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THE TITLE TRACK FROlTHE NEW JAMES BOND FILM 
007" 

Gladys Kht. 

LmceToKill 

Available on 7" (MCA 1339), 12" (MCAT1339), CD SINGLE (DMCA 1339) & CASSETTE SINGLE (MCAC1339) 
Released MAY 30™ From the UVmotion picture "Licence To Kill" 
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NAT KING COLE 
VIC DAMONE 
PEGGY LEE 

THE RAY CONNIFF ORCHESTRA 
JOHNNY MATHIS 
GLEN CAMPBELL 

1 

ALBUM: REN 713 CASSETTE: ZCN 713 
RELEASE DATE 5 JUNE 1989 

A selection of listeners favourites 
Features Ray Moore's hits: 

-'The Bog Eyed Jog' 
- 'My Father Had A Rabbit' 

Features Nat 'King' Cole, Peggy Lee, Leo Sayer, 
Johnny Mathis, Elkie Brookes and Glen Campbell 

DISTRIBUTED BY PINNACLE: Tel: (0689)73144 

COMPACT DISC; BBC CD 713 

RjII Radio 2 support with trails and plays 
On-Air' support on BBCTV and BBC Local Radio 
rress Campaign 
A royalty will be donated to 'Children in Need' 

£7/17/7 



How to be a millionaire 

I: THE Miracle of modern publicity 
Queen promo; they get it all SjjTf" 
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& PETER GABRIEL 
SHAKIN7 THE TREE 

ON SEVEN INCH & EXTENDED 
TWELVE INCH SINGLE 

RELEASED MONDAY 22ND MAY 7"- VS 116712"- VST 1167 
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Sell through 
sees video 
come of age 
► FROM PAGE ONE 
lies video boom. Our Price is setting up about six test shops primarily in the londc area over the next few months, feel that there is a growing market for sell through video ana we see it as an opportunity to try a few stand alone video shops," says managing director Barry Hartog. The idea of developing the Our Price Videos stores was first dis- cussed after the company's acquisi- tion of 74 Virgin stores. We nett- ed that they were doing very with sell through and this is the i step on," he says. 

Ou!-6Price ViJeos shops, t says that the new proied is 

Record companies face CD dearth 
as supply pendulum swings back 
I HE SURGE in sales of compad be very hard to come by. the current boom, discs could be about to create a "Obviously, those record com- The upshot is, he says: "There wi of problems for recoi s and the CD industry. 

t demand and, during the uuiuiiui's peak period, some rec- ord companies will be left out in the cold. Dave Wilson, marketing services manager at Philips Du Pont Optical in Blackbum, says: "I would exped that, come the height of the season ''' ssing capacity will 

,  — i good relation- ship with the suppliers will fare bet- ter than those who have been shopping around for the past few 
Wlson contends that the over- capacity in worldwide CD manu- facturing so evident 12 months ago has been eradicated by spiral- ling international sales. He adds that, because of the slack in the market this time last year, nobody has been investing in plants to meet 

se current boom. The upshot is, he says: "There v be people who well might have wait a long time for what fh want. In this business, that is not ways acceptable." For its part, PDO is soon to go to seven-day working and is re-c1 
locating its resources to try to me demand. • Wlson says the CD industry also experiencing a shortage of rel boxes at present, although adds that it has not yet gone beyond being "an irritation". 

BRIEFING 
NEW YORK: A&M will distri- bute the bankrupt Delos label in the US which will beef up the company's presence in the classical market. A&M already distributes the UK-based Nim- bus. Delos president Amelia Haygood says that the record- ing of new releases, postponed in the wake of the company's financial woes, is being resum- ed as a result of the A&M deal with new product expected by July. A&M will reissue earlier releases, including some jazz titles, later in the year. 
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the spring sales sensation 

The stuff 
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DISTANT THUNDER 
OUT NOW ON VIDEO 

Features 14 Songs Including the No 1 Hit "Don't Turn Around" 
70 MIN LIVE - CAT No IVA03 7, Dealer Price £6.95 
CHECK YOUR STOCKS ON 

i'K 
fha 

COLLECTION IVAO 

C5 

ALSO AVAILABLE 
Island 25 Alright Now - IVA007, Anthrax "NFV"-IVA006, John Martyn "Foundations" - IVA008, Fairport Convention "It All Comes Round Again" - IVA 002, Trouble Funk "Live in Japan" - IVA009, Shriekback "Jungle of the Senses" - IVA029 



THE HITS ALBUM 10 :32d 
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MASSIVE NATIONAL TV CAMPAIGN IN ALL AREAS • POSTER, PRESS 
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Donna Summer TITLES A-Z (WRITERS) 
I DON'T WANNA GET HURT-REMIX 
7" • 12" • CD • CASSETTE SINGLE • U7567/T/CD/C 

PRODUCED BY STOCK. AITKEN & WATERMAN 

1 CHS 
m 

51 « THAT'S WHEN I THINK OF YOU -16 5 1927 (ftorlt. KlForl Wn.n.r rl,™ 
C* , LULLABY 3^ " 5 The Cure (R, SmilK/D.M 

fy ,, , DON'T IT MAKE YOU FEELGOOD " 3 Stefon Dennis IRessell HcKennnTTonv THE NEXT 2 5 Wn , YOUR MAMA DONT DANCE 'J 4 Poison |Tom Wermon) Rondor Music ® 
jSynaa n.1 

OOrn EVERY LITTLE STEP Bobby Brown (LA/I 5ft « i GOOD TIMES 90 6 n.; . /prtLun c„ 

60 CEl IDROVEALL NiGHT WW mij Lo|lpe|. 23 A1 „ , VOODOO RAY EP *>■ 58 7 A Guy Called Geroi 
25 m. w 02« 

63 ■..    

65 cnvi ^by plays around 03 cm Elvis Coslello (Coslello/Y 
66 » / f,McY^^gEMBER 

68 50 3 LET THERE BE ROCK Onslougbl (Stefan Gallas/OnslounhU Wi •>1 ,, , CAN I GET A WITNESS wi ' Snm Rrown /Poto 
„ , WORKIN'OVERTIME / Diona Ross (Nile Roger 

55 7| 6, , THRILL HAS GONE # ' Texas |Te«asl 10 Mo 'OO    . - v 34 T9 u 7 mystify ' INKS (Chris Thomas) M.C.A 
36 
w»7 „ . A1N T NOBODY BETTER ID/V kB HBBBBnBBBBHBiBHHB 

"' cXL,'EL£Yg„.Md 
"fie^RBS. h,., s,,.. s^——« 



}>aMM 

& 

mM 

hip hop house of 

Pleasure 
from Payne 

SsSSCTSS eer for me". Yet New Yorker Payne has had a long and im- 

his own 

We 

mm 

• A US DANCE craze R&B hit commercial, has 

 •.tSffs 
E£iS™5 

Si 

C O I U M N 

MUSIC WEEK 20 MAY, 1989 



TOP SINGLES 
COMPILED BY MUSIC WEEK FROM GALLUP DATA. 

; REAL LOVE I ■ 21 15 6 JodyWalley I EVERY LltTLE STEP i 

ARE FROM OUTSIDE Tl 

13 I'M EVERY WOMAN (REMIX) 3 Choka Khon Warner Broihers W2963(T) (W) 
1 2 HAND ON YOUR HEART 3 KylieMinogue PWL PWL(T) 35 (P) 

3s MISS YOU LIKE CRAZY 5 Natalie Cole EMI USA (12|MT 63 (E) 
| 4u BRING ME EDELWEISS 3 Edelweiss WEAYZ353(T)(W) 

5 6 
REQUIEM 7 London Boys Teldec/WEA YZ345(T) (W) 

i 6 7 WHO'S IN THE HOUSE 5 Beafmasters with Merlin Rhythm King LEFT 31 (T) (l/RT) 
7, WHERE HAS ALL THE LOVE GONE 4 Yazi Big Life BLR 8(7) (l/RT) 

i 8 is HELYOM HALIB [ACID ACID ACID) 3 Cappefla Music MonMMPS7004)(12-12004) (P| 
1 9,0 MY LOVE IS SO RAW 3 Alyson Williams Def Jam6548987(12"6548986)(C) 

10 .7 
i 11,3 

WORKIN' OVERTIME 2 Diana Ross EMI (12|EM91 (E) ELECTRIC YOUTH i Debbie Gibson Atlantic A 8919|T) (W) 
12,2 KEEP ON MOVIN' to Soul II Soul/C. Wheeler 10/VirginTEN(X) 263(E) 
13 5 AIN'T NOBODY BETTER 5 Inner City 10/VirginTEN(X) 252(E) 
14, ME MYSELF AND 1 7 De La Soul Big Life/Tommy Boy BLR7{T) (1) 
15 c „ RAP SUMMARY/WRATH OF KANE ^ Big Daddy Kane Cold Chillin'/WEA W2973t71 (W) 
16, AMERICANOS 7 Holly Johnson MCAMCA(DI323(F) 
17,8 

VOODOO RAY (EP) 9 A Guy Called Gerold Rhom! RS804-112-RS 8804) (P) 
18 E ̂  NOTHIN' (THAT COMPARES 2 U) ^Jacksons Epic 6548087 |12i-6548081)(C) 
19,, HEAVEN HELP ME 4 Deon Estus Miko MIKA(Z) (F) 
20 „ GOT TO KEEP ON 7 Cookie Crew Her/London FFR(X)25 (F) 

1, CLUB CLASSICS VOL. ONE 5 Soul It Soul lOAlirgin DIX 82/CDIX 82 (E) 
j 2 EE ̂ PARADISE 3 Inner City 10/Virgin DIX81/CDIX81 (E) 

3, DEEP HEAT - THE SECOND BURN 4 Various Telstar STAR 2356/S7AC 2356) (BMG) 
4 3 DON'T BE CRUEL I e Bobby Brown MCA MCF3425/MCFC3425 (F) _ p™ NITE ELITE 2 5 Various CBS MOOD8/MOODC8 (C) 

! 9^ 3 FEET HIGH AND RISING 9 De La Soul Big Life DLSLP1/DLSMC1 (1) 
ycD GOOD TO BE BACK J Natalie Cole EMI-USAMTL1042/TCMTL1042 (E) 

i 83 BORN THIS WAY! 3 Cookie Crew London 8281341/8281344 (F) 
j 9 4 RAW 9 Alyson Williams Oo(Jam4632931/4632934(C) 
10 EE ̂ JUST A LITTLE MORE a Deluxe Danceyard UNQLPI/UNQC1 (SP) 

TOP SO ON THEIR WAY UP 
30 » 

A A ADVERTISEMENT 4 l^'l% 01-961 5818 REGGAE & Wik REGGAE DISCO CHART CHART 

MCAMCA(T)1338(F) GOOD TIMES Reid Syncopate/EM! (12)SY 27 (E) THAT'S HOW I'M LIVING Ton! Scott Champion CH AMP(12)97 (BMG) 

^ I BEG YOUR PARDON 
GET HIP TO THIS! 

Tobu 65467370 (12'6546738)(C) 

2 (8) WHY DO FOOLS FALL IN LOVE P.L« 3 (3) FATAL ATTRACTION Tcm !) I WANNA BE LOVED BY YOU PtJiploo 
1) TWO TIMING LOVER wiw I) SWEET AND NICE lombortDouflkuAVoynoRro 

10 (15) LOOKING FOR A LOVE Gr^ryUooa REGGAE ALBUM CHART 

I) REGGAE HITS VOL. SVorioutArth ,|SELEKTAbHOW(.ASFB? „ 
i) KING TUBBY SOUND CLASH DUB PLATE Vori 

NEW RELEASES DISCO 45's 
NICE EVERY TIME Oo 
NEW WAY TO SAY i LOVE YOU WoynoWoodor SWEET MOUTH JohnoyOsboumo 4- lc 

NEW RELEASES — ALBUMS 
PRESENTING HUGO Hugo Bomoflton DUBBLE ATTACK Vorious 

: + DAGGER jjttSartchfwiyj 

JOY AND PAIN 5 Rob Base & D.J. E-Z Rock Su| HARDCORE HIP HOUSE 
; S"g°r'  SHELTER 1 Circuit Feof KoHi CpllUionTCIRl |iy-l2Ca!j[)# 

12 Paulo Abdul SirenAfirginSRNfT) 111 (E) MAKE MY BODY ROCK (FEEL IT) 5 Jomonda RCA PB 42749 (12'-PT42750) (BMG). THIS TIME I KNOW IT'S FOR REAL 13 Doana Summer Warner Brothers U7780[T) (W) THE KING IS HERE/THE 900 No. ~ Beal/Filmlrax -(DRX912) (BMG) 3 RS King   - t LOVE'S GOT 2 BE STRONG J Keyman Edwards 4lh + B'way/lsland (12)BRWI30 (F) ROCK TO THE BEAT ; 
.. LET IT ROLL ^ Raze Presents Doug lazy GrooveSt-(GSR018) (Imp) BUN AND CHEESE ~~ 5 Clement Irie Blue Mountain BMP 055 (iS) 

SLAM sHumanoid WestsideWSR(T114(A| „ U—SSME '"UU LOVE 3 Funky Warm Fon/WEA FON 19[T) |W) 

RCA PB42715 (PT42716) (BMG) PLANET E 8 K C Flight! RCA PB49403 (12"-PT49404) (BMG) ROCKIN' ON THE GO-GO SCENE < Richie Rich  Gee StGEE(T)12(l) 
TOP 10 BUSBLiRS 

ONE STEP AT A TIME Naisha PWIPWLIT]40(P| WOMEN BEAT THEIR MEN Voodoo Doll Breaking Bones -(BBR200) (Impl 

TroxTTXS (12-127X5) {BMG) 

CharVoni 

Always There 

seven and 
twelve 
remixed by 
Blaze 

ON THE STREETS 
FROM 22NDMAY 

7" (SY 28) 12" (12SY 28) 
Taken from the 

forthcoming album 
'Black Havana' 
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TALENT 

Modern 

Motown 
by Gerald Mahlowe MOTOWN RECORDS m the hands o' 
with0Q roster of 58 ex-Tamla 
S^ZM^ed 
TheZan- 

day with The Exciters and U Johnson, and in the Ei< ' 

mm 

illllli 

= 

5S. 

SSI SioH 

3mt TX 

m 
rsfs 

SSr 

Green 

backers 

Matt black 
by Duncan Holland vfATT JOHNSON'S back, as jniquely optimistic and tortured as ever. This time round The The's chosen vehicle is Mind Bomb, m 

SSHS 

SiS 
s'.-JLnx-tji 

Si to sever the Sabu connection even though she is grateful for his help. 
Won't get 
fooled again 

■ 

■€ 

ii 
uks 

gfSS 
:;£7r:s£,?''h-bl"- 

few of 

r, 

c-. 

it 

sr.™. ■tets 
z:& 

iisl 

iiiiiii 



1 PERFORMANCE 

Di-mond 

Mr Costello 

o? 

55S 

jg^rs^as §Ei!?2' 

Yazzle 
dazzle 

|f|t^ 
11 

III! 
iijiiiii 

liiif 
i 

!||i 
M

fW
i 

iiftl 
Sjll 

|IS
|| 

1 

i
i
i
i
l
l
l
f

 

MB. y MARTIN ASTON 
Ozzy's dream 
turns sour 

ssssss 

S
i
l
l
i
i
i

 

i
i
i
i
i
f
l

 

Meet the 
NeigriDOurs 

|§SSE5 

1
 

.r
ii

li
y 

it
 

if
li

ii
ir

ir
ii

^
ir

ti
ii

 

^/k\ 

p^3 

The boy 
from the 
black stuff 

sssr 

g 
igS 
a.^±sia"i 

m is is Si 

7ZAzs.rx 
sfwrSKt 

■y% 

i ? 

/ Jill 
Do the 
Dinosaur 
aaxsj 

;„i. 

E~ 

S3SS5H 

tS*~ 

sjS^ 

-Si'LsON 
MUSIC WEEK 20 MAY, 191 



|M|H| 

! SI s 

!! z>£ 

OS) 

D£) 

11 JjH 

IS: a ! i § i; 

ill 
Si ill 

y il ii 
ill 11 ll ii ij ll h il 

C—5 



■H nil mi Nil 
the comprehensive guidel 

to the new releases 1 

i 

FOCUS ON JAZZ 

Masterfile is your monthly guide to everything that's been released on record, tape, CD or music video...plus a full rundo.wn on what's entered the charts. Masterfile builds , month by month, into a complete directory of the year's releases, all fullv cross-referenced and indexed. Want to know • the name of the album when you only know the name of one track?...look it up in Masterfile...it'll tell you the album name, the release date, the catalogue number, what format it's available in and what other tracks ai 

* i uii 11uv.iv nbimyb ior aiDum releases *: Albums categorised by type of music ★ CDV listings year to date ★ Album tracks in afphabetical order i - new entries for the year to date plus in 
★ Albums chart - date, highest 

★ Singles chart - new entries tor the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced new entries for the year to date plus initial entry ks on chart, and producer, all fully cross referenced ★ Music Video releases - the year's releases listed alphabetically with dealer price , ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. All the information in Masterfile comes straight from Music Week, am s only music industry weekly newspaper...so you know it's totally up-to-date and ai  
Take out a year's subscription NOW and you'll wonder how you managed without it. 
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Whatever its was regarded by 
youngsters as stale and inaccessible: layers ol Acker Bilk topped with a dollop of Kenny Bali. Now, in the wake of Courtney Pine, jaxz is gaining a new audience of youthful devotees. By Philip Watson 
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SOMETHING OLD, SOMETHING NEW, 

SOMETHING BLUE. 
1989 marks the 50th Anniversary of the legendary Blue Note label with 

SOMETHING OLD., 
Classic re-issues from the 

greatest names in jazz including 

Freddie Hubbard • Ike Quebec ■ Donald Byrd 
Dexter Gordon • Wayne Shorter 
Jimmy Smith ■ Herbie Hancock 

Horace Silver • Lee Morgan 
 and many, many more. 

SOMETHING BLUE.. 50 

TH 

SOMETHING NEW... 
Blue Note International (Est. 1989) was launched 
in March with the stunning debut album from the 

young tenor sax player, Tommy Smith 

Touring with Hue & Cry through May. 
A series of six TV programmes entitled Tommy 

V\ Smith, Jazz Types commenced network on 
BBC 2 weekly from May 5th at 11.20pm 

PLUS 
^New Blue Note destined to become 

jazz classics, including 

The new Blue Note Catalogue 
listing all LP & CD product. 

Available now, free to dealers. 
(Pack of 25 - BLUECAT 24) 

McCoy - Revelations 
Jack Walrath - Neohippus 
Ralph Peterson Quintet - V 

Superblue - Superblue 

pAinesARYl 
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RECORD; EMD 89011 CASSETTE: EMD 89014 COMPACT DISC: EMD 89012 
*CD FEATURES 2 EXTRA TRACKS 

ALI RYERSON n outstanding Jazz/Classical Flutist, is the daughter of guitarist Art Ryerson (a veteran of Paul Whiteman's Orchestra). She has toured throughout the U.S., Canada, and Europe and has played with many of the jazz world's leading artists, such as Lou Donaldson, Stephane Grappelli, Chico Hamilton, Maxine Sullivan and Clark Terry, as well as being an in demand session musician in New York City. She currently resides in Brussels and her recent live performances have been described as: "EXCEPTIONAL JAZZ - ORIENTATED PLAYING" (New York Times) "ABSOLUTELY DAZZLING" (Off Beat Jazz) "IMMACULATE ARTISTRY" (Cleveland Press) This is Ali's first album. 
CHARLES LOOS Composer and Pianist, Charles is a veteran of the European jazz scene, having recorded seven albums in his own name and appearing as a featured artist on countless others. He has also accompanied some of the jazz greats including Johnny Griffin, Chet Baker, Toots Thielemans and Philip Catherine. As a professor of jazz at "THE ACADEMIE INTERNATIONALE", "INSTITUTNATIONAL" and "THE CONSERVERTOIRE" in Brussels, he is an acknowledged expert of jazz composition. 
TOGETHER Charles and Ali have been performing together for a year and a half during which time they have received rave reviews throughout Europe. Following several outstanding performances in Belgium they were voted in November 1988 "THE BEST LIVE PERFORMANCE OF THE YEAR" by the Association of Jazz Critics. 

AVAILABLE NOW! 

distribut0'* 

the HEfSlSt 
jTEdbvewd 

cVoguenowexcl 
QpNOiS conaplETE 

^KJAZZLABEL 
-THELEGENDARVNE WE INSIST! 

TITLES NOW AVAILABLE 

ALL TITLES AVAILABLE ON RECORD & COMPACT DISC DEALER PRICE LP £3.65 CD £4.86 
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Putting 

On 

The 

Style 

HEP Hep Hep I 

THIS IS AN 
EXCEPTIONALLY 

FINE PARSNIP 

THIS IS AN 
EXCEPTIONALLY 
FINE IMPORTED 
JAZZ RECORD 

NFINGERS" FRITTER 

[Z IMPORTS YOU ARE AFTER TRY:- 

TELEX 296222 GREYRCG HAVE AN EXCELLENT SELECTION OF AMERICAN RELEASES .US EURO AND JAPANESE. WE WELCOME INQUIRIES FROM POTENTIAL WHOLESALE CUSTOMERS AND LABELS SEEKING DISTRIBUTION. 
TRADE ONLY 

The perennial 
problems off 
displaying CD 
hawe hit the 
growing jazz 
market. As 
the genre 
towards the 
little silver 
chaps, how 
best to show 
the product 
passer-by? 
Stan BrHt 
discovers 
FOR ALL the obvious ad- vantages of listening to jazz on compact disc — the high-quality sound and facility for extra playing time and elegant packaging — the sheer size — or, rather, lack of it — makes for problems in marketing such specialised product. And even though jazz is still considered by many to be "minority music", the sheer volume of jazz-on-CD made available during the past two or three years is something of a hindrance, rather than an as- set in this area of retailing, wholesaling or distribution. Even though racking of jazz/CD product continues to show improvement, in terms of sophistication and develop- ment, making a purely visual impact on either the committed jazz-buyer or the would-be punter is, at best, an uncertain business. Visually, eyeball-to- product contact is obtainable only when the front inlay card, preferably, is displayed straight ahead. But only the multiples and major retail establishments can give the kind of instore space required to attract the attention of those making a bee-line for the jazz CDs. Should adequate display space prove possible, it is obvi- ous that those CDs with the liveliest, most colourful and ar- resting inlay fonts will stand the greatest chance of intriguing both the jazz buff as well as the curious-but-converted. An example of this comes from European Music Distribu- tors' managing director Colin Johnson who is delighted with the impact of Alan Bates' re- vamped Black Lion catalogue, which his company distributes throughout the UK. That impact is achieved — simply, but su- perialy — through the use of a series of striking black-and- white photos of the artists, many taken by David Redfern. For the 1 2-inch LP equivalents, the effect is stunning; yet, even for a slightly-less-than five-inch 

':X- - 
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insert card for CD the visual im- pact is only slightly less impres- 
It is not surprising, therefore, to hear Johnson say that "50 per cent of Black Lion's current success, over the counter, is due to the packaging ... there is no doubt in our minds that that helped enormously in the line being stocked by W H Smith, HMV, and Virgin, or that Black Lions will also be in Woolworths' stores during the summer. I don't think I'm in any way wrong when I say that it's the best-selling mid-price jazz label on CD right now." Although expensive, K-Tel's impressive packaging for its in- itial entry into the jazz/CD mar- ket is visually impressive. Its partnership with saxophonist- producer Dave Pell has pro- duced the Headfirst label, which makes its UK debut, May 22, with the release of five 

TO PAGE EIGHT ► 

'Fifffy per cent 
of Black Lion's 
success, over 
the counter, is 
due to the 
packaging. . • 
there is no 
doubt in our 
minds that 
helped in the 
line being 
stocked by 
WH Smiths, 
HMV and 
Virgin' 
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B U B I 
Milestones in Jazz from the RCA archive. Classic recordings covering the 20's to the 70's. 

Over 50 titles in the Bluebird catalogue, with regular releases, and marketing support. 
Thoroughly researched, carefully compiled and tastefully presented. 

All titles mid-priced. 

1 

WWXN HILTON R 

BMG's contemporary Jazz label, representing some of the world's most exciting young talent 
A steady flow of quality releases from the U.S., together with the pick of Britain's new wave o Jazz interpreters. 
Active artists in the fold of a vibrant label. 

nevus 

\ / 
% 

^ paul desmo^0 

itf«l 
m 

I Our commitment to Jazz, in ail it's forms, has never been greater. Through the vehicles of Bluebird archive I and Novus contemporary, we will continue to build I a valuable catalogue label and an effective platform | for the finest exponents of new Jazz. 
Beating at the heart of Jazz ,. 
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► FROM PAGE SIX 
titles. Available in all three con- figurations, the artists — Pell excepted — will probably be new to UK fans: Jules Broussard, Rick Zunigar, Gary 
Blood is confident about the combination of her compan/s well-proven sales techniques and the impressive packaging — the CDs are encased in a carton just over 1 2 inches by 

While she agrees that instore space for visual contact is going to be a real challenge in some areas, she adds that "we're confident of a positive response. We've enjoyed a lot of success in the States so far with Headfirst, and we're plan- ning on releasing jazz/CDs on a regular basis. We are also looking into bringing over the artists." More conventional in size — and sons additional packaging facilities — is France's Concert label, imported from across the Channel bv Panther Music (and availaole also in IP for- mat). As the label's title sug- gests, explains Panther's Pat Tynan, the repertoire emanates from live recordings, featuring such names as Chariie Mingus, Bill Evans, Chet Baker, Freddy King, and John Coltrane. The recordings are cleaned and made in collaboration with the Institute of National Audio Vis- ual Archives. The impressive sleeve design, with different contemporary paintings on each issue, is the work of Fran- cis Paudras, veteran French 

"We should be 
thinking ^ 
perhaps in 
terms off 
'small is 
beautiful'' — 
from 12-inch 
to five-inch 
doesn't make 
it less 
impressive' 
jazz supporter, who once look- ed after the personal and pro- fessional needs of the great Bud Powell when the late, great pianist lived in Paris be- tween 1959-1964. "We're sure the jazz punters will look favourably on these really eye-catching covers," says Tynan. "And we're confi- dently looking forward to much success in the UK. The music is consistently excellent, and the sound is extremely 

For Ray Crick of the ASV group, there is not too much problem with the reduction from 12-inch vinyl sleeves to five-inch CD inlays. "We should be thinking perhaps in terms of 'small is beautiful' — and reducing thus doesn't make it less impressive," he says. 'The way things are, any- way, the market generally is moving into more specialist areas, and faster and faster into CDs. There has been a 

DAVE PELL: Headfirst for a UK debut 

SHERRY WINSTON: 
PAGE 8 JAZZ SUPPLEMENT 

subtle change, I believe — to- day, the sleeve design for CDs is now geared to a five-inch design, rather than working to a 1 2-inch, and then reducing 
ASV itself has been quietly compiling its own impressive jazz catalogue as part of its Living Era series, although only selected items from the vin- tage-jazz repertoire have been made available in CD format. But, says marketing manager Crick, there is bound to be further development in this area. ' For EMTs Wendy Furness, the basic problem of getting the visual message over to the would-be purchasers is some- thing that manufacturers or im- porters will have to live with for a while. But, she says, that does not mean that record compan- ies' hands are tied in respect of promotional activities. 'There is room for develop- ment in display, for instance," she says. "I'm producing a gen- eric poster for our Blue Note catalogue. That's a start. Brow- ser cards for CDs — as large as 14 inches by 12 inches is a good answer. But smaller- than-LP-sleeves they may be, but I'm confident that the clas- sic Blue Note covers, in CD form, will prove as irresistible as ever. Same, to a slightly les- ser extent, with the Pacific jazz catalogue." According to BMG's Gareth Harris marketing his own com- pany's jazz-CD product is "my key objective right now. For us, it is a great asset that we have such striking fronts as our suc- cessful Bluebird reissue series and, in a different yet equally effective way, with our Novus contemporary-jazz label. "But marketing means a lot of things. Apart from produc- ing our own leaflets, to give away, plus really eye-catching display posters, I feel that mar- 

keting jazz-on-CD also means us maintaining the highest quality in terms of sound, plus extra music on CDs, as oppos- ed to the other configurations." Colin Johnson of EMD feels that his company is looking more comprehensively into window displays: "I believe that, generally speaking, man- agers of record stores will be sympathetic. But I also believe that you shouldn't confine such activities just to the majors — it should be spread out much more evenly on a national 
From the retailer's stand- point, Dobells' Don Sollash says that space — or rather lack of it — is, as always, the main problem in preventing adequate display: "Perhaps the manufacturers could let us have some extra display cards. "As to any further develop- ment, in terms of actually instore displays, I don't know. Apart maybe from something I saw in a leading American store on my last trip Stateside. Basically, it was the use of a special fitment, about 12 inch- es square, which contained three or four CDs. Being trans- parent, you could note details of the CDs. And because of its size, the fitment could be stored in regular LP racks." Even though the increase of jazz-on-CDs continues to gain momentum, BMG's Gareth Harris inserts a word of cau- tion, vis-a-vis CDs and LP. "We have found recently there is still a strong vinyl tradi- tion among jazz fans. If we are to attract them to CD, specifi- cally — and this, of course, is more relevant with the long-es- tablished fans — then we must make sure, as I said, that the sound quality is at least main- tained, and we must provide further incentives like extra playing-time." 
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Roderick Smith may be only 25, but, as Stan Britt discovers, he's 
innocent when it { comes to Jazz Directions, a company formed [ to bring British talent to a wider audience 

Smith's sense of Direction 
seeking completely new venues — like, for instance, the Town & Country Club, Kentish Town, the Hackney Empire, the Barbican Centre and, on the South Bonk both the Queen Elizabeth Hall and the Purcell Room. "Yes, it will certainly be an all- British jazz festival. It'll be run on basically the same lines as the Capital/JVC Festival (that is to say, the marketing '"■ll  11 " ' 
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i the new face in 
I digital jazz 
\\\\\ On May22,1989, you will see (and hear) a new face ww in digitally recorded jazz. 

headfirst 
A new label committed to musical excellence. A new label which encompasses all the diversity of jazz-fusion toswing, new age to traditional. A hand-picked roster of new and established artists. A proven U.S. sales success. 
gary herbig Former Billboard # 10. The self-titled debut solo album from a blazing saxophone talent. 
sherry winston love madness Currently Billboard Top 20. A brilliantly emotive new album from a major new jazz flute star. Patrice Rushen and Eric Gale guest. 
jules broussard A self-titled album which confirms Broussard's reputation as one of the world's most outstanding 

MS rick zunigar new frontier vvvvvv The guitarist who has recorded with everyone from \\\\W stevie Wonderto Michael Franks now explores the JvvwX many facets of his own musical frontier on his debut 
MK solo album. 

dave pell octet live at alfonse's MVV The first time the all-star Dave Pell Octet has been captured live, this direct-to-digital recording revitalises the great West Coast jazz sounds of the fifties. 
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PANTHER MUSIC LIMITED 

THE JAZZ LABEL 

FRANCE'SCONCERT 

MILTON BUCKNER 

CHARLES MINGUS ' 

BILL EVANS 

COLEMAN HAWKINS 

WATERS 

COLTRANE p^-USHT SMITH 

MONTGOMERY 

WOODY HERMAN 

MAHALIA JACKSON 

UN,T S ■ ?SI ""Vi.JH 23 
VAN SALES SERVICE AVAILABLE NATIONWIDE 
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■ n r ■ ■ ' ■ ^hafs what m the music 
„ you need .o Ue that put. e.e-y <* >'°ur 

industry today, there , M sic Week Directory. . 
fingertip5" iheOimtforyhas over 6,000 contacts in 

Retail (Multiple Outlets) Record Compomes Record Labels Artis,s A —103- (Heod Offices) 

Advertising Art/Creative Studios 

Labels Distributed Industry Organisations Jingle Production Compat 

Companies Publicotions/Joumals 

Sheet Music Suppliers/Publishers ShopfiHing Services Booking Agents 
lighting ^ 
Recording Studios Mobile Studios Producers/Production Compomes Rehearsal Studios Studio Equipment (Hire) Studio Equipment (Manufacturers/ Distributors) ' _ Promoters/Pluggers : PR Companies   i Accountants Photographers/Agencies 

You get the names, addresses, phone numbers and key personnel, all indexed tor easy access. 
At only £18 a copy plus £1 for post and packing^The j Directory is worth its weight to anyone in any branch of the music industry. To order your personal copy i complete and return the coupon today. 
DIRECTORY'89 I Complete the coupon and send to: ■ Music Week, Computer Posting Ltd, , 120-126 Lavender Avenue, Mitcham, ; Surrey, CR4 3HP. Tel; 01 -640 8142. 

1 ^lame  | Address_ 
^ I enclose a cheque tor £  I made payable to Music Week. | To pay by credit card enter details below; My card number is   
JD Access (Mastercard) □ Visa □ Eurocard □ Diners Club 
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THE 

FRANCE 

MUSIC WEEK 
SUBSCRIPTION FORM or, commencing immediately. 

I enclose a cheque for £ or $ made payable to Link House Mags 
To pay by credit card enter details below: 
My card number is | | | | | | ■ | | | | | | | | | | | 

EARL MINES MILTI BUO 

CHAR ROLAND KIRK MING 

BILL I THELONIOUS MONK 

JOHN Spji sister ROSETTA Jharpe^ COLTRANE 

□ Retail: Records/Tapes only □ Retail: Video/Video Library only □ Retail: Records/Tapes - Video ■ Video Library □ Record/Video Wholesale □ Record Company □ Music Video/Distributor □ Music Video Production Facility □ Music/Video Producer/Engineer (Individual) □ Record Producer/Engineer (Individual] □ Custom Pressing/Tape Duplication (Music and/or video) □ Sleeve and Label Printer □ Artist/Artist Management □ Legal Representative/Accountant/ Business Management □ TV Station □ Radio Station 
Please complete the coupon and send to:- MUSIC WEEK SUBSCRIPTIONS COMPUTER POSTING LTD • 120-126 LAVENDER AVENUE MITCHAM SURREY CR4 3HP TEL: 01-640 8142 

□ Music Publisher 16 □ Magazine/Newspaper Publisher 17 □ Publicist/PR 18 □ Official Organisation 19 □ Public Library 20 □ Disco 21 □ Hall/Venue/College/University 22 □ Concert Booking Agent/Promoter 23 □ Art/Creative Studio 24 • □ Recording Studio 25 v □ Rehearsal Facility 26 □ Pro-Audio Equipment Manufacturer/Distributor 27 □ Pro-Audio Equipment Hire 28 □ Merchandising Manufacturer/ Distributor 29 □ Record Promotion/Plugging 30 □ Shopfitting 31 □ Other - please specify 
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STOCK IT 

ESESHssS 
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SWM 

18* - FULL MOON FEVER Jom Petty MCA : 1? 18 SKID ROW, Skid Row Alanfc 20 20 HYSTERIA, DefLeppard Mercury 

24 23 AND JUSTICE FOR ALL, Metallico Vertigo 25* 33 TWICE SHY, Great White Capitol 

31 30 WINGER, Winger Atlantic 

Chans courtesy^ Billboard,^ May 20, to tee 
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WIRE; Eardrum Bun. (Mute (12)MUTE 87). Already in the low- er reaches of the charts but-Gil- bert/Gotobed/Lewis/Newmon are -Jlways worth 0 meiffion for then constant genius in coming up with quirky, questioning and catchy songs that deserve, but rarely get wide exposure. Maybe at last after a brilliant career of over 12 years, they shall be rewarded with La single. 

STOCK IT 
SKIN GAMES; Your Luck's Changed. (Epic (CD) SGA(T) 4). Skin Games return with another excellent, uplifting pop classic, pro- duced by Stephen Hague, and characterised by shimmering guitars and singer_y^ndy^a9g s soaring vocals. Most certainly a band poised on the verge of mass success. 
ELVIS COSTELLO: Baby Plays Around. (Warner Brothers W2949 (T/TE/CD/C)). One of the more downbeat ballads from the mighty Elvis's fantastic and ac- claimed Spike album, which seems an odd choice as a single How- ever, Baby ..., written with wife and ex-Pogue Cait O'Riordan, is an emotive number that sits easily next to his older, but nonetheless classic, ballads of Almost Blue and My Funny Valentine. 
FUZZBOX; Pink Sunshine. (WEA YZ 401 (T/CD/C)). The furry, fren- etic Fuzzbox foursome bounce back from their recent, string- driven hit, the blockbusting Interna- tional Rescue, with another less wacky but far slickier catchy pop 

TONE LOG: On Fire/Funky Cold Medina. (4th & Broadway/Is- land (12)BRW 129). Having al- ready had the biggest rap hit' US with his stunning Wild ' Tone Loc is sure to keep th - rolling with a double A-side from his Loc'ed After Dark debut albi— 

SINGLES 
Reviewed by Jerry Smith 

SKIN GAMES: looks like their luck'. 
which includes the excellent Funky Cold Medina, presently racing up ' US Hot 100. 

STOCK IT 

cess, with serious clubbers goir for the hip house version while tf Sk'ouse version, with its infectio 

ETTA JAMES FEATURING DAVID A STEWART; Avenue D. (Capitol/EMI (12)CL 533). The Etta James revival is upon us with a new Island album and this ex- plosive and raunchy single, featur- ing and produced by Eurythmics' Dave Stewart, taken from the 

., probably   psychedelically-acid stuff yet, with the 1 2-inch cut up and re-mixed by Evil Ed Richards of Jolly Roger fame. Without their usually scath- ing vocals, this single is clearly aim- ed at the alternative clubs. 
BIG STICK: Crack Attack. (EMI (12/CD)EM 88). New York's ac- claimed hard and fast art house- duo Big Stick issue a newly-record- ed version of an old track as their major label debut, produced and re-vamped by the Fon Force team. Previously a searing sonic attack, the addition of a bubbling dance rhythm weakens the effect. 
FIELDS OF THE NEPHILIM; Psychonaut Lib. III. (Situation Two SIT 57(T/C)). Another harvest of hammy gothic mysticism from these purveyors of overbearing pomp rock, complete with gravelly vocals. Their cult following should appreciate if, even if originators 

STOCK IT 
KITCHENS OF DISTINCTION: The Third Time We Opened The Capsule. (One Little Indian 19 TP12). After the wonderful and much-admired Prize, the bizarrely titled Kitchens Of DisHnction turn up with a highly effective four-track EP, bursting with atmosphere and 
proves to be very engaging. 
DEACON BLUE: Fergus Sings The Blues. (CBS DEAC 9). Now with a number one LP under their belts with When The Worid Knows lame, Deacon Blue's pop looks assured and this track lifted from it, with its smooth Warne Livesy produced sound and catchy chorus, should underline the tact. 
SIGUE SIGUE SPUTNIK; Albinoni Vs Star Wars. (Parlo- phone/EMI (12/CD) SSS 4). Arch pranksters, the Sputnik Corp, turn- in their own dramatic 21 st Century synlh update of Albinoni's 17tn Century classical piece Adagi" 1:11 
ed from their recently releasei ond album, Dress For Excess it could prove to be very accept- able given enough 
MALCOLM McLAREN AND THE BOOTZILLA ORCHESTRA; Waltz Darling. (Epic WALTZ (T/C) 2). Anothc ■■■ 

ishio"n for Vogueing among style- conscious dancers and this loping dance track, with Bootsy Collir and Phil Ramone, forms a grei soundtrack to accompany Ih graceful moves. 

STOCK IT 
FIFTH OF HEAVEN: Just A Little MoTeTlMixout (7/12)FOH 1). Three-piece band from Mancjies- ter look sure to leave their mark with a very competent soul single displaying a deliciously slick, syrupy backing for [}enise_Win- 
lainly a band to watch for ' '' 
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, BABY IDONT CARE 
2 2 LULLABY n.iio.Ficsgffli 2 3 INTERESTING DRUG HMVFORISJI IE) -^T^lS^POINTED VlnuflVSIlRt (El: "r 5 FREE WORLD Yirain KMA1 IE) / K EARDRUM BUZZ MJi.MuTOmimsn: y 14 CIRCLE^ ^ ^ ^ . GaHwn GEF51 (W) j 6 W('sE„yP|SUCKER RCAPW2F61 (BMGi: Q . CULT Of PERSONALITY EoiolOSICl 

10 SOMETHING ABOUI YOU GIRL PoltdorMHGIOS (FJ 
TTTNEVER  FaMono HOLE IF) 
J2 y HAIRSTYLE OF THE DEVIL c««ti<».cM043(imi; U . GRACELAND CbmallB BIB4 (C)1 
14 ,3 THE^BEATIEN) GENERATION [ofc EMU8 (Q 
15 11 nP'Cniii Viraw VSI17B (E) ] A - WONT LET GO PctaAowRBISItl; ;iy ,2 FIREWOMAN Booaan Bonquot BEG228 (W) 

'18 10 SAy>fP MCAMCA133! (F1 i 10 is WHEELS OF WONDER ..^isiMin 20 Ty MONKEYS GONE TO HEAVEN 4ADAOWII/R71 
?1 . CALLING OUT TO CAROL iRsansiosin 
22 . DUSTY HEARTFELT Viraio VS1178 (E) 
23 20 00 FooJFOODWFI 74 IB SHE GIVES ME LOVE EpicGFTJiq ^ 16 INTERNATIONAL RESCUE WEAYZ347 (W) 2i ,9 ONLY THE MOMENT Parloohon# R6210 (E), ,7 . ALL AND MORE x^KARSmm 
2g 22 lET'S 00 R0UND THERE Eoic BLOND3 {C( 10 , JOE . ^ Co«M003(l! 
Tf) 24 EVERYTHING COUNTS (LIVE) m.,..oNg,si«t/s«. 
31 - HARD WORK MCAMCAI2S8IF) 32 29 HOMOSAPIENII i„™mio,.iMMACiiiMq 
33 25 |i§|D^AND EP lazy IAZY13il/RE| 24 9A ETERNAL FLAME as bangss ic, 35 jy JOCELYN SQUARE Fwtlana MONEY? (F) 

iTA 35 VAGABONDS EMI NMA8 in 37 30 KEITH CANT RtAU China CHINA!6(F) qfl . TEENAGE BRIDE s.rmoi SURMS m 
39 34 MERCYSEAI 4AD BAD906 (l/RT) 4Q . JUST LIKE HEAVEN BIojI Pint BFFP047 (l/RT): 
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16 15 
17 17 
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20 16 Compiled by Music Week from Gallup .Data 
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Harp Beat reaches the parts 

other sponsors cannot reach 

With sport being 'flooded' with sponsors. Harp decided to associate its product with the 'young and trendy' world of pop music. David Giles asks 'What's in it for Harp?' 

carried out in the street — a thou- sand in all," says Isahak. "So far it's produced some very good re- sults; 21 per cent awareness of Harp Beat in 18-24 year-olds, 15 
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MUSIC VIDEO 
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Right Back 
Where We Started From 

Available On: 
7" - FAN 18 

12" - 12 FAN 18 
12" REMIX - 12 FAN X 18 
CD SINGLE - FAN CD 18 

7" POSTER BAG - FAN PIC 18 

SUMMER SMASH 
— OUT NOW! 

ORDER THROUGH PINNACLE 



Distributor Codes 
/ Artist / Title / Label / "IP" / "MC" / "CD" / Col Nos / Dealer Pace / (Oistribulor) / Calegory // Artist / Title / label / "LP" / "MC" / "CD" / Cal Nos / Dealer Pace / (Olstnbulor) / Colnr»ir7 

BANG TANGO PSYCHO CAFE MCA LP/MGMCG 6048/MDGC 6048 C0:DMCG Rock 6048 £ 4.09/7.29(F) 6ATF1NKS, The WAZZEO 'N' BLASTED LINK LP:IP 082 (SP) Oi BIRDS, The UNIITLED DISC CD:C830127 £ 8.90(0150 Rock BREATHLESS CHASING PROMISES TENOR VOSSA LP:BREATHLP7 (l/NM) Rock ^LLIANTCORNERS, The JOY RIDF McOUEEN LCMCQLC 004 CDMCQD 004 Pop 

NITTY GRITTY DIRT BAND, The WILL THE CIRCLE BE BROKEN VOL 11 MCA Cauntr, LP/MGMCFD 9001/MCFDC9001 CO;DMCFC9001 (F) """"T ORIGINAL SOUNDTRACK ON THE BIG HILL SILVERTONE CD:ORECD 501 Films/Sho^ 
ORIGINAL SOUNDTRACK THE FLY IIVARESE SARABANDE CD:VS 5220 (P) Films/She.. 

CACTUS WORLD NEWS BEARSVILLE MCA LP/MGMCG 6049/MDGC 6049 Rock CD:DMCG6049 £4.09/7.29(F) CARLTON, Lorry ON SOLIDGROUND DISC CD:MC6237 £8,90(DISq Jan CHAPLIN, Charlie 2SIDES OF CHARLIE CHAPLIN R.A.S. LP/MGRAS 3043/RASC Reggae 3043 CDRASCD 3043 £ 3.85/7.29(BMG/J$) " CULTURE 2 SEVENS CLASH JOE GIBBS LP/MC:JGMLP003£3.85(I/RE| Reggae 

PARKER, Robert THE BEST OF KUBERI PARKER ItBC CDrBBC CD 726 (P) MOB*" . PRESLEY, Elvis THEVOICEOFTHE KING OCEAN CD;OCNWD2024 (BMG) Spoken PSYCHO'S MUM A SIBILANT SIN WORONZOW LPWOIl £3.85[I/BK) Psvched.l" QUEEN THE MIRACLE PARLOPHONE LP/MC:PCSD 107/TCPCSD107 o..,, CD:CDPCSD 107 £ 4.29/7.29(E) RED LONDON OUTLAWS NEGATIVE LP:NLP 010 (API] ROSS, Diana WORKING OVERTIME EMI LP/MGEMD1009/TCEMD1009 Di D CD;CDEMD 1009 £ 4.29/7,29(0) " RUNDGREN, Todd NEARLY HUMAN WARNER BROTHERS LP/MGK p^l 925881/K925994 CD:K92588I2 £ 4.10/6.49(W) CK DAVIS, Miles AMAMDOA WARNER BROTHERS LP/MGWX 250/WX 2S0C Jon CD:WX 250CD £ 4.10/6.49(W} DECADENCE WITHIN THIS LUNACY PEACEVILLE LP:VIIC010£3.05(I/RE) Metal DEJA MADE TO BE TOGETHER 10/VIRGIN LP/MGDIX 83/DIXC 83 CDiDIXCD Dance/Disco 

LP/MC:EM 1332/TCEM1332 CD:CDEM 1332 £ 4.86/7.29(E| DUBMASTER REMINYAH DUB ORIGINAL MUSIC lP;OMLP 0011 £3.65|I/RE| - EVERLY BROTHERS, Tlie HIDDEN GEMS ACE LP:CH 272 £ 3.891P) FRONT LINE ASSEMBLY GASHED SENSES & CROSSFIRE THIRD MIND LPJMLP 

)S, Ilia THE REVENGE OF - LINK LP:LP 085 £ '3.25|SP| 
: 1 ■ "■ ■■ ■ 

.^K£9CK' Ton7 HANCOCK'S HALF HOUR BBC MGZBBC 1008 (P) 
HEAD. Roy TREAT HER RIGHT BEAR FAMILY LP:8FX 15307 £ 5.17iRC) 
CD;K9259242 £ 4.10/6.49(W) . ISLEY BROTHERS SHO JTI BEAR FAMILY CDBCD15' 
53^9l/7R29|nTABlE4THB,WAY lWM^8RLP531/BRCA531 CDBRCD JONES, George ONE WOMAN MAN EPIC LP/MCt4651861/4651864 [C) 

■A LP/MC;MCF 3438/MCFC 3438 CD:DMCF 3438 
G, B.B. LUCILLE HAD A BABY ACE LP;CHD 271 |P) IRCH 8> TWANG SIRE LP/MGWX 

CwiiA62lSE^LT'J^S^IGHTTOTHES,CYC:BS '■P/MC:463446,/46344M c 
LOPEZ, Trini LIVE BEAR FAMILY LP:BFX 15344 CD;BCD 15427 £ 5.17(RCI 
iVo £ 4 86(A" D0N L^sher b'g baND VOL 1 HORAT'O NELSON CDCDSIV MANTOVANIM.NTOV.N! LOVE THEMES HORATIO NELSON CD;CDSIV6101 
I^Su!^^5Il,^l^P/MC',63355,/4633334CD:4633552 [Q V TOO TRUE ELEKTRA LP/MGK 9608111/K9608114 CDiK9608112 £ 
MARY MY HOPE MUSEUM JIVE LP/MGORELP 504/OREC 504 CD:ORECD 504 

John THE WAG AT THE WA R05S MGCWGR123 (ROSS) CD-8382682'I™WALEtAMERCURY/PH0N0G,!AM LP/MG8382081/8382084 
Ol^CD-WCO'otfoS^SM49(VREf ^W0RE^CIRCGIT WMGWCBOIl/WCC 
£^4^0/649fW)REAC^ES(GST^ELEKYRA LP/MC;K781933/K781934CD;K781932 

SEPPUKU TAXI GIRL FAN CLUB LP/MGFC 047/FC 047C CD;FC 047CI SHADOWS, T1.6 GUARDIAN ANGELS POLYDOR 00:8237972 £ 4.56|i-| SHAM 69 THE BEST OF THE REST OF SHAM 69 RECEIVER LP:RRIP112 (PI SIMPLE MINDS STREET FIGHTING YEARS VIRGIN LP/MGMINDS1/MIND 1 CD:MINDSCD 1 £ 3.85/7.29(E) SMITH, Dorden NATIVE SOUL REDIMIX LP;RM001 £ 4.50(I/BK| , STAX FUNK GET UP AND GET DOWN STAX LP/MGSX 020/SXC 0) 020 £ 3.89/6.551?) STEELEYE SPAN THE EARLY YEARS CONNOISSEUR LP/MGVSOP LP132/VSOP MC132 CD:VOSP CD132 (P) STEPS AHEAD NYC INTUITlON/PARLOPHONE LP/MC;INTU1/TCINTU1 C0:CDINTU1 £3.99/7,29|E) STITCH MANIC AND GLOBAL IN TAPE LP:IT61 (APT) SWANS, Tke THE BURNING WORLD MCA LP/MtMiG 6 CD:DMCG6047 £4.09/7.29(F)   TANGERINE DREAM GREEN DESERT JIVE LP/MGHOP 226/HOPC 226 CD:CTANG] (BMG) THE THE MIND BOMB EPIC LP/MC:4633191/4633194CD:4633192 (C) THpMRSON, DonnyWHATEVEH NEXT ANTILLES IP:AN 8743 (F) 
TOO SHORT UFE IS TOO SHORT JIVE IP/MC:HIP8I/HIPC81 CD:CHIPB1 MCA lp/MC:MCG 6050/MDGC 6050 CD l/MCG 6050 £ J iv . mF'' TUBBYK^/UPSEnEPS M THE GRASS ROOTS OF DUB STUDI016 LP:STU1 
VARIOUS BACK ON THE RIGHT TRACK BABY KENT 1 

VARIO^SGOFHNKKINGCONNO'SSEUR LP/MC.VSOPLPI34/VSOPMC134 
"VARIOUS HOLD ME STRONG TROJAN LP;TRLS271 £3 85(I/REI "VARIOUS Oil CHARTBUSTERS VOL 5 LINK LP LP 081 £ 3 25 SP1 ^ARIOUS PEBBLES VOL 26 AiP lP:AIP10044 £ 3 85 l/BKl ,SP) 
'VARIOUS PEBBLES VOL 27 AIP LPAIP10045 £ 3.85 l/BK VAK OUS PEBBLES VOL 28 AIP LPAIP 10046 £ 3.85 l/BK ..•VA ous PEBBLES VOL 29 AIP LPAIP 10046 £ 3.85 l/BK 

2MC CD 925^72^07 2 WES WARNER BR0™E" lP/MC:WX 255/WX LPARILPM4£3-RWREI 

WTO ID ATLANTIC LP/MGWX 256/WX 256C CD:WX 256CD £ 
WATERFRONT WATERFRONTPOLYD0R IP/MC:8379701/8379704CD;8379702 W'i.L'AWS JNR Flank BEST OF VOL 3 WARNER BROTHERS WMCKMS ^1 K9258344CD:K92S8342£4,10/6,49C'- WRAY, link RUMBLE MAN ACE LP:CH 266 £ 3.891P| 

CORoc7 

Psychedelic Psychedelic Psychedelic Dance/Disco 
FiiiJte Pop Reggan 

Pop 

M MUERTE DEATH RACE 2000 PLAY IT AGAIN SAM IP: CD:BIAS 134CD 
ZAPPA, Frank BONGO FURY DISC CD:RY 10097 £ 8,90(OISC| 

22 May 1989-26 May 1989 Album i to 26th May 1989 Album i 

rsiOX XHAX RECORD ? ORDER ! ORDER ! 

POUTBC^L AsVjii, 
BY BIGG BEfM & XHE B/\C K BEIMOH BOYS M 

[ I 
I Jri-Jzao-jr<TJ& | 

ISIo. DA FX 2 rs>IEAnriL-Y P'SXRIBUXED BY PIIMWAOLE <0689) 73144 
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DARLING BUDS, TLie YOUVE GOT TO CHOOSE/Mory's Gol To Go EPIC BLOND 4 7- Pic Bog BLOND T4 12' Pic Bag BLOND C4 CD (Q C DAY, David Von SHE SAID SHE SAID/tba UNION DAVD 1 T 12DAVD 1 12- CDAVD 1 CD TDAVD 1 MC (P| DEACON BLUE FERGUS SINGS THE BLUES/Long Window To love CBS DEAC 9 7" Pic Bag (Q DREAM III FEE&(Veraons| CHEQUE THIS RECORD CTT 112" (PAH C DREAMTIME COLD AND LONELY PLACE/1 Know PURE PURE 89 

7 BACCARA FANTASY BOY/TOUCH ME/ LOADING BAY 7LBAY 4 7" LBAY 4 12 ' BANaIjARAMA SUMMER/The Grealesl Mix (Medley) LONDON NANA 19 7" Pic Bag NANX 19 12" Pic Bag (F) BRAD ft SEX TRIUMPH OF THE GOOD EP:Hanging On./6lue Skies_yHord Night's WorL/Tronsistor Radio COMPANY X X333T2?Lld Special Sleeve (l/BXI F CANDIpDWCING^NDER A.1AT1N MOON/Luno Latino To Y Yo I.R.S. EIRS 108 Dance/Disco iarvonT 
^v.ibjstaSS  CLAYTOWN TROOP Chiricohou SunCID CORINA GIVE ME BACK M        f CHAMP 12203 1 2' (BMG) CRY BEFORE DAWN WITNESS FOR THE WORLD/Up Against The Wall EPIC GONE 3 7" Pic Bog GONE 73 12' Pic Bag CDGONE 3 CD Pic Bag (C) CULTURAL ROOTS ir-wt:D vcc/rw,jj.. i;—i c._„ ^DCCKTC! ccxtcc i-StK 245 12'r"-'"" 

Pic Bag CDGONE 3 CD Pic Bag (C) YES/Daddy Lizard Stem GREENSIEEVES C 
ba JIVE CCDP 1 7" CCDPR 1 

YZ 368 7" Pic Bag YT 368 1 2' Pic Bag 
FIELDS OF THE NEPHILIM PSYCHONAUT LIB. ill 

LAVIN, Mick JENNIFER JOHNSON AND ME/You'll Be Home RITZC 200 MC If I Could.yWaltzinq On Top Of... (SP) LOURGON YARDMAN TUNE/CONROY SMITH ■ f GREENSLEEVES GRED 242 12' (BMG/JS)  Down Giris 
, GIANT STEPS BOOK OF PRIDE/What Do You Want Most In Life A&M AM 510 7'Pk Bag AMY 510 12" Pic Bog (F) i GIPSY KINGS BAMBOLEO/(Vefsion) A1 A1 313 7" Pic Bag 12A1 313 12' Pic Bag | CA1 313 CD (A) ! GO BETWEENS, The STREETS OF YOUR TOWN/Quiel Heart BEGGARS BAN- QUET BEG 232 r Pic Bag BEG 232T 12" Pic Baa Bow Down/The House That ' " -BEG 232CD CD Special CO Pack IW)  r TRUTH JEALOUS MAN/Wings Of A Prayer I.R.S. EIRS GREAVE 'ES, Dennis & 1> 3 7' Pk Bag EIR< N.Clhr rpkB _ . :IUB s 

-NCSD-!?.RC  Pic Bag GEF 55T 1 EasyAVnolc- (W) HAIG, Paul SOMETHING G( Bag (E) HAYES, Isa 
7" Pic Bag YRT 32 12* Pic 

JEROME, Mike I WANNA BE A TOY BOYAVonderfui Anneka Rice DINGLE SID 2 7- (SP) 1 "V JOHNSON, Holly ATOMIC CITY/tba MCA MCA 1342 T Pic 12" Pic Bog DMCAT 1342 CD MCAC 1342 MC (F) Bag M( 
K-9 POSSE AINT NOTHIN' TO IT/This Beat Is Military ARISTA 112087 T 612087 1T (BMG) lLIMA FLYAWAY/tba FACTORY FACD 219 CO (PJ RWAN, Dominic THE GREEN HILLS ARE ROLLING STILL/Golden Dreams R1TZ RIH 199 7" RITZC 199 MC More Than Yesterdav/The ' •' " '1 """ )TCH WONDERFUL TONIGHT/Heortbreok MANGO ^ 12MNG 104 12" Pic Bog (F) a7C I FT'C PI AY HOI KF/IVprrir !. ersion) MCA MCA 13: ^(F) 

MNG 104 1" Pic Bog 
Bog MCAT 1337 12" 

LOVE CHILD ORCHESTRA (fea 

McCUREN, Malcolm & THE BOOTZILLA ORCHESTRA WALTZ DARLING/Deep In Vogue EPIC WALTZ 1 7" Pk Bag WALTZ T1 12" Pk Bag WALTZ C1 CD 
MELliNCAMP, John Cougar POP SINGER/JWs Quwtion MERCURY/PHONO- GRAM JCM 12 r P.C Bog JCM 1212 12" Pic Bag like A Rolling Slonc     ick It OulJR , iI'irv/1can RF/<Lrp airh tsa*rr*/ Pic Bag (BMG) 

IDS ON THE BLOCK YOU GOT IT (THE RIGHT STUFF)/(lnst) CBS 6531697 Pic Bag 6531696 12' Pic Bag 6531692 CD (C) •LAS, Neil 1WO BUSY EARNING A LIVING (TO MAKE ANY MONEY)/Fly ay PYRAMID PYR 11 7" "DVD 11 1 

ONE NATION WHAT YOU SE ou See Blues I.R.S. EIRS 11 

    2' (APT) i • PAWLAK. Andy SHE KEPT HOLD OF LOVE/Tum Again FONTANA/PHONOGRAM PAWL 3 T PAWL 312 12" Eskimo KissingPAWCD 3 CD (F) 
RAIN PEOPLE, The A LITTLE BIT OF TIME/Hiding Out EPIC 6548230 7" Pic Bag 6548236 12'Pic Bag (O REALLY SCHMALTZY CABARET BOYS, The OUTTA SIGHT OUTTA MIND/How Bia? Too Big! PYRAMID PYR 10 T Pic Bag 12PYR 10 12' Pic Bag (E) REM ORANGE CRUSH/Ghost Riders WARNER BROTHERS W 2960 T' Pic Bag W 2960T 1T Pic Bag Dark GlobeW 2960CD CD (W) REX SLEEPWALKING/Thirteen Frightened Girls CHRYSALIS CHS 3373 7" Pic Bag CHS 123373 12" Pic Bog Tears On A Wheel (C) SHAMEN, The YOU ME AND EVERYTHlNG/ReRaptyouare MOKSA SOMA 6 7" SOMA 6T 12' Ed's Bonus BeatSOMA 6CD c6 l/NM) SHY REPTILES TRAIL BLAZE/Overnight FONTANA/PHONOGRAM TILE 112 12' 
SKINGAMES YOUR LUCK'S CHANGEDMrabesque EPIC SGA 4 7" SGAT 4 12" 
SLABpDEATH'S HEAD SOUP/IVeraonl/SwHchbock Ride INK INK 740 7" Pic Bag 
STaIe OF MIND GOD ONLY KNOWS/tba BIG LIFE BLR 009 7" BLR 009(1) 12' 
STONE^OSES, The SHE BANGS THE DRUWlba SILVERTONE ORE 6 7' Pic Bag ORE T6 12" Pic Bag ORE CDt CD (BMG) STYLE COUNCIL LONG HOT SUMMER/Everybady's On The Run POLYDOR LHS 1 T LHSX 1 12" LHSCD 1 CD (F) SYLVESTER YOU MAKE ME FEEL (MIGHTY REAL)/(Versioni SOUTH BOUND SEI 700 7" SEWT 700 12" Slara (Everybody liOnelCDSEV   Over(A) SWT 700 CO Over And 

TAYLOR QUARTET, James BREAKOUT/Down By The River URBAN/POLYDOR Dance/Disc 
Pic Bag CDE IN VAMP TH 

l/Gid Called Whodini A&M AM 511 7" 

VE MADE ME (REMlXyGive II Away EMI-USA MT 66 T P.c Bog MT5 Postcard Pack MTD W 7" Lid Ed Pic Disc 12MT 66 12' Pic Bag Live: Cruisin'/Edge Of A Broken HeartCDMT 66 CO Hellrailers (E|"l ••W.A.S.P. THE REAL ME/Lake Of Foals CAPITOL CLG 534 WATERFRONT CRY/Saved POLYDOR WON 1 7" Pic Bag WONA 
WATKailsWaf"" ' "" WRIGHT>elma WRENOrRIGHT/ SPEND SiW TIME/(Version) URBAN URB 40 12"    —I'RE NOT RIGHT/(Version) r    CHAMP 12202 12" Pic Bog (BMG) m) CHAMPION CHAMP \t>lr Pic 

22 May 1989-26 M 

©S^Jon" 

-©r-Sii's nProvenc,^. 

Jbagri 
S5V 

h/lnnra 0-1.1- 

-r - 
IVtarseille 

III 

- Sfe-TrO^i^NEW SINGLE 
Tni;rH^<^^ACEIN THE SUN 

AVAILABLE ON 12"/7/CD 
ORE T 7/ORE 7/ORE CD 7 

ORDER FROM PINNACLE TELESALES: (0689) 73144 
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POSTING RECORDS? 
Don7! leave 

RING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS 
Contact: Kristina on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgale Street, London N6 5JL Telex; 267363. Fax; 01-341 1176 

/IGITAL 
IMPORT 
s 

THE US SPECIALIST CD 
WAREHOUSE 

OFTWARE 
Company 

— Fully computerised 
— Weekly new releases 
— At the best prices 

Phone us for your catalogue and credit application form 
Tel: 0222 473474, Fax: 0222 472324 

DISPLAYING SUCCESS 
Spong Retail Systems design and build a range of raslom-mnde and ei-stods poinl-of-sale displays to insrease Ihe risibility and impact of yoor tecosds, cassettes, CDs and videos (or mojcimum selling power. Our Price and Woolworths have all benefited from oar erpectise. Find oal how we con help your business to display 

CHIEF TECHNICAL EHGINEER 
Major West End Studio facility required CHIEF TECHNICAL ENGINEER. 
The successful applicant will be fully conver- sant with latest Digital and Analogue tech- niques with proven track record within the in- dustry. He will be required to head an installa- tion team for the imminent relocation of this major studio complex. Excellent salary/ bene- fit package. 
Apply Box No. 1741 c/o Music Week 

Record Producer Management Marketing assistant/PA 
To book 

your space 

MARKFTPLACE 
call Judith 

on 
387-6611 

X255 

compiws worid wdc. This is a 

would be doing simihr work buhat area 
Afffy in writing with CV to: Stephen Budd, Roar Management. Box Mty 67 Gloucester Avenue, 

WHAT'S A GOOD BLANK TAPE? 

Ili?! WHAT HI-FI 
BEST BLANK 
TAPE 1989 

fROft 
UNIT D »5 m INCHBROOK TRADING EST Fx ^ /l: L WOODCHESTER * 1 

■s STROUD GL5 SET ., . 
S 045383-5500 

Jersey 
The Island's premier 

TAPE & CD SHOP positioned in town centre. Fully fitted with lift racking and storage units. Turnover in excess offVi million. Enquiries from principals only. 
Please contact Bo* No 1743, c/o Music Week 

DJ Record Cases 
ALL SIZES — WHOLESALE PRICES 

TRADE ENQUIRIES WELCOME 
Ring: 01-856 4777 for rep to call 

62^ 
Iproductionii and most c the music i r relocating sition. In audition wp 

;rc=,c 

id Productions is the largest and mi thandising company serving the music industry. - "-'ail S licensing Dhector relocating to the US 

mo. r h Nm mimmm 

The. One. /"top* 
OUR PROMOTIONAL PRODUCTS from Concent 
radverlisemnl In next week's Music Week Miiketplsix .ytage. 1 cwi us WH ./TagtSiiaiiiwuimm, 

—-Togc. 3 Promotions  

 rtogc.3 Internotiono!' 

STUDIO FOR SALE 

A WORLD OF 

OFFICES 
TO LET 

0952 616911 

•22^22EEiE Must be seen 
Call; 01-482 5272 
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ZOMBA GROUP OF COMPANIES 
Purchasing Manager 

The Zomba Group of Companies is a rapidly de in Willesden, North West London whose busi manufacturing of records and tapes, music pi and allied activities. The group has expanded in all areas over the last few years and now needs to establish a structured purchasing department to co-ordinate the purchasing of goods and services for its London head office. The department will be headed by the Purchasing Manager who, ideally, will have substantial experience within the music business, perhaps one of the majors, in either a production or office managemenL environment. Responsibilites will include the negotiation of prices, discounts and payment terms, as well as the introduction of a tightly controlled ordering system. Strong communication skills are essential as the Purchasing Manager will need to liaise closely with all group departments as well as suppliers. The remuneration package will reflect your experience and ability and 
Applications should be in writing, with details of current earnings to: Julian Appleson Zomba Group of Companies 165-167 High Road, Willesden, London NW10 2SG 

All applications treated in the strictest confidence 

ROUGH TRADE RECORDS 
The fastest growing independent record label and part of the international, employee-owned Rough Trade Group wishes to recruit a 

UK Marketing Manager 
The role ... the successful candidate will join a small professional team of managers and will assume responsibility for developing a strong and effective marketing strategy with the primary brief to create and see through successful imaginative campaigns on all our releases. 

Background ... the Marketing Manager will have already demonstrated marketing skills in the record industry or in a related or similarly orientated type of business. 
Applications with full CVs to: 
The General Manager Rough Trade Records 61 Collier Street, London N19BE 

ASSOCIATED VIRGIN LABELS require 
PRODUCT MANAGER 

A.V.L. is the Marketing, Promotions, Press and Sales Centre for Virgin's "associated" labels: Siren, 10, Circa, Virgin U.S.A., E.G, and Enigma. 
Due to rapid expansion through an excep- tional degree of success, an opportunity has arisen for a talented Marketing Person with Record Company experience, to join our young go ahead team — Salary Negotiable. 
If you feel you have the relevant experience required please write enclosing full C.V. and day time telephone number to; 

Cathy Cooper. Virgin Records Ltd, Kensai House, 553/579 Harrow Road, London W10 4RH 

CARTEL WHOLESALE 

TELESALES PERSONS/TRAINEES to join its successful regionally based telesales operation. The vacancies are in our Scottish (Edinburgh) and Midlands (Warwick) offices where the successful applicant will join the es- tablished sales team in selling a product range which crosses the artists boundaries from Yazz/Erasure to Napalm Death/Extreme Noise Terror. 
If you have limitless energy, good interpersonal skills, knowledge and under- standing of product in the marketplace and a desire to join a rapidly expanding employee owned company, please apply in writing with 
The Sales Manager, Cartel Wholesale, 61 Collier Street, London N1 9BE. IlIllH 
Please mark your envelope TS891 !_ Applications close 26th May, 1989 | 

TRUST 
PRESS OFFICER 
Central London. Salary negotiable Contemporary Dance Trust is the umbrella body for London Contemporary Dance Theatre, London Contemporary Dance School and The Place Theatre — making up the leading contemporary dance organisation in Britain and Europe today. The re Communi intly appointed Head of Marketing & lications is looking for a dynamic and Press Officer, who will maintain the Trust's existing excellent relationships throughout the arts media whilst developing coverage into broader leisure and lifestyle print titles and broadcast slots. S/he will also be closely involved in activity surrounding the arrival of the Trust's new Artistic Director from New York later this year. Applicants should have at least one year's experience of media liaison, combine creative flair with a determination to achieve results and have a genuine interest in one of today's most radical and innovative performing arts. 

Chris May Head of Marketing & Communications Contemporary Dance Trust The Place, 17 Duke's Road London WC1H9AB 

ZOMBA MANAGEMENT LIMITED 
GENERAL MANAGER An excellent career opportunity exists for an ex- perienced executive to join Zomba Manage- ment, the leading producer management com- pany. Based in our N.W. London headquarters, the successful applicant will be responsible for co-ordinating and developing the careers of our producer and mixing clients. The ideal candi- date should be self-motivated, a good com- municator and negotiator, and have a knowl- edgeable musical understanding that en- compasses diverse styles of contemporary mu- sic; pop, rock, dance, etc. Additionally, prior ex- perience in a management company, or in A&R or the Business Affairs area of a record com- pany would be an advantage. We offer an attractive salary commensurate with experience, plus medical insurance, non- contributory pension scheme and additional benefits appropriate for this important position. Reporting to the main board directors, this posi- tion holds great prospects for personal and pro- fessional growth in a company known for its independence and very high creative standards. Apply in writing detailing your career to: Ralph Simon, Zomba Group of Companies Zomba House, 165-167 High Road, London NW10 2SG All applications treated in strictest confidence. 
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ROYALTY AUDIT MANAGER London firm of Chartered A  panding royalty audit department requires Roy- alty Audit Manager. 

in advantage but no 
Salary negotiable. 
Please reply in confidence to; 

Music Week Box No. 1742 
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| LP*LLP 120 CASSETTE. LLK120 

CD •LLCD120 
LIMITED EDITION 

PICTURE DISC-LLPPD 120 
"RAGING SILENCE IS A MUSICAL TRIUMPH" — METAL HAMMER "HEEP HAVE RETURNED WITH AN ALBUM FULL OF QUALITY AND STRENGTH" — MUSIC WEEK "... THUMBS UP ALL ROUND AS BOX AND THE BOYS REMAIN VERY 'EAVY. VERY VMBLE AND VERY 'APPENING" — R.A.W. 
" ...AN IMMENSE SLICE OF AOR" —KERRANG! "... ONE OF THE FINEST ALBUMS TO WRAP ITSELF AROUND THESE EARS" 

— METAL FORCES 

ALSO AVAILABLe 
trne siNqte 

HOLD YOUR 
HEAD UP" 

7" LGY 67 12" LGYT 67 
MARKETED & DISTRIBUTED BY PRT 
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WHATEVER JOKES might abound about the lifestyles of record i company chiefs, one has to concede that they are busy people. So, when they offer their time and an opportunity to talk about subjects of direct concern to the retail trade, dealers would i surely be mod to spurn the chance to get their points of view across to these key decision makers. Yet that's just what hap- i pened lost week as messrs Banks, Mason, Perry, Powell and Webster hit the road (see pi). In Newcastle the MDs even outnumbered the dealers and by the time the three dealers (two of them were from one shop, but well done all the same) turned up at the hotel, the dealer liaison committee had quite sensibly repaired to a local hostelry for a bite to eat. It has to be said that record shop managers and staff are also busy people and probably needed every conceivable reminder and incentive to attend, from personal invitations and letter re- minders, to a tangible reward for attending. Perhaps if dealers were fold they could actually negotiate an individual file dis- count on the spot, more might have attended last week. But, of course, file discounts don't exist, do they. More seriously, if independent retailers don't get involved and speak up for themselves, if will only reinforce the inevitability which few ap- 

YES, IT'S the cassette single — official. 'The entire BPI council hales the word 'cassingle'," soys EMI's Rupert Perry ... Don't suppose it put much of a dent in the £46m for half the record company but Chris Wright held a street party for all Stratford Place staff... Entertainment UK's Dave Cross is grateful for messages of support on the launch of the in-house Union label but Dooley suspects the welcome from major record compan- ies has not been universal ... Responding to suggestions that EUK chief Mike Sommers (now BPI-eligibfe through the launch of Union) had been nominated to chair the BPI, Sommers him- self exclaimed something we couldn't possibly reprint and added; "Somebody's puKing your leg mightily" ... The pop publishers are on the march again at the Perfonming Right Society where six of the eight candidates for the four council vacancies are from the popular side of the fence and fancied runners include Stuart Hornall (Rondor), Steve Lewis (Virgin), Paul Curran (BMG) and David Simmons (Filmtrax) ... Brad Aspess is a little smug over the fact that the first visitor to his La Manga Country Club retreat on the Costa Lotta, Pinnacle's Steve Mason, lost at tennis, taking just four games in three sets ... Reading MWs news analysis piece on Aspess's rise, one wonders if other budding entrepreneurs might use his story as a blueprint for their own success... Anyone missing vital U-matic tapes and a less vital raincoat, lost on the return flight from IM&MC in Amsterdam will be pointed in the right dii£cfloff;by> Dpjjley 

PACK rr.....WRAP IT SEAL IT.... 
SLEEVE IT.....SHRINK WRAP IT. 

m-wrapping machines supplied by 
They're the ideal choice for small and medium size product protection, and not only offer a superb presentation, but can make huge savings in lime. ' ' ' 1 and labour costs into the bargain. be used to suit many types of product, producing anything from 400 packs per hour to as much as 1000 packs per hour at your disposal. You can change everything for the better when you change up to a DEM. DEM and Inpac manufacture a range of semi automatic and fully automatic L sealers, sleevewtappers, horizontal form fill seal machines and shrink tunnels. Besides the standard range of over 50 packaging machines your requirements for conveyor systems and collating equipment can also be 

newtec 

MB 
Q 

HARDENED HEAVIES: Manager Rod Smallwood and WASP guitar- ist Chris Holmes help launch the Hard 'N' Heavy video series, 

ONE FOR your collection: EMI managing director Rupert Perry thanks the compan/s Manufacturing and DistribuHon Services division tor help with Cliff Richard's Private Collection. 

POPPING IN again; Barbara Dicbon visits John Menzies in Princes Street, Edinburgh, to pro- mote her album Coming Around Again. 
AT A LUCINDA; At Virgin Mega- store, Oxford Street, Lucinda Wil- s fills in time with an impromptu Australia House. James Morrison i 

n 

CAIN AND able: Raising Cain get the backing of A&M. 
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CHARLY VIDEO PRESENTS 

SWINGTINEVII DEOC OL LEG ION 

The definitive video survey of the swing era 

wiiKwnon SMHGmKOUKTWH 
MEET THE BAND LEADERS . 

5 r/ 'ikSddji 
VOLUME 2 

 <23 • ' 

■ |l ■ - " "T 'f'— V1DIAM3 VID JAM 4 MEET THE BAND LEADERS BAND LEADERS TEX BENEKE, RALPH FLANAGAN, LES & TEXBENEKE, GENE KRUPA, LARRY ELGART, VAUGHN MONROE. STAN KENTON. 
MEET THE BAND LEADERS ... MEET THE BAND LEADERS COUNT BAS1E, LIONEL HAMPTON, HARRY JAMES, RAY McKINLEY, DUKE ELLINGTON. SI ZENTNER, RALPH MARTERIE 

Volume 6 

VID1AM5 VIDJAM 6 MEET THE BAND LEADERS S™6 WND LEADERS LARRY CLINTON, JIMMYDORSEY, WWRENCE WELK, RUSS MORGAN HAL KEMP, JAN GARBEK. RED NICHOLS, BUNNY BERIGAN, 1NARAYHUTTON. 
dealer price VID JAM £6.9S 
Step into Swing society 

ORDIK NOW FROM YOUR CHARLY 
CHARIY RECORDS LTD., 156/166 ILDERTi 

(.,,63,-.6. 
DIRECT FROM 
r LONDON SE15 INT 


