
MUSIC WEEK 
24 MARCH 1990 

KYLIL 

£2.00 U.S.$3.S0 ISSN 0265-1548 

r 

r . • 

Nil 

j 

On The Box 



KYLE. 

On The Tour 

April 17 th, 18th, 19th-Birmingham NEC 
April 21st, 22nd, 23rd — London Arena 
April 25th - Kings Hall, Belfast 
April 28th, 29th - RDS Dublin 



LIVE ON VlDEO...In Japan 

A phenomenal performance 
♦ 55 minute live spectacular. 

♦ Includes footage never seen before - plus exclusive "behind the scenes" interviews. 
♦ Brilliant and energetic performances of all her greatest hits. 

Phenomenal Consumer Awareness 
♦ Launch coincides with selLout concert tour beginning April 17th 1990. 

♦ Plus April 23rd sees the launch of Kylie Minogue's NEW SINGLE. 
♦ Massive consumer awareness is guaranteed. 

Phenomenal Marketing Campaign 
♦ Marketing spend in excess of £400K. 

♦ National TV advertising, 
♦ National press advertising. 

♦ Fabulous consumer competitions. 
♦ Advertising in youth and music press. 

♦ An extensive multi'inedia PR campaign. 



KYLlLOn The Go 

i 

KYLIE 

CD 

♦ ♦♦CD 
in japan 

WITH LIVE 
& EXCLUSIVE 

NEW FOOTAGE 
Includes: TEARS ON MY PILLOW 1 SHOULD BE SO LUCKY THE LOCOMOTION HAND ON YOUR HEART WOULDN'T CHANGEATHING and more... 

Go For It! 

Release date: Monday 9th April 1990 
Price: £9.99 

Cat No: VC4093 
Call VCI telesales now on 0923 816511 Also available from S. Gold & Son, Terry Blood Distribution, Parkfield Entertainment, CBS Dublin, Audio Merchandisers, Entertainment UK. 
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BBC, Ga88upy retailers boek fresh initiative from July 1 

Charts enter a new 

era with Music Week 
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EXPRESS YOURSELF! 

"EXPRESSION" SALT'N'PEPA 
Released 26th of March Fm/FX^/FCDiay/FCfs^? 



VAN 

Side One: Bright Side Of TJie Road / Gloria Moondance / Baby Please Don't Go / Have I Told You Lately / Brown Eyed Girl 
Sweet Thing Warm Love Side Two: Jackie Wilson said (I'm In Heaven When You Smile) / And It Stoned Me 
Here Comes The Night Domino Did Ye Get Healed Wild Night / Cleaning Windows / Whenever God Shines His Light 

Brown Eved Girl' and 'Domino' 

ith April — NEC Birminghan 
>th April — Wembley Arena 

C4.V MORR IS()\ 
- THE COSCER T HE-WYlif EIGHT IT advertising commencing in London. 

Central & Grampian from release date, followed by 
WTIOWL roll out. 
\ATI OWL n AM from release date for I week. 
CAPITAL RADIO advertising for 2 weeks from release. 
WTIOWL PRESS ADVERTISLSG including The Guardian. 
Independent & Sunday Times. 
Consumer music and leisure press advertising including 
v niagay.ine. Time Out and \ME. 
MASSIVE WTIOWVIDE DISPLAY CAM PA ICS including 
U oo I worths. Smiths. Our Price. Boots and Entertainment 
h shops as well as aOO independent record stores. 

ORDER FROM POLYGRAM ON 01-590 6044 
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RUG puts finishing 

touches to new label THE EXECUTIVE line up and first release from the Really Useful Group's new record division are being finalised. The label, as yet un-named, was 
Telstar consultant Steve Edgley as a result of RUG's desire to expand. Edgley, creative director of the new label, is Iteen to stress that the deal is with RUG and that Andrew Lloyd Webber, the group's owner, is not directly involved. Former Rough Trade and Poly- Gram staffer Stefan Heller has been appointed general manager and TelstaPs Neil Read is the sales and marketing manager. Edgley says the label will release 

all types of music, some with TV ad- vertising support. A premium divi- sion will also be set up to supply promotional product to compan- 
"I think the whole idea of the label is something that RUG should have done ages ago and we in- tend to be very successful like every other aspect of RUG," says 
The first release on the label is 

Beat — The First Touch, out on March 19 and backed with TV ads. It's distributed by PolyGram. Edgley says the label also in- tends to sign new acts "as soon as 
S I C A L 

CHANGES AT CBS: Lisa Agasee has been promoted from press as- sistant to press officer at Epic; Roxy Bellamy, previously product man- 
^^^"Tan^ctJmetTon0^ joined from PPL as manager, legal affairs; Ian Dickson, formerly in 
ager for the Epic label; Peter Duckworth has been promoted to marketing analyst; Clive Farrell steps up to manager, research and concept TV; Ronnie Fischer is now marketing manager. Epic label; Alan Mayhew has been appoint- ed manager, direct marketing; David Mustoe 
Rouge Bertie product _0er, CBS label and Oliver Weait is product manager, CBS. Changes at MCA; Tracey Foster is joining the company as senior radio pro- motion manager and Mark 
promotion. Pete Bassett is acting head of press while Chrissie Cremore is on maternity leave ... At East West Records, Ian Ramage has joined as marketing manager from Polydor while former RAW editor Dante Bonulto has joined as international A&R manager. Cathy Davies has been promoted to international A&R co-ordinator. 

Fine warms 
to global 
domination 
POLYGRAM CAN be the biggest record company in the world with- out being the biggest in the US, ac- cording to company president David Fine. PolyGram is presently the third- largest operation on the globe, put 
oulsfde^heUs""6" However, Fine argues that so 
sufficiently large for it to be viable in that country, it does not need to dominate there to dominate the wodd market. He adds, though, that the acqui- sition of Island and A&M will add to its market share and operating efficiency in the US. 

BRIEFS 
> AUSTRALIAN FIRM Albert Productions is expanding into Eur- ope with Peter Dawkins heading the company's London office, 

® FM REVOLVER is celebrating its 10th birthday by setting up a new label. FM Film Music will be film soundtracks based and is launched with Kuts Entertainment in Toronto, It will handle the total output from Sony's new film/video division SVS in the US and the first release will be The Best Of The Best. 
• DEAD DEAD Good Records and the label's owners The Charla- tans have signed a licensing deal with Beggars Banquet. 

THAT'S ENTERTAINMENT Records sio  with Conifer Records. Pictured, from left: Rashmi Potani, Conifer national sales manager; Brion—Hopkins, Conifer marketing director; Alison Wenham, Conifer managing director; John Yap, TER managing director; and John Milton, Conifer finance director. 

RECENT MOVES: Super Channel to Melrose House, 14 Lanark Square, Limeharbour, London El 4 9QD (01-418 9418; fax 01-418 9419) ... Tablfha Music to Sandpiper Court, Harrington Lane, Exeter EX4 8NS (0392-462294; fax 0392-462299) ... The Unique Broadcasting Com- pany to Unit 1B, 50 Lisson Street, London NW1 5DF (01- 402 1011; tax 01-402 3259) ... Judy Totton Publicity to 9 Eccleston Street, London SW1W 9LX (01-730 9875; fax 01-730 2721) ... 

4 News 
6 Frontline; 

Publishing 
7 Feature 
8 Sell through 

chart 
10 Music video; 

chart 
12 Dance chart 
13 Dance; 

Hamilton 
14 Singles chart 
16 Talent 
17 Performance 
20 LP reviews 
21 Singles' 

reviews; The 
Other Chart 

23 Airwaves; 
Airplay action; 
CD chart 

26 Albums chart 
28 Classical; chart 
29 US charts 
30 Tracking; Indie 

chart 
31 Feature 
32 New release 

listings 
36 Dooley; 

Diary 
Radio map 
Dance special 

w 

April 17: Love/Hate album Blackout In The Red Room (CBS); a self-titled album by The Front (CBS); Blue Oyster Cult album Career Of Evil (CBS); Andrew Ridgeley album Son Of Albert (Epic); a Ben Leibrand album (Epic); Mary Davis album Separ- ate Ways (Tabu/Epic); Cock Robin album First Love Last Rites (CBS). Also on April 1 7, Epic launches its Epic Rock campaign with albums 

by; Dannie Miller — One Of The Boys; Sanctuary — Into The Mirror Black; Nuclear Valdez - I Am I Shark Island — Law Of The Order Killer Dwarfs — Dirty Weapons Prong — Beg To Differ; Johnm r—t. M„:„i,U„.,,k TU„-i and Burning Tree — Burning Tree. April 23: Kid Creole album Pri- vate Waters In The Great Divide (CBS) and Public Enemy " 

• BEECHWOOD MUSIC is 
tising campaign to bacldhe release of Indie Top 20 Volume Eight on March 26. The push includes ads in NME, Sounds and The Catalogue and will run from March 24 to April 21. 
Mode, The Sugarcubes and Inspir I Corpr n video. Video (Take 3), will be r 

• A NATIONAL TV campaign in support of The Best Of Van Morri- son album is being mounted by Polydor. The promotion breab in Lon- don, Central and Grampian and on national TVam to coincide with the album's release on March 26 and will be followed by a nation- wide roll-out. In addition, space has been bought in Q, Time Out, and in na- tional newspapers. In-store promotions material will also be available. 

^ Lr Lc u u L: ^ 
r a * 

rjJ JG OF LOVE 
Featuring Brian Setzer & Lee Rocker FROM THE FORTHCOMING ALBUM Closer To The flame 
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iradie by name, b&d nst by nasture — ChrSs Murphy aims to put his lab@S rooArt oa the international map and the 'business' bask into the 

Business as unusual 
headquarters in London, Sydney ready out); Tall Tales And T and Detroit. Apparently, rooArfs (with a 1 2-inch EP), and Th< ambition is "to foster, develop and minabirds (albui deliver the very best of new Aus- Liker tralian talent to the intemationc marketplace ... a record label the 

an anyone - ...w ..~.w     10 albums and 26m y v   in April). sales later. _.kened to a rootsier Pretenders, "But I was sitting in New York « rock-pop band in the mould of in 1987 when I realised that for Deacon Blue and indie-style 18 months I'd been s 
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BMG marvels st 

comic-vidte© deal 
VIDEO COMICS are set to be- come a part of UK annchair culture following the launch of Leisureview Video this spring. Leisureview has the sole distribu- tion rights to the Marvel Comics range of animated programmes. The Marvel roster includes such characters as Spidermon, Captain America and Robocop, alongside would-be Superheroes such as Rude Dog and The Dweebs. 
on behalf of New World Intema- lional Television. Its president, Jim McNamara, reports that deals are already in place with the UK televi- sion networks to ensure "massive broadcast exposure" for all the Marvel characters. "We look for- ward to seeing Leisureview estab- lish video as a brand new medium for comic fans in the UK," he says. Headed by Richard Jones and former Parkfield marketing director Ross Crowley, Leisureview has signed a distribution deal with BMG Records for the Marvel 

® VIRGIN VIDEO has signed a sales and distribution deal with video publishing specialist Water- shed Pictures. 

The first release under the new agreement will be The Brian Crough Story in May with The Nigel Monsell Story, Mansell & Ferrari and The Official History Of The English Football Team to fol- low. Watershed was formed by Grant Bovey to acquire and mar- ket rental video product. But the success of its first video production for the sell through market — Wembley, Wembley: The Official Nottingham Forest Season 1988/1989 — led the former Braveworld sales director to change his business base. This first production was released last year by Castle Vision. Other publishing projects have since been co-ordinated with Phil- lip Schofield, Going Live and BBC's 
William Campbell had the follow- ing to say on the new deal: 'Watershed Pictures' programm- ing will complement ours perfectly to create one of the most interest- ing and commercial catalogues in the business. "Whilst films hove their part to play, the industry will now depend upon the originality of pro- 

SILL THROUGH VIDEO DescnpHon Timings/Dealer Price 
i , 2THE RUNNING MAN 1 1 Sd-R/97 min/£6.95 Video Collection VC3321 9 rnyi CROCODILE DUNDEE II 4 ^ Comedy/107 min/£9.04 CIC VHR2304 a 3 4 THE BLUES BROTHERS 0 J 4 Comedy/127 min/£9.04 CIC VHR1382 4 5 3 MIKE TYSON vs BUSTER DOUGLAS 4 3 ^ Sport/60 min/£6.95 Guild 8639 c, 4 THE BLACK ADDER: The Foretelling 3 1 4 Comedy/100 min/£6.95 BBC BBCV4293 l 4 4 THE BLACK ADDER: The Queen Of Spain's Beard BBC 0 4 4 Comedy/96 min/£6.95 BBCV4296 7 , 4 CALLANETICS ' Spedol lnlcrest/60 min/£6.95 vhrCIC 
oo , BARRY MAN 1 LOW: Live On Broadway 0 0 4 Music/90 min/£6.95 BMG 790332 
9 fttti STAR TRE1C Episodes 39 & 40 CIC VHR2356 in 10 , SCOTLAND THE BRAVE IU1U ^ Sport/52 min/£8.34 Video Collection VC2096 ii12 4 DIRTY DANCING 11 " 4 Droma/100min/£6.95 Vestron 

19 „ 4 PHIL COLLINS: The Singles Collections ,4n 4 Music/55min/£6.95 Virgin WD 594 
rm 25 YEARS OF MATCH OF THE DAY: The 70's BBC LlilJ 5port/60min/£6.95 8BCV4324 14 7 4 THE scon AND CHARLENE LOVE STORY Virgin 14 ' 4 Droma/92 min/£6.95 WD 521 1 ir 9 4 BEGINNING CALLANETICS 13 y 4 Spedol lnterest/30 mm/£6.95 CIC VHR1380 i 1A rm BLAKE'S 7: The Beginning ID LliJ Sc^Fy60nlin/£695 BBC BBCV4326 l! 17,4 4 SLEEPING BEAUTY ,',4 4 ChildreM72min/£9,04 Walt Disney D204762 10,5 , JANE FONDA'S NEW WORKOUT : 1013 J 5pccioIlnleresl/90min/£6.95 Video Collection IR2218 10,3 4 ROBOCOP iJ 4 Action/98mW£6.95 9(119 4 PREDATOR ■ 1 Action/l 02 mm/£6.95 .GS a BPI. Compiled by Gallup for BPI, Musk Week and BBC. 

CBS/Fox's Big sfm 

lures more video boyei> 
CBS/FOX AIMS to make its feature films irresistible to potential pur- chasers by including big name in- 

From the April 1 2 release of Big, the company will feature inter- views with top stars before the main programme. Big star Tom Hanks will be the first to feature in this way, to be followed by others in future months. Marketing manager Simon Hewlett says: "Following on from our provision of full cast lists and credits, original film posters for classic titles and other items to add 

m 

CBS/Fox has also launched a long-term offensive to promote awareness among film collectors of its range of vintage Hollywood films. The focus of this push is a £100,000 investment in a full-col- our glossy brochure aimed to be 

The 18-page brochure elh Century Movie Classics able free via full-colour ai Times, Empire and a variet 

PRESS TO P 1. A Y 
by Seiina Webb 
THE VULGAR but never crude Carry On films hold a place of affection in the hearts of many comedy lovers. Now Video Collection is releasing 10 clas- sics from the series on its Cin- ema Club label, with dealer prices of just £4.17 each. The films chosen for release on March 26 all feature highly in film buff's polls and include Carry On Up The Khyber, Cariy On Doctor, Carry On Again Doctor, Carry On Lov- ing, Carry On Up The Jungle, Carry On At Your Conveni- ence, Carry On Matron, Carry On Girls, Carry On Abroad and Carry On Dick. 

Dogtanian, Willy Fog, Sooty, Rainbow, Button Moon and The Smurts are among the new select- ion of children's videos from VCI on March 19. Around The World With Willy Fog Volume 5, Sooty's Favourite Stories, Rain- bow Make & Do, Stories And Rhymes, Animals On Button Moon and The Smurfs are all re- leased with £5.56 dealer prices. The Complete Adventures Of Dogtanian, a full-length 90-min- ute feature film, goes out at £6.95. Grown-ups should note that VCI is spending £100,000 on advertis- ing The Jimmy Greaves Story on primetime notional television and in the tabloid press, as well as in London's Evening Standard Greaves will be personally pro- moting the video around its release :on March 19. In the video televi- sion's charismatic soccer pundit talks frankly to Brian Moore about his memorable career, his great games and goals, his disappoint-  i 1 uS u-ui- i- c.-TTi. 
£8.34 dealer price. Still in sport, Castle Hendring has rush released, perhaps in record lime. Victory — West Indies v 

CARRY ON up the video shop 
England, First Test, 1990, a 60- minule record of the recent cricket from Kingston, Jamaica. The video has a £6.95 dealer price. Now for some serious stuff. Con- sidered by critics to have a passion and imagination unseen in British cinema since the days of Powell ond Pressburger, Terence Davies' Distant Voices, Still lives is an portrayal of working 
Ella Fitzgerald and Jessye Norman, the film has a £8.34 dealer price. Virgin Video is also releasing The Y Plan fitness pro- gramme and three further titles from its Comedy Classics Laurel And Hardy series, all with £6.95 dealer prices. These are The Stan Laurel Centenary Collection, Jiy C County Hospital/Thr  i/Tit r ' Thar For Tat and   Hunks/With Love And Hisses. BBC Video's March release package is kicked off by Open All Hours which features adventures with Ronnie Barker as comer shop owner Arkwright, his sidekick David Jason and Lynda Baron as Nurse Gladys Emanuol. The 90- minule tape is re-released with a new lower dealer price of £6.95. BBC has also released Joyce Grenfall Entertains, Blake's 7 — The Beginning, Duel, Orac, The Aftermath, rugby league video Great Britain Tame The Kiwis, The Boys From Brazil — The Of- 

ficial BBC History Of The Brazil- ian World Cup Team, 25 Years Of Match Of The Day Part Two: The Seventies, Fantastic Max 2 — Attack Of The Cubic Rubes and six further titles from the BBC Shakespeare series. These are Hamlet, Julius Caesar, Measure For Measure, Othello, Merry Wives Of Windsor and Henry V. For trekkies everywhere, CIC Video is releasing the first Star Trek story The Cage on April 2 with a £6.95 dealer price. The Cage was intended to be the pilot episode of the original US television series, but was never actually aired. The ultimate modern fable of in- fidelity Fatal Attraction shares the April 2 release date, going out with a £9.04 dealer price. CIC is also examining the relationships be- tween mothers and children with the release of two dramas with £6.95 dealer prices. Cher and Anne Bancroft take the maternal honours in Mask and Night Mother, with Eric Stoltz and Sissy Spacek playing a son suffer- ing from a rare, disfiguring disease and a daughter with emotional 
Other releases from the label are Stephen Spielberg's fantasy Batteries Not Included, and the first double episode in the Star Trek series, The Next Generation. Known as the world's greatest living animators and the recipients of seven Oscars and seven Emmy awards, William Hanna and Jos- eph Barbera have chosen their personal cartoon favourites of Yogi Bear, Animal Follies and Jonny Quest for sell through release through Braveworld Video. They are set to go out on March 23 with £5.56 dealer 

Braveworld is also ies of six new court- s featuring Perry Mason, television's most cel- ebrated defence lawyer. The six dramas, which have £6.95 dealer prices, were all made in the late Eighties. 
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We're pulling a new spin on the world of home entertainment with classic cartoon excitement on a sensational scale! Drawn from the world's largest animation library, our colourful cast of unforgettable animated all-stars includes The Flinlslones®, itjgi Bear® and other fun-loving favourites! 
Plus: packed inside each debut cassette, children will discover a special value-added colorful GROWTH CHART. So stock-up TODAY — and be part of the greatest cartoon show on Earth. Exclusively from Hanna-Barbera Home Video. 

® Each Street Date: 9 April 1990 
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