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Pinnacle's 'rags to riches' story 
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Pickwick gets 
aggressive 
PICKWICK IS aiming to make il mark in the wortd. Opening the Pickwick group annual sales conference, chairma and chief executive Ivc Schlosberg made a commitment t move "fast and furiously" into th inte™- 1 ' ■ 
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Pastoral Mass in F major, Op 147 Degler ■ Linden • Rauachkolb • Clayton 
Choir & Orchestra of St Michael's Munich. Ernst Ehret World-premiere recording 
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Aspects Of Love 
— the campaign 
POLYDOR LAUNCHES a TV ad- vertising campaign this week to tie- in with the release of Andrew Lloyd Webber's Aspects Of Love 

The o ■ campaign breaks ii , Central, HTV and TSW be tore rolling out nationally. There will also be radio ads in the London area as well as ads in the Daily Mail, Evening Standard, Guardian, The Independent, Mail On Sunday, The Observer and Daily Express. There will also be a national window display campaign. 
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• W1ENERWORLD IS supporting the release of its 10-cassette The Decade Of Music Video series with a SVbm TV advertising campaign which breaks in Granada on Octo- ber 2. There will also be press advertis- ing in national, reqional, music and video press, winJow displays and a free video offer for customers. 
• A CERTAIN Ratio will be on tour throughout October in support of their A&M album Gooa To- gether, released at the end of Sep- 
• THE BEACH Boys will be per- forming in the UK to support the Capitol release of their new album, Still Crusin', this weelc A single of the same title, featured in the film Lethal Weapon II, is released on September 11. 
• BMG/RCA IS releasing the Don Williams album. As Long As I Have You, on October 9 to co- incide with a UK tour by the artist. 
• THE V/OOD Children will be on tour during October to back the Demon Records release of their al- bum, Shopaholic, which will be ad- vertised in the music press. 
• THE SILVERTONE label is re- leasing the Loudon Wainwright III album, Therapy, on September 18 
1? t

CO'nc^e Wainwright's UK 
• THE INDIAN Givers album, released by Virgin •in with the group's 

MFP's success mirrors 

low- and mid-price boom 
AN ILLUSTRATION of the strenath of the low- and mid-price martet is being given with the announce- ment by Music For Pleasure of 100 new titles across 1 2 different labels at its annual sales conference. General manager Roger 

"Catalogue is the lifeblood of the record industry and our success is proof of this," he added. Among the product highlights were new Fame mid-price titles from Wings, The Stranglers, Talk- 

ing Heads, Eddy Grant, Duranduran and Joe Cocker, and low-price titles from Matt Monro, Edith Piaf, Demis Roussos and The Shadows. 
• A comprehensive guide to key pre-Christmas product will appear in MWs October 14 issue. 

Manweb plugs 
north-west gigs 

north-western electricity board Manweb is spending £100,000 on gigs and other events before the end of the year. The Manweb Music Machine will support gigs at the Royal Court Theatre in Liverpool, showcase gigs and a tour circuit that will en- able local bands to play outside their own area. In addition, Manweb will be sponsoring pro- grammes on ILR stations Radio City and Marcher Sound. The board says each of the events will be backed by press ad- vertising and promotional material including leaflets and posters. 

Brewer invests 
in pub rock 
A STEP towards the re-birth of the pub rock scene is being taken by London brewer Taylor Walker with the opening of a new concert venue with a capacity of 400. The brewery soys it has spent more than £350,000 on The Plough at Kenton near Wembley, a refurbishment which includes the installation of a new sound system. Says landlord Malcolm Roberts: "Pubs with live music are becoming more and more popular. People certainly want to see bands play live — that's why the music pub 1 L:ggerand big- Plough." 
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• WHAT IS claimed as the "big- 
Ipguing^in the worid is being as- sembled to implement the new membership agreement of the Mechanical Copyright Protection 

Under the agreement, publishers and copyright owners have given MCPS the role of licensing every track to come on the market. In a bid to ensure those licences are properly administered, the organ- isation has gathered a pool of ex- pertise under former Gallup charts manager Godfrey Rust. Says Rust: "We've got a team of 26 and all but five or six were re- cruited for their expertise in various areas of music. It's the biggest ex- pert team working in music cata- loguing anywhere in the worid." Another part of Rust's responsi- bilities will be to exploit the product data base of the National Disco- 
lor marketing during t^e next 1 8 
• PINNACLE IS expanding its Recuts dance label sales team as a result of recent singles success, It will now have a dance strike force of four under the guidance of tele-sales manager Paul Swinnerton and label manager John Sharp. The team comes into operation from September 4, 
due to our expansion, the increase in our chart success and our on- going commitment to pre-selling singles. I suppose we are going the opposite way to most majors in giving the single more promi- 

S I C A L 

EMI HAS appointed Terri Ander- son as public relations director. She becomes the company's first female director ... Changes at Vir- gin: former CBS marketing man- ager Mark Williams becomes general manager, Elly Smith is head of artist development follow- ing her post as head of marketing and Rick Carter becomes director of operations as well as head of production. At AVL, Mathew Aus- tin leaves London Records to be- come head of promotions ... Moves at MSD/Collins: Tony Palmer becomes managing direc- tor of the new MSD/Collins Child- ren's operations, Anne Miles is ac- quisitions director, Tony Carne is marketing director, Jackie Leighton is publicity manager for Children's audio/visual, Gilfy Vin- cent is senior product manager for Audio, Roger Bull is senior product manager for Spectrum CRO and Collins Special Interest Video, Alan 3r label m sr for Booth is Collins Classics, O'Donaghue is Tempo product manager and Darren Kinnersley- Hill is MSD Video and Tempo Video product manager At MCPS, consultant Godfrey Rust becomes controller product data base, Brian Allaker is controller repertoire and international, Mark Isherwood is controller general li- censing and John Rowe is secre- tary of the tariff committee ... Product manager Rob Stringer 

r, 12", CD.5 & 7" POSTERBAG 
their US smash hit now available in the UK Call BMG Telesales 

on 021 500 5678 
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CD Pirates 

problems is that many people in CD manufacturing have no music industry background. Of the need for the new group, IFPI anti-piracv co-ordinator Ian Haffey says: "The manufacture and sale of illegal CDs is a growing menace but the industry is banding 
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Ellis steps in to smooth 

retailers' ruffled feathers BPI CHAIRMAN Terry Ellis is Our Price's David Clipsham seeking to "build bridges" be- says; "I am, in general terms, tween record companies and in favour of the £9.99 price retailers and maintains that point for all the psychological 
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rates yet to warns cautious BPI 
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NEW YORK: Doug Morris, president of Atlantic Records since 1980, has been named chief operating officer of the company. The additional title ' isibilities are s as part of grooming the execu- 
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THE STORY SOFAR... 

VOLUME 1 
VOLUMES 

aHARD 'N' HEAVY; VOL2| Compilation/1 hr 15min/£6.99 f PMI MVP 99 1188 3 
—-v—• •—J v tmm 

ORIJ^S FII^1a^ND>D^I.1^ARD HOCK 
& HEAVY METAL VIDEO IVIAG 

THE BIGGEST, THE BEST, THE FASTEST! 80 Minutes of Uncensored Volume Video featuring QUEEN, ALICE COOPER, GUNS N1 ROSES, CINDERELLA. KISS, QUEENSRYCHE, MEGADETH, JIMI HENDRIX and much more.. ORDER NOW FROM EMI TELESALES nn 
on 01-848 9811 HI 
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★ £200,000 INITIAL TV CAMPAIGN • CENTRAL • GRANADA • 
YORKSHIRE ■ STV • GRAMPIAN • BORDER • ANGLIA • LONDON ■ TVAM 

★ 4 FULL PAGES IN JUST SEVENTEEN FROM SEPTEMBER 13 
★ FULL PRESS & PR CAMPAIGN COVERING ALL DAILY & 

NATIONAL NEWSPAPERS 
★ FEATURES & COMPETITIONS ON MOST CHILDREN'S POP SHOWS 

JUST SEVENTEEN HEAKTBtAfS 
ALBUM FARE 1 • CASSETTE FAREC1 • CD FARECD1 

DISTRIBUTED THROUGH PINNACLE 0689 73144 
ELECTRON HOUSE, CRAY AVENUE, ST MARY CRAY, ORPINGTON. KENT BR5 3PN TELEPHONE; 0689 70622 • FAX: 0689 78269 

IIV: 
Park Lome 111 Park Road London NWS Tel: 01-402 7411 Fax:01-706 4130 
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Dealers attack BPI's 
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CBS SPECIAL PRODUCTS 
ARE PLEASED TO ANNOUNCE THE FOLLOWING 

CATALOGUES ARE NOW AVAILABLE FOR LICENSING IN THE U.K. 

BILLY WALKER CHARLIE MCCOY KRIS KRISTOFFERSON ROY ORBISON BOOTS RANDOLPH GRANDPA JONES 

r^RiCOROS—| 
VIRGIL FOX HARRY JAMES BIEJ 

RONNIE MILSAP THE SHIRELLES TOMMY HUNT 

" RAY EBERLE ITZHAK PERLMAN NELSON RIDDLE 

e- 

GEORGE JONES GENE PITNEY THE PLATTERS MELBA MONTGOMERY 

KINGSMEN CHUCK JACKSON MAXINE BROWN ROGER MILLER THE CHAMPS RONNIE MCDOWELL THE KENDALLS KNICKERBOCKERS 

_ CAB CALLOWAY " DUKE ELLINGTON TERESA BREWER ANITA O'DAY 
Also FOUR STAR, TERESA GRAMO- PHONE, JEFFER- SON JAZZ, BULL- DOG and many others... 

CBS SPECIAL PRODUCTS 

f°riUoh!r l"format,on regarding availability in the U.K. contact Barry Hatcher CBS Records 
l7;1o9 l0h0 ^qoare' London W1V 6HE M 01-734-8181. All other territories contact BOkun CBS Special Products. 51 West 52nd Street. New York, NY 10019 • 212-975-503V Fax 212 975 6805 
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Not Available on Record 

Not Available on Cassette 

Not Available on CD 

Only Available 

On Video!,,., 
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The Biggest Music Video 

Project Ever Produced, 

Hits The Streets On 29 September! 

The iecode of Miisic Video 

it Over 130 Hit Music Videos : 
* Over 100 Top Nome Artists 
it Virtually every track is a Top Ten Hit and 

and logo. They 

Rdeo^D^e" ★ No campaign driven by TV adverti! 
★ Dealer price held at £6.95 Retail Price £9.99 each ^eo^DaS ★ This is the biggest music video 

is:::- 
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Stock in depth and order now— CaSI 
Distributed Exclusively By 
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Video 

T/ie Campaign 
★ Guaranteed £500,000 rate-card spend (on a national equivalent) commencing in Granada on 2 October 1989 rolling out nationally. 

Both 30 second and 10 second spots used on a 2:1 ratio. 
•jc Double page advertising in Press. ★ Superb four colour A2 posters distributed to the 

if Full PR campaign targeted at National and Regional Consumer Press as well as specialist Lifestyle, Teen, Music and Video magazines. 
Competitions with high value prizes in National Press, TV and Radio. Prizes supplied by NEC, The Japanese Electronics Giant. 
★ On-pack incentive offering customer free video for collecting whole series. Every video price-stickered spotlighting free video offer. 

Prestige West End window displays. 
if 0898 Phone-in number advertised in National Press for consumers to sample the music from each year while promoting the videos motivating people to go into stores to check-out the series. Call 0898 600 550 from 25 September (calls charged at 38p per minute peak 25p per minute off-peak). 

if 'Bring The Eighties Home' — Full national media tour by The Producers concentrating on National and Regional Press and Independent and Local Radio. 

WATCH THIS SPACE! 

the Eighties Hotline on 01-368 6668 
y^ienegwoRLD 
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I , VIVALDI FOUR SEASONS CFP I 1 Virtuosi Of England CFP40016/TCCFP4006(E) " 0 , DUFtS FROM FAMOUS OPERAS" CFP L 1 Various CFP4144981/CFP4144984(E) 
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tender lover 
the album, cassette and compact disc 
now available on uk release 
meg 6064 ■ mege 6064 • dmcg 6064 

it's no crime 
the single 
available on extended mix 12", 7" 
and compact disc single 
meat 1366 • mca 1366 • dmcat 1366 
produced by l.a. and bobyface 
for La. face inc 
order through polygram order desk 01-590 6044 

.vgty 
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PLAY IT AGAIN 
S I 1 
GENEiAIES 
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THE YOUNG GODS 
HE YOUNG GODS ON TOUR 
2.io LF 
3.10 L O/N'/D'O N . S 0 .1A . S . 
4.10, WALLSALL. JUNCTION 10 5 1 Q'/H U L ,L:^K A 0 E^L P'HT 
6 l|J M A N C H E S TEH . BOARDWALK 
8 10 H U D D E R S F 1 E L D . POLY 9 1 0' ,M 0 R E C 0 M B E GARDENS 
0.10 E DIN B U RG H . T HE VE N U E 
1 . 10 : GLASGOW. COLLEGE OE TECHNOLOGY 
2.10 NEWCASTLE. R I V E R SI D E 
4.10 BRIGHT O N . 7 A P C L U B 
5. 1 Q. S 0 U T H A M P T 0 N . U N 1 

WENT 

d: GRUMH.. 'A HARD DAY'S KNIGHT' 
a:GRUMH 

BIAS 140 LP/CD/MC 
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