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PERFECT TIMING 
The launch coincides with a special period in 
time, when consumer interest and 
awareness in The Beatles will be 
unparalleled. 
★ January 1990 — Phenomenal success and 

publicity surrounding 
Paul McCartney's sell-out world tour. 

if 22nd March — Super celebrity launch party 
at a top London venue, 
will ensure maximum coverage on T.V. 
and in the tabloids. 

if 10th April — 20th anniversary of the break- 
up. A major landmark and media event in 
the history of The Beatles. 

if 5th May — A Live-Aid style concert for 
150,000 people, celebrating the launch of 
the John Lennon Memorial Trust. 

if 30th June — Paul McCartney will be playing 
at the music industry's gala 
charity event at Knebworth. 

A MAGICAL CAMPAIGN 
if £500,000 marketing spend. 
if National TV advertising. 
if National press advertising, including a 

colour page in the TV advertised 
Sun Video special on 3rd April (readership 
12 million). 

if Advertising in consumer magazines and 
the music press. 

★ POS including a 10 unit counter display 
box and posters. 

if Editorial coverage already confirmed in major national newspapers 
and leading magazines. 

★ A hard hitting multi-media PR campaign. 

Release date: Monday 26th March 1990 Cat No; 
Price; £9.99 RRP VC 3337-HELP! 

VC 3338 - MAGICAL MYSTERY TOUR 
BB 1000-COUNTER DISPLAY 10 PACK 

Call VC1 telesales now on 0923 81 651 1 
Also available from: S. Gold & Son. Terry Blood Distribution, Parkfield Entertainment, CBS Dublin. Audio Merchandisers. Entertainment U.K. 



HI-FI DIGITAL STEREO 

HI-FI DIGITAL STEREO 
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Featuring The Beatles Hits - P! • YOITVE GOT TO HIDE YOUR LOVE AWAY TICKET TO RIDE-and more! 
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HELP! 
You're Gonna Lose That Girl 

You've Got To Hide Your Love Away 
Ticket To Ride 

I Need You 
Another Girl 

The Night Before 

MAGICAL MYSTERY TOUR 
The Fool On The Hill 

Flying 
Blue Jay Way 

Your Mother Should Know 
I Am The Walrus 

(Specially re-mixed for 
the release by George Martin) 
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7" YZ459,12" YZ459T, CD YZ459CD and Cassette YZ459C 

taken from the CO / MC / LP THE SWEET KEEPER ^ 
ORDCRFROM THEWkA tELE ORDER DESK ON 01-998 5929 OR FROM YOUR WEA SALESPERSON DIStltlBUtED BY WEA RECORDS LTDO A WARNER COMMUNICAtlONS CO mi. 



gisa stansf ieid — w®ted3 
best british new©®raieir 

1990 brit award© 

lisa stansf ieid — woted recordingj artist ©f fiG^e ^ear 
variety club of great fbrataira 

lisa stansf ieid — a0i arosuirad the world raomaraated as 
best contemporary ©oirag 
1969 Ivor noweilo award© 

lisa stansfield — affection 
has sold over 3/am in the UiC In Just 3 month© 

lisa stansf ieid — is all 
around the worldL n®n 1 in © countries 

lisa ©tan©fieid3 — i© currently taklnsi the u©a 
^y storm 

lisa ©tansf ieid — iowe <St congratulation© 
frcin ail at arista 

and It5© ©till only february 

contact promotions person or from bmg telesales or» oai BOO *5678 
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Bootleg Beatles CDs 
A Warning to Record Retailers from EMI Records Limited 

EMI Records will tc 

n Europe, and are being offered 
June 1962 which do not bear the EMI Records 01-486 4488 who will 'ings. 

(und recording copyrights. 
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Up the liHction 
DISCOVERY RECORDS is combin- followed by a shop in Manchester, ing its two retailing companies to Meanwhile, signs with the new form a single record shop chain corporate name wHI be installed a 
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7" MFD 004 12" MFDT 004 CASS MFDC 004 CD MFDCD 004 
5018581004077 5018581004091 5018581004084 5018581004022 

^ SOUNDS ^ 

Sl/NNY TO 
RELEASE DATE: 5th March Marketed and 

BIG WAVE Telesales: 01 944 0010 Distributed by 
*Srtm%K All enquiries regarding merchandising write to: Big Wave Management Ltd, PO Box 888, London SW17 OVB V 0 Via BMG 
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The Chess label was always at the forefront of musical 

change, always looking for talent, always looking for 

something new. Between the years of1947-1975, the 

Chess brothers took American black music from its 

roots in downhome blues, through to R'n'B to 

Rock 'n'Roll and onto Soul and in turn created one of the 

chapters of popular music that will last forever. This 

unique catalogue has been purchased worldwide by 

MCA and is now subject to its most comprehensive 

re-issue programme ever. Overleaf are the first official 

U.K. releases of the Chess catalogue through MCA, 

available on CD only. 

CHESS and MCA 
ACCEPT NO SUBSTITUTE 

ORDER NOW FROM POL YGRAM RECORD OPERA TIONS. TEL: 01-590 6044 


