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HMV unveils first video shop 
HMV'S ASSAULT on the video experiment, but to soy that custom market is moving into another gear has exceeded our expectations with the opening of the chain's first would be an understatement." stand-alone video store. McLaughlin says the concept will The shop is in Market Street, be extended to the rest of the UK Manchester, and managing direc- if it is successful in Manchester, tor Brian McLaughlin comments: • McLaughlin is pictured (above, "We're after the Woolworths and left) with store manager David Smiths market." Pryde and HMV's northern region- He continues; "This store is an ol manager Gordon Dick. 
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No More Mr. Nice Guy 
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SOLUS • CENTRAL • LL=^=[J GRANADA YORKSHIRE 
8th November - 1st December 

|(j^j| SOUTH LONDON ANGLIA 
8th November - 24th November 

yTyjl NATIONAL TV ADVERTISING 
week commencing December II together with the continuation of the 
launch campaign through December in selected major TV regions. 

SmONGER 
CASSETTE COMPACT DISC RECORD 

includes hit singles 
BEST OF ME LEAN ON YOU JUST DON'T HAVE THE HEAR! 

B 
ORDER NOW FROM EMI TELE-SALES: 01 848 0811 
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throughout December to promote their new album on Vertigo, Per- fect Remedy. 
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Record breaker ► FROM PAGE ONE year-on-year growth." It is the rise in sell through video sales that has taken many retailers Bob Bar 

we are selling 50 copies of Rain Man over one weekend. It is in- credible," he says. The multiples hove also noticed an increase in sell through video 
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Sony Classics backs technology 

to capture European market 
and a main repertoire source when Masferworks headquarters from Sony Classics launches in February. New York to Hamburg. "One can Gunter Breest, managing direc- do classical music only from a desk tor of CBS Masterworks — soon in Europe, where it all started," he to be re-named Sony Classics un- explains. "This is where the real der the Japanese electronics thing happens, giant's takeover of the old-estab- "CBS is an American company fished US label — says he is acutely which has had a pretty strong aware of Europe's historical and home market for over 20 years, continuing importance in the dassi- But as far as Europe is concerned 

star European artists — the Berlin Philharmonic conducted by Giulini, Levine, Mehta and Abbado will feature high on early releases, as will a resumption of the interrupted but much praised Puccini opera cycle with Maazel conducting the Vienna Philharmonic. Europe is also where the label will be look- ing tor new signings. A strong American A&R profile 
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BRIEFING 
BRUSSELS; EC vice president Martin Bangemann is re-stat- ing his intention for a blank tape levy to be introduced across the European Commu- nity. In a letter to BIEM presi- dent Jean Loup Tournier, he says home copying without re- muneration is "clearly prejudi- cial to the rights or interests of the various copyright holders". 
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YULE TIDE MIX 
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CS>MJL Ipclclz ip YAJU 
STRICTLY LIMITED EDITIONS 

RELEASED MONDAY DECEMBER II th 1989 
ORDER NOW FROM PINNACLE: (0689) 73144 

FIRST EVER 
OFFICIAL 

7 PICTURE DISC 
PWLX 46 
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7" MFD 003 MFD 003 5018581003070 

The Ultimate Christmas Party 
SINGLE 

"ttT'S P4RTY ftUlD WN® 
12" MFDT 003 MFDT003 5018581003063 CASS MFDC 003 MFDC 0035018581003087 CD MFDCD 003 MFDCD 003 5018581003025 
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"Let's Party" Marketed and Distributed by BIG WAVE via B.M.G. 
BIG WAVE Telesales: 01-944 0010 
For all your Bunny Christmas Gifts 

B.M.G. Telesales: 021-500 5678 
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A LITTLE LOVE 
(WHAT'S GOING ON) 

US TOP TEN DANCE HIT 
MIXED BY 

BEN LIEBRAND 

OUT NOW 
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A LITTLE LOVE (WHAT'S GOING ON) 

7" CHALK 5 12" CHALKT5 
DISTRIBUTED BY PINHACLE 
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J The Angel And ^ 

the soldier boy 

THE ANGEL AND THE SOLDIER BOY is an exquisitely animated film featuring an original music score by 
Clannad. Based on the best-selling book by Peter Collington, the film was produced by Joy Whitby, creator of Playschool and Jackanory, and directed by award-winning animator Alison De Vere. It has been over a year in the making and contains more than 50,000 individual drawings. 
THE ANGEL AND THE SOLDIER BOY is a beautiful story full of heroism and emotion and is destined to become a classic for children of all ages. 'In the quiet of the night, while a little girl sleeps, pirates rob her piggy 
bank and kidnap her toy Soldier Boy. Plucking up her courage, the Soldier s friend, the Angel, sets out to make a daring rescue . . .' 
THE ANGEL AND THE SOLDIER BOY will be premiered at the Royal Manchester Children's Hospital. 

TELEVISION RIGHTS have been bought by the BBC. 
'A DREAM IN THE NIGHT - THE THEME FROM THE ANGEL AND THE SOLDIER BOY' by CLANNAD is now available as a 7" single. 

THE ANGEL AND THE SOLDIER BOY SOUNDTRACK ALBUM with music by CLANNAD and the story narrated by TOM CONTI, will be released on December 11. 
THE VHS VIDEO will be released on December 18. 

TV ADVERTISING - National TVAM 26 December - 7 January. Further spots in prime family viewing during the Christmas period. 
NATIONAL PRESS and MAGAZINE ADVERTISING. 

NATIONAL DISPLAY CAMPAIGN. 
FULL PROMOTIONAL SUPPORT. 

7" single; PB 43373 Album: PL 74328 Cassette: PK 74328 Compact Disc: PD 74328 VHS Video: 790 329 
ORDER FROM BMG TELESALES on 021 500 5678 or your BMG REPRESENTATIVE or WHOLESALER. 
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PMV hunts different prey 
by Selina Webb IF MUSIC video is to sit along- side records, tapes and com- pact discs as the much-touted fourth format, it's lime to ex- plore further than the top 10 pop titles for the under-24s. That's the view at PMV International which is geared up for global marketing of a wide spectrum of titles. "Music video has to span all tastes and age groups if it is to be- come the fourth format," says Jim Greenhough, PMV director of rep- ertoire, exploitation and produc- tion. "At the moment the primary music video buyer is under 24. These ore the people who have grown up with the advent of the promo clip and are used to seeina pictures with their m the older ones didn't that this product was but now they're r 

That's not to say that PMV has abandoned the popular end of the 
nel 5 in the UK hove included Texas, Swing Out Sister, Bon Jovi and Wet Wet Wet. but, in contrast, there are plans for a jazz collection with its own label identity using the PolyGram Verve logo, plus a series of ambient travelogue titles and more videos for the MOR, nostal- gia and specialist markets. The company has already had MOR success with its James Last release last Christmas. "Our aim is to establish an inter- national video market and every- thing we do is geared to establish- ing that market," says Kelly. "In- stead of just releasing top 10 artists 

'We definitely think in terms ot the whole international market," adds Kelly. 'We've worked very hard at really establishing all the 

released in all territories — but there is a general trend towards more boundary crossing. Best-sell- ing French singer Mylene Farner and Italian rock guitarist Zucchero are both selling videos outside their 

ELEGANT PORTRAIT shots blend harmoniously with vivid neons in Boy, the new promo from director Alexander Keiller. Intercut with a selection of casually posed Joe Soaps, Keiller presents Tarn Tarn duo Soho in performance and crisp close-up. The superimposed West End neons float past to pro- vide surprising contrast to the mut- ed tones of the studio shots. Defying a modest budget to cre- ate the stylish clip, Keiller acknowl- Boy was produced by Pressure edges that the striking identical Productions where other promos twins made an enjoyable subject. have recently been completed for "It was almost like filming statues," Silver Bullet, Kitchens Of Distinction he says. and Distant Cousins. 

MUSIC VIDEO 
KYUE MINOGUE: Kylie The Videos 2 

Hungary than breaking Bon Jovi in 

at- 1212 15 
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13" 3 
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The 

Charts... 

THE IN-CONCERT VIDEO 

GLADYS 

^ KNIGHT 

Including MIDNIGHT TRAIN TO GEORGIA THE WAY WE WERE I HEARD IT THROUGH THE GRAPEVINE BEST THING THAT EVER HAPPENED TO ME EVERGREEN 
NEITHER ONE OF US I CAN SEE CLEARLY NOW HIT THE ROAD JACK 

Go On - Call Parkfleld on 01-368 6668 and ask for Gladys! 
WNR T062 Dealer Price £6.95 Recom y^ieneRwoRLD 
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WELCOMES 

CHEf 
THE STORY BEHIND THE MILLION SELLING ALBUM 
RAW LUKE SO SH B 
SIX FULL LENGTH TRACKS 

BUFFALO STANCE 
iV!AfyCH!LD 
kisses osy the wisyo 
INNA CITY SVIAMSWA 
SO HEKE I COWSE 
BUFFALO BLUES 

+ 
LIVE FERFOBWIASyCES 
RECORDING SESSIONS 
INTERVIEWS 

RELEASE DATE 11 DECEMBER 1989, TV ADVERTISED IN LONDON, TVS, GRANADA 
AND HTV FROM 11 DECEMBER 1989. NATIONAL PRESS ADVERTISING. MUSIC 
PRESS ADVERTISING, MAJOR DISPLAY CAMPAIGN, NATIONAL FLYPOSTING. 

THE RISE OF IM EIM E H CHERRY - THE ¥IDE© 790335 
ORDER FROM BMG TELESALES ON 021 500 5678 OR YOUR VIDEO WHOLESALER 
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TO BE PRESENTED AT THE AWARDS LUNCHEON 
THE GROSVENOR HOUSE 

MONDAY 
26 FEBRUARY 1990 

AWARD CATEGORIES REQUIRING NOMINATIONS Best Sleeve Design Award Best Musk Week Advertisement Award Best Consumer Press Advertisement Award Best British Music Promo Video Aword The Marketing Award For Records, Cassettes & CDs CLOSING DATE FOR RECEIPT OF NOMINATIONS: FRIDAY 22ND DFCEMBER AWARD CATEGORIES NOT REQUIRING NOMINATIONS The Market Share Awards Top Album Award Top Single Award Top Dante Album Award Top Dante Single Award Top Indie Distribution Album Award Top Indie Distribution Single Award Top Compilation Album Award Top U.K. Recording Studio Aword Top Publisher (Individual) Award Top Publisher (Corporate) Award Top Producer (Albums) Award Top Producer (Singles) Award Top Music Video Award Top Sell-through Video Award Top Full Price Classical Album Award Top Mid-price/Budget Classical Album Award Top Crossover Classics Album Award Top Country Album Award The Strat Award For Exemplary Setvite To The Music Industry SPECIAL VOTING ARRANGEMENTS The Leslie Penin Award for PR (judged by a panel of music journalists - PRs notified by the editor) Plugger Of The Yeor (Radio) Award (special poll of radio producers) Best Record Distributor Award (special poll of retailers) 'Best Recording Engineer (judging process overseen by Studio magazine) 

CONTACT AVRIL PEYTON OF EMS ASSOCIATES LTD FOR YOUR AWARDS BROCHURE INCLUDING NOMINATION AND TABLE RESERVATION FORMS ON THE MUSIC WEEK 'HOTLINE' 01-379 0506 

30 YEARS OF 



Sleeping Argo wakens with repertoire brief 
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M I D E M 2151-25th JANUARY 1990, Palais des Festivals, Cannes, France. 

IT'S NOT TOO LATE... 
To attend the World's leading Music Marketplace 

and advertise in the MIDEM daily news. 
Phone Peter Rhodes, today, on 01-528 0086. And become part of a success story. 

International Exhibition Organisation, Metropolis House, 22 Percy St., London WlP 9FE 
Telephone: 01-528 0086 Fax: 01-895 0949 Telex: 920173. 

MUSIC WEEK 9 DECEMBER, 1989 


