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POLYGRAM PRESIDENT David Fine an 

Fine salutes retailers" 

role in PolyGram surge 
POLYGRAM, RIDING high on its 'They want us to have a success- fifth successive year of record re- ful business," says company presi- "   of the UK's dent David Fine. "I remember the 

Dealers slam offer 

public cart refuse 
FEARS FOR their own survival are than they can be bought in the further purchases, being expressed by a group of re- shops. To back their case, the dealers toilers this^week as they face being Now it ' ' ' ■ • ■  - - - 
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Britannia ► FROM PAGE ONE Awards, has some 1 20,000 classi- cal-buying members. Unlike its ri- val, the Bertelsmann-owned Book Club Associates, Britannia is able to buy PolyGram classical product from Germany at the same rate as PolyGram Classics UK which supplies the dealers. In its publicity, Britannia singles out some of its introductory-offer jsrodudas selling a^£4q or £50 

Pickwick forgets Europe 

as profits rise by 33pc 
in Den- have distribution networks which 

BWEfliG 
DUBLIN; A storm of discontent is about to hit the Irish music industry because of provisions contained in last month's Irish budget. With the 40 per cent duty dropped and a reduction in the VAT rate from 25 to 23 the Association of In- 
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Available on ONE album for the very first time, 

1 

ONLY 

» YESTERDAY ♦ 
RICHARD & KAREN CARPENTER'S GREATEST HITS 

Includes 
CLOSE TO YOU • YESTERDAY ONCE MORE 
ONLY YESTERDAY • PLEASE MR. POSTMAN 

CALLING OCCUPANTS OF INTERPLANETARY CRAFT 
TOP OF THE WORLD 

MAJOR HIGH IMPACT TV ADVERTISING CAMPAIGN 
Phase 1 (March 26th to April 6th): London, Central, TSW 

Phase 2 (April 16th to April 27th): Granada, Yorks, HTV, Tyne'Tees, Anglia, Ulster 
NATIONAL PRESS ADS ♦ SATURATION SHOP DISPLAYS 

Compact Disc ♦ Cassette ♦ LP ♦ Video Selection 
AMA/AMC/CDA 1990 AMV 847 

RELEASE DATE: MONDAY, MARCH 19TH 
Order now from: rxsri Polygram Record Operations channel Aft* Clyde Works, Grove Road, Chadwell Heath, JTW IS Romford, Tel: 01-590 6044 

MUSIC WEEK 17 MARCH, 1990 PAGE 5 



Taking talent to the brink 
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MUCH MISSED Man is Hie HHe of a song that we'll be hearing more and more as the John Lennon tribute concert on May 5 
rlannery, it has been recorded by Tony Roberts with the Liverpool Phif- 

The song is published by CaHin Music, whose senior creative man- ager Kip Trevor soys that it came to the company via its unique tie-up to the companv via its uniq with Merseysiae's Amazor 

premises in the centre of the city. Lewis's London-based partner Simon Davis takes care of manage- ment while CaHin handles the pub- lishing. The first fruits of the deal are the group Two Way Street, describ- ed by Trevor as "harmony rock, like Crosby Stills and Nash". The group are signed to MCA Records and a debut album is due later in the year. Founded some 30 years ago by Elvis Presley's publisher Freddie Bienstock, CaHin was caught up in the buying and selling of Chappell Music in the mid-Eighties but now, with its new creative dept headed by Kip Trevor, it is pursuing an active A&R policy. Trevor is assisted in this department by Jane Nesbitt and Andrea Gibb and the company has made several recent signings in the dance and heavy metal areas. Twins, We 2 R, are one team of 
CaHin has high hopes, with the teen- age sisters Sarah and Beckie Milner being produced by Rod Gammons and Youth. On the rock front, CaHin's writers include Steve St James and Valentino. Unusually for a metal writer and singer, St James is a solo artist, but "we form bands around him for gigs", says Trevor. The CaHin A&R chief has strong views on the importance of indie labels in the eaHy stages of a 
goes to d big label, they often find themselves in a queue behind other prtists when it comes to promotion," " He argues. 'When we wanted eorie to .get behind (African er/guiiprist) SE Rogi( 

•om Italy, now based i th something^of the eo jriy Yes . .e adds of a buzz about the four-piece band in heavy metal circles." In a tie-up with a small label, CaHin can often provide promotion- al or plugging support. A key figure here is independent plugger Kim Glover, whom Trevor rates highly. 'We are even using her to work with Ray Davies, one or CaHin's long-es- tablished writers," he says. "Ray has a long experience of all kinds of 
dence."0" Trevor adds that while CaHin is strongly involved with its new writers, it is not neglecting Davies' career, "We want to do something special with Ray," he says, "possibly a full-length video project," 
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to right Kip Trevor (Cariin Musk) co-producer Rod Gammons, Sarah h -.oast Productions), Beckie Milner (We 2 R) andysoth (co-producer) 

Derby counters 

Frontline 
travels to the 
East Midlands 
and visits ea 
city with es 
passion for 
musk that 
belies its 
image 

TRYING TO name famous bands from Derby is a bit 
three famous Belgians — they probably exist, but you con't actually think of them at the mo- 

Thot does not mean to say, though, that there isn't a passion for music in Derby. A healthy live and club scene is evidence or how much people love their rock, pop and dance and the fact that two of the independent stores in town 

and his present business partner used to be employed by the R E Cords shop in Derby, but so strong was their belief that they could do a viable job that when if closed they set up their own store, BPM. Trading from a city centre site, Hill says BPM's reputation is built on its dance product and its "jangly independent" material. He defines this as "Stone Roses and Inspiral Carpets rather than thrash, al- though we do stock some thrash". He adds that there is a different set of customers for his indie and dance sections but feels that they sit happily together. "It seems to work suprisingly well, though we do physicaly split the different types of music in the shop." Hill, who reckons he has a large proportion of the Derby DJ market, soys his stocking policy is borne out by the fact that the same mix of music is played in the local clubs. "They'll have half-an-hour of dance then half-an-hour of indie and neither market seems to take offence at the other's music." As a chart-return store, BPM takes it share of chart material, much of which is sold to DJs, and 

that he has to shop around careful- ly for his product, looking hard for record company promotions and special offers. "We are very, very competitive on CDs in particular," he states. "The profit margin, though, i don't 
Williams ai 

very 

is heightened by the fact 
his personal financial interest to make sure that customers feel they are being well looked-ofter. "There's always that extra some- thing there if you're the propri- 

An older name in retailing is Oasis Records. This indie group is a rapidly-expanding for ' '' 
in Derby with a store m the Oasis banner but > many years traded as S in Rec- 

The shop is on two levels with its product being divided between them into broad categories. Up- stairs is classical, folk and country while the ground floor carries indie material, chart and new releases. While the ranges might be simi- lar to those in the multiples, Oasis manager Tracey Moore com- ments: "There is always a customer who would rather go to an indie than a chain store. To some people, it's just more personal. "We try to stock everything. We're short of space as everybody is but we try to get in as much as 
Perhaps the store which best sums up the differ: market in Derby ar._   ... nearby towns is Way Ahead. Way Ahead in NoHingham, a city just 15 miles from Derby, is a rock specialist whereas the Derby store is more general. "Derby's got about two-thirds the population of 

enough for < owner Dave i 
Derby. We d 

rock shop," si 

out for a low price sells really wel They seem to watch every penny. Way Ahead is located just ou 

open up nearby. "Trade has gone up several hundred per cent in the last few years because the centre 

market. The shop was bought by Bernard Williams in 1986 who, in 1987, changed its name from Richard's Records and went about creating a new image and a new 
Williams' stocking policy means that he feels he is competing direct- ly with the city's HMV and Our Price. Spot-On (so called because it is in an area known as The Spot) aims to compete with the nearby multiples on all three levels: price, stock and service. Williams says taking them on over prices is difficult and means 
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The debut single by 

fyorvudmA 

Special guests on the Lisa Stansfield tour. 

Available on 7" • 12" • CD • TC 
SBK 5 12SBK5 CDSBK 5 TCSBK 5 

Out 12th March 
ORDER NOW FROM EMI TELESALES ON 01 848 9811 
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MGM1 returns 

to its roots 
By Selina Webb ^We're FOR YEARS the names „ <. Millaney Grant Malleft Steep©® IBB ® 
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ON VIDEO 
FINE YOUNG CANNIBALS 
LIVE AT THE PARAMOUNT 
AN HOUR OF LIVE MUSIC 

WITH MINT JULEPS • INCLUDES: JOHNNY 
COME HOME / GOOD THING / FUNNY HOW 
LOVE IS / EVER FALLEN IN LOVE / DON'T 
LOOK BACK / SUSPICIOUS MINDS / I'M NOT 
THE MAN I USED TO BE / SHE DRIVES ME 
CRAZY • RECORDED AT THE PARAMOUNT 
THEATRE, SEATTLE, WASHINGTON • • • • 
• SRP: £9.99 / D. PRICE: £6.95 + VAT • 
• TRADE RELEASE DATE: 19TH MARCH 1990 
ORDER FROM POLYGRAM VIDEO ORDER 
DESKS: 01 590 7790 / 01 590 6044 OR FROM 
YOUR USUAL WHOLESALER ••••••••• 
• CATALOGUE NUMBER: 081 932.3 • 
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NIGEL KENNEDY. PMI 9912143. Running time; 60 minutes. Dealer price: £6.50. Comment; According to Nigel Kennedy, Vivaldi's Four Seasons is "pretty cool" and so is he until he opens his mouth. In between per- forming with the English Chamber 
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•(SO DON'T BE LEFT .STANDING!) 
Millions of Michael Jackson fans will be reaching for Moonwalker this Easter. Don't disappoint them. Become a major Moonwalker stockist and benefit from a nationwide TV, Radio, Poster, Colour Press, P.R. and P.O.S. Campaign. Moonwalker was a cinema blockbuster. It danced up the rental charts. This Spring it's guaranteed to walk away with the sell- through honours. So don't be caught on the wrong foot. 
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SELL-THROUGH ■    
DEALER PRICE £6.95 RELEASE DATE 2ND APRIL 
Ring Parkfield Entertainment tele-sales now on 01 -368 6668. 

m - .m PARKFIELD 
GUILD "HL entertainment 


