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IT'S LUCKY number five ... lucky that is for the seven acts featured on this exclusive fifth Music Week CD promo, some of whom are profiled in print on p28. A big thank you, as ever, to record companies for supplying individual tracks, to the music publishers for their co-operation, and to COPS and SNA for their manufacturing skills. Hear it ... 

| Margaret urlich 
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THE UK ADDRESS FOR SNA FRENCH - MANUFACTURE CDS 

THE STUDIO, KENT HOUSE STATION APPROACH, BARNMEAD ROAD, BECKENHAM, KENT BR3 1 JO 
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AVL keeps 
reshuffle 
in the family 

Choriie Dimont becomes man- aging director following Jeremy Marsh's move to WEA. Dimont has been with Virgin since 1977 and 
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Fisntrax fills CBS's 

music publishing gip 
A MULTI-MILLION pound pack- without a catalogue or structure. successful management team age of expertise and copyrights is j. Those areas are now to be filled working under the CBS banner, being bought by CBS/Sony to fill | with the proposed purchase of Both Filmtrax and CBS decline to the vacuum it created when it set | London-basea Filmtrax for be- comment on the matter at this 
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Pl¥ reshapes 
os fempin quits 
RESTRUCTURING AT PolyGram Music Video has led managing di- rector Geoff Kempin to leave the company. A statement from PolyGram's senior vice president, Michael jltofthere- 



ROBERTSON TAYLOR are proud to have been the appointed Insurance 
Brokers for the 1989 World Tours by: 

BON |OVI ELTON )OHN PAUL McCARTNEY PINK FLOYD 
U.2. THE WHO THE ROLLING STONES 

ALL ABOUT EVE ALEXANDER O'NEAL ANDERSON, BRUFORD, WAKEMAN, HOWE ASIA 
BANANARAMA BARBARA DICKSON BIG COUNTRY BILLY CONNOLLY BLACK BLACK SABBATH BLOW MONKEYS BOBBY BROWN BOY GEORGE BROS BROTHER BEYOND BRYAN FERRY 

DEACON BLUE DEBBIE GIBSON DEF LEPPARD DURAN DURAN 
ELVIS COSTELLO ERASURE EURYTHMICS 

We have also placed Insurance during 1989 or the following artistes, amongst many others.- 

JAMES LAST 8, HIS ORCHESTRA (ETHROTULL JEFF BECK / STEVIE RAY VAUGHAN JODYWATLEY JONATHAN BUTLER JULIA FORDHAM JULIAN LENNON 
LEVEL 42 LOVE & ROCKETS LIZA MINELLI 

PAVAROTTI PET SHOP BOYS PRINCE PUBLIC IMAGE LTD. 
R.E.M. RICKASTLEY RODNEY DANGERFIELD 

SAMMY DAVIS JNR SHIRLEY BASSEY SIMPLE MINDS SIMPLY RED SPANDAU BALLET STEVIE NICKS STING SUZANNEVEGA 
T'PAU TERENCE TRENT D ARBY THE ALARM THE B52's THE CHRISTIANS THE CURE THE DAMNED THE KINKS THE MISSION THE PRETENDERS THE SCORPIONS THE SHADOWS THESTRANGLERS THE THE THE WATERBOYS TIN MACHINE TOM JONES TOM PETTY 

Greenbelt Festival Reading Festival Glastonbury Festival 
...ANDMANY PROMOTERS. AGENTS. RECORD 8^ PUBLISHING COMPANIES, STUDIOS, PA fL LIGHTING COMPANIES MERCHANDISERS 8, PRODUCTION COMPANIES TOO NUMEROUS TO MENTION. 

'w ,r-^ 1990 WOR BY 
TEARS FOR FEARS PHIL COLLINS 

CLIFF RICHARD ERIC CLAPTON 
PLUS 

THE SILVER CLEF AWARD WINNERS 
KNEBWORTH FESTIVAL 

BRITS 1990 AWARDS CEREMONY 
EXPERIENCE COUNTS! 

ROBERTSON TAYLOR INSURANCE BROKERS LTD 
NEED WE SAY MORE? BOB TAYLOR MARTIN GOEBBELS 33 HARBOUR EXCHANGE SQUARE LONDON E14 9GG TEL: 0I-538-9840 TELEX: 913399 FAX: 01-5 38-9919 

WILLIE ROBERTSON 55 FULHAM HIGH STREET 
LONDON SW6 3JJ TEL: 01-731 1454 FAX: 01-736-4803 

PAGE 2 MUSIC WEEK 20 JANUARY, 1990 



What Whitehall wants for PPL 
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TRAX HAS grown out of of- 
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@ A £500,000 advertising campaign supports the release. 
@ Prime-lime television advertising heads the campaign. 

@ Adverts in The Sun, The Mirror, Daily Express, Daily Mail, 
The Star, Today and Daily Record. 

® Adverts in; Screens, Video Viewer, Video Duyer, 
Video Times, Video Monthly. 

@ Massive publicity involving Schwarzenegger look-a-likes 
and joint promotions with national press. 
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ast year WEA artists 
earned 677 Gold and 

Platinum Certifications in 
33 countries outside of the 

United States. These 175 artists 
came from America, England, Italy, 

Canada, France, Japan, Malaysia, Spain, 
Australia, Brazil, Germany, Hong Kong, Ireland, 

Mexico, Philippines, Sweden and Taiwan. 
Congratulations. We wish all of our artists even 
greater success in the 1990$ 
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Bown fow way 
FrorrMine is coming yotsr wary. This week we embark on a series «ri fecriores looking at the way independent retailers SO in f® the towns and communities they trade in. Over the coming months, we'll he asking how you cope with the competition, what makes the market you work in ditfferent (from the others and what tactics and strategies you adopt to stay in the black. We begin with Basimgstoke, and we aim to visit every region and every part of the UK. To make sure we come your way, write to 

'To be honest, we find that a lot of the people that come into our store don't like Our Price because, they say, they can't get what they want there. Over the years, you build up your regular customers." For NSS, these include about 15 local DJs and many do fans. "I think in many casi 

Classics come to 

Milton Keynes 
by Nicolas Soames THE MILTON Keynes Chamber 
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e a number of symphonies, of which survive in a chaos ra is not a name that in- of numberings. The Milton Keynes nmediate feelings of confi- Chamber Orchestra has coupled •. ir— l..i ^ Symphony No 8 (1828) and Sym- phony No 10 (1832) to make a 
)kes immeaiare reenngs or conn- snce in its recordings but its first sc of English music has brought 
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= FRERE CHOLMELEY 
LONDON. MONTE CARLO. PARIS. MILAN, BRUSSELS 

LEGAL SERVICES TO THE ENTERTAINMENT INDUSTRY 
FRANK PRESLAND, NORMAN CHAPMAN, CRAIG EADIE, DAVID ZEFFMAN AND PATRICK ISHERWOOD look forward to meeting their friends at M1DEM 

they can be contacted on board the Adventus, Berth 961, Old Port, Cannes. Telephone: .010 33 93 39 4228 
FRERE CHOLMELEY 

28 Lincoln's Inn Fields, London WC2A 3HH. Telephone: 01-405 7878 Telex: 27623 Fax: 01-405 9056 
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Ail systems g®. Working across the five continents, 

setting standards, increasing stock-turn by provi- 

ding merchandising systems designed to encour- 

age and maximise sales opportunities. From design 

and planning, through shopfitting and on to com- 

mm 
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puterised inventory management. Lift's portfolio of 

products and services are perfectly tuned to enter- 

tainment retailing. In charting your business into 

the 90's, talk to Lift, the result will be profitable. 

LIFT. Systems with future. 
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he laterally thinking Italian 
navigator is one of PDO's heroes. 

We, too, showed sceptics our 
stern, sailed away from conventional 

wisdom and opened up a New World. 
Columbus set sail in 1492, when Europe, 
Africa and Asia were everything there was 
on the whole Flat Earth. 
We set to work in 1971, when the Known 
World of recorded music contained only 
black vinyl, open reel tape, 8-track 
cartridge and the compact musicassette. 
Columbus voyaged paradoxically West 
towards the East, seeking the treasures of 
the Orient by a calmer route than the ship- 
wrecking Cape of Storms. 
Our paradox was to lock pictures and 
music forever inside a shining plastic disc, 

then release them at will in 
their purest form via 

helium neon Laser 
beam swift as 
light and truer 
than the finest 
diamond 
stylus. 

^^V^thout Columbus's discovery, ours 
would have had little purpose. New York 
New York wouldn't be a wonderful town, 
Chicago wouldn't toddle, there would be 

no Beale Street and no Blues, 
no Boston and no Prom, no 
Thomas Alva Edison and no 
phonograph. 
So, no recorded music to put 
on Compact Disc and no 
American market to sell it in. 
Which means the USA, 
Europe and Japan wouldn't 

be celebrating the hundred and 
twelfth anniversary of Edison's S18 
invention by spending $10 hillLon 
on 650 million CDs this year. 

he Flat Earthers 
said the Wright Brothers' 
.spruce and muslin bi- 
plane would never get 
off the ground at Kitty 
Hawk in 1903. 

That's much what they said when we pro- 
mised to encode music digitally as 5 billion 
indentations on a single compact disc, 
then read it by an optical beam bulleting 
round the spiral track like a 200 mph 
sports car in a concrete tunnel with a 
hair's-breadth clearance either side. 
The scoffers were wrong, both times. 

___ 
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ristopher Columbus 

rld was Round. 

So, 

oday, Concorde jets busy music 
executives across the Pond at Mach 2. 
And we feed their CD production needs 
from PDO plants in England, France, 
Germany and the USA, with single- :l country or multi-country mastering, 1 replication, 6-colour on-disc art, 

packaging, distribution and promotion. 

▼ ▼ ilburts and Orville's invention helps 
us cover the music stores of the world, 
from Rodeo Drive to the Rue de la Paix. 
And our turnaround time, from session 
tape or video master to moment of truth 
in-store, is as sharp as a Jungmeister stunt- 
plane in a snap roll. 

Jo, at the head of the industry we 
created, with the state of the art product, manufacturing facilities and serv 
infra-structure, is PDO satisfied? 
No. In the history of discovery, 
one thing leads to another. 
Guglielmo Marconi's wireless 
telegraphic signal of 1895 led to 
radio broadcasting, then television 
and the space-hung net of satellite 
telecommunications that now enshrouds 
the Globe. For us, Laser Disc led to Com- 
pact Disc, CD-ROM, Write-Once Disc, CD 
Video, CD Interactive. And PDO's R&D 
crews voyage on. 
If we revealed what further technological 
landfalls we envisage out there in the 
expanding universe of the Compact Disc, 
sceptics would laugh. Instead, let's discuss 
how we can provide you 
and your artists with the 
perfect Compact Disc 
product and service 
package here and 

now on 
Earth. 

-X JClO 
mply pick up the telephone 

(courtesy of another great discoverer, 
Alexander Graham Bell) and call 
Roger Twynham on 01 948 7368. 
Whatever you want, you won't 
be reaching for the Moon. 

The Compact Discoverers 
PHILIPS AND DU PONT OPTICAL 
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