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rollowing his Triple Platinum 'All The Best' 
compilation, Paul McCartney returns to the forefront 
of contemporary popular music. 
A year in the making, 'Flowers In The Dirt' contains 
four of the much anticipated McCartney/Mac Manus 
songs as well as production collaborations with Neil 
Dorfsman, Trevor Horn and Steve Lipson, Mitchell 
Froom, David Foster, Chris Hughes and Ross Cullum. 
Amongst musicians featured on the album are Hamish 
Stuart, Chris Whitten, Linda McCartney and Robbie 
Mclntosh with guest appearances by Dave Gilmour 
Mitchell Froom, Nicky Hopkins and Elvis Costello.' 
"'Flowers In The Dirt' easily stands as McCartney's best album since 'Tug Of War' and song for song may 
rank with his 1973 Classic 'Band On The Run'" 

Jim Henke: Rolling Stone: May 1989 

LP: PCSD 106 • Cassette; TCPCSD 106 ■ Compact Disc; C 



OWERS IN THE DIRT 

The Campaign 
^TV support week I, London 

Central, Granada, Yorkshire 

^National and full colour music 
press advertising 

.^Nationwide 16 sheet poster 
campaign, including I week 
pre-release teaser element 

jj^Major countrywide point 
of sale activity featuring 
3D displays, posters, cut outs 
and silk flowers 

^Jhiclusion of^^^Brave F^^^^^^^ 
video on all ins tore videos 

^Promotional campaign including 
8 part Radio One Paul McCartney 
story and peaktime BBC 1 TV 
special on the albmtn w^k of 
release ' 

^Compact Disc and Cassette 
feature Extra Track 

Order now from EMI Telesales: 01 
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Fine quashes 
hopes of CD 
price cuts 

QUINTA DO LAGO; Any prospect of compact disc price reductions have been firmly squashed by David Fine, president of PolyGram International, at the group's annual 

kicked off the five-day meet- n Portugal's Algarve coast, ilso posted a warning of CD facluring capacity problems 
TO PAGE FOUR > 

Global warming In retail ccimpetitlon 

X^WH 
xception of the Ameri- scheduled for can Tower, each of those compan- the world. The ies feels it can succeed In foreign ey where both markets because of the underlying 

Outsider Ellis 

takes BPI diiir 

PWL's historic hat-trick 

N ELEVENTH-hour nominaHon UK record industry trade body, as led to the election of the first ~ 5I chairman to come from outside e organisation's top ranks. Subject to ratification by the an- jal aeneral meeting, Chrysalis co- close vote, cms < •under Terry Ellis will be the first were the only two Dn-council member to chair the ward for considera 
Obersh nd Oberstein 

pany which has no affiliation with the BPI. However, the BPI's statutes allow for people from outside the organisation to be elected to the 
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;ed, when Peter Jamieson   .oted into the post in 1988, by the BPI he faced competition from former Spotlight Publications managing Since leaving Chrysalis, Ellis has director Jack 11 
it house — ited by Obersteir 
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YOU TOO CAN LOOK LIKE THIS 

mm 

(without the new stuff from Chrysalis)^ 
CHRYSALIS 
GHOST DANCE Down To The Wire CHS (12) 3376 

JOHNNY DIESEL & INJECTORS Soul Revival CHS (12) 3383 

ONE 
CHS (12) 3375 

COOLTEMPO 
CANDI McKENZIE MILLI VANILL Blame It On T COOL (X) ISC 

ENSIGN 

ALBUMS 19th June VARIOUS ARTISTS This Is Garage (Z) CTLP 12 CCD 171 
LIVING IN A BOX Gatecrashing (Z)CDL 1676 CCD 16 

COMING SOON... THE BIBLE. TERRY HALL. ADEVA. MOTORCYCLE BOY, DEBBIE HARRY, JELLYBEAN, ROMI & JAZZ 
ORDER THROUGH CBS TELESALES DESK: 0296 395151 

Chrysalis 
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TV support for 
DG's Domisigo 

POLYGRAM IS launching a nalion- ol TV advertising campaign to sup- port the release on the Deutsche Grammophon label of Placido Domingo's The Essential Domingo 
, „ will include co- 

its new 241 cassette series this 

on one tope and the first batch of seven releases include The Police, Suzanne Vega, The Carpenters, Bryan Adams, Joan Armatrading, Elide Brooks and Supertromp. The dealer price for the cassettes will be £4.25. • PARKFIELD ENTERTAINMENT is launching its Stage Door Series of 10 compact disc titles on June 12 to coincide with the 50lh anni- versary of the outbreak of World War II. Artists include Big Crosby, Al Johnson and Grade Fields and CDs will be avoiloble ot ( 
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Si NEW 7" & 12" (7)BFORD 4 OUT NOW LOVE CHILDREN UNITE IN DISCO FRENZY 
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'Handshake' on PRT 

management buy-out 

New company structure 

shapes Zomba's future 

£ latSUta «°?s 
=,.="»ztr .is r„is^ «n,£.0t: Limited This division will be re- aaina director. 
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Local radio boom as plans 
allow for 500 new stations 
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the concert video 
THE VALUE OF IGNORAINCE 

songs from 'the lion & the cobra' on I.p., c.d. & cass. 
Chrysalis 





POPULAR ALBUM IN THE WORLD. H 

«J THE LAST FOUR MONTHS, AND IT'S STILL ONLY JUNE. LOOKS LIKE IT COULD BE ANOTHER RECORD BREAKING YEAR FOR LONDON. 



BETTER 
PRESENTATION 

MEANS 

So mrF&srm 
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BETTER BUSINESS 
Admittedly looks aren't everything, but the better the impression you make in your sales area, the better your chance of beating your opposition in the fiercely competitive music retailing market. Our close involvement with retailers, both large and small, has given us the experience to build a range of skills and services designed to provide the modern retailer with a welcoming and efficient sales platform. 

* We offer a full store design, planning and installation service, to ensure inviting and organized interiors. * We use experience and skill in the design and manufacture of effective merchandising and display equipment which is easy to browse and select from, easy to stock and easy to change. * We are licensed credit brokers and can arrange attractive leasing terms on our equipment, e.g. the cost of equipment only to meet the needs of a typical 250 sq. ft. sales area could be under £30 per week. For a better impression of us, a full colour brochure and any further information ring 

APOLLO SPACE SYSTEMS 
LTD. 

TEL: (0773) 812800 
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Ringing the changes 

— the Milner's tale 
TWAS THE night before Christmas, and not even the gentle jingle of till bells could be heard. In the counting house, Dave Miiner was counting out his money — then suddenly realised that he wasn't enjoy- ing it as much as he used to. So if was, then, that a shop 

cessful trading lost its indepen- dent status when Miiner de- cided to sell Romford's Down- town Records. Calls to the multiples resulted in varying degrees of expressed interest ana, ultimately, a deal with HMV. Ask him now why he de- 

DMC: mnning away 

with the Morth West 
A NORTH-western retail group is claiming to be the UK's second- largest independent record dealer after the opening of its ninth outlet. Mike Horgreaves, owner of DMC Ret ■' 
he is emphatic thot not stopped growing. DMC's lot ' ■ —  in Kendal two existing shops in s and others in Lancas- Workington, Dumfries, I Howick. Plans are be- 

ar three shops per year as tinani 
ffargreaves says his expansi has, apart from assistance from bank, been entirely financed by trading surplus from existing shops. "Once one shop gets on line and starts trading profitably, I immedi- ately start looking at other towns. I just^ want to keep on growing. "It's not the money that keeps me gomg,^ it's the enjoyment." 

where product is despatched 
Horgreaves, who d self as "sole trader an manager," says he Irii 

Our Price and have got a reason- able population in the right age group". He adds that he does not 
town in which he opens a shop should have "a good feeling". 

"They always seem to me to pi a lot of people to do a job Ih you could do yourself. They see to have so mony people doing : many jobs that are pointless." 

cided to hand over the running of a business he had spent a decade building and ne re- plies: "I was beginning to lose interest. I've been selling rec- ords for 15 years — virtually since I left school — and I've been on this site for 10. "I've always enjoyed it, right up until last Christmas. I've al- ways thrived on pressure, but there comes a point. "I remember the Friday be- fore Christmas when I sat down about one in the morning to start counting the day's money. There was about 12 or 15 grand. I know there aren't many shops that do that; I know some that don't take that in a year. But at that time in the morning I just thought 'why am I doing this?"' Miiner knew that HMV was interested in moving into Rom- ford and, after calls to the other multiples (some of which were not even returned, he says), he and HMV reached an agreement to their mutual benefit. He adds, though, that he has "very mixed feelings" about seeing his store change its col- ours out adds that he looks back with pride on his days in 
"We really were damn good at selling records. In our time here there have been four other indies in the town that have closed down. I honestly think that we were the best one-shop indie in the country." 
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Making mountains from Moles' bills 
by Selina Webb 
Despite being less of an attraction than the Ro- man pools, Bath's tiny Moles Club is proud enough, proclaiming itself "the Marquee of the West Country". In the last decade its stage has been graced by The Cure, Euryth- mics, Smiths, Tears For Fears and dozens of other notables, all at- tracted by Moles' reputation as the place to warn up for lours. At least the straw n scrumpy prejudice has been shaken off, but when Moles decided to expand its operation to include a record com- pany and studio, reactions were less broad-minded. 
tion deal the response couldn't have been worse, the total apathy , was incredible," fumes Moles label manager Martin Telling. "OK, we might have one stranaof straw in our hair, but so what? We've created something that no-one's managed in London — a success- ful venue, studio and record com- pany all under one roof." Attracted by the possibilities of recording the eminent and (poss- 
performing downstairs, club owner Phil Andrews joined forces with fel- low Bathonian Martin Telling to es- tablish the studio and record com- pany in June 1988. 

Andrews, dressed smartly in C&A casuals and looking only a few of his 35 years, is an unlikely nightclub owner. In contrast, 26- year-old Telling looks the part but turns out to be equally unfeasible — he left a lucrative career as a City stockbroker to come to Moles. together they believe they've cracked the parochial attitude of the record industry and Telling reckons he's taken "very, very seri- ously" these days when he visits London on Moles business. The duo go as far as to claim their loca- tion and relative inexperience is an advantage. "We're one step away from the game here, we're free to do things our own way," explains Telling. "Also, as neither of us has run a record company we have no pre- conceptions of our limitations." Moles has already left the tracks by having two distribution deals and, effectively, two record com- panies: Moles Records, distributed by the Total Record Company via BMG for the mainstream pop/ dance product, and Moles Interna- tional via Revolver and the Cartel for traditional indie bands and live recordings. "All sides agreed it would be OK to do things that way, so we did," explains Telling. First Moles signing was Bushmen Don't Surf, a seven-piece Afro-jazz group who, Telling claims, have Been held up by Peter Gabriel 

A 

"We's-© ©Bae step mamy i}p©m tla© gome laei?e, we'B-® feee d@ ttEaiiragjs ©Mr MARTIN TELLING (left) and Phil Andrews, the 
ed live in the club — with crowd ergelic dance track, with noise removed — and cost less than £1,000 to put out. Sharing the roster are pop/dance acts Shrine Of 8, Sum- Of Love and Urban ' 

toTw shortly. According to Andrews, the m 

-e is the brainchild of Sin< 
Champion Records while the four 

'riting duo Mathias .  io seem definitely chartbound with their mix of poppy and Larmorna's Stevie Nicks 
- 17-year-old Lamorna w 

□ factory floor-sweeper and nas never been further afield than Manchester, while Mathias is son of a leading German classical mu- sic composer. "The objective of the Moles rec- ord labels is to become the focal point of music in the Southwest and to provide a credible outlet for both indie and chartbound bands," says Telling, "Just because we're a piddling little indie it doesn't mean our releases won't have an impact. Everything we put out we'll be giv- ing the full works too." 

Brother Of Mine 
sww wwsmsrj rwc 

RELEASED JUNE 12th ON LIMITED EDITION GATEFOLD 7" (112444) 
12" (612379)- 3" CD SINGLE (162379) 

RELEASED JUNE 19th 5" PICTURE CD SINGLE (662379) ■ 12" CASSETTE SINGLE (410017) 
LIMITED EDITION 10" SINGLE FEATURING ROGER DEAN PRINT (260018) 

ORDER NOW FROM BMG TELESALES ON 021 500 5678 AWVUA ^ OR YOUR LOCAL ARISTA FIELD FORCE PERSON 
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Warner Chappell 

congratulate 

Tanita Tikaram 

on the phenomenal 

success of 

her debut album, 

Ancient Heart, 

us 

ii 

WARNER CHAPPELL.WE'RE THE BUSINESS. 

brjfgne music 
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