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The music of the Caribbean has always been an inspiration to
English and American pop artists. This compilation brings you
some of the best in reggae and soca, from Jamaica, Barbados
and Britain, spanning the years since the 1960’s when the music
was born, to the present day. There are also tracks from some
of your favourite pop artists, like Boy George and Blondie.

SENSATIONALLY SEQUENCED

NION STOP HIMTS

They all owe an artistic debt to the music of thase gorgeous
Caribbean islands, which they paid in the songs you’'ll enjoy
here. For your delectation, the music is divided up so that you
can choose which atmosphere you want at your party —
stompin’ style, slow and groovy, upbeat dance and soca or
simply your favourite pops. Get ready to wind and grind!
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PonGrum/IsIand the checklist

® THE PURCHASE of Island is
the biggest such deal in Poly-
Groms?nstory, sa Fme, and it
will have spin-off benefits.

“We want greater visibility;
and we want it most in the one
area that is most important to us
— the creative community. We
want o be increasingly |mpoﬂont
to the artistic community.”

The acquisifion should also
help word off what Fine con-
siders as unfounded rumours of
PolyGrom's sale by parent com-
pany Philips.

He contends the stock market
crash put an end to Philips’ plans
to float more PolyGram stock.

® POLYGRAM WAS not alone
in its expressed desire to acquire
Island. Says Blockwell: “We had
approaches from all the labels
and from some companies not in
the entertainment business.”

He adds that he hod extensive
conversations with Warner but
those talks were eclipsed by the
Warner involvement with Time. “I
met David in May. Then | really
had the chance to think about this

from all aspects and see which
environment | would feel most
comfortable in.”

Island has a number of dis-
tribution deals with WEA and
BMG ocround the wordd and
these will run their full term be-
fore transferring to PolyGram,
according to Blackwell.

@® ALTHOUGH THE dlliance of
Island with a major record com-
pany is being portrayed in sev-
eral quarters as a watershed for
the independent sector, Black-
well has this to say about the
indie ethos: “There will always be
independent companies. s just
that when you get to a certain
size you lose the edge of an in-
dependent. Independents have
always been the lifeblood of the
business.”

@ CHRIS BLACKWELL's service
contract will last for “between
five and seven years”, he says.
He will be contributing to Poly-
Gram management decisions
although he will not be joining
the board of the company.

Conroy —
‘I'm ready
for the top’

PAUL CONRQY, who next week
officially takes over as president of
Chrysalis Records International,
feels that he has been growing to-
wards just such a top echelon job
for some time.

“I¥s like the coach coming off the
bench and saying he’s ready to
manage the club,” he comments.

Conroy, who is moving from be-
ing managing director of WEA
UK’s US division (MW, August 5),
adds: “I've had a lot of offers over
the years, but Chrysalis is one of
the Z;W companies that | would be
prepared to go fo.

TO PAGE FOUR »

Berlin lifts
vinyl curtain

EAST MEETS West later this year
in East Berlin at the first conference
designed 1o exploit the dromatic
opening up of music markets in the
Eastern bloc.

Under the banner Looking East,
350 music industry executives from
Western Europe, North America,

TO PAGE FOUR P

Spring buying spree
stokes up Island price

AGGRESSIVE BUYING by EMI
earlier this year is being cited as
having forced up the price Poly-
Gram has had to pay Esr lslonJ

The industry consensus is that the
true asset value of the Island group
is around £50m. However, EMI's
inflationary pressure coupled with
intense, last-minute bidding means
that PolyGram has had to pay four
times that amount, though spread
over a period of years and ulfi-
mately based on Island’s profit per-
formance.

Bidding for Islond has been
going on for a number of months
with one of the benchmarks
coming when Wamer Communi-
cations offered £100m. This was
bettered by BMG and, ultimately,
PolyGram although Warner is
known to have made a vastly im-
proved, eleventh-hour offer. None
of the parties involved, though, will
comment on the amounts involved.

For its money, PolyGram has
gained the record and publishing
companies and Island Visual Arts.

The sale of Island comes in the
wake of EMI's £250m spree during
the spring when it acquired SBK

Entertainment World and 50 per
cent of both Enigma and Chrysalis
Records. As with the EMI-Chrysalis
deal, PolyGram is adamant that

Island will retain its creative
independence.
PolyGram president David Fine

says Blackwell and his team will be

FINE (LEFT) and Blackwell blow their own trumpet at the announcement
of the deal

left alone to find and nurture talent
but will benefit from his company’s
worldwide marketing and financial
resources.

Fine adds that Islond’s expertise
in the visual arts will be a ﬁighly-

TO PAGE FOUR >
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Our Price: top
five directors
suspended

THE TORP five directors of Our Price
remain suspended this week fol-
lowing court injunctions granted on
Friday prevenfing them from set-
ting up a competing business.

A High court judge granted or-
ders h qdmg the men to the terms
of their contracts of employment.
Those injuncted are founders
Goarry Nesbitt and Mike lsoacs,
managing director Barry Hartog
and directors David Caine and
Frank Deranjo.

Pcrent company W H Smith says
all five have been suspended from
their duties.
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TV campaign
hails Philips’
Carmen opus

POLYGRAM IS launching a nation-
al TV advertisirg campaign in HTV
on August 14 to support the re-
lease of Carmen Higﬁ ights on the
Philips label.

The campaicn will break in HTV
for two weeks before rolling out
nationally. There will also be a co-
op TV campaign with Windows in
the Tyne Tees area for one week
and racio advertising on Capital
Radio and LBC.

Accompanyiag this will be na-
tional press adwertising, British Rail
poster advertising in September
and a nationa display campaign.
The album is a new recording fea-
turing Jessye Morman singing ex-
cerpts from the opera.

Max gets
the max

PARKFIELD MUSIC is launching
what it daims i< its biggest point-of-
sale campaign to back the release
of SingalongcWarYears by Max
Bygraves.

On behalf of Parkfield, Aspen
In-Store Marketing plans to place
displays in 1,000 UK retail outlets
to coincide with a £500,000 TV
advertisin campaign  being
launched by Parkfield.

Aspen aims ‘o have the displays
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— which include 500 for indepen-
dent stores — installed within a

five-day period. The display in-
cludes tree-standing units that hold
the album, cassette, compact disc
and video formats of the product.

IN-STORE dijsplay for Parkfield’s
SingalongaWarYears by Moax
Bygraves
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@ STYLUS IS backing the release
of Imagination with o £250,000
TV advertising compaign which
breaks in Harlech and Yorkshire on
August 7 before rolling out nation-
ally.

The album is a remix compilation
of hits by Imagination and includes
Body Talk, Music And Lights and
Just An llusion.

® EMI IS releasing the Canned
Heat single Let's Work Together
this week to fie-in with the Electric-
ity Board TV ad campaign which
features the song. A compilation
album will be released in early
September.

@® THE RELEASE of the Dennis
Seaton single What Ya Talkin®
About by Brouhaha Records on
August 7 will be supported by
trade and consumer ads, nation-
wide flyposting and in-store dis-
plays.

VIRGIN WILL be releasing a new
single by Danny Wilson to fie in
with the group’s UK ftour in
September/October.

@® A SINGLE from Fish's debut
solo album Vigil In A Wilderness
Of Mirrors will be released by EMI
in October to coincide with the art-
ist's UK dates during that month.

® WEA IS releasing the Wood-
stock Hl album on all formats to co-
incide with the 20th onniversary of
the Woodstock Festival. The album
has been unavailable since 1982.

® TEXSUN RECORDS is releas-
ing Heartaches the debut album b
Rob Hertner this week, 'hrougK
EMI Supertrack, to tie-in with
Hertner's UK concerts.
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The saga of Solocopy

Record and
music hardware
companies have
finally agreed
on a system for
preventing the
endless cloning
of compact dises
on to digital
audio tape

HE IDEA of a spoiler, to
prevent people copying
records, dates back more
than 20 years — to the
Beatles and their Apple Electronics
company.

The grand plan was to put a very
high pitched tone on the Sergeant
Pepper LP. In theory, this would be
inaudible to the human ear, but
would mix with the equally high
pitched “bias” signal generated in
all tape recorders. The result would
be an audible whine on tape which
spoiled the recording.

This kind of spoiler system can
be made to work in the laboratory,
but not in real life. People who
bought Sergeant Pepper had no
difficulty copying it onto tape. The
same idea has been re-invented
and embellished many times since
then. And always without success.

The CBS Copycode system back-
ed by the IFPl was quite different.
It relied on circuitry built into the
recorder. This detected a suppos-
edly inaudible trigger signal re-
corded with the music.

The trigger is o notch, quite liter-
ally suckeg out of the music. A re-
corder with o Copycode circuit
switches off when it senses the
notch.

Obviously, the millions of people
who olreac{y own tape recorders
will not voluntarily have them mod-
ified. So Copycode can be used
only with a completely new gener-
afion of tape recorders, with the
manufacturers compelled by law to
incorporate switch-off circuitry.

Hence the IFPI’s decision to back
Copycode as a way of preventin
DAT recorders from tapin recordg-
ings marked with its notch.

The US Government asked its
National Bureau of Standards to
look at Copycode. In March 1988
it gave the system a thumbs down.

This left the way cleor for a
Philips system called Solocopy.

Ah) digital recordings, whether
on CD or DAT, routinely have in-
audible digital codes which mark
the beginning and end of each mu-
sic track. There is also space set
aside for a few extra codes or
“flags” which signify that the re-
cording must not be copied.

The CD format was designed
from day one to incorporate these
“no-copy flags”. The plan was to
make any DAT recorder switch off
when asked to record flagged mu-
sic. The system has not been used.
It was made redundant when the
Japonese  electronics  industry
agreed to make oll domestic DAT
recorders incapable of making o
direct digital copy or “clone” dub

A DAT cassette — the next generation of recording hardware?

from any CD player.

In the spring of 1987, Philips
suggested that DAT recorders
should be allowed to make dubs
but automatically put a no-copy
flag on the tape.

Any attempt at cloning the dub
onto another DAT recorder would
then fail. This is Solocopy.

‘Al digital
recordings,
whether on CD or
DAT, have
inaudible digital
codes which
mark the
beginning and
end of each music
track. There is
also space set
aside for a few
exira codes or
‘*flags’’ which
signify that the
recording must
not be copied.. .

A modification of the system,
called Solocopy I, would oﬁow a
DAT recorder to make one clone
copy of a digital dub. The idea is
to let people dub CDs onto tape
and then make a compilation tape
by copy-editing.

Philips chose just the wrong time
to unveil Solocopy — a week or
so before the IFPi and CBS demon-
strated Copycode to the industry at
London’s May Fair Hotel.

The IFPI saw the Philips system
as diverting aftention  from
Copycode. Philips clammed up and
the system has for two years only
been discussed behind closed
doors ot the industry round table
meetings.

There were signs that Philips was
losing patience, however, when o
party of American journalists visit-
ed Eindhoven at Easter. For the first
time they found Philips willing to
talk about Solocopy.

Now, at the latest round table
meeting in Athens, a combination
of events has led to agreement on
on improved system called
Solocopy-Plus.

Although a compromise, it pre-
vents the cloning which George
Martin once re?erred to as the
“awesome thing” about DAT.

Technically ~Solocopy-Plus s
easy fo implement. A computer
microchip inside the DAT recorder
is programmed to add flags to
every digital copy recording made.
The flags do not affect normal lis-
tening in any way. There is no
chance of a hi fi buff with a screw-
driver bypassing the system. The
new copyright laws in the UK make
it an ofénce to defeat anti-copy
systems of this type.

But Solocopy Plus will work only
if its adoption is backed by legisla-
tion. Without laws to prohibit the
sale of DAT recorders that do not
have a Solocopy chip, there would
be nothing o stop electronics firms
{say, from Taiwan and Korea), who
were not party to the round table
discussions, introducing DAT decks
which can repeatedly clone tapes.
@ DAT: latest news p4

. « « the CD format
was designed
from day one to
incorporate
these ‘no copy
flags’. The plan
was to make any
DAT recorder
switch off when
asked to record
flagged music.
The system has
not been used’
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Island

» FROM PAGE ONE

valued asset ot PolyGram and that
the acquisition of Island Music will
mean PolyGram “can rival any
publisher, worldwide”.

Blackwell says he feels “comfort-
able” with his involvement with
PolyGram, although he acknowl-
edges that Wamer wos, until May,
leading the race to buy his com-

pany.

Asked why he is selling up,
Blackwell says: “lIt seems like the
right fime now. It becomes harder
to confinue as an independent
company when you have grown as
much as we have.

"We're too big to be small and
too small to be big.”

Vinyl curtain

» FROM PAGE ONE

the Far East and Australio will have
the opportunity to take part in in-
formative  seminars,  attend
showcases of Eastern European
arists and talk business directly
with 150 of their counterparts from
the Soviet Union, East Germany,
Hungary, Poland, Yugoslavia,
Czechoslovokia, 8ulgaria and
Romania. Top management from
Eastern European record compan-
ies, arlist agencies, video firms,
rights organisations, concert pro-
moters, radio and TV broadcasters
will be omong the delegates repre-
senting territories which form an
emerging marketplace with a po-
tential of 420m consumers.

Business sessions will cover basic
issues such as barter agreements,
joint record ventures, rights to
fours, catalogue licensing, music on
radio and television, and the de-
velopments of video markets and
new fechnologies.

Looking East is being organised

by Tribute Productions, a new com-
pany set up by producer Ton
Hollingsworth, in consuliation wi
US record producer Jack Rieley
and with the co-operation of East
Berlin hosts the German Demo-
cratic Republic’s Ministry of Cul-
ture. Music Week and Toshiba are
co-sponsors of the conference.
@ Brochures detailing conference
participation are available from
Alison Burgh, Tribute Productions
Ltd, Unit F, 144 Liverpool Road,
London N1 1LA (Tel: 01-700
4515; Fax: 01-700 0854).

DAT accord fails to shake
‘no-law, no release’ stance

THE ACCORD on digital audio
tape between music hardware and
software companies is proving in-
sufficientty strong to persuade one
of the world’s biggest record com-

nies to go ahead with DAT re-
eases.

The agreement commits both
sides fo press for legislation makinF
the Solocopy-Plus system compul-
sory in all DAT players (MW, July
29). However, PolyGram says it

will not release repertoire on the
format until such laws are in place.

Solocopy-Plus allows one DAT
clone of a compact disc to be
made but precludes further digital
cloning from that original cassette.
Chris glockwell, who, through the
acquisition of his Island group, is
now part of the PolyGram man-
agement team, says he believes
DAT will repeat the growth pattern
of CD. PolyGram president David

Accord highlights
East/West divide

THE DAT agreement points up a
difference between the European
and Japanese hardware compan-
ies. While the Europeans agree not
to resist moves for a blank tape
levy by record companies, the Jap-
anese give no such assurance.

A spokeswoman for Dutch com-
pany Philips argues, though, that

this is not cause for concemn. She
contends that the Europeans have
a tradition and culture of copyright
protection unlike the Japanese.

The difference in the companies’
aftitudes, she says, is not a sign of
conflicting aims but is an express-
ion of diﬁerent prevailing aftitudes
in home markets.

Dual deal ends
as Mute goes
Cartel-only

MUTE RECORDS is switching dis-
tribution after reaching what it says
is an unworkable situation.

After 10 years of dual distribu-
tion with the Cartel and Spartan,
Mute boss Daniel Miller has de-
cided to deal solely with the Cartel,
as of August 29.

“Because Mute has had a very
close, good working relationship
with Spartan over the years this
was a very difficult decision to
make but dual distribution has be-
come an increasingly unworkable
situation,” says Miller.

Associated labels Blast First and
Rhythm King are also offected by
the new deal and will be distribut-
ed solely by the Cartel.
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Conroy

> FROM PAGE ONE

“| feel this is a challenge that is
impossible to turn down, and it
happened to come along ot the
right time. I'd done the corporate
world for six or seven years and
| wanted to get back to something
smaller.

“lts hard to leave Rob Dickins
because we are very close friends,
but | think he understands.”

Conroy will be responsible for
Chrysalis’s activities outside North
America where Joe Kiener will
continve to head the operation.
Conroy’s appoiniment comes at
the same time as news that long-
stonding worldwide president
Doug D'Arcy is leaving the com-
pany. D'Arcy is believed to be
about to unveil plans for his own
label in conjunction with Chrysalis.

Conroy describes the task facing
him with: “The big challenge is to
do what I'm best at, which is to pull
everyone together and give them
o sense of purpose — something
that's been sadly lacking.

“I want to get to grips with

[

PAUL CONROY (left) is welcomed to Chrysalis by chairman Chris Wright

everything from going out with the
sales force to propping up the bar
in The Marquee.”

Asked whether he is planning al-
terations ot the company, he re-
sponds: “Undoubtedly there will be
changes, but | haven't even started
in the job yet so it's foo early fo
talk about it.”

Fine is adamant, though, that there
will be no releases from his com-
ny in any territory “until the
roisloﬁon is enacted”.
ine, who was part of the IFPI
team which negotiated the accord
with the hardware companies,
ints out that the agreement is the
rst of its kind between the two
sides of the industry.

“The accord is imperfect,” he

concedes, “but it does give us some
comfort.”
He adds that, although the major
European and Japanese hardware
companies are party to the agree-
ment, there is still a threat from
emergin? manufacturing nations
such as Taiwan and Malaysia.

Fine also contends that, no mat-
ter what the success of DAT, the
music industry will always be a
two-format industry with CD con-
tinuing to grow in significance.
® The history and practice of
Solocopy-Plus — p3.

US publishers
raise DAT
royalty protest

NEW YORK: Music publishers in
the US are registering their protest
that the DAT accord does not pro-
vide for a royalty for themselves
and their writers.

They are annoyed that record
companies have agreed to allow
one copy of each work to be made
without first securing a concession
for those whose works will be re-
corded.

The National Music Publishers
Association in the US, backed by
ASCAP, is pressing for legislation
which will provide “reasonable
royalties” for writers and publish-

Ink dries on
Virgin/MCEG
video dedl

VIRGIN HAS concluded the sale of
its video arm to Los Angeles-based
Management Company Entertain-
ment Group. MCEG bought Virgin
Vision for $83m (£50.3m) and as
a result Virgin now owns a 22 per
cent share of the US company.

@® PINNACLE IS now distributin

roduct on the Old Gold label foE
owing the demise of PRT Distribu-
tion. The new deal takes effect
from August 7 and label manager
at Pinnacle is Carol Scudder.

Profits up
six-fold
at Filmtrax

PROFITS AT Filmirax have increas-
ed six-fold over the past year —
a rise due largely to acquisitions.

Profit before interest stands ot
£3.7m compared with the loss of
£660,000 in 1988. Turmover dur-
ing the two years rose from £2.5m
to £13m.

Music publishing was the main
contributory factor to this success
with its profits rising from a loss of
£28,000 to £3.5m in the black.
This increase was due to the acqui-
sition of the Columbia Pictures Mu-
sic Group.

The Records and Video division
suffered a drop in profits from
£79,000 in 1988 to a loss of
£233,000. Filmtrax says this fall
was due to the establishment of a
video division, investment in new
record products and marketing
costs.

The company claims profits will
increase over the next year in both
music and video divisions.

NEW YORK: Formal response
to the long-awaited DAT
agreement has been muted.

txsitl\os’omﬂn
Philips chip before it has any
comment. Record industry
executives cite the | legis-
ogical

§

support however, no-one is
promising software in the short
term p:aorring to wait until
Congressional

overcome and until
duplication nisms are in
place. Both Sony’s Sprinter and
Otari’s high speed Wi-

their manufacturers to tz
adaptable to DAT. Neither is
commercially available for
audio-only duplication as yet.

e e S

LUXEMBOURG: A European
Court decision has ruled that
i authors’ societies
't set ir
m music use in line with
Th ::igomn Efolf:::'d" 5
e t a
French Su Court hearing
in which F?Anéh ing
ight society success-
m challenged what it con-
sidered to be extortionate fees
charged by a group of disco-
ue owners. owners
then took the case to the Euro-
pean Court.

o P
LOS ANGELES: Dealers are

are
practical

painting a dismal picture for
:hnmllgos:dlos in 'ﬂw‘y :lhr
ree years, ave
been surprised by what they
see as a sales slump. In some
cases, top 10 sales drop-
a third to

988 figures. Possible explana-

tions for the drop are ab-
sence of big sellers, vari
interest rates and high com-
pact disc prices.

m:
OgAWﬁ:d The Canadian Re-
cording Industry is introducing
certification awards for music
videos. Gold certifications will
be for 5,000 units with a sales
vale of $150,000 and ltinum
for 10,000 units with ,000
sales value.

m

BONN: The West German
g:v:mmm is planning to ex-

protection in h- .
bouring rghts for ortists from
25 to 50 years. But it has no
ns to change its present
nk tape levy system.
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MUTE RECORDS

AND

ERASURE « DEPECHE MODE « NICK CAVE AND THE BAD SEEDS
LAIBACH + NITZER EBB + WIRE < RENEGADE SOUNDWAVE
BARRY ADAMSON -+ BRUCE GILBERT « CAN « YAZOO « NON
ANITA LANE - CRIME AND THE CITY SOLUTION + DAF
THESE IMMORTAL SOULS ¢ A.C. MARIAS ¢« HOLGER HILLER
THE ASSEMBLY -+ EINSTURZENDE NEUBAUTEN e+« DIE KRUPPS
MARK STEWART < LIAISONS DANGEREUSES ¢ SILICON TEENS
THROBBING GRISTLE -« DIAMANDA GALAS < RECOIL
LAIBACH « HE SAID - OHI HO BANG BANG < FRANK TOVEY

- HAVE GREAT PLEASURE IN
ANNOUNCING EXCLUSIVE DISTRIBUTION
WITH THE CARTEL/ROUGH TRADE FROM AUGUST 29th

ORDERFROM CARTEL FORRELEASE AUGUST 29th
DEPECHE MODE NEW SINGLE “PERSONAL JESUS” (12) BONG 17
FRANKTOVEY NEW ALBUM “TYRANNY AND THEHIRED HAND” CD/C/STUMM 73
A.C.MARIAS DEBUT ALBUM “ONE OF OURGIRLS” CD/C/ STUMM 68

CARTEL/ROUGH TRADE DISTRIBUTION

AT,

2 &

AN

BLAST FARST
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Discovery plumps for
new look, new image

WEST MIDLANDS-based  inde-
pendent Discovery Records is giv-
infg its mascot the boot in favour
of a new image.

Until now, Bob Barnes’ stores
have used a litle cafoon man os
their logo but with the opening of
the sixth Discovery shop he has de-
cided to go for a new look.

Discovery opens a second store
in Dudley — at the Merryhill
Centre — in November and it will
be the first fo incorporate the new
title logo.

Another new store is planned to
open before the end of the year
and marketing manager Donna
Fitzsimons anticipates that all seven
Discovery stores will change to the
new look just after Christmos.

“The front of the shops will
change to a new corporate image.
It won't have a particular design
but we just felt that now that we
are opening our sixth shop and
have another couple in the pipe-
line we should bring them all to-
gether,” says Fitzsimons.

Spong offers ‘designer’ POS

CREATING AN individual look for
independent shops is the aim of a
new service being set up by Spong
Retail Systems.

Spong is forming o new design
team to help retailers solve an
problems they have with point-of-
sale organisation. The team will
produce POS displays for any
product and will build prototypes
if required, says the company.

“Qur costs for such a service de-
pend on how speculative the en-
quiry, 'er of product and so on
but we have yet to meet a problem
we cannot solve at the point-of-
sale,” says Spong marketing direc-
tor Peter Whitmore.

Once o design has been ap-
proved, Spong says it will produce
the required quantity of systems at
their Mildenhall factory.

C 0O U NTE

R P O I N T

IT IS about time that record com-
panies recognised changes in the
market and looked to the future,
says P Rees, of The CD Shop in
Eastcote, Middlesex, which sells
only compact discs:

We are new to both retailing
and the music business so we tend
to compensate for our noiverr b
overstocking what we think will sell
only to find it doesn't sell and no-
body is more surprised than the
rep.

“We stock all types of music. We
are not a specialist shop but we are
viewed as odd as we do not stock
o few casseftes. Any display ma-

terial provided by the companies
is based upon vinyl album sleeves
and sales promofion teams insist on
sending us free seven-inch vinyl
singles for in-store play.

“Why then are the record com-
panies so slow in recognising the
evolving market situation and so
desperate to retain their old out-
moded ways? The vinyl age is

over, tape stretches but the future
belongs to CD".9
® Make your views known

through Counterpoint, Frontline,
Music Week, 23-27 Tudor Street,
London ECA4Y OHR.

-~

NEW m‘\h,'-m-m«

SIMPLY RED

IN CONCERT

i
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— THE NEW FLAME
LIGHTING CO.

-~ b Experts in
Electric & Incandescent Gas Lighting

.
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All Pandanis fixed frae of charge by
Experienced Workmen Repalrs of Every
Description Promptly Attended to

| e

L antd
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Al Pendants fized Fres of Chare by Experlenc:
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A1’S MIKE Howell had quite a surprise when this Simply Red single (left)
arrived in his south Llondon shop. Howell dug up one of the onginal
Twenties Al Stores 78 sleeves and spotted the uncanny similanities be-
tween the two. WEA UK marketing manager Tony McGuiness has since
confessed that he took his inspiration for the Simply Red design from
old 78s at his father’s house — including an orginal Al sleeve.
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A life-time's experience

by Nigel Hunter

FIFTY-TWO years is a goodly part
of a lifetime, and, in the music busi-
ness, 52 years working with one
company is virtually unprece-
dented.

If the criteria permitted it, Johnny
Gordon would qualify for an hon-
oured place in :Le Guinness Book
of Records. If the EMI Music Pub-
lishing-SBK Songs merger had per-
miﬂeg it, he would have actually
notched up 53 years service be-
fore retinng next spring.

But that was not to be. Gordon,
a big, hearty, gregarious man, is
nothing if not a realist. He knows
as well as anybody that change is
inevitable. Indeed, no one has liv-
ed through more changes in musi-
cal fashion and methods since he
started in the post and pocking
department of the Keith Prowse
Music Publishing Company in No-
vember 1937.

Nevertheless, the manner of the
merger and the enforced mass ex-
odus of many of his colleagues and
friends have clouded his own de-
parture. Gordon himself hasn't
raised the point, but it seems
puzziling that he couldn’t have
worked out his time wuntil next
spring and left according to sched-
ule and contract after all the years.

That way the new EMIMP mega

rouping headed by the erstwhile
gBK team would have enjoyed for
a few more months the benefit of
his knowledge, experience and —
above all — contacts. The latter
are still the lifeblood in successful
music publishing where standard
catalogues are involved, and no-
body has more than Gordon.

He acknowledges changing
times and aftitudes without ap-
plauding them or regarding them
necessarily as improvements.

“Today, the new system of mega
publishing is controlled by profes-
sional management people rather
than professional music people,
and it shows,” Gordon observes.
“It always used to be a family-type
business, with writers, publishers
and ortists genuinely friendly. The
publishing business, in my view, is
a simple one — find the song, buy
the song, record the song and pro-
mote the song. Then it's up to the
public. It's always been a gamble.”

He recognises the need for
specialist lowyers these days when
a publishing contract contains
page after page of clauses.

“Good publishers always rec-
ommended writers to seek inde-
pendent legal advice before sign-
ing a contract. Accountants are
also very necessary for controlling
the huge sums of money which can
easily be spent without thought. |
strongly beri)eve you have to spend
money to make money, but the in-
dividual doing the spending should
have ears and the ability to know
a good deal from a bad one.”

He also thinks in-house exploita-
tion plays a vital role with big com-
L)ony catalogues and it is a great

elp to presenters when done
knowledgeably, feeding interest-
ing and relevant information to
them for their progrommes. Stan-
dard songs must be promoted and
not left to rot in the basement.

Gordon's experience includes
the sales department of Peter
Maurice Music which merged with
Keith Prowse to become KPM Mu-

JOHNNY GORDON retires in the
spring affer more than half a cen-
tury working for EMI’s music pub-
lishing wing — is this a record?

sic, and organising the first record
promotion department in publish-
ing there aofter five years on the
road selling sheet music when he
had completed his wartime Army
service.

When KPM joined forces with
Feldman and Francis Day & Hunter
to form EMI Music Publishing, he
added artist liaison, press and PR
to his activities.

Mergers are obviously not new
to him, but the modern method of
implementing them and the ruth-
lessness in human terms certainly
are.

The
publishing
businessis a
simple one —
find the song,
buy the song,
record the
song and
promote the
song. Then it's
up o the
public. It's
always been a
gamble’

“l was very upset about the way
it ended and the clumsy, inept
manner in which things were han-
dled for all my colleagues at
EMIMP. I've know the American
publisher Al Gallico for 40 years,
and he was flabbergasted about
the unbelievable way things have
been done.

“Al and many other US publish-
ers are very puzzled about the
merger and the way it has been
implemented  throughout  the
world. It remains a mystery to me
as to how EMIMP, rated as one of
the most successful companies in

the world, takes over another com-
pany and ends up being run by
that company.”

On the subject of publishers,
Gordon states how lucky he has
been in his career to work for
“probably the greatest music pub-
lisher of all — Jimmy Phillips” and
“a great record MD who became
a very good publisher — Ron
White”.

“And, although regrettably it
was only for a short while, there
was Frans de Wit, one of the nicest
and most respected figures in the
publishing business.”

Gordon regards the late Fifties
ond the Sixties as the best years
for the publishing industry. There
was more melody around then and
sensible lyrics, and less TV sets.

“People still had real home en-
tertainment, especially music, in-
stead of gaping at the box for
hours on end.”

He hopes the wheel may turn a
fuller circle in publishing, particu-
larly for the benefit of writers.

“They used to compose songs
for other people to record, but
now it's all self-contained and self-
centred and very difficult to get
covers. I'd like to think there'll%e
a trend back to melodic music and
artists considering other people’s
material as well as their own. If it
does happen, it will bring back
good writers again who aren’t
bothering at the moment because
there’s nobody to record their
work. There are far too many
people just thinking of today. In the
old days, we thought of the future
Ic:nd looked for songs that would
ast.”

And what of J Gordon’s future?
Firstly, he would like to see his
youngest son, James, settled in the
industry they both love. To gain as
much experience as possible,
James is currently presenting a
two-hour chart show for hospital
radio af the Queen Victoria Hospi-
tal, East Grinstead. It looks likely
there will be another JG around
in years to come.

As for the man himself, there is
a farewell party in eary August
that should be better aftended than
the annual garden bash ot Buck
House. And he’s been meeting with
several interesting people ?otely,
which seems to suggest that the
golf course connot yet claim him
exclusively for its own.

I’d like o
think there’ll
be atfrend
back to
melodic music
and artists
considering
other
people’s
material as
well as their
own’
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ATRULY MENTAL WAREHOUSE GROOVE
LOVE IS LIFE - CANDYFLIP

12" DEBTX 3079

5
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CLASSIC NEW-BEAT NOL IN SPAIN 7,
IBIZA - AMNESIA  mY{RUIENI)

B 1)) \\NOUNCE

COMMERCIAL RAP
SOUND YOUR FUNKY HORN

DEBBIE D O
7" DEBT 3080 12" DEBTX 3080 DISTRIBUTED

CLASSIC SOUL REMIXED VIA
TOSSING & TURNING (89 REMIX)
WINDJAMMER N 1515] b
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DISTRIBUTION

ORDER THESE NEW RELEASES &
ANY PASSION DEBUT OR SMP
BACK CATALOGUE FROM PACIFIC RIBSRIILIBEE AL
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From the UK club
circuit to
worldwide
mega-tours
there’s a crew of
professionals to
take any band
on the road.
Anetfie Peterson
takes alook
behind the
scenes

On the road with the profe:

ANDS PLAY live and go on

tour even before they start

promoting records. Stories

of hotels trashed and wild

Eorﬁes on the road are frejuenﬂy

eard. What most people do not

realise is the amount of hard work

and the thousands of hard-nosed

professionals it actually takes to
make successful fours happen.

The sizes of fours vary enormous-
ly, from one minibus taking a band
and equipment on the UK club and
pub circuit, to major operations in-
volving hundreds of people travel-
ling by road, sea and air around the
globe.

Steve Hill, director of Bandwidth
Vehicle Hire says: “The bottom line
for touring is the amount of tickets
sold. If 5,000 kids have paid £5 per

ing many di

Sergent.

Nobody does it hetter!

Transporting people and equipment is done by many companies us-

aerent means. Some of the key companies supplying mini-
buses and vans are: A. M. Vehicle Rentals, Bandwidth, Stardes and
Showtrans. Buses and coaches: Berryhurst, Len Wright Travel, Motts
Travel and Phoenix Bussing Services, Trucking companies: Edwin Shir-
ley, Crossbow Trucking, Transam, Euro Trux, and Redburn Transfer.
There are also travel agents working specially for the touring indus-
try: Trinifold Travel, HEP Travel, Platinum Travel, Ten Tenths and Lin

ticket o go and see a show, you
have a responsibility to them and
you have to be there. When people
ring and ask for quotes on a minibus
for a tour | will tell them, say,
£2,500. | sometimes find out later
that they went somewhere else for
£1,500 — but three gigs into the
tour their vehicle seizes up and they
miss the next gig. | consider such an
example comp?eiely irresponsible.
“You also have to employ crew that
are professional — basically you get
what you pay for.”

Pink Floyd's recent tour used even
more trucks than Michael Jackson'’s
tour. Taking care of the trucking side
was Redbumn Transfer, a family com-
pany which has been in existence
since 1880. Fourth generation Chris
Redbum took the company into the
music industry in 1982 with one ve-
hicle — ond hundreds of fours have
been done since then. Last year
alone they went out with Simpl
Red, Al Jarreau, Elvis Costello, Franl
Sinatra, Liza Minelli and Somm
Davis, Stevie Wonder and Pin{
Floyd.

Some 16 production trucks con-
taining PA, lights, backline and stage
set were used for Pink Floyd and this
is not including the trucks used for
staging. Similorities with a military
operation are not too far off the
mark when organising all these
trucks. On a normal sized six-truck

tour there is a so-called lead driver
in charge. But when dealing with
more than 10 trucks a trucking co-
ordinator is specially assigned for
the job.

Chris Redbum explains: “When
loading out shows, it can take up
to ﬁveiours to get out, some of the
drivers are asleep and it is too much
for an ordinary lead driver to del-
egate who goes where in the right
order. In this situation one man is out
there all the time just to deal with
the trucks. He organises border situ-
ations, deals with every?hin% regard-
ing the trucks on site and he keeps
in constant contact with base in Eng-
land.”

On the road the trucks are usually
strung out over about a three-hour
EeriOd' but in Russia there had to

e a convoy. They were escorted
by the Russians from Moscow all the
way up to Lathi in Finland.

The trucks are specially made for
touring. The suspension on the trac-
tors and trailers is adjusted so that
the gear will not bounce as much
as it would on an ordinary truck. The
trucks are also serviced every
10,000km, while a fitter travels on
the tour and one of the trailers has
a repair section with tools, enabling
anything that can be repaired on
the road to be done. There are
special cargo loading devices to
make loading on om? off as easy

as possible. A record brecking time
for load out was noted on the Floyd
tour.

“With a tour this size no-one in
their right mind would aftempt to do
a ‘back-to-back’ show,” says
Redbum. “Floyd did. They decided
to do London — Holland within 24
hours. The trucks arrived ot
Nijmegen at 2pm after having play-
ed London the previous night. The
whole load out took three hours,
from the end of the show to the last
truck leaving. Twelve trucks were
used on this one. Pink Floyd have
the best of everything working for
them. That is why they get things
done.”

The quickest, but most expensive
way of fransporting equipment is by
air freight. For journeys across the
globe when time is not so desperate,
sea freight is used. Specialising in
these forms of transportation is Rock
It Cargo. According to Redburn, no-
body does it better.

“They are miles cheod of anyone
else. If there is any problem gefting
gear from somewhere, Rock It can
do it,” he says.

Problems with the trucks on tour,
apart from breakdowns, can be
caused by difficult customs officers
— even before gefting out of Eng-
land. Occasionally, customs men de-
cide to check everything going out
of and coming in to Dover, and this

5

C

)

With more than
O per cent of
concert tickets
sold with coach
travel. can you
afford to leave
us out any longer?

We complete
the picture

largest Coach to
Concert Operaltor
By A
0O 27 1
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sionals

con mean unloading with hours of
delays. Agoin Rock It can be involv-
ed to make sure customs are cleared
in London. A customs officer is invit-
ed to the site to inspect the gear as
it is loaded onto the trucks. For an
extremely big tour, it is the only way
to do it.

The transportation of crew and
band evolved ropidly over the
years. The use of sleeper coaches
is one of ihe most economical ways
of travelling. The crew very often
live on these buses for enfire tours.

Len Wright was one of the first
people to put sleeper buses on the
road in England, along with Edwin
Shirley, who started at the same
time. Edwin Shidey now runs the
biggest trucking ond staging com-
pany in the UK, but Len Wright stay-
ed with the buses and developed
Len Wright Travel.

The buses then were nothing like
they are today. Only the barest
basics. The beds were simple mat-
tresses, and there was litle regard
to safety aspects. Today, o first class
sleeper bus is like a rolling miniature
five star hotel.

More and more tour managers
are now ringing up themselves for
juotes. Sometimes they will use a

ifferent company for the crew
buses from that used for the gear,
or they will go for a total overall
package. atever happens, 90
per cent of the time the company
will have to win that tour with the
most compefitive and quickest
quote. Then the milages, drive fimes
and any overdrives will have to be
worked out. Long gone are the days
of paying the driver an extra £50
to do a cerlain drive. The whole
touring business is now a very pro-
fessional industry.

LynI N;'ouldin of Len Wn'glht
Travel exploins: “The mini e
are looking over our shmm all
the time and we have to run legally.
Overdrives have to be covered and
sometimes you will go back to clients
saying, ‘No way con we make that
show'. lt can be cut very fine though.
Recently we hod to do London-
Stockholm with one travel day. | said
we would do it, but that it was going
to be tough. We had one driver to
Dover where he was joined by an-
other bus and two more drivers. The
two new drivers took the buses to
Copenhagen. We then flew the
main drivers to Copenhagen, the
others got off and flew home and
the buses continued on route straight
to Stockholm. They made it on time.”

As the tours tend to be growing
in recent yeors, so are the crews.
More caterers are going out and a
lot of the thrash metal bands are
taking security teams with them.

Phoenix is one company respon-

sible for the increase in standards of
the crew buses. er companies
are following suit with regards to
Ioolring after the crews equally
well.

Moulding continues: “Our whole
fleet is now interchangeable and a
crew looks after our buses just as
well as the bands. You could find
one bus out with the Lou Reed band
and the same bus could go out
again on Slammer crew. Of course,
you expect a bus to come back
messy after three months on the
road, but they hordly ever come
bo:::l:i with onytling maliciously dam-
° .Il

gTrovelling together for long per-
iods requires a competent, pafient
and intuitive driver, friendships often
develop, making the travelling party
like a family. Bands are also bring-
ing their own fomilies with them
more often.

All experienced drivers know bor-
der procedures — and they also
have their own special tricks to get
through as easily as possible. There
is also quite a lot of inferest when
a tour bus goes through borders.

Wendy, operafions manager at
Len Wright says: “Sometimes, when
the border guards get on the bus
all they want is to be introduced to
the musicians or just get an auto-

raph. On the Chris de Burgh tour
Ee actually sat at the front of the
bus at every border crossing, signing
photographs. ‘How many do you
want this time’, he would say.”

Parking production vehicles can
sometimes be a problem. Not so
much ot the larger venues, but the
smaller ones in town centres simply
do not have the parking facilities
needed. A lot of cities also have
reg;loﬁons against trucks driving at
night.

gA bus driver is very different from
a truck driver. He has fo live with
the people on his bus. He is totally
responsible for the bus and its up-
keep. He makes sure supplies are
kept up, repairs are done and a lot
of them are good mechanics. Every
bus has something a‘oing wrong on
a tour, yet most of the crew do not
know about it.

A bus driver who knows his job,

THE PLUSH interior of one of Bandwidth’s mini buses

especially in the music industry, is in-
crediblr important. Most drivers
really leamn their work and buses
can even be known by the name
of the driver.

Specialists are also needed when
using fravel ogents. Redbum says:
“With five minutes notice we had to
send double drivers to Russia be-
cause of a Siberian rail crash, and
an exira show had to be put in. They
have to expect to change dll the
flights ovemight, so flexibility is very
importont.”

In 1974, Mike Waksworth started
booking flights and hotels for The
Who and Lynard Skynard. He
founded his travel agency on the
basis of looking after the bands at
that fime. A travel agent in the music
industry must be prepared to work
24 hours a day, seven days o week.

Aftention to detail and flexibility is
an absolute must, as unexpected
situations frequently occur.

When a travel agent takes on o
client he is working for the entire
tour. Waksworth says: “We did the
Michael Jackson tour last year with
over 200 people on the road. Our
logistics have to be extremely accu-
rate. Say you lost a sound engieer
in Munich, then you have a problem.
Everyone on that tour was — every
day, literally hour by hour — my re-
sponsibilirg.;o

When king hotels everything
has to be checked; location of the
crew hotel with regards to the
venue, for example. Brifish travel
agents fend to stick to the territory
they know best — Europe.

They do book worldwide fights,
but the hotel side is taken over by

Today, a first
class bus
is like a rolling
miniature five
star hotel, while
drivers have fo

be competent,
patient and
intuitive’

US or Ausiralian agents in their own
termitories.

Flying is still the most expensive
way of getting from A fo B. Any flex-
ible European ticket on a scheduled
flight is pricey compared to the US.

en, in 1992, the new regulations
come in, prices should drop.

The hiring of whole planes for the
stars still happens, but the more |u-
natic days of the Seventies are over.
“The whole touring industry is now
run in o much more business-like
fashion”, says Wakesworth. The
understanding of the needs of the
arfists and crews are greater. Their
work has become an acceptable
and profession in an infer-
national sefting.”

Preconceived ideas aside, fouring
is an acquired art which is gefting
more sophisticated each yeor.

The Sales Manager

London Arena, Limeharbour b
Isle of Dogs, London E14 9TH Facsimile: 01-538 2565

with unrivalled facilities all under one roof:

e Uninterrupted view for over 12,000 people
Excellent acoustics
A fully riggable roof able to fly 35 tons over stage
Height adjustable 60’ x40’ stage plus 20’ x20’ wings
Fully serviced dressing rooms
TV lighting up to 1000 LUX
High quality catering
Comfortable seats

ALL THIS IN EUROPE’S FASTEST GROWING COMMERCIAL
CENTRE — THE ISLE OF DOGS IN LONDON'’S DOCKLANDS

For further information contact:

Telephone: 01-538 8880

LONDON ARENA

LONDON’S LARGEST AND
MOST ADVANCED INDOOR VENUE

LONDON
ARENA
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Europe’s leading suppliers
to the music industry

T.SHIRTS — BADGES
PATCHES — PROGRAMMES
— BASEBALL CAPS

STUART ALEXANDER
PROMOTIONS

94 Guildford Road
Croydon, Surrey CRO 2HJ
Tel: 01-683 0546
Telex: 8951182 GECOMS G
Fax: 01-689 4749
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Into the arena

Mark Jenkins
surveys the new,
bigger (and
better?) UK
venues

ITH THE London Dock-
lands Arena successfully
launched, and plans for

an  even  more  enormous
“Londondome”, taking shape, are
we entering a new era of bigger
ond better venues? It is still com-
mon to hear London-bosed bands
complaining that there is “nowhere
to play” in the capital, and there
is no doubt that operating on the
“pay-to-play” pub scene can be
terminally soul-destroying.

But that is not to say that there
have not been developments in the
venue market in the recent past,
and while many of these have in-
volved the very largest venues and
big-name bands, there are a few
rays of hope both in and out of
London for smaller bands as well.

Aaron Siegel of International
Sports Marketing, which is behind
the Londondome development
north of the Royal Victoria Dock
{Jean-Michel Jarre’s cold and wet
oEen-oir venue last October) em-
phasises the planning that has
gone into its new project. In ISM’s
opinion, the running of a successful
venue depends on the right bal-
ance of music and non-music
events.

“We'll  be  running  the
Londondome very much as we run
other existim); venves in the States,”
he explains. “The Londondome will
be a multi-purpose venue catering
equally for music, conferences,
horse shows and other types of
event.” ISM is also the developer
of a 15,000 seat venue in Sheffield
due to openin 1991, and although
it will primarily be for athletics, it
will also be a significant new music
venue.

Meanwhile, the London Dock-
lands Arena, which opened with a
successful Duranduran show on
April 2 and went on to host Pink
Floyd's return to London in July, is
intending to de-emphasise confer-
ence and exhibition work and, in
fact, to concentrate more on music
events in the near future.

The venue's capacity is being in-
creased from 11,000 to 12,500
by Christmas, in time for an Erasure
concert — so a little building work
is still going on. But good access
via the Docklonds Light Railway
has been a major factor in estab-
lishing the Arena, which has also
hosted a Pavarofti show. “We hav-
en't experienced any crowd con-
trol problems, and people are find-
ing it quite easy to get here,” claims
Belinda Brook from manager Alan
Elias’s office. Several other large
concerts are awaiting signature of
contracts ot the moment.

Outside London, one of the ma-
jor concert venues is Manchester’s
G-Mex, although this tends to be
a seasonal music venue. Concerts
tend to take place from November
to January, with the summer period
devoted to exhibitions, and special
Christmas events such as Walt Dis-
ney's lce Show or even an indoor

funfair also eating into the concert
period.

For major pop artists, G-Mex
has a normal capacity of 9,000,
although a 10,000 seat configur-
ation and a smaller 6,500 seat
configuration are also possible. G-
Mex already has concerts lined up
from Erasure, Alexander O’Neal
and Deacon Blue later this year, so
obviously intends to keep the music
part of its business alive.

In July, G-Mex hosted a series
of Hallé Orchestra concerts, but
later this year the Hallé will have
its own new Manchester concert
venue just along the road from G-
Mex. The Halle have used Man-
chester’s Free Trade Hall for some
years, and are finding this a little
restricted now — but the possible
loss of the Hallé’s business will not
affect G-Mex’s music policy too
much.

One new booking is a northern
version of the Bntish Music Fair, to
take place on October 5-7 1990
in addition to the London BMF
each July. BMF director David
Newns has been quoted as saying
that the London BMF only reaches
30 per cent of the consumer popu-

NEW DERBY nightspot, Ritzy

lation, so the addition of o northern
event is significant — another 30
per cent of the population lives
within one hour’s drive of G-Mex,
a foct as significant for concert
bookers as ?or the British Music
Fair, and G-Mex has better access
than the Birmingham NEC, which
is aimed at car users.

Also on the subject of northern
locations, but looking at small
venues, Derby has a newly restyled
music venue to offer — the Ritzy
night club, o part of the Mecca
group which includes Cinderella
Rockerfella.

The Ritzy is located in a late-Vic-
torian building in the heart of the
city centre, and was previously
known as Confettis. The existing
Victorian facade has been restored
and enhanced, but in contrast
there’s a new “Ritzy” sign in neon
lights. Chrome fittings and globe
lights are the order of the day, and
the capacity of the venue is 1,200.
Rather bizarrely, the combined
themes are Jules Verne and Aztecs,
with a striking DJ's console inset
with a sunburst design! A gold,
carved phoenix, galleried dining
areas and balustrades, fabric tent-
ed conopies and comfortable
chairs ond sofas complete the re-
design by Fiona Greenslade of the
Tibbatts & Co design group.

DJ Paul Douglas explains that
the music policy for the venue
spans alternative, soul, dance and
Sixties/Seventies music, with one
night per week kept free for pri-

vate functions and band bookings.
The Ritzy uses a portable stage and
has full three-phase power and
other band facilities. However, it
has found that a full live band
leaves little space for customers,
and hos tended since opening in
April to stick to a series of PAs, in-
cluding Jason Donovan, Edwin
Starr, Buster Bloodvessel, Princess
and London Boys. Future PAs are
planned to include Kylie Minogue
and Madonna, while Eve band ap-
pearonces are likely to increase in
the future with The Tremeloes al-
ready having played.

Mecca has on even more im-
pressive project opening in Burnley
in August. The Central
Park/Ritzy/Waldo T Pepper com-
plex includes a pub, club and res-
taurant, and wiﬁ) be managed by
Peter Smith. Costing £2.5m, the
venue will feature live music as well
os an extensive progrom of PAs.
Mecca has also done a deal with
Soul Il Soul for a series of appear-
ances to launch o new pop maga-
zine, which will begin in the near
future.

As far as London is concerned,
the most active company on the
smoller venue front seems to be the
Mean Fiddler organisation. As well
as taking over the promotion of the
Reading Festival, fﬁe company has
lounched a new club, The
Powerhaus, which opened in
Islington in March. It is open seven
nights a week, licensed until 2am,
and hosts a variety of club and live
band nights.

Also  opening soon s
Subterrania, built under a motor-
way flyover near Portobello Road.
Another Mean Fiddler project, it is
o conversion from a disused com-
munity hall and cost £550,000. A
motorway theme of bare concrete,
rubber and earth colours contrast
with g first floor steel gallery which
takes the capacity vp to 600.

Meanwhile, the new-look Read-
ing Festival from August 25-27 will
have a capacity ot 25,000. The
Powerhaus Promotions staff be-
lieve that the formula for success
will include a wider range of music,
improved security, bar, food and
toilet focilities for this 28th year.
The usual site is retained but there
is just one giant stage featuring
more than 20 bands. Headliners
are New Order, The Pogues, and
The Mission, and there will also be
a Mean Fiddler tent (capacity
2,000) including African, country,
R&B and other alternative styles of
music.

With open-air festivals generally
having experienced problems over
the last few years, it is tempting to
think that they are being replaced
in the mind o(the public by sell-out
concerts at mega-venues such as
the NEC, G-Mex, Wembley Arenag,
or the Docklands. Yet there still
seems to be a lack of venues larger
than a club but smaller than a huge
arena which can cater for up-and-
coming bands, despite efforts by
The Rock Garden and one or two
other London venues to promote
afternoon sessions for unknown
bands. There may be little mone
to be made in managing smoﬁ
band venues, but if they don't exist,
the stadium bands of the future
may never get a chance to devel-
op either.
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Dave Henderson on
who’s making
what, and who's
wearing them

VER SINCE James Dean

and Marlon Brando pulled

on their clean white cotton

T-shirts, teenagers — and
juvenile delinquents the world over
— have donned similar in an at-
tempt to look sharp, sporty and
cool. 3
. The punk explosion in the mid-
Seventies brought the garment into
the fashion market with Vivienne
Westwood's Seditionaries designs
uvtilising  modemised/customised
shirts bearing erofic and sensation-
alist screen-printed designs and, as
ever, it didnt take long before
every sireet corngr was rife with
similarly “anarchic” T-shirts daub-
ed with the latest slogans.

The design qualities have always
varied from the expensive, fashion
designer shirts — adorned with all
manner of other materials or print
designs — to the quick profit wide
boys who cash in so easily each
summer with gaudy copies. For
exomple, lost year's dreaded
catchphrase “Loadsamoney” was
everywhere, beating hands down
the previous summer’s “Relax”, a
style  orginally  coined by
Katharine Hammett for her pro-
g;een season a couple of years

fore.

It wasn't long before the major,
and independent, record compan-
ies realised that the T-shirt was an

Not so humble T-shirt

ideal merchandising tool. First of
all it was easier to produce for
press purposes than the occasional
marketing ploy of Sad Cofe track-
suits and the like which existed in
the mid-Seventies. Of course, each
lobel designed around its needs
and produced variations on the
say-it garment, some opting for
collared tennis shirts, some going
for the more luxurious American
sweatshirt, but saying it on a T-shirt
soon became more viable than
buying spoce or getting editorial
coyverage.

For example, EMI spent a for-
tune promoting the hapless guitar
pop of Spelt Like This in the early
Eighties, with its greatest marketing
move ever coming when it produc-
ed anagrams of journalists’ nomes
and had them printed rather taste-
fully on black sﬁiﬂs with the legend
“Spelt Like This” printed beneath.
An expensive, individual move for

ress consumption which success-
lly intfroduced a huge number of
eople to a new act. Sadly, one
isten to the accompanying record
soon had the collected journos
scratching the name off the gar-
ment.

But there's life beyond press pro-
motion. And in the T-shirt merchan-
dising market, the latest designs,
featuring the latest band artwork,
has become an established concert

FOR ALL MERCHANDISE PRODUCTS

POPWORLD
PROMOTIONS

DESIGN

— ARTWORK
PRINTING —

DISTRIBUTION

94 Guildford Road

Croydon, Surrey CR2 2H)

Tel: 01-683 2585

Telex: 8951 182 ref POPWORLD
Fax: 01-689 4749

hall item. From the smallest inde-
pendently motivated venue —
where fanzine enthusiasts jostle for
position with garish say-it shirts —
to the more expensive “designer”’
Tin Machine logo shirt next to the
tour programme seller, the vari-
ation is remarkable. For example,
the foyer ot a Depeche Mode con-
cert is strewn with paraphernalia
that's consumed with great glee by
entering and excited fans. Lorger-
than-life-size posters, badges, rec-
ords, shirts, sweats, etc are all
available, while the vendors and
road crew for the last tour sported
specially designed Depeche Mode
leather biker jackets. Image is all
important . .. right down to the man
who's selling it direct.

’In the T-shirt
merchandising
market, the latest
designs, featuring
the latest band
artwork, has
become an
established concert
hall item’

In terms of design the quality
varies, but that usually falls in line
with the kind of group/act that are
being merchandised. The likes of
Alternative Tentacles have a suit-
ably “punky” garment wing with
relevant sloganeering promoting
the likes of The Dead Kennedys
and The Beatnigs, while the
thoughts of chairman Jello Biafra
are set to graphic image by Ameri-
can collage expert John Yates on
both T-shit ond supplementary
pamphlets. Similarly, the progress
of “zany New Yorkers” Sonic

Youth has been traced through o
series of highly collectable T-shirts,
from collage and photographic im-
ages to daubed groffiti and sundry
items by the hand of illustrator Sav-
age Pencil. And the Sonics have
the sporadic fanzine to underine
their image and ideals, the tacky
but coffee-table Sonic Life.

It seems that it's entirely up to the
label whether it decides to branch
infto the merchandising/T-shirt
arena and just how far it goes. As
mentioned in Music Week’s recent
Factory Records supplement,
they're not so keen on press adver-
tising but New Order's series of
12-inchers was heralded with a
string of Peter Saville images set
down on cotton — all of which
looked quite bizarre after o few
washing machine cycles, especially
the succinct typogrophy on Touch-
ed By The Hand Ot God and the
simple AIDS virus image which
overtook the world as the shirt be-
came baggier and baggier. It's not
easy to print T-shirts with any kind
of image that last the course, but
4AD's releases have been marked
with originality.

Utilising its in-house design team,
23 Envelope, 4AD’s merchandis-
ing wing is an admirable foil to its
musical activities. For example, the
artwork for the recent Pixies al-
bum, Doolittle, was previewed with
a gold leaf print for Valentine's
Day. The album sleeve was a spec-
tacle in itself, with a book of illus-
trations based on the songs, and
it was supported by a set of nine

stcards and the inevitable T-shirt

earing the compaign image.

Now, that might sound like a
simple enough gevelopment, but
4AD T-shirts have a little more to
them than that. Using high quality
American shirts, the designs aren’t
merely slopped on the tront and
forgotten, they're carefully tailored
to each release. For example, AR

THE T-SHIRT COMPANY
Knightsbridge House
229 Acton Lane

London W4 5DD

Manufacturers and Printers of T-Shirts &
Sweatshirts, also other promotional items to the
Record and Retail Industry. Excellent Quality, eg,
30 Combed Jersey, 100% Cotton. Also available

promotional package which includes retail &
club promotion.
Other promotional items include jackets, jogging
shorts, head bands, sportsbags, embroidery, etc.
Suppliers to Major Dance Labels.

VERY COMPETITIVE PRICES

Hemi

Tel: 01-742 1752
0836-758182

Tix: 263126
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4AD’s RELEASES have been mark-
ed for their originality

Kane's Lollita single was promoted
with a Vaseline lens shot of a
moody, naked girl on the front, the
back having a reverse shot of her
holding a huge knife. That was fol-
lowed by M/A/R/R/S's Pump Up
The Volume, which featured the
legend in big letters on the reverse,
printed slogans on the sleeves and
a small logo on the front.

That kind of completism is ve
much why 4AD has built up suc
a reputation and it's in the inde-
pendent sector where what seems
to be o caring affitude impresses
fans. The Wedding Present, recent-
ly signed to RCA,iuilt a sturdy fol-
lowing with their excellent live
shows and a series of strong re-
leases. Their simple, garish T-shirts
were highly popular with the na-
tion’s lovelorn, while a self-financ-
ed ond produced free magazine,
Invasion Of The Wedding Present,
was produced for fan information,
firmly cementing their staunch fol-
lowing.

In basic terms, the T-shirt is al-
ways going to be a staple acces-
sory for record promotion and mu-
sic fan offiliation, that some
lobels/groups are keen to give o
decent return for enthusiasts invest-
ment is admirable, that there's al-
ways going to be someone sellin
fluorescent “Smiley” faces wit
“Acid” scrawled over them is an in-
evitable quick-buck osset stripper
which is out of the control of group,
artist and label.

As yet, none of the labels, not
even those with excess cash or
even a heavy metal love of gore,
have opted for the current trend
in splatter shirts with plastic clien
heads coming out of stomachs, but
it's sure to be o press-creating
move should someone care to in-
dulge. Yes, | can just see Kylie's
head emerging from the centre of
such a goudy garment, perhaps
with the slogan “She’s herel” |
scrawled across the back.
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How to get ahead in advertising

An ad man with
muso valves,

"
al
soundiracks
reach the paris

- « - Fiona
Brenton reporis

HILE ADVERTISING
w;:ugl;ncies :‘:vill che;lr-
spend a couple

of hundred thou-

sands pounds producing a 30-sec-
ond film, most will balk ot paying
more than £4,200 for music pro-
duction. Soundtracks run a poor
second to sumpluous filmic tech-

mcg;eees in the izz.

king to redress this imbal-
ance, or at least make a lot of noise
about it, is Ken Dampier — cre-
afive director of the advertisin
agency Dampiar Roberison Redel,
port-fime musician, composer and
champion. of music production
companies.

His cause, he says, is quite logi-
cal: “The way ' always work it out
is, that if you look at the high qual-
ity of film prodsction in advertising,
the screen fime per second in a
commercial is more expensive than
the screen fime per second in a
feature film.

“It then seers o little silly when
you look at the cost per second of
music fime in a commercidal, in relo-
tion fo say the cost of making an
album. Agencias expect fo get the
same quality cf sound on a com-
mercial track as on an album which
has taken years and great expense
to produce.”

Not only does Dampier argue
that musicians should be paid ac-
cording to their efforts, but that
they sﬁould not be given a "pa-
thetically short’ amount of time to
produce a high quality track. Even

with the current craze for using
background music with no voice-
over in commercials, Dompier
claims agencies are reluctant to
fork out more than one or two per
cent of their ad budget.

Music is still regarded os an
afterthought, he groans: “lt amazes
me that music is often at least 50
per cent of the soundtrack, yet is
still something that is put together
ot post-production stage.”

e reason for this neglect, he
claims, is o general lack of under-
standing among agency creatives
of the nuts and bolts of music pro-
duction: “Most agencies don't con-
sider how long it takes to create
and produce music and what the
costs are.”

While film techniques in advertis-
ing are constantly improving —

oming more experimental and
stimulating — music in commercials
has been left in the Dark Ages of
the jingle. one argument is that Joe
Public is more likely to notice
cheap and nasty visuals than, say,
o second-rate reproduction of a
popular song, or even a predict-
able jingle. In fact Dampier siresses
that the very word “jingle” deni-
grates the professionalism of pro-
ucing sound tracks for commer-
cials.

A self-confessed music junkie,
this 34-year-old redhead not only
takes advertising tracks seriously,
but the whole music industry. Ever
since punk shook the UK in the
mid-Seventies, Dampier has been
torn between his career in adver-
tising and the desire to become a
full-time musician.

From his days as a guitarist in
the underground band Tennis
Shoes, through to a stint with the
garage surfing group, The Cor-
vettes, Dampier has maintained his
semi-professional career as o musi-
cion with the Steve Cook Soul
Band. This Ray Ban-clad, 12-piece
is hinged together with three pro-
fessional musicians and a mish
mash of frustrated admen.

“It started purely for fun about

seven years ago, when four of us
got together in a dubbing theatre
to play for our own amusement,”
recalls Dampier.

“It began to become more or-
ganised, and we found ourselves
playing ot chums’ houses and
agency Chrisimas parties.”

Although not spied on the club
circuit, the band now takes itself
semi-seriously with gigs as diverse
as country weddings to £150-a-
head advertising awards ceremon-
ies in Istanbul.

So ofter years of jigging about
on stage at agency dos, Dampier
eamt himself a reputation among
his colleagues of knowing a thing
or two about music. Enter advertis-
ing’s unofficial spokesman on mu-
sic. It then took a matter of weeks
for journdlists to redlise that this
squat litle ad man had a lot 1o sa
on the subject — and was fran
about the industry and his col-
leagues.

Earlier this year Dampier de-
cided to practice what he preach-
ed by resigning his post as a group
director ot the agency Ogilvy and
Mather, to start his own agency
with former Still Moving Music di-
rector Angus Robertson. Commis-
sioning onginal tracks for clients
such as Wamer. Chappell will be
a major objective for the fledgling
agency.

But the new venture hasn’t shut
him up about his reservations with
the ad industry. He has no qualms
talking about his pet hates — the
tempering of well-known lyrics to
fit adverhising copy and the editing
of key bars from famous songs to
fit the timing of a commercial.

“| parficularly hate that Smiths
crisps commercial, on a while ago,
with the tatoes singing to
Bobby's Girl. It was a rotten use
of the song, had nothing to do with
the product, and generally sound-
ed clumsy, crass and horrid. Why
force a script onto a tune that
doesn't fit?” He complains.

As for the indiscriminate editing
of populor songs, Dampier la-

>

N
A

There are music publishers.

And there isWarner Chappell.

ONE OF the ads Dampier created for Warner Chappell
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KEN DAMPIER: ‘| think a greater awareness from agency [oo
how rhythm works, how fone and texture work, would make it easier
for them to commission inferesting, original music

ments: “People who have grown-
up with music as o main source of
entertainment are very familiar
with the rhythms and sequences of
songs, and find it very distracting
fo suddenly find the song jumping
around.”

So what does Dampier consider
to be a worthy soundirack? “Oh,
| do like the Rover ad,” he en-
thuses. Apparently this car com-
mercial, with two Germans mar-
velling at British ingenuity, used
original music, voice-overs and
sound effects to complement the
sharp copy.

"There are people who produce
good music tracks, but generally
speaking the level of awareness of
how music works, what it costs to
produce, and how long it takes to
do properly are not considered
enough,” he argues.

“I know | have been guilty of this
in the past. I'd ask for someihing
like talking Heads and it woul
come back from the music produc-
ﬁo:; house sounding like Cliff Rich-
ord.”

He also admits he is a “rotten
client’ when it comes to commis-
sioning original music, because he

ives a very specific brief. But per-
Eo the more dangerous exireme
is the ad man who comes wafting
into a briefing meeting, giving the
producers litfle idea of g'e mood
or role of the soundtrack.

“Briefing is about saying what

e on

the music should achieve. if's not
enough to say, ‘something like the
Rolling Stones’,” he says.
frul ink o greaf‘eJ cwore;:ess
om agency people on how
rhythm \god:s, how tone and tex-
ture work, would make it easier for
them to commission interesting,
original music.”

\gﬁth such a black and white afti-
tude, and his readiness to vocalise
it, has Dampier made enemies in
the ad comp?

“I'm sure Ibheove. Olbviguslynl'm
not going to be popular by telling
ogergtciesgond clients they should be
spending more money. If | think
something’s no good I’fll say so. But
the converse is also true if | like
something. | simply believe - you
have to respect music and musi-
cions.”

‘Most agencies
don’t consider
how long it takes
fo create and
produce music
and what the
cosis are’
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MAD HATTERS Bernstock and Speirs (right): The boundaries between
fashion and music are disappearing very quickly’

Oneina
millener

by Selina Webb

ON THE road to picking up a
recording contract on the
strength of their autumn/winter
season brochure, milleners for
the music business Paul
Bernstock and Thelma Speirs
have switched hats for a bash
at making “the dancefloor cut
of the summer”.

“When the record compan-
ies first approached us we
hadn't really thought of making
a record, but once the idea
had been put in our heads it
started to seem quite a good
one,” admits Speirs.

As a hat-designing team,
Bernstock/Speirs have earned
something close to cult status.
Now with their own fan club
and quarterly newsletter, Mad
Hatters, they built their follow-
ing via collections for Ware-
house, Oasis, Davies and Jig-
saw. Their exclusive designs
are found on the heads of
French & Saunders, Christo-
pher Lambert and Lloyd
Hunnigan while their record in-
dustry clients include the Pet
Shop Boys, U2, Neneh Cherry
ond Holly Johnson.

In their latest brochure,
Bernstock and Speirs are pictured
“hanging around” their creations
atop such well-knowns as Jimmy
Somerville, Mica Paris, Courtney
Pine and Bananarama.

Weren't they surprised a fashion
brochure could attract record com-
pany interests?

Bernstock: “Not really. The
boundaries between fashion and
music are disappearing very quick-
Iz. The music business motivates the

oshion business and vice versa.”

Speirs adds: “Just as our designs
have to instantly excite people, so
our music will have to. It's not that
we want to be pop stars at the end
of the day, we're just creative
people and this is just part of what
we do.”

Although Bernstock and Speirs
believe that “a lot of creativity
comes out of ignorance” they have
chosen to work with producer/
writer Gene Pourtouche to help
with recording their samba-influ-
enced donce track. The duo have
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yet to decide on the right record
deal but, when they do, they plan
an exciting visual package of live
shows and video to accompany
their first release.

A lucky break

bg Nick Robinson

ABOUT A year ago, three bands
oppeared on Channel Four’s The
Chart Show. What was unusual
was that none of them were signed
to a record label.

Their performances were part of
a new slot on the programme call-
ed Make Or Break. They were the
lucky ones to be picked by the pro-
gramme’s researchers to have a
video made especially for them.

Of the three bands, Joseph
Groom Towers are now talking to
record companies, Baby Ford is on
Rhythm King and River City People
si?ned to EMI within two months
ot their Chart Show appearance.

RCP vocdlist Siobhan Maher
says the band had been perform-
ing together for two years when
Channel Four got hold of one of
the group’s demo tapes. “We were
amazed when they contacted us.
They had commissioned two inde-
pendent producers to do a video
for us on a budget of £2,500,” she
says.

“It was really great for us be-
cause we were so pleased with the
video which showed us exactly as
we wanted it to when it could have
easily been a disaster.

“Although we were at the point
of signing to a record company,
that appearance on The Chart
Show put us in a much stronger po-
sition. It was a great way to show
the band off,” says Maher.

“It was deﬁnitery a valuable ex-

perience for us. The problem is that

RIVER CITY People: ‘Although we were at the point of signing to a record

it is an expensive way of promot-
ing new talent. | just wish more
shows would take the chance.”

Sadly The Chart Show has not
featured any more unsigned bands
since the initial three. Executive
producer Keith MacMillan exploins
why: “That was a Channel Four
idea that we decided to experi-
ment with. Since we changed
channels, | have not opproocﬁed
ITV about resurrecting it,” he says.

‘The problem was that it was
very useful for the bands but in our
minds it wasn't useful for the show.
Maybe if we had more time and
space then | would think about do-
ing it again.

“| certainly haven’t completely
kicked the idea out of touch.”
® The River City People video
shown on The Chart Show featur-
ed the latest single (What's Wrong
With) Dreaming? Their debut EMI
album, Say Something Good, is re-
leased on September 4.

Workers’
Playtime

by John Slater

PAULA GREENWOOD reclines
behind a G-Plan desk littered with
the rustling laurels of the previous
year, and contemplates the re-birth
of Playtime Records.

Last year was hard. This mistress
of the Mancunian groove dis-
covered The Inspiral Carpets onl
to have them desert, along wifK
Tom, the crooner with Too Much
Texas. The final straw was the de-
mise of her distributor, Red Rhino.
Greenwood would be the last to
deny that the struggle to re-build
has been long ongiord.

A recent showcase at The
Boardwalk in Maonchester aftract-
ed a plethora of talent scouts from
the majors, all eager to associate
themselves with the new line-up of
Too Much Texas, The Rainkings
and the wonderfully named New
Fast Automatic Daffodils (or New
Fads for short). The last band was
recently tipped by one of the na-
tional broadsheets as “the band
most likely to” in the Ninefies.

Besides running Playtime, Paula
has her own PR and plugging com-
pany. Or as she so aptly puts it:
“Trying to convince the majors that
regional PR is just as important as
the national press ..."

The next project on the agenda
is a world music label featuring
Tunisian folk music and ethnic

company, that appearance on the Chart Show put us in @ much stronger

position”

American country. This is @ woman
with many strings to her bow, a
head full of ideas and, with the
blessing and finance of her new
distribution company, APT, the fu-
ture of Playtime Records looks
rosy. Today the new single from
Too Much Texas, tomorrow the
world.

Hedd case

by lan Watson

THE RECENT downtumn in fortunes
of Hedd Records has meant prob-
lems for many promising acts.
Bands such as Soho and The Seers,
both set to realise what threatened
to be successful records, are now
stuck in the quandry of having no
finoncial bafl(ing.

The Seers have the extra prob-
lem of not having access to the
tapes of their recently recorded al-
bum. In fact the whole Hedd epi-
sode seems to have been one big
headache.

So what went wrong? Set up by
Virgin as a subsidiary along the
lines of Siren, Hedd felt that it could
compete on a major’s terms whilst
retaining the profile and credibilirr
of an indie. This approach natural-
ly led to problems culminating with
Virgin terminating the contract with
Hedd shorlly ofter the Seers had
finished their album. This left the
Seers with a fully recorded LP (pro-
duced by Pat Collier — Darling
Buds, Wonderstuff etc) but no label
to release it on.

The album itself is a gem. A mix-
ture of garage noise and pop —
nota miﬁion miles away from what
made the Wonderstuft and Guns
N’ Roses so popular.

Sun Is In Tﬁe Sky, the single re-
leased on Hedd, went into the top
100 with almost no airplay.

With the correct handling, both
Welcome To Deadtown and Fly-
away are surefire top 40 success-
es. And the rest of the album is of
a quality to ensure chart longevity.

However, there are a few US-
based major labels which have ex-
pressed an interest in the Seers and
it would be sad if another success-
ful English band found it had to
move to the States merely because
of an unfortunate choice of label
here.

Punk flock

by David Giles

JUST WHEN you thought the ex-
citement and energy that inspired
the punk explosion of the late
Seventies had become no more
than a hazy memory, along comes
a young Birmingham band to
shole us all out of our compla-
cency.

Birdland's first single — the
Birdland EP — is on Lazy Records,
the label owned by the Primitives’
manager Wayne Morris.

Side one, where the tracks Hol-
low Heart, Crystal and Gotta Get-
away run info each other without
ony real pauses, is possibly one of
the most thrilling pieces ozvinyl to
emerge in years. It sounds rather
like the Clash’s first record, captur-
ing the anarchy, mayhem and
power of Birdland’s live perform-
ances, a combination that sow
them get thrown off the British tour
by Ug rockers Jane's Addiction,
aofter only one date.

“If you ever see us play, you'll

reclise that we ployed a normal
gig”, explains Robert Vincent, one
of two brothers in the band. “A few
microphones got smashed and
stuff like that, nothing really out-
rageous, and we went down really
well. Afterwards we were loading
our stuff into the van and this guy
ran out going ‘don’t bother turnin?
up tomorrow, you've been sick all
over the dressing room, smashed
everything up ..." They needed a
good excuse because we went
down so well.”

Jane's Addiction aren't the onl
people to have their feathers ruH"K
ed by Birdland. Such pop dignitar-
ies as Phil Collins, Pete Murray and
Cliff Richard were all startled when
the video for Hollow Heart ap-
peared on the one-off revival of
Juke Box Jury a while back. Dis-

runfled mutters were all the con-
irmation the band needed to
prove they were on the right tracks.

You may scoff at such a seem-
ingly dated attitude, but plenty of
Eeople did that in 1976, remem-

er.

Backtracking

Record Retailer, 13 August 1964
Decca launches the Aflantic label
in the UK with singles by the Drift-
ers, Bobby Darin, Solomon
Burke, the Ska Kings and Carla
Thomas ... The Animals are the
latest British success in the States,
House Of The Rising Sun jumping
from 60 to 10 in the Billboard
Hot 100 .. . Decca reminds retail-
ers that it intends to register rec-
ords under the Resale Prices Act
and, accordingly, its produce
must not be sold below the pre-
scribed retail price.

Music Week, 10 August 1974

Tony Roberts appointed MD at
Bell Records UK, the label cur-
renfly enjoying nine singles in the
UK top 50. Replacing Roberts as
general manager ot Warner Bros
Music is Rob Dickens, 24, the
company’s professional manager
... Y Viva Espang, by Swedish
singer Sylvia, enters the top 50
UK singles chart eight months
aofter appearing in the MW chart
breakers section ... MD Geoff
Hannington reports a record-
breaking half-year ot RCA Rec-
ords, with sales up 13 per cent
over same period in 1973,
thanks to catalogue strengths of
Perry Como, David Bowie and
Jack Jones ... Laurie Kreiger's
Harlequin chain buys all three
London one-stop retail outlets
owned by Island Records.

Music Week, 11 August 1984

Having been on the market for
a year, PolyGram finally disposes
of Chappel Music, Intersong and
all ofﬁiotes to a consortium
headed by Carin chief Freddy
Bienstock.  Estimated  prices
$120m (£76m) ... Richard Bran-
son closes Virgin's loss-making
London night-spot The Venue ...
After three successive poor
showings, the BBC instigates new
rules in an effort to rejuvenate
British chonces in the Eurovision
Song Contest ... MCPS raids
Lyntone pressing plant, seizin
20,000 records which EMI an
Warner Bros allege infringe their
copyright.

MARK LEWISHON
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PERFORMANCE

Smith's
rest
Cure

AS ROBERT Srrith shambled onto
the Wembley Arena stage the
crowd erupted with cheers. Thirty-
six songs and three hours 40 min-
utes later when Smith shambled off
stage they were iust as enthusiastic.

Not many arfists can command
such devoted attention but it is a
credit to The Cwre’s 11-year co-
reer that they Fave managed to
build such a toliowing without
compromise.

Indeed, it was a concert that
proved just that, with Smith delving
into the group’s varied back cata-
logue to play son3s from all of their
musical phases w-th none sounding
out of place.

It's Smith’s plcintive vocal that
maintains that wnity becouse al-
though his voize varied little
throughout, it slipped easily from
sorrowful mourring to doleful
croonings of love. At the some
time, the band behind him matched
his moods, addisg colour when
necessary but without resorting to
tedious solos.

The latest album, Disintegration,
was fully represented and fared
well considering is often dark of-
mosphere. This was aided by ex-
cellent lighting both bright and
colourful that provded a neat con-
trast to the stark images of the
songs and lyrics.

The really old swff like M, Boys
Don't Cry and Klling An Aro{),
were a reminder of how The Cure
have always grasped pop sensibil-
iies mixed with tre‘ir own unique
style — a quality stBl evident today
on songs I‘ile Lullaby and the new
single Love Song.

At the end of the marathon set,
Smith suggested that this could
have been the lost-ever Cure gig.
it would be a terribe shame if that
were so but as ore of the most
complete and satisfying concerts of
the year it would aso be the best
way to go.

Wave
hello

AT FIRST sight Big Blue Sea ap-
pear to be %e kind of well groom-
ed, almost manufact red band that
A&R people dream about. But as
they proved in little over an hour
at o Borderline skowcase, they
are capable of intellgently mixing
their pop with jozz, -unk and soul
elements without cbscuring the
main dance componznt.

Despite a lack of a1 introduction
and having to play the first few
notes in semi-darkness, Big Blue
Sea quickly triumphed over the in-
congruous Mexican decor with an
impressive crossover style at times

reminiscent of Working Week.

The bass, drum, guitar, keyboard
and sox line-up worked its woy
through some homogeneous-
sounding material, characterised
by a sweeping opening sax solo,
and some top register vocals. The
Julie Roberts-soundalike with a
maoss of curls and assertive stage
presence confidently tackled the
jozz-tinged funky arrangements.

Cry And Whisper was one such
tune and proved to be a highlight,
complete with a mid song rap and
climactic finish. Strong harmonies
abounded on songs such as the
jaunty Are You Happy Now? But
the full force of the shimmering vo-
cals was saved for a spirited %urst
of a cappella that saw all six band
members come to the front of the
stage on the gospel influenced
Sweetest Devotion.

The band slimmed down to o
quartet for a closing love son
One Day which neatly rounded o?f
a well paced set. Big Blue Sea have
a song called One More Mile an
apt description of how close they
must be to fulfilling their potential
with record company backing.

PETE FEENSTRA

Juice on
the loose

THE MOST astounding thing about
the 1989 model Edwyn Collins
is his hard-nosed persistence. The
comeback LP, on Demon, has
drawn praise from all quarters and
now a sure-footed return to the
stage ot The Mean fiddler con-
firms the wimp-pop messiah is not
such a delicate flower after all.

His new set replaces the jangle
of Postcard Records’ heyday with
a confident country twang. Com-

ositions as croff( as ever are now
acked by a rock consciousness to
match the quiff and Gretsch guitar.

The opener and new single,
Coffee Table Song, is a rare de-
parture from the more urgent and
infectious tunes to follow. Collins’
new collaborators put a rocket un-
der his usual lugubrious delivery
with Denis Bovell on bass and
drummer David Ruffy keeping a
tight rein on some near per?ect
new tunes like Pushing It To The
Back Of My Mind and Darling
They Want It All.

Orange Juice nostalgia was kept
to @ minimum but a scorching ver-
sion of the early single, Bridge,
seemed fo excite its composer as
much os the ecstatic audience.
“That was the highlight so far, but
we're notﬁnishefyet," said Collins.

How right he was. If the sell-out
crowd had come remembering
Edwyn's past they left looking for-
ward to his freshly squeezed future.

MATTHEW COLE

Solid soul

FIRST UP ot The Summer Soul
Spectacular ot The Hammer-
smith Odeon was the UK’s own
Lavine Hudson. She received an
extremely warm welcome for this,
her London debut. However, her
short opening slot never really
allowed her to get into her stride:
the only songs she delivered with
real conviction were the Gospel-
influenced tracks, such as Keep On
Praying.

Chapter 8 were big on
pantomine-style audience partici-
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pation but short on imogination,
while Peabo Bryson’s silky
smooth vocals veered towards
MOR territory. Things only livened
up dunng a snippet of his first US
hit, Reocﬁing For The Sky.

All three acts had the same
strengths, and, unfortunately the
same serious flaw. The quofilty of
the vocals and the standard of mu-
sicianship were both impeccable.
What was lacking was decent
songs.

A?most without exception, the
lyrics deal with love. Not that there
is anything wrong with that: it has
always been the favourite subject
of soul songwriters. But these days
it is dealt with in such an unimagi-
native way. Just the fitles of Peabo
Bryson's songs — All My Love,
Lover’s Paradise, True Love are
enough to induce sleep. And listen-
ing to the songs performed at the
show, it was impossible to imagine
that they were part of a lineage
which goes back to such greats as
Tears Of A Clown and Heard It
Through The Grapevine.

Real soul is digging itself into a
rut. It needs to hgnd new ways of
dealing with love: J Blackfoot's Taxi
showed that it can still be done. Al-
ternatively, it needs to look else-
where for subject matter, as The
Winans did with Let My People
Go. However, on the basis of this
show, there seems to be a strong
reluctance to change.

ANDY BEEVERS

Mindless
mavuling

OVER THE last three years and
with their last two albums, Simple
Minds had begun to take the sta-
dium rock big-arenas-means-big-
anthems mentality too seriously.

With this year’s Street Fighting
Years album it seemed that the
had gone at least some way boc{
to their roots and become a little
more thoughtful in their songwrit-
ing.

gBut it only took 15 minutes of
their performance at Wembley
Arena fo realise that this was not
so and that Jim Kerr and co are
now slaves to that big rock sound.

It was an infuriating three hours
as the band mauled their recorded
works live, turning songs into la-
boured self indulgence. Even the
majority of the new album which
opened the set struggled to breath
as the band swamped it in melo-
dramatic frills and pauses.

Most of the songs began well
and built nicely to a crescendo only
for the group to try and repeat the
build-up by adding another tedi-
ous two minutes and making the
song info something of a Pink
Floyd-style epic.

What made it worse was that this
disregard for reasonable song
length was extended to older ma-
terial (sadly — but probably merci-
fully — nothing before New Gold
Dream was featured). Songs like
Book Of Brilliant Things and Some-
one, Somewhere were criminally
re-worked live with all their
passion replaced by pomposity.

There was little reﬁef rom the
slaughter with only the Celtic instru-
mental before Once Upon A Time
and the segmented East At Easter
showing any sense of reserve or
emotion. Otherwise, the audience

THE END and the beginning: Robert Smith bows out (or does he?) os

Big Blue Sea catch the tide . ..

was bombarded with the usual fist-
pumping anthems which left you
thinking nice sentiment, shame
about the song.

Maybe it is about time Simple
Minds thought a little more about
their own cause.

NICK ROBINSON

Blues rules

“FOUR HUNDRED years from
there to here and back — how
about that,” said Taj Mahal at the
end of his blues jom with Malian
guitarist Ali Farka Toure. A sim-

lification of the message at the
Eeon of WOMAD's Blues And
Rhythm festival ot Brackmell’s
South Hill Park.

Broadening its base consider-
ably WOMAD netted some giants
to Kecdline its first foray into the
world of blues. The Texas swing of
Clarence ‘Gatemouth’’ Brown
was an early highlight as the silver-
haired master coaxed fireworks
from his guitar and clouds of
smoke from his pipe.

His dazzling set was followed by
the hardcore urbon blues of
Buddy Guy ond Junior Wells.
Their vintage is equally impressive
but the slicker Chicago style
struggled to fit this particular bill.

Elsewhere a selection of R&B,
cajun and country blues boogied
beside more wsual World/
WOMAD atiractions  like  the
uplifing Real Sounds Of Africa
from Zimbabwe and Balkan song-
stresses, Trio Bulgarka.

Barrence Whitfield and The
Savages should have been the
hottest of the bunch but were up-
staged by scorching Californian
ou&if The Paladins, whose Alli-
gator Records releases are avail-
able here through Sonet.

Tying up all the loose ends was
headliner Taj Mahal. He stirred to-
gether o delicious blend from
Africg, the Caribbean and the Mis-
sissippi delta in a near perfect
demonstration of the lifeblood of
the blues. The performance, like
the festival, was right on target.
Watch out for the blues renais-

sance.
MATTHEW COLE

World for
the taking

WORLD DOMINATION En-
terprises’ first gig for some
months, bar their recent Rus-
sian jaunt, served two pur-
poses; as a showcase for their
new material — it's now well
over a year since their debut
album appeared — and as fur-
ther proo?fhot their latest label,
One Little Indian, is a growing
force. !

Performing at Bedlam, the
Isington Powerhaus’ new
horgcore dance/rock club,

rovided a chance for the
Eond to forget what's gone be-
fore them this year (t?:ree dif-
ferent labels and one indiffer-
ent single) and take their
sounds a few steps further.
World Dom have always been
an inspired live experience, all
sculptured white noise and
black back beats, but what has
been in doubt of late is their
ability to change: The Com-
pony News, the last release,
and Rare Mix merely tread
water.

Message For You People was
positively subdued, a mish-mash of
tension and awkwardness that onl
began to dissipate with the ocricz
reggae loop of Blu Money. So far
so stondord. It wos only with the
arrival of a clutch of new songs
that World Dom really let go. Too
Bad, possibly a future single, and
Woke Up Just In Time proved that
their blueprint of sonic guitar
scrawls and cross-fertilised beats,
reggae, hip-hop etc, can be better-
ed. Far more forceful than the hazy
drawl of the Dinosaur Jr school, the
Ladbroke Grovers collage of
soundscapes is set for some
healthy expansion.

TONY BEARD
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SWING THE MOOD O o P
Jive Bunny & The Mastermixers PS Music Factory MFD(T) 001 (BMG)

WOULDN'T CHANGE A THING

Kylie Minogue PWL PWL(T) 42 (P)
FRENCH KISS MR Py
Lil Louis PS Her/London - (FX 115) (F)

YOU'LL NEVER STOP ME LOVING YOU

Sonia Chrysalis CH5{12) 3385 (C)
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POISON

Alice Cooper Epic 6550617 (12°rr-6550618) (C)

DON'T WANNA LOSE YOU

Gloria Estefan Epic 6550540 {12°-6550548) (C)

TOO MUCH

Bros CBSATOM(T) 7(C)

ON OUR OWN (From ‘Ghostbusters II’)
Bobby Brown MCA MCA(T) 1350 {F)

TOY SOLDIERS

Martika CBS 6550497 (12°-6550498) (C)
AIN'T NOBODY

Rutus & Chaka Khan Warner Brothers W 2880(T) (W)
WIND BENEATH MY WINGS

Bette Midler Atlantic A 8972(T) (W)
LONDON NIGHTS O

London Boys Teldec/WEA YZ 393(T) (W)
YOU'RE HISTORY TP

Shakepears Sister PS ffer/London F{X) 112 {F)
LANDSLIDE OF LOVE

Transvision Vamp MCATVV(T) 8 {F)
DAYS

Kirsty MacColl Virgin KMA(T) 2 (F)
PURE

The Lightning Seeds Ghetto GTG(T) 4 (I/RT)
DO YOU LOVE WHAT YOU FEEL

Inner City [ 10/Virgin TEN{X) 237 (F)
THIS ONE

Paul McCartney Parlophone (12)R 6223 (E)

BACK TO LIFE (HOWEVER DO YOU WANT ME) O
Soul 1 Soul feoturini_Caron Wheeler 10/Virgin TEN(X) 265 (F)

KICK IT IN

Simple Minds Virgin SMX(T) 5 {F)
A NEW FLAME

Simply Red WEA YZ 404(T} (W)
SUPERWOMAN

LISAMARIE
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ORCHESIERCA

2
()

1
mimn e

r 4
al

./
4103

J =

“The British Record Industry Charts © BPI. Compiled by
Gallup for BPI, Music Week and BBC. Trade Publication
rights licensed exclusively to Music Week; broadcasting
rights to the BBC. All rights reserved.

4

FRIENDS

Jody Watley with Eric B And Rakim MCA MCA(T) 1352 (F)

42

MENTAL

Manic MC's feat. Sara Carlson RCA PB 43037 (12°-PT 43038) (BMG)

GRANDPA'S PARTY

Monie Love Cooltempo/Chrysalis COOL{X) 184 (C)
44 CRY

Waterfront Polydor WON{XA]) 1 (F)
a5 » SAY NO GO

De La Soul Tommy Boy/Big Life BLR 10(T) (I/RT)
“m SUGAR BOX

Then Jerico London LON(X) 235 {F)
47m WARNING!

Adeva Cooltempo/Chrysalis COOL(X) 185 {C)
48 m STAND

REM. Warner Brothers W 2833(T} (W)

49

LIBERIAN GIRL

Michael Jackson Epic 6549470 (12'-6549478) (C)

50 «

THE END OF INNOCENCE

Don Henley Getten GEF 57(T) (W)
EVERYDAY NOW
5‘ < Texas Mercury/Phonogram TEX 3(12} {F)
CHAINS
52 ol The River Detectives WEA YZ 383(T) (W)
53 5o MY FIRST NIGHT WITHOUT YOU
Cyndi Lauper Epic CYN(T) 5(C)

54 »

BAD LUCK
M

Epic 6550317 (12 -655031 6) (C)

55

SEALED WITH A KISS O

Jason Donovan PWL PWL(T) 39 (P)

56 v

SONG FOR WHOEVER O

The Beautiful South Go! Discs GOD{X) 32 {F)
CHA CHA HEELS

57 38 Eartha Kitt & Bronski Beat Arista 112331 (12°-612331) (BMG)
BLAME IT ON THE RAIN

58 3% Mill Vanill Cooltempo/Chrysalis COOL{X) 180 (€)
DON'T MAKE ME OVER :

59 a Sybil Champion CHAMP {12)213 (BMG}
LONG WAY TO GO

6om Stevie Nicks EMI (12)EM 97 (E}

6' 5 THE SECOND SUMMER OF LOVE
Danny Wilson Virgin VS(T) 1186 (F)
WHEN THE HOODOO COMES
Diccol Park Wact Fand/FML12IFOOD 20 (B




& LEI 1l KULL
llg 63 o Doug Lazy Atlantic A 8866(T) (W)

DO THE RIGHT THING TP
23 = Redhead Kingpin & The FBI POPS  1vignteng v e
LOSING MY MIND TP . 56
24m Liza Minnelli POPS Epic ZEEM 1 (C) | 64 RP:;'I:NCE DR
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RIGHT HERE WAITING, Richard Marx

ON OUR OWN, Bobby Brown

BATDANCE (FROM BATMAN], Prince

SO ALIVE, Love & Rockets

ONCE BITTEN TWICE SHY, Great White
COLD HEARTED, Paula Abdul

1 LIKE IT, Dino

LAY YOUR HANDS ON ME, Bon Jevi
DON'T WANNA LOSE YOU, Gloris Estefan
TOY SOLDIERS, Martika

HANGIN’ TOUGH, New Kids On The Block
SECRET RENDEZVOUS, Karyn Whice
FRIENDS, Jody Watley With Eric B/Rakim
THE END OF THE INNOCENCE, Bon Henley
I'M THAT TYPE OF GUY, LL Cool )

IF YOU DON'TKNOW ME BY NOW, Simply Red

NO MORE RHYME, Debbie Gibson
ANGEL EYES, The Jeff Heoley Band

HEY BABY, Henry Lee Summer

SACRED EMOTION, Donny Osmond
HEADED FOR A HEARTBREAK, Winger
KEEP ON MOVIN', Soul Il Soul
HOOKED ON YOU, Sweet Sensation
EXPRESS YOURSELF, Madonna
SHOWER ME WITH YOUR LOVE, urface
18 AND LIFE, Skid Row

IF 1 COULD TURN BACK TIME, Cher
CRAZY ABOUT HER, Rod Stewart
DRESSED FOR SUCCESS, Roxette
HEAVEN, Warrant

COVER OF LOVE, Michael Damian

BABY DON'T FORGET MY NUMBER, Milli Vanill;

TALK IT OVER, Grayson Hugh

WHAT YOU DON'T KNOW, Expose
GIRL I'M GONNA MISS YOU, Mili Vanilli
SOUL PROVIDER, Michael Bolton

WHO DO YOU GIVE YOUR LOVE TO?, Michael Morales

THE PRISONER, Howard Jones
GOOD THING, Fine Young Cannikals
ONE, Bee Gees

EMI

MCA

Womer Brothers
RCA

Copitol

Virgin

4th ***7Z B'woy
Mercury

Epic

Columbia
Columbia
Wamer Brothers
MCA

Geffen

Def jom

Elekira

Atlantic

Arista

CBS Assoc.
Capitol

Aflantic

Virgin

Atco

Sire

Columbia
Atlontic

Geffeb

Warner Brothers
EMI

Columbia
Cypress

Arista

RCA

Arista

Arista
Columbia

Wing

Elektra

LRS.

Warmner Bros

BATMAN - ORIGINAL SOUNDTRACK, Prince Worner Bros
HANGIN' TOUGH, New Kids On The Block Columbia
REPEAT OFFENDER, Richard Marx EMmI
THE RAW & THE COOKED, Fine Young Cannibals ILRS.
FULL MOON FEVER, Tom Petty MCA
DON'T BE CRUEL, Bobby Brown MCA
FOREVER YOUR GIRL, Paula Abdut Virgin
GIRL YOU KNOW IT'S TRUE, Milli Vanilli Arsta
WALKING WITH A PANTHER, LL CoolJ Def Jom
TWICE SHY, Great White Capitol
SKID ROW, Skid Row Atiantic
THE END OF THE INNOCENCE, Don Henley Geffen
LIKE A PRAYER, Madonna Sire
LOVE AND ROCKETS, Love And Rockets RCA
BLIND MAN'S ZOO, 10,000 Manices Elektra
GHOSTBUSTERS I, Original Sound-rack MCA
MARTIKA, Martika Columbia
CUTS BOTH WAYS, Glona Estefan Epic
BIG GAME, White Lion Aflantic
DIRTY ROTTEN FILTHY..., Warrant Columbic
NEW JERSEY, Bon Jovi Mercury
A NEW FLAME, Simply Red Elekira
KEEP ON MOVIN', Soul Il Soul Virgin
BEACHES, Original Soundtrack Aflantic
SONIC TEMPLE, The Cult Sire
THE OTHER SIDE OF THE MIRROF, Stevie Nicks Modern
BIG TYME, Heavy D & The Boyz MCA
CYCLES, The Doobie Brothers Capitol
DISINTEGRATION, The Cure Elektra
BIG DADDY, John Cougar Mellencamp Mercury
LET'S GET IT STARTED, M.C. Hommer Capitol
INDIGO GIRLS, Indigo Girls Epic
WHAT YOU DON'T KNOW, Expose Arista
ANDERSON BRUFORD WAKEMAN HOWE, Anderson Bruford... Arista
WINGER, Winger Atlantic
GHETTO MUSIC:THE BLUEPRINT, Boogie Down Productions Jive
KNOWLEDGE IS KING, Kool Moe Jee Jive
- IN STEP, Stevie Ray Vaughan Epic
NICK OF TIME, Bonnie Raitt Capitol
LARGER THAN LIFE, Jody Watley MCA
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LP REVIEWS

ZIGGY MARLEY AND THE MEL-
ODY MAKERS: One Bright Day.
Virgin America. VUSLPS. Whire
the first album, Conscious Pcmr,
wasn't quite the celebration its title
might have promised, One Bright
Day is the fully-fledged event with
the Marley family creating some
exuberant, colourful and ultimately
soothing reggae rhythms that bring
the group closer to the reggoe/
mainstream crossover market. The
depth of sound and the strong mel-
odies should make this a consistent
seller. NR

A _lSTOCK U

THE ONLY ONES: Live. MAU-
MAU Mau 603. Distribution: Pin-
nacle. This live testament to one of
Britain’s finest new wave, nay, all
time, bands is so on the case it's
hord to believe we've endured the
Eighties without them. Recorded in
their last year {1980), singer Peter
Perrett is in wonderfully Sicunguid
form, John Perry’s quicksilver guitar
matching him ;TI the way, smeared
over each “greatest hit” that never
was. There'll be a lot of media at-
tention for this giant cult item, with
threats of a reformationtoo.  MA

STEVE “SILK” HURLEY: Work It
Out. Atlantic 782 003-1. Two
tracks each by Jamie Principle,
Risse, Jackson and Moore and pre-
siding producer Steve “Silk” Hur-
ley. Reliably melodic but with
enough changes from Risse’s
strong-voiced girly soul/house to
wigged-out Jomie Principle to keep
heads nodding. Hurley produces
with restrained flair, and deserves
action on the light side of the
dancefloor with this. SL

A _Jsrocx | T

MARSHALL CRENSHAW: Good
Evening. Warners 925 908-1.
Here’s the perfect follow-up to the
understated and underrated Mary
Jean album. Crenshaw again cap-
tures the intense yearnings of youth
with the complications of adult-
hood via catchy tunes by himself,
Richard Thompson, John Hiaft, the
Isley Brothers and the late Bobby
Fuller. Uncluttered arrangements
whispering the spirit of Figies/Six-
ties America help make it my num-
?er one album of the year — so
ar.

LY JSTOCK T

ALAN PRICE: Liberty. BMG 210
042. Best tracks are the jaunty new
single Fool’s In Love and that Yup-
pie-invective soundtrack, Changes,
as heard on the VW Golf TV ad.
Of course he couldn't keep on re-
writing The Jarrow Song, but some
of the humour and bite of that
would have helped this somewhat
top-heavy affair. There’s a lot
going down, presumably due to
Price’s collaboration with guitarist
Steve Grant, but he’s at his best
when he keeps it simple. Worth a
sizeable each way bet. DH

RAMONES: Brain Drain. Chry-
salis. CHR 1725. You have to ad-
mire their commitment and consist-
ency. The ultimate garage rockers

are still ot it and still going for the
three-minute burn out. They remain
oblivious to trends by keeping their
heads down and thrashing out
more of those inimitable punk/pop
toons and while their direction may
have changed little, it sure would
be a dull world without them. NR

A _]STOCK T

THE BIRTHDAY PARTY: Hee-
Haw. Mute Records. CAD307
CD. THE BIRTHDAY PARTY Mu-
tiny/The Bad Seed. Mute Rec-
ords CAD 301 CD. Two wonder-
ful releases from Mute’s back-cata-
logue, which confirm The Birthday
Party’s standing as one of the most
important bands of the Eighties.
Hee-Haw is a collection of early
material most of which was previ-
ously unavailable in the UK. The
other release brings together their
two classic EPs, The Bad Seed and
Mutiny both of which took the
world by storm when originally
issued. Two extra tracks recorded
at the Mutiny session are also in-
cluded, best of which is a stunning
early version of Six Strings That
Drew Blood. All-in-all an essential
Eurchose for anyone ever affected

y music. LF

SPIRIT: Rapture In The Cham-
bers. IRS EIRSA 1014. More Cali-
fornian dreaming with, as ever, a
commendably limp grip on reality.
This takes a couple ofbold steps
in the direction of the present, but
simply can’t help itself and slips
back to a happier age when tape
loops, pace wﬁispers ond phasers
provoked serious comment. The
guitar is pretty solid throughout
ond all-in-all this is rather enc?mnt-
ingly dated, probably a bit like
some of your customers. DH

WRECKLESS ERIC: Le Beat
Groupe Electrique. New Rose
ROSE 179. Distribution:
Pinnacle. Closing the chapter on
The Len Bright Combo, the punk-
era Stiff Records star and under-
dog supreme has gone back to us-
ing his pseudonym with that pre-
shambling garage pop spongle
and ramshackle ruffian crooning
infact. His Beat Groupe haven't
produced a Whole Wide World
classic but Tell Me I'm The Only
One ond Sarah are timeless Eric
— cheeky, feisty and often pretty
funny. The cult carries on. A

TAV FALCO'S PANTHER
BURNS: Tonight In Memphis.
New Rose Records. ROSE 185
CD. Foalco and co celebrated 10
years in the biz with a show taking
in all the songs that they’ve made
their own over the years and this
double set records that night's
events. An acknowledged master
of the cover version, Falco
breathes new life into such oldies
as Drop Your Mask, The World We
Knew and It's Only Make Believe
and his sulky rociobill delivery
adds that vital edge. Forco is very
much a cult figure and while this
will hardly bring him any new fans,
it will certainly delight current
aficionados. LF

GREEN ON RED: Live. China
Records. 841 013-0. These boys
have come a fair way since their
Doorsy psychedelic beginnings
and this limited edition 10-inch and
cassette sees them in top form with
the accent on rich guitar melodies
topped off with Dan Stuart's half-

whining vocals. Predominantly
rock and roll with an injection of
blues, this set captures the live at-
mosphere well. NR

A _JSTOCK 1T

VARIOUS ARTISTS: Freak Beats.
SCAM BIP 501. Distribution: Re-
volver/Cartel. The new Manches-
ter-based sister label to Bop Cas-
settes celebrates its city’s monster
donce underground, where acid
meets hip meets hop meets house
meets world meets freak meets
new beat, in the bedroom, studio
and club, under a rainshower of
Ecstasy. Featuring 808 State, Suns
Of Arqa, Mighty Force, Toss The
Feathers ong our more, Freak
Beats could be as heavyweight an
independent release as the scene
it's documenting. MA

NAKED PREY: Kill The Messen-
er. Fundomental Music SAVE
3. Distribution: APT. This wel-

come return to vinyl for Van Chris-

tian and co coiches them in top
form, producing blues of the high-
est standard. Christian’s vocals are
superb, perfectly augmenting some
fine lead and steel guitar. The mu-
sic ranges from 'heicunﬁng blues
of | See The Light to the raunchy
stomp of Road Rush. Production
comes from the Green On Red
team: nothing foncy, just perfect.

This is the album which will esca-

late their already substontial cult

following. LF

THE NOSEFLUTES: Zib Zob And
His Kib Kob. Rictus Recording
REAT 001. Distribution: Probe
Plus/Cartel. This has been called
the most diverse album of the year
which may very well be true, but
i's not necessarily a good thing. If
anything it's too diverse with very
litle focus. That said, it is good
value with 14 tracks and at least
five of which are absolute crackers,
especially the endearing Chant.
They could easily build on this to
carve out a happy litle niche as
enduring English eccentrics. LF

VARIOUS: Def Reggae — The
Best Of UK Ragamuffin Hip
Hop. Jive HOP232. Endearingly
auche and irresistibly infectious,
&is basement price reggae/rap
compilation of uncompromising
homegrown talent is a must. The
differing textures of rap and reg-
gae, stark rhythms, surprising
samples and smooth rocksteady,
combine wonderfully for fine hip
hop, ragamuffin style. Gritty tales
of London life in standout tracks by
Just The Duce and Family Quest.

SO

VARIOUS ARTISTS: Rhythm
Zone Vol. 1. Big Life/Kool Kat
Kool LP1. Of these eight full-length
mixes, only producer Mcyc?oy
(Derek May) foEes the rhythm zone
to the twilight with Rhythim to
Rhythim's daring Strings Of Life
and R-Tyme's stretchy Mlusion.
Otherwise, the splintered varieties
of house — deep, techno, hip-
house etc — are worked through
with little innovation and soon for-
gotten. SL

TUDOR ROSES; Martin Aston,
Sarah Davis, Leo Finlay,
Duncan Holland, Robin Katz,
Stu Lambert and Nick Robinson

MUSIC WEEK 12 AUGUST, 1989




SINGLES
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LISA MARIE WITH MALCOLM
MCLAREN: Something's Jump-
ing In Your Shirt. (Epic (12/CD)
WALTZ 3). A strange compound
of ideas: pop vocals from top
model Lisa Mare, quasi-classical
bursts from the Bootzilla Orchestra,
catwalk audience murmur and
McLaren talkover, all hitched to a
brilliant synth nff. His best since
Madam Butterfly.

EAT: Summer In The City. (Fic-
tion (12) CIFX 2). Frantic but rev-
erent interpretation of the Lovin’
Spoonful classic. Highly topical, but
the band’s onginal material is far
more inferesting, as the 12-inch
demonstrates with two typically ec-
centric examples. The dislocated
funk of Gyrate is particularly im-
pressive.

BLISS: How Does it Feel The
Morning After? (Parlophone
(12/CD? IOR 6222). Heady com-
bination of blues, soul and gospel
guided by Rachel Morrison’s re-
markable voice. Melodically de-
rivative and restricted but perform-
ed with such panache one can't
help but warm to it.

l——/
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SOUP DRAGONS: Backwards
Dog. (Raw TV/Big Life (12) RTV
6). A fiery return to their original
label following an unsuccessfu?stint
at WEA. The interim has found the
Scottish guitar band growing more
frenetic, retreating even further
into garage psychedelia. Brash
and bracing.

DEBBIE GIBSON: We Could Be
Together. (Atlantic (T) A8896
756 788 896-7). Seventies-sound-
ing pop song which will provoke
comparisons with Olivia Newton-
John. Sickeningly wholesome, but
melodically superior to most of this
week’s offerings.

THE TRIFFIDS: Bury Me Deep In
Love. (Island (12) IS 424). An old
LP track revitalised as a single due
to its forthcoming airing in a
Neighbours episode. A pleasant,
plaintive ballad, it doesn’t need
any exira publicity to hit big. The
12-inch contains bizarre covers of
Into The Groove and the Pet Shop
Boys’ Rent.

EPMO: wound down and brooding

Reviewed by David Giles

I._
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RED HOT CHILI PEPPERS: Knock
Me Down. (EMI (12/CD) MT 70).
The Chilis’ fusion of punk and funk
won much acclaim last year and,
on this showing, that can only in-
crease. The way they bend styles
creates soulful and powerful music
of which Knock Me Down is a shin-
ing example.

CULTURE CLASH DANCE
PARTY: Ghetto Blaster. (Jive (12)
CCDP (T) 2). Another change of
direction for the multi-racial, multi-
cultural London ouffit, as a very
colourful and commercial excur-
sion info reggae mixes in with
some laid-back rapping.

GEORGE  CLINTON: Why
Should | Dog U Out? (WEA (12}
W7557 922557-7). Monstrously
funky, of course. Clinton struts and
growls his way through a groove
of solid gold with some wickedly
choppy guitar accompaniment.
James Brown and Prince can only
stand and admire.

KISS AMC: A Bit Of U2
(Murdertone/Syncopate (12/CD)
SYP 29). At last the Manchester
rap duo get permission to incor-
porate the hallowed phrase “U2”
into the title. Don't really know why
they bothered, since the track is
strong enough by itself. Chattering,
busy and dynamic, could this reis-
sue be the one that crosses over?

IAN LOWERY GROUP: Need.
(Situation Two (12) SIT 59 (T).
Former King Blank vocalist returns
with a typically brawling and bois-
terous single. Imagine a malevolent
Godfathers or Dr Feelgood. The
term “maximum R&B” has never
been more appropriate.

THE FAMILY CAT: Tom Verlaine.
}Bod Girl (12) BG RCT 01). Debut
rom much-touted north London
indie rockers, rather scratchily pro-
duced by ex-Jom drummer Rick
Buckler. Guitars fizz and crackle,
but nothing ever really happens.
Marc Riley & The Creepers on a
bad day, I'm afraid. Disappointing.

NANCI GRIFFITH: It's A Hard
Life Wherever You Go. (MCA
(12/CD) MCA 1358). An easy-lis-
tening lay-by between folk and
country, benefiting from some
tastefully subdued orchestral back-
ing ond some suitably gloomy
lyrics.
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PAUL RUTHERFORD: updating
Seventies Soul

EPMD: So Whatcha Sayin’
(Fresh/Sleeping Bag). Very slur-
red, wound-down rap from New
York duo Erick and Parrish. The
loose, disjointed phrasing of the
vocals and the muffled spluttering
guitar lends the track a strange,
drowsy atmosphere, which excel-
lently conveys the brooding men-
ace of the words.

PAULA ABDUL: Knocked Out.
(Siren (12/CD) SRN 92). The con-
ventional scund of this single — a
fine approx'mation (again) of Ma-
donna’s hits — will ensure masses
of airtime and hefty sales. Melodi-
cally, it's very bland and drowns
in a welter of unwelcome beatbox
clatter.

PAUL RUTHERFORD: Oh World.
(4th & Broadway/Island (12)
BRW 136). Remarkably competent
effort at updating Seventies soul a
la Ten City. Strings soar away in
the background, bass rumbles
nicely and the piano inferrupts
things prettily. Shame about the
fairy crass lyrical content (“what
we need is unity” efc).

QUEEN: The Invisible Man.
(Parlophone (12/T/CD) QUEEN
12). It's a shome Queen haven't
chosen to release any of the good
tracks from their recent LP. A some-
what watered-down effort to cre-
ate a modern dancefloor frenzy is
enhanced by a Brian May guitar
solo — but fzen, he's probcb?y the
only person in the world to make
guitar solos sound interesting these
days.

ADULT NET: Waking Up In The
Sun. (Phonogram/Fontana (12)
BRX 312). Suftering from an econ-
omy of words, the title being re-
peoted far too often, but is other-
wise a delicious Banglesy song
with ¢risp jongly guitar that man-
ages to build up quite excitingly.
A hit surely?

FINE YOUNG CANNIBALS:
Don’t Look Back. (London/ffrr
(12/T/CD) LON(X)220). Rockier
than the rest of the LP, with
bludgeoning intrusions of power
guitar, a thumping beat and an-
other good performance from Rol-
and Gift, it should hit home all right.

T

. LANDSLIDE OF LOVE

HE OTYER chart
OP-40-SINGLES

Transvision Yomp MCA TVVS [F]
9 2 SICKOFIT
The Primitives RCA PB42497 (BMG|
3 1 DAYS
Kirsty MacColl Virgin KMAZ [E)
4 9 YOU'RE HISTORY
Shake: 's Sister London F112 {F
5§ a BETTER DAYS
Gun ARM AM50S (F)
§ s CHOICE?
Blow Monkeys RCA PB42885 (BMG]
7 3 SHE BANGS THE DRUMS
The Stone Roses Silvertone ORES (P)
B SELF!
Fuzzbox WEA Y2408 (W)
9 7 YOU'VE GOT TO CHOOSE
The Dording Buds Epic BLONDA (€]
10 10 GRAVITATE TO ME
?ISI‘? CIAO BAB ey
l I 5 The Cu“( Y) Beggors Banguet BEG230 (W]
12 6 GOODWILL CITY
Goodbye Mr MocKenzie Capitol CL538 (E)
Ta= WHEN THE HOODOO COMES
Diesel Park West Food FOOD20 {£)
14 15 WARRIOR
Pubh_: I Ld Virgin VS1195 (E|
'l s 13 'NEVER OUGH
Jesus Jones Food FOOD2] (€]

16 11 SONG FOR WHOEVER
Beautiful South

Go! Discs GOD32 (F)

17 1a BLUE MOON REVISITED

The Co Junkies

Cooking Viny! FRY011 (I/RE

18 - e RICAN EYES

Time Fontana LILACS [F|

19 17 PARADISE

Birdlond Lozy LAZY14 (I
2 - LONDONDERRY ROAD

His Latest Flame London LON234 (F)
9] 12 SLOPPY HEART

Frazier Chorus Virgin V1192 (€]
97 18 MISTY MORNING, ALBERT BRIDGE

The Pogues Pogue Mahone/WEA YI407
93 - KISS THIS THING GOODBYE

Del Amitri ALM AMS1S (F)
24 16 WHERE WE WERE MEANT TO BE

Kevin McDermott Orchestra Island 15423 {F|
95 22 HERE COMES YOUR MAN

The Pixies 4AD AD909 {I/RT)
26 19 CHILDREN OF THE REVOLUTION

Boby Ford Rhythm King 7 4 (1/4
17 34 SHES SO TOG Stk
28 21 HYPNOTIZED

Spocemen 3 Fire BLAZE3 (P)
29 33 SIT DOWN

James Rough Trode RT225 {I/RT
30 - FAKE ID

Indian Givers Virgin VS1199 (€}
3] 23 CLOSER TO FINE

The Indigo Girls Epic 549077 (C}
32 28 SHATTER

Shelleyan Orphan Rough Trade RT217 (I/RT)
33 THE PEEL SESSIONS

Inspiral Carpets Stronge Fruit SFPS072 fp)
34 20 IN VIVO

Wire

Mute MUTES (I/RT/SP)

35 26 SALLY CINAMMON

Stone Roses

Block 12REV36 (I

36 36 IN LIVERPOOL

Foundation TFLI (M¥RT)

37 30 1%

Rough Trade RT239 (I'RT

38 27 IRYING TO BE KIND

Blve Guitor/Chrysalis CHS3310 (C]

39 29 ZOB! LA MOUCHE (THE FLY)

Rhythm King LEFT33 (1/RT)

40 . COFFEE TABLE SONG

Demon D1064T (P)

] 2 VELVETEEN

TOP-20- ALBUMS

Vomp MCA MCG6050 (F)
T PEACE AND LOVE
The Pogues Pogue Mahone WX247 (W)
3 4 KT
Kirsty MocColl Virgin KMLPY (E}
4 7 STONE ROSES
Stone Roses Silvertone ORELPS0Z (P)
5 3 BEBOP MOPTOP
Danny Wilson Virgin ¥2594 (E
6 6 GREEN
REM. Warner Brothers WX234 (W
7 5 SONIC TEMPLE
The Cult B n Ba 1 BEGAYS
g 8 POPART
Tronsvision Vamp MCA MCF3421 (F)
9 - THE INNOCENTS
Erosure Mute STUMMSS (1/RT/SP)
MIN
]o N nwlTlnD S S 4633191
11 10 DOOUTTE
Pixies _ 4AD CAD90S5 (/RT)
12 14 BLIND MAN'S 70O
10,000 Maniocs Eloktro WX242 (W)
13 12 MARIA MCKEE
Mario McKee Geffon W27
14 9 DISINTEGRATION
The Cure Fiction FIXH14 (F}
15 - THE TRINITY SESSIONS
Junkies Cooking Yinyl COOKO11 (HRE)
16 15 SHOC R BANDS AT THE MOON
Edie Brickell & The New Bohemions Getien WX218 (W
17 13 :RfehTSESTISONGs Kitch KWLP4 (C
o roy itchenware
18 - POP gAiB
The Dorfing Buds Epic 46289 (C)
19 16 MK W :
sses Vertes Rhythm King LEFTLP1} (I/RT}
20 19 WA?!N.E HOURS
Del Amitri ASM AMA006 (F)
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15

16

PARADISE @ oo

Inner City 10/Virgin DIX 81
15 WHEN THE WORLD KNOWS YOUR NAME % o
|6 Deacon Blue CBS 4633211
o THE END OF THE INNOCENCE co
I 7 Don Henley Geffen WX 253
PAST PRESENT =
|8 7" Clannad b RCA PL 74074
PEACE & LOVE O
19 1 The Pogues n: Pogue Mahone/WEA WX 247
THE MIRACLE »
20 b Queen ¥ Parlophone PCSD 107
,s THE RAW AND THE COOKED * co
2' Fine Young Cannibals London 8280691
A NIGHT TO REMEMBER
22 g2 Cyndi Lauper b Epic 4624991
ESPECIALLY FOR YOU
23 B Joe Longthorne 2 Telstor STAR 2365
KYLIE %% % & %%
24 ¥ Kylie Minogue = PWLHF3
BEACHES (OST
25 21 Bette Midler ( ) Atlontic 7819331
KARYN WHITE
26 A Karyn White R Warner Brothers WX 235
s JUMP - THE BEST OF THE POINTER SISTERS co
27 Pointer Sisters RCA PL90319
LIKE A PRAYER *
28 2 Madonna i Sire WX 239
WATERMARK * %
29 7 Ewe - WEA WK 199
FULL MOON FEVER O
30 % Tom Petty e MCA MCG 6034
s LIFE IS A DANCE - THE REMIX PROJECT @
3‘ Chaka Khan Warner Brothers WX 268
EVERYTHING *
32 3 Bangles ¢ CBS 462979-1
ALL THE HITS
33 m Imaginatioin = Stylus SMR 985
G N ‘R LIES ...
34 %0 Guns N’ Roses 5 Geffen WX 218

& #  TRIPLE PLATINUM
(900,000 units}

-~ GOLD

{100,000 units)

& + ~ DOUBLE PLATINUM y ~ PLATINUM
{600,000 units) (300,000 units)

m NEW ENTRY

{7~ SILVER

{60,000 units) RE-ENTRY

OUT NOW

NOW DANCE ‘89

N O l Various EMI/Virgin NOD 3
2 ~ DEEP HEAT 3 @ @
" Various Telstar STAR 2364
3 , THE HIT FACTORY VOL 3 @
Various Fanfare/PWL HF 8
4 5 HOT SUMMER NIGHTS O o
Various Stylus SMR 980
, GLAM SLAM o
5 Various K-Tel STAR 2356
6  MIEFUTE2e o
Various CBSMOODS
7 DIRTY DANCING (OST) ** o
Various RCA BL 86408
8 , THE HITS ALBUM 10 * oo
Various CBS/WEA/BMG HITS 10
THIS 1S SKA
9 : Various o Telstar STAR 2366
PRECIOUS METAL
'IO . Various i Stylus SMR 976
" i PROTECT THE INNOCENT co
Various Telstar STAR 2363
12 4 RAINBOW WARRIORS ¢
Various RCA PL 74065

o
W

GOOD MORNING VIETNAM (OST) @

Various AGMAMA 3913
14 \I}ENGOSAE HITS VOL 6 o G
15 7 385'JSMETAL s - Stylus SMR862
16 mf,uzs Ly 2Tone/Chrysalis CHRTT 5009
17 EE,.ELUES BROTHERS (OST) < ZhE
e e o
19 » wﬂf v iBads VirginV 2544
20 “ VMOS)IESE DIRTY DANCING (OST) *

RCA BL 86965

54 K3

1116 IV AREM LU

Then Jerico London 8281221
5 REMOTE @ o
55 Hue And Cry Circa/Virgin CIRCA 6

RATTLE AND HUM *%% co
U2 Island U 27

LOC'ED AFTER DARK ¢

57 %" Tone Loc Delicious/Island BRLP 526
58 u IESISE\XEE Lk s W Siren/Virgin SRNLP 19
59 ¢ mrgsr;{g.\f(s R e ****Venicg[())/PhonogrumVERHM
60 , gmonzvﬁgr.r V:m;D MCA MCF 3421
61 - RGER’E\EN e Warner Brothers WX 234
62 7 foyorson 0
63 7 Tngtdi e e
64 * EgﬁgﬁFORD - CBS 4606301

65 51

ANDERSON BRUFORD WAKEMAN HOWE O

Anderson Bruford Wakeman Howe Arista 209970

66 67

LIVE IN THE CITY OF LIGHT * ¢

Simple Minds Virgin SMDLX1

PAUL'S BOUTIQUE o

Beastie Boys Capitol EST 2102

ANCIENT HEART ** co

Tanita Tikaram WEA WX 210
69 n 'Efrl;IszElRCUS F Mute STUMM 35
70 ” Elz'lE JOSHUA TREE ** %% % cp oy
n o (I?UIS:INTEGRAT!ON ® (=T
B b s e e
73 ﬂ gevffzfp%'rﬁ e Bludgeon Riffola/Phono HYSLP 1
74 e gggey)grmggjgioﬁg Jive HIP 80
75 'cl';l"zfcssphbhell’llETE GLEN CAMPBELL co EF

CD: Released on Compact Disc
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‘ CUTS BOTH WAYS Epic 4651451 (C) | 39 1987 KICK * %% Mercury/Phonogram MERH 114 (F)
! 2 Gloria Estefan (Estefan Jnr/Casas/Ostwald) C:4651454/CD:4651452 INXS (Chris Thomas) C:MERHC 114/CD:8327212
A NEW FLAME * % % Elektra/WEA WX 242 (W) 40 3835 INTROSPECTIVE # % Parlophone PCS 7325 (E)
2 s Simply Red (Stewart Levine) C:WX 242C/CD:2446892 Pet Shap Boys (Various) C:TC PCS 7325/CD:CD PCS 7325
TEN GOOD REASONS # # PWL HFT (P) SOUTHSIDE @ Mercury/Phonogrom 8381711 (F)
3 414 Jas0n Donovan (Stock/Aitken/Waterman) C:HFCT/CD:HFCD? LITT LE AS A 57 7o, (Tim Palmer) C:8381714/CD:8381712
THE TWELVE COMMANDMENTS OF DANCE WEA WX 278 (W) 42 w9 KING OF STAGE MCA MCL 1886 (F)
Q 55 ondon Boys (Ralf Rene Maue) WX 278C/CD:2460362 Bobby Brown (Louil Siolas Jnr) C:MLCL 1836/CD:DMCL 1886
DON'T BE CRUEL » MCA MCF 3425 (F) p 43 518 GIPSYKINGS @ Telstar STAR 2355 (BMG)
5 Bobby Brown (Various) C:MCFC 3425/CD:DMCF 3425 Gipsy Kings (Pem/Vanessa) C:STAC 2355/CD:TCD 2355
VELVETEEN @ MCA MCG 6050 (F) 4 4 SR BEEBOP MOPTOP Virgin V 2594 (F)
6 7 6 Transvision Vamp (Bridgeman/Held) C:MCGC 6050/CD:DMCG 6050 P E R DAY Danny Wilson (Danny Wilson/Various) C:TCV 2594/CD:CDV 2594
7 CLUB CLASSICS VOL ONE * 10/Virgin DiX 82 (F) 45!1]3'1] WATERFRONT Polydor 8379701 (F)
17 Soul Il Soul {Jozzie B/Nellie Hooper) C:CDIX 82/CD:DIXCD 82 YO U CAN Watertront (Glen Skinner) :8379704/CD:8379702
8 APPETITE FOR DESTRUCTION * Geffen WX 125 (W) 46 42 7 WALKING ON SUNSHINE (BEST OF ...) © Blue Wave PCSD 108 {E)
852 Gyns N’ Roses (Mike Clink} C:WX125C/CD:924148-2 R EC E IVE VITAL Eddy Grant (Eddy Grant) C:TCPCSD 108/CD:CDPCSD 108
9 STREET FIGHTING YEARS # Virgin MINDS 1 {F) 4 o THE STONE ROSES Silvertone ORELP 502 (P)
g Simple Minds (Trevor Horn/Stephen Lipson)  C:MINDSC 1/CD:MINDSCD 1 ' N FO R TIO N The Stone Roses {John Leckie) C:OREC 502/CD:ORECD 502
BATMAN (OST) @ Wamer Brothers WX 281 (W) l Vv \A 48 WALTZ DANCING Epic 4607361 (C)
Io 107 prince (Prince) C:WX 281C/CD-9259362 62 5 Malcolm MecLaren/Bootaillo Orch. (Ramone/McClaren) C:4607364/CD:4607362
THEMES ~ Polydor VGTV 1 (F| 49 oY TAKING ON THE WORLD A&M AMA 7007 (F)
“ VS Vongelis {Vangelis) C:VGTVC 1/CD:8395182 Gun (Kenny MacDonald) C:AMC 7007/CD-CDA 7007
12 ANYTHING FORYOU # % # Epic 4631251 (C} 50 PG THE INNOCENTS # % Mute STUMM 55 (I/RT/SP)
1339 Gloria Estefan & Miami Sound Machine {Various) C:463125-4/CD:463125-2 Erasure (Stephen Hague) C:CSTUMM 55/CD:CDSTUMM 55
FLOWERS INTHEDIRT @ Parlophone PCSD 106 (E) 4 BLAST@ MCA MCG 6042 (F}
13 199 poul McCariney (Various) C:TCPCSD 106/CD:COPCSD 106 A RTI STs A = z 5‘ <Al Holly Johnson (Various) C:MCGC 6042/CD:DMCG 6042
RAW LIKE SUSHI @ Circa/Virgin CIRCA 8 {F 08 " AVALON SUNSET Polydor 8392621 (F)
14 ¢ 9 Nene Cherry (Various) Igzcm'cr%;‘cn;cmc“ 2?«%&54”“&0&0 :: “mfnf’:;s gi 5250 Van Morrison (lvan Morrison) C.8392024/CD-8392622
PARADISE @ 10/Virgin DIX 81 (F) SANGLES 32 {83003?0:»4&1“ 23 53 =T, EARTH MOVING Virgin V 2610 (F)
1B 1613 jpner City (Kevin Saunderson/Juan Atkins) CCOIBIEDIDIXCOBIN| EASTEBOYS —— 67 MACCOU Kinty. 35 Mike Oldfield (Mike Oldfield) C:TCV 2610/CD:CDV 2610
WHEN THE WORLD KNOWS YOUR NAME » CBS4633211(C) | PRODUCTIONS A R R THE BIG AREA London 8281221 (F}
16 1518 Degcon Blue (Warne Livesey/Deacon Blue) C:4633214/CD:4633212 m&ogz Szg ;6‘3“5‘&%".{&‘.’"’ 4 54 mThen Jerico {Gary Langan/Bruce Lompcov) C:8281224/CD:8281222
T7 1 ¢ [HEEND OF THEINNOCENCE GeHenWK253(WE |  SHERRy nens? 51 MINGGOE e 34 B5 5 KEMOTE® = A Circa/Virgin CIRCA 6 [F)
Don Henley (Various) C:WX 253C/CD:92420172 g‘lﬁ?N‘\D 18 NOBIECvan—. =52 Hue And Cry (Goldberg/Biondolillo/Kane) C:CIRC 6/CD:CIRCD &
PAST PRESENT # RCAPL74074 (BMG) |  DE LA SOUL 36 O'NEAL Alexander._.72 RATTLE AND HUM % # Island U 27 F)
18 175 Clonnad {Various) CPKTAOTU/CODTA0N.|  DErCONSNE ——18  QiDnED Mie—5) 56 s ; {Jimmy lovine) C:UC27/CD-CIDU 27
PEACE & LOVE © Pogue Mchone/WEAWX247.(W) |  SAcoTwals,- 5% PETSHOPBO A0 LOC’ED AFTER DARK Delicious/Island BRLP 526 (F)
‘9 3 The Pogues (Steve Lillywhite) i g:w;ewucozuwsez E&:AO::N : - 65 ;n%:l%é Srlhemgs_ ig 57 5015 Tone Loc {Mott Dike/Michael Ross) C:BRCA 526/CD:BRCD 526
THE MIRACLE » Parlophone PCSD 107 (E} ESTEFAN, Glome 1 PRINCE 10 58 ("R | FOREVER YOURGIRL @ Siren/Viegin SRNLP 19 (F)
20 Queen (Queen/David Richards) C:TCPCSD 107/CD:CDPCSD107 | FSTEFAN Clonc & WAMI o 20 Pavla Abdul (Various) C:SRNMC 19/CD:CDSRN 19
THE RAW AND THE COOKED London 8280691 (F) | [INEYOUNG EOACNORD 7ot MONEY FOR NOTHING * # % % Vertigo/Phonogram VERH 64 (F)
y 4 RRs Young Cannibals (Cox/Steele/Gift/David Z)  C:3280694/CD:8280692 %&%’fﬁ% ;'g Eﬂc,:ﬁflti gé'.;::i_ ”‘é 59 «ap, Stro%'s {Various) C:VERHC 64/CD 8364192 |
ANIGHT TO REMEMBER Epic 4624991 (C)  GuN 49 STONE ROSES, The. 47 POP ART @ > MCA MCF 3421 {F)
22 Cyndi Louper (Various) CABMPBACOMBIN. | G Rows— 530 TBAS a 60 :: 1., Vamp (D. Bridgeman/Zeus B. Held)  C:MCFC 3421/CD:DMCF 3421
ESPECIALLY FORYOU Telstar STAR 2365 (BMG)  HUE AND CRY 55 TIKARAM, Tando 68 GREEN® Warner Brothers WX 234 (W)
23 5, Longthorne (James/Arch/Boden) DR o oN——30  RANSVSIONVAWP 440 -2 REIEt {Scott Lit/REM) C:WX 234C/CD-9257952
KYLIE # %%k & % PWLHE3[R) N5 e L A0 S ) MYSTERY GIRL @ Virgin V 2576 (F)
24 2v Kylie Minogue (Stock/Aitken/Waterman) CHFC 3/CDHFCD 3 @Eﬁuﬁfy 5 vxvﬁ:gé &"65 %‘j 62 Roy Orbison (Various) C:TCV 2576/CD:CDV 2576
. ko nny
25, ; BEACHES (ST Aantic 7819331 (W) OB 50 IR L P ey
Bette Midler (Arit Mardin) C:7819334/CD:7819332 racy Chapman {David Kershenbaum) (e C/CD:960
KARYN WHITE @ Warner Brothers WX 235 (W) ROACHFORD ® CBS 4606301 (C)
26 2014 Karyn White (L.A./Bublface/PrincerrberMhitefgwx 235C/CD:925637-2 64 5427 poachford (Vernon/Braver/Roachford/Fayney)  C:4606304/CD:4606302
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MP - THE BEST OF THE POINTER SISTERS RCA PL 90319 (BMG ANDERSON BRUFORD WAKEMAN HOWE Arista 209970 (BMG)
” a3 g‘?imev Sisters {Richard Perry/Various) C:PK 90319/CD:PD(9031‘; 65 516 Anderson Bruford Wakeman Howe (Kimsey/Anderson]  C:409970/CD:259970
LIKE A PRAYER # Sire WX 239 (W) LIVE IN THE CITY OF LIGHT Virgin SMDLX 1 {F)
28 2320 Madonna (Madonna/Leonard/Bray/Prince) C:WX 239C'7CD:9258442 bco...ﬂﬂed by Saulup '7'553' 8PI, A:quvclvwek;nd 'fa;c 66 6725 Simple Minds (Bruce Lampcov) C:SMDCX 1/CD:COSM |
= ased on o sample of conventionol record outlets. n =
*k WEA WX 199 Bolify ol al'chart position; LPS) Cassettes ond|C PAUL'S BOUTIQUE Capitol EST 2102 (E)
29 7« Ewn;;r (Eh'}i'c/:(:g(anl C:WK muco:zaaa}m L:»?T:;:vz :.:o e ol E100 6o mar > 67 « 2. Boys (Beastie Boys/Dust Brothers)  C:TCEST 2102/CD:CDEST 2102
O MCA MCG 6034 (F REY 1O, CH ANCIENT HEART & % WEA WX 210 (W)
30 ¢ ;E;LPTn? E,Tnis‘r’fﬁ iirglcompben) C:MCGC 6034/CD:DMCG so(al L 68 Tanita Tikaram (Peter Van Hooke/Rod Argent)  C:WX 210C/CD:WX 210D
LIFE IS A DANCE - THE REMIX PROJECT @  Wamer Brothers WX 268 (W) THE CIRCUS # Mute STUMM 35 (I/RT/SP)
3T %' Choko khan {Various) CWX 268C/CD-9259462 e Lo o Db 69, . (sFlood) C:CSTUMM 35/CD:CDSTUMM 35
8S 462979-1 (C it Producet e S0 (T THE JOSHUA TREE # % % % % Island U26 {F)
32 2 EXERH:‘gg%*&grson) uszw&uco:umé-z‘ e = =t 70 2 ; {Daniel Lanois/Brian Eno) C:UC26/CD:CID U26
Indicates panel sal creose of
Stylus SMR 985 (STY 4 Indicates panel sales increase of 100% or more DISINTEGRATION @ Fiction/Polydor FIXH14 (F)
= {NEW ﬁnL:’TruEﬁ?iLT(sVurious) Come. ;;s/co:smr() N - IA:%%‘TIS:‘,“'? 0900w L y 4 B0 Cure (Robert Sm“hm;l‘)'id M Alten) C:FIXHCIA/CD:8393532
d * Getfen WX 218 o ot o 1600000 ks, rable. ptum HEARSAY/ALL MIXED UP % % % Tobu450936-1(C)
34 3031 gur:s $4'L|I?Esses ((.}uns N’ Roses) C:WX ZI:Ce/r(‘ID:*?ZAW(:-VZ) | ::l”')&) 20 j&oaxﬁ (;??32,?,.,“"; o waay 72 mNaxander O'Neal (Jimmy Jam/Terry Lewis) C:450936-4/CD:450936-2
Virgin KMLP 1 (F ® . GOLE (100,000 o HYSTERIA * & % Bludgeon Riffola/Phono HYSLP 1 (F}
35 349 s illywhi C-TCK?XIQIIED:CDKAI' SILVER (60,000 uns) 73 R T Leppard {Robert John Lange/Nigel Gree C:HYSMC 1/CD:830675 2
Kirsty MacColl {Steve Li ite) : e 1o ol o sl L)
3 FEET HI | G? Big Life DLSLP 1 (I/RT) P e & 74 GHETTO MUSIC ) Jive HIP 80 (BMG)
36 3717 De La Soul (Prince Paul/De La Soul} C:DLSMC 1/CD:DLSCD 1 L) ol g son iy iboted aboveto obicihjon aword! Boogie Down Productions (Various C:HIPC 80/CD:CHIP 80
BAD # kot ok Epic 450290-1(C) L [ Stylus SMR 979 (STY)
37 5510 ichoe Jackson (Quincy Jones/Michae Jackson) CastpsoaicosN L Ty s 75 7 < g, Campbell (Various) C:SMC 979/CD:SMD 979
THE OTHER SIDE OF THE MIRROR @ EMIEMDIOOBE) 0 P e T T
38 10 revic Nicks {Rupert Hine) C:TCEMD 1008/CD:CDEMD 1008
q irgi PROTECT THE INNOCENT Telstar STAR 2363 (BMG)
‘ Lk Vﬁ?ﬂs"(wﬁisf" c~rcr§g:)/§'/'<§:’g€§r?gr§5:} “ 5 Various (Various) CSTAC 2363/CD.TCD 2363
' : SINGLES AND ALBUM
DEEP HEAT3 @ Telstor STAR 2364 (BMG) heng 12 12 s RAINBOW WARRIORS RCA PL74065 (BMG)
2 2 4 Various (Various) C:STAC 2364/CD:TCD 2364 RELEASES MUS'C Various (Various) C:PK 74065/CD:PD 74065
THE HIT FACTORYVOL3 @ Fanfore/PWL HF 8 (P) 4 '3 Tkl GOOD MORNING VIETNAM (OST) @ ASM AMA 3913 (F)
B 0 5 felam (Various) C:HFCB/CD:HFCD 8 VIDEOS, CDVs, Various (:ano;s)OL C:AMC 3913/CD:CDA 3913
REGGAE HITS VOL 6 JetStar JELP 1006 (IS/EMI)
q ;: vﬁlium%ﬁs)mcms C:SN?g y;os/rc«;?s%sgg SELL THROUGH VIDECS, 14 5 2 oo {Various CLIELC 1006/CD.JECD 1006
GLAM SLAM K-Tel STAR 2356 (K} CLASSICAL RELEASES, | 15 72 SOFTMETAL * & :\wgrgsﬁg‘rg
5 7 3 ot (Various) C:STAC 2356/CD:TCD 2356 SINGLE AND ALBUM 1 Various (Various) 0 X
NITEFLITE2 @ CBSMOODS (C) = ‘6 n THE 2 TONE STORY ZTonE/CC:rY'sn(l)iaqslggTE gm
6 4 14 Various (Various) == C:MOODCS/CD:MOODCDS CHART ENTRIES ¥:IrE|ou: S/Ec;r:;g RO C:2CCHRT 5 ;
DIRTY DANCING (OST) * RCA BL 86408 (BMG) 3 I Atlantic K 50715 (W)
T 103 Various {Jimmy Ienn(er/B Feiden) C:BK 86408/CD:BD 86408 M ASTE R F' I- E 17 182 vorious {Various) C:K 450715/CD:K 250715
THE HITS ALBUM 10 * CBS/WEA/BMG HITS 10 (W) ‘ Ia o GHOSTBUSTERS 1l Mj:cAoMgGégS:o(;)
8 6 11 Various (Various) C:HITSC 10/CD:COHIT 10 IFIT'S OUT IT'S IN Various (Various) C:MCGC 6056/CD:DM
THIS IS SKA Telstar STAR 2366 (BMG) I, 20130 5U§T§R (537) * ¥ Virgin V 2544 (F)
9 8 4 Various (Various) C:STAC 2366/CD:TCD 2366 S kA Various lelous) C:TCV 2544/CD:CDV 2544
ET lus SMR 976 (S ee card ror aeraiis MORE DIRTY DANCING (OST) # RCA BL 86965 (BMG)
‘o 912 \P/:rEiE!Jso(vzri'gE:)Al ? C:SMsg ;7565/(30570:[() ;711)» 20 [ RE | Various (Various) ( C:BK 86965/CD:BD 86945




Derby
winner

by Barry Lazell
SUBMISSION RECORDS, the
Derby-based independent

dance label helmed by John
Crossley, Graeme Park and
Tim Mold was profiled in these
pages following its launch
some two years ago. At the
time, the label’s policf:l of con-
centrating strictly on the devel-
opment of new UK dance tal-
ent was an untypical ap-
proach, but in the intervening
couple of years, UK dance has
mushroomed to the point
where it is currently the pre-
dominant force on the British
pop charts, and as acts like
Yazz, Soul Il Soul, Double
Trouble and D Mob rule the
top 20, Submission finds itself
in the vanguard of a move-
ment with which many similar
UK labels are only just belated-
ly coming to terms.

Girding its loins for potential
crossovers from much of its roster
this summer, Submission has re-
cently consolidated several areas
of its operations o ensure optimum
presence in the marketplace.

A new distribution deal was re-
cently signed with Pacific Records
in north London, while club promo-
tion has been taken over by the
Club Net organisation, and PR by
independent pressperson Janette
Garthwaite.

Recent sellers for the label have
been Love Rush by Diskonexion
(one of the original Submission
signings), Crackdown from the
highly commercial house masters
Cut The Q, with vocals by Angela
Farr, and Keep On Trying by re-
cent-comers Kicking Back, releas-
ed in the latter part of June and
riding the RM club play-based
donce chart. The next two singles
will be Get Involved from new
signings MC’s Logic in hip-hop
style with a hip-house remix and
Joy And Gladness's Half Past Mid-
night, released simultaneously on
August 28.

Kicking Back, the current Sub-
mission flag-wavers, are a duo
comprising vocalist Patcee, a for-

STEREO MC’s

mer widely experienced session

: charming

singer, and roducer/mixer
Lecroix, who has also worked with
Graeme Park on remixes for Funky
Worm, ABC, and Adrenalin MOD.
Lecroix worked with John Crossley
on production of the three versions
of Keep On Trying which adorn
the 12-inch (SUBX 014), plus the
bonus track Turn Your Back, while
Crossley did the remixing on the
Hold On mix, the one seeing much
of the current action.

® Submission Records is af: The
Bakery, Boyer Street, Derby,
Derbyshire. (Tel: 0332 292667)

Gee-force

by Selina Webb

ROB B, The Head and DJ Cesare
are Stereo MCs, Gee Street stal-
warts whose newly-released debut
LP deserves acclaim as a breath of
fresh air for Brtish hip-hop. The
tno, who hail from Nottingham
(Rob, The Head) and Sardinia
(Cesare), also go under the mix-
ing/production name of Ultimatum
with individual members of the
group cropping up in different
guises for unconnected projects.

“I¥s good to re-fuel with some-
thing different,” explains Rob B.
“We're all a unit and even if we
do things on our own, we feel that
we are doing it for the good of
everyone.”

With Richie Rich, Stereo MCs in-
jected life into Gee Street Records
as its first signing early lost year
and were responsible for building
(literally), and partly financing, the
company’s basement studio. Now
the trio are under the umbrella of

Island Records via Fourth & Broad-
way — an arrangement which is
keeping all porties happy. Island
appears to be putting “more and
more” into the long term Stereo
MCs project, according to The
Head, but the group have been
allowed virtual autonomy.

“We've managed to convince
them that we're sure about what
we want to do,” explains Rob,
while The Head adds: “We usually
come out spending what we say
we're going to spend — in a way
it makes their job easier if we de-
cide things ourselves.”

Video is one area left in the MCs’
hands and, although they’re given
their budgets by Island, they re-
solve to spend “as litfle as poss-
ible”.

“There's a lot of waste in the rec-
ord industry,” says Rob. “Our idea
i;lio do things as cheaply as poss-
ible.

Swivel, the directing team re-

onsible for producing the Voo-
&P oo Ray video, is likely to be work-
ing with the MCs on future promos
and Swivel visuals form an integral
part of the Stereo MCs live show.
Their recent gig at The Tabernacle
in west London’s Powis Square
found DJ Cesare behind the decks
throughout the evening as part of
the band’s endeavour to “create
an extensive travelling warehouse,
taking responsibility for every de-
tail; sound, visuals, venue and door
policy. To recreate and revitalise
the live performance area of
dance music”. Also included in the
package was an appearance by
TGG Sheriff and a live drummer
to pump up the live impact.

On 33 is the second single off
the quizzically tiled 33 45 78 LP,
a lounging concoction of pacifist
rapping and off beat scratching,
sompling and beats. Snake
charmer’s pipes, tribal chants and
sompled farmyard noises are
among its more unusual features.

“The album is our genuine feel-
ings about what we see in the
world,” says Rob. “Bring It On is
about bringing on hip-hop, the
new force, and rap, the new
tongue. Our music is trying to bring
new peace — our vision of rap is
positive and peaceful.”

As for their preoccupation with
the question What Is Soul?, The
Head responds: “There’s a bit of
a misconception to me about what
soul is. To me a lot of music is called
soul, but it's pretty soul-less. Public
Enemy have got soul, it's to do with
the passion that they put into what
they do. Stereo MCs have got soul
— we mean what we're doing and
we put a lot into it.”
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WEST BERLIN looks like being the
place to be for dance music fans over
the bank holiday weekend at the end
of this month, when Brian Casrter of
Germany's successful dance label
BCM R stages the Summer
Dance Festival in the Tempodrom,
a huge marquee. The line up of
scheduled acls {most admittedly only
doing a couple of numbers or so, in
PA style) incﬁides on Sunday, August
27: Laldm Shabeaxx,

.

DJ Mark The 45 King, Chubb
Rodk, LA Mix featuring Jaxxi P
and Kevin Henry, Longsy D,
Gibson Brothers, Farley
Jadkmaster Funk, Raxzomataxx,
The Beat Pirate, ond special guest
Boblyy Womadk, on the Monguy:

MC, Homesty 69; on
Tuesday, August 29: EPMD, Digital
und, Donna Allen,
Twin Hype, Stevie B, Queen
Latifah, MC Duke, Daddy
Freddy, Amold Jarvis, The
Maxx. DJs during the event will
include Tim Westwood, Les
Adams, Craig Kallman, Jens
Lissat, Alexander Schreck and
Ralf Odermann. That list m
contain a few surprises, but it also
contains an amazing number of
names for the hardcore fans to
appreciate, the whole idea being to
open up the ears of Berlin recor
buyers whose favourites will be
among what, to them, may be lesser
known nomes. No doubt Limda
Rogers af BCM's UK office (0689-
890749) can advise any industry
types and others interested in
aftending about details: although the
event is obviously a BCM becn?ecsr,
it could make a handy meeting place
at this suddenly European oriented
time in dance music trends.
Meanwhile, UK newies to look out
for include (starting with the most
commercial) the Stock Aitken
Waterman created — ina
combination of their Rick Astley and
Donna Summer styles — definitely
doncefloor aimed and potentially UK
chart topping CUFF RICHARD | Just
Don’t Have The Heart (EMI 12EM
101); Yvonne Ellman disco oldie
reviving lovely melodic HAZELL
DEAN Love Pains (Lisson Records
DOLE Q1 2); uitra commercial 19
meets Humanoid type electro/acid
instrumental MAN MACHINE Man
Machine (Rhythm KING MMAN 1T);
Carmen Brown wailed Vince
Montana-ishly vibed jolting garage
Paul Simpson presents

SIMPHONIA Can’t Get Over Your
Love (RePublic Records LICT 028);
“free James Brown!" imploring hip
house FARLEY JACKMASTER
FUNK & THE HIP HOUSE
SYNDICATE Free At Last (Champion
CHAMP 12-217); Clivillés & Cole
remixed frisky “purple/swing-beat’
fusing DONNA ALLEN Can We Talk
{BCM Records BCM 277 X). Three
more that are atiracting attention
include, thanks to its heavy use by
New York club DJs as witnessed
during the recent New Music
Semimar, the months old Spanish
muttered smoothly striding Notice The
House Mix of SANDEE Notice Me
(Ton Son Ton SONL 10); the
throbbing and twittering dense
rumbling bumpy rock instrumenal
WILLIAM ORBIT Fire And Mercy
(IRS EIRST 126); the annually
re-released unsubtle though popular
Rocky Horror anthem
HI-NRG-ising DAMIAN Timewarp
(PWL Remix) (Jive PROMO 22}).
Imports doing recent business
include the Ben Liebrand remixed,
samples woven and totally different
THE SUGARNILL GANG Rappers
Delight (4 Jocks Only JOCK 3004,
Dutch); Roy Ayers Ubliquity running
Away based De la Sowl-ish rap A
TRIBE CALLED QUEST Description
Of A Fool (Jive 1241-1-)D), Justin
Strawss remixed still Portuguese sung
but now breezily percolating more
steadily tempoed SERGIO MENDES
Mas Que Nado (A&M SP-12312);
German DJ's strong if repetitive
somples woven WESTRAM And
Party (Low spirit/Polydor 889 4777-
1); mmer City clichés adapfing acidic
Belgian THE MAXX Techno Time
(CIM 7867 3); Batwmen TV series
sampling CASANOVAS REVENGE
Bat House (Invasion PAL 7264);
jauntily chugging deadpan plaintive
female rap ICE CREAM TEE Let's
Work (UNI Records UNI-8020); raw
hip house {without the benefit of o Les
Adams remix!) MAURICE Get Into
The Dance {Trax Records TX184);
Paul Simpson remixed beefy bass
jolted swaymg orage CHAKA
KMAN Soul Talkin’ (Womer Bros O-
21250); “l am somebody” quoting
angrily wordy jogging SCHOOLLY D
Livin’ In The Jungle (Schoolly-D
Records/Jive 1 238 1-JD}. Big import
LPs include the slightly patchy rcppmg
REDHEAD KINGPIN AND
F.B.). A Shade Of Red Mrgm
1-91269); latin-tinged house {and
rap) compiling VARMOUS Block
Havana {Capitol C1-90923} and
lethargic rap (more for listening than
dancing)EPMD Unfinished Business
(Fresh Records LPRSE-92012).

With tracks by
BELGA ZONE
BASSLINE BOYS
FAX YOURSELF
SECRET CODE

LP: SOB 0001 Cassette: SOBC 0001 CD: SOBCD 0001

SOUND OF BELGIUM
NEW BEAT SAMPLER

FAX YOURSELF

SUNSHINE 89

ALL FOUR MIXES ON ONE RECORD
SUNSHINE 89 (Extended Mix)
SUNSHINE 89 (Original 12" Mix)
SUNSHINE 89 (Radio Mix)
TECHNO JAM

12125087 7" 75087

Woatch out for new European
Top 10 Hit from

Brussels Sound Revolution
PUMP UP THE TWIST
Released August 14th
7°:SOB7/4

12": 508 12/4

3" CD: SOBCD 3/4

Distributed by Spartan Records Telesales: 01-903 8223

AVM Records {UK) Ltd, Southbank House, Black Prince Road, London SE1 75).
Telephone 01-735 8171.
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COMPILED BY MUSIC WEEK FROM GALLUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP 50 ON THEIR WAY UP

Wb R
o \)s‘ 2 et v O - rVW 2 5 6 RAJﬁr:Js’}nyggk?gln(RElelxu)mev Brothers W 2880(T) (W)
FRENCH KISS 22 | NEED A RHYTHM
Y, 5 tiowis London F{X)115 {F) 50 2 28TH &t Crew A&M USA(T) 666 (F)
2 SWING THE MOOD 23 SUPERWOMAN
2 4 Jive Bunny/Mastermixers Music Factory MFD(T)001 (BMG)k 12 9 Karyn White Womer Brothers W2920(T) (W)
DO THE RIGHT THING 24 GRANDPA'S PARTY
3 6 4 Redhead Kingpin/FBI 10/Virgin TEN(X)271 (E) 9 8 Monie .ove Cocltempo COOL(X)184 (C)
4 DO YOU LOVE WHAT YOU FEEL 25 LET ME LOVE YOU FOR TONIGHT
8 3 InnerCity 10/Virgin TEN(X)273 (E) 15 6 Kariya Sleeping Bag SBUK 4(T) (1)
MENTAL CHO CP?
) NEW | Manic MC's/Sora Carlson ~ RCA PB43037(12°PT43038) (BMG) 2613 5 Blow Monkeys/S Tella  RCA PBA2885 (12'-PT42886) (BMG)
RIDE ON TIME KISSES ON THE WIND
[ JLNEW Tl De/Construct PB43055(PT43056) (BMG) 27 LT Neoeh Chery Circa/Virgin YR(T}33 (EMI)
WOULDNT CHANGE A THING SATISACTION
7 EED i Minogue PWL PWL(T)42 (P) 28 5 Wendyiliso Viegin VS(T) 1194 (E)
WARNING! LET I7 ROLL
- J NEW B W Cooltempo COOL(X)18S (C) 29 ; Dougloyy Atlontic AB866(T) (W)
YOU'LL NEVER STOP ME LOVING...
Q. ;s Chrysalis CHS(12)3385 (C) N:T
ON OUR OWN .
10 5 5obbyBrown MCA MCAT)1350 (F) ' l\_ T PRSI AL
71 1 BLAME IT ON THE 500GTE 9 =711 01.961 5818 REGGAE
F‘slsnos NeIVEMATIONG) 11w vy gecoak pisco cHarr  CHART
X2 LI g, Watley/Eric B & Rakim MCAMI3S2(F) |1 (1] MYCOMMANDING WIFE bors Gordner Cham 81 32
HEY DJ 1 CANT.../SKA... 2 (3) RAGGAMUFFIN GIRL P HunningoleT. Ine/Clarkey Blokey CB 001
B3 LED peqimosters/Betty Boop  Rhythm King/Mute LEFT 347T) () 3 (4) CLOSETO MEscon _ _ Geman DGI 53
YGU'RE HISTORY 4 (2) BABY CANIHOLD YOU TONIGHT Soncher Chorm CRT 34
149 2 5 (5] NICE EVERY TIME Gementloe Sir George SG 058
26 2 Shakespear's Sister London F(X)112 (F)
THIS IS THE RIGHT TIME 3 STEPUPINLIFE s T A
. . imngion Le: ime One Rec
15 0 Lo Stonsiel Aristo 112512 (17612517) [BMG) 8 (6) BABYCANIHOLD YOU ;YoN_lGHTFonyBrwn Chom CRT 34
16 ., . gf;ldAND ON 9 (11) CRUSING IN LOVE Mie Anthony Merger MER 003
a Mango (12}MNG 708 (F) 10 (14) COME BACK TO ME Anthony Malvo & Tiger Tochniges WRT 47

DON’T MAKE ME OVER
¥y . Champion CHAMP (12)213 (BMG)
D | EVERYTHlNG BEGINS WITH AN 'F'
18 Zoe Possee More Protein/Virgin PROTI12 (E}

BACK TO LIFE

10_(19] ONAND CNawod %
12 (18] OVERSIZE MAMPIE Gregory Peck
13_(17) TOO GOCD TO BE TRUE Gregory boocs
14_(15] ONEBLOOD imorRed

Mango 12MNG 708
Steely + Cleevie VPRD 438
Greensleeves GRED 250
Othaman Mukals JR 01
15 (9) ROUGHNECK FASHION Tenor Fiy/Flourgon Blacka Dread BD 8909

VOODOO RAY (EP)

30 .. 5 AGuCalled Gerald Rhom! RS804 (12°RX8804) (P)
7 FOREVER TOGETHER

36 2 Raven Maize Republic LIC(T)014 {1}
49 SAYNO GO &

7 6 DelaSoul Big Life BLR 10(T) {I)

OH WORLD
33 LD poyi ptherford Islond 128RW136 (F
‘M GLAD YOU CAME TO ME

34 CED g, ;e 10/Virgin TEN(X)282 (£)

35 [ READY 4 LOVE

Razette Feat. Lomya

WON'T TALK A

21 6 Norman Cook

37. LONDON NIGHTS

Champion CHAMP(12)206 (BMG)

IT/BLAME IT..
Gol Discs GOD(X) 33 (F)

7 London Boys Teldec/WEA YZ 393(T) (W)
TELLITASITIS
38 LD ¢;ppony 2 Tom Tam (12TTTO10 ()
BATDANCE
39 28 8 Prince Wamer Brothers W2920(T) (W)
N KE...
40 LED povid Peaston Gelfen GEFSB(T) (W)
GONNA GET ALONG WITHOUT YOU...
QY LED ol wils Masic Mon MMPST006(MMPT12006) (P)
THINK
@2 ;5 Farley res. recious Red_ Champion CHAMP(12)210 (BMG)
43 GET LOOSE
17 6 LA Mix Feoturing Jazzi P A&M USA(T)659 (F)
| GOT IT GOIN' ON
44 [ 10, (o Delicious {12)BRW140 (F
FRENCH KISS
45 [ Big Lovis Living Beat SCAM1 (P}
SO WATCHA SAYIN'
46 L1 ¢ Sleeping Bag SBUKTI(T) {1
IT'S ALRIGHT
A7 15 Per'Shop Boys Parlophone/EMI (12)R6220 (E)
48 UH-UH OOH OOH LOOK OUT {. 289
22 4 Roberta Flack Atlantic AB9A1(T) (W)

KYLIE SAID TO JASON
19 ¢ 10 Soull Soul/C. Wheeler 10/Virgin TENX)265 (] |16_(21) | WANNA GET NEXT TO YOU Markest Coron Racocs 1001 49 L= KLF Communications KLFO10(T) {1
20 [ THAT'S HOW 'M LIVING 17_(—) LOVERSAPFAIR, RONI Doddy Fredde _Bggy /BC 006 50 DQ {T TO THE CROWD 3
ToRaSeah Champion CHAMP(12}97 (BMG) 18_(12) :.T&l) :(?:g:;\mnlg VE Techniques WRT 49 33 5 Twin Hype Profile PROF(T)255 (P)
19 (13 Kofi Ariwo ARI B9
20 (20) THIEF Yelownon & ThekerU N Wasing Lob ML 23
P 1 ALl UM T P10 BUBBLERS
] REGGAE ALBUM CHART -
CLUB CLASSICS VOL. ONE 1 (10] REGGAE HITS VOL 6 Vonow A Jel SorJELP1006 -
b e TmomE | St ety | | 1 Gt bt enmi
DEEP HEA = ranke Pou Tochniques WRLP 22 ‘..
2, . Veiows Telstar STAR2364/STAC2364 (BMG) 4__(3) JUST LOVERS Yorions A Fa999 i 2 BEYOND THE i PA‘t\hRBArﬂ.dE&ay(IZ)BRWII!‘? (;
INTROD G.DAVID PEASTON 5 (2) WAITING FORYOU Thiker U Live ond Love LALP 31 { RA|NDROPS
3 X2 Dovid Peaston Goffen 9242281/9242284 (W) | 6_[4| LOVELINEfrrke ol GoyCoaccr0d | J Kool And The Gang _Mercury/Phonogram MER(X293 (P
DONT BE CRUEL 7 (7) AHMEDISTgmine GT'S Rocorth GIIP o Ls g
Q. 3 Bobbys MCA MCF 3425/MCFC 3425 {F 8 19 SGJHUONE byl SR LRSS q ! i
obby Brown (F) o 18] MIXING LAB SHOWCASE varmm in o~ o e i Fax Yourself AVM 75087 (125087) (SP)
ETTO MUSIC 2 4 e it PAYBACK IS A BITCH
5, BGH‘ Down Producli Sive HIPSO/HIPCBD (BMG) | 10170 YOUNGAND SHE GREEN johowyf ______Techrigom WRLP2) . 5 - :
4 et esichions e 11_(15) GREAT BRITISH DJ's CALL 89 Varios GTiRecsGP2 . Liz Torres Jive JIVEM)211 (BMG)
6 PARADISE " 12_(13) LOVERS FOREVER Vorious Arksh Joe Frosier LMLP 1000 W 6 THE KING IS HERE/900 NUMBER
Ir:‘l"(e)r\sl'{)ANCE - 10/Virgin DIX81/CDIX81 (E) 13_(39) COUNT OUT Hourgan Greensloeves GREL134 . 45 King DR Beat DRX9(12) (BMG)
) o 14_(14) SWEET SURRENDER Jonet Koy Body Musk JANET 02 ‘ SOMETHING'S JUMPIN' IN YOUR.
7 2.5 \BIOV'OUS EMI/Virgin NOD3/TCNOD3 {E) 15 (11) GOOD VIBRATIONS Dennis icown Yvonne's Speciol CSELP 01 I 7 Lisa Marie/Mal. Mclaren Epic WAI.TZ(T)3 (C)
ATMAN 16 (6) AREGGAE EXPERIENCE C Sheloss Chorm Records CRLP 2 i " DEFINITION OF LOVE
8: hrince (V\)IargerBrothersWXNl/WXZGlC(W) 17_(24) BUPPIE CULTURE MockaB Anwo ARILP 049 } 8 K.Saunderson Presents KAOS Kool Kat KOOL(T)504 (1)
PAUL'S BOUTIQU 18_(27) LOVERS FORLOVERS Vonous Butiness Records BRLP 901 : PARADHOUSE
‘ D L&D pours Boutique Capitol EST 2102/TCEST 2102 (E) 19 (21) RESERVED FOR GREGORYGreqoyfioos  ExodwENP1 i Koxo Club Band CityBeat -(CBE1240) (W)
10 KARYN WHITE 207412} \KOU GHIBHGE IeTs ol Rooh =i T O 553 GRED 287 I3 10 SUENO LATINO
' 6 8 Karyn White Warner Brothers WX235/WX235C (W) 1 Sueno Latino DFC—(DFC 016) (IMP)
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Extra London FMs
hang in the balance

by Bob Tyler

HOPES FOR two additional
London radio stations may
have been dashed.

Press comment during the early
stages of negotiations between the
IBA and Home Office is blamed.

Poul Boon, chairman of the As-
sociation of Broadcasting Devel-
opment, which campaigns for
more radio stations, says: “The ball

has now been really kicked out of
play. Such speculative reports will
only intimidate the decision
makers.”

The IBA had hoped that speedy
talks with the Home Office last
month would enable it to offer two
extra FM frequencies to condi-
dates from the remaining 31 appli-
cants for the London FM contract.
This would open the way for two
more stations in the capital.

But David Vick, of the IBA's radio
division, says: “We may have lost
the ability to obtain a quick deci-
sion.

“It now looks likely, if we get the
frequencies, we will not be able to
offer them to the remaining 31, but
will have to re-advertise.”

The Home Office, expected to
announce its decision next week,
says the matter now lies with minis-
ters.

@ THE IBA has only received one
application for the ILR contract for
Dumfries (south west Scotland). It
was made by South West Lid in
Ayr. An announcement about the
contract award is expected ofter
the applicant’s proposals have
been considered.

@ THE FIRST Russell Harty Schol-
arship, awarded jointly by Red
Rose Radio and BBC North West
has been awarded to Richard
Frediani, 22, president of Ports-
mouth  Students” Union. The
£6,000 scholarship is for a place
this autumn on the postgraduate
diploma course in radio and televi-
sion journalism at Lancashire Poly-
technic. Harty, who died last year,
was a founder and director ot Red
Rose Radio.

® MTV EUROPE celebrated its
second birthday on August 1. The
channel now reaches more than
14 countries and an audience of
10m including 300,000 cable
households in Zurich and new
households in the Benelux countr-
ies.

® ACCORDING TO unofficial re-
ports Atlantic 252 sent out test sig-
nals last week which were cleor?

received in London and the Sout

East.

@® ATLANTIC 252, in a bid to
“bring fresh new impetus to radio
advertising in the British Isles” has
joined the Radio Advertising
Bureau, the New York-based asso-
ciation for the promotion of radio
advertising. RAB is supported by
some 3,400 radio stations.

RICHARD FREDIANI (right), winner
of the first Russell Harty Scholar-
ship with Chrstine McGawley,
news editor of BBC Radio Lanca-
shire, and Julian Allift, assistant MD
of Red Rose Radio

@® RADIO ONE has launched o
new compelition, The Rock War,
designed to give UK heavy rock
bands regular exposure on the Fri-
day Rock Show and a recording
session in the BBC studios.. Bands
are invited to submit recordings to
the show and three will be featur-
ed on a weekly basis. Listeners will
vote for the best from each week.
They will go on to the final.

® RADIO WYVERN, which made
headlines for banning the new
Bros single, Too Much, is now play-
ing the record ofter 6 pm in re-
sponse to its chart status.

KEY A=Rodio 1 ‘Al oo, | mony| woow |
B=Radio 1 ‘B’ list 3 w7l B2 30 2y | o
ACTUAL PLAYS. PLATLISTED PLAYLISTINGS
H or mars (43 stations)
ABDUL, PAULA Knocked Out Sien |— — |— —} 23 —] —
ADEVA Wornag! Sml— — =0 2 - |=
ART OF NOISE Yebo China |11 6 | — - 4 —| =
ASWAD On And On Mango |15 14 |8 Bl @2 [ @
EATMASTERS feat BETTY BOO HeyDJ ..  RhythmKing |~  — 8 — 9 — .
BIBLE, THE Honey Be Good Chrysalis |— — [— —| BB —| —
1G FUN Blame It On The Boogie Jvel 6 — |— —| 15 —| —
LACK BOX Ride On Time de Construction | 9 4 |- = - - -
LISS How Does 1t Feel The Moming After M| — — | — —1 12 —] —
LOW MONKEYS Choce RCAIZ2 16 | A Al % p 2
BOLTON, MICHAEL Soul Provider CBS | — 5 f= =4 27 18f =
BROS Too Much CBS |26 28 | A Al 31 ¥ 4
BROWN, BOBBY On Your Own MCA |26 25 | A Al 3 37 7
EBERANO, KATE Young Boys Are My Weokness London | § 7T = B 98
HER 1 Could Turn Back Time GeHfen |~ — |- =] 19 1 -
HERRY, NENEH Kisses On The Wind Circa |17 6 PA = ¥ np —
OOPER, ALICE Poison Bpic] 9 12 B8 B 20 1SER
DARE Abandon AMI— — |— —| 13 12} N
DEL AMITRI Kiss This Thing Goodbye AM I N 8 8 B 25 15 .
DIESEL PARK WEST When The Hoodoo Comes Foodf— — | — —| N — -
DION King Of The New York Streets Arista |13 19 | — —1 16 709
DOOBIE BROTHERS The Doctor Capitol | 8 15 B 8 35 35 e
DOGS D'AMOUR Satellte Kid China | 12 5 B — 4 -1 3
ESTEFAN, GLORIA Don't Wont To Lose You Epic 113 18 | A Al 2 4 6
EURYTHMICS, THE Revival RCA| S — |— —| - —| =
FINE YOUNG CANNIBALS Don't Look Back london| 6 ~ |=— —| 28—} =
FINN, TIM How'm | Gonna Sleep Capitol |— — | = —| ¥ —| —
FM Bod Luck Bpic] 4 — | — — g8 —| 70
FUZZBOX Setf WEAI19 12 | A B 25. . A 49
GIBSON, DEBBIE We Could Be Together Aflontic |— — | — —1 18 —| —
GUN Better Days ABM (15 17 | A AN 18 18 S
HENLEY, DON The End Of The innacence WEA 126 21 A Al 38 33| &8
INNER CITY Do You Love What You Feel 10410 10 B B 32 33
JIVE BUNNY/MASTERMIXERS Swing The MoodMusic Fact (14 12 | — — 30 26 1
JOHN, ELTON Healing Hands Rocket | 7 — - — 16 — -
JOMNSON, PAUL Masquerode CBS | & 6 = =1 16 -] =
LAUPER, CYNDI My First Night Without You Bpicy 9 10 |— —| 38 2 -
LIGHTNING SEEDS Pure Ghetto (18 17 | A BN 38 30 B
UILAC TIME Amencon Eyes Fontana = & 5= =l 2 2] ¥
LONDON BOYS Londen Nights WEA 17 26 | B B 9 29 8
LOVE AND ROCKETS So Alive Beggars Banquet | — ¢ =il 19 8 -
‘MacCOLL, KIRSTY Days Virgin| 8 13 B B 0 9P 2
MANIC MCS feat SARA CARLSON Mental RCAI 8 — | = = — —| —
MARTIKA Toy Soldiers WEAI16 14 | A B ¥ I
MALZE feat FRANKIE BEVERLEY Con't Get OverYou Warners . 4 — | — - = -
McCARTNEY, PAUL This One Parlophone | 15 17 B B 0 39 30
McLAREN, MALCOLM Something Jumping In ... Epic | 13— B -1 16 — -
MIDLER, BETTE Wind Beneath My Wings Atlontic | 7 8 |— —| B8 371 10
MILLI VANILLI Blame it On The Rain Coolempo|— — | — —| 2 29| 83
\MINELL!, LIZA Losing My Mind Bpic] 8 — |— — 27 —} —
WINOGUE, KYLIE Wouldn't Change A Thing PWL 24 18 | A Al 0 35 2
MORALES, MICHAEL Who Do You Give ... Wing  — —_ — —_ 14 13 —
NICKS, STEVIE Long Way To Go Parlophone = 7 70 = =1 23 12] —
ONE 2 MANY Wiing On The Woll AlM = -1 12 7p =
PETTY, TOM Runren’ Down A Dream MCA 12 13 B -] 28 20| —
PRIMITIVES, THE Sick Of It RCAI M B [ 19 17
REDHEAD KINGPIN & FBI Do The Right Thing 100 9 8 —_ - N — 36
R.EM. Stond Womers| 8 — | — —| 13 —| —
RIVER CITY PEOPLE What's Wrong With Dreaming  EMI| — — | — —1 15 15| %0
RIVER DETECTIVES Chains WEAL15 13 B B 25 18] 51
RUFUS & CHAKA KHAN Ain‘t Nobody (Remix) Warners | 11 2C B AN 3 33 9
RUTHERFORD, PAUL Oh World 4th & B'way & 71— ~—| 18 70 =
SHAKESPEARE'S SISTER Your're History london| 15 10 B =1 30 14§ 2%
SIMPLE MINDS Kick I In Virgin |20 20 | A Al 30 28] 15
SIMPLY RED A New Flame WEA|20 21 A Al 0 4 7
SONIA You'll Never Stap Me Loving You Chrysalis | 14 18 B B 7 ¥ 3
STANSFIELD, LISA This ks The Right Time Anstal 9 11 B —| 4 2] -
TEXAS Everydoy Now Mercury | 14 8 8 - 29 25 58
THEN JERICO Sugor Box london| 18 16 | A B 2 17—
TRANSVISION VAMP Londskde Of Love MCAI19 20 | A A 30 28] 19
TRIFFIDS, THE Bury Me Deep In Love slond| 5§ — | — =1 12 —}§ =
WATLEY, JOOY Friends MCA 9 - 2 4] =
WENDY & LISA Satistaction Virgin| 13 14 B [ % 2]
WILLIAMS, ALYSON | Need Your Loving Deflam| 8 — | = —| — | =
o= R B
A more detoiled ploylist breakdown, tracking specific records, is available from the Research
Department. For details of this weekly service, call Lynn Facey on 01 387 6611 ext 224
Records are eligible for the grid if they a] are on the current Radio 1 playlist, or b) hod 4
or more plays on Rodio 1 lost week as monitored by Radio 1's Romeo computer or ¢} are
featured on 11 or more current ILR ploylists (A & 8 lists).
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1989 DMC/Technics World DJ
Mixing Championships. Pro-
ducer/director Terry Jervis. BBC
Pebble Mill. Broadcast July 24.

FROM A curious clash of styles, vis-
val and musical, honours emerge
for the Behind the Beat team, es-
pecially those involved in the
graphics. The links between guest
performers and Djs were diverse,
stylish, compelling and innovative.

The production design, at the
Royal Albert Hall where the event
was staged, and in the programme
production, was excellent. The

stage set was a giant Technics
SL1200 turntable, the DJs’ favour-
ite deck, from the show’s sponsors.
The lights were lush, drama was in
the air.

So why were the oddly-chosen
guests at this hip hop event —
mostly smoothies such as Alexand-
er O'Neal, Mica Paris and even
Sheena Easton — filmed in a con-
ventional, reverential way2 Over
use of crane-shots and tight close-
ups made the poor Djs, supposedly
the central item, appear liEe con-
victs at an ID parade.

STU LAMBERT

ACT

PIGITAL AUDIO

1 1 CUTS BOTH WAYS, Gloria Estefon Epic

2 2 ANEW FLAME, Simply Red Elektro
3 3 THEMES, Yongelis Polydor
4 1) VELVETEEN, Troasvision Vemp MCA

5 % STREET FIGHTING YEARS, Simple Minds
Virgin

4 THE TWELVE COMMANDMENTS OF DANCE,
Lowdon Boys WEA

~

5 DON'T BE CRUEL, Bobby Brown MCA
& BATMAN (0ST), Prince Womer Brothers

- FLOWERS IN THE DIRT, Poul McCa
Por"'(:;lmne

19 THE END OF THE INNOCENCE, Do-m
0

10 7 CLUB CLASSICS VOL ONE, Sovl It Sout

10/Virgin

12 15 ANYTHING FOR YOU, 6.Estelan/Miomi Sad

Epic

13 14 GLAM SLAM, Variows K-Tel

14 20 HOT SUMMER NIGHTS, Voriows Stylus

15 12 PAST PRESENT, Clonnod RCA
16 10 APPETITE FOR DESTRUCTION, Guns N’

Roses Geffen

17 - WATERMARK, Emyo WEA

18 13 DEEP HEAT 3- THE THIRD DEGREE, Various

Telstor
19 8 THE MIRACLE, Queen Parophone
20 - FULL MOON FEVER, Tom Petty MCA

© BPI. Compiled by Gollup for BPI,
Music Week and BBC.
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Black stations clinch
fwo more contracts

by Bob Tyler
THE IBA more or less closed its file
on incremental radio with the
awarding of the last batch of sto-
tions last week.

In Birmingham, Buzz FM won the
contract to broadcast a full spec-
trum of black music to the city’s
750,000 population.

Buzz carried out extensive audi-
ence research for its application. It
showed that 47 per cent of the in-
ner city populous wanted to hear
soul music with another 27 per
cent wanting contemporary jazz.

“Birmingham really is a funky
town,” says Buzz spokesman John
Henry. Buzz FM will be aiming at
14-25-year-olds, playing a wide
range of soul music, reggae, latin,
tropical and salsa as well as music
for second generation Asian youth.

In south London the Brixton con-
tract was awarded to South Lon-
don Radio (SLR). It also plans an
extensive black music service.

Programming of the new station,
which will cover more than V2m of
London’s population, is the job of
Terry Jervis, a producer with BBC
Two's Behind The Beat, and Vince
Herbert, the presenter of televi-
sion’s Ebony programme.

Spokesman Yvonne Thompson
says: “We want to make it clear
that although the IBA application
said that the licence is for Brixton,
the area does in fact cover three
London boroughs and beyond and
will give us a good young audi-
ence, currently unserved.”

Also in the south of the capital,
a contract has been awarded to
cable station Radio Thamesmead,
now known as RTM.

Set up by a new town develop-
ment corporation, the station has
operated for 11 years over a
rapidly deteriorating cable system.

The programmes are currently
aimed at a local, community audi-

BRIXTON VICTORS: Howard Baugh (left), chairman of SLR, and Patrick

Berry, SLR’s managing director

ence, but this will change as the
station will cover a wide area —
spanning three boroughs in south
east London and parts of Kent.

RTM’s station manager, Bob
Smith, says: “We will extend our

rogrammes from our existing 10
Eours -a-day to hopefully 24.

“One of the areas we want to
develop is our specialist music pro-
grammes.”

Smith hopes that if the station
were to operate all night, the ser-
vice would be entirely specialist
music. However, he was not sure
what form it would take.

The cable station currently has
evening shows of new country,
roots, and word music.

“These will be expanded and
will be included in the daytime pro-
grommes outside of the peak time
shows,” he says.

RTM plans to be a truly local sta-
tion and will air demo tapes in
mainstream progircmming as well
as in a specialist show, Demo

Showcase, he claims.

The final contract, for the airport
information service, went to a con-
sortium involving Surrey-based
Radio Mercury. It will be o speech
service aimed ot giving air travel-
lers ot Heathrow and Gatwick
fiight and parking information.

One more contract is still out-
standing from the IBA — West
Lothian. The sole applicant was
given the chance to re-submit an
application for consideration in
October.

Black music stations have fared
well in the contract bidding. Birm-
ingham and Brixton will join the
new stations in Manchester, Bristol
and the part-fime service in north
London.

Yet the question of a London-
wide service remains. It could harm
its smaller brothers in the suburbs.
And would it add to existing ser-
vices? Maybe the solution is for
more smoall-scale, inner city black
services.
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Capital Radio
104.4 FM
(Dublin)

8¥ Paul O’'Mahony
RTE'S MONOPOLY of Irish air-
waves was finally broken on July
20 when Capital Radio 104.4 FM
began broodcasting in Dublin.
Capital will be followed by a fur-
ther 24 local stations in Ireland as
well as the long-awaited, non-state
national channel, Century Radio.
According to Capital, the “financial
investment involves a total commit-
ment of IRE1.2m and this includes
shareholders’ funds of IREV2m
with the remainder coming from
leasing and banking loans.”
Among the directors are promoters
Jim Aifen and Maurice Cassidy.
Capital estimates that a potential
advertising market worth IRE3.5m.

Music Poli

Given that Capital’s target market
is the 15-35 age group on a week-
day basis, its music policy is design-

DUBLIN’S CAPITAL Radio direc-
tors Gareth Oldham (left} and
Mavrice Cassidy

ed to reflect “a distinctive youthful
image”. It presents “speech-led as
well as music-led” programmes on
a 24 hour basis, seven days a
week. Capital's music policy is
chart-based, although “the pace of
the music will be tempered to suit
the time of day”, so it does not dif-
fer much from many of the pre-
legislation stations.

Local Talent

Capital has a grass-roots policy, in-
cluding plans for Battle Of The
Bands promotions as well as a firm
decision to support new talent “in
the areas of music, acting, script-
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writing, and direction”. It will also
encourage new broadcasting tal-
ent.

Presenters

Capital features experienced pre-
senters like Colin Hayes and his
morning radio show, but has no
well-known figures such as the cur-
rent crop of RTE presenters. This
may never happen either, in view
of Capital’s Dublin broodcoshng
market. For the first time its pe

are going to experience the |cr
of regional personalities.

Record companies in Ireland will
also have to gain regional knowl-
edge of producers and presenters
instead of the previous narrow
range of contacts based in Dublin.
it will be new faces and new voices
all round the country. The occupa-
tion of professional radio plug
will also be a necessity for the g
time in the Emerald Isle.

Listenership

After the first weeks of trans-
mission, comments range from “ex-
tremely professional and bouncy”
to “just another top 40 station”.
Capital intends to introduce new
ideas as it develops.

MUSIC WEEK

VIV BINDERS

, ou can now file invaluable back issues of ’
Music Week and use them as a constant source of
information by using our custom made binders.

™ |
|
|

These smart, easy-to-use binders hold 26 issues (six

months of Music Week). They cost £5.95 each or £10.95 !
for two and multiples of two thereafter (including P&P). |
Airmail rates on request. To order simply send your
cheque/postal order to:

ASP Reader Service, P.0. Box 35, {
Wolsey House, Wolsey Road, i
Hemel Hempstead, Herts, HP2 4SS.

Making the amount
payable to “ASP LTD".
MUSIC wEEr

Please allow 28 days for delivery.

of UK
BBC and

An indispensable display ma
radio stations both ILK

other stations, including those who
will begin broadcasting between
August and early 1990. Names, ad-
dresses, phone numbers and key
contacts, all displayed on one map.

AIRWAVES

Price £1.00 inc p&p

Due to demand we have printed
some extra copies of Music Week
UK Radio Map (MW Issue 17 June
'89). If you didn’t manage to obtain
your own personal display map or
you would like extra copies, please
call Siobhan Mullen at Music Week
— 01-583 9199.
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TOP 20 MID-PRICE/BUDGET

Cttwsiod

VIVALDI FOUR SEASONS CFP
1 Virtvosi Of England CFP4001 6/TCCFP4006 (E)
2 DUETS FROM FAMOUS OPERAS CFP
Various CFP4144981/CFP4144984 (E)
TCHAIKOVSKY 1812 OVERTURE CFP
5 Charles Mackerras/LPO CFP101/TCCFP101 (E)
HOLST THE PLANETS Eminence
- Simon Rattle/PO EMX2106/TCEMX2106 {E)
VIVALDI FOUR SEASONS D G Galleria
" Herbert Von Karajon/BPO 4194881/4194884 (F)
GRIEG PEER GYNT SUITES 1/2 CFP
John Pritchard/LPO/Katin CFP160/TCCP160 (E)

=
—

ALBINONI/CORELLI/VIVALDI/PACHELBEL D G Walkman

Varous 4131424 (F)
ELGAR CELLO CONCERTO CFP
3 Robert Cohen/LPO CFP40342/TCCFP40342 (E)
HOLST THE PLANETS CFP
- James Loughran/H CFP40243/TCCFP40243 (E)
STRAUSS THE BLUE DANUBE

[ =]
O NO (00O~ V1 N =

State
Europa Festival Orchestro BGTDO10/BGTCO10 (STY}

BEETHOVEN SYMPHONY NO. 9 D G Galleria
Herbert Von Karajan/BPO 4158321/4158324 (F)

1215

SHOSTAKOVICH MUSIC FOR THE GADFLY CFP
Emin Khachaturian/USSR CSO CFP4463/TCCFP4463 (E)

13 -

VIVALDI FOUR SEASONS Eminence
Jerzy Maksymiuk/PCO EMX2009/TCEMX2009 (E}

HOLST PLANETS/ELGAR ENIGMA VARIATIONS D G Walkman

14 * Various 4138524 (F)
ALBINONI/PACHELBEL D G Galleria

l 5 ~ Herbert Von Karajan/BPO 4190461/4190464 (F)
16 DVORAK SYMPHONY 9 (NEW WORLD)} CFP

] 6 Zdenek Macal/LPO CFP4382/TCCFP4382 (E)
BIZET/PUCCINI/VERDI DUETS RCA Victor

] 7 * Merril/Milanov/Albanese/Tebal  GL87799/GK87799 (BMG)

VIVALDI FOUR SEASONS
] 8 20 Europa Consort

State

f
BGTD020/BGTC020 {STY)

1913

ELGAR ENIGMA VARIATIONS

CFP
Adrian Boult/LPO CFP 40022/TCCFP40022 (E)

2017

VIVALD| FOUR SEASONS Conifer
Anders Ohrwall/DBE DDD109/DDC109 (CON)

© BPL. Compiled by Gallup for BPI, Music Week and BBC

CRD strikes distribution
deal with solo Chandos

by Nicolas Soames

JUST A yeor after taking the
gamble to go out on its own,
Chandos Records has taken on its
first independent label for nation-
wide distribution — CRD Records.

Regarded as one of the most in-
teresting labels of the Seventies
and early Eighties — though it has
been in decline slightly in recent
years — CRD was one of the best-
selling classical clients of PRT, and
the collopse of the company left it
with distribution being handled
only by Taylors.

The decision by Graham
Pauncefort of CRD to go with
Chandos is something of a surprise
— he was approached by all the
main independent distributors who
would have regarded the label as
a major catch.

“We are delighted to be associ-
ated with CRD,” says Andy West,
sales and distribution manager,
Chandos. “The stock is currently
being packaged at PRT and will be
sent to us as soon as possible.
Meonwhile we are putting the
label on the computer and we
hope to be fully operational by the
middle of August.”

But Chandos is not going into the

distribution business in a big way.
“We would like to take on one or
two more good labels and that will
be it — we don't want to take too
many on board. But we hope we
have now proved to the market
place that we did the right thing
in going out on our own,” odds
West.

“It might seem odd that we have

one to a competitor,” says Gra-
aom Pauncefoot, CRD’s chairman,
“but the Chandos catalogue com-
petes less with ours than many
other independents — they are
infto mainstreom and we are into
chamber music.

‘They were very kind to take us
on and although we were ap-

proached by many companies,
Chandos seemed to be the best
option.”

® Chondos remains active with its
own catalogue. September sees
two releases aimed at the popular
market, both played by the Ulster
Orchestra under Bryden Thomp-
son. Romantic Favountes (CHAN
8767 and on LP/tape) includes
Tchaikovsky's Romeo And Juliet
Overture, Grieg’s Peer Gynt Suite
No 1 and Brahms and Classical
Favourites (CHAN 8746 and on
LP/tape) which includes Schubert’s
Srimphony No 8, Mozort's Sym-
phony No 40 and Beethoven’s
Egmont Overture.

/4

\ o/

COILE IPOIRTIEIR

FIRST RECORDING OF THE ORIGINAL 1934 VERSION

Original Orchestrations by

Robert Russell Bennett and Hons Spiolek
Additional arrangements by Russell Womer
KIM CRISWELL CRIS GROENENDAAL
JACK GUFORD

and FREDERICA VON STADE os HOPE
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Recordings uleady ovailable

conducted by JOHN McGLNN include:
SHOW BOAT, KiRt SINGS GERSHWIN

and GERSHWIN OVERTURES

Brave face on Sony Classical
after bulwark Karajan's death

KARAJAN'S DEATH came as a
particular blow to Gunter Breest
and his fledgling label Sony Classi-
cal. Breest, a personal friend, had
carefully looked after Karajan as
Deutsche Grammophon's A&R
head. And he had depended on
the emperor/conductor giving his
new label the ideal start.

Not only was Karajan destined
to record the Beethoven symphon-
ies for Sony Classical, he was also
scheduled {or an operatic produc-
tion — none other than Beet-
hoven's Fidelio in January.

This was revedled by Walter
Gurtelshmied, the Austrian critic
who now runs the Vienna office of
Sony Classical and, at the Salzburg
Festival was holding fort in Die
Goldener Hirsch, ﬁe?ding the curi-
ous questioning of all comers.

The Sony Classical office was
largely there to demonstrate the
new High Definition Sony TV, play-
ing a taped concert given by the
American pianist Murra Perahiag,
one of the gnest performers on the
CBS roster. He was also in
Salzburg last week, featuring in o
televised Mozart concert conduct-
ed by James Levine.

Perahia admitted that his con-
tract with CBS Masterworks was

coming up for renewal, ond he
would probably go with Sony
Classical, although he only had

raise for the way he was treated
Ey CBS. Most of the main CBS art-
ists are likely to continue with Sony
Classical, it seems.

In addition to Maazel’s orches-
tral works already announced, |
understand that he is to do a
Puccini opera cycle with La Scala,
Milan, starting with Eva Marton in
La Fancivllo del West. And Eva
Marton is to star in a new record-
ing of Strauss’s Salome with the
Berlin Philharmonic Orchestra con-
ducted by Zubin Mehta.

Placido Domingo, who has no
loyalties to record companies, has
already recorded some Puccini
Songs; Giulini has recorded Moz-
art's Requiem but otherwise has re-
turned to the Deutsche Grammo-
phon fold; and it is no secret that
Breest has shown great interest in
the substantial library of visual ma-
terial taped by Karojan’s own com-
pany, Telemondial, over much of
the Lst decade of his life. But DG
will also be bidding for it.

The first formal statement on

Sony Classical's future will be
made in Salzburg on August 15.
NS

3 F S

@® MOZART TAKES on a new di-
mension in October when Har-
monia Mundi UK distributes new
recordings of The Marrioge Of
Figaro and Cosi Fan Tuttee — sung
in Arabic.

The project was masterminded
by an Egyptian anaesthetist, Dr Aly
Sadek, a Mozart enthusiast and a
fervent believer in the beauty of his
own language.

The recordings, on the Har-
monia Mundi label, feature soloists
from the Cairo Opera Company,
the Choir of Silesia, the Polish Na-
tional Radio Orchestra, and are
conducted by Yussuf El-Sissi.

Dr Sadek, who translated the Da
Ponte Libretti himself, is now work-
ing on Don Giovanni, to be re-
corded in Poland this year.

® RICCARDO MUTI follows in
the footsteps of the American so-
prano Barbara Hendricks in hav-
ing been made an Honorary Am-
bassador to the United Nations
High Commissioner for Refugees.

“If we look at history, artists of
all kinds have alwoys been among
the most influential and deeply in-
volved members of society,” he
told o press conference in
Salzburg.

He added that he intended to
visit camps for refugees and dis-
placed people while on tour. He
is also organising two major bene-
fit concerts dedicated to the
UNCHR, one at La Scala, Milan,
where he is director, and the other
in Philadelphia in an event with the
Philadelphia Orchestra.
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AVM Records are proud to announce their

new distribution set-up:

As from August 1st AVM CLASSICS: POWERHOUSE:
METALWORKS/PIG'S EAR will be distributed by:
CASTLE SALES & MARKETING LTD:
TELEPHONE: 01-877 1606

1st Release/25th August
S LP BOX SET - JCBLP 101: Just Classical “101 Popular Masterpieces”
S MC BOX SET - JCBMC 101: Just Classical “101 Popular Masterpieces”
5 CD BOX SET - JCBCD 101: Just Classical “101 Popular Masterpieces”
VOVLP 677: Virus/"Lunacy”
VOVMC 677: Virus/"Lunacy”
VOVCD 677: Virus/"“Lunacy”
CLASSIC LIBRARY SERIES
CLS LP 3004: Vivaldi/“The Four Seasons'”:
Bach/”Concerto For Two Violins”
CLS MC 3004: Vivaldi/"The Four Seasons”:
Bach/"Concerto For Two Violins”
CLS CD 3004: Vivaldi/“The Four Seasons":
Bach/”"Concerto For Two Violins”
CLS LP 3005: Beethoven/"“Symphony No. 5: Symphony No.6 ‘Pastoral’ ”
CLS MC 3005: Beethoven/”Symphony No. 5: Symphony No.6 ‘Pastoral’
CLS CD 3005: Beethoven/”“Symphony No. 5: Symphony No.6 ‘Pastoral’ *
CLS LP 3006: Tchaikovsky/“Piano Concerto No.l;
Rachmaninoff/Piano Concerto No.2"
CLS MC 3006: Tchaikovsky/"Piano Concerto No.l;
Rachmaninoff/Piano Concerto No.2"”
CLS CD 3006: Tchaikovsky/Piano Concerto No.l;
Rachmaninoff/Piano Concerto No.2"

DANCE PRODUCT LABELS/AVM SINGLES: SOUND OF
BELGIUM: KONNEXION: will be distributed by
SPARTAN RECORDS TELESALES: 01-903 8223

1st Release / July 31st
SOB. 12/7: 12" Single Fax Yourself/”Sunshine ‘89"
7 SOB 7: 7" Single Fax Yourself/”Sunshine ‘89"
SOB. 0001: LP Various Artists/"New Beat Sampler”

SOBC. 0001: MC Various Artists/'New Beat Sampler”
SOBCD. 0001: CD Various Artists/”New Beat Sampler”
August 14th
SOB. 7/4: 7" Single Brussels Sound Revolution/”Pump Up The Twist".
SOB. 12/4: 12" Single Brussels Sound Revolution/”Pump Up The Twist".
SOBCD. 3/4: 3" CD Brussels Sound Revolution/"Pump Up The Twist".
AVM 7/3: 7" Single Bobby Kimball/“One Day At A Time"
AVMCD 3/3: 3" CD Bobby Kimball/”One Day At A Time"

We look forward to a long and successful relationship
with both of these premier distribution companies.

AVM (UK) LTD. - SOUTHBANK HOUSE - BLACK PRINCE RD - LONDON SE! 7S] - TEL: 01 582 8492/735 8171
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Philips makes room on shelf

for mammo

by Nicolas Soames

THOUGH THE 200th anniversary
of Mozart's death is still more than
10 months away, the classical mu-
sic industry in general and the rec-
ord companies in particular are
gearing up for an uninhibited com-
memoration — none more vigor-
ously than Philips.

Last week, in the Mozarteum, the
heort of Mozart ferritory in
Salzburg, Erik Smith, head of A&R,
Philips, announced the launch of
one of the biggest recording pro-
jects, the Complete Mozart Edition.

It is a mommoth undertaking,
covering some 180 compact discs
arranged in 44 volumes each con-
taining between one and 12 CDs.
It will be released over 14 months,
starting in August 1990 and finish-
ingr in October 1991.

hose Mozart enthusiasts — es-
tablished fans and the new
Amadeus converts — will have to
find not only the better part of
£1,500 but also create two-and-a-
half metres of shelf space or nearly
10 feet.

It comes as no surprise that
Philips decided to make the Com-
plete Mozart Edition a mid-price
affair. But Paul Schwender, project
manager, proclaimed that some
25 per cent of the recordings were
recorded in the last two years. The
rest will come from back cato-
logue, mainly, but not exclusively,

ERIK SMITH, Philip’s head of A&R,
has the unenviable job of compil-
ing the complete works of Mozarl,
covering 180 CDs in 44 volumes

from Philips.

Of course, the record industry,
and especially PolyGrom Classics,
has a tradition of huge ceremonial
editions. Deutsche Grammophon

oduced a Bach Edition, a Beet-
E:)ven Edition ond a Brohms Edi-
tion, but it was Philips which, about
15 years ago, produced o Mozart
Edition. It wasnt designed as a
“complete” edition, though it prov-
ed another bulky affair.

Yet it suggested Philips as the ob-
vious candidate to aftempt what
may prove an impossible task. For
although Mozart died ot 36, his
natural ability to compose left o
huge legacy of works spanning just
about every imaginable form.

Festival tinged with black

FOR ALL the life and activity in the
Salzburg Festival now in full swing,
it remains dominated by the dea
of Herbert von Karajan. His EMI
photos are displayed in all the
shop windows, nibboned with
black; there is a black flag hangin
from the Grosse Festspielhaus cng
there is even a black-edged marzi-
pan memorial in a confectionary
store.

No conversation seems to be
complete without some Karojan
comment and once again there
was inescapable feeling of the end
of an era.

Certainly the memorial concert
in the Festspielhaus last Sunday
was a sombre affair. The packed
auditorium was almost exclusively
attired in black, and silence the
hallmark — neither the performers
nor the performances were ap-
plauded.

Former Karajan protegé Seiji
Ozawa, dressed in black, walked
with painfully measured tread to
the black velvet podium to direct
the Vienna Philharmonic Orchestra
in Bach’s Air on a G String to open
the concert. He imitated the kind
of seamless orchestral control that
the master himself would have
done. Then, in silence, Ozawa
slowly stepped down and took his
seat in the audience, close to
Karajon's widow.

This funereal atmosphere was
clearly too much for a pragmatist
such as Solti — or perﬁaps he is
more sanguine having the
septuagenerian’s more

PAGE 30

philisophical view of death. Any-
way, he shot from the artists’ en-
trance at a brisk walk, leaped upon
the podium in sprightly form and
conducted the slow movement to
Beethoven’s Symphony No 7 with
energetic courage. Solifi, one feels,
will rgie well.

Then James Levine, regarded by
many as the inevitable but some-
what unlikely successor to Karajan
at the Berdin Philharmonic, took
control of the Vienna Philharmonic
for selections from Brahms' Ein
Deutsches Requiem.

In a typical Austrian gesture, the
ceremony ended with the Vienna
Philharmonic Orchestra  playing
Mozart's Masonic Funeral Music
without a conductor. Ironically, it
was clear that the piece needed
some strong control from the va-
cant podium for neither the entries
nor the balance were what they
could or should be. But perhaps
that was the desired effect.

It is not, of course, the end of
Karajan, for as one of the Austrian
newspapers declared in an extra-
ordinary headline — “Karajan
lives”; there are sfill new record-
ings to be released, and the benefit
of the thousands of recordings will
keep DG, EMI and Decca going

on for years.

But Zor the habituees of the
Salzburg summer festival, and the
hundreds from the classical record
industry who gathered to say fare-
well, there was a sense of a new
century beginning, albeit a decade
early. NS

Aside from the symphonies, op-
eras and chamber music, that we
hear regularly, there were numer-
ous other works, including 300
minvets and 200 contredanses
and mony fragments that need to
be meficulously gathered together
if Philips’ ambitious tifle is not to
find itself under fire from a sniper-
crific.

In fact, the fragmentary details
must have caused Smith, who has
produced for Philips for two dec-
ades, as many months of work as
the main works. But some major

videlines had to be established at

e start of the project.

A project like this is as much a

restige aoffair as a reference |i-
Erory and there could be no sug-
gestion that the entire set could
consist of new recordings. But the
whole concept must have created
some concern within Philips be-
cause of the increasing importance
with Mozart of authentic perform-
ance — and new recordings on
conventional instruments.

“We could have included some
of the late symphonies conducted
by John Eliot Gardiner,” admits
Smith, “except that that would
have caused an imbalance with the
earlier symphonies on modem in-
struments.”

So Volume 1 and 2 (12 CDs) will
comprise the Symphonies in the
performances by the Academy of
St Martin-in-the-Fields directed b
Neville Marriner, taken from bac|
catalogue. There is, however, the
addition of some recently discover-
ed manuscripts, the Symphony in
F K 19a and two minvets, Smith
has declined to record the sym-
phony discovered in Denmark but
only ascribed to Mozart.

The Serenades and Divertimenti
will be contained in Volume 3-5
(18 CDs), again mainly featuring
the Academy.

The Piano Concertos (Volume 7,
12 CDs) will be the Brendel re-
cordings. “We could have chosen
Mitsuko Uchida, but she will be
represented in the Edition by the
Piano Sonatas which she is doing
now,” explains Smith.

“Brendel is one of our most dis-
tinguished artists, and it was im-
portant that he should appear in
the Edition.”

Incidentally, Uchida's recording

lans for the Sonatas have had to

hastened somewhat fo fit in with
the Edition’s release date.

The operas will form one of the
largest sections of the Edition; Vol-
umes 26-44, a total of 49 CDs.
Most will be from back catalogue,
but there is a new recording of Lo
Finta Semplice, with Ann Murray
and Barbara Hendricks, conducted
by Peter Schreier.

And there will be a new
Idomenec with Araiza, Hendricks
aond Thomas Allen conducted by
Sir Colin Davis.

The Quartetto ltaliano perform
the String Quartets (Volume 12, 8
CDs), while the Grumiaux En-
semble play the Quintets.

In addition to the masterworks
are the hours of frankly light enter-
tainment that Mozart as a jobbing

th Mozart canon

composer produced to aid his live-
lihood. These must have caused
Smith many headaches and some
fun. He enjoyed the academic
work of searching for the frag-
ments which have yet fo appear on
record. He himselzcompleted one
of the Contredanses. It existed only
in the first violin part. And he even
brought to performing state a
Contredanse which existed only in
a second violin part.

“That may sound a bit like creat-
ing a dinosaur from just a tooth
remnant, but | don’t honestly think
that the reconstruction could have
been otherwise.”

But for most of the Contredanses
and Minuets Smith turned to Decca
and a recording he knew well —
for he was the producer when the
Vienna Philharmonic made them in
the Sixties.

He also had to look to another
company for one of the most un-
usual of Mozart's works for glass
harmonica — Bruno Hoffman, the
last glass harmonica virtuoso. But
he declined to record the work
ogain, and Vox Tumabout agreed
to license its memorable recording
to Philips.

Attempting to go someway to
redress the Amadeus film image of
“a sublime idiot, a pipe on which
the gods tottle” Smith made the
most of the Mozarteum launch to
once again sir:? the praises of the
composer, and justity the Philips
enterprise.

“if we want to know Mozart as
he really was, not as seen in the
naive, romantic and really rather
derogatory vision as a divine idiot,
we can find him in the rich human-
ity of his letters, but above dll in
his music which will be available
now for the first time in its entirety.”

‘Mozart will
sell’— Philips

MIKE SAGE, Philips's UK general
manager, was a rep at the time
of the company’s last Mozart Edi-
tion and remembers well the
green boxes — and some of the

ems that aottend large re-
eases.

“It went very well at the start,
but after a few months, dealers
boFon to say that it was difficult
selling the series,” admits Sage.

“But | think it will be difficult
now. First of all, there is a very
different attitude towards Mozart
— he is very much in vogue these
days, far more than he was 15
years ago.

“And | redlise the importance
of getting the message across to
the consumer, not just at the be-
ginning of the series, but through-
out the 18 months.”

MIKE SAGE, Philips UK general

manager, allays deaclers’ fears
over Mozart works

Sage plans to extend the cam-
paign through the selling period,
and is considering various incen-
tive schemes covering reductions

on successive purchases and
possibly even CD prizes for those
who buy the full set.

“| think Philips has the advan-
tage in being very much the
Mozart catalogue in the eyes of
the public, and it will be a chal-
lenge to ensure that they will be
aware of Complete Mozart Edi-
tion. It is very much a labour of
love for us.”

BLACKWING

THE RECORDING STUDIO
Would like to Congratulate

LOVE AND ROCKETS

& BEGGARS BANQUET RECORDS
ON THEIR AMERICAN SUCCESS

with the single

‘SO ALIVFE’

and the album

LOVE AND ROCKETS
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IE'I WOULDN'T CHANGE A THING

by Dave Henderson

POSTAL BACK-BREAKER of the
week award goes to the Link or-
gonisation which unleashed one
cwt of discs on the Tracking desk.
Ranging from Oi! to punk revival
and ska they’re nothing if not
loud and enthusiastic. Of the
bunch, lefs wave a spotted
hanky in favour of a triad of re-
leases in the Live And Loud
series. The & Skins offer The
Bridgehouse Tapes. The Deltas
come out as Live And Rocking’
and The Business are just plain
old Live And Loud. Less frontic
moments are to be had with mid-
Seventies Mancunians Slaugh-
ter And The Dogs offering on
album of out-takes and live cuts
called The  Slaughterhouse
Tapes, while there's new material
from The Lurkers called King
Of The Mountain and the Ol
movement grows hair with The
Resort’s 1989. Link is also han-
dling The Tumpike Cruisers’
ecstatic mix of rockabillly and
whatever on the album Drive
Drive Drive and it’s distributing
the Staccato label which has o
single from Ska-Boom called
The Plon and an album from The
Loafers called Contagious.
Needless to say these lotter two
items are in the “ska” mould.

FRANK TOVEY oko Fad Gadget
retums with a new 12-inch on Mute
and yet another new musical nuance
for his cult following to digest. The
latest Tovey incarnation is into “trad
ar?”’ material and even gives old Fad
classic Ricky’s Hand the rootsy-folk
treatment. The fitle track is Som Hoﬂ
and disparate Pogues and Band Of
Holy Joy should apply. More ex-
pected, perhaps, is the new four-trock
12-inch from the Rainkings, includ-
ing Sunlight Fades, on Ploytime
thrgugh APT. The jangle party never
ends ...

SUITABLY STRANGE ond chart
friendly, the new 12-inch by The KLF,
on KLF Communications through
Rough Trade, is a Pet Shop Boys-pac-
ed homage to soapy superstardom in
Kylie Said To Jason. Pop tfarts and

chart contenders for certain. On the
shakin’ dancefloor, there is more than
just the sound of tinkling cash regis-
ters. The Sinister Groove label has a
noisy debut or two, through Rough
Trade distribution. The Minister Of
Noise promises “punk toastin’, heavy
guitarin’, organ groovin’ plus soul and
sweat”, but most of the rampaging
slew is inaudible — at times the beat
even dlsop ears. Labelmates, Ear

#ered an enficing slice of
weurdness last year on their debut LP,
this time out they’re more conlrolled,
layering sound on sound and coming
on as altogether too caring with Being
A Dog Is For A Life. Swearing and
artistry prevail.

THE LIVING Beot label releases an al-
ternate version of French Kiss — the
chart hit by Lil Louis on London. The
version has been picking up good
club reaction and is by Big Loui

the disc in question having been de-
layed by litigation. Still, it's ready to
roll now and i¥'s available through
Pinnacle, as is the new single from M€
Dule, Throw Your Hands In The Air,
on associate label Music Of Life.

BIG PRESS interest, from the lost gen-
eration of Only Omes fans who now
frequent the rock weeklies, in De-
mon's license for the Mau Mau album
The Only Ones Live. Tomes will be
inked about Peter Perret's wanton
Velvet tones ond, in truth the original
CBS releases were worthy offenings.
This live set fuels the flames. From the
same timewarp — the mid-Seventies
— Jayne Coumty (formerly Wayne
County) wiggles a corset with a new
single and mini-album on Jungle
through the Cartel. The single is Time
Machine and the album'’s interestingly
called Betty Grable’s Legs. More

zarre characters are uneoarthed as the
next ROIR Tapes release, through Pin-
nacle Import Services here, include
Disco Tex And The Sex-O-Lettes’
Get Dancing'. All glam and glitter, Tex
makes Gary Glitter look gothic and
who can forget the classic title cut,
Boogie Flap and | Wanna Dance
\Mtc?\o. Who indeed? Also from ROIR
is Live In Berin by American reggae
mover Michael E Johnson And The
Killer Boes. More Americans? Yes,
there’s a new album from Naked
Prey called Kill The Messenger. On
the Fundamental label through APT,
its a bluesy slide out with grits and
it's available on album, cassette and

BLACKWING

THE RECORDING STUDIO

AMEK M2500, REAL TIME/MIDI AUTOMATION, STUDER
AB0, OTARIMTR12, STUDER B67, SONY F1 DIGITAL,
YAMAHA NS10 and NS100, REFLEXION ARTS CUSTOM
MONITORS, AMS RMX16, QUANTEC, AMS DMX
15-80s, LEXICON 224, 224X, BEL BD80, YAMAHA
SPX90, DELTA LAB DDL, DRAWMER COMPRESSORS,
UREI 1178, PUBLISON AURAL EXCITER, DRAWMER/
VALLEY PEOPLE NOISE GATES, PANSCAN,
DIMMENSIONED D, MXR PITCHTRANSPOSER, MXR
FLANGER/DOUBLE, VALLEY PEOPLE DYNAMITE,
DIGITAL RECORDING (ANY FORMAT) & DOLBY SR
AVAILABLE ON REQUEST

LONDON'S LARGEST GRANITE LIVE ROOM

RECENT CUSTOMERS INCLUDE:

ALISON MOYET, BILL HURLEY, BOMB THE BASS,
ERASURE, HUGH HARRIS, JESUS AND MARY CHAIN,
LOVE AND ROCKETS, MARC ALMOND, M|/ARR|S,
REGGAE PHILHARMONIC ORCHESTRA, RENEGADE
SOUND WAVE, THIS MORTAL COIL, WELL RED,
NENEH CHERRY, MY BLOODY VALENTINE, A R KANE.

Telephone No. 01-261 0118
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LITERATURE, my good man, returns to
music with Creation Press (an arm and
a leg of Creation records) unleashing
a couple of wordy items. There’s an
intriguing eye opener to the dark side
in The Black Book Volume One, which
is edited by Towy Read, while Ed-
gor Allan Poe hos a collection of
his poems published in Poems 1827-
1849. And dll from the same mind
that snagged The Jesus And Mary
Chain.

AS EVERYTHING independent seems
to be latching onto a dance-crazed
rhythm, let's spare a second or two
for the coolest cut this week. Cana-
dian lobel Nettwerk confinues to
flourish with the Nettwork Europe
branch, through APT, producing tﬁe
neatest 12-inch for some time, Shut
Up by MC 900 Ft Jesus (with DJ
Zero). A two version sample, it's full
of cut-ups and cut-outs over a pound-

ing rhythm.

THE GERMAN Jaro/Fuego label, now
distributed by Conifer, has a couple
of CD releases.

Bolomakote and Astor Picn.olc’
The Rough Dancer And The Cynical
Night. The former is likely o be up
for increased inspection as Farafina
have been working with The Rolling
Stones recently. The ska wave hits
Germany with a compilation of Ger-
mon ska-purveyors called I¥s A
Skandal! on Unicorn through Nine
Mile and the Cartel. As the two-fone
check revival gains momentum, the
German angle is forced home by
Skaos, The Braces, No Sporis,
The Butlers and several others.
Meanwhile, the Ska label, through Re-
volver and the Cartel, releases Ska-
ville USA Volume Four with tracks
from Bim Skalobim, Not Bob
Mariey and Gangster Fun.

NEW FROM Nine Mile and the Car-
tel, there's Three’s Magic
Man 12-inch on Swordfish, 808
State’s mini-album Quadrostate on
Creed ond The Hepburns’ Eleciri-
fied 12-inch on Magic. There's o new
compilation on the Kent label through
Pinnacle and that's its 94th release of
quality soul music. Called Good Times,
it features Ray Charles, Ray
Sharpe, Soul Brothers Six, Clar-
once Carter ond several others. The
Meotoors have an 18-track CD of
their earliest moterial released on CD.
Titles Teenagers From Outer Space
and on Ace subsidiary Big Beat, it's
through Pinnacle too.

PINNACLE'S Recuts department of-
fers several “groovy” dance items in-
cuding 12-inchers from Club
House, John Rocca, Sir Mix-A-
Lot, Cash Crew, Black Radical
Mk (I, Shades Of Rhythm,
Hades, King Sun, Bleep and nu-
merous others. Revolver has yet an-
other version of house with new age
house on the Institute label, first re-
leases coming from 66 Squad — The
World |s Yours, Das “‘Man
Mancanik’’ — VT, and Rave 2001
— Seduce Me. The latter being the
deepest house track of the year so far.
Belgian new beat specialists develop
the genre when Joe Morton of
Morton/Sherman/Bellocci  remixes
The Westhermen’s Bang Bang on
Play It Again Som through APT.

BEST OF the latest molten summer vi-
nyl includes Dub Sex’s album/CD
packoge called Splintered Faith on
Cut Deep, The Membranes’ new
12-inch on their own Vinyl Drip Inter-
nationol label, which is called Euro Pig
V. Auto Flesh, Sloeping Dogs
Waoke’s debut set, Understanding,
on One Little Indion, Wreddess
Eric’s Le Beat Groupe Electrique on
New Rose and dont forget The

’ retrospective Sleeper on
Bleed label through APT and
Caresse And Sickmob’s cover of
Jimi Hendrix's Are You Experienced?
on Temple through Revolver and the
Cartel. As if you'd dare?

Minogue PWL PWLT)42 [P)
2 N VOODOO RAY (EP)
Bed Gorold Rham! RS 804 (RX 8804) (P)
3 5 6 PURE
Lightning Sesds Ghetto GTG(T)4 1)
4 2 3 SAY NO GO
De Lo Soul Big Lite BLR1O(T) {I/RT)
§ 3 2 SHE BANGS THE DRUMS
Stvertons ORE(T) (P]
6 6 5 LET ME LOVE YOU FOR TONIGHT
Kariya Sleeping Bog SBUK4(T) (1/RT)
7 4 n JUST KEEP ROCKlN'
Double Trouble/Rebel Desire WANT(X) 9 (PAC)
8 [J FOREVER TOGETHER :
Raven Maize Republic LICTI01 (I/RE)
9 9 9 SEALED WITH A KISS
Jason Dosovan PWL PWL(T) 39 (P)
10 7 10 {OY AND PAIN
Donna Allen BCM BCM 257(X) [P}
11 28 2 MICHAEL MANIA MEDLEY
Replay Radicol RADCS {RADICALS) (5P}
12 8 10 RIGHT BACK WHERE WE STARTED..
Fontore [12)FAN 18 (A}
1312 5! atus MOON REVISITED
‘4 10 4 2.9»2] b T i Profile PROF(T)255
]s 14 5 ’_AMD'SE
Birdland Lazy LAZY14(T) (I/RT)

13
16 1 3 DEFlNlTION OF LOVE T el
1713 2 IShGo TO PIECES a8

18 19 3 WHAT TIME TS LOVE?
1921 15 HELYOM HALIB
20 15 15 ?A D ON YOUR HEART

KLF Communications KLFOO4(T) {1/

Music Man MMPS7004 (MMPT12004) (P)

PWLPWLT) 35 (P}
91 16 8 CHILOREN OF THE REVOLUTION

Boby Ford Ryt i TBFORDA (VT)
22 17 7 ALL OVER THE WORLD

Chuzk Jackson /YE E YERE ightmare MARES103 {PA
2375 ¢ TMA MAh A
24 23 2 sz HOUSE e
Rl T

HERE COMES YOUR MAN
2526 & Pinses 4AD (B)ADS0S (1/RT)
235 7 SALLY CINNAMON

Stone Roses Black-(12REV3S) (i}
97 24 8 LOVE BOMB BABY e

i3 Music oticns L]
M A

28 33 19 mE YSELF AND | Biq Life BLRT(T) /AT

29 30 3 COCOON (FROM 'HITMAN AND HER'| R s
30 3 2 lus-goommhcxkrihul Waeshide DJINT)I (SP)
3] 22 4 HYPNOTlZEB
Fire BLAZEIAS (BLAZEIST) (P}

32 27 6 SIT DOWN 4 Naddad "
3329 w0 v“v’gax IT 7O THE BONE =

Kool Kat/Big Life KOOL(T) 501 (A}
34 25 4 DMeoSﬂTEEdenM " Radical RADCS (RADICALS) (5P}
35 EED UG Respect PECT) (PAC)
36 38 2 SHA R Rough Trade RI(TM)217 (KT}
37 32 4 me PEEL SESSIONS AR -7
382 ¢ \'2..""’° Mare 1 MUTESS (7757
39 KD F i Mo weson Nightmars: (MARE110) (PAC)
40 37 7 QR MOUCH Ryt King LEFTI3) (AT)

TOP-20-ALBUMS

56 THE INNOCENTS
Erasure Mute STUMM 55 (I/RT/SP}

1 1 13 JEN GOOD REASONS ¥
2 2 4 THE HlT FACTORY VoL 3
Various Fanfore/PWL HFB (P}
3 3 20 3 FEET HIGH AND RISING s
ig Lite
4 413 STONE ROSES ,
Stone Roses Silvertona ORELP 502 (P)
5 6 55 m'ﬁw. PWLHF3(?)
6 5 3 | CAN MAKE YOU DANCE
Gea 51 GEEAS (VET)
7 8

8 [ ¢ GRINDCRUSHER EARACHE SAMPLER nsdiamaa )

10 15 5 THE TRINITY SESSION

9 7 15 Dg‘OlITTLE 4AD CAD %05 (I/RT)

Cooking Yinyl COOK011

N 90 Bjﬁ,‘C'RCUS

Mute STUMM 35 (VRT/SP)
1210 4 B v Ry King LEFTLPL) (/RT)
13 &3 E& OSA 4AD CADS03 (I/RT)
14 53 RAIN GADDI 2 i S
ls 19 36 WANTED 4

Y g Life YAZZLP ) (/8T
16 12 2 LES MISERABLES )

Original London Cast Firt Night ENCORE [P)
171 s LCERA _ foasacrzs
18 LI PUNJABTEXTRA =

5 ANYWAYAWANNA .
Beatma: Riythm KlﬂMuu LEFTLPIO (i/RT
2 ROCKY HORROR PICTURE SHOW

st Ode/Pacific OSV21653
ompiled by Music Week from Gallup Data
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Distributor Codes

A—PRT 01-640 3344
ACD—ACD01-451 4494
APT—0904 611656
ARAB—Arabesque
019927732
BB—Bde Back 01-653 5350
BK—Bocks 0603 624290
BMG—BMG 021-500 5678
BU—Bullet 08894 76316
C—CBS5 0296-395151
CA—Codilloc 01-836 3646
CC—Cleor Cut 0533811417
CH—Charly 01-639 8603
CLD—Compoct Leisure
01-523 2266
CM—Celhc Music 0423 888979
CON—Conder 0895 441 422
CSA—01-960 8466
DGT—Digitol import Software
0222 473474
DIS—Discovery 0672 63931
DISC—Disc 0222 473474
E—EMI01-848 9811
EMD—European Music
Drstbutors 01-443 2528
EUK—Entertainment UK
01-848 9769
F—PolyGram 01-590 6044
FF—Fast Forward
031226 4616
FOL—Fotksound 0203 711935
GAM — G&AM 01-534 4882
GCS — John Goldsmdh CDS
01-405 2280
Gl rdon Duncan
0467-21517
GOLD—S Gold 01-539 3600
GS—Graphic Sound
0622 683196
GY—Greyhound 01-924 1166
H—HR Tuyior 0216222377
HM—Harmoma Mundi
01-2530863
HOL—Hol ood Nights
0438 31553,
HS—HonhoO 0532 742106
+—Cartel nd

031 226 461 é
—Cartel Noith

0904 641415
—Cortel Midionds

0926 496060
—Cartel East

0926 496060
—~—Cortel West

0272541291
—Cartel South-East

01-837 4404
JETZ—Jemsoundz 0253 712453
J—Jungle 01-267 0171
J5—Jetstar 01-961 5818
K—K-tel 01-992 8000
KS-—Kingdom 01-836 4763
LIG—Lightring 01-965 9292
LO—Londisc 01-522 2936
M—MSD 01-961 5646
MMG-—-Magnum Music Group
0494-882858
ML—Marmline 01-686 3636
MS—Music Sales (N, Irelond)
MWI—Music World Imports
01-427 6107
NM—Nine Mile 0926 496060
O—Outet 0232 322826
OR—Orbitone 01-965 8292
P—Pinnacle 0689 73144
PAC—Pocific 01-800 4490
PAN—Panther Music
01-208 2377/8
PRD — Parogon 0327 300811
PX—Pickwick 01-200 7000
PL—Pnsm Lewsure 01-804 8100
PP—Probe Plus 051 236 6591
PROJ—Projechion 0702 714025
PVG—Polace Virgim and Gold
01-539 5568
PY—Pnonty 01-992 7021
RB—Red Barron 01-759 3774
RA—Rambow 01-589 3254
RC—Rollercooster
0453 886252
RE-—Revolver 0272-541291
REC-—Recommended
01-622 8834
RH—Rhno 01-965 9223
RL—Red Lightren” 037-988 693
ROSS—Ross 08886 2403
RR—Red Rhino 0904 641415
RT—Rough Trade 01-833 2133
SiL—Siva Screen 01-284 0525
SO—Stage One 0428 4001
SOL—5Soloman & Peres
08494-32711
SOTO—Sotosound
01.523 2981
SP—Spartar 01-903 8223
SRD—Southem 01-889 6555
SSD—Sibver Sounds (CO)
01-808 0833
STERNS—Stem’s/Tnple Earth
01-388 5533
STY—Stybus ©1-742 1662
SUPE—Supertrack 01-743 1333
SW—Swuf' 0424 220028

TB-—Terry Blood 0782 620321

LI;C—YMOI 01-924 3174

Jaddist / Tile / Lobel / "LP / "MC" / “CO”

' Cot Nos/ Dealer Price / (Dis?n'bu'or)/ Co'egory/

/Mist / Tiﬂe7LabeI / il / ‘MC”’ / D" 7 Cat Nos / Decler Price / (Distributor] / Cctegory/

ACCEPT EAT THE HEAT EPIC LP/MC:4652291/4652294 CD:4651302 (C) Metal
ACID DONT LOOSE YOUR DREAMS SPV LP:080604 (APT) Metal
ADAMS, Bryan BRYAN ADAMS A&M CD:CDA 3100 (F) Rock
ADAMS, Bryan YOU WANT IT YOU GOT IT A&M CD:CDA 3154 {F) Rock
AEROSMITH ROCKS CBS CD:CD 32517 (C) Rock
ARMATRADING, Joon SHOW SOME EMOTION A&M (D:3946632 (F) Soul

BABYFACE TENDER LOVER MCA
CD:DMCD 6064 [F}

LP/MC:MCG  6064/MCDC 6064 Dance/Disco

BAD MANNERS RETURN OF THE UGLY BLUE BEAT Reggae
LP/MC:BBSLP002/BBSMC 002 CD:BBSCD 002 £ 3.65/6.99(P)

BANK STATEMENT BANK STATEMENT VIRGIN LP-VTCV 2600 CD:CDV Rock
2600 (E)

BECK, Je# BLOW BY BLOW CBS CD:CD 32367 (C) Rock

BLUE OYSTER CULT AGENTS OF FORTUNE CBS CD:CD 32221 (C) Rock

BOLAN, Marc THE BEGINNING OF DOVES MEDIA MOTION LP/MC:ME- Rock
DIA 2/MEDIAC 2 CD:MEDIACD 2 £ 3.04/3.61{PAC)

sovg« gvsosvg WOW THE VERY BEST OF BOW WOW RECIEVER LP-RRLP116 Rock

85(P)

BROUGHTON BAND, Edgor INSIDE OUT BGO LP:BGOLP 59 £ 3.99(P) Rock

BURNELL, Kenny BLUE LIGHTS VOL 1 BLUE NOTE CD:BNZ 223 £ 4.85(€) R&B

BURNELL, Kenny BLUE LIGHTS VOL 2 BLUE NOTE CD:BNZ 224 £ 4.85() R&B

BURNETT, Johnny ROCK N’ ROLL MASTERS EMI LP/MC:EMS 1324/TCEMS Rock
1324 CD:7929242 £ 2.43/4.85(E)

BYRD, Donald I'M TRYIN' TO GET HOME BLUE NOTE CD:ENZ 227 £ 4.85(E) R&8B

McGREGOR, Freddie LOVE AT FIRST SIGHT JOE GIBBS LP-JGM 0019 Reggae
MOE&BHS;%RCEF){ET FLIRTIN WITH DISASTER CBS (D:462490 (C) Rock
NELSON, Bill CATALOGUE OF OBSESSIONS COCTEAU CD-JCCD 9 £ Instrumental
Mlggﬁmﬁlll CHAMBER OF DREAMS COCTEAU CD.JCCD 7 £ 6.08(P) Instrumental

NELSON, Bill PAVILLIONS OF THE HEART & SOUL COCTEAU CD:JCCD instrumental

8 £ 6.08(P)
NELSON, Bill SUMMER OF GOD'S PIANO COCTEAU CD-JCCD 6 £ 6.08{P) Instrumental
NEW GRASS REVIVAL FRIDAY NIGHT IN AMERICA CAPITOL LP/MCC Rock

190739/C 490739 CD:7907392 £ 4.26/4 85(E)

NIGHTHAWK NO MERCY SPV 1P:080604 (APT) Metal
NIGHTRANGER GREATEST HITS MCA CD:DMCD 6065 (F) Rock
NUGENT, Ted CAT SCRATCH FEVER CBS CD:CD 32257 (C) Rock

ORIGINAL SOUNDTRACK KARATE KID Il MCA  LP/MC:MCD Films/Shows

60661/MCDC 6061 CD:DMCD 6061 (F)

CARPENTERS, The CLOSE TO YOU A&M CD:CDA 3184 (F) MOR

POLICE, The OUTLANDOS D'AMOUR A&M (CD:3947532 (F) Pot

POLICE, The SYNCHRONICITY. A&M CD:CDA 63735 F) Roc

POLICE, The ZENYATTA MONDATTA A&M CD:CDA 64831 (F) Po

PSYCHIC T.V. LIVE AT THEE PYRAMID TEMPLE LP-TOPY 047 £ 3.65(I/RE) Roc

SEX PISTOLS NO FUTURE UK2 RECIEVER LP:RRLP 117 CD:RRCD 117 £ Punk
3.85/6.05(P)

SHAKIN STEVENS THE TRACK YEARS MEDIA MOTION LP/MC:MEDIA R'n'R
3/MEDIAC 3 CD:MEDIACD 3 £ 3.04/3.64(PAC)

CHELSEA UNRELEASED STUFF RECIEVER LP:CLAYLP 101 £ 3.85(P) Rock SIFFRE, Labi LAB! SIFFRE CONNOISSEUR LP/MC:VSOPLP 136/VSOPMC Soul
CLINE, Patsy LIVED AT THE OPRY MCA CD:DMCL 1891 (F) Country 136 CD:VSOPCD 136 £ 3.04/4.55(P}
CONTI, Bill BETRAYED TER CO:.CDTER 1163 (P] Films/Shows SIOUXIE & THE BANSHEES A KISS IN THE DREAMHDUSE WONDER- Rock
COOLIDGE, Rita GREATEST HITS A&M CD:CDA 3238 (F) Pop LAND/POLYDOR CD:8390072 (F)
COOPER, Alice TRASH EPIC LP/MC:4651301/4651304 CD:4651302 (C) Metal SKYNYRD, Lynyrd SECOND HELPING MCA CD:DMCL 1746 (F, Rock
CRICKETS, The ROCK N’ ROLL MASTERS EMI LP/MC:EMS 1318/TCEMS R‘n'R SUPERTRAMP BREAKFAST IN AMERICA A&M CD:CDA 63708 (F) Rock
1318 CD:7917572 £ 2.43/4.85(€) SUPERTRAMP CRIME OF THE CENTURY. A&M CD:CDA 68258 (F) Rock
SUPERTRAMP CRISIS WHAT CRISIS? A&M CD:CDA 4550 (f) Rock
DE BURGH, Chris BEST MOVES A&M CD:CDA 5083 (F) Pop SUPERTRAMP EVEN IN THE QUIETEST MOMENT A&M CD:CDA 4634 Rock
DESTROYERS A NIGHT OF THE LUSTY QUEEN SPV LP:080702 {APT) Metal {F)
SUPERTRAMP SUPERTRAMP A&M (D:3931492 (F) Rock
G B H NO SURVIVORS RECIEVER LP:CLAYLP 102 £ 3.85(P) Metal
GENTLE GIANT GENTLE GIANT LINE CD:LICD 900722 £ 7.90(I/RE) Rock TWIN HYPE TWIN HYPE PROFILE LP/MCFILER 270/FILERCT 270 Hip Hop
GRIFFITH, Nonci POET IN MY WINDOW MCA CD:DMCG 6053 (F) Country CD:FILERCD 270 (P)
HEAVY D And The BOYZ BIG TIME MCA LP/MC:MCD 6057/MCDC 6057 Hip Hop VARIOUS BLACK HAVANA SYNCOPATE/CAPITCL LP/MC:SYLP Dance/Disco

CD:DMCD 6057 (F)

HENDRIX, Jimi THE JIMI HENDRIX CONCERTS MEDIA MOTION Rock
LP/MC:MEDIA 1/MEDIAC 1 CO:MEDIACD 1 £ 4.25/6.08(PAC)

HENRY, Lenny LIVE AND UNLEASHED ISLAND LP/MC:CID 9937/ICT 9937
CD:ILPS 9937 £ 3.99/7.29(F)

HOLI}Y,sBucF!dy & The CRICKETS THE CHIRPING CRICKETS MCA CD:DMCL R'n'R
1753 {F)

Comedy

6003/TCSYLP 6003 CD:7909232 £ 4.26/7.29(E)
VAR&OUS CAPITOL CLASSICS VOL 2 EMI LP/MC:EMS 1338/TCEMS 1338
2.43(E)
VARIOUS CHAMPION TRAX CHAMPION L?/MC:CHAMP 1018/CHAMPK Dance/Disco
1018 CD:CHAMPCD 1018 £ 3.99(BMG)

MOR

VARIOUS HEART & SOUL - 18 CLASSIC SOUL CUTS HEART & SOUL/POLY- Soul
GRAM LP/MC:HASTV 1/HASTC 1 CD:8405342 (F
VARIOUS INDESTRUCTIBLE RECIEVER LP:RRLP 107 £ 3.85(P) Punk

VARIOUS MUSIC OF LIFE LIVE MUSIC OF LIFE CD SPOCKCD 1 £ 6.99(P) Hip Hop
VARIOUS NEW BEAT SAMPLER AVM LP/MC:AVM SOB 0001/SOBC 0001 Dance/Disco
CD:SOBCD 0001 (SP)

VARIOUS REGGAE HITS JETSTAR CD:JECD 1006 (JS.EMI) Reggae

VARIOUS SOUL KISS KNIGHT LP/MC:KNLP 12013/KNMC 12013 Soul
CD:KNCD 12013 £ 2.99/4.86(F)

VARIOUS SOUL LOVE KNIGHT LP/MC:KNLP 12209/KNMC 12009 Soul
CD:KNCD 12009 £ 2.99/4.86(F)

VARIOUS SOUL POWER KNIGHT LP/MC:KNLP 12014/KNMC 12014 Soul
CD:KNCD 12014 £ 2.99/4.86(F)

VARIOUS THE BEST OF 12 GOLD OLD GOLD LP/MC:OG 1407/MCOG Pop
2407 CD:OG 3407 £ 2.60/4.86(P)

VARIOUS THE BEST OF CAPITOL CLASSICS 1 & 2 CAPITOL LP-CZ 208 MOR
CD:7917942 £ 4.85(€)

VARIOUS THE DAY WAR BROKE OUT EMI LP/MC.EMI 1341/TCEMI 1341 Nostalgia

CD:7928962 £ 2.46/4.85(E)
VAUGHAN, Stevie Ray TEXAS FLOOD CBS LP: CD:EFC 460951 (C) Rock

H0L£T<3)N, Gary & Mick ROSSI SING IT TO ME RECIEVER LPRRLP 115 Rock
85(P)
HONEYBUS AT THEIR BEST SEE FOR MILES CD:SEECD 264 £ 6.08(P) Pop
JACKSON, Joe BODY AND SOUL A&M CD:CDA 65000 (F) Rock
JOHNSON, Jesse SHOCKADELICA A&M (CD:3951222 () Dance/Disco
JONES, Quincy THE DUDE A&M CD:CDA 63721 (F) Soul
JOPLIN, Janis bﬁ# THRILLS CBS CD:CD 32004 (C) Rock
JOURNEY INFINITY CBS CD:CD 82244 (C) Rock
KANSAS POINT OF KNOW RETURN CBS CD:CD 32361 (C) Rock
KING SUN XL PROFILE LP/MC:FILER 270/FILERCT 270 CD:FILERCD 270 Hip Hop
£ 3.85/6.99(P)
KRAMER, BiIIy J. LSTEN .. BGO  LP-BGOLP 56 £ 399() Pop
u LP/MC:VSOPLP  Reggae
30 sm ' %
eﬂwc BS CQ &z Rock
McCLEAN, Jackie BLUE SILK BLUE NOTE CD:BNZ 225 £ 485(E) R&SB
McCUE, Bill LUCKY WHITE HEATHER SCOTDISC MC:KITV 484 CD:CDITV MOR

484 (GD/H}

_WAKEMAN, Rick THE SIX WIVES OF HENRY VIl AGM CD:3932292 (F) Rock

**Previously listed in afternative format *Import

VFM Cassotte Distnby
0296 437307
W—WEA 01-998 5929
WU—Wynd-up 061-872 0170

14 August 1989-18 August 1989 Album releases: 90

Year to date: 33 Weeks To 18th August 198¢ Album releases: 3,785

/N

"Looking East" will bring together music executives from East and West.
Top managers from record companies, artist agencies, video firms,
rights organisations, concert promoters, radio and TV companies from the

SOVIET UNICN, EAST GERMANY, BULGARIA, POLAND,
HUNGARY, CZECHOSLOVAKIA, ROMANIA, YUGOSLAVIA

will be on hand to do business with their Western counterparts.
There are tremendous new opportunities for trade in these markets.

LOOKING

EAST

(Y

()

The first executive conference on the dramatic opening of East European music markets
EAST BERLIN 7, 8, 9 NOVEMBER 1989

MUSIC wEEX

Only a limited number of places are available for this innovative conference.
For your "Looking East” brochure and booking form call or fax:

Alison Burgh
TRIBUTE PRODUCTIONS LTD

Unit F, 144 Liverpool Road, London, NI |LA
Tel: 01 700 4515

Fax: 01 700 0854

Sponsored by NW and TOSHIBA
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/Amsr/NB-side/Lobel 7"/12"/"MC”/"CD"/C0? Nos/ Extra tracks (Dnsrrsbutor)/Coiegory/

ﬂdist / A/B-side / Label / 7712" / “MC"/ “CD" / CatNos / Extra tracks /(Distribu’or) / Category /

ABDUL, Paula KNOCKED OUT/(inst) SIREN SRN 92 * Pic Bag SRNX 92 ” Pic Bag
{Shep Pettibone Remix)}SRNCD 92 * SRNC 92 * (F)
”ADU3I.T7_N|5T \DNAK(IFTG UP IN THE SUN/August FONTANA/PHONOGRAM BRXP
ic Disc
ARETHA AND WHITNEY IT ISNT, IT WASNT, IT AINT NEVER GONNA BE/tba
ARISTA 112545 * Pic Bag 612545 * Pic Bag (BMG)
**ART OF NOISE feat. Mahlathini/Mahotella 8ueens YEBO/(Version)/To Add To
The Confusion CHINA CHIXP 18 12" Pic Disc tSF)
ATUMA LAWD ME GOD/The Night Hos A Thousand Eyes NEW TARGET NEWTAR
0013 ” NEWTAR 0013(12) “"(SP)

Dance/Disco

Dance/Disco

BABYLON 5 THE LAST SUPPER/tbc CHEQUE THIS RECORD CTT 2 * (PAC)

BIG LOUIS FRENCH KISS {CLUB MIX)/(VOCAL MiX}/{Bonus Beats)/{Come-a-pella)
LIVING BEAT SCAM 1 ° (P)

BLACK LACE | AM THE MUSIC MAN (MEDLEY)/We Dance We Dance FLAIR LACE
10 " Pic Bag (TRC/BMG)

**BON JOVI LAY YOUR HANDS ON ME/Bad Medicine VERTIGO/PHONOGRAM

JOVCD 6 " Let It Rock/You Give Love.. (F)

BROWN, Diana & Barry K. SHARP BLIND FAITH/({Inst) Hrr/LONDON F 114 *
Pic Bag FX 114 " Pic Bag (F)

Dance/Disco
Dance/Disco

LB.W. SOUL LIMBO/What's Your Name MANGO MNG 717 * 12MNG 717 * (F)
**LAUPER, Cyndi MY FIRST NIGHT WITHOUT YOU/Unabbreviated Love EPIC
65509|Y CD" 3CD (C)
I.ON‘(;:S]Y2P(|%\%NTAL SKA/RETURN TO ZORBA/ BIG ONE VBIG 16 7° VVBIG
**LOVE & ROCKETS SO ALIVE/Dreamtime BEGGARS BANQUET BEG 229C " (W)
LOVETT, Lyle CANT RESIST IT/tba MCA MCA 1355 " DMCAT 1355  (F)

Dance/Disco

MALONE, Debbie RESCUE ME/{Richie Rich Remix) KRUNCH KR 001 * (PAC)
MANYIKA, Zeke RFT. (RUNAWAY FREEDOM TRAINY/Mozambique PARLOPHONE
R 6206 7° Pic Bag 12R 6206 12" Pic Bag Bible BeltCDR 6206 C% {E)

MAT:T;ISEX‘VS%)I;J{FI? RN COMFORT WOODSTOCK/tba MCA 2574567 * 2574540

"MOSREr (JFo)hn & THE EXPRESSWAY FRIENDS/Slave POLYDOR JMEG 2 7 Clear
in:

MORALES, Michael WHO DO YOU GIVE YOUR LOVE TO2/Won't You Come Home

WING WING 6 " Pic Bag (F)
MYSTERIOUS ART THE OMEN;tbc CBS 654966-7 * Pic Bag 654966-6 * Pic Beg {C)

NETWERK IT'S A SHAME/tba BLUE CHIP BLUEC 28 " Pic Bag (I/BK)

CARLINE, Russell EACH AND EVERY MINUTE/invisble Chain AXL AXL ¥ 7" Pic
Bag 12AXL 1 12" Pic Bag (TRC/BMG)

CHERR% MAGIC HOLIDAY/(Inst) SUBLIME LIME 107 ~ LIMET 107 ~ |P}

COMPANY TWO TELL IT AS T IS/{IM& TAM TAM 7TTT 010 * 12TTT 010 * (P

CROKER, Brendan & The 5 O'CLOCK SHADOWS NO MONEY AT AllUtbo
SILVERTONE ORECD 8 * OREC 8 * (P)

DANNY WILSON NEVER GONNA BE THE SAME/Nothing Ever Goes To Plan VIR-
GIN VS 1203 “ Pic Bag ZST 1203 " Pic Bo? {F)

DARLING BUDS IT'S ALL UP TO YOU/tba NATIVE 12NTV 33 'éPAC)

DARLING BUDS SHAME ON YOU/tba NATIVE 12BUD 1 " (PAC)

DIRTY STRANGERS, The BATHING BELLES/Oh Yeoh Hands Up THRILL TH 3 ~
THT 3 * (TRC/BMG)

E-ZE]E PO?SEE EVERYTHING BEGINS WITH AN “E/{Inst) MORE PROTEIN PROTI1-
2°

ESSEX, David THE SUN AINT GONNA SHINE (ANYMORE}/Heartbeats Like A Drum
LAMPLIGHT MUSIC LAMP 6 * Pic Bag 12LAMP 6 " Pic Bag Jungle DownLAMP
CDS 6 " Heaven Knows (TRC/BMG)

ESTY, Kim COME ON/Your Love Feels Like Dynomite POWER ZAK 2 " (MWI)

ETHERIDGE, Melissa NO SOUVENIRS/(Live) ISLAND 1S 431 * 12IS 43) * Brave
And Crazy LifeCID 431 ° {F)

Dance/Disco

Dance/Disco

PALMER, Robert IT COULD HAPPEN TO YOU/Early In The Moming EMI EM 99
" Pic Bag 12EM 99 Pic Bag Change His WaysCDEM 99 * Casting A SpellTCEM
99 * Casting A Spell (E)

PETERS AND I.%E ISLE OF DEBRIS/Wings On My Feet PRESIDENT PT 583 * (SP}

**QUEEN THE INVISIBLE MAN/Hijock My Heart EMI QUEENX 12 7° Clear Vinyl
12QUEENX 12 12" Clear Viny! (E)

RAH BAND, The SILVERBIRD/{inst) FLY EAGLE 12 * (TRC/BMG)

RAZE BREAK 4 LOVE/[Version) CHAMPION CHAMP 67 * Pic Bag CHAMP 1267
" Pic Bag CHAMP CD67 ~ (BMG)

**RED HOT C%ill.l PEPPERS KNOCK ME DOWN/Punk Rock Classic/Pretty Little Ditty

EMI-USA MTPD 70 7 Sh%ped Pic Drsc (E)

RED LORRY YELLOW LORRY TEMPTATION/Don't Know Why SITUATION TWO
SIT 60 ° SIT 60T * (I/RT)

REPI:AEPA)MCHAEI. MEDLEY/{Bonus Beats) RADICAL RADICAL 6-7 * RADICAL 6-12

RICH, Richie SALSA HOUSE/’{Mix) Hrr/LONDON F 113 " FX 223 ~ B“

RICHARD, Cliff | JUST DONT HAVE THE HEART/Wide Open Space EM 101
" Pic Bag 12EM 101 " Pic Bag | Just Dont Have The Heort {Inst)12EMP 101
12" Pic Disc/Poster CDEM 101 TCEM 101 ° (E}

ROSE, Mykal DUMP THE LUMP/tba FINAL VINYL 12FV 001 * (PAC)

Dance/Disco

Dance/Disco

‘1

**F.M. BAD LUCK/tba EPIC 6550318 12" Poster Bag (C)
FACHIN, Eria YOUR LOVE JUST CAME TOO lA19E/(Version) POWER ZAK 1 " Pic

Bag (MWI)
**FOUR %OPS, The THE SUN AINT GONNA SHINE/Loco in Acapulco {Ph Balance
Mix) ARISTA 409995 " (BMG)
FRANCIS, Winston YOU ARE MY EVERYTHING/(inst} ARISTA 112970 “ (BMG)

Soul

GOD’S LITTLE MONKEYS SOUND OUT THE SYMBOLS/SEA NEVER DRY (Double
A} COOKING VINYL FRY 010 7° Pic Bag (I/RE}
GRAVERO%B‘;R% The feat. FLAKY C WORK I? OUT/tba CHEQUE THIS RECORD

CTT 3 ° (PAC)
**GREAT WHITE ONCE BITTEN TWICE SHY/Wasted Rock Ronger CAPITOL 12CLPD
532 12" Pic Disc Slow Ride {E)

Hip Hop

HAR;/EYbNgmud & Doddae THE RAGAMUFFIN NUMBER/tbo RUMOUR RUMAT
" PAC)

ILLUSION WHY CANT WE LIVE TOGETHER/(Danny Rampling Remix) RUMOUR
RUMAT 1 " (PAC)

INDEX GIVE ME A SIGN/tba EXIT LIN 030765 * (PACg

IT BITES SISTER SARAH/Bullet In the Barrel VIRGIN V5 1202 * Pic Bag VST 1202
" Pic Bag The Woman Is An Addict {F)

Dance/Disco

JACK??NS, The 2310 JACKSON STREET/tba EPIC 6552067 " 6552066 " 6552062
" Q)

JAEGER, Leigh JOHNNY AND MARY/(INST) A&M VOGUE 2 * Pic Bag (f)

JAMES, David GIRL FROM IPANEMA/One Step Away SURREY SOUND SURR
1 " Pic Bag 12SURR 1 ” Pic Bag (Lotino Dub)COSURR 1 * (TRC/BMG)

JEREMY DAYS, The JULIE THROUGH THE BLINDS/That's What | Call Love POLY-
DOR 8894787 * 8894791 ” Don't Tell Me You Care (F)

JOHNSON, Paul MASQUERADE/Personal CBS PJOHN E8 7 EP (CI

JOLLY ROGER WHY CANT WE LIVE TOGETHER/tba DESIRE WANTX 17 * (PAC)

JOY, Ruth DONT PUSH (T/tba MCA MCA 1362 " MCAT 1362 * (f)

Dance/Disco

Soul
Dance/Disco

KEYS, Amy GOOD FOR YOU/Even Now EPIC 6552007 " 6552006 * (C)

** Previously listed in olternative format

Mine MERCURY/PHONOGRAM ME
SARAYA LOVE HAS TAKEN IT'S TOLL/Running Out Of Time POLYDOR 8892931 " (F)
**SIGUE SIGUE SPUTNIK RIO ROCKS/Aliens PARLOPHONE 12555X 6 12” Rio
Rocks (Samba/Acid Remix) (E)
SLAP'A:S‘MF)SMOOTH/&O MCA MCA 1346 “ MCAT 1346 " DMCA 1346 “ MCAC
SMALL TIME HERO SORRY/The Only Way FX 20/$ * (Self)
SNA!’%R%GONS DOLE BOYS ON F()TONS/tbo NATIVE 12NTV 41 " CDNTV 41

{PAC)

SPANDAU BALLET BE FREE WITH YOUR LOVE/tbo CBS SPANN 4 " Pic Bag SPANT

4 “ Pic Bag SPANC 4 " (C)
**STANSFIELD, Lisa THIS IS THE RIGHT TIME/Affection ARISTA 409517 * (BMG)

STRUMMER, Joe GANGSTERVILLE/Jewellers And Bums EPIC STRUM 1 ” Pic Bog
STRUMT 1 “ Pic Bog STRUMC 1 * (C)

SUN KINGS, The ALL'S WELL WITH THE WORLD/Swing LONG BEACH BEACH

?Colour.. {I/NM)

3 “ BEACH 3T " Say Goodbye To The Railway Side;
17 BLAME/(Birmingham Breakdown Mix} POWER

SAFIRE GONNA MAKE IT {MIX YOU LIKE}/! Dzr:;g\ Y(c;:t).u Like)/l Wannc Make You

SYLVE I'VE ONLY GOT YOU T6
ZAK 3 " Pic Bag (MWI}

TAPPS 4 PLAY - SUGAR PIE HONEYBUNCH/MY FORBIDDEN LOVER/Don't Pretend
To Know/Sugar Pie Honeybunch (inst) POWER ZAK 4 * 33 rpm Pic Bag (MWI)

TEARS FOR FEARS SOWING THE SEEDS OF LOVE/Tears Roll Down MER-
CURY/PHONOGRAM [DEA 12 “ Pic Bag IDEAT 12 " Pic Bag Shout (US
Remix)IDCD 12 " IDMC 12 * (F)

TECHNOTRONIC featuring FELLY PUMP UP THE JAM/{Inst) TOTAL SYR 4 * SYRT
4 {Jam Edit Mix) (TRC/BMG)

TEMPER TEMPER THE SWITCH/Let's Swing SHEER BRAVADO SB 01  Pic Bag
SB 02 * Pic Bag (I/BK))

THIS OTHER EDEN MAN'S WORLD/Angels Tell Lies A&M AM 516 * Pic Bag (F}

Dance/Disco

MCAX 1
WEST BAM MONKEY SAY MONKEY DO/(Remix) DR BEAT DOBOT 01 * gPAC)
WHEPRE'g TP?g F(I;I;E WHERE'S THE FIRE/(Version) CHAMPION CHAMP 12209 ~
ic Bag (BM!
WILLIAMS, Alison | NEED YOUR LOVIN/tba DEF JAM 6551434  (C)

"'WATLEY, Jod:{s;Vilog E(vgc 8 & RAKIM FRIENDS/JODY WATLEY - Private Life MCA

Dance/Disco

17 August 1989-19 August 1989 Single Releases: 84

Year to Date: 33 weeks to 18th August Single Releases: 3789

2310 jockson street
2 p{;’; Ep=g

L.

sugor  p
honeybunch/my
forbidden lover -
All's well with the wordd . §
Bad luck ... F
Bathing belles . . .D
Be free with yourlove . ... S
Blind faith ... .. -B
Break 4 love 3
Con't resist it L
Comeon ... .E
Dole boys on futons .S
Don't push ¢t !
Dump the lump R
Each and every minute .. C
ing pns
with an ‘e’ - bcg "3
French kiss [dub mixY/vocal
mix) . -B
Frends w
Friends M
Gangsterville S
Gt from iponemo J
Gve me a sign 1
Gonno  moke it {mix
you like} oS

Good for you €
lom the musk man (medleyg
I just dont have the h'ea':

=

Ineed yourlown' ... W
Fve only got you to blomg
lsie of debris ..........P
1t couid happen to you 4
# sn't, d wosn't, # ain’t never
gonna A
s o"shcme - Ps
¥'s all up to you .
Johnny and mary J
Julie through the blinds )
Knock me down ™
Knocked out A
Lowd me god A
Loy your hands onme .8
Love hos token it's toll .S
Magic holiday =C
Man’s world ool
Masquerade g}
Mentol ska/return to xorbi
Michoel medley . R
Monkey say monkey do W
My first rvg‘l without you L
Never gonna be the mms
No money atall ... s
No souvenirs E
Once biften twice shy G

-

Pumpupthejom .. ...
Rft.  (runawoy freedo
from) ... .
Rescue me
Rio rocks ...
Salsa house
Shome on you
Sitverbird
Sister soroh
Smooth

So afive

So
Sof:?hmbo
Sound out the symbols
Sowing the seeds of love
Telttas dis .
Temptation ..
The invisible man
The last supper
e omen ...
The rogamutfin number
The sun ain't gonna shine
The sun “aint gonna
shine a?nymom]
The switcl
Thes is the nght hme
Waking up in the sun .......
Where's the fire
Whozdo you geve your love
M

ITBORN«Orrmin %OnnI 3

m

Eruna

Why cant we live together
P A
Why can't we live together
- )
Woodstock
Work # out
Yebo

You are my everything
Your love just come too late

M
G
A
. F
F

PAULA ABDUL

See New Albums for
Distributors Codes

EACH AND EVERY MINUTE ‘

the debut single from RUSSELL CARLINE
AS HEARD ON RADIO

ORDER NOW ON BMG RECORDS (AXL 1 & AXL 12)
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POSTING RECORDS ?

&5 “anything

Don’t leave

" to chance!
RING

LONDON FOR
PROTECTIVE
ENVELOPES
AND ALL YOUR
PACKAGING
NEEDS

Contact: Kristina on 01-341 7070 (6 lines)
Stanhope House, 4/8 Highgate Street, London N6 5JL
Telex: 267363. Fax: 01-341 1176

Complete Norank Modern
Racking System as new
1x7"° Record Browser
6x Album Browsers
2xC/D browsers
2xCsssette browsers
4x25%12" wall racks
Cassette/CD library holder
7"x12"x2 library holders
{behind counter)
Spinner's cassette & video
browsers, etc, etc.

PVC 7°/12" Single/Couble covers
Cardboard 12”, C/D, cassette,

" 9,000% PLUS! PROFT ™

* Buy full reproduction rights
for pennies

* Sell publications for pounds!
* Increase record sales tool
Telephone for

information pack
now before or your

THE STUDIE HOUSE
.

STUNNING, SOPHISTICATED, BRILLIANT — WORDS ASCRIBED
TO A UNIQUE, SECLUDED DETACHED HOUSE JUST 10 MIN-
UTES FROM THE WEST END IN NW3,

SURROUNDED BY BEAUTIFUL TREES AND GARDENS THE
3,000+ SQUARE FOOT HOUSE HAS BEEN SYMPATHICALLY
DESIGNED ON TWO FLOORS AROUND AN ORIGINAL 28’ HIGH
ARTIST'S STUDIO. IT IS PERFECT FOR BOTH FAMILY LIFE OR
SOPHISTICATED ENTERTAINING.

THREE RECEPTIONS, STUDY, LEISURE ROOM, CRAFTSMAN
KITCHEN, FIVE BEDROOMS, FOUR BATHROOMS.

GUIDE PRICE £1.1 MILLION

,’
A

WG _.‘ﬁv.ﬁ*
CASH & CARRY
SPECIALISTS TO THE
MARKET TRADE

CASSETTES! CHART LPs
COMPACT DISCS! VIDEOS!
PLUS SPECIAL OFFERS AND OVERSTOCKS!

EXPORT ENQUIRIES ALSO WELCOME:—

UNIT 3E, BUILDING B,
WEMBLEY COMMERCIAL CENTRE,
EAST LANE, NORTH WEMBLEY HA9 7FH

WORRCE01-904 0744 TELESALES 01-904 260 FAX: 904 0221

DISTRIBUTOR

has 1500 sq. ft of
self contained
warehouse and offices
to let in W3,

Nr M4 and
North Circular

MUSIC & VIDEO e

‘THE PRISONER’
BY THE

‘PSYCHOSOMATIC
STRANGERS’

by dialling 0898 555041
during the fortnight
commencing 14th August.
All interested parties can
contact Robert Owen on

(0205) 760053.

Calls cha':?eed at 25p per min off peak
p at other smes.

covers + other stock
MUST BE SEEN
RING 0942 896181

competitor will

DJS—{0706) 841411 Tel: 01-993 5966

PHONE: 01-286 6825

DON'T FORGET
Music Week

is now at

23-27 TUDOR STREET
LONDON EC4Y OHR

Tel: 583 9199
Fax: 353 6866
Telex: 881 3000 MUSIC-S
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THE
SPECIALISTS

Assistant Production
Controller

RETAIL PROMOTIONS

Music Videos - TV Productions
PA/Secretary 10 assist MD of this
rapidly expanding company invoived in
producing music videos for television
I’'s a gem of a job, opportundy to learn

all about production. c£12.500 + perks

In the To work in close contact with the product man- :‘A‘::’:ADEI::WW R
), MUSIC 4 oty . agers and distributed labels, this position in- intemationa! fim co needs a PA/Sec
“I WORL ASL is a leading independent record pressing volves selling by telephone to key dance ac- haenges et <00
A D plantin London N1 manufacturing for artists counts. Racad Lol
N[ U/ —— like Kylie, Jason, Gerald, Bing and Frank — The successful candidate will also play a support- e Sl et 112
("E’ﬂ (Zappa'). ing rolrr-: t? ttr?edpro.d.uct ma'?agers in terms otj be- ST L i
/) . ing part of the decision making process regarding Label Manager
Hax]dle You need to be aged 20+, confident, sensible, release strategy, promotion and acquisition of ;:;:'""3;:;5;1::’3;,;1;;g;:::;,,
Recmltl]lent good on the phone, COOI m a CrlSlS but red prOdUCt. 'm.:(r;z[r:;iggglza( goes wn:‘[l:";sm
lﬂlz’;")"':‘-.""t':_: s hot on detail and deadlines. A good knowledge of dance music complete with Meet 8 Grat Stars of Siage and
0 TR o Tk . a keeness and desire to develop a career in this Hr SR -
« mn.::::;‘.‘....:::.;sll’.:.;:m. v Pay and prospects e exc_ellent for the right exciting field of music are the characteristics we arii :..';.f:::,}’...ﬂ"a,,'....,f".)'f,:’.o'.‘,.
01-493 1184 person. A clean driving licence would be are looking for in filling this prvrieiont e P
k /J useml. pOSitiOn. Concert Promotions
3 P . For further details of this fo“,"féqu'n‘-'ii,‘fxa secretary o lobn
Apply in writing with full CV to: challenging position HOUGH /o g TG
EXPOR'I' Mel Gale, General Manager please write enclosing CV to: TRAD name actstounng the UK c.£84
MANAGER Audio Services Ltd DMV 2, ROUGH TRADE 3 TEMPS
SOUGHT 6 Orsman Road, London N1 5JQ London N1 9BE XX WENEED YOU Now!
with extensive knowledge of Wosrd Proce_ssors
US/European, OZ/NZ music Ref::;'i::izs
scene and strong business ’
contacts in US. The right THE EXCHANGE THAT S ENTE RTAINMENT PATHFINDERS TEMPS!
person will establish and THE BEST TEMPS IN THE
develop our market abroad. AUDIO POST PROD.UCTION STUDIO REQUIRE A MUSIC BIZ!
Write with CV, detailing your fequire
suitability for the post and
proposed first year plan, to: Accou NTS/CREDIT CONTROL MANAGER/ESS —
ARKANE MUSIC TEL: 6293132
R g ey N PERSON FOR OUR CROYDON STORE TS

Duties include bookkeeping, functions, wages,
VAT, invoicing, credit control — reporting to
general manager.

London’s leading specialists in
entertainments and media
recruitment since 1969

If you feel you have the relevant flair and
experience to run this 5000 sq ft, Video,
Compact Disc, Cassette and Record Store

EXPERIENCE NEEDED Qpply enclosing CVio:
Apply to:
KEITH WYATT, GENERAL MANAGER,
Anna Harvey, General Manager THAT'S ENTERTAINMENT
01-485 0530 68 HIGH STREET, CROYDON CRO 1NA.

PREMISES

Attractive office space
available (up to 600 sq ft)

We nave @ wide selecm;n of
‘qualty back catalogué £
12" singles in quantity

“’"s'a";',y "opﬁac'ss?ﬁ,’v:;s:ss -Tl O e f'f o8 glhggg};lal;(;ggi(:ir;i.eihgred
mail to . Y
a;]am:l\/ORLD OF ﬁ;ﬁf’;ﬁa M Aso N ¢ s M U SI c IR OP minutes from tube.

we buy 'rae;o;gj :;Zulaﬂy with FOR ALL YOUR PROMOTIONAL PRODUCTS from Concept, Available August/September

(WHOLESALERS TO RECORD RETAILERS WORLDWIDE)

can rices Artwork and Design, to Production and delivery. We can r

offrs aLOWPICES e T.SHIRTS — POSTCARDS — PATCHES handle the whole project for you. PHONE.

CO(;’::ﬁL‘:SS ::\’/:CES — POSTER FLAGS — BADGES — (; 14 See major advertisement in next week's Music Week Marketplace PAULETTE LONG on
an A g

: 616911 PROGRAMMES — BOOKS — Ll : o wow
TEL: 0952 CALENDARS — PLUSLOTS MORE — ¢ s,:_,/.- | SOGE 2 sk (01 ) 602 6351
Write for latest catalogue: ) - ftgg& 3 Promofionf-
Mason's Music, Dept: MWD 88
M. International Buildings, Grove Road, f HOOK NORTON, BANBURY, OXON 0X15 5NT

2 (0608) 737831 Fax: (0608) 730194

OLDIES UNLIMITED

Dept. MW_Dukes Way St. Georges
Teitord, Shropshire TF2 9NQ
Telex: 35493 Oldies G. Fax: 0952 612244

Hastings, East Sussex TN35 4J2.
TEL: (0424) 427562/442058
FAX: {0424) 434362

"“Official ex-tour merchandise — always wanted”

MERCHANDISING
ROCK

RETAIL, WHOLESALE AND MAIL ORDER DISTRIBUTION OF
IN-HOUSE AND CLIENT PROMOTIONAL MERCHANDISE

Jtage S International: |

RENAULTT 35 —=Z . T-SHIRTS
OADR YN NERFSALE'S]
MINI COACHES m 2 from
Choice of four. Two with TEL. 0604 30034/711985 FAX 0604 721151
é:;ﬁ;aaﬂm';?:lizagt:b Bl ATTENTION ALL RECORD STORE MANAGERS
! : + T-SHIRT BUYERS IN THE U.K. & EUROPE.
T e S el WE HAVE THE “HOT ONES” FOR SUMMER °
by Coachwork Conversions. U2, SIMPLE MINDS, NEW ORDER, PET SHOP BOYS,
et SISTERS OF MERCY, CRAMPS, CULT - OVER 200 TITLES Phone
) - AVAILABLE. y
£4,950 and : ~/ 2 Gax e ALL LICENCED DESIGNS o NEW RELEASES WEEKLY o Brian Mack
950 ACME TOTAL MERCHANDISING LT IMMEDIATE DELIVERY e ALL 12" PACKED FOR RECORD Sorbrods
£5 + VAT DESIGN AND ADVICE, SERVICE EUROPEAN REIA? STORES ¢ EXCLUSIVE DISTRIBLTOR - b Seonin
01 -200 5044 PRODUCTION  TOUR SUPPLY - o D SUPPORT DISTRIBUTION 7 0] -879 3949
TELO1 4392472 TELEX 317366 T-SHIRTG FAX 01 287 6391 LONDON SHOWROOM 11 POLAND ST., W1. 01-287 5975

Music Week Classified Advertisement rates at £10.00 per single column centimetre + VAT. Recruitment £13.50 per single column centimetre + VAT.

CLASSIFIED ADVERTISEMENT RATES

Spot colour — prices available on request.

MUSIC WEEK 12 AUGUST, 1989

PAGE 35



Macca puts it there

PICKWICK VIDEO is lining up a and includes new footage of him
heavyweight marketing campaign  performing classics such as Let It
to support the release of Put It Be, Fool On The Hill and The Long 16.2
there, the new 70-minute Paul Mc-  And \Mndim_:i Road. -
Cariney video due out on Septem- Shot on film, the tape also fo- 15.4
ber 4. cuses on the making of the current : 14.9
Pickwick, which struck the licens-  Flowers In The Dirt album and in- =1 145
ing and distribution deal with Mc-  cludes footage of McCartney :
Cartney’s company MPL for sale of ~ working with Elvis Costello and
the video on the MPL label, is plan-  Trevor Horn.
ning both television and national Pickwick group marketing man-
newspaper advertising for Sep- ager Melvin Simpson describes Put
tember. It is also releasing the It There as “our biggest music title
video in Australia through its new  yet” and an important part of the
Australian company. company’s increased interest in
Put 1t There is released to co- music video. The first McCartney
incide with the former Beatle’s first  video for two years, Put It There
worldwide tour for over a decade  will go out to declers at £7.65.
° °
Carnival time at Channel 3| ;u wcne e a2 o2
biggie
A CARIBBEAN cocktail of rhythms  World (running time 72 minutes,
leads Channel 5's August pack- dealer price £6.95). 7.0
ages of music videos, which are Also due for release on August R E V I E W
due for release to co:ncide withthe 11 is A hBuncsh f(f)f Videos And
Notting Hill Carnival. Some Other Stuff (running time
Cool Runnings {running time 52 60 minutes, dealer price £6.95), o VAQIOUS’ Extreme Art.
minutes, dealer price £6.95) fea- compilation from Tom Petty includ- | Jettisoundz JE 188. Extreme Art
tures 17 tracks gom reggae leg-  ing his first hit single American Gird, | 2- Jemsounsz JE 189. Running 43 143
ends including Bob Mogey and  his latest | Won't Back Down — | time: 60 minutes each. Dealer
Burning Spear while Calypso Sea- and 11 more tracks in between. price: £6.50 each. 32
son (running time 60 minutes, Meanwhile channel 5 is re-re- | COMMENT: The blurring of the 281 o
dealer price £6.95) is a film record  leasing its 16-track Eurythmics Live ||ne§ between pefformonce artand =y
of the Trinidad Carnival. The lattler  and Tears For Fears’ Scenes From | musical expression coupled with S
release will be promoted via a The Big Chair ot lower prices of | an outbreak of video technology n
Channel 5-sponsored steel band £12.99 (£9.04 dealer) and £9.99 | — f"?"‘ paintbox to computer 1.0
during the Notting Hill Carnival (£6.95 dealer) respectively. There gro_phlcs s mokes t.hese two col-
while both posters and leaflets will  is also a 60-minute live set from !echon§ of _mtemc.honal _artisans
be distributed throughout the area.  Graham  Parker (dealer price immediately interesting, suitably bi-
Completing the tropical trio is a £6.95) recorded in Chicago in | Zorre and occasiona ly effective. 157150159 |141]124 |96 | 1.1 | 57 | 69|48 | 10 MJ;?;Q
15-track compilation from Third 1982. T_’;eszrgrfi"ct;)" r':i";’ :*g:" nsﬁeﬂ;? . =
view Qrncy I . — — —
B Ebrapedtpalicrisorily foot- 147|138 17.3 | 18.0 12 | 68 27 | 2.8 | unss

MUSIC

VIDEO

[Description {tracks) Timings/ Dealer Price

age but there's too much self-indul-
gence that never quite aspires to
be fully pretentious. The first vol-
ume is the most discordant with live
self exorcisms, music madness,

MARKET SURVEY
APR-JUNE 1989

LEADING LABELS %

LEADING DISTRIBUTORS %

PINK FLOYD: Delicate... PMI - &
1 1 8 16 rocks)/ I 35min/£8.47 MYN 99 1186 3 ibn'g‘:ﬁe'it"o"yg &’;"Gﬁﬁ"ﬁ‘;ﬁlhﬁi‘r’e
2 219 U2: Rattle And Hum Wik 2C!)% structured and technically superior
Live (2] tracks)/Thr 36min/8.34 . : offerings being far more palatable.
3 338 KYLIE MINOGUE: Ky||e The Videos PWL Sales forecast: Specialist stuff
Video Single {5 tracks)/20min/£6.25 ) VHF 3 that's always popular in small ob-
4 42 BRUCE SPRINGSTEEN:Video Anthology CMV scure circles, from the art college
Compilation (18 tracks)/1 hr 30min/£9.04 490102 crew to the gothic punks or 1Ee
58 GENESIS: Invisible Touch Tour Virgin renegades from industrial culture.
Live (12 tracks)/1 hr 56min/£8.34 WD 358 This is the ISouth Bank Show Z:ken
GLORIA ESTEFAN: Homecoming Concert CMV | fo illogical extremes ... and no
6 6 14 S ocksy T hr 20min/€8.34 g 490172 | Melvyn Bragg. DEH
7 5 19 ERASURE: Innocents Vlrgin
Live (14 tracks)/56min/£6.95 WD 491 ABED COLLECTION!
. i D s resurgence
894 &,'“%mf,li,f,ﬁ%?o" Making Thriller M‘ﬁeﬂl(’)%g into the top two of boﬂ;] the ibels
; - - and distributor market share chorts
9713 &%u%oﬂvég? & FRIENDS Video CO%%CI'O%Q is the big news of the second quar-
10 s [HEHITFACTORYVOL 3 PWIFanfets | ed e f s hichoo Jckon
: b I d Continues tape and the
1116 13 METALLICA: 2 Of One PMV/Channel8 | ecentlaunch of s Music Club low-
Video Single (2 tracks)/20min/£3.47 CFV 08342 er-priced series, VCI has more than
Iz 0 7 ROY ORBISON AND THE CANDY MEN  Music Club/Video Col trebled its share over the last quar-
Live (9 trocks)/25min/€3.47 MC 2000 ter amongst both distributors and
1315 4 HARD ‘N’ HEAVY: VOLUME 2 PMI labels. The company’s biggest re-
Conpilaﬁon/'lhrl5min/£6.99 MVP9911883 cent success has been the C.hOI'f-
1413 5 CLIFF RICHARD: Guaranteed Live ‘88 PMI topping Frank Sinatra & Friends
Compilation {10 tracks)/ 1 h/£6.50 MVP 9911793 title, released to co:pcndg with Sin-
1514 12 INXS: In Search Of Excellence PMV/Channel 5 | atra’s world tour with Liza Minelli
Compilation (10 trocks)/1hr 30min/£9.04 CFV 08372 and Sommy Davis Junior. =1 »
16 - 1 TRANSVISON VAMP: Pop Art... PMV/Channel5 | _Amongst the labels, Virgin's L
' Compilation {4 nocks)/wminlss.sf CFV 04002 Ge?eS;s I('ve' :‘op'e hgs helpevdcll' 05 2
LEVEL 42: Fait Accompli PMV/Channel 5 P L ITRLE 115 [iele] O S c
17 - 1 Compiotion {16 wocksy 1he 30min/£9.04 CFvoslg2 | last quarter’s share table victor =
: 2 PMV/Channel 5. Also notable is o
RICK ASTLEY: Video Hits BMG o 3
185 N A Palace Video's fourfold increase 17
Compilation (9 tracks)/37min/£6.95 790147 fiom 1.1 pasicent 1o 4.3 per cent,
19 . 1 LED ZEPPELIN: The Song Remains... PES\:{!!% a leap assisted by its New Order
Live (9 tracks)/2hr 7min/£6.95 : : SUIPEE RS releases,
20 17 6 CLIFF & THE SHADOWS:Thank.. Music Club/Video Col PVG increased its margin over 68 10 Jan-
Live/53min/E3.47 MC2012 contenders in the distributors cat- : <] Mar9
© BPI. Compiled by Gallup for BPI, Music Week and BBC. gg?hryslli;;i':g F:ic:)lircnrfohme 'ggfe CBS 6113812121184 27| — | 68] — | — | 40 Jﬁé
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JUST IN
CASE YOU
HAVEN']
NOTICED,

Music Week has moved to new offices close to Fleet Street,
the historic heart of the newspaper publishing industry. The
editorial, advertisement and research departments of Music
Week are now located at 23-27 Tudor Street, London EC4Y
OHR. Our new telephone number is 01-583 9199.
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By Sl R OF

WE'RE PLEASED we got it right in being first fo suggest that
PolyGram was leading the pack in the race to secure Island
but can't help thinking that Warner would hove made a much
stronger challenge hod it not been distracted by the Para-
mount and Time manoeuvrings ... The enormous general
press interest in the deal overwhelmed both parties and is testi-
mony to Chris Blackwell’s long term impoct on the UK music
scene ... Creafive genius BlocEwell may be, financial genius
he ain't — questioned about historical profit and loss figures
for Island, he told one Cifz page journalist: “This is not my
strong point. That's part of the reason why ¥'m doing this deal”
... Blackwell reckons he has been “lucky” with PolyGram, hav-
ing had his first hit through Fontana in 1964, and David Fine
wﬁl be hoping some of the luck rubs off as the company con-
finves on what Fine describes as “an expansionary tack”,
underlined by the Island deal . .. Perhaps also underining the
internationalisation of PolyGram, it now boasts two Jamaicans
as label heads in Blackwell ond London’s Roger Ames . .. Now,
we know that Island’s UK MD Clive Banks is very much his
own man, but it's worth noting that the deal effectively gives
PolyGram another voice at the BPI council table ... An indie
that doesn't grab the headlines so much but is doing very nicely
thank you, Beggars Banquet is delighted to have had two of
three UK-originated albums in the US top 20 with Love And
Rockets and The Cult and company boss Martin Mills is even
more delighted that both bands zove recently re-signed ...
RECALLING THE observation by W H Smith managing director
Malcolm Field that “l wouldn't say we have power; we have
influence”, we reckon that will be put to the test if Our Price
does go ahead and phase out vinyl (details next week) ...
Paul Conroy has worked under (some might say in the shadow
of) some of the most charismatic characters of the UK music
industry in Tony Stratton Smith, Dave Robinson, Rob Dickins
and now Chris Wright, but he can be expected to step out
of the shadows this time. Hard working and universally liked
{a pair of qualities unusual in the music business), the worst
that can be said of Conroy is that he somefimes gets boring
in his evangelical zeal for country music. Not many country
acts on Chrysalis — yet ... In spite of any exploratory talks
Chris Wright may have had with David Simone, or anyone
else, the Chrysalis chairman maintains: “The only person who
was offered the job was Paul Conroy” . .. Suddenly office-less,
having announced his move at WEA, Conroy has been operat-
ing out of Wright's plush suite, while the boss plays tennis and
sails in the South of France on his “first holiday in ages” ...
Picture Music International got a rude shock in missing out
on the McCartney video which successful purchaser Pickwick
regards os a sirategically important move in its video growth
... As the excitement mounted over the Island purchase, Poly-
Gram UK had celebrations of its own as staff gathered at the
Riverside Studios to toast their move west.
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IN WORKING order: Yell sign to
Jeff Chegwin’s Working Music.

EXPLOSIVE PARTNERSHIP: The
Bombers sign to A&M America.

BYE FOR now: Worldwide PR di-

rector Brian Southall (centre) says
goodbye by EMI Music.

C OMMENT

AS A straight asset acquisition, the
Island deosi is a disaster. Yet, as a
strategic move fo strengthen
PolyGram's global market position
and creative platform for the
future, it is a brilliant coup of which
PolyGram Internotional president
David Fine is rightly proud.

Experienced music indust
executives can know beﬂermon
City analysts and there is no doubt
the likes of Ramon Lopez, Jim
Fifield, Walter Yetnikoff and
Michaoel Dornemann will all be
jealous of this deal.

PolyGram may not see much of
Chris Blackwell but it will still get
plenty for its money. As one Isiand
old hand observes: “You don't see
him hanging around the office but
there is absolutely no doubt that it
is his company. His influence is
apparent from top to bottom.” And
while he is still perceived to be ot
the cutting edge of the create area
of the music industry, it's worth
noting that he has a depth of
expernience born of the fact that he
has been around longer than all
but a handful of executives
operating now. He had his first
dealings with what is now o
PolyGram company in the early
Sixties and, coincidentally, David
Fine is one of the few people who
go back further than that with
PolyGram. Blackwell also reckons
that with management in place of
the calibre of Clive Banks in
London and Lou Maglia in New
York, the company has built up “a
huge momentum” that will not
carry such double-edge perils
within a large company.

Of course if's sad to see such an
independently minded, creative
force pass into the hands of a
major. Of course it's sad that the
business environment does not
allow companies to take risks and
prosper as assuredly as they once
did. But could Island have carried
on as it was? | doubt it. Blackwell's
move is a practical recognition of
the realities of the market. Just as
he redlised back in 1964 that
Millie’s My Boy Lollipop was too
big for him to Kondle ond licensed
it to Fontana, he now perceives
that Island is “too big to be small
— too small to be big”.

He doesn't believe he is
sounding the death knell of the
indie label. “But what has changed
is that it is now possible to operate
as an independent within o ﬁurge
company,” he observes and points
out that in recent times Island has
not been competing so much with
fellow independent companies, but
more with, say, London which is
also part of the PolyGram
empire.

Indies may have changed but,
more significantly, the majors have
changed their outlook to embrace
the indie ethos and, more cynically,
the artists.

JUST WHAT the doctor ordered:
PolyGram'’s international market-
ing managers present The Cure
with gold discs.

ing director Rupert Perry and rose
grower Bemard Derand give Paul
McCortney the birthday gift of a
McCortney rose and a gold disc.

[ ? @;.
vt s

NIGHTINGALE SINGS: Nightin-
gale Records toasts its new signing
Johnny Spurling.

95 8 FM T
1548AM |

HEART AND gold: No Sweat re-
ceive gold discs for rish sales of

their single Heart And Soul.

ONLY THE best: Booze ‘N’ Blooze
win the Banks's Mild Ale Best of
Blues contest.

GOLDEN BOY: Bobby Brown re-
ceives a platinum disc at HMV Ox-
ford Street.

TAKING THE Mick: Bros get in on
the act with Capital Rodio’s Mick
Brown.

John Ogdon

THE DEATH of UK pianist John
Ogdon last week from broncho-
pneumonia aged 52, came as a
sad conclusion to a life which be-
gan with such natural promise but
which was studded with periods of
genius and periods of mental ill-
ness.

Certainly the best-known British
pianist of the post-war period, he
combined a mammoth technical
accomplishment with an inventive
and original musical mind which
made him tackle not only main-
stream works but difficult reper-
toire from Liszt to some of the most
taxing works from the twentieth
century.

Ogdon first made an impact
upon UK concert audiences in
1958 with a striking performance
of Busoni’s Piano Concerto in the
Proms. But he rose to international
acclaim when he won joint first
prize in the prestigious Tchoikovskz:
Piano Competition in Moscow wit
Viadimir Ashkenazy in 1962.

However, his career was inter-
rupted by re-occuring attacks of
schizophrenia, and his life, which
he shared with his wife, the pianist
Brenda Lucas, was a turbulent one
as the dramatised TV documentory,
Virtuoso screened last yeor show-
ed so clearly.

Nevertheless, he was still a re-
markable pianist, moking worth-
while recordings of Beethoven and
Chopin for Pickwick’s IMP Classics
in recent years, and putting on disc
also the notorious and lengthy
sonata Opus Clavicembalisticum
by Sorabii.
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FINAL DAMNATION

‘THE ULTIMATE DAMNED' RELEASE DATE 21ST AUGUST 1989
CONSUMER ADS AND COMPETITIONS IN Q, KERRANG, RAW, SOUNDS.

AVAILABLE ON FIVE FORMATS
LP — ESSLP00O8 £3.65 ¢ MMC —- ESSMCO008 £3.65 e¢CD - ESSCDO008 £6.25
LIMITED EDITION GREEN VINYL ESCLP008 £3.98 (INCLUDES POSTER)
LIMITED EDITION PICTURE CD ESPCDO0O08 £6.50
ORDER NOW FROM YOUR CASTLE REP OR B.M.G. TELESALES ON: 021500 5545

-~

) ALSO AVAILABLE ON HENDRING STEREO VIDEO HENZ2 2 150
e




