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Special guest for MW Awards 
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S/T/CD 7" ' 12" " 3" CD SINGLE ■' 
OUT NEXT WEEK! # LOST IN YOUR EYES j m -■liplfc 
DISTRIBUTED BY Ujea RECORDS LTD. O a WARMER COMMUNICATIONS CO. ORDER FROM THE Ujea TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR UjeaSALESPERSON. ■ is > 



"Love Changes Everything 
MICHAEL BALL 

from 
ANDREW LLOYD WEBBER'S 

NEW MUSICAL 
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Also available as 12" RURX3 with extended version on A side and CD sinole RDRCD3 \ 
Order from Polygram 590 6044 ' H J I 
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Happy new year (or EMI 
EMI DISTRIBUTION, which early last year apologised to dealers for its poor Christmas performance, says it is "very happy" with the latest campaign and that the next one should be even better. Richard Burkett, managing di- rector of EMI operations in Europe, says the turnaround is the result of long and careful planning and the effects of a new management team at the company's manufacturing and distribution base in Hayes. EMI is now the only major dis- tributor to manufacture vinyl discs in the UK and during the summer accepted PolyGrom's pressing re- quirements after that company closed its own factory. Says Burkett: "Our planning 
down and looked at the PolyGram, ■ "rain and EMI manufacturing load id decided that we couldn't make 

t. That is when we sought c ation from all our major labels on their major releases. "Because of their co-operation and by using all four of our factor- 
had everything there on time." He adds that the level of demand was the highest he has known in three years with EMI. Burkett maintains that the ware- house was up to 95 per cent some- day turnround for orders on some days during December. He points out that the figure varies for differ- ent days of the week — it dropped ound 75 per cent during the 

.oinedfrom CBS. The  rashuffle was partially prompted by the retirement through ill health of former EMI manufacturing and distribution managing director Ted Harris in April. Next December should be better than the one just gone, says BurkeK, because of the increased experience of staff and large Copl- 
and other equipment. "IPs going to be a great Decem- ber," he comments. "The key to good distribution is having our computer set up and what we hope will be faster and more effi- cient handling of customer orders during peak periods." 

Daytime IPs 
«- FROM PAGE ONE a our listeners while the seven- ich format is in decline," he savs. The playlist will be constructed in exactly the same way as the pres- 

prise o?at leas/five albums. Tracks will also be selected for daytime rotation and at least one track fea- tured on every show. "Some record companies have already taken note of the 
mstm 

Singles 
Emm rayfromt^sl'^foTo: ► FROM PAGE ONE 

mw 
• THE DECLINING singles market has prompted the BPI to introduce 
"wiassK He 
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Titans 
^ FROM PAGE ONE British Monopolies and Mergers Commission report which gave las year's Wamer Chappell merger a clean bill of health. MWs most re- cent market survey gave EMI and SBK a joint share of 20.9 per cent. EMI says that the SBK acquisitron will give it 12 per cent of the world publishing market, equal in size to Warner Chappell. But Robin God- frey-Cass, head of Warner Chap- pell's UK division retorts: 1 m not worried at all. The/re not going to threaten our market domi- nance". He adds that "they ve got two big catalogues which they II be trying to combine. We've been through all that turmoil". Dennis Collopy of EG Music be- lieves that the arrival of another gi- ant publishing company Is "a sad day for the industry" but could be good news for genuine indepen- dents. "Mergers of this size are equivalent to BMG and EMi merg- ing in the record industry," he says, - will be scared 
companies. 3r magnitude of such They'll prefer to work 
mce shows that there will be  ilties from the EMI-SBK deal and hat "many excellent people could )e out of work". Announcing the new joint ven- 1 ' ' be called SBK Rec- 
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board to get ii..-.   i  fishing in a major way", CBS Records has purchased the Nashville-based Tree International Publishing com- pany. Buddy Killen, former owner and president of Tree, has been named president of CBS-Tree and chairman of CBS' newly-formed publishing division. The deal, in excess of $30m, covers a 35,000 song catalogue that includes works by Willie Nelson and Jim Reeves. CBS Records president Tommy Mottola is quoted as promising to quadruple the size of Tree. Meanwhile, Warner Chappell has purchas- ed Birch Tree Music publishing company. 

Jesus Delgadillo, a California man accused of counterfeiting. Police confiscated 53,000 al- leged counterfeit tapes and 1,250 masters by such artists as Whitney Houston and Tiffany. 
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THE BRITS AWARDS '89 
The most prestigious music business event of the yean 

ROYAL ALBERT HALL, MONDAY 13 FEBRUARY 1989 
THE BRITISH PHONOGRAPHIC 
INDUSTRY presents the Brits Awards. 

Created initially in recognition of 
British musical talent, the show has 
blossomed into a full scale, black tie 
extravaganza. Broadcast live from 
London's famous Royal Albert Hall. 
Beamed out later to some 500 million 
fans in over 60 countries. The event 
showcases the dominating, 
innovating force produced by 
British artists around the 
world. And raises a THE BRITS AWARDS 
substantial amount of The Royal Albert HaU 

London. 
PRESENTED BY THE BRITISH PHONOGRAPHIC INDUSTRY. 

Tickets start at £100 plus VAT. 
The price includes a post-show celebrity 
party and buffet held at the Grosvenor 
House Hotel. 

Both venues are Black Tie events. 
Ticket price details and table 

reservations at the Grosvenor House 
Hotel (limited number available) 
obtainable in writing to: BRITS '89, 

P.O. Box 43, London WC2N 4NX. 
Or phone Simon Marples on 

01-379 3295. 

money each year for charity. ^sssr 



Few peaks, but no complaints as 

dealers celebrate a firm Xmas 
AN ACROSS the board im- provement in distribution services has helped indie dealers celebrate bumper sales at Christmas. But unlike most previous years, the festive season proved to be a littie unusual in its pattern of sales and never really peaked as expected, according to dealers across the UK, "Christmas sales certainly took a while to get going this year," says Richie Roberts, of Hot Wax Records and Videos in Edinburgh. "We ht the whole of the Chri 

lem we had was EMI which was a nightmare. They were okay for chart stuff but other things like Richard Thompson we just couldn't get hold 
'It was well upon Bastyear —abit like having a 

_ were any problems, we could rely on them. It was a good back-up. In general, the companies were very good with distribution this Christ- 
More good news from the Christ- mas sales period, says Roberts, was the decline in the number of record 
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excellent support. 'The only prob- exception. "I think the wor 
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tails, phone 01 -868 4499. 

Status Qua 

THE ALBUM 

mow INCLUDES THREE TOP 4® HITS! 
BURNING BRIDGES, WHO GETS THE LOVE aix/AINT COMPLAINING 

LP-VERHS8 MC - VERHC 58 CD 834 604-2 
ORDER NOW FROM POLYGRAM 590 6044 
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The Market Share Awards 
Top Album Award 
Top Single Award 
Top Dance Album 
Award 
Top Dance Single Award 
Top Indie Distribution Album Award 
Top Indie Distribution 
Single Award 
Top Full Price Classical 
Album Award 
Top Mid Price/Budget Classical Album Award 
Top Crossover Classics Album Award 
Top Country Album Award 
Top Compilation Album Award 
Top Music Video Award 
Top Sell-through Video Award 
Top Publisher (Individual) Award 
Top Publisher (Corporate) Award 
* Top Producer (Albums) Award 
* Top Producer (Singles) Award 
* Top UK Recording Studio Award 
The Strat Award for Exemplary Service to the Music Industry 
*Awards in association with Studio 

ANNOUNCING 

MUSIC WEEK 

AWARDS 

1 • 9 • 8 • 8 

Award categories] 
(REQUIRING 

! NOM1MATIONS) J 
Best Sleeve Design Award 
Best Music Week Advertisement Award 
Best Consumer Press Advertisement Awa rd 
Best British Music Promo 
Video Award 
The Marketing Award for Records, Cassettes and CDs 
Plugger of the Year Award 
Best Record Distributor Award 
The Leslie Perrin Award for PR 

TAKING PLACE AT 
THE GROSVENOR HOUSE 

MONDAY 
27 FEBRUARY 1989 

Closing date for all 
nominations Thursday 12th January 1 989 
Contact Avril Peyton for your Awards Brochure including nomination and table reservation forms on the Music Week Awards 'Hotline', 01-3790506. 
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