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DONT TELL ME LIES 

NEW SINGLE OUT NEXT WEEK 
PRODUCED BY BOB SARGEAN T. REMIXED BY TOM LORD-ALGE 

ORDER NOW FROM EMI TELESALES 01-848 9811 7" SRN 109 /12" SRNT 109 <J) 



island welcomes Kevin McDermott Orchestra 
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Industry claims moral victory as 

'Patricia principle' is recognised 
THE MUSIC industry is celebrating not been previously imported or As a result of the hearing, MCR a moral victory in its latest copy- sold in any country in the EC with agreed to pay all the costs of the right court battle. the authorisation of BMG or its li- application. A copyright action It comes just weeks after the censees. and a claim by BMG for damages EMI-Electrola vs Patricia Records In its defence, MCR said each are still to be heard, ruling which prevented out-of- country in the EC allowed c 
  

ABC latest: 
glossies up, 
inkies down 

TRADITIONAL NEWSPRINT m..._ press sales are continuing a steady decline while the glossy magazines and Q continue to grow and strengthen the market. According to the latest figur__ 
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NEW YORK: WEA Internat- ional has announced continued growth of the company during 1988 with net music revenues rising 23 per cent on the previ- ous year and many affiliates achieving gains, including 
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Dealers paint n grim picture for CDV 
NEARLY A year after the inlroduc- three requests to see CDV hard- which was quite a surprise. But Adrian Rondau, of Adrian's Rec- ®r?V9.L , , Hon of compact disc video to the ware but that coincided with Philips soles have gone down and I'm ords And Videos, in Wickford, I think that perhaps not enough trade, dealers are still not convinc- advertising locally. They included now convinced its going to be a Essex, says he has also been stock- thought has gone info the format. 
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A New Song by Howard Jones 
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(Vl/l/ BSliEBS 
Wou can now file invaluable back issues of I Music Week and use them as a constant source of information by using our custom made-binders. 
These smart, easy-to-use binders hold 26 issues (six months of Music Week). They cost £5.95 each or £10.95 for two and multiples of two thereafter (including P&P). Airmail rates on request. To order simply send your cheque/postal order to: 

. ASP Reader Service, P.O. Box 35, Wolsey House, Wolsey Road, Hemel Hempstead, Herts, HP2 4SS. / - - , \ 
/M'bX Making the amount payable to "ASP LTD". 

Please allow 28 days for delivery. 

In the traps for another Rock Week 

1 first anniversary on 24 Feb- asHc. "Playing at the Rock Week worth if you don t know what ■ ruary. The occasion? It is got China Records interested in the people want. The deals we were one year since their first highly sue- Band. The Greyhound's the best offered showed us If Gty L,m,ls cessnjl Aural Sects Rock V/eek was rock pub in London. The City Limits had given the RockWeek to some- staged in the Fulham pub. One aim promotion was very useful — any one else we wouldn t have done for the Rock Weeks was to give up- sort of sponsorship helps new it. Dave Maclean s a good promo- and-coming and relatively un- bands - and the good press we ter, he s got a good attitude for a . known, unsigned, bands a chance received from the Rock Week was promoter. He doesn t np people at getting exposure and/or a deal, the basis of getting us a record off and he pays the going rate. He Has it worked? According to the deal. We're number 44 in the can never do enough for anybody, managers of some of the bands charts at the moment but If you don't look after the bands which played during the last year we wouldn't be there without you don't get the music. We it's worked extremely well. Some playing the Greyhound Rock enjoyed the gig, it was a good have charted like the Darling Buds Week." laugn." and Roachford; some are now Like Donaghue, Branwell stress- Another signing to Chrysalis is signed and some have received ed the benefits of playing to a new Runrig. lain MacDonald, the good press. Loop, The Sundays, audience; 'The Greyhound attracts band's press spokesman, says that World Domination Enterprises, a cosmopolitan audience. The while the band was already talking Dogs D'Amour, Ghost Dance and band played to an audience they to Chrysalis before the Rock Week, Runrig are just a few of the bands hadn't played to before instead of "playing the Greyhound helped us 

ij otherwise." ed by Chrysalis but it made up our and Honeymoon Hunt. 
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BEST BRITISH FEMALE ARTIST 
ANNIE LENNOX 
SAVAGE - PL. PK.PD 71555 

BEST BRITISH ALBUM 
FAIRGROUND ATTRACTION 
THE FIRST OF A MILLION KISSES - 
PL . PK . PD 71696 
BEST BRITISH SINGLE 
FAIRGROUND ATTRACTION 
PERFECT - PB 41845 . PT 41846 

OUR ARTISTS ALWAYS COME FIRST 
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HOW TO GET AROUND 2 MILLK 
We took particular pleasure in carrying the 

1988 HMV Christmas catalogue insert. 
For one thing, it was the third year they'd 

used Radio Times. What's more, they used us 
exclusively and, at the same time, partly. 

By partly, we mean we identified the homes 
we reach near their stores. 

(You can find out how we do this in our 
Inserts Handbook. If you would like a copy, 
give us a call.) 

Those homes amounted to 2 million, or 
just 60% of our circulation. 

And that amounts to a prudent way of 
covering a national retail chain. 
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3N INSERTS AROUND 62 STORES. 
Toni Williamson, media planner/buyer at 

HMV's agency, Yellowhammer, told us: 
"We also wanted to reach beyond the core 

audience. We were after the whole family of 
Christmas gift buyers. 

"Another thing is, not many publications 
can carry a 44-page, A4 brochure. 

"Also, why change a winning streak? 
"There were over a quarter of a million 

entries to the competitions in the previous 
brochure, for example. 

"\bu could say" she smiled, "Radio Times 
delivers, in every sense of the word." 
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The man who broke Convention 
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iniliolly set up to handle Pink Floyd. "Jac nod passed on them, Chris Blockwell nod passed, but Alan Bates at Polydor liked them a lot — so Witchseason was going to produce them for Polydor, In fact I did do Arnold Layne, but then the Bryan Morrison Agency became involved and got the band a better deal with EMI. So I lost Floyd." The company flourished without them. The surprisingly successful Incredibles, the magnificent Fairports and the tragic Nick Drake were the principals, and The Hang- man's Beautiful Daughter, What We Did On Our Holidays, Liege and Lief and Bryter Later just some of the album results. n four short years, Boyd 

to return my phone calls. In fact, Hannibal would have gone under if it hadn't been for the help of cer- tain people like Dave Fagence at Stage One. He took on the manu- facturing and did everything for us here, and Rounder took on nation- al distribution for us in the Stales." With such help, Boyd rode out the storms. And though the faces have changed, he's still indepen- dent today. "In the US now, we have a combination of the tv of distributor Stiff America had and the types Rounder had. Here, Chariy is our main distributor, but we also sell through Harmonia Mundi, Sterns, Celtic, Projection and Cadillac. 
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