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ABC highlight for music press

WITH THE picture of Audit Bureau
of Circulations results now com-
plete for the January to june 88
Eeriod, most music press publishers

ave reason to feel relatively
cheerful about how their maga-
zines have performed.

In the last six months the weekl
rock tabloids have stabilised, wit
NME and Sounds both enjoying
marginal increases. NME has risen

from 93,405 to 94,613, Sounds

WEA trims CD prices,
others stay on fence

AN ASSAULT on compact disc
prices is being made in time for the
autumn peak sales period.

From Monday (12), WEA is lop-
ping 80p off the cost to dealers of
its frontline CD product and is hop-
ing its action will lead to a CD
boom in the run-up to Christmas.

The move will be welcomed b
retailers who have long been call-
ing for price reductions and it ma
also mean that all dealers can sen
a large selection of mainstream
CDs tor below the psychological
barrier of £10.

However, the initiative is not re-
ceiving universal approval with

one of WEA’s competitors describ-
ing the company as “lemmings”.

WEA’'s standard pop product
price is dropping from the industry
standard £7.29 1o £6.49 with mid-
price CDs falling: from £4.99 to
£4.85. Sets are dropping from
£13.79 to £12.49 with TV-adver-
tised product fixed at £7.29.

Chairman Rob Dickins com-
ments: “We felt the time was right
for a drastic reduction rather than
do it in stages.

”Obviougy, dealers have to look
at their stock positions but we hope
as soon as possible the benefit
of lower prices from WEA will

EMI tastes Blackpool rock

THE 1988 record company sales
conference season is officially un-
der way, led by EMI which is meet-
ing today (September 6} in Black-
pool.

The venue was chosen by a bal-
lot of sales staff who heard during
the three-day conference an ap-
peal by managing director Rupert
Perry Zor long-term consolidation

of the company'’s recent chart suc-
cess.

In keeping with the trend estab-
lished during the austere years of
the early Eighties, all the confer-
ences are being neld in the UK, the
furthest afield being BMG's in
Jersey.
® Full details of EMI's conference
next week.

lead to lower prices for the
consumer.

“We are looking forward to
Christmas being once again a bon-
anzao for CDs and hope this action
will set the ball rolling.”

No other major is planning re-
ductions at this stage, although
most say their pricing structures are
constantly under review. At Poly-
Graom, sales director Pete Rezon
points to his company’s frontline
pop and classical dealer price of
£6.99 and says of WEA: “I thought
all lemmings were Norwegian, not
American.”

EMI is due to announce its an-
nual price increases in October,
but MW understands that although
tape and vinyl prices are going up,
CD costs are remaining static.

MCA managing director Tony
Powell says for the present he is
“keeping a watching brief” but
adds: “I am sure there will be some
shaving of prices.”

BMG sales director Dave
Harmer feels it is too early to so
whether his company’s prices wiﬁ
change while CBS, though not an-
ticipating any alterations, says its
prices are under constant review.

from 58,417 to 59,212 while Mel-
ody Moker has dropped from
61,677 to 61,399.

Kerrang!s move to a weekly has

roved astute with a current circu-
ation of 63,757 compared to its
previous forinightly 67,649 and
Spotlight stablemate rm has stem-
med its decline by climbing to
44,923 from 43,945.

The greatest casualty is No 1 —
down gy over 12 per cent from
its last figure of 146,302 — which
highlights its inability to compete
for readers against Smash Hits.

TO PAGE FOUR »

‘Chrysalis not
for sale’, Wright

CHRYSALIS CHAIRMAN  Chris
Wright is denying rumours that the
company is up for sale.

The talk in the US is that Chrysa-
lis is up for grabs and a number
of major record companies have
been approached to see if they are
interested.

But Wright emphatically denies
the rumour. “There is absolutely no
truth in it ot all,” he says. “There
are always rumours like this in the
States but there is no foundation
whatsoever for this one.”

WHAT THE dealers saw: PolyGram’s presentation set

CDV: what's in it for dealers

RETAILERS ARE being presented
with a seven-point plan aimed at
persuvading them to make a com-
mitment fo compact disc video.

In its first presentation to dealers
for five years, PolyGram is appeal-
ing for their support in the format's
launch and is offering a package
of incentives.

At roadshows around the UK re-
tailers are being told of:
® sale-or-exchange on
package orders;
® exclusive availability of eight-
inch and 12-inch discs to commit-
ted stores;

initial

® comprehensive  point-of-sale
material;
® glossy catalogues for cus-
tomers;

@ the possibility of joint advertis-

ing;
.g Philips’ offers on CDV players;
and
® the co-ordination at a local
level of the efforts by hardware
and software stores.

Dealers attending the presenta-
tions are being tolc? that 160 titles
will be available by the launch

TO PAGE FOUR »
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THE BRILLIANT NEW SAMPLER FROM OCEAN DISQUE

TALKING TO GOD

*‘.-‘

HOWARD J DAVIDSON - DALEY/LORIEN - EMMANUELLE
PHIL THORNTON - TOM NEWMAN - MICHAEL HOPPE

ORDER NOW... AND BE CONVERTED!

INCLUDES THE NEXT HIT FROM PARISIEN STAR — EMMANUELLE RADIO SHOW’ (SPECIAL MIX)

CAMPAIGN INCLUDES: 40,000 FREE MINI CD’s
ON THE COVER OF OCTOBER’S EDITION

| OF CD REVIEW (ON THE SHELVES, SEPT 19)
RADIO PROMOTION AND NATIONAL PRESS ADS

AVAILABLE ON LP (LP LTD006) - CD (CD LTD006) - CASS (MS LTDO06)
ORDER NOW FROM PINNACLE TELESALES ON 0689 73144




MFP cashes in on new labels

MUSIC FOR Pleasure is aiming to
capitalise on its new labels and
series with o wide variety of new
releases this month, the company’s
autumn sales conference heard.
Under the Music For Pleasure
label, the range of Sixties titles is
enlarged with Love Songs Of The
60s; Spectacular Sounds Of The
Royal Marines & Argyll And
Sutherland Highlanders is a new
digital recording; Screen Sinatra
by Frank Sinatra features all his hits
from the Capitol years digitally
remastered and repackaged, and
For The Memories by Don Mclean
includes new versions of old songs.
Compact discs of some of the
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above and titles from Shirey
Bassey, Kenny Rogers and Olivia
Newton John feoture extra tracks.
Dealer price for the CDs is £3.64.

New Classics For Pleasure re-
leases include Russian Spectacular
by Halle/Vernon Hadley — a new
recording by the winner of the
BPI's best classical recording
award. The latest oddition to the
CFP double series is Puccini Tosca
— the complete opera by
Soloists/Ambrosian Opera Chorus
/Philharmonia/James Levine. This
release along with three new
single LPs will be promoted with
full-colour leaflets and point-of-
sale dump bins throughout Sep-
tember.

There are five new titles as part
of the Fame series, including
Meninblack by The Stranglers and
Press To Play by Paul McCartney
and a new catalogue will be print-
ed for dealers at the end of the
month.

On Eminence, the label has
three new fitles in the mid-price
range. including Mahlers Sym-

phony No4 by the LPO and Christ-
mas Concertos by the Polish Cham-
ber  Orchestra and  Jerzy
Maksymiuk. There are also six re-
leases on CD of product already
available on LP and tape including
Great Tenors Of Our Time and
Christmas Concertos.

The Hour Of Pleasure series
brings its range of 60 titles includ-
ing An Hour Of Hits Of 1967 and
An Hour Of Hits Of 1959. The cas-
sefte-only releases have a dealer
price of £1.21.

The Compacts For Pleasure
label, which was launched in May,
hits the 30-tile mark this month
with the addition of The Dubliners’
self-tited album and The Music Of
Ivor Novello, among others. The
CDs have a dealer price of £2.43.

One of MFP's biggest hopes for
this month is the Listen For Pleasure
talking book series which includes
five new fitles, one being Stalker
by John Stalker which was o
bestseller in its book format.

A similar number of releases is
expected from MFP in October.

® EXTENSIVE ADVERTISING in
CD Review, other national press
and national radio promotion is
being taken for Talking To God, a
compilation olbum released by
Ocean Disque {above) Records on
September 19.

@ FRANK SIDEBOTTOM'S new
album 5:9:88 is released by In
Tape this week with national and
regional press advertising, national
flyposting and a full range of in-
store displays.

@ RISING TO The Top is the new
single by Pieces Of A Dream re-
leased by EMI to coincide with the
band’s UK dates.

® EDITIONS EG releases the al-
bum When In Rome . .. by the Pen-
guin Cafe Orchestra this week to
tie in with the group’s UK concerts.
The label also releases Cashin’ In,
on album by Human Chain, which
also coincides with live dates.

® EVERYTHING GOOD Is Bad, a
new single from Westworld
(above), is released by RCA on
September 19 to tie in with British
tour dates.

@ KINGS OF The Sun have a
single, Black Leather, released by
RCA on September 19 to coincide
with their UK tour dates supporting
Kiss.

Rocket
turns off
the hoost

ROCKET, THE record company
formed by Elton John and his man-
oger John Reid, is winding down
claiming it cannot compete with
other companies in breaking new
acts.

General manager Robert Key
says the process egan last Sep-
tember. “At the moment, Rocket
consists of Elton John and Sylvia
Griffin. It has been a case of grad-
vally streamlining the company,”
he says.

"We had an odd situation which
led to these changes. Elton was
signed to the UK company of
Phonogram while the other acts
were signed to Phonogram Inter-
national.

“We were aware of changes at
Phonogram so we felt that Iif?e was
getting tougher on new acts and
obviously they didn't have the
weight of Elton signed to the same

ELTON JOHN and manager John
Reid pictured when the sky was the
limit for Rocket

label as them,” says Key.

But he adds that Rocket will not
be closing down. “We are not cut-
fing down or blocking out the pos-
sibilig of signing other new acts but
we do feel that we are not-really
able to compete in the market,” he
says.

“There is a possibility that a band
which has had some success could
join us to benefit from an in-house
situation. But for now, Rocket will
essentially be here to look after
and administer Elton’s contract.”

Key also stresses that there will
be no redundancies at the com-
pany as a result of the winding
down.

High society profile of Music Week readers

MUSIC WEEK has always known
its readers are a bit special, but
now it has the facts and figures to

prove it.
In a survey of its “industry”
readership — covering record

company executives, music pub-
lishers, artists and their managers,
radio and TV executives and so on
— Music Week has been able to
build up a picture of its readers
which confirms many attributes
Eeople could only have guessed ot
efore.

For example, Music Week
readers are predominantly male
(85 per cent), aged between 25
and 44 (77 per cent), in high earn-
ing — and spending — brackets.
For instance:
® Readers take 45,770 business
flights o year (11,700 of them to
North America alone) and 18,470
holiday flights;
® 67 per cent have company cars
and 21 per cent of these cost
£15,000 or more, while 90 per
cent are renewed at least every
three years for a total of £60.6m;

70 per cent of private cars are
renewed at least every three years

for a total of £38.5m;
® 42 per cent of readers earn
more than £20,000 a year and
half of these earn £30,000 or
more;
® 72 per cent of readers entertain
business associates in restaurants
and 15 per cent in private clubs;
Furthermore, Music Week's “in-
dustry” readers are planning to
spend an estimated £2.5m on up-
ating CD hardware, hi-fi and
video equipment in the near future.
® A more detailed breakdown of
the readership profile is available
by telephoning 01-387 6611, ex-
tension 261.

NIGHT-TIME programming
company Radio Radio has an-
nounced three more stations tak-
ing its service. Downtown Radio
in Belfast, Plymouth Sound and
Moray Firth Radio in Inverness
bring the total of stations to 16
with two more expected to be
confirmed this month.
Meanwhile, snooker player
Steve Davis is the latest Radio
Radio recruit. He presents a one-
hour soul music programme.
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Trouble brews after Tennents
puts £1m into Scottish rock

CONTROVERSY  SURROUNDS
the launch of a £1m rock sponsor-
ship scheme set up by Tennent
Caledonian Breweries in Scotlond.

Ambitiously described as “the
most comprehensive and imagin-
ative sponsorship ever for rock mu-
sic in Scotland”, the scheme was
lounched in Glasgow on Wednes-
day amid speculation that it may
be boycotted by musicians con-
cerned about the company’s con-
nection with alcohol.

Patrick Kane, lead singer with
Scottish band Hue And Cry, was
reported in The Scoftsmon as say-
ing that he wanted nothing to do
with “promoting alcohol to 14-
yeor—or:is", although other bands
including The Proclaimers, Love
And Money and Big Country are
already involved wit% the scheme.

Bill Nolan, divisiona! public rela-
tions manager at Tennents, de-
scribes the sponsorship as “a total
commitment to rock music to the
tune of £1m over the next couple
of years”, and stresses that it will
not be restricted to backing tours
purely for their promotional op-
portunities.

“It's about supporting rock music
at every level in Scotland. It's about
supporting the big names, the
emerging bands and  the
unknowns,” he said ot Wednes-
day’s launch. “What's happening
in Scotland today is almost a mirror
image of what happened in Mer-
seyside in the Sixties. Scotland’s the
place to be if you're in rock music
— that's why we want to be involv-
ed.”

Tennents Live kicks off this month

with subsidised tours by The Pro-
claimers and Love And Mone

which, according to Nolan, wirl
allow the bands to visit outlyin

areas such as The Shetlands wﬁic

woluld ordinarily prove uneconom-
ical.

The company is considering a
large concert featuring Big Coun-
try to raise funds for The Prince’s
Scottish Youth Business Trust. As-
sisted by music business experts
from the Music In Scotland Trust,
the PSYBT will help young emerg-
ing talent with business and finan-
cial advice.

Tennents is also co-funding o
feasibility study into o permanent
Scottish rock music centre housing
a recordin% studio, live playing
area, music business office and ac-
commodation for visiting bands.

Kaupe back in business at K-tel

ALAN KAUPE, a high-profile
executive with EMI in  the
Seventies, is making a dramatic re-
entry into the music business with
K-tel as senior vice president, Eur-

ope.

K-tel has been without a UK-
based head since the departure of
Peter Morris at the beginning of
the year and, ot the same time as
Kaupe's appointment, general
manager Steve Deasey is e?evoted
to UK managing director.

Signalling a more active period
of expansion for the company in
both music and video areas,
Kaupe's responsibilities cover the

ABC highlight

» FROM PAGE ONE

Whether viewed over a year or
six-month period, Emap titles
Smash Hits, Q and Just 17 have
performed the most powerfully, al-
though it is interesting to see Time
Out muscling in with increased mu-
sic coverage and a 10 per cent in-
crease to 85,234.

® An in-depth onalysis of the
latest ABCs can be found in a
special focus on the music press,
starting on p32.

UK, Finlond, Eire ond Germany,
zlus the company’s licensees and
anchisees in other territories.

As managing director of EMI's
Licensed Repertoire Division in the
late Seventies, Kaupe very rapidly
built an empire which handled
labels such as Motown, MCA, ls-
land and RAK as well as establish-
ing its own ill-fated label, before
consolidation with the Group Rep-
ertoire Division propelled Kaupe
into the nascent home video busi-

ness. During his video career he

THE FIRST simultaneous broadcost of Top Of The Pops on BBC television

built Twentieth Century-Fox’s Euro-
pean video network {(now CBS/Fox
Video).

Recognising that K-tel “has
emerged from a period of consoli-
dation, both in America and Eur-
ope”, Kaupe comments: “lts teom
here in the UK is expanding and
has commitied itself to a very ag-
gressive budget for 1988/89.

"We inteng to develop further in
the rest of Europe, introducing new
lines of video product alongside
our conventfional music product.”

.”!‘

and radio was “an amazing success” according to Radio One spokesman
Jeff Simpson who says the show went ahead without any technical hitches.
The show’s presenters and Radio One DlJs Steve Wright and Mark
Goodier are pictured enjoying the stereo effect.

)

» FROM PAGE ONE

date of October 3 and are being
oppraised of PolyGram and
Pﬁilips’ advertising campaign. The
main thrust of the promotion is a
TV commercial which will be s2en
during December as part of a
£21/>m assavlt on the marketplace.

The commercial, shown to rewail-
ers before final completion, 2m-
phasises the companies’ “now you
see the music” message with ar
onimated representation of Ber
Volpeliere-Pierrot which leaves the
TV screen to dance in a young
woman's living room.

A full list of decler prices for
CDV discs is also being revealed
at the roadshows. A five-inch CDV
single will be £3.25, an eight- nch
single-sided disc £9.15, an eight-
inch double-sided disc £9.80, o
12-inch single-sided disc £11.10
ond a 12-inch double-sided disc
£13.05.

All classical product is on 12-
inch disc and prices rise from
£13.05 for one side to £19.60 for
two sides, £26.15 for three and
£32.60 for four. PolyGram envis-
ages that retail prices will rise as
high as £49.99.

The first of the roadshows, held
in a London hotel, was aimed ct
the multiple stores and each of the
major chains was represented.
Says Geoff Kempin, managing di-
rector of PolyGram Music Video
and the mon in charge of CDV's
UK launch: “The very foct of their
presence shows their interest in ths
idea and the product. Everybody
is definitely prepared to give it a
chance to be a success.” Kempin
promises a second wave of sof-
ware releases on November 21.

Retailer faces
obscenity charge

AN INDEPENDENT retailer is dve
to appear before magistrates to-
day (6) charged with offences un-
der indecent displays and obscere
publications legislation.

Martin Price, of Eastern Bloc n
Oldhom Street, Manchester, is due
in court following the seizure by
police in September of last year of
an album by Flux Of Pink Indians
and associated display material
from his shop. The album, o1 the
One Little Indian label, is tiled The
Fucking Cunts Treat Us Like Pricks
... The Fucking Pricks Treat us Like
Cunts.

BRIEFING

NEW JERSEY: The National
Association of Recording Mer-
chandisers (NARM]} Retailers
Advisory Committee has an-
nounced details of its first Re-
tailers Conference. It will be in
San Diego from September 26-
29. This year, one representa-
tive from each NARM-member
rzfail company is being invit-
ed.

M

NEW YORK: PolyGram Rec-
ords has reduced the bulk of
its CD titles to either $9.09 or
$7. There will also be a special
price of $7.74 for developing
artists’ product but big name
product will remain at $10.30.

o I D R T ey

VIENNA: BMG's gross sales
for the financial year ending
July 1988 increased by nine per
ceni. CD accounted for 26 per
cent of the gross and BMG
now commangs close to 40 per
cent of the Austrian album
market.

S CSTIS T amr

BOMBAY: Head of CBS
Gromophone Records & Tapes
(India), R V Pandit, has bought
the company for $1.3m. Previ-
ously, CBS Records had a 40
per cent stake and local com-
pany Tata had 55 per cent.

m

NEW YORK: Pickwick is ac-
quiring the assets of Moss Mu-
sic Group which owns music
from the Allegro, Candide,
Moss and Vox Box labels.

m

MILAN: Sales figures for the
ltalian record industry have
gone up 20 per cent over the
poast year to over $230m al-
though unit sales have not yet
surpassed their 1982 peak.

m

HAMBURG: EMI Electrola has
concluded a label-contract
with Westside Music creating a
new label Eighty-Eight. It is
represented by Horst Vay,
Achim and Dietmar Volker and
the aim is to release five titles
by Christmas.

arrival. ..
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“Domino Dancing”
A new single by Pet Shop Boys.

PARLO%ON!

WRH!



Reps stick to the chart beat

HAT DOES the inde-

pendent retailer

want from the record

companies’ reps? If
you have a Gallup Epson machine
on your counter, probably not a
lot more thon you gefting at the
moment.

IS THIS how your diary looks? or
is a calendar good enough to log
reps’ visits2

However, if you are not a chart
return shop, you may use a calen-
dar rather than a diary to mark
when you next expect a rep and
when you last saw one.

For chart shops, the picture
could hardly be better. Those
spoken to by Frontline this week
were unanimous in their praise for
the service they receive, both in
terms of frequency of visits and
depth of stock carried on cars.

Says Mick Hare at Listen Rec-
ords in Reading: “Most of my reps
visit twice a week. They bring with
them mainly singles but they do
have a few albums. We are very
hoppy with that service. | don't
think we could get better than that.
It is a fine service and the reps also
help by giving us information
about product coming out and
showing us the releases schedules.”

Kevin Ambler at Roulette Rec-
ords in Sheffield concurs: “I don't
think the service could be better.
We see all the reps at least once
a week. They carry everything
that's in the chart plus new releases
and the whole range of limited for-
mats. The only way | could knock
the reps is that sometimes the ser-
vice is not as good when they have
replacements while they are on
holiday which can cause a few
problems.”

At Richards Records in Canter-
bury, Adam Cork is pleased by the

level of communication with reps.
He comments: “We are covered by
every company with singles and al-
bums once o week. As an indie
shop, we have a very good rap-
port with the reps. Just by chatting
with them regularly you can al-
ways get what you want.”

Chris Adams at Record House in
Aylesbury, a shop on Gallup’s
check panel, is also happy with ﬁis
service, but suggests: “The only im-
provement | would like to see is
with pre-release product. Some-
times we get a buzz from Joe Pub-
lic about a release when really we
ought to have heard about it or re-
ceived a copy from the rep first.”

Some retailers might regard a
gripe of thot relatively minor mag-
nitude as a situation to be much
envied. Comprehensive dealer re-
search conducted by Music Week
suggests that individual record
companies are failing to service up
to three-quarters of stores.

Asked how often they were visit-
ed by singles reps from particular
companies, 71 per cent of dealers
said they never saw one com-
pany’s representatives. The best
score achieved by any company
on the survey was 59 per cent; that
is, 59 per cent of retailers said they
were never visited by that com-
pany’s singles rep.

In the albums sector, the picture

is even bleaker; the number of
shops who said they were never
visited ranged there from 71 per
cent to 78 per cent.

Malcolm Bell at Sounds Good n
West Bromwich traded for a per-
iod without o Gallup computer ¢n
his counter, and he says: “Persoa-
ally, | noticed a very big difference
before we got the machine. 8ut
that's not the reps’ fault, that's ke
companies’ fault. It's not down o
the reps; it's the companies who tell
them where to go.” Bell adds that
with anything up to thrice-weeldy
visits from each company’s reps, he
is now more than happy with the
quality of service he is receiving.

But, if you are not as confent, get
in touch with Frontline. We want
to know how you feel about the
people who come into your shep
to sell you product. Do they visit
as often as you would like2 Do they
carry the product you want? Cr,
would you prefer to order every-
thing over the phone and not be
troubled by them2 We also want
to hear from you if you think you
are getting better service than you
have any right to.

Make your views known to your
retailing colleagues and to the rec-
ord companies by contactiag
Frontline ot Music Week, Greater
London House, Hampstead Road,
London NW1 7QZ.

Cownitn

POINT

ARE W H SMITH and Our price
a monopoly that will force in-
dependent record retailers out
of business? Charles Padley, of
Old Town Records in Hemel
Hempstead, thinks so. He
claims multiples selling com-
pact discs at £9.99 are putting
the squeeze on indies:

!One would imagine that
Smiths are using records as
a loss leader to get people
into their stores. My great
Eripe is why the hell do we
ave to be the ones that
suffer? It will crucify the in-
dustry. How do they expect
the independent to grow
with the multiple if they are
squeezing us out? If they go
on like this we will not Ee
around much longer. It
happened in the States six
years ago and it will hap-
pen here. If the dealers get
together we could do
something about it.’

® Make your views known
through Counterpoint by writ-
ing to: Jeff Clark-Meads, Mu-
sic Week, Greater London
House, Hampstead Road, Lon-
don NW1 7QzZ.

THE POGUES

THE POGUES

It Should Fall Frem Grace With God

wea

Includes

Fiesta

[f | Should Fall
From Grace With God

DISTRIBUTED BY wed RECORDS LTD. € A WARNER COMMUNICATIONS CO. ORDER FROM THE LA TELE-ORDER DESK ON 01-998 $929 OR FROM YOUR WIEA §*

Fairytale Of New York

If | Should Fall From Grace With God

(NOW AVAILABLE FROM WEA RECORDS) LP: NYRI - CASSETTE: TCNYRI - CD: -DNYRI

Pogue Mahone
Records

LESMAR/ TELE-SALES PERSON
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John Woods
has recently
retired after
30 years at
the top of the
Irish music
industry.
During this
time he has
watched and
been involved
in the
flourishin
careers of acis
as diverse as
James Last,
Def Leppard,
Christy Moore
and Thin
Lizxzy, as Paul
O’Mahony

®
discovers
'z HEN | first went
into records”,
says John

Woods, “I went
into it for five years in my own
mind and then | thought I'd move
on and do something else. Thirty
years later I'm still trying to get
away from itt”

Recently retired after three dec-
ades at the forefront of the Irish
music industry, John Woods was a
driving force behind the develop-
ment of the industry in the Emerald
Isle from the late Fifties when he
built up Pye’s miniscule record de-
partment into a thriving business in
its own right, with its own efficient
distribution system and a fresh em-
phasis on local talent.

When he joined PolyGram in
1972, John Woods continued this
active role, originating product
and ideas within Ireland as well as

Boughing out in style

ensuring that imported product
from the PolyGram roster became
highly successful in his area of op-
erations. From Jomes Last to Def
Leppard, Christy Moore to Thin
Lizzy, Clonnad to Hothouse
Flowers, the radiogram to CD and
DAT, showbands to punks, John
Woods has not only seen it all but
been right at the core of this ever-
changing industry.

Where befter to begin, then,
than with o few words on his suc-
cessor as MD, Paul Keogh. “It's an
ideal move”, explains John, “be-
cause he has o lot of experience
in marketing Budweiser, Kaliber
and Furstenburg. PolyGram in Ire-
land is basically a marketing con-
cern — we onginate Irish material,
certainly — but basically we sell
the international material provided
to us by the PolyGram group.
That's @ marketing situation and
Paul's adept at that and has a
good team behind him to provide
innovative ideas.

“To give an example, at a ftime
when the record industry in Ireland
is so small, it needs sponsorship
and some of the main interests in
the entertainment market could be,
or should be, involved. Our market
really depends on export; we're
producing the product, we've a
tantastic amount of talent around
but a lot of it is underexposed be-
cause we're insular and they’ve no
opportunities to expand. It's not
like being on mainland Europe
where you can move from country
to country just by road.”

So has the Irish music industry
prepared for the challenges of
19922 “I think it's just starting to
prepare. 1992 will open up the
music business quite a bit because
it will, for instance, make for easier
transportation without customs and
other delays. We have a lot to sell
and we must prepare now. Thirty
years ago when | started there was
no record business — it was like

Channel Islands

FULLY EQUIPPED

RECORDING
STUDIO

Munro design

AVAILABILITY FROM
NOVEMBER

Enquiries: 0481 65771
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JOHN WOQODS (centre) presents Hothouse Flowers with o gold disc

duties before retiring

a sideline to the electrical business
— but it has now come of age and
we’ve produced quite a few inter-
national acts over the years. We
have a tradition in Ireland of music
in our bones — it's not just some-
thing we manufacture to make o
fortune. You can go into the small-
est village and you'll get music
everywhere, live music.”

Will there come o time when
Irish music will be an internationally
accepted and commercially suc-
cessful category, like reggae?
“Well, that's the dream. It storted
with acts like Horslips in the
Seventies, and the Moving Hearts,
In Tua Nug, and the rest. Yes, there
is something there that no other
country in the world has and one
hopes it emerges. The thing is,
there has been no significant trend
in the music business for some
years and people are groping for
something. An interesting idea
came from Liam O’Maonali of
Hothouse Flowers recently when
he said that his dream was to have
a hit single in the Irish longuage.
That's the style of thinking that will
come right through and could be
totally international. Kevin
Rowland of Dexy’s produced
Come On Eileen which was based
on lIrish tradition and was so mod-
ernised it was international. There's
also The Pogues, Chieftains and
Clannad — there are so many
facets to the Irish tradition that it
could be international.”

But is the decline in the single
detrimental to the development of
Eoung Irish bands? “Sure, | go

ack to a time where we could sell
90,000 to a 100,000 copies of a
single here within a few months.
Now 5,000 is a number one single,
so it's uneconomical from every-
body’s point of view.”

With CBS being the only com-
pany in Ireland with a full-time
A&R person, do you think we need
more home-based A&R2 “Cer-
tainly we need A&R here. | joined
PolyGram in ‘72 because they had
the international set-up and if |
produced product that could be
number one in this ferritory, it
would interest the other territories.
That's what happened with Hot-
house Flowers, for example.”

So do record companies “pre-

dict” or do they “dictate” what ke
market wants? “Well, you have w0
look ot the logistics. The record in-
dustry worldwide is relatively smal,
yet it employs a lot of peop'2.
These people have to be pad
every week, plus all the overheass,
so you want o quick return. Ycu
find a group, the kids want it, and
you have your turnover and ite
profit keeps the wheels turning. at
the same time, the other facets of
the business need to be built up k st
they become secondary because
the wheels must keep turning — @
whole industry runs on ‘hit' prod-
uct, so the easiest ‘hit product’ they
can find is what they go for.”

In that context, ccn the bland-
ness of radio be improved upcr?
“lt's difficult, because the radio s:a-
tions are in a similar position to the
record companies in having o
keep the wheels turning. Any pra-
cess of change in radio programm-
ing would be very gradual, be- |
would like to think it could happen.
Again, sponsorship could assist n
such a change.”

He adds: “Ireland is being trex-
ed as a sales-region of the UK in-
dustry and that's very understard-
able because the whole Irish mc--
ket is smaller than, say, a Birmir 3-
ham. Yet | think there is a possibe
breakthrough because if we comre
up with the right music it breaks
down so many barriers and thaf's
our big advantage, like hearing
Hothouse Flowers on EastEnde-s.
It's a very young industry we have
here and it's sﬁﬁ developing.”

This begs the question as b
whether all this Irish awareness of
music converts into actual salss.
“No, but there are many factors =-
volved. For example, there is the
economy of the country. We we-e
boasting the fact that we had over
50 per cent of our population v=-
der the age of 25, but what wasr't
said was that that segment of the
population had no money —
many cases unemployed, living at
home, and with no purchasing
power. Emigration is olso a factor.
In 1987 alone, about 30,000 er-
grated.

“But that also gives us a populc-
tion abroad and gives Irish bancs
visiting other countries a fantastic
start. For instance, if we release 3

for the LP people as one of his last

recorc in the UK of reasonable
content, it will have an initial sale
of abcut 8,000 in the London area
— we know this for o fact. That
doesn't include Liverpool, Man-
chester, Birmingham or Leeds,
which would o&ecf those figures
too. If you look at the US, Irish Dis-
tillers rackon that there are 44m of
immediate Irnsh descent there and
thal's whot they base their market
on. We con do that too. For
examgle, we're already achieving
it with Frank Patterson, who goes
out and does concerts all around
the US, does a TV album, and it
can sell from 100,000 to 200,000
copies. If the Irish industry could
tap that and become more profes-
sional in marketing, then that's
what's there.”

Taxation is also a factor affect-
ing saes at home. “It's definitely
stitling the business. There’s 40 per
cent duty on an album, plus 25 per
cent VAT. On studio time it's 25 per
cent tco — it's all very heavy. In-
stead of £6.99 as it would be
roughly now, an album here
should realistically be over £9 if we
were to apply the cost of living in-
dex of the last 10 years, but the
ma-ket dictates, an the problem
s that we are so integrated with
the UK now that the UK media are
available here — radio, TV, press
— anc the offers in them are like
£4.99 for an album. Few realise
*ha”'s a Sterling price and not the
Punt equivalent, so that's a factor
in our pricing as some people think
we're -ipping them off.”

On a more personal level,
Woods finds no objection to being
called the ‘the elder statesman of
Irish music’ as he enters retirement.
It's interesting to note also that his
own interest in music has not wan-
ed since the Fifties. “1 still appreci-
ate music in any form. Every time

hear a piece | relate to it and |
wo-k out the pros and cons of it
and thz potential, and all the rest.

stll lke things like speed metall
Don't ask me to go to a speed gig
and stand for two hours, but | can
isten t5 music and relate to it. This
s the :trange phenomenon about
music — it's so international ond
50 easy on the mind, if's relaxing
— even speed metal — once you
relcte ro it.”
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LOVE and MONEY
\

THIS WEEK SEES THE RELEASE OF THE STUNNING NEW SINGLE
FROM ONE OF BRITAIN'S MOST EXCITING BANDS. LOVE AND MONEY’

HALLELUIAH MANTIS TAKEN FROM THE FORTHCOMING ALBUM STRANGLE KIND OF 1 OVE
WHICE WAS PRODUCE D BY GARY RATZ NOTHING BUT THE BESTWAS ACCEPTED DURING
118 RECORDING. RESULTING IN ONE OF 1HE MOST COMPEETE WORKS Of RTCENT
TINMES AND A COLLECTION OF SONGS ANDSOUNDS THAT WILL
LAST FOR MANY YEARS 1O COML

IEJUSTICE IS DONE THE ALBUNICWILL ESTABLISH LOVE ANDMONEY AS ONE O}
[THE MOST ACCONMPLISHED GROUPS AND SONG WRITING TALENTS OF THE EATE TIGHTHES

HALLELUINHNEAN
T"MONEY S W LOVE IS A MILLION MILES AWAY
12" MONEY S12 INCLUDES SHE CARVED HER NAMI
CDMONCD S INLCUDES WANDE REUST 2 ASSEEN ON WIRED




TOP 20 MID-PRICE/BUDGET

Cltwsica

(4
VIVALD] FOUR SEASONS CFP
| - IRt England CFP40016/TCCFP40016 ()

100 GREATEST CLASSICS PART2VOL T TRAX CLASSIQUE
2 4Various TRX135/TRXC135 (BMG)
HOLST THE PLANETS CONIFER
3 — Geoffrey Simon/LSO DDD111/DDC111 (CON)
100 GREATEST CLASSICS PART 2 VOL 6 TRAX CLASSIQUE
4 — Various TRXT40/TRXC1 40 (BMG})
DVORAK SYMPHONYNO 9 CONIFER
5 — Geoffrey Simon/LSO DDD113/DDC113 (CON)
VIVALDI THE FOUR SEASONS CONIFER
6 ~ Anders Ohrwall/DBE DDD109/DDC109 {CON)
DUETS FROM FAMOUS OPERAS CFP
i CFP4144981/CFP41 44984 (E)

WAGNER MASTERSINGERS OF NUREMBERG CONIFER
8 — Viadimir Petroschoff/BFO DDD132/DDC132 (CON)

SIBELIUS SYMPHONY NO 5 ETC CONIFER
9 — Neeme Jarvi/GSO DDD102/DDC102 (CON)

ALBINONI/CORELLI/VIVALDI/PACHELBEL D G WALKMAN CLASSICS
10 5 Vorious 4131424 (F)

100 GREATEST CLASSICS PART 2VOL 2 TRAX CLASSIQUE
l I — Various TRX136/TRXC136 (BMG)

CARL ORFF CARMINA BURANA CFP
12 9 Fialle Orchestro CFP4381/TCCFP4381 (E)

STRAUSS BLUE DANUBE/VOICES OF . .. CONIFER

l 3 ~ Janos Ferencsik/HSO DDD123/DDC123 (CON)
SIBELIUS SYMPHONY NO2IN D MAJORE CONIFER
]4 ~— Neeme Jarvi/GSO DDD107/DDC107 (CON})
TCHAIKOVSKY/RIMSKY KORSAKOV CONIFER
l 5 — Viadimir Petroschoff/BFO DDD133/DDC133 (CON)
HANDEL MUSIC FOR THE ROYAL FIREWORKS CONIFER
I 6 — Francesco Macci/MDSM DDD134/DDC134 {CON)
MOZART GREATEST HITS TRAX CLASSIQUE
] 7 — Varous TRX129/TRXC129 (BMG)
100 GREATEST CLASSICS PART 1 TRAX CLASSIQUE
18 "' Various TRX101/TRXC101 (BMG)

MOZART EINE KLEINE NACHT MUSIC ETC CONIFER
] 9 — Janos Rolla/FLCO DDD122/DDC122 (CON)

9 BEETHOVEN/SCHUBERT/BACH CONIFER
20 — Geoffrey Simon/ECO DDD112/DDC112 (CON)

'C BPI. Compiled by Gallup for BPI & Music Week

Budget CD market hots
up as EMI joins fray

by Nicolas Soames

THE COMPETITION for the classi-
cal budget CD market intensifies
this month with EMI joining Decca
in the release of o £4.99 series
based on the company's rich back
catalogue.

Called Laser, the first batch con-
tains 21 titles and includes a mini-
series called Best-Loved Classics.
These eight volumes comprise a
mixture of popular works — Bach,
Handel, Mozart, Schubert, Rossini,
Bizet and Chopin played by Rogg,
Linde, Haitink, Muti and Previn is
Best Loves Classics 1 (CDZ
7625002).

Most of the recordings date from
the Seventies, though some are
from earlier decades, but major
names are represented, including
Domingo, Callas, Tate, Marriner,
Menvhin and Giulini.

Among the other collections are
Baroque Classics (Albinoni,
Pachelbel, Corelli played by the
Toulouse Chamber Orchestra: CDZ
7625162), Best Loved Operetta
Arias with Lucia Popp (CDZ
7625222) and Best Loved Piano
Classics played by Moura
Lympany (CDZ 7625232).

It will clearly provide very strong
competition, not only for Decca’s

Weekend Classics which also en-
ters the shops this month and other
forthcoming series from Philips
(Miniature) and DG, but also the
independents such as Stradivorii
which offer digital recordings but
not the great names.

® Teldec introduces its first
budget price CD series this month,
10 tifles, some of which feoture top
names such as the Alban Be
Quartet, the pianist Rudol
Buchbinder, and the conductor
Karl Richter.

Called | Love Classics, it has a
targeted rp of £5.99 (£3.65
dealer) and is also available on
tape with an rrp of £4.99 (dealer
£3.04). Among the tifles is a popu-
lar orchestral record with Ravel's
Bolero,  Addinsell’s Warsaw
Concerto and Gershwin’s  An
American In Paris (8.44C78) and
Bach’s Brandenburg Concertos
(8.44086, Nos 1, 2, 5; 8.44087,
Nos 3, 4, 6).

Teldec is imported and marketed

by ASV, and distributed by
Pinnacle.
® The fourth release of

Hungaroton's budget CD series,
White Label — which has improv-
ed sales figures dramatically sinca
it changed its covers and dropped

its price of £3.99 earlier this year
— comes in October with 15 new
titles, including Beethoven’s Sym-
phones Nos 4 and 5 (HRC 112),
Nos 7 and 8 (HRC 114) and NO
9 (HRC 115). The dealer price is
£2.43. Stravinsky’s The Soldier's
Tale & also included (HRC 078).
@ Michele International, which
handes the budget range
Stradivarii, has issued two samplers
called Discover The Classics with
running times of over 70 minutes
and a rmp of £3.99 (£2.43
dealer price), £1 cheaper than the
ncrmal range. The CDs are press-
ed in Australia, and generally con-
tain music digitally recorded in
Yugoslavia. In a special promotion
exclusive to WH Smiths, one som-
pler is being offered free with
every two Stradivari catalogue
titles sold.

® Continved chart appearance
confirms the success of the Com-
pcct Selection marketed by Coni-
fer at £3.99. But classical market-
ing manager David Barnard re-
ports that sales are particularly
strong where the selection is
hcused together under a £3.99
flag rather than filed alphabetically
under composers in the general
racks

() RIVER 1 [—] TC RIVER 1

Docks 26th September!

THE FIRST EVER COMPLETE RECORDING OF
JEROME KERN & OSCAR HAMMERSTEIN II's
GREAT MUSICAL

— SHOWBOAT —

with Frederica von Stade - Jerry Hadley - Teresa Stratas
LONDON SINFONIETTA
Conducted by JOHN McGLINN

(D coRVER1 =
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Rodolphe continues
double-play CD line

THE FRENCH company Rodolphe,
which has championed the cause
of the double-play CD for mono
recordings, continues its releases
with a special offer in September
of Donizetti's opera Lucia di
Lammermoor in a performance by
Maric Cdllas and Giuseppe ci
Stefano conducted by Karajon on
one CD (RPC 32518).

Normally contoined on two CDs
the first half is containec on one
channel, and the seconc half on
another — separated by adjusting
the balance control. Harmonia
Mundi is still trying to import
special adaptors which enables the
recordings to be played out of
both speakers as normal. Until
now, the adaptor has only been
available  with  purchase  of
Wagner's Ring cycle on seven CDs.
The Donizetti release is being sold
at a special price of under £7 (rrp)

It will be followed in October,
with another compilation,
Beethoven’s nine symphonies, plus
the Cariolan, Egmont and Leonora
No 3 Overtures, on jus* three CDs,
in the Fifties mono recordings con-
ducted by Furtwangler with the
Berlin Philharmonic ond Vienna
Philharmonic ~ Orchestras  (RPC
32522-4). This will be sold at the
normal Rodolphe dealer price o-
£6.99 per CD.

@ TEN CDs devoted to the music
of the Hungarian composer Belc
Bortok are being released by
Hungaroton over the next twc
months, with five, including the pi-

ano concertos played by Deszo
Renki, coming in September, and
the remaining five, including the
opera The Miraculous Mandarin,
in October.

Also on the Hungaroton Sep-
tember release list 1s Alessandro
Scarlatti’s oratorio Judita, perform-
ed on original instruments by
Capella  Savaria by Nicholas
McGeegan (HCD 12910).
Hungaroton is imported and distri-
buted by Conifer.

® HARMONIA MUNDI has rush-
released  the recording  of
Charpentier's opera David And
Jonathan by Les Arts Florissants di-
rected by Williom Christie, which
received remarkable reviews in the
performance at the Barbican earl-
ier this year. It is available on two
CDs or two tapes (HMC 901289).

It is also releasing the first re-
cording of Giasone, the three-act
opera by Cavalli which was one
of the most highly acclaimed op-
eras cfits day in 17th century ltaly,
and which was revived 20 times
during the life of the composer. It
has been recorded by Concerto
Vocale directed by Rene Jacob for
Harmonia Mundi, and is available
on three CDs or three tapes (HMC
901282-4).

@® RICHARD HARRISON, sales
manager of Harmonia Mundi, is
leeving this month to take charge

of merketing and promotions for
Chandos.
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Tilson Thomas: the
packaging paradox

Nicolas Soames
meets Michael
Tilson Thomas,
the American
who becomes
the LSO’s THh
principal
conductor,

and discusses
his plans for
the future,
comparisons
with Previn and
Bernstein and
the marketing of
a fop musician

INCE THE news was

first announced that

 the American conduc-

tor Michael Tilson

Thomas was to become the

11th principal conductor of the

London Symphony Orchestra,

he has proclaimed his earnest

desire to discard the 20th cen-

tury’s jetsetting profile of a con-

ductor and spend long periods
with the orchestra.

And certainly he could
scarcely appear more commit-
ted as, this month, his contract
begins. On Sunday (Septem-
ber 11) he starts in the most
public manner possible, con-
ducting the LSO in the BBC

Proms in a televised pro-
gramme including Mahler’s
Klagende Lied.

Then, on the following Thurs-
day (Sept 15), he opens the
LSO’s season at the Barbican
with Mahler’s Symphony No 9
and a newly commissioned
work by Oliver Knussen. And
he has already been active in
July and August with Barbican
concerts and a prestigious visit
with the LSO to the Saltzburg
Festival.

“I want to settle down and
work a lot with the LSO — the
vast number of my perform-
ances will be with the or-
chestra,” he said.

It is an association that goes
back nearly 17 years because
it was with the LSO that Tilson
Thomas made his London
debut in 1971. He has travel-
led extensively, of course, and
under his exclusive CBS con-
tract, has already a wealth of
recordings with American or-
chestras, including the Chicago
Symphony Orchestra and the
Boston Symphony.

But as another American,
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Andre Previn, found, when he
took over as principal of the
LSO, o period of stability with
a major London orchestra can
have a very maturing affect on
a conductor’s approach to mu-
sic.

In fact, there are many simi-
larities between Tilson Thomas
and Previn in addition to the
often-drawn comparison be-
tween Tilson Thomas and
Bernstein.

All three are not just conduc-
tors, but extremely capable
pianists and articulate too.
With their more relaxed Ameri-
can background, they can shift
comfortably from Mahler to
jazz and pop, and from learn-
ed commentaries in front of an
orchestra to popular explana-
tions to a TV audience of mil-
lions.

Talking of the comparison with
Bernstein, Tilson Thomas com-
ments: “l can’t help but be flattered
though | am not sure how deeply
it goes, but perhaps it has some-
thing to do with the fact that we
are both university groduates
rather than products of the conser-
vatoire. And it comes naturally to
an American to play pop or to be
involved ethnomusically, though
things have changed in Europe
now and such attitudes come much
easier to this generation.”

Tilson Thomas' ease of com-
munication will have an inevitable
effect on the sales of CBS records
in the UK. Already, there are ex-
tensive plans for Tilson Thomas —
or MTT as he is generally known
in the industry - to appear on BBC
in a series of programmes includ-
ing productions of Strauss’ Till
Eulenspiegels and Sibelius's Sym-
phony No 6, as well as a pro-
gramme on his work with the New
World Symphony for London
Weekend Television.

Amid oll the obvious qualities of
a pleasant public persondlity, an
attractive appearance, and the
ability to make even the more ab-
struse music inferesting to a gen-
eral audience on TV, Tilson Thomas
is, at heart, @ musician rather than
just a performer. Even in the formal
interview, his passion for music and
making music goes undisquised.

“I love the LSO, and | find it ex-
ciing to work with” he says.
“Many of the same people are
there from when | first conducted
them, and they have retained the
highly disciplined and highly pow-
ered style of playing that | remem-
ber from 16 years ago.” He
praises the versatility of the or-
chestra while lamenting the enor-
mous workload of the musicians
trying to make a reasonable living
in an English musical environment.

In both senses, however, he will
feel at home, for Tilson Thomas too
is noted for a high work load and
a staggering versatility. His current
projects with the LSO include the
Beethoven cycle — de rigeur for

anyone in his position, but he talks
particularly warmly of other recent
recordings.

He has made the first recording
of Charles Ives' Holidays Sym-
phony, The Unanswered Question
and other works with the Chicago
Symphony  Orchestra (42381
CD/LP/tape), and Mahler's Sym-
phony No 3 coupled with the
Ruckert Lieder sung Ey Dame Jonet
Baker (44553 CD/LP/tape).

Typically, he is most excited
about the most recent work done
in the studio with the LSO, Strauss’
Heldenleben and Till
Eulenspiegels, which he rates one
of the best things they have done
together.

“The danger of a recording is
that it can become a graven im-
age, which shouldnt happen to
something that is spiritual and in-
corporea?,” he suggests. “The ideal
record for me is one that will self-
destruct after five plays” — a com-
ment he makes with a certain irony
as our conversation came at the
time of the CD deterioration scan-
dal. “You can then listen to an in-
terpretation, get the point, and
move on.”

For all this, Tilson Thomas himself
is inevitably subject to packaging
and marketing like any other major
musical figure. CBS is marking the
LSO appointment by releasing A
Portrait Of Michael Tilson Thomas,
a compilation of Tchaikovsky,
Prokofiev, Debussy and other
works (44798/LP/40/CD} with a
special price for initial sell-in and

30 days afterwards of £2.43

TILSON THOMAS: 1 fove the £SO end | find it exciting to work with’

{LP/tape) and £4.85 (CD).

His Eroica Symphony was ident-
ified by a sticker as czntaining mu-
sic from the Electricity Council’s ad-
vert which, Tilson Thomas says,
does rot disturb him, and probcbly
wouldn’t have disturbed
Beethoven; but in the next breath
he regrets the fact that music “is
becoming an object which is
bought and sold and collected”.

Clearly CBS, with national dis-
plays, national press advertisng,

six-page colour consumer leaflet,
Gramophone front cover, in-store
casseftes, Wogan appearance, Q
magazine inserts and much more,
is hooing that Tilson Thomas will be
bought, sold and collected in box
loads.

But that is the paradox of the
concuctor at the top. Suffice to say
that n the next three years, Britain
will become very familiar with the
face and sound of Michael Tilson
Thomas.

R E

INDIAN CLASSICAL Masters.
Rag Darbari, Rag Chandra
Kanhra. Imrat Khan, surbahar
and sitar. Shafaatullah Khan,
tabla. Nimbus NI5118 Rag
Bhupal Tori, Rag Patdip. Ram
Narahan, sarangi, Suresh
Talkwalkar, tabla. Rag Ahir
Bhairav. Hariprasad Chaurasia,
flute, Sabir Khan, tabla. Nimbus
NI 5111 Rag Madhuvanti, Rag
Misra TiEJng. Shivkumar
Sharma, santur, Zakir Hussain,
tabla. Nimbus NI 5110. The pre-
vailing view of Indian classical mu-
sic among many Western music
lovers is that while it is an elevated
improvised tradition, it is quite un-
bending, with strict rules governing
performance from the time of day
when a rag is supposed to be play-
ed to the construction of the impro-
visation itself. And the success of
Ravi Shankar and others has cast
the sitar in a predominant role.

But this superb mini-series from
Nimbus shows that this is far from
true. First, as Neil Sorrell points out
in his concise but very informative
and readoble notes, Indian classi-
cal music regards the voice os the
pinnacle ofg musical expression,
and all instrumental work is really
an attempt to represent vocal
glory.

This means that there is no strict

Vv ! E

tradition which allots certain ins:-u-
ments to the Indian clossical tredi-
tion at the expense of others. ~or
example, Ustad Imra: Khan, who
learnt at the feet of the michty
Ustad Vilayat Khan, has champian-
ed the couse of the surbahar o
kind of bass sitar wh ch ris grand-
father developed. Its noble end
more reflective noture is ideally
suited to Imrat Khan's musical per-
sonality — he is at his sironges in
the meditative alap section which
opens the rag: Rag Darbari, by he
way, refers to the gclden age of
16th century Mugha' Indic.

The sarangi, a bowed ‘nstrument
with three gut playing strings end
36 steel sympathetic strings, Eos for
generations been an accompany-
ing instrument for vocal perfo m-
ances and has borne the “stigma
from an erstwhile association writh
dancing girls”. Ram Narayan aas
done much to libercte the insTu-
ment from this restricton and g ~en
it an accepted place as an express-
ive virtuoso solo insrument in ils
own right. The use of a bow 2n-
ables it to offer the legato lines re-
sembling revered classical vezal
techniques. The techncal demend
of the sarangi is very high inde=d.

The santur, too, is a relative new-
comer to the Indian classical tredi-
tion. A box zither 60 steel stregs

W S

play=d by two beoters, it has fixed
pitches and is therefore unable to
play all those quorter-tones and
nuarces that make Indian music so
sensuous. It has to work by sugges-
tion and sleight of hand, in much
the same way that a harpsichordist
will suggest line and dynamics by
deta led rhythmic management. Its
great strength is in its speed and
drama.

The transverse bamboo flute,
however, is the closest instrument
to the human voice, and has long
beer revered in Indian classical
music as the vehicle of the God
Krishna when he wooed Radha.
The opening lines of Hariprasad
Chavrasia’s Rag Ahir Bhairav, a
morring  rag, reveals the
breahtakingly sensuous nature of
the instrument with an absorbing
alap with the gentle drone of two
tamburas setting the scene, before
moving on to the subsequent sec-
tions to show the livelier nature of
th2 instrument accompanied by the
tabla

With comparatively little Indian
classical music available on CD,
Nmbus has made a worthwhile
contribution, with painstaking at-
tention to detail extending to the
excellent programme notes by
Neil Sorrell. And the series looks
hcndsome too. NS

MUSIC WEEK 10 SEPTEMBER, 1988



You should stock

-

GERSHWIN’S Best
ROSSINT'S Best

SCHUMANN’S Best
MENDELSSOHN’S Best
GRIEG’S Best

PUCCINTS Best
VERDTI’S Best

meries

...the most important impulse-buying Classical Series ever

* HEAVY PROMO BACK-UP
* MODERN 90s PACKAGING

* ALL 3 FORMATS

* COMPLETE WORKS ~
NOT “BITS”

* AVERAGE 70 MINUTES +

* GREAT ARTISTS ~

CHRISTOFF,

TOMOVA-SINTOW,
MILANOVA, Etc. Etc

The first release in a sensational
value-for-money series

‘Opera for A1l

VERDI ~

A Thrilling Complete Recording
on only 2 CDs, LPs
or cassettes

for just £6.99 rrp

Verdi

AIDA

Julia Viner-Chenisheva ¢ Nikola Nikolov ® Alexandrina Milcheva Nikolai Smochevski ¢ Nikola Ghiuselev

Chorus and Orchestra of the

SOFIA NATIONAL OPERA

conducted by

‘Opera For All' has a simple policy — give the opera-loving public fine performances by notable singers at the most reasonable price obtainable today

IVAN MARINOV /’ 3
v
V4

AVM 1008/9 (2xLP) AVMC 1008/9 (2xMCs) AVMCD 1008/9 (2xCDs)

Your PRT Representativehas fuil details Available from PRT Distribution Ltd 01-640 3344 AVM

AVM Classics, a Division of Ultraprime Entertainments Ltd

South Bank House, Black Prince Road, London SE1 7SJ 01-735 8171 ext 9/ 01-582 3757 Fax: 01-735 1555/ 01-582 8829 CLASSICS



Mmusic vib

-
o Doscnonon {tracks} Timings/Dealer Price

‘MI HAEL JACKSON: The Legend ... Video Collection On® ,
1 s Com%nlchon (22 trocks)/55min/£6.95 e " MI1000
MICHAEL JACKSON: Making Thriller Vestron
‘2 2l comcp.lanonnhr's:o 95 A T A MA 11000
3 3 7 'NOWTHAT'S ... MUSIC VIDEO 12 F;\A\//II\J/X" ]"QI FUGITIVE TV is expanding the ac-

Complaton Thr'£6. 95

4 211 . MADONNA: Ciao ltalia . .

Live {16 tracks)/ 1 hr 40min/£7.80

“TWEA tivities of its music video arm with
9381413 the appointment of Jenny Demetri
as executive producer.

capture

Sting, Phil Collins and Hesbie
Hancock.
Directors representec by Fugi-

tive TV are veteran Chris Gabrir David Essex.

® GORDON ELSBURY is to di-
rect music videos at Tim Broad
anc Russell King’s promo com-
pary Harry Clips. Over the past
two years, Elsbury has directed
pop promos for music industry
stars  Cliff Richard,

George
Berson, Shakin’

and

g DEF LEPPARD: Historia ~ PolyGram Music Video e R el TR 2
5 58 Comploton 18 ock v Soma€1042 B | | o s e O e o N oremt eiudas o Tai e | |@ POSSIBLY. THE first "Acid
6]2 KISS: Crazy N'?h's - Channel 5 past experience in music video in-  directing duo who made number | |House video has been directed
C°'“P'I°"°"I3"°‘I“ 13mn£417 s 95"077*2 cludes four years at Music Box one with The Only Way Is Uz for by Peter McArthur and Mork
7 9 5 INXS: Kick The Video Flick Channel 5 where she worked os a program- ~ Yozz. Also representec is He ene Thompson at Arfhouse.'The video
Compiation (6 tracks)/ 30min £6.95 _ CFv07452 mer and producer on a live after-  Gutary whose diverse works in- [ fis for Darrell Lockhart's Garden
" Q 9, WET WET WET: The Video Singles “Channel 5 noon show, the news programme  clude collaborations with G-ace | |Of Eden project and the track is
8 en Comp#ation {5 tracks) 25min/£6.95 CFV 05662 and a series of one-hour television Jones and New Yor< crafitti man | |due for release on September
9]0 5 "« PRINCE AND THE REVOLUTION ~ Channel 5 specials profiling such musicians as  Keith Haring. 15
Live 119 tracksk 2hr/£6.95 < E_FV 0 292.
1 Id Kill 9 PMI
]0 = EIané«IZIonIII7IIr%?kI:)?3ggIr’|/£4 55 mrosoorss | R E v I E w S
oL - Virgin
] 1 i gi:sﬂr\s(lxgcks)zlﬂm n/£6.95 ? THE ROYAL BALLET: Swan Lake.  science fiction and even fcntasy. #  performances by Dylan, Joan Baez
GENESIS vOL1 = TR = V|r Natalia Makarova, Anthony s the kind of producton that would  and Donovan. But it is chiefly
]2 . ComplIchon(IlIrccks)/55m-n£695 ? Dowell. Running time 135 min-  benefit from CDV, oIIho.xi‘h the  Dylan, who does the famous Sub-

EURYTHMICS: S
]3” i Comp-hhon(]?tro:ks}’g\slgn"é 95

"4 _ WHITESNAKE: Trilo r?s.yass

2 V|r 1 utes. Thames Gold Video Col-
Wb 340 lection TV 8012. Dealer price:

UM £9.03.

L'ENFANCE DU CHRIST: Ber-

R 9
b Copalioni BN BB 425 e il 29—732 lioz. Anthony Rolfe Johnson,
]5 _ BILLY IDOL: More Vital Idol CCVI;I 58%'; Richard Van Alle, Fiona Kimm.
e 2SRRI MO VIR | s IO Dramatised by Anthony Burgess.
]6 _ DIRE STRAITS: AIchemZ Live Channel 5 Running time: 97  minutes.
Live {10tracksl/] br 20min/£9 9 CFV00122 Thames Gold Video Collection

17 - - KATE BUSH: The Whole Story
__Compiation (14 tracks)/'50mn/£9.99

1813 3 AC/DC: Let There Be Rock
I.lve 3 trocks)J Thr 34min/€6. ?5

THE WHO: Who's Better Who's Best?
] 9 m Compilation (17 tracks)/1hr €6 95 -

20- _ THECURE: Staring Af The Sea
=3t s Compdcnon(”trucks)l r30mm-£'|999 =

Compiled by Gallup for Music Week © 1988

PMI
MVP 9911 432

TV 8014. Dealer price: £9.03.
R Comment: Two good pro-
WHV grammes. Makarova is one of

__ PES34073 the finest Odettes on film, provid-
Channel 5 ing all the grace and ease one
CFV 05562 would require from the leading So-
Palace viet ballerina and Anthony Dowell

~ PVS301Im gives good support. Burgess's im-

aginaﬁve wod(in% of L'Enfance du
Christ is unusual, blending operatic
form with reollsm elements of

sound is not bad. Strcng
terisation, also, from major ro es.
Sales forecast: Good, exzep that  filmed behin
for the moment, Thames is disibu=
ing through WH Smiths orly. Stock
up when it become: generally
available, though, L'Enfance du

mas appeal. NS

thrawaway J)Iaccrds

arac-  terranean Homesick Blues with
(reputedly
the Savoy Hotell),
Times They Are A-Changing and
othars, including Maggie’s Farm.
Dylan also carves up well-wishers,
free-loaders and journalists like
Christ may have a mainly Christ-  Attla  the Hun, Albert

Grossman, (his manager), verboll;

assassinates a jobsworth and, wift

BOB DYLAN: Don't Look Back.
Virgin Music Video VVD 251.
Running time: 96 mimutes.
Dealer price: £6.95.

Comment: A significant resease
for certain sectors of the market,
this 1965 semi-documentary by D
A Pennebaker follows the Fasha
Of Protest round Britain, and in-
cludes several highly atmoschenc

agent Tito Burns, inflates Dylan’s
price for a TV Speaol An intri
ing black and white portrait o
hero in his youth.

Sales Forecast: If historical values
were paramount, this would shift
milions, and will surel
Dy an’s middle-aged fans know it
exists. Marketing will be crucial.

?u_

sell well if

)

T

marketplace where the industry meet to make
more than music.

It's where producers, record companies,
publishers and independents from over 50
countries gather to do deals and forge new
liaisons. It's where records, catalogues and
antists are promoted to the full. And it's where
video promos are aired and the latest
hardware is revealed for all to see.

IU's the one place where the music industry
take serious business ... seriously. And over
600 of the world's press are there o see.

There’'s MIDEM Radio, too. The 6th

SATURDAY 21st-25th JANUARY 1989

PALAIS DES FESTIVALS
CANNES o

international radio programme market -
greater than ever.

Plus an extensive programme of conferences,
seminars, concerts and showcases.

Listen, learn or simply look.

If you mean business, exhibit at MIDEM ‘8.
A stand delivers furniture, phone, HI-F!, and
instant profile for your company. And with no
increase on ‘88 prices and the apportunity

of a BOTB subsidy if you book by 10th
October, it could mean your stand is going for
a song.

For rushed details contact Peter Rhodes on
01-528 0086 or fill in the coupon today.

MIDEM

THE WORLDS NTERNATIONAL RECORD
INDUSTRY & MUSIC PUBLISHING MARKET

INTERNATIONAL EXFI3ITION ORGANISATION
METROPOLIS HOLSE - 22 XRCY ST - LONDIN WIP 9FF

iE TEL 01-528 0086 - FAX MO. C1-85% 0943 - TELEX 920 173 MIP MID G X

“Note niw add ess®

R i R T AT\ B
I Please rush me details c1 MIDEW 8E |
I NAME |
COMPANY
! TITLE |
I ADDRESS !
I I
I I
i __ TELEFHONE |
I I
| |
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ALBUM
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SLIPPERY WHEN WET

14 MILLION SALES WORLDWIDE.
750,000 SALES IN THE UK.
14 MONTHS CONTINUOUSLY IN

UK TOP 100.
3 UK TOP 15 SINGLES.
15 MONTH SOLD OUT WORLD TOUR
OVER 2000 INTERVIEWS GIVEN.

7{,|‘ﬂ
R

LEAS

BAD MEDICINE

RELEASED SEPTEMBER 12th.

LIMITED EDITION WRAP AROUND
SLEEVE.

7" SINGLE.

3-TRACK 12" SINGLE.

3-TRACK CD SINGLE.

-/

NEW JEHSEY a °A' National Press Advertising

WORLDWIDE RELEASE I8 600 Window and Instore displays
SEPTEMBER 19th. - National 60 x 40 flyposting
LP. CHROME TAPE, CD. campaign

.~ Regional T.V. Advertising
UK TOUR IN DECEMBER.




THE ONLY WAY IS UP 1 CHAINS OF LOVE (REMIX mHANBA
A Yazz & Plastic Population Big Life BLR4(T) {I/RT) 17 * Erasure ( Mut)e(]Z)MUTES3(|/RT/SP) 35 Beppo Lahuri HiHat HY(T)3{I/RT)
2. MEGABLAST/DON'T MAKE ME WAIT 18 » , BEAT DIS 36 THE ONE GAME
Bomb The Bass Rhythm King/Mute DOOD(12)2 {I/RT) ? BombTheBoss  Mister-ron/Rhythm King/Mute DOOD(12)1 {I/RT) Saylor Dola Fly EAGLE 3 (P)
3: THE LOCO-MOTION 19 , THE CIRCUS 37 « BAD YOUNG SISTERS
Kylie Minogue PWLPWLIT)I4(P) ? Erasure Mute MUTES6 (I/RT/SP) Lisa &Llazy Ahead Of Our Time CCUT3 {I/RT)
SUPERFLY GUY ,» DOCTORIN' THE TARDIS KING OF SOUL
s S-Express Rhythm King/Mute LEFT28(T) (I/RT) 20 * TimeLords KLF KLF0O3 {I/RT) 38 [ Welfgang 2ress 4AD BAD804 {I/RT)
DR STEIN , | SHOULD BE SO LUCKY TANGIRS
C R Helloween Noise international 7HELLOT {A) 2 = KylleMunogue PWL PWL(F)8 (P) 393 Screo;ngT -ees Native (12JNTV34 (/RR}
BIRTHDAY ; TUNEIN FRANK SIDEBOTTOM SALUTES THE MAGIC ...
OE3 The Sugarcubes Onelittle Indian TTPY1 (12 = 127P11) (I/NM) 22 PsychicTV(JuckTheTub) Temple TOPY037 (I/RE) 4053 Frenk Sidesettor InTapeﬂTO(l/RR)
GIGANTIC » YOU MAKE ME REALISE SOMETHING NICE
y guew) Pixies 4AD BADBO5 (I/RT) 23 MyBloodqulentme Creation CREQS5(T){I/RT) ol R.Lioyd & New Four Seasons InTape IT[T1)056 (I/RR)
8. : DESTROY THE HEART 24 s MOONCHILD SECOND SEA) 42 » E|GHT|ES LADY
House Of Love Creation CREO57{T) (I/RT) * Fields Of The Nephilim Situation Two SIT52(T) (I/RT) GwenMcb a2 Danceyard YARD(T)1 (SP)
9 I'VE GOT A FEELING 25 » « DO YOU WANNA FUNK 43 : LISTEN JP
Deluxe Unyque UNQ3(T) (SP) Sylvesterwnh Potrick Cowley  Domino—(DOMA4T) (CH) Ak Rough Trade— (RTT299) {I/RT)
10 : » THEME FROM S-EXPRESS 26 :: . DOCTORIN' THEHOUSE Cold Cutfeaturin 44 F ou
S-Express Rhythm King/Mute LEFT21(T) (I/RT) * Yazz & PlosticPop...  Ahead Of Our Time CCUT27 (I/Rﬂ ® Adon s‘e(hmg MC Kodak Anxious BLMK002 (A)
TOP CAT RAP 5 TRUE FAITH ATN OSPHERE
LU MCBronx 1002 One CATRAP(12)1(A) 27 » 7 New Order Factory FAC183/7 (12" — FAC183)(P) 45 » Joy D vissen Factory FAC2137 (P)
BLUE MONDAY 1988 1 BANGO (TO THE BATMOBILE HIJACK THE BEAT
125 s New Order Factory FAC737 (12'—FACT3R} (P) 28 - ToddTerry P(r0|ed Seepmg)Bog HAK({T)16 (A) 46 : Groove Submission-(SUBX05) {l)
COULDN'T GET IT RIGHT SHE SCREAMED ., DEUS
13 Climax Blues Band Clay CLAY49 (P) 2911 Ultra Vivid Scene 4AD BADB0S (I/RT) 47 TﬁelSJchr'tbes One Little Indian TTP10 (I/NM)
DEF CON ONE HARD TO THE CORE ; ANYONE
14 . - Pop Will Eat Itself Chapter 22PWE1{12)001 (1/NM) 30 ¢ [;don Rhyme Syndicate Abstract (12)LRS001 {P) 48> » oy ?n,m, Beat Master BEAT M2(12)(A)
BITING MY NAILS CHRISTINE ; ALWAYS TH
15 3 Renegade Sound Wave Mute (12)MUTEB2 {I/RT/SP) 31 = House Of Love Creation CRE053(T) (I/RT) 49« Wle.cf\er FLpIeEsLlGHT Creation CREO56(T) (I/RT)
GOT TO BE CERTAIN TO THE RHYTHM , LOCK, 5TCCK & BA
16 » Kylie Minogue PWLPWLTI2(P) 32 - Longsy D & Cut Moster MC  Big One V(V)BIG 10 (I/RT) 50« sﬁa)rgwh:.ggims& b Pacific DRINK2 (T} (PAC)
33 . SHP OF FOOLS
s Erasure Mute (12)MUTE74 (I/RT/SP)
BLAME
CHERRY RED RECORDS 34 L&D (ircgerfelss Household HOLD3(T) (I/RE) TH I
) -
COMPACT DISC PICTUR ST & e TISERRCH
e o ‘I‘OP 25 ALB“MS STER croeisers REGGAE
e Wi Toa e % reccre pisco cvarr  CHART
1 0 o e Minogue PWLHE3(P) | T (1] SO WANYWAYSomn:makom s
2 3 7 1977-1980: SUBSTANCE 2  (4) MUSIC .OV:ZF ShettaRorks Live And Love LLD 83
Joy Division Factory FACT250 (P) 3 (2) NOWAYBETEERTHAN YARD AdmrolBaley  Live Andlove LLD 87
3 7 5 DOING IT FOR THE KIDS g (3) WCMAN O=MCODS “revorDixon Groove And QTRCRD004
Various Creation CRELP037 (I/RT) (5] HOLDING BAZK THE YEARS EariSirteen Rock Stor RS 01
4 N THE INNOCENTS 6 (8) MELLO'N imens ) Anwe Records ARI 77
Erasure Mute STUMMSS(URT/SP) | 7 (7) DUCKDANCERedDogon ireAndlove 1D 78
5 o CHESS — THE RHYTHM & THE BLUES 8 (14) PROUDTOBEBLAC KC:wolltube Y/DYDD 0130
Various Chess SAM500 (CH) 9 (9) MEANING OF LIFE 8 Candy Saxon SHFO05
. 10 (o) RUMOURS ore Baocs reensieeves Records
CD CHERRY 16 6: = 'El'rl;isEurSIRCUS Mute STUMM35 (1/RT/SP) |11 n(o; seNORnAs:.,sr:n 5 Jtva:c:ffvbvzs:lr
DEAD KENNEDYS —_7 S SUBSTANCE 12 L]S) EA—LLONMEEQIKy\VIwT GermainRecords DGT 37
Kill The Poor = New Order Factory FACT 200 (P) 13 (16) WILD SANCHEZ scnchez Dennis Stor DS107
8 : JACKMASTER VOL 3 14 (22) NOTASHAPFY F McGregor/CSchloss Greenseeves GRED 226
Various DJ International JACKLP503 (A) 15 (13) WHYICAREMwie Redmontoleg
LIFE'S TOO GOOD
D S Bercubos One Little Indian TPLP (I/NM) REGGAE ALBUM CHART
10 ¢ - TOMMY 1 (1) TURBO CHARGEF PadiPuchens Super Supreme SUPLP 1
Wedding Present Reception LEEDS2 (I/RR) 2 (2) REGGAEHITS VOL 4Vonous JetSear JELP 1004
e ¢ '\II'HE SOUND OF SUN S 3 (8] LONEL NESS orchm Techniques Records WRLP 17
Qrious (333 4 (6) GETREADY W shn Domonds Greensleeves Records GREL 112
12 = s HOUSE OF LOVE 5 (4] MUSICWORESSHOWCASEBBVonous  Greendeeses GREL1)T
House Of Love Creation CRELP34 (I/RT) 6 (5] CONSCIOUSPARTYZ vorley The Meody Mokers Viegn ¥ 2506
130« HATFUL OF HOLLOW 7 {7 LODKE ARE CECEIVING wokab AnwaRecords ARILP 038
. The Smiths Rough Trade ROUGHT6(I/RT) | 8 (10, JAMMY'S ANGELS vorcus Aran i Jamemy's SPLP 08
CD CHERRY 89 ‘4 2 2 LES M'SERABLES 9 (9. MISTRESS MUSIC Eunng Speer Greenseeves GREL116
FELT Original London Cast First Night ENCORE 1 (P) 10 (11] JAMSESSICN VOL. 1 Vanou Adsh Jameny s VPRL 1031
G0 ; WONDERLAND 11 (5] SIZZLING ipwefos Skengdon SKDLP 009
SYIIIRRE Sufitere 77‘5 o Erasure Mute STUMM25 (I/RT/SP) 112 (121 LOVERSROCKINNADANCEHALLS Moot YouhPram YPLP 10
ACID TRAX VOL 2 13 (17 MORE DEAS -or.Amss T e JUSIPOS
16 e Various Serious DRUG2 (A) }g (161 DUB MZ CRAZY PT 8 mcdProtessor Arwo Records ARILP 038
THIS IS LATIN MUSIC {191 NO DRUGS raga Sewort Use And Love LALP 25
I7m Various Caliente/Charly SHOT1 (CH) b
gz UPFRONT 11 . DISCOS — NEW RELEASE
= Ig‘\‘;“g e Serious UPFTTT(A) | "ONEINAMILION sorcr GermanRecordsDGT42
" el Genera! Lofayette Plaza PZAAQOT (SP) gh:lLMo:rI«NAGGYA?:S‘TwT:_S:zRLDG Sy
STREETSOUNDS 86-2 —— e bkl el
20 Various Streetsounds STSND882 (A) | WANT YOUR LOVE¥eecoe 0y Swne RockMH 222
4 I ke | DAWNRAZOR NEW FEELING S Poamor i Rag ng 84 Greenseeves GRED 223
- Fields Of The Nephilim Situation Two SITUP18{I/RT) BET YOU DON'T ENOW Por ol Bustroc BTRD 028
CD ANA 11 29 2 s OUT TO LUNCH WALK AND WINEiavohs  Sec0S0T002
ALIEN SEX FIEND Ahead Of Our Time AHOT14U (I/RT)
Ignore The Machine THE WORLD IN YOUR EYES S
23 > Head HEADLP (I/RE) TRULYYOURSUALBUMS = ﬁIE_V/_RELEASES
m ACID HOUSE VOL 1 e e Mersbosar MTL 1035 Sod
oo 24 meus B.P.M.BPLPOOT () TOP 10 Vancus Arssn vcamar SR 3291 Pre]
os. fuoons o sl 25 ¥ HOUSE HITS INSEPARABLE Denr: Brewn D v RecovdszuP7 Backin Stock}
o £ AEGOSOY SEVENOAKR WAY ORPW Various Needle/Serious HOH188 (A}




by Dave Henderson
HOT, AND new, from Pinnacle
comes the exotic sound of Nasa
and their new 12-inch single
Shah Shah. Full of Eastern prom-
ise and groovy rock excess (with
o“prime—looding guitar shooting
oft at every juncture) it's on Fun
After All and has that little ‘nippy”
edge that might just swing it for
them. The Zen Gangsters have
a seven and 12-inch of ospiring
pop proportions and that's on the
Cat And Mouse label and called
South Of The Border. Like
lobelmates Jim Jiminee, they
seem destined to flit with radio
playlists and lower chart posi-
tions and, a couple of singles on,
should be nicely filled out and
opulist! The New Rose label re-
ﬁacses a seven-inch only from
Bruce Joymer, The World
Needs A Litle More Love, and
that's taken from his double LP
for New Rose called Hot Geor-
gia Nights. The A-side of the
single features REM’s Pefer
Buck on guitar.

NEW YORK’s Horseflies have
their first UK vinyl release with
the Human Fly LP, cassette and
CD on Cooking Vinyl through Re-
volver and the Cartel. Already
acclaimed as space-age folk mu-
sic, having various grug refer-
ences and acid flashback tags
thrown its way, it looks set to
cause interest and see the group
receive Maximum press expo-
sure. Also searching for the
mostest when it comes to interest
is London duo Greater Than
One. After leaving their indus-

T R A C K
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trial roots and emosarking on a
dance-frenzied sowourn on their
last 45, Now Is The Time, the
beat just keeps on thumping on
Peace, the group’s third single.
On the K=K label {remember
that stands for <unst Equals
Kapital!), that's avallable through
Red Rhino and thz Cartel and
slogans like, er, Powerhouse!ll!
have been linked with it. OK2

CREEDENCE CLEARWATER
Revival have a second volume
of Best Of ... material released
through Ace’s tie-up with the
American Fantasy label, the al-
bum, which is avaiable through
Pinnacle, features Sweet Hitc?l-
hiker and Up Around The Bend
among others and ifll be avail-
able on album anc cassette.

JAH SHAKA has a couple of al-
bums released on the Jah Shaka
Music label through Revolver,
they are both re-isstes. Brimstone
And Fire is one of ais early dub,
while Revelation Sengs is count-
ed as one of his classics. Also
from Revolver, Bad Beach have
on album called Cu It Off on the
Konkurrel lobel. Bcd Beach are
acclaimed as one of the most
original and innovarive UK hard-
core bands and they have, of
course, a healthy European fol-
lowing. Also from Konkurrel,
there's an album from American
hardcore outfit Scream, called
Live In Europe. Rzcorded last

Leor in Amsterdam it’s alleged to
e a very hi-fi recording. Cook-
ing Vinyl breaks into the CD cup-
board again and submit Davy
Spillane’s Atlontic Bridge to
disc and, still with Revolver and
the Cartel, the wonderfully nom-
ed OLD release their album Old
Lody Drivers on the Earoche
label. It's the debut release from
an east coast US band who were
formerly in the similarly classical-
ly-named Regurgetation.

NEW THROUGH Southern is
Restless’s Beat My Drum album
on the new Madhouse record
label. Southern is also handling
New York outfit Burkmarket’'s
debut album 1-800-God-House,
on the Purge Sound League label
plus a coupla newies from Touch
And Go, in the shape of The
Laughing Myenas’ Merry Go
Round album and Didijits” Hey
Judestar album.

MASS, WORLDWIDE confusion
seems to surround the debut
Frank Sidebottom LP. An es-
sential piece of vinyl judged from
its pre-release cassette form, it
now transpires that Frank has
made it a double album and pre-
moture reviews will be puzzled to
heaor that there are two more
sides. The cassette version has
specially edited versions of the
tracks and the CD is different
again. What’s even more confus-
ing the album, 5/9/88 is set to

be followed by another album
called 13/9/88. In Tape
spokespersons were out fishing
and unable to comment . .. their
answer machine revealed it was
ovailable through Red Rhino and
the Cartel.

Independent and Other charts
for some time! The new one,
however, is called Susannah’s
Still Alive which will be available
in both seven and 12-inch for-
mats. The band are currently hid-
ing in Yorkshire where a new al-
bum, On Land And In The Seq,
is being prepared.

SWEDISH BAND, Marie And
The Wildwood Flowers re-

CREEDENCE CLEARWATER Revival: vintage stuff part two out now

ANOTHER NEW dance label un-
leashes its wares on the market
this week, as B/Ware, through
Rough Trade and the Cartel, re-
leases Cockney Rhythm by The

Rebel MC. Billed as “o real
dope beat (with a little reggae
riddim)”, it's sure to ftickle the
charts as other recent Rough
Trade distributed dance sides
have. At the other side of the
drinking gloss, The Cardiacs re-
lease a new single, following the
success of their really memorable
last one which | can’t remember
the titte of. Well, it did get a lot
of radio airplay and stayed in the

lease their debut LP, simply called
Marie And The Wildwood
Flowers, on groovy, mind-blow-
ing pink vinyl on the Ediesta label
through Red Rhino and the Cor-
tel. A scorcher of a torch album
it also features numerous Swed-
ish reprobates making whining
noises behind the lady in ques-
tion. A well recommended plot-
te-. Also through Red Rhino, Play
It Again Som release the new
Young Gods’ single, L'Amourir,
which is produced by SWANS
man Reoli Mosimann, which
hcs already received good rock
press attention.
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#7747 Records 1o be fectured on this week’s Top Of The Pops

OP -75 -

SINGLES

TITLES A-Z (WRITERS)
AcdMan Richardsl._.__75  Nothing Can Divide Us (Stock/ s 9 -
Another Part Of Me Aitke ’alsm\on)c.u.,__.u'ﬂ 3 = P,
. - e ety formeeeGoeedy | THE NEW 7” & 3-TRACK 12" SINGLE - A9281/T
AnﬂhngForVouE:m. 15 gAﬂam«/Gdﬁn) z=:260) o= ) p )
H E A R T O F G L A S S %‘%ﬂ km"‘/h/&r‘u’w | gg g:‘orlhe B.OCh Summer 88 ‘O | . ‘l » ‘ “
8d Of Go Go Brown, The Way Is Up, The : 2
[Gregory/Marsh/Wore) Juclw ndenon|......d g 2= = X
BT 12 FEATURES Hi ~ LIVE!
PRODUCED BY CHRIS HUGHES & ROSS CULLUM e ey OUT NOW! -
wea ON7”-12"-CD  YI3I0/T/CD |k A eer :
oo e Lol [Red/Babyfoce/  Roce, The (Blnk/Meiar - .
DISTRIBUTED BY UJBA RECORDS LTD. €D A WARNER COMMUNICATIONS CO DT 2 533‘&*:..'.;‘,'3’53"; —3 DISTRIBUTED BY UJBB 3ECORJS LT) @ A WARNER COMMUNICATIONS CO
ORDER FROM THE usea TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR L@@ SALESMAN ;?g?:i:/?:ﬁ:h”)’ gg smnl%lﬂwb?;:/(u ORDER FROM THE W€ TELE-ORDEF DESK ON 01-996 5929 OR FROM YOUR W@ SALESMAN
& “{12 Nomber (D Every Gt Bpogral.  Runming All Over The Werld JUMP START Manhatian/EME (12)MT 50 (€)
(‘;"\H \.d"\'":;’d\ I:t {Producers) Publishers e b SRR W/ ;’fgg:?:": och s < ':’ELA'" tiebduts 38 36 5 Natalie Cole \Reggie Calloway;Vincent Calloway) Warner Chappell
mith/Dickinson/Harmis) . 43 iedlin/Rafelson) 13 3
GROOVY KIND OF LOVE Virgin VST 1117 (E)  Find My Love (Nevin) 18 Sove A Litfe B SOLDIER OF LOVE Virgin VS(T) 1094 ()
' % 2 phil Collins {Phil Collins/Anne Dudley) EMI Music ® £ Box In Thi Toun fLove Gh:m;g%':’@s Ter 39 %9 6 Donny Osmond Card Sturken/Evan Rogers) MCA Music
Gomson) .. 69  Thing) (Idey/Ru '
THE HARDER I TRY . Pariophone (12)R 6184 (E)  Gel Busy | i T RonOebriorr 36 ON THE BEACF Summmer ‘38 WEAYZ195(M) (W)
2 2 7 Brother Beyond (Stock/Aitken/Waterman) All Boys Music w?:‘;,‘ﬁ‘::" WS g’;o%ml%mm =i o 22 5 Chris Rea {Chris ReasJan Kelly) Wamner Chappell 3
Goodbys To Love Again Yours (Hardaway/Garrett/
Big Life BLRA(T) (/RT)  (Jones) .. 73 Wonder/Wnght) - YE KE YEKE London LON{X) 171 {F)
B 1 0 Jous & The blesic Popotgion (Coldeut) BMG Music S 27 rogiioime | lteoliEn " W @l 30 8 Mory Kante iNick Pamel London Musc
g lands To Heoven Somewhere n The Cro:
- 4th - B'way/Island (12)8RW 101 (Glasper/Likmgton) 10 Biver Roberhon 39 WAY BEHIND ME Lazy/RCA PB 42209 (12°-PT 42210) (BMG)
4 7 ¢ w::«gt?evomock (Chris Blockwell) Zo;nba I:\lszics e " s?orggAaniku'mn) H ;;m;:mﬁsm %ﬁs)wﬁ 42 P 2 The Primitives (Pavl Sampson/Hugh Jones) Complete Music
arvester Of Somow More/Block/Reid) 33
, HE'S MY BROTHER EMI(120EMT4(E)  (Hethed/uinc 32 Stcty Busine THE EVIL THAT MEN DO EMI (12)EM 64 (E)
5 8 2 '.f‘hEeA"m;lr(ERﬁ\n"Richursds) Chol?oo Music/Jenny Music (3 ¥ y t‘;;‘:,m:g"‘bs’:;;)w 5 gﬁ"’a‘ﬁ 93 43 2 5 |ron Maiden (Martie Bwch) Zomba Music (¥
e Ain't Hq He's My Moore/Gabriel) 35) s -
A N'T MAKE ME WAIT  Rhythm King DOOD(12) 2(1/RT)  Brother (Rursel/Scomt 25 bopemtrious Tammest—— 43 REACH OUT, I'LL BE THERE Motown ZB 41943 (12'-ZT 41944) (BMG)
6 63 mjn% TE:EABS:s/sDUO'im gimonof/m:scal Gabrid)ﬁ;l?y';\"n'; King B oy Honds % %cﬁ“ﬁ@ﬁ.”(m N 4 31 € The Four Tops (Holland/Dazier/Harding/Curnow) Jobete Music ()
lude aftin' Bout A Revoluhon =
M VE CBS JULIOM2{C)  {LemnonMcCariney)— 52  (Chapmont o 0o HUSTLE! (TO THE ML SIC... FON/WEA FON 15(T) (W)
7 30 Jugolglosius feat. Stevie Wonder (H. Gatica) Jobete/Black Bul @( : Iﬁleﬁﬁ%v% s v;gfnmrf?r"fv:/% RE 45 37 7 The Funky Worm (Merx Eryc)on) Copyright Control
[bott/Child) 46 TeorsRun Rings {Almond)..28
T Mercury/Pho YELLOMI2)(F)  [Need You me From Vietmom' (Canon | HATE MYSELF FOF LOVING YOU London LON(X) 195 (F)
8 4 3 Yt‘IIEoR(?SIEc) Warner Choppell ® e T o @ggfgfjlm o e ol Jie';ber'g:;—;sm, 092 46 50 4 Joan Jett & The Bloc<h serts (Cnild/Laguna) SBK Songs/Virgin Music
| Won" Bleed For You Torght (Rowlond)...... -85
THELOCO-MOTION PWLPWLIT) 14(P)  {Clmie/Fishor/Morgan).—.68  Tovehy! (Horket Magy/ RAW CBSSPANST) 3(C) A\
9 36 KuiEoLMichuo (oSloc?(/AitI(en/Wuhrman) EMI Music () e ‘;::‘,‘C;E"\gb‘}:“"o ’j"" 19 m%?'ow ] 47 54 2 Spanday Ballat «G K:rmp.'Langan/Spondau Ballet) Reformation
Sandstrom/Price) B A TEUY T TS | —— =
HANDS TO HEAVEN Siren/Virgin SRNT) 68(E) ¥ seaon i Abes P e e Gt T SUPERSTITIOUS Epic EUR(T) 3 (€)
Io 4 7 Breathe (Bob Sargeant) Virgin Music () ' i 5&:«(3[& i Tayior % g.:n"‘oé)':&"gmw 77 48 3B 4 Evrope (Ron Nevisont V1 Music @
Jump Stort Stonley/Warren}............58 -
TOUCHY! Womer Brothers WIT49(T) (W)  (Colowar/Callowoy). 38 o FecTomle—rt LONG AND LASTING LOYE (ONCE IN A LIFETIME)  Loadon LON(X) 202 {F)
“ 12 3 AHa (Alan Tarney) ATV Music SFECN R ﬁ"'c&?m:"(:gﬂmm;,g: w:%uf%@w )"l}.To;n/io?és 49 %3 2 Glenn Medei-os (M drcel asser) EMI Music/Warner Chappell ®
Lef’s Do i Again (Mayeld) - 74 Nicok 95 5
HEAVEN IN MY HANDS Polydor PO 14 {12°-PZ 14) (F}  Lve Free Or Die (Balcom & The MARTHA'S HARBO JR ) Mercury/Phonogram EVEN(X) 8 (F)
12 5 2 [0 {Level 42/Wally Badarou/Julian Mendelsohn) Various Aogel % (ot S0 3 7 i Abow e (Poul S cnwell-Smith) BMG Music )
Goffin/King) 9 Sommy/Mike]...... 62
RUSH HOUR Manhattan/EM) (1Z)MT 36 (E)  Long And (osing Love Once  Whore Dt o DON'T BE CRUEL MCA MCA(T) 1268 (F)
13 15 6 J:;'le Wiedlin {Stephen Hague/David Jacob) BN;:& aM":sic @g ) i iﬁm’"’- ;‘9 = o wﬁ&&'f&iﬂs}?ﬁi? 5‘ 43§ Bobby Brown (LA /Bawytace) Warner Chappell
2 vely Dgy {Sunshine Mix) Al
| NEED YO Debut/P DEBT(X)3044 (&)  (Wihary Searborowghl 21  Momay/Ach g) e 87 HEY JUDE Apple (12R5722(F) A
14 5 s 5usme (Flejlfon Willams) EMI Music © oo T A e v0!’?"‘;"‘5)'"”"’ E2 L )52 I T oot (Searge M) Norher )
Cousin/Regon ‘o Ko Yo Ko [Kante) .. ~4
ANYTHING FOR YOU Epic 6516737 (12°-651673 6} (C ablost/Don't Make Ma You Came (Wikle/Wilde] . 22 | WANTYOUR LOVE MCATVW(N 3 (F)
Is 199 Glorig Estefan & Micomi Sound Machine (Emilr:Es'efun)(SBK Songs)(®) “z:?'sfgmatm;-n z&;}: °}.ﬁ$),_._,~_70 53 LI I i 7o Vamp (Zecs B. Held) Copyright Control
My Love (Wonder] 7 You're So Vain (Live) (Simon) 97 e
ANOTHER PART OF ME Epic 6528447 (127652844 6} (C) WORLD WITHOUT YOU Virgin VSM1T4(E) A
‘6 [HEW) Michael Jackson (Quincy Jones/Michael Jacl(slon) Warner Chuppa‘l 54 [EwE Belindo Carlisle (Rick Nowsls) Warner Chappell
T7 . ; GOODTRADITION weazwmw § HE NEXT 25 55 [m STALEMATE , MCAMCAM 1271 () A
" 7 Tanita Tikaram {Peter Van Hooke/Rod Argent) Copyright Control J6 7+ TOWNOFRENY i Mac Band (David Wey-e, Jonathan Wayne/Wayne Lewis) Island Music
FIND MY LOVE RCA PB 42079 (12"-PT 42080) (BMG) T o Tk T Ba Ty e GOOD TIMzS ‘ WEA Y2 302(T) (W)
18 10 7 Fairground Attraction (Fairground Attraction/Moloney) MCA Music @) 77 70 E:‘R:ﬁownoﬂfz;;_ oAt A 56 55 3 Matt Bianco \Mark e ly'Mark Fisher) Smooth Dog/Fishy Songs
I'M GONNA BE Chrysolis CLAIM(X) 2(C) TTBNEW BAGS  everons oy iorbon (12F000 14 PUSH IT/TRAMP Champion CHAMP (12]51:Her/London FFR(X) 2 (BMG/F)
I’ 34 3 The Proclaimers {Pete Wingfield) Zoo MUSiC/w‘"“efryé;:PPe" @® 79 « mf':mo;uma u:;nmm.:m 57 4212 5ol N Pepc (Harby ‘bovebug’ Azor) Warner Chappel Music
Motown ZB 41793 (12°-ZT 41794) (BMG) P TURN ON THE NIG-T Vartigo/Phonogram KISS 9(12) (F) A
otown i 9
20 40 5 Commodores (James A. Cormichael/Commodores) Jobete (5) 80 ” éiv&ﬁ-mﬂlwﬁ‘.’“wmé” 58 kel Kiss (Ron Nevisen) Wemsr Chappell Music
NED, SEALED, DELIVERED ...ine )
27 £ LOVELY DAY (Sunshine Mix €85 6530017 (17653001 6 () BT 8¢ SINED SEALED DELVERED, .o 1 4 i 5O . ; EDGEOF ABROKENHEART Manhottan/EMI (12)MT 48 () /\
Bill Withers (Withers/McDonald) Chelsea Music/Warner Chappell 82 m%mﬁu Yers bter 77537 0 Vixen (Richard Marx 3BK Songs/Feesongs
YOU CAME MCA KIM(T) 8 THEME FROM VIETNAM'  OxtuPason 08T 3531 NOTHING’S GONNA CHANGE MY ... @ London LON(X) 184 (F)
22 13 9 Kim Wilde (Ricki Wilde/Tony Swain) Rickim Publishing ey ﬁ + :::c"ou;(::‘aru:!-;- "‘"M-m o= 60 4713 Glenn Medeiros {Joy Stone) Rondor/EMI/Warner Chappell (5)
84
EVERY GIRL AND BOY CBS SPAG(T) 1 (C, o ey o) loen 'l = CAN YOU PARTY Champion CHAMP(12) 79 (BMG} A
23 23 4 Spagna (Spagna/Larry Pignagnoli) Copyright Control e g o B 00 e Tl bbbl s K780 6‘ L Royal House {Todd Te-ry) Champion Music l
SWEET CHILD O’ MINE GeMHen GEF3M (W) 8@ 95 BAILANDO Span/tid 15T D1 WHEN IT'S LOYE Warner Brothers W 7816(T) (W)
24 24 4 Guns N' Roses (Mike Clink) Warner Chappsll 5 87 7 mm@?ﬁwﬁm”ﬁ 6 44 6 Van Halen (Dor Landee) V/arner Chappell Music (5
HE AIN'T HEAVY, HE’'S MY BROTHER Scofti Bros POT0 (12°-PZ10) (F) i s DR STEIN Noise Int. THELLO 1 (12" 12HELLO 1) (4]
25 323 g Medley (Giorgio Moroder) Chelsea Music(/jelm:ystsic 88 = NI Ptz il 63 57 3 Helloween {Tommy Henser/Tommy Newton) Wintrup Songs
926 [ MAKEME LAUGH land 125379 (F) BONW TN )t e M 64 o . ANSWERSTONOENG Chrysalis URE(X) 5 (<)
Anthrax {Anthrax/Mark Dodson) Islond Music 20 b LT T Yirpa YST 10836 Midge Ure (Micge L ra/Pik Walton) Modd Music/Warner Chappell
irge.
27 WHERE DID | GO WRONG DEP International DEP 30{12) (E) Q1 79 GETBUSY T wawAm2osm 65 [ NEW | WA'T'NG FOR THE GREAT LEAP FORWARDS  Go!Discs GOD 23 € A
26 4 yp4g (UB40) New Claims/ATV Music (® 2 ":“"" O e eyl Billy Bragg (-ae Boy /W ggy} Warner Chappell Music
JORN @506 300
28 TEARS RUN RINGS Parlophone (12)R 6186 (€} 92N s 10t i 66 5113 ROSES ARE RED MCA MCA(T) 1264 (F)
32 Marc Almond (Marc Almond/La Magia) Warner Chappell OJnew STRICTLY 'ga:_"‘ii Conhampa/Chyseks (OOLIHT(C Mac Band The MciComasell Brothers (L A./Babyface) Warner Chappell
SOMEWHERE DOWN THE CRAZY RIVER Geffen GEF 40(T) (W) 76 JUSTGOTPAID s 7z suneq BIRTHDAY One Little Indian 7P 11 (1212TP 1) (/NM) A\
29 ¢ Robbie Robertson (Daniel Lanois/Robbie Robertson) SBK Songs :; — e ey “*""‘:';m”:mm 67 « - The Sugarcubes (-) Second Wind
RUNNING ALL OVER THE WORLD  Vertigo/Phonogrom QUAID 1{12) (F) Loow Esdy (N Marnasll Bromplon WuswVegn ek | WON'T BLZED FCR YOU EMI (12)EM 66 (E)
30 174 Spatus Quo {Pip Willioms) Wamner Choppellgo@ - o6 v %‘f‘vﬁ%’{f-«m Hope m""mmf(_n 68 4 4 Climie Fisher (S-epher Hague) Chrysalis/Rondor Music
BIG FUN 10/Virgin TEN) 240 () DT NEw [QURESOVAIN olnam il (74110} g4 FIRST BOY IN THIS TOWN (LOVE SICK Virgin VS(T) 1082 (E)
3‘ 48 2 joner City feat. Kevin Saunderson (Kevin Saunderson) Il')gr'?ve-On 98w ‘:\;'EMAlIA feahic L mm;‘;’ 69 63 3 Seriti Polith (G-een Garside/Gamson) Chrysalis/Warner Chappell
Jone Harrisss () Non
HARVESTER OF SORROW Vertigo/Phonogram - (METAL 212) (F) [ YOU'RE MY WORL)D Warner Brothers W 7758(T) (W)  /\
32 0 2 Metallica {Metallica/Flemming Rasmusse;)gPolyg;am Int. Music PONEW &Df;ﬁ#cm:: -:mﬂ;";_-:m"mtw 70 78 1 Nick Heyword (Nick Heyward/Graham Sucher)rSBK Sonrgs
™ D0 s
33 [NEW | STOP THIS CRAZY THING  Aheod Of Our Time/Big Life CCUT 4(T} (I/RT) 1009_‘ Hare 7 e 1, G G 1 n [Eg OOCHYKCOZHY | Rhythm King/Mute ZBFORDY {12'-BFORD1) (/RT) A
Coldcut featuring Junior Reid {Coldcut) Big Life Music « PLATINUM o AT Baby Ford (Eaby Ford?Nr Salti Cop. Con.
34 5] KING OF EMOTION Marcury/Phonogram BIGC 5(12} (F) (O mitien) L {500,000) Q’(zso,oool 72 & 3 THE TIME WARP 2 Jive JIVE(T) 182 (BMG)
Big Country (Peter Wolf} 10 Music l’nd-:“!s':r 'i':wvwlob" inixbm:::k Damian {Des Tong) chard O'Brien/Druiderest
O 1083 InCrease over las) w
35 27 8 SUPERFLY GUY Rhythm King/Mute LEFT 28(T) (I/RT) A Panel Soles Increase of 50% or mors over last week 7 %3 GOODBYETC LOYE AGAIN 10/Virgin TEN(X) 238 (E)
-Express {Maork Moore/Pascal Gabrie ythm King Compiled by Gallup for the BPI, Music Week and the BBC axi Priest (Lindo ar./Shokespeare) Hot Licks/SBK Songs
S-E {Mark Moore/Pascal Gabriel) Rhythm King ® :""‘“i’-i‘”‘"t o Lt rretand epte Maxi Priest (lindo/Dusbar.Shok ) Hot Licks/SBK Song
36 s  SHAKEYOURTHANG (IT'S YOUR THING& Hrr/London FERIGTIE) 76750 hove bean exchoin i Ko ree, 2o sy 2ti0ns T4 5 ; ETSDOITAGAIN Warner Brothers W T780(T) (W)
alt epo teot. urby Luv Bug ongs consecutite’ Meoks, on| ir solesy Y 20 par cont eorge Benson (Dam wis/Vvayne Lewis) Warner Chappel
Salt ‘N’ Pepa feat. EU (Hurby Luv Bug) SBK Song soculive wesks, ond if their sl f.uszo G B (Darid Lewis/\WY. Lewis) W Chappell ®
37 @ NOTHING CAN DIVIDE US PWLPWLT17(P)  Top 75 chort entries ta date (35 weeks) 10/Virgin TEN(X) 236 () A\

Jason Donovan (Stock/Aitken/Waterman) All Boys Music

Panel Sales over last week ...................

75 g 1 ACID MAN
Jolly Roger (Eddie R cnards) Dy-Na-Mix Music



TOP 100 AL

INCORPORATING LP, CASSETTE & (D SALES

Nol

KYLIE @ c»
Kylie Minogue PWLHF3

THE FIRST OF A MILLION KISSES *

MUSIC WEEK

2 Fairground Attraction RCAPLT1696
s TRACY CHAPMAN % * oo
3 Tracy Chapman Elektra EKT 44
, HOT CITY NIGHTS o
4 Various(Various) Vertigo/Phonogram PROTV 15
RAP TRAX ¢
5 2 Various ; Stylus SMR 859
4 BAD k& A %kk cp
6 Michael Jackson Epic 450290-1
;, NOWH12 oo
7 Various EMI/Virgin/PolyGram NOW 12
¢ BEST OF EAGLES * co
8 EAGLES Asylum EKT 5
" GREATEST ROCK ‘N’ ROLL MIX o
9 Various Stylus SMR 858
SO GOOD oo
Io © Mica Paris 4th + 8'Way/lsland BRLP 525
W DIRTY DANCING (OST) x% co
I I Original Soundtrack RCA BL 86408
, IDOL SONGS: 11 OF THE BEST * co
l 2 Billy ldol Chrysalis BILTV 1
HITS 8 #«
|3 " Various o CBS/WEA/BMG HITS 8
PUSH »
l4 2 Bros g CBS 460629 1
,; APPETITE FOR DESTRUCTION co
Is Guns ‘N’ Roses Geffen WX 164
TWICE THE LOVE
l6 m George Benson o Warner Brothers WX 160
KICK @ oo
l 7 i INXS Mercury/Phonogram MERH 114
CONSCIENCE
18 % Womuck&WomockCD 4th + B'Way/lsland BRLP 519
HYSTERIA * co i
19 15 Def Leppard Bludgeon Riff/Phono HYSLP 1

DON'T BE AFRAID OF THE DARK ¢

(%3
L%

ROCK THE WORLD <o

SIOUXSIEAND
THEBANSHEES

e NEWALBUMOUT
NOW ON LP/MC/CD
»PEEPSHOW«

Five Star Tent/RCA PL71747
s SMALL WORLD e o

Huey Lewis & The News Chrysalis CDL 1622
52 LE_T IT BEE o

Voice Of The Beehive London LONLP 57
. BRIDGE OF SPIES *** o

T'Pav Siren/Virgin SRNLP 8
> THE BLUES BROTHERS (OST) <o

Various Atlantic K 50715
. INTRODUCING THE HARDLINE ... * %% % co

Terence Trent D'Arby €8S 4509111
» THE SHOUTING STAGE oo

Joan Armatrading AGM AMA 5211
69 THE CREAM OF ERIC CLAPTON %% oo

Eric Clapton/Cream Polydor ECTV 1
5, IDLEWILD @ co

Everything But The Girl Blonco Y Negro/WEA BYN 16
s CLOSE oo

Kim Wilde MCA MCG 6030
< MOTOWN DANCE PARTY @ o

Various Motown ZL 72700
.; HOUSE SOUND OF LONDON VOL 4 o

Various ffre/London FFRBP 4
s 1T TAKES A NATION OF MILLIONS ...

Public Enemy Def Jam/CBS 4624151
;s DONT LET LOVE SLIP AWAY o

Freddie Jackson Capitol EST 2067
2 RUMOURS *A %% ** o

Fleetwood Mac Warner Brothers K 56344
% NIT_'E FLITE * co

Various CBSMOOD4
s SAVAGE * o

The Eurythmics RCA PL71555
7 A MOMENTARY LAPSE OF REASON e o

Pink Floyd EMI EMD 1003
” PET SHOP BOYS, ACTUALLY *%x* c

Pet Shop Boys Parlophone PCSD 104
9. 'N'QTH.ING LIKE THE SUN * co

A04a ANLA LAY



ROCKS THE HOUSE! co

1 | e

PHANTOM OF THE OPERA ***

2' e Jellybean Chrysalis CIB 1 Pl ey \ FN Y, s 78 Various Polydor PODV 9
s TANGO IN THE NIGHT % **% o : ' | ;» JACK MIX IN FULL EFFECT o o
22 Fleetwood Mac Warner Brothers WX65 l N c I. U D E s T H E H ' T s I N G L E Mirage Stylus SMR 856
TURN BACK THE CLOCK * ¢ 16 LOVER’'S LANE
23 {4 Johnny Hates Jazz ¥ Virgin V 2475 )) P E E K ' A ' B 0 0 (( 8' m The Go-Betweens E Beggars Banquet BEGA 95
2 = scalEB!zEbROBERTSON (o)) 82 © 'EI'HE INNOCENTS o o
obbie Robertson Geffen WX 133 LP'SHEI.P5IMC'SHEMCS/CD'837240-2 rasure | Mute STUMM 55
PURPLE RAIN (OST) » Van H ) Land
25 % Prince & The Rovoh{ﬁon ) / Warner Brothers 9251101 {;\m&?ﬂlo 83 4 V:nl“'ol::len( Mg CC) A Warner Brothers WX 177
5o POPPED IN SOULED QUT ++++ r Order from Potytanm Trinphana 1 500 6044 mﬁm 2 SEVENTH SON OF A SEVENTH SON e o
26 Wet Wet Wet Precious/Phonogram SWWWL | 84 Iron Maiden EMI FMD 1006
ALL ABOUT EVE THE BEST OF OMD »
27 2 All About Eve & Mercury/Phonogram MERH 119 85 s} OMD 3 Virgin OMD 1
WHITNEY # & k&% FAITH ** FACE VALUE %% %
28 o Whitney Houston = Aristo 208 141 43 E George MichaecID Epic 4600001 86 %6 Phil Collins = Virgin V 2185
HEAVEN ON EARTH * THE COLLECTION GIVE ME THE REASON »x
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TALENT

Cheeky
Judy...

by David Giles

“WHAT ARE the kids going to look
back to in 20 years’ time2” won-
ders Judy Cheeks, whose latest
single is the mischievously funky
Just Another Lie. “All the technical
stuff that's applied today means
that the real heart of the music’s
often missing.”

The current 45 is pulled from No
Qutsiders releosecr on Polydor,
which highlights the versatility of
both Judy’s musical style and her
voice. Raised on gospel music in
the American South, her first work
in the music industry was a record-
ing session with lke & Tina Tumer.
“Sing it like this!” growled Ting,
and Judy’s voice began to en-
compass the raunchy blues style,
easily discernible on the LP's open-
ing track Gonna Wait On Love.

A deal with Ariola led to some
commercial success in Germany,
where Judy settled for a few years
ond presented a TV game show.
A guest appearance by Chaka
Khan on the show inspired Judy to
pursue her singing more seriously,
and she soon signed a wor|dwiJe
deal with Polydor, who have pa-
tiently waited while Judy soaks up
some respect rather than rushing
out a blatantly commercial single.
“I'm not your typical commercial
doll”, she insists.

If ‘Cheeks’ sounds a slightly un-
usual surname, then it's because
Judy's grandparents were
Cherokee indians, from whom she
has inherited her striking looks. In
their language ‘cheek’ means ‘a
litle stream’. Which is a very mod-
est thing to be in the face of the
tidal wave that is the music industry.

Big Bam
yah hoo

by Selina Webb

THE FIRST thing that strikes you
about Big Bam Boo is how perfect-
ly they'd suit casting in a US buddy
movie: Shark, the short, rosy-
cheeked college kid type tagging

along with Simon Tedd, the
bespectacled spitting image of
Clark Kent before ie dons his

Superman garb.

Similarly striking is the speed and
enthusiasm with which the lads
whip out their acoustics and beat
box to provide a personal rendi-
tion of tracks from the new album;
simple stuff but enough to blow
your socks off. On this form, it's
easy to see why MCA’s Mark Dean
signed them on the spot when they
gave a similar show in his office.

Londoner Tedd and Shark, who
is from Toronto, met in Nashville’s
Greyhound Bus depot in 1985
and, after another chance meeting
in London ot the now-defunct Em-
bassy Club, they formed Big Bam
Boo. The usual round of demo-
flogging proved fruitless so they
decided to play live to the A&R de-
partments of selected record com-

ﬁonies “atleast to make sure they'd
eard our stuff’. The boys now
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BIG BAM BOO with Mark Dean

pride themselves on their ability to
play ‘anytime, anyplace’, although
they have never busked and siress
that the Proclaimers comparisons
should stop here. The in-office
sound provides only an indication
of the fﬁll-blooded versions of their
catchy songs.

Big Bam Boo have already ap-
peared on Night Network (“the
clip went out ot 2am so we haven't
been mobbed in the streets yet,”
quips Tedd) and supported Hot-
house Flowers on three successful
Irish dates. Now the first single, a
chunky mix of C&W guitars and a
throbbing beat called Fell Off A
Mountain, has been released with
an album produced by Richard
Manwaring due to follow in the
avtumn.

“For us it's not about making hit
records, it’s about making records
we like to make,” affirms Shark. It's
almost inconceivable that these en-
dearing chaps will miss out on star-
dom, but surely their indeterminate
musical style — they muse that the
unusual sound comes from having
a compulsive dance backing sup-
porting a song rather than a riff
— will prove troublesome for the
MCA A&R department?

Not according to Maork Deon,
who says he snapped up the band
through gut feelings and, although
they are far from being another
Wham!, he says he has the same
confidence in their uniqueness.

“There won't be any problems in
marketing — the music will create
its own thing. People like Tracy
Chapman and Fairground Attrac-
tion don't fit into categories either,
but they’ve done it.”

In transit

by Nick Robinson
THERE IS nothing worse than
wanting to play your music loud
and having someone who keeps
telling you to turn it down. Red
Lorry Yellow Lorry still have that
frustration.

“We had problems every night
on our Scottish dates because we

needed this absolutely thundering
drum machine. But when we got
it exactly how we wanted it | think
they saw what we were about,”
says vocalist Chris Reed.

Anyone who knows the Leeds-
based band’s music will know the
Lorries thrive on a great wall of
sound powered by insistent guitars
ond a body-blow beat. The new
album Nothing Wrong captures
that power perfectly. Reed ex-
plains the underlying theme: “l saw
a documentary about the Kalahari
Bushmen who are one of the last
surviving examples of primitive
man. They suffer from repression
and that teeling is behind a lot of
the songs.”

After building up a strong fol-
lowing from their ffi)rst two albums
on Red Rhino, the:band decided
it was time to bring their relatively
simple but direct post-punk sound
to a wider audience. “We moved
to Beggars Banquet because they
have worked well with a lot of
bands that are a little off-the-wall,”
says Reed.

The relationship is working well
and with a new single, released on
September 12, Only Dreaming,
the Lorries are truly thundering
down the road again.

Baby
talk

by Julian Henry

THE RAPID ascent of the Rhythm
King record label can be identified
as one of the more positive points
of the year to date. Following on
the phenomenal success of Mark
Moore’s S-Express comes the
lobel’s latest British signing, an-
other protege of nightc?ub circles,
Baby Ford.

The debut Baby Ford single
Oochy Koochy (F.U. Baby Yeh
Yeh) Kos been heralded in some
circles as the best British Acid
House release to date and sits
comfortably alongside the numer-
ous high pedigree American im-
ports in the specialist retailers such
as Red Records and Black Market
of London.

Baby Ford himself is a 23 year
old Mancunian. A year ago he was
frequenting the then-fledgling Acid
House clu% scene, and spent his
time recording, lifing samples from
pirate DJ shows such as Danny
Rampling on Kiss FM.

The single was recorded at the
end of last year. “I didn't want a
clean sound” he says. “l was pretty
into Acid House and my only ac-
cess to it was through the pirates
so | just sampled it straight off the
radio. It was complefe?y sponta-
neous, written and recorded in one
and a half days, and although the

RED LORRY Yellow Lorry: still transporting

BABY FORD: acidic

samples were pretty dodgy, he
rin factor was high anc you can
?eel it on the record. It works.”

Ford was picked up when 1 tase
of Oochy Koochy was plavec at
the Shoom Club. “Someonz rec-
ommended me to Rhy-hm Kiag
after hearing the tape -here” ne
says. “Their aftitude is just right —
is a case of “let's just put it out
and see how it goes’. Tﬁere's 10
heavy promotional number. | dan't
suppose they'd dare plastering my
face all over the place anyway, it's
much too ugly heh heh.”

Baby Ford looks surprised wnen
asked about Radio One cirplay.
He made his TV debut an The
Chart show however with a low-
budget video made by F-Mix, and
is making occasional trips $o Eur-
ope to perform live.

“We are competent live” he

states. “I'm not actually a terrisly |

good player, but I'm good enough.
| want to move on but | think that
the naivety you have wken you're
just starting is really importan . |
want to develop my voccl stie
and my writing abilities -hougt, |
do want to improve.”

Brown boils
new brew

by Nigel Hunter

HOT CHOCOLATE as a drirk is an
acquired taste, and too sickly ‘or
some. Hot Chocolate as a band
was very much to the fastz o' a
lot of people to the extent of 11
top 10 hits and 22 singles in “he
top 30 over a 16-year perod. an
awesome lifespan in the fickle cnd
ephemeral pop world.

Yet Errol Brown, chief ing-ediznt
and songwriter of Hot Chocokete,
decided to leave the band in
1986. Such a move could ke con-
strued as quitting while you're still
ahead or taking o consicerasle
risk by venturing into thz precan-
ous solo ortist sector. Brown's ex-
planation for his decisicn is cuite
simple.

“I left Hot Chocolate when | had
to. | had a great time for a lcng
time, but eventually found [ dicn't
want fo be part of that situaton
anymore. It's dangerous and nsky,
but it's the time of my Ife to try
something else.”

His first solo single for WEA, The
Personal Touch, was reassuring by
registering in the top 30. He's now
busy completing his first solo LP,
scheduled for October rzlecse,
and the project is taking on a defi-
nite theme and concept as he
progresses.

“It's developed into wnat | call

a nigh desire LP,” Brown grins.
“Not just love, but desire for
money and power and other
things. I'll be using some other
people’s songs as well.

“It's a breath of fresh air for me
to sing somebody else’s songs,”
Brown asserts. “If | sing my own
songs, it's no strain because it's all
come out of me. Learning some-
body else’s, working at the exact
meaning and emphasis, is harder
but good for you.”

Brown’s own tally of songwriﬁng
success is imposing, with hits suc
as it Started With A Kiss, Girl
Crazy, Everyone’s A Winner,
Brother Louie, Emma and You
Sexy Thing, which dates from
1976 and which has been the big-
gest earner so far.

“I'm not a prolific writer, but
when the idea comes, it flows fairly
easily. It can be an emotion, or
sometimes a phrase heard in cas-
ual conversation will start me off.
If a great title suggests itself, | can
work on from there. But if you put
me in a room and ordered me to
stay there fill I'd written six songs,
| couldn’t do it.”

Momus in
madness

by lan Gittins

“GIVE ME the ability to rage cor-
rectly” says the sleeve to the new
LP by Momus. If's a quote from Joe
Orton, and on the enclosed vinyl
range comments and condem-
nations on the whole field of hu-
man vanity and pomposity. Tender
Pervert, Momus’ fourth LP, is alive
to the absurdities and oddities of
our state.

Momus is the alter-ego of Nick
Currie, a Scot now resident on
Chelsea’s Kings Road. After earlier
work with 4AD and Mike Alway’s
flippant él label, he now finds him-
self port of Alan McGee’s growing
Creation stable. Previous projects
have included an album of Jacques
Brel covers, and his natural bent is
towards wry, evocative couplets
set to camp, dry musical strains. If'a
potent mix.

Lyrical themes tend to repeat
themselves. Tender Pervert deals
closely with the idea of monogamy
and fidelity os stale and reductive,
while also costing an eye at
Momus’ own prospects in the music
biz. | Was A Maoist Intellectual in
Tke Music Industry wonders if his
aloof, analytic thrusts at human de-
sires and habits are destined to lie
buried under their cleverness, ap-
peal to small cult audience only. Is
it a danger?

“Maybe. One thing I've thought
recently is | could reach more
people with a full band round me,
not just one guitar. But it's import-
ant to me to try and be commer-
cial. I'm aware | could easily be just
a writer-in-residence at some
subsidised arts centre, or an English
teacher. But | like being myself in
this strange music world.

“l have a delusion language is
to do with telling people what they
don't reclly want to hear. It's a
stubborn belief, | guess, maybe be-
cause I'm kind of Calvinistic. But it's
one of the things which keeps me
doing this.”

Only Mornissey so far this dec-
ade has given voice to feelings of
gentle  adolescent angst  so
articulately. if Momus can ape his
popularity is unsure. But it's cer-
tainly not impossible.
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PERFORMANCE

The importance
of being
earnest

FRONTING A seven-piece band at
Riverside Studios, Julia
Fordham delighted an enraptur-
ed an audience of smart young
couples, most of whom seemed to
know the words and who would,
on occasion, mouth them meaning-
fully ot each other.

Yes, Fordham’s songs are very
meaningful; full of earnest obser-
vations and post-feminist self-as-
sertion. Totally safe and quite
toothless, but very well put to-
gether, the renditions this evening
easily eclipsed the recorded ver-
sions and Woman Of The 80s es-
pecially generated some real heat.
Despite some problems with high
notes, Fordham has an admirable
vocal range — although she could
make more use of its bottom end
— and as a performer and song-
writer she is obviously very tal-
ented at being in the right place
at the right time.

"I wanna be a rich girl soon”,
she sang, and she shouldn’t have
too long to wait. A very stylish
touch was to end the set with a bal-
lad, Invisible War, which conveyed
some emotional depth, and featur-
ed the evening’s best vocal per-
formance.

ADAM BLAKE

Summerhill
sensation

LIKE THEIR label-mates Primal

Scream, Biff Bang Pow! have been
saddled with a reputation of being
fairly disposable vis a vis the old

SUMMERHILL: great expectations

vinyl, tending to “wimp out’ and
“lack balls”. However, on stage
they approach their material with
an abrasive sort of flourish. Start-
ing their set ot Dingwalls with a
low, Crazy Horse-type number
they almost lived up to that pre-
sumptive exclamation mark. Alan
McGee’s  Ronald  McDonald
barnet and menacing Raybans be-
lie a sweet, sure voice. Fellow Cre-
ation director Dick Green, mean-
while, gives his guitar a thorough
spanking.

The Jazx Butcher, also on Cre-
ation , have no exclamation mark.
A more appropriate form of punc-
tuation would be inverted commas,
since their incredibly wordy songs
lead one to wonder, irreverently,
how the poor chap at the helm can
remember quite how they all go.
There is evidence of a few GCE's
having been scored here, especial-
ly on the extremely tuneful Real
Men. Both these bands can be lo-
cated on the cheapo Creation
compilation, Doing It For The Kids.

Summerhill were -he runaway
success of the evening. Lead
singer Seori Burnett is a confident
performer at the best of times, but
there was an exira bite to the
songs tonight, probably due to in-
band glee that they’'ve made a
smashing debut mini-LP, Lowdown
(due out soon on Diablo). Their
brand of 12-string propelled rock
is in the finest tradition of The
Byrds, Flying Burrito Brothers and
REM, and their harmony singing is
never less than a treat. Neil Scoft
has an ace technique that perfectly
compliments  Burnet's sure-fire
quaver. Their best song, Found A
Friend, contains o gcuitar-pickin
sequence achieved scmehow wifﬁ
slide and whammy bar that almost
made this reviewer drop his pint.
See them soon.

DAVE CAVANAGH

Hunting — the
highs and lows

IT'S BEEN a while since we last saw
the Australion Hunmters &
Collectors, but having survived
British record company disputes
and what the bond felt was a total-
ly disinterested British audience,
they returned at Hammersmith's
Riverside Studios to a much
warmer reception.

H&C used to be more rhythmic
and even “tribal” in their method-
ology but time has given way to
a far more accessible rock, some-
thing like a pub version of Dexy's
Midnight Runners. Tracks |i{e
Throw Your Arms Around Me are
more poppy and more concise and
successful, with the longer pieces
like | Believe In My Sotﬂ just a bit
forced, with their standard cres-
cendos and climaxes.

H&C do have a fabulous horn
section through which drives this
bristling soul rock wi-h verve and
energy, all punchy and fight, and
singer Mark Seymour has worked
hard to be more of an all-en-
compassing frontman than before.
Still, many may prefer the more
jogged, mesmeric Hunters of old to
the version on view tonight, but the
reception the group got — plenty
of enthusiastic Australians happy to
see an old flome once again —
was loud and encouraging. H&C
play support to The Triffids ot Lon-
don’s Dominion, and have the
songs to make a further impression.

MARTIN ASTON
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International Light & Sound Entertainment Fair

Dusseldorf, 7-11 November 1988
In conjunction with hogatec 88

discotec 88 is
staged from
|7th to 11th
November 1988
and provides
more than just
light and sound.

discotec 88 in
Dusseldorf

is the
international
trade fair that
covers the entire
spectrum of
electronics for
entertainment.

Experience the
state-of-the-art
in discotheque
techniques

/

Please send further information:

1 Exhibitor Brochure

. Visitor Brochure
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'I'OP 7S5-SIN

Compiled by Gallup for the BPI, Music Week and BBC based on a sample
of 500 record outiets. Incorporating 7, 12”, Cassettes & CD single sales.

No'l o GROOVY KIND OF LOVE 7‘?

Phil Collins Nesam Virgin VS(T) 1177 (E)

2 THE HARDER | TRY

Brother Beyond Parlophone {12)R 6184 {E)

3 , THE ONLY WAY IS UP o
Yazz & The Plastic Population Big Life BLR 4(T) {I/RT)
4 ; TEARDROPS
Womack & Womack dth + B'way/lsland (12)BRW 101 (F)
5 28 HE AIN'T HEAVY, HE'S MY BROTHER
The Hollies EMI (12)EM 74 (E)
6 . MEGABLAST/DON'T MAKE ME WAIT
Bomb The Bass Rhythm King DOOD(12) 2 {I/RT)
7 5 MY LOVE
Julio Iglesias featuring Stevie Wonder CBS JULIO(T) 2(C)
8 13 THE RACE Vi \"
Yello v Mercury/Phonogram YELLO 1(12) (F)
Q . THE LOCO-MOTION
Kylie Minogue PWLPWL(T) 14 (P}
10 2 HANDS TO HEAVEN
Breathe Siven/Virgin SRN(T) 68 (E)
TOUCHY!
I‘ 1% A-Ha Warner Brothers W 7749(T) (W)
12 i HEAVEN IN MY HANDS
Level 42 Polydor PO 14(12°-PZ 14) (F)
RUSH HOUR V4
I3 B Jane Wiedlin ne /E Manhattan/EMI (12}MT 36 ()
| NEED YOU
l4 - B.V.S.M.P  Debut/Passion DEBT(X) 3044 (A)
15 - ANYTHING FOR YOU e Epic 6516737
" Glonia Estefan & Miami Sound Machine 753 (12 6516736 (C)
ANOTHER PART OF ME T"
I6 m Michael Jackson s m] Epic 652844 7 (12'-652844 6) (C)
-|7 " GOOD TRADITION
Tanita Tikaram WEA YZ196(T) (W)

FIND MY LOVE
18 " Fairground Attraction

'M GONNABE /%

l9 34" The Protluitders D) Chrysalis CLAIM{X) 2 (C)

EASY
20 0 Commodores
7N - LOVELY DAY (Sunshine Mix)

Rill Withare D e S i

RCA PB 42079 (12 -PT 42080) (BMG)

Motown Z8 41793 (12*-ZT 41794) (BMG|

A
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? Records to be featured on this week’s Top of the Pops
)g /)

53 . | WANT YOUR LOVE

Transvision Vamp MCA TVV(T) 3(F)

WORLD WITHOUT YOU

54 m Belinda Carlisle Virgin VS(T) 1114 (E)
TALEMATE

55 m z\uc %und MCA MCA(T) 1271 (F)
GOOD TIMES

56 iy Matt Bianco WEA YZ 302(T) (W)
PUSH IT/TRAMP i

57 2 Saly ‘n Pepa Champion CHAMP (12)51:frr/London FFRR{X) 2 (BMG/F)

mTURN ON THE NIGHT
Kiss Vertigo/Phonogram KISS 9(12) (F)
DGE OF A BROKEN HEART

59 % sixe? g Manhottan/EMI (12)MT 48 (E)
NOTHING'S GONNA CHANGE MY LOVE FOR YOU o

60 7 Gionn Medorros London LON(X} 184 (F)
CAN YOU PARTY

6‘ m Royal House Champion CHAMP(12) 79 (BMG)
WHEN IT'S LOVE

62 o Van Halen Warner Brothers W 7816(T) (W}

TEIN

63 % Eeﬁlo?uei!\ Noise Int. THELLO 1 (12"-12HELLO 1} (A)
ANSWERS TO NOTHING

64 . Midge Ure Chrysalis URE(X) 5 (C)
WAITING FOR THE GREAT LEAP FORWARDS

65 m Billy Bragg Go! Discs GOD 23(C)
ROSES ARE RED

66 >' Mac Band feat, The McCampbell Brothers MCA MCA(T) 1264 (F)

AY

67 -y ?}!Bgurgigcubm One Little Indian TTP 11 (17°.39TP 1) (1/NM}
| WON'T BLEED FOR YOU

68 ¢ CimicFisher EMI (12)EM 66 (E)

69 s FIRST BOY IN THIS TOWN (LOVE SICK)
Scritti Politti Virgin VS(T) 1082 {E}
YOU'RE MY WORLD

7 0 78 Nick Heyward Warner Brothers W 7758(T) (W)
OOCHY KOOCHY (F.U. BABY YEAH YEAH

7 I m Baby Ford ( Rhythm King 78FORD 1 (12 aF)oml)(lm)
THE TIME WARP 2

7 2 gL Damian Jive JIVE(Y) 182 (BMG)

73 « GOODBYE TO LOVE AGAIN

i _ Maxi Priest 10/Virgin TEN(X) 238 (E)




22 13 YOU CAME

Kim Wilde MCA KIM(T) 8 (F)
EVERY GIRL AND BOY /¥
23 = Spagna »,).».,E CBS SPAG(T) 1(C)

SWEET CHILD O’ MINE

Guns N’ Roses Geffen GEF 43(T) (W)

24
25 2 HE AIN'T HEAVY, HE'S MY BROTHER i
Bill Medley Scotti Bros PO 10(12-PZ 10} (F} %2738

96 [Z] MAKE ME LAUGH 70

Anthrax ) |
WHERE |
27 , UB';{O DID | GO WRONG

Island {12)1S 379 (F)

DEP International DEP 30{12) {E)

DALLL

{
Now also availableasa
Limited Edition picture
CD.
* REFORM.ATION ® SPANS D3 CBS

LCI 9 WV 11 AVUAI

George Benson Warner Brothers W 7780(T) (W)

ACID MAN

74 =
Jolly Roger 10/Virgin TEN(X) 236 ()

75 «
“The British Record Industry Charts © Social Surveys (Gallup Poll) Ltd. 1987.
Publication rights licensed exclusively to Music Week; broadcasting nghts to the BBC. All rights reserved.

TWELVE - INCH

28 53 TEARS RUN RINGS /g
Marc Almond PR Parlophone (12JR 6186 (E)

29 0. SOMEWHERE DOWN THE CRAZY RIVER

Robbie Robertson Geffen GEF 40(T) (W)
30 ,; RUNNING ALL OVER THE WORLD

Status Quo Vertigo/Phonogram QUAID 1(12) (F)
31 % BIG FUN

Inner City feat. Kevin Saunderson 10/Virgin TEN(X) 240 (E)

HARVESTER OF SORROW

Metallica Vertigo/Phonogram - (METAL 212) {F)

|I 33 m STOP THIS CRAZY THING

Coldcut feat. Junior Read Ahead Of Our Time/Big Life CCUT 4(T) (I/RT)

111 687.611 687. 661 687

& DERTELSMANN MUSIC GAOUP COMPAMY

we,
DAVYNE

PICTURE CD SINGLE

%ou'fl/l{'u%

EXTENDED 12" -

TARY

AVAILABLE -NOW ON 77 -

MAO THATS WHAT | CALL MUSIC

BILLY BRAGG

‘WAITING FOR THE GREAT LEAP FORWARDS’

AVAILABLE ON 7” ONLY
12 MINUTES OF MUSIC FOR 99P

. Oo
3 °
.

GOD 23

34 »

KING OF EMOTION

Big Country Mercury/Phonogram BIGC 5(12) (F)
35 v g-lé,xififLY Rk Rhythm King/Mute LEFT 28(T)(VRT)
36 < S raeney o (TS YOURTHING) o
37 mlr:‘:gr]’ ggﬁgnCAN o Sk PWLPWLT 17 (P
38 JNEM:Z CS;rIeA o Manhattan/EMI (12JMT SO )
39 » ls)gll;? OIErEoglF ke Virgin VS(T) 1094 (€
40 o3 8‘[\1 g::s BEACH Summer ‘88 TS
41 « AYAﬁr:( IEunYtE % London LON(X] 171 F)

WAY BEHIND ME
42 ¥ The Primitives Lazy/RCA PB 42209 (12°-PT 42210) (BMG)
THE EVIL THAT MEN DO
43 2 iron Maiden EMI (12)EM 64 (E)
44 s REACH OUT, I'LL BE THERE (88 Remix)
The Four Tops Motown ZB 41943 (12°-ZT 41944) (BMG)
HUSTLE! (TO THE MUSIC...
45 7 The Funky W(orm ) FON/WEA FON 15(T) (W)
46 = |HATE MYSELF FOR LOVING YOU
Joan Jett & The Blackhearts London LON(X) 195 (F)
RAW
47 = Spandav Ballet CBS SPANS(T) 3(C)
SUPERSTITIOUS
48 ¥ Europe Epic EUR(T) 3 (E)

49 -

LONG AND LASTING LOVE

Glenn Medeiros London LON{X) 202 (F)

50 =

MARTHA'S HARBOUR

All About Eve Mercury/Phonogram EVEN(X) 8 (F)
5' . DON'T BE CRUEL
Bobby Brown MCA MCA(T) 1268 (F)

520

HEY JUDE

The Beatles Apple (12)R 5722 (F)

1 2 MEGABLAST/DONT MAKE ME WAIT N 30 TEARSRUN RINGS Marc Almond
Bomb The Bass 2 22 RUSHHOUR Jane Wiedlin

2 1 THEONLY WAY ISUP B 14« DONTBE CRUEL Bobby Brown
Yezz & The Plostic Populotion M 21 SHAKE YOUR THANG (IT'S YOUR THING)

3 3 TEARDROPS Womack & Womack Solt ‘N’ Pepa feat EU.

4 8 THERACEYello 25 new  CAN YOU PARTY Royal House

5 10 AGROOVYKIND OF LOVE Phil Collins % 20 YEKE YEKEMory Konte

& 5 THEHARDER{TRY Brother Beyond T 37 HEAINTHEAVY, HE'S MY BROTHER

Tnew  LOVELY DAY Bill Withers Bill Medley

$  « HARVESTER OF SORROW Metaliica B 36 ANYTHING FOR YOU

9 12 BIG FUN Inner City/Kevin Sounderson Glorio Estefon & Micmi Sound Machine

10 New  HE AIN'T HEAVY, HE'S MY BROTHER M 23 JUMP START Natalie Cole
The Holiies 30 28 EVERY GIRL AND BOY Spogna

1Inew  ANOTHER PART OF ME Michoel Jackson 31 15 SUPERFLY GUY S-Express

12NEw  MAKE ME LAUGH Anthrox 3 new  EASY Commodores

13 9 HEAVEN IN MY HANDS Level 42 33 31 WHEREDIDIGO WRONG UB40

14 7 HANDSTOHEAVEN Breothe MUnew  OOCHY KOOCHY Baby Ford

15NEw  STOP THIS CRAZY THING 35 40 ACID MAN Jolly Roger
Coldcut featuring Junior Reid 3 new  STALEMATE Moc Bond

16 6 INEED YOUBYV.SMP. 37 18 HUSTLE! (TO THE MUSIC...)

17 13 SWEET CHILD O° MINE Guns N’ Roses The Funky Worm

I8 17 MYLOVE 3 25 YOU CAME Kim Wilde
Julio Iglesias feat. Stevie Wonder 3% 26 GOOD TRADITION Tonito Tikaram

¥ 16 TOUCHY!A-Ho % 24 SOMEWHERE DOWN THE CRAZY RIVER

2 11 THELOCO-MOTION Kylie Minogue Robbie Robertson

0
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