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SBK Records — thinking big 
SBK RECORDS aims to be more like CBS or WEA and not a special- ist or indie label in terms of its A&R 

That is the message from r 

the eve of the company's first re- lease following the setting up of the ioint venture with EMI Records. 
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RICHARD BRANSON'S plan to MCEG, which is involved in 
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Publishing 1! US charts It The Other Chart « Dance chart 2: Airwaves; Is BBC blocking London FM airwaves? 24,25 Airplay action; CD chart 24 

DM summit: 
accord comes 
from Athens 
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AVAILABLE ON 
7", 12" <& CD SINGLE 

Order through Polygram 01 560 6044 or your local MCA representative 



^ PARK FIELD 
"JBTE-NTERTAINM E N T 

Are pleased to announce 
the results of their parent company 

which are a record for the 6th year running 

APARKFIELD 
SK"G R O U P P L C 

Turnover up ,34% to £293.6m 

Profit before tax up |p3% to £23.2m 

Earnings per share up 40% to 34.Op 

Dividend up 71% to 12.Op 

Parkfield Entertainment would like 
to thank their customers and suppliers 
for their continued support and look 

forward to further success in the future. 
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• POLYDOR IS backing the re- • PARKFIELD MUSIC is promo lease of Themes by Vangelis on ing the release of Max Bygrave July 10 with a national TV advertis- Singalongawaryears with a TV ac ing campaign which breaks in vertising campaign in all regions Granada, Central and Thames, between August 14 and Septem- There will also be radio advertising ber 8. The September release co- on Capital and LBC, national press incldes with the 50th anniversary advertisina, national displays for of the outbreak of World War II shops ana full promotional work, and the campaign to support the re- 
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• GARY NUMAN'S as yet untit- 
inOrtobelT coincide wtthba UK 
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Music, video investments 

treble Parkfield profits 
PARKFIELD ENTERTAINMENT has lion market. It has arranged deals made to the development of the more than trebled its pre-tax with 250 of its customers to convert division. Feldman joined Parkfield profits to £9m over the last year their outlets to video shops under in September in 1987 when the following substantial restructuring the Ffollywood Nites banner and group bought his company Holly- and investment in its video and mu- plans to have 1,000 such outlets wood Nites. 

£S255 ipiil MS'i 
s- 

The 
Charity lunch gives major 
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New Hole 
tunes up for 
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HEELS TODAY... 
GONE TOMORROW 
CHA CHA HEELS - THE REMIX TO STOCK 

12" Remix 612 332 released 10/7/89 
Eartha Kitt and Bronski Beat 'Cha Cha Heels' 

7■ 12 ■ CDS 
Order now from BMG Telesales or your Arista field force rep. 

ARISTA 

KITT 
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DAT summit 

is the culmination of a series of talks between the hardware and software industries which began at the end of 1 986. The resistance so far was a result of record industry fears that massive home taping via DAT 
""At the same lime, the hardware 
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EMI targets existing plants 

for new CD production site 
A NEW EMI European compact pected to be in operation by late are expanding to fulfil projected disc manufacturing plant will be 1990, will house modern sales requirements in autumn oy sited at one of the company's exist- monoliner machinery offering an and'90," he says, ing vinyl and cassette operations in increased turnaround time. EMI currently produces 60 per eiLr Erance, Germany or Hal- 
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Out-of-court settlement 
repcuecs on Deaiies viaeos 

Paul McCart- W<^<= ^a, the 

scoops sell through award 
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BPIAGM SBK Records 
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BRIKriMO 
NEW YORK: Zomba's Jive Records and Silvertone label have reached an agreement with BMG Music International for worldwide marketing and distribution excluding Japan, Africa, the UK and B 
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T.V. & RADIO ADVERTISING BREAKS 17TH JULY IN LONDON AND GRANADA. 
FULLY NATIONAL FROM 31 ST JULY. 

OUTSTANDING T.V. COMMERCIAL DIRECTED BY CHRIS ASHBROOK. 
COLOUR PAGES IN MAJOR CONSUMER PRESS. 

HEAVY CLUB PROMOTION WITH COMPETITIONS, AND A PRESS AND RADIO BLITZ. 
MASSIVE POINT-OF-SALE CAMPAIGN. 

A JUMPER FOR THE SUMMER! 
Order now from BMG Operations on 021-500 5678 marketed 
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BETTER BUSINESS 
Admittedly looks aren't everything, but the better the impression you make in your sales area, the better your chance of beating your opposition in the fiercely competitive music retailing market. Our close involvement with retailers, both large and small, has given us the experience to build a range of skills and services designed to provide the modern retailer with a welcoming and efficient sales platform. ★ We offer a full store design, planning and installation service, to ensure inviting and organized interiors. 

equipment which is easy to browse a  easy to stock and easy to change. * We are licensed credit brokers and can arrange attractive leasing terms on our equipment, e.g. the cost of equipment only to meet the needs of a typical 250 sq. ft. sales area could be under £30 per week. For a better impression of us, a full colour brochure and any further information ring 

APOLLO SPACE SYSTEMS 
LTD. 

TEL: (0773) 812800 

With a little HELP... 
Encouraging punt- ers to dip into their pockets has never been 

Getting lliem into your shop to buy one product is the hard- est part. Then once they are in- side the door you have to per- suade them to buy something 
If you are a music retailer, you probably know that once people have bought the item they came in for they will more than likely walk right out again. Imaginative displays within the shop might just catch their eye but perhaps another way of getting them to turn back to- wards the till is to tempt them with something different. This is what Terry Blood Dis- tribution aims to do for video dealers with its new Home En- 

HELP. The idea is to provide video retailers with music prod- uct, and possibly T-shirts, to help diversify the content of the 
The HELP scheme offers in- dependent retailers a range of special deals allowing them to broaden their business into dif- ferent sectors of the home en- 
TBD sales and marketing di- rector David McWilliam says the package is primarily aimed at sell through video dealers 

but has just as much potential for record retailers. McWilliam is now looking at ways of adapting the package tor rec- ord shops. "Part of the business we are involved in via the music indus- try is the supply of music racks to various retail chains and outlets," he says. Included in the HELP video package is a display rack that will stock up to 100 sell through titles, 60 compact discs and 75 audio cassettes. TBD will select the stock from its own range of titles which in- cludes bestseller and budget product. The racks will be updated by TBD on a monthly basis so that new titles will replace old stock in all formats. Another part of the HELP plan is the selling of T-shirts. At this stage, TBD is doing this purely in association with the sell through videos but the op- portunity is there to expand into music as well — just as multiples such as HMV and Vir- gin have done. In the past, dealers have been reluctant to get involved with the sale of T-shirts, usually because it has been difficult to find a regular supplier. TBD has secured a distribution deal with T-shirt manufacturing company Why Not — but these 
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'Part ©f f h© 
b©sisness we 
ear© involved 
m viea tlhe 
music industry 
is the supply 
of music racks 
to vorious 
retail chains 
and outlets' 

will be just film titles. The first batch of 15 T-shirts will all feature differ- ent leading titles and will have a dealer price of £4.99. Dealers who sign up for a package of 80 will receive a free display unit. As part of the HELP package, TBD is also introducing a buyback scheme on certain titles where two or more units are purchased. McWilliam adds that any dealer participating in the HELP scheme 
with or without the T-shirts. 

purchases, up to you, the retailer, i initiative. Look around 

PROVIDING Wokingham were Fuzzbox cial director Neal Afherton outside 

WEEK 

KEVAN WILKINSON is a recent recruit to the Cartel south east sales team covering the West End and central London, Coming from retail himself, Wil- kinson's experience and broad musical knowledge have helped make the transition across the counter easy and enjoyable. This is reflected in his successful record to date. A keen cyclist, Wilkinson is look- ing at the current transport strikes with optimism. "If I gel my trailer built in time I should have no prob- lems getting those rush orders in, 
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CHEQUE CARD COMMITTEE 

THE MOST EFFECTIVE WAY TO COMBAT 

CHEQUE CARD FRAUD. 

The most effective way to combat cheque card fraud is also the simplest - 'Check it Out.' Using your eyes and staying ALERT, even in this age of high 
technology, remain the key defences against fraud. We have developed our cheque cards so that they are highly 
secure, but last year £21 million was still lost to cheque card fraud. Together we can cut that figure. 

It is vital that all staff remain ALERT to cheque card fraud. All counter staff should be aware of the cheque card checking 
procedure and the importance of following it every time a cheque 
is issued as payment. And with the forthcoming introduction of higherlimit cards for certain customers,the need for staff to'check 
it out' will be even greater. Further details of the higher limit cheque cards will be announced later in the year. 

To help keep staff ALERT to the problem of cheque card 
fraud, we've designed some checking procedure memory joggers in the form of posters, till stickers and badges. 

To receive packs of the material, fill in your details in the space 
provided-they are free of charge. 

Additionally, we have produced a new training video. If you 
require a copy, at a cost of £750 (inc. postage and packaging), 
indicate below and enclose your cheque payable to Hilt & 
Knowlton (UK) Ltd. 

-K- 

Numberoffree packs required | | 
Number ofvideos at £750 required | | 

CHECK IT OUT 



DISTRIBUTION 
f @ P 1 M © 1 i 
TOP 40 SINGLES 5 JOY AND PAIN 

6 JUST KEEP ROCKIN' 
4 2 5 ^OHT BACK WHERE WE STARTED... 

CHILDREN OF THE REVOLUTION I'M A MAN/YE KE YE KE 
10 8 10 

,0 HELYOM HALIB 3 LOVE BOMB BABY 
7 FERRY'CROSS THE MERSEY 
2 THE FLY (ZOBI LA MOUCHE) 5 WORK IT TO THE BONE 2 WHO'S IN THE HOUSE Kool Ko»/Biq Lifa KOOUfl 501 (A) i 
2 SALLY CINNAMON 

Dnir.WANTfXVWPAq ) 
23 19 24 28 25 35 

, AFRO DIZZI ACT 
;h beat/bauhaus 9 BONNIE WEE JEANNIE M( 5 MY TELEPHONE 

■ BRING FORTH THE GUILLOTINE 
7 JUST LIKE HEAVEN 
t PEOPLE. HOLD ON 

Profile PBOFtT) 246 (P) 
,2 JOY AND PAIN 2 ALL OVER THE WORLD 
4 LET ME SHOW YOU 

TOP 20 ALBUMS 
' ' 8 ™S2£PREAS0NS 

I ANYWAYAWANNA 

j 6 ,5 3 FEET HIGH AND RISING 
2 COUNTERFEIT EP 
3 RAY MOORE - A PERSONAL CHOICE « THE CIRCUS 
2 PARADISE REGAINED Repobfa UCIP02Q ll/BEl ; 
1 HOPE AND DESPAIR 

4 BROADV/AY THE HARD WAY 
Ic Week from Gallup Data 

INDIES 

K I N 
by Dave Henderson 
AS THE world's musical heritage gets reissued on CD or cut price LP, Mute has picked up a mere eight titles from the legendary German art rock ensemble Con and released them all on CD this week. The series includes some of 

B Soon Ovei   Monster Movie, Incandescence and more. Expect a revival of weird, electronic rock with a heavy beat and the re-emerg- ence of 23 Skidoo in the coming weeks. Next up? It could well be the FauH CD collection from Rec- 
bright spark will license the semi- 
A TOUCH more modem. Ameri- can trio Two Nice Girls (there's a ploy on words there some- where), release their debut UK album, simply titled 2 Nice Giris, on Rough Trade through the Car- tel, on album and CD. It blends a million influences, at times resonating in true Joni Mitchell style, while their hybrid mix of The Velvet Underground's Sweet 
Love And Affection really Re- serves to be heard. Also in the latest botch from Rough Trade, The Wygals chime on in a high- ly palatable guitar chime on the intriguingly titled Honyocks In The Withersoever. 
BACKTRACKING YET again. Ace's million labels has yet more from a var- 
Chip Players on their Pain album for the Southbound label, on album and 
vC.D^tsteR.=,bSrm: 

TLlTv 

the English blues/R&B stable. Blue 
B^Jm Louis And7 His'' Blues 
THE BRAND new Foundation label, founded by producer Stephen Street, joumo Jerry Smith and plugger Terry Hollingsworth, releases its first product this month with a three-track single from the highly touted (by Morrissey among others) Bradford, available as a seven, 12-inch and CD single, In Liverpool is distributed by Rough Trade and the Cartel and the group will be^ playing a^handful of dates to 
Crew's" U Can'^ StopThi^^throughTj node. The Crew are an amalgama- tion of Crazy Kids Crew and The Re- spected Crew. 
THE EL col alocjue continues to wind 
Juol female ramble called Girl Talk. 

Loub Philipo and The 
STel1"^ omeone you might expect Jed in the eccentric plans of El, Jays ie County (perhaps not) week with a five-track 
through Jun 

Jungle called, quite pro- Betty Grable's Legs. Also gle, Conflict unleash their 

olmLl David 

THERE'S A couple of 

nos From Purgatory ibel through PRT and Bil1/ Brag^|j
J% 

ie electronically created Lively sel, through APT, and they are ™ .Ides Cry Mary's Until The Grinders Cease and Asylum Parly's Border Line, both of which are avail- able on album and CD. APT also has 
The Swamp Terrorists' He's Guilty on BPM, A Split Second's Another Violent Breed on Antler, Pick A 
way, Dance Slssi's I've Got A Crush On You on Who's That Beat and Almless's Mud In Your Eye on Any- thing But. Set for July through APT, there's the reformed Buxxcocks (without Pete Shelley), who've taken the name Buzzcocks FOC and they release Sunset On Thin Line. The Creepers have an album called Sleeper on Bleed. Drug Free Amer- ica have an album called Attitude 50 Cents on Blind Eye and Roger Chapman has a couple of albums on Maze, they are Zipper and Shadow 

;w single on the Cooking Vinyl lal 

to get more mod(ern) again with a new 12-inch, State Of The Union, through Nine Mile and the Cartel. South Shields band Energetic 

FORMER THROBBING Gristle main- stays Chris And Cosey release a new album and single on Play It Again Sam this week, available in the UK though APT. The album is Trust and the single is Rise.    

Tom And Filthy Jeans and you can get that one through Rough Trade and the Cartel. 
THE BRITISH Subway label. The Sub- 
releases9an album by New Yorkers Cowboy And Splngiri through Re- volver and The Cartel. Facts fans might be interested to know that Cow- boy And SpingiH is in fact a dish serv- 
ply^lhe loncji absent AR Kane return 
to Rough Trade's oblique press re- 

single from I 

kf 12-inchE 

Cartel, while the ne' Pritchard, Invisible  ,     Three Months, Three Weeks And Two Days album is released on Play It Again Sam through APT. Also through APT, Borghesia release their cover version of Sonic Youth's She Is Not \gain Sam and 
Is Right, also 

BEST OF the rest includes Greater Than One's 12-inch, I Don't Need God, on K=K through Rough Trade and the Cartel, it'll be followed by a 
US double — London, plus I Start Counting's first full length album on 
healthy rumbles about Venus In Furs' new LP Megalomania on Bocks through the Cartel, the debut album from Dominic Sonic titled Cold Tears on Crammed, Laurel AHken's Everybody Ska single on Unicom through Nine Mile and the Cartel, Coming Up Roses' six track album, I Said Ballroom, on Utility throucjh 

album 
(mix of tl 

BLACKWING 
THE RECORDING STUDIO 

AMEK M2500, REAL TIME/MIDI AUTOMATION, STUDER A80, OTARI MTR12, STUDER B67, SONY F1 DIGITAL, YAMAHA NS10 and NS100, REFLEXION ARTS CUSTOM MONITORS, AMS RMX16, QUANTEC, AMS DMX 15-80S, LEXICON 224, 224X, BEL BD80, YAMAHA SPX90, DELTA LAB DDL, DRAWMER COMPRESSORS, URE1 1178, PUBLISON AURAL EXCITER, DRAWMER/VALLEY PEOPLE NOISE GATES, PANSCAN, D1MMENSIONED D, MXR PITCHTRANSPOSER, MXR FLANGER/DOUBLE, VALLEY PEOPLE DYNAMITE 
LONDON'S LARGEST GRANITE LIVE ROOM 

RECENT CUSTOMERS INCLUDE: ALISON MOYET, BILL HURLEY, BOMB THE BASS, ERASURE, HUGH HARRIS, JESUS AND MARY CHAIN, LOVE AND ROCKETS, MARC ALMOND, M|AlRjR|S, REGGAE PHILHARMONIC ORCHESTRA, RENEGADE SOUND WAVE, THIS MORTAL COIL, WELL RED, NENAH CHERRY, MY BLOODY VALENTINE, A R KANE. 
Telephone No. 01-261 0118 
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TOP • 20 • 

C 0 UN 

ALBUMS 

TRY 
8th July 1989 

1 , FROM THE HEART 1 2 Daniel O'Donnell Telslar STAR2327 (BMG) 
2 lOPandyW ofeacSffe' 
3 ^^uAiser TWANGWX259ai™99^ 
4 3S°v™eadroad C;MCFa4^S^ 
5 ^ D^nieUD'Donnell CRIJZLCO^SS® 
6 8 g^STOREMEMB^RlrzL^MS 
7 ^Q

N
nsrMEREVEN 

8 INSIDESO sTRoN^^iii 
9 2 ^E^ATEOFMIN^:MCPC33rD

MMS 
10 <XwNDF0REVER C:WX107C/CD:WX107CD 
ii 
12 9MLeELo?eVttETT&H1SLARG EB^03^S^ 
is ^^rNiEL0'Ds^s^ 
14 ^ Emmylou Harris 09257764/C^9257762 

16 ^^son,FE 

17 Ul^y^e Epic4S^ci 
18 M"™affa'rs 

19 "E Reb^McEntire C:MCGC6040^[HMGG6040 
20 ^Sa™ 

A century of 
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'A Iriiiiiipfmnl rchini to the UK' HAMMERSMITH ODEON JUNE 19 
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MERCURY COUNTRY 
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Harris 
CD • Cassette ■ IP 

IDllA&ULi i/l 
T/if uwfiallenged Queen of Country - this beautifully-made LARKyBOOTE- 
gem slwuid be compulsory for any w(w still maintain that this style of music is old haf music week -s w 

925 776-l/-4f-2 
3! 0 .uea 3: 

LP: 836 710-1 MC: 836 710-4 CD: 836 710-2 Released on April 10 
0,_ ^ 
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The Essential Domingo — Pope- The Romantic Clarinet — Emma lar Sonqs And Arias. Deutsche Johnson, clarinet, ECO, Gerard Grammophon 429 305-2. Popu- Schwan. ASV CD DCA 659 (and lar tenor arias taken mainly from on tape/LP). Distribution: Pinna- the late Seventies, including Verdi cle. More of the same from the (Riaoletto Aida, II Trovatore, La clarinetist who has now firmly es- Traviato),' Bizet, Puccini (Nessun lablished herself on the circuit. Dorma, of course); but also a smat- There ore three works, Weber's tering of songs, including Mattinata Concerto No 2, Spohris Concerto and Be My Love. It all adds up to No 1 and Crusell's Concerto No a 60-minute promotional tool to 3. Johnson first made her impact 

sr.™ segaesrastt 

Contingency plans afoot 

following PRT's demise 
by Nicolas Soames 01-582 3757, or Fax 01-582 terest shows no sign of abating, THE SUDDEN demise of PRT met 8829. "We ore not too worried be- wilh admixed response this week Many of the other companies cause up to TO^per cent^of our 
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Nimbus goes out on the road — solo 
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THE BRIGHT NEW CLASSICAL LABEL (formerly distributed by PRT) 
ANNOUNCES 

DIRECT DISTRIBUTION 
WITH IMMEDIATE EFFECT 

BY-RETURN SERVICE 
FOR ORDERS AND INFORMATION UP-DATE 

ON 
0372 57227 

FAX: 0372 59713 
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African Sanctus reprise 
s obletoPutup£plays DAVID FANSHAWE'S | African comes another David Fonshawe 

S fcSrtJ 

^111 
ii 

bI'c 
MUSIC WEEK 8 JULY, 1989 


