dancefloor
intrusion into the realms of ‘proper’
music — remember Richard Skin-
ner's infamous Whistle Test crack
about keeping Rene And Angela in
the disco’s where they belonged.
The brains anc collective driving
force behind the Club concept and
its continuing execution — long-
time Phonogram marketing man
John Waller, Fkis original ‘street
cred’ input, Club DJ and broadcas-
ter Jeff Young, and their consistent-
ly award-winning promotion man
Mike Sefton {vow replaced by
Johnny Walker since his departure
to A&M), can take much of the
credit for showing the industry as @
whole the way forward. The major
star status of Cameo in this country
— a band which had been selling
records to just a specialist minority

for years until the Club concept got
behind them is a conzrete testi-
mony to vision of Wallzr and Co.

Island, which had long had a
good flow of dance product with-
out a tangible focus, pulled it all
rapidly together with th= launch of
Fourth & Broadwas, whose
architects Ashley Newton and Ju-
lian Palmer odJed a skarp street-
boy flash to the music’s visual pack-
aging and advertising. Fourth &
Broadway brought the hip fashion
element to the major cance lable
mixture — a marketing angle very
rapidly taken up by Mcrgan Khan
at Streetwave, and at least alludad
to in the presentation of almost
every dance label which has come
along since.

F.AB. (the nome was created to
be abbreviated thus) picked up
more key personnel like club prom-
otors Adrian Sykes and Tim Rudl-
ing, while also building itself a
clutch of hits from the likes of
Jocelyn Brown, Skipworth And Tur-
ner, Eugene Wilde and Wally
Badarou. The original personnel
were to move elsewhere as their
expertise became vclued, and
more recently F.AAB. has sailed
under the pennants of lan Dewhirst
and Jon Williams, but the latest
development has Julian Palmer
back at the helm afte- a stint in
A&R at CBS (where he found Paul
Johnson, among others), so new
impetus from f%ue Iskend corner
looks imminent.

Chrysalis, hugely successful as a
rock and pop la ? bel, but always a
sufferer in the credlbility stakes with
black and dance product, did the
smart thing and launched Cool-
Tempo unger Pete Edg=. Amongst

PAUL HARDCASTLE: One of Cool-
Tempo's first signings

the first signings was Paul Hardcas-
tle, although the parent label crafti-
ty snuck him back in time for his
world-beating 1985 smash with
19. CoolTempo has proved an
astute player the US ‘buzz’ acquisi-
tions market, and has scored some
notable buggnes with records by the
Real Roxanne, Thomas & Taylor,
the Timex Social Club, and even
old soul favourites like Betty
Wright. On the staffing side, Don-
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The Next Phase
(12)SY5. BACKINMYARMS AGAIN-CHRIS PAUL

WAXTHEVAN-LOLA

SHY GIRL -~ LACHANDRA

DANCING IN THE NIGHT - LANIER & CO.
LOVERBOY - CHAIRMAN OF THE BOARD
JUNGLE - LEE "SCRATCH” PERRY
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cin’ Danny D emerged from under
Erskine Thompson’s wing to lend
CoolTempo a range of iverse ta-
lents from club promotion to sharp
remixing.

Other majors have followed the
successful leads. Arista now has
DMC Records, in partnership with
Tony Prince’s Disco Mix Club,
which gives it access to the con-
siderable production/remix talents
of Les Adams, Alan Coulthard, Paul
Dakeyne, and the World Mixing
Champion Chad Jackson.

EMI already had Steve Walsh's
Total Control label under its wing,
but perhaps encouraged by the
clear success of its dance promo-
tion department inaugurated by
tan Dewhirst (and now in the cap-
able hands of ex-F.AB. man Tim
Rudling), and a solid round of suc-
cesses from both its Capital/EMI
America US input and the UK-
originated Tavares and Hot
Chocolate remix revivals by Dutch
DJ Ben Liebrand, decided 1o go the
whole hog and launch Syncopate
as a full in-house dance label.

It was a move which, for some,
threatened to raise the ghost of
Sidewalk, since Syncopate seemed
to have a major built-in disadvan-
tage in not being able to pull pro-
duct in from Capital, EMI America,
or indeed any other EMI own-
brand label — quite the opposite,
in fact, of the original role model as
demonstrated by Club. Syncopate
would stand or fall on its own
signings and independent US ac-
quisitions, and to be fair has not
really had time yet to really get into
either swimming stride or sinkin
spiral. Indications actually |ooi
good — Lola’s Wax The Van was
an astute pick-up, and the recent
releases by Lacharanda and

‘Those majors
which have taken
the plunge with
an in-house
dance label,
market-wise
1987 style, are
finding the water
very much to
their liking’

REAL ROXANNE another Cool-
Tempo winner

Lanier & Co were good dance
chart material. The new Chairman
Of The Boord release, in fact,
could be the one to give Synco-
pate its major pop chart break-
through.

Polydor, put somewhat into the
shade dance-wise by the success
of its sister companies — Phono-
gram with Club and London with
itself (never a dance label as such,
but nonetheless one on which vir-
tually every release is a dance
record of some persuasion, and
almost all are hits — and with a
very astute dance staffer in the
form of DJ Pete Tong) — made its
first pitch for the market a couple
of years ago with Boiling Point,
which was more a revivo? of the
Steppin” Out split-logo approach
of yore rather than a full label in
itself.

Boiling Point launched a handful

of hits — notably last year's big

pop crossovers by Gwen Guthrie
— but its role has now been super-
ceded by Urban, which is quite
definitly its own animal. Fortuitous
access to some in-demand ‘rare
grove’ back catalogue, notably
Maceo & The Macks’ Cross The
Track and the Jackson Sisters’ |
Believe In Miracles, has got the
label off to a smokin’ start, but
there is no reason why it should not
hold its own with current signings.

SKIPWORTH AND Turner provide hits for F.A.B

Not to be overlooked in this
survey are the dance labels set up
under the auspices of two smaller
and  otherwise  rock-oriented
labels. Mute has Rhythm King, con-
sistently the source of some of the
hardest Hip-Hop, House and DC
Go-Go music to be released in this
country. Small wonder that Rhythm
King, then, has arguably the
strongest street-level credibility (in
the South of the UK, anyway) of
possibly any dance label in the
country. It can also push the pop
crossovers, though, as witness Taf-
fy’s recent hit | Love My Radio.

Meanwhile, over at Beggars
Banquet flourishes another high-
cred dance subsidiary in Citybeat,
which is run by Tim Palmer, who
with his brother Chris was the one-
time brain behind the Groove re-
cord label and its international
novelty dance hit Wikka Rap.
Citybeat's flag-flying act is former
Freeze leader John Rocca, who
has had his own share of solo chart
success. The label is currently also
off and running with a spread of
US and UK acts, however, includ-
ing New Yorkers React and Carl-
ton Smith, and London duo Cairo.

And just about celebrating its
first six months of operations as this
MW special appears is A&M’s
dance label Breakout, the launch
of which was in fact spotlighted in

detail in the last Dance Supplement
in these pages. A&M planned
carefully and shot for the top from
the beginning, bringing in Jason
Guy and MiEe Sefton, with con-
siderable joint experience in dance
A&R and promotion, as chief label
architects. A&M'’s biggest-selling
act of the day, Janet Jackson, and
the joint boss of the whole caboo-
dle, Herb Alpert, were both per-
suaded to have their new releases
moved onto this upstart offshoot,
and every detail down to the label
design and the type and thickness
of card to be used for 12-inch
sleeves, was carefully organised
for maximum market credigilify.
The result has been a total
100% success rate so far in the
dance chart, and a virtual repeti-
tion of same in the Gallup top 75
too, with only Vesta Williams' slow
movie ballad not matching the suc-
cess of the other releases. Janet
Jackson and Herb Alpert have had
two top 30 smashes apiece, and
Stock Aitken Waterman’s Roadb-
lock has provided a massive home-
grown smash, while Roxanne
Shante’s Have A Nice Day brought
New York hip-hop to the top 75.
Breakout is perhaps the epitome
of the successtul major dance sub-
sidiary because it has consciously
re-applied all that collective dance
industry experience mentioned

A&M’s biggest seller is Janet Jack-
son

earlier into every aspect of what it
does.

Current grapevine has it that
MCA, a considerable part of
whose output on single is dance
product anyway, will be the next
major to emerge with an in-house
donce label under its belt. Paul
Bunting, the label’s dance promo-
tions manager, is amused by the
certainty of some of the forecas-
ters, but says that the idea is merely
a possible option for consideration
ot the moment. What MCA is
urgently undertaking is the design
of o new generic 12-inch sleeve
for dance product, a move which
in itself will give that product a
unifying idenrig aside from the
label’s pop and rock output.

The new bag concept, however,
is certainly inspired by the success-
ful use of striking generic packag-
ing by in particular, Breakout and
Music Ofp Life; MCA, after all,
knows the rules of the marketing
game too, and with a largely
dance 12-inch output is, like Lon-
don, only not a dance label be-
cause it happens to be everything
else too. Those majors which have
taken the plunge with an in-house
dance label, market-wise 1987
style, are finding the water very
much to their liking at the moment.
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The purer sound
of the New York
underground

MORE THAN
ever, the story
of dance music in
the US is one of
significant
groups
surrounding the
fringe of pop.
Brian Chin
probes deeper.

IN HOUSE, rap, Latin-hip-hop and
New York’s underground R&B club
music, one witnesses a much purer,
more hard-core expression of
ethnicity and youth culture than
ever in the crossover-oriented his-
tory of dance music.

And in that context, even the
aura of the biggest pop star who
may record a danceable record or
commission a remix-and-
addifional-production overhaul to
cover the market, must pale in the
face of the undiluted source mate-
ral of Eric B. and Rakim, Jamie
Principle, Noel and Touch.

Yet, in the cradle of disco (not to
be confused with the phenomenon
of the discotheque itself, which is of
course a Europecn idea), there’s a
pervasive sense that dance music
may be in a musicol cul-de-sac
right now. Because of the clear

demarcations between musical
approaches — no problem telling
Silent Morning from Do It Properly
or | Know You Got Soul, is there —

the numbini formularisation of
dance music has reached troubling
proportions.

And it's besn the rare record
indeed that has crossed over to
very kind of listener, since the de-
velopment of identifiable strains
created a Latin constituency, a rap
crowd, a hcuse/garage crowd
who could spend an entire evening
listening only #o one kind of music.
Marshall Jeffarson’s Move Your
Body — The House Music Anthem
was one al-encompassing  hit,
while Do It Praperly, also a broad-
based record, expressed a coali-
tion mentality that hadn’t yet
emerged in te marketplace by
declaring tha® it had been per-

formed by 2 Puerto Ricans, a
Blackman and a Dorrinican. A
hopeful, praiseworthy matephor, if
not quite true.

Of course, to most of the major
labels, the strength of dance-
tempoed “hot” and “Powe-” radio
stations was signal enough to get
on the bandwagon. Using Atlan-
tic's leosed-master  approach,
formerly dormant players in dance
music — Epic, Virgin, RCA, Chryso-
lis and Capitol among them —
began scouting Miami, Chicago
and New York’s underground to
find the possible crossover record
and even the prestigious cult hik
that would prove the street-level
credibility of the label.

This precipitated the liveliest bid-
ding wars since Bronski Beat and
Full Force, as such regicnal records
as Will To Power’s Dreamin’, and
Pretty Poison’s Catch Me (I'm Fall-
ing), found a seller's market await-
ing them in the wake of such di-
verse dance crossovers as Debbie
Gibson’s Only In My Dreams, Ex-
pose’s string of pop-disco hits,
Company B’s Fascinated, Cover
Girls, Show Me, Pacl Lekakis’
Boom Boom, and Sa-Rre’s Don't
Break My Heart.

Even where spofty racio play
failed to generate the impressive
pop chartings of Lisa-lisa and Cult
Jam (who scored a No. 1 pop hit
with Head To Toe)}, the disprop-
ortionate sales power and reason-
able asking prices of dance re-
cords made them an irrestistible
deal.

This, in turn, created conditions
for an unprecedented welcome for
new production, performing and
technical talent to the mainstream

music business. The veteran names
in remix work — Jellybean Benitez,
Steve Thompson/Michael Bar-
biero. Shep Pettibone, John
Maorales/Sergio Munzibai, among
others — were moving ever more
surely into production, and a high-
water mark was reached early this
month when six DJ-produced re-
cords, an all-ime record, were
listed in the pop charts.

In their wake, an even more
ambitious young group of aspir-
ants, many of them unselfishly men-
tored by such first-generation
dance mover/shakers as Arthur
Baker, Mark Komins and lJelly-
bean, were mcking their nomes in
post-mix editing and even produc-
tion with astonishing speed and
assurance, having ?ecrned from
the mistakes of their forerunners.

Such newcomers as The Latin
Rascals, Andy ‘Panda’ Tripoli, Ro-
man Ricardo, Gail King, ‘Litfle’
Louie Vega, Aldo Martin, Robert
Clivilles, Joey Gardner, David
Cole, Bruce Forest, Freddie Bas-
tone, Junior Vasquez, Fred Zarr,
ond many others, basked in the
knowledge that impeccable street
credentials and the burning desire
to succeed put industry notice and,
indeed, the poo charts, well within
their grasp.

‘There’s a pervasive
sense that dance
music may be in a
musical cul-de-sac’

x  HOT NHAPP NIy,
WHO'’S THAT MIX tHis vEar's BLONDE

(FEATURES ‘WHO'’S THAT GIRL' ‘LAISLA BONITA" "'OPEN YOUR
HEART’ ‘LUCKY STAR’ ‘HOLIDAY’ ‘INTO THE GROOVE’ AND
‘PAPA DON'T PREACH’) 7" DEBT 3034 12” DEBTX 3034

THE FOLLOW-UP TO ‘SURPRISE, SURPRISE’

lSAY GOODN'GHT' ZUSH“ 12" DEBTX 3031

|F YOU SHOULD

ORDER NOW FROM PRT TELESALES: 01-640 3344
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NEED A FRIEND'
* BLAZE 12" DEBTX 3032

‘DO YOU REALLY WANT TO wWAIT
¥ JIMMY WILLIAMS oesrxsos
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THE GANG OF 4.

Lisa Lisa = ‘Lost In Emotion’ 651036-8:
The USS. Smash Hit.

Regina Belle - ‘You've Got The Love'
Exclusive 127 ‘Philly’ remix, only available in the U.K. ree 1.
“Regina in town and on TV in October”

Michael Jackson ‘Bad' single on 7" and 12" out.now.
12" includes Dub Version + A Cappella versions.

Luther Vandross - 10 single ‘Stop To Love'
includes ‘Never Too Much’ + ‘Stop To Love' instrumental.

Wayne Hernandez - New 12 ‘Corners Of The Sun’
Out next week.

| Donna Allen - ‘Sweet Somebody’ on 7" + 12" remix
and out next week.

ef Oran’ “Juice” Jones - ‘Cold Spending My S Money’.
Def 65121-6.
am

Tashan - ‘Read My Mind" remix. tash 1.

recordings

James Robinson - ‘Guilty’ album -
now available in the UK. 18u 4s00911/4.

| ORDER FROM CBS TELE SALES. TEL: 0296 395151. CBS RECORDS, R NS \4 URY, BUCKS. HP19 3BX.
DPA

DS, RABAI LANE, AYLESB!



North and south

continued . ..

AFTER RECEIVING flak from north of
Watford Alan Jones clears up and
expands his front page article (MW 22
August) on a musically divided UK.

DESPITE PROTESTS from dealers, |
stand by my observations (MW, 22
August) regarding the reasons for
the north and Scotland’s undeni-
able bias towards Hi-NRG, a stri-
dent, muscular and, some would
say, unsophisticated form of disco
music typified by Spagna, Sinitta
and Man To Maon, with a beat
count of 120-135 per minute, or
more.

In trying to explain this phe-
nomenon, | seem to have upset
dedlers in these regions, who saw
my comments as being yet another
attempt by a southerner to dismiss
as sub-standord and unworthy
anything that happens outside the
capital. Nothing could be further
from the truth — | was born in the
industrial north and am proud of
my undiluted Celtic (Welsh/Irish)
parentage.

To protest, as some did (MW, 29
August) that the north and Scot-
land’s ready acceptance of Hi-
NRG is due to these regions being
more open to new forms of disco/
dance music that has been around
for over a decade. Key records in
the genre’s history include oldies

like | Feel Live by Donna Summer
(1977), You Make Me Feel
(Mighty Real) by Sylvester (1978},
Bom To Be Alive by Patrick Her-
nandez (1979) and others of simi-
lar vintage. Secondly, Scotland
and the north are usually amongst
the UK’'s more conservative areas
musically, returning above aver-
age sales on traditional pop and
rock records, but never reaching
the national average for new and
developing forms of music, be they
rock in the Seventies — new
romantic and punk — or black —
house and electro — as they are
now.

Furthermore, it is sad but true
that people in these regions have a
lower disposable income that the
UK median, and, out of necessity
rather than choice, the vast major-

ity who vazation abroad do so on
package tours to the less exclusive
resorts, where Hi-NRG is the domi-
nant form of music. To say so im-
plies no criticism, nor is it con-
troversial fo point out that on re-
turning frem such a holiday they
will be likely to seek out the records
most likely to trigger happy
memories.

No one is denying that Spagna
et al ultimately sell in the south, or
even that people from London
take Club 13-30 and similar holi-
days, but the fact remains that de-
spite Hi-NRG’s other powerbase
being in the gay clubs of London
and the south coast, such records
sell in substantial quantities in the
rest of the UK only ofter they force
their way int> the chart, and, there-
fore, on tc the airwaves, after

breaking big in the northern half of
the kingdom.

The less inhibited and more
spontaneous nature o- Notherners
makes for more demonstrably en-
|oyob|e dancing, and he faster the
tempo, the more obwious this is,
hence the popularity of Hi-NRG.

Disco-goers in the south are fre-
quently so pre-occupied with
appearing cool and upfront and
sophisticated that anything as un-
subtle as Hi-NRG fails to get a fair
hearing. The fraudulent nature of
such an attitude was vividly illus-
trated and shrewdly =2xploited by
the  ubiquitous  Stock/Aitken/
Waterman, whose Roadblock sing-
le, though a brand new recording,
accurately imitates the ‘rare
?rooves’ phenomenor currently so
ashionable in the somth, and was
embraced as o genuine and
worthy Seventies artefoct and
playlisted by influental Dis who
ordinarily wouldn’t consider a
Stock/Aitken/Waterman disc, be-
fore their involvement was re-
vealed.

Elsewhere, the recard was simp-
ly accepted as a goed dance re-
cord, regardless of crigin and/or
vintage.

It's worth noting that Hi-NRG
registers higher than cverage sales
in every region of the UK where
the majority of MPs returned at the
last election were not Zonservative
— and only in thsse regions.
Socio-economic  factors  un-
doubtedly determine voting pat-
terns, and musical sopnistication, or
lack of it, and is oll pat and parcel
of the same complez set of ath-
tudes and experiences — even
down to the level of whether one

‘The less
inhibited and
more
spontaneous
nature of
northerners
makes for more
demonstrably
enjoyable
dancing, and the
faster the tempo,
the more obvious
this is’

hears Top 40 records on a jukebox
in a working men’s club or absorbs
obscure jazz-funk imports at an
exclusive wine bar. Working men’s
clubs do exist in the south, just as
wine bars con be found in the
north, but not in nearly the same
abundance.

Finally, to refer, as | did, to Hi-
NRG as unsophisticated is not to
denigrate it or its afficianados. My
dictionary defines sophisticated as
‘changed from natural character;
artificial; deceptive; misleading;
perverted’ — so who wants to be a
sophisticate?

LPs:
CDs

Hackney
London E5 ONS
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Contact: G&M IMPORTS
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ASM RECORDS WOULD LIKE 1D THANK
U.K. RETAILERS FOR SUPPORTING

RSN

BRITAIN'S MOST SUCEBESSFUL AND EXCITING NEW DANGCE LABEL

ALREADY HAVING ACHIEVED:
o TOP 40 HITS
¢ NO.1 DANGE SMASHES

AND GLUB D.J'S

POSITIVE VOTES MAKING US
LABEL OF THE MONTH,
TWIGE IN ONLY 5 MONTHS

S0 FAR... JANET JACKSON = HERB ALPERT
STOCK AITKEN AND WATERMAN (ROADBLOCK)
VESTA WILLIAMS = MR LEE = ROXANNE SHANTE

STILL TO COME... BARRY WHITE = SHANICE WILSON
BRENDA RUSSELL = THE BROTHERS JOHNSON

AND MUCH, MUCH MORE
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MUSIC OF LIFE

EAKING THE BEAT BARRIE

Autumn breakout
for dance music

THE NEXT few months see the release
of a wealth of dance-orientated music.
Some old some new as Barry Lazell

BARRY WH TE, who some ten
years ago was the biggest-
selling black artist in Britain,
returns to vinyl next month as
one of the major names on the
dance music release schedules
for the early autumn. White is
newly signed to A&M for the
Breclout label, and as an
album titled The Right Night
due here in early October, on
which he plays drums, bass and
keyboards as well as singing;
the Love Unlimited Orchestra
are still in aftendance, too! Just
how much the classic White
sound has adapted to 1987
will first be revealed later this
month, when the 12-incher So
You Right appears on Breakout
as a taster for the LP.
Coincidentally(2),  Phono-
gram also nas a Barry White
release due in October. Club is
issuing a new, updated remix
of his 1974 smash Never Gon-
na Give You Up on 12-inch,
which if it proves to be as

found out.

effectively done as the Donna
Summer remakes of a couple
of years back from the same
source, could well see the
rotund one back in the charts
with new and old material
simultaneously. Both singles will
be good profile-raisers for the
album, anyway, so it is unlikely
that Breaz\gut will make too
much flak about 12-inch com-
petition.

Also upcoming from Phono-
gram is a new Cameo single,
She's Mine, which will tie in the
band’s early October tour here
— a trip originally scheduled
for May which had to be post-
poned because of Larry Black-
mon’s heavy studio commit-
ments at the time.

Polydor's major dance re-

lease of the near future is its
first album by David Grant, ti-
tled Change — partly after his
current 45, and partly presum-
ably because of the change of
direction which his new deal
signifies for Grant. The album is
self-produced for the first time,
under an agreement with Poly-
dor which has given him total
Stevie Wonder-type writing
and production freedom.
MCA is particularly excited
about its new UK signing Paul
Barry, who is being produced
by Phil Harding for Stock/
Aitken/Waterman, and for
whom the label has Rick
Astley-sized aspirations. MCA
also has several major dance
album releases on the way,
however, including a new Col

TOMORAOW S DANCE TODAY

A Y
= UoaAnd Mo Equeh U

Album, Cassette and CD (D) MCG (C) 6024
‘Jody Watley’
includes ‘Looking For A New Love’
and the new single ‘Don’t You Want Me*
MCA (T) 1198

Colonel Abrams
Album, Cassette and CD (D) MCF (C) 3388

‘You And Me Equals Us’

Stephanie Mills
Album, Cassette and CD (D) MCF (C) 3385

‘If | Were Your Woman'’
includes (You're Puttin’) A Rush On Me

THELCTAE. 0N
THE CAKE FROM THE | °° f
PWL HITMACHINE

Order from your MCA salesperson
or Polygram telesales on: 01 590 6044

—t—

Blue Mercedes
| Want To Be Your Property
Debut single 7" (Bona 1) and 12" (Bonat 1)

Paul Barry
Complicated
Debut single 7* (COM 1) and 12" (COMT 1)

MCA R=CORDS
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Abrahms set entitled You And
Me Equal Us, Shalamar's Cir-
cumstantial Evidence, of which
the title track has already
orpeored as a taster, The Voc-
als Album by the Crusaders,
which is a collection of their
outstanding vocal collabora-
tions with the likes of Randy
Crawford, Joe Cocker, etc, and
guitarist Larry Cartton’s Discov-
ery, a set which includes a
guest slot by Michael McDo-
nald, and has already been
raising quite a buzz on import.
12-inchers over the next few
weeks from MCA will include

e || FOR THE ULTIMATE EXPERIENCE
Jets (launching a new, less

teenybop image for the family

group), the Pointer Sisters, Patti

LaBelle, and Blue Mercedes —

the latter being another new

UK signing and a further Stock/

Aitken/Waterman discovery.
The Debut/Passion orga-

nisation is moving into high

gear over the next few weeks

in a multi-release concentrated

assault on the 12-inch charts.

=205 | COME UP AND SEE ME
acquisitions in If You Should

Need A Friend by Blaze (ac-

quired at the New Music Semi- so M ETI M E

nar from the Quark label, fol-

lowing good reception here
for Blaze's earlier Whatcha
Gonna Do on Champion), and

BARRY WHITE: The big man is MARIE BIRCH, SOUND PROMOTIONS 363-365 HARROW ROAD, LONDON W9 3NA
back. TOPAGE 16 » TEL: 01-960 6999 TLX: 9413640 ABS G FAX: 01968 4897
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with two dance floor compilations
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JAZZ DANCE 2 (ARC 504) {" o
10 Classics from Argo/Cadet Including
DO IT LIKE YOU FEEL IT -~ BUNKY GREEN
MAS QUE NADA - ODELL BROWN
SUMMERTIME - JAMES MOODY/EDDIE JEFFERSON
DEALER PRICE £3.67
Available on cassette TC-ARC 504

GOT TO GET YOUR OWN
Some Rare Grooves Vol 1 (CRM 2032)

‘ features in demand tracks:—
” GOT TO GET YOUR OWN - RUEBEN WILSON
I DON'T KNOW WHAT IT IS BUT IT SURE

IS FUNKY - RIPPLE
BLACK WATER GOLD - AFRICAN MUSIC MACHINE

MID PRICE ONLY £2.99 DEALER PRICE

Available on cassette TC-CRM 2032

L & — M JAZZ

ORDER NOW FROM CHARLY HOTLINE (01) 639-8603 or from your Charly Rep.
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» FROM PAGE 15

Do You Really Want To Wait
by Jimmy Willioms, who used
to be Double Exposure’s lead
singer and more recently has
been working live as lead for
the Trammps. Produced by
Surface’s David ‘Pic’ Conley,
this is Williams' first solo record,
and has already been buzzing
as an import.

On Passion, a trio of strong-
sounding Hi-NRG releases is
headed by the return of Kelly
Marie on an update of Billy Fury's
Halfway To Paradise, alongside
Fighting For Our Lives by People
Like Us, and Tracy Ackerman with
Take My Body (And | Will Take
Your Love} — the lafter a move
into the ‘Miami’ dance sound which
is currently barraging the US
charts. And back on Debut, Nigel
Wright has a new Madonna
megamix under the This Year's
Blonde name: Who's That Mix pulls
in bits of the recent Madonna re-
pertoire like Who's That Girl, Papa
Don't Preach and La Isla Bonita, as
well as earlier hits like Holiday and
Into The Groove.

Meanwhile, to turn back to
Breakout again, the label also has
albums scheduled from two female
performers. One marks the wel-
come return of stalwart Brendo
Russell on a set titled Get Here, and
the other is a potentially exciting
debut form a 14-year-old US new-
comer named Shanice Wilson,
who is described as “sounding like
Deniece Willioms, and looking like
Janet Jackson”. Her album, aptly

Jack Trax 2 is the

SHANICE WILSON: Fourteen year old with new altum Discovery due out

in the autumn.

titled Discovery, will be preceded
in the first week of October by an
introductory single, Baby Tell Me
Can You Donce.

This is merely a random sam-
pling of upcoming new dance pro-
duct, but it is clear that release
activity is going to be building to a

second Album in our series of
House Music Compilations,
featuring 8 exclusive import 12 inch

House Mixes.

You won't find these trax
on any other compilation.

Jack Trax heavy heavy promotion
includes an extensive consumer
campaign, flyposting in key
urban areas |.L.R. exposure,
massive club promotion and
some sensational point of sale
material infections in-store!

Jack Trax the second album,
Tape and Compact Disc is
out on Monday 21st September.

peak again as the Autumn season
gets undenway. There don't seem
to be many megostar albums in
early view Eur the general aftitude
is probably a wise of one giving
Michael Jockson’s Bad plenty of
legroom, rather than getting tram-
pled in the crush!

Blatant move

toward

dance charts

CASTLE COMMUNICA-
TIONS, the reissue licensing
specialist, was an unexpected
entrant into the dance field
with the Genius Of Rap com-
pilation set, released a few
weeks ago. This brought
together the best of the
Sugarhill label’s hit output of
recent years, including tracks
by the Sugarhill Gang, Grand-
master Flash & The Furious
Five, and further permutations
thereof. Significantly released
on CD as well as LP — @
still-rare development in the
dance compilation field — it
also introduced a new Castle
label, Blatant, which will be de-
voted purely to dance releases,
and which has three more LPs
imminently in the pipeline. Of
particular interest will be Afrika
Bambaata’s Death Mix Throw-
down album, cut by the Hip-

Hop pioneer several years ago
before Planet Rock brought
him international fame, and
never previously available in

the UK.

Also due shortly from Blatant are
two further compilations, both (like
Genius Of Rap), double-album
packages in single sleeves at mid-
price. The Best Of All Platinum re-
vives that label’s dancefloor hits of
the late 1970s, with tracks by the
Moments, Sylvia, Shirley & Com-
pany and many others. Hip-Hop
Chartbusters speaks for i'seﬁ, and
rounds up crossover rap/Hip-Hop
hits from a variety of labels, pre-
senting all in their original 12-inch
mixes.

Finally, Blatant has already
taken Castle into the (for it) virgin
territory of the 12-inch single, with
a re-issue of Grandmoster & Melle
Mel's White Lines, ever still in de-
mand even after its record chart
run, and particularly since PRT de-
leted the original pressing.

CHECK THE LINE UP
FARLEY (JACKMASTER) FUNK

It's You
THE SHY BOYZ

You Ain’t Really House

(FEATURING 2 BONUS TRAX ON TAPE AND CD)

BNC
House Ain’t Givin’ Up
NIGHTWRITERS

Let The Music Use You

WHITE NIGHT
Gotta Jack

THOMAS DAVIS
Don’t Hold Back

RISQUE Il
Essence Of A Dream

TONY SINENI
Rythem Of The Beat

RECORD — J TRAX 2 (£3.75), TAPE — CJ TRAX 2 (£3.75), CD-CD TRAX 2 (£6.08)

BOTH DOORS OF THIS HAPPENING HOUSE ARE NOW OPEN! ... DON'T MISS JACK TRAX 2!
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CABARET VOLTAIRE -
UNKNOWN DJ's

INAIL

- NEW YORK PIG FUNKERS -

QUANDO QUANGO
- OUT - PORNOSECT

SINGERS -

(CPRODLPOO 2)

— A __A s

FEATURING:
MAN TO MAN

SINITTA

DARRYL PANDY
JACKIE RAWE
PAUL PARKER
EASTBOUND
EXPRESSWAY
PEOPLE LIKE US
ROSE LAURENS
POSION NO.9

OuUT
NOW

T.C.CURTIS

PHONE PINNACLE 0689 73144

T. JAM
‘JACKO’ (REMIX)
(7 TCT 14 / 12 TCT 14)
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Club promo
vital link
to sales

A UNIVERSALLY-recognised
vital link in the selling of dance
music in the UK is club promo-
tion. It is accepted that there
are many records — in fact,
whole genres of records —
which would never receive
their initial kick to the public in
the traditional way via radio.
This is because broadcasters
will always, inevitably, put new
examples of ‘good radio music’
before dance-type body music
on any daytime playlist peck-
ing order.

Promotion at a more gras-
sroots level to a core audience
from which wider popularity
can be built, is now the proven
alternative. So many major hits
have now been broken over
the last few years via the ‘clubs
first’ route (generally, though

not always, with radio follow-
ing on), that it is one which no
UK record label with dance
music product would ever sens-
ibly avoid.

Probably the pioneer club
promotion department within a
UK record company was the
mailing list set up by Ensign
label boss Nigel Grainge in tﬁe
days when he was a label/
product manager at Phono-
gram in the early 1970s.
Grainge had several US-
licensed labels with a wealth of
commercial, danceable R&B
product, and this was made
available on 7-inch singles (be-
fore the days of the commer-
cial 12-incher) to disco DJs
along with a chatty newsletter
(Total Elastic Alsatian’ was
Nigel’s favourite phrase for a

\THE DETROIT Emeralds rewarded Phonogram with a string of club originated hits in the Seventies.

hot single) and forms on which
to report their own and their
audience’s reactions. Phono-
gram was rewarded with o
string of club-originated hits by
the likes of the Moments, Shir-
ley & Co, the Detroit Emeralds,
the Stylistics, the Joneses, Limmi
& Family Cooking, and others.

Nowadays, club promotion
is not only by far a bigger
game, but a carefully-honed

science. It can involve the
targetting from computerised
lists of specific kinds of dance
records at DJs and clubs where
the musical bias has been care-
fully pinpointed. Both the
present-day in-house dance
promotion departmenis and
the major independent club
promotion companies {the lat-
ter being now comparitively
few who, by astuteness and

successful track records, have
prospered and seen off their
opposition in this once ridicu-
lously overcrowded area) can
target funk records, Hi-NRG,
Hip-hop and pop-soul records
— even heavy metal dance
records — with accuracy ot the
appropriate DJs catering to the
appropriate audiences, nation-
wide.

Also, because of the way the

[ ]
e What do the following have in

common?

Mike Shaft, Piccadilly Radio; Michael
Lo Bianco, Lasgo Exports; Mike
Sefton, A&M Breakout; Maurice
Oberstein, Polygram; Harry & Ken,
Spin Inn Record Store, Manchester;
Danny Goodwin, TEN; Andy Phippen,
Record & Disco Centre, Rayners Lane;
Afrika Bambaata, New York; Tom
Silverman, Tommy Boy Records, NY;
Paul Oakenfold, Profile (London);
Tony Blackburn, Radio London;
Robbie Vincent, Radio One?

®
Ao They all receive MIX MAG
(MONTHLY) and MIX MAG UP DATE

(WEEKLY).

If you're into dance music, there’s
simply no way you can get through
life without these crucial pro-jock

publications.

MIX MAG MONTHLY: £18.00 (12

issues)

MIX MAG UP DATE: £25.00 (50 issues)
MIX MAG UP DATE & MIX MAG
MONTHLY: £43.00 (62 issues).

Send to: DMC Ltd., PO Box 89, Slough SL1 8NA.
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dance side of the industry tends
to be structured, with a close
dialogue between the special-
ist shops, local radio and club
DJs and a good deal of com-
mon personnel between them
club promoters tend to service
specialist retail and the special-
ist soul/dance radio shows and
DJs as well, providing a still
wider basis for the feedback to
be evaluated. The results of all
this are not a picture of what
sort of reaction any given re-
cord is receiving at several
levels of the specialist market-
place.
There are records which the DJs
“love but which go completely over
the heads of their audiences, are
there also dance-genre records
which, perversely, fail in the clubs,
but get a positive reaction with
radio jocks. Frequently, there are
records which take off in just one
location or area of the country,
and it is vital feedback to discover
just why this should be and how {or
if) the success can be widened.
As the overall importance of the
club promotion role has become
more and more apparent through
the 1980s, with results in marketing
terms  which  would  have
ostounded  the Phonogram
pioneers in the Alstatian days of
the early '70s, so more and more
major companies have committed
themselves to in-house organisa-
tion of such a department. Many
maojors have had such a committ-
ment for years — Fred Dove's de-
partment at WEA, to cite the most

obvious, seems to stretch right back
info the mists of antiquity. Others
have tackled this area more
seriously in recent times, quite often
hand-in-hand with the establish-
ment of an in-house dance-
oriented label with which it could
work closely.

EMI’s entry into the field o cou-
ple of years back was seen as a
major move; oddly, it more or less
coincided with CBS’s exit from it —
a move which few in the rest of the
dance industry have ever really
fathomed. More recently, com-
panies such as MCA (with Paul
Bunting) and the Virgin label group
(with Justin Lubbock) have made
extremely effective entries into the
fray, and A&M’s Breakout has now
just organised its own -in-house
club promotion list under recent
recruit Rob Manley.

Departments like that at Club
(incorporating product from Lon-
don and all the Phonogram labels)
have become a watchword of reg-
ular success and effective contact
with the DJs in the field, as have the
leading specialist independents like
Rush Release (which handles most
of the vast BMG output, among
others), Impulse {which has Jive),
and the DJ-popular smaller opera-
tions by sucE ance promotion ex-
perts as Adrian Sykes and Marie
Birch. MW's dance pages have
spotlighted the activities of most of
these in earlier dance supplements
and the weekly dance music cover-
age. They perform a service with-
out which a vital sector of the
industry could not survive, and they
have made an enviable art and
science of the process.

7"-CHS 3167

12" CHS 12 3167
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JUNIOR

KELLY CHARLES TOTAL CONTRAST RUN DMC

’
]

W

‘LOVE IN THE FIRST DEGREE'/

‘MR SLEAZE'
[NANX 4)

"YES (IF YOU WANT ME)’
[LONY 149]

‘PETER PIPER’
[LONX 134]

NEW ALBUM
‘BEAT TO BEAT'
(LONLP 45/LONC 45/828 068-2]

‘YOU'RE NO GOOD FOR ME’
[LONX 153]

COMING
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The No 1 Independent Dance Music Distributor
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If you want to be in the Dance AND National Charts

Contact:

DAVID BROOKER or JOHN MORTON at:

Precision Records and Tapes, 105 Bond Road. Mitcham, Surrey CR4 3UT. Telephone: (01) 648 7000 Telex: 264003 Answerback Code: PYRECM G Fax: (01) 640 2586
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