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SIMPLEMINI 

THE LIVE MUSI 

FILMED LIVE AT THE MAGNIFIC 
VERONA IN SEPTEMBER 1989 " 
GLORY OF SIMPLE MINDS IN THE 

WATER FRONT 
NATIONAL NETWC 

SANCTIFY YOURSELF 

DON'T YOU FORGET ABOUT ME 
NATIONAL PRE 

SUPPLEMENT 

BELFAST CHILD 
NATIONAL PO 

THIS IS YOUR LAND 
MASSIVE INSTO 

GHOSTDANCING 
WIDE RANGE 0 

EAST AT EASTER 

RUNNING TIME: APPROX. 10 MINE CAT NO: »»D 110 DEALER PRICE: Il.M SRP: LI LOT 



DS VERONA 

C VIDEO OF 1990" 

ENT ROMAN AMPHITHEATRE IN 
VERONA" CAPTURES THE FULL 

E ULTIMATE STADIUM CONCERT 

)RK TV ADVERTISING 

SS AND SUNDAY 

r ADVERTISING 

STER CAMPAIGN 

)RE PROMOTION 

>F STRIKING POS 

MANDELA DAY 

ALIVE AND KICKING 

KICK IT IN 

LET IT ALL COME DOWN 

BOOK OF BRILLIANT THINGS 

STREET FIGHTING YEARS 

SOUL CRY OUT 

DATE: I8TH MAY, ORDER NOW ON THE VIRGIN VISION DISTRIBUTION HOTLINE 081-948 3333 



MUSIC WEEK 

£2.00 U.S.S3.50 ISSN 0265-1548 

Srish eyes on chart 

over Pavarotti placing 
IRELAND'S ALBUM chart js under ^Commenting on the system, 
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SINGLE-MINDED? /MW researcher Alan Jones op- poses the view that the seven- inch vinyl single is dead 
DOING IT THEIR 
WAY 

HEADS DOWN 
FOR A FULL 
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Hopes dashed over 

radio pop pourrl 
THE PROMISED radio revolution sponsible, David Mellor. He has no longer heralds a wealth of pop made an amendment to the bill fol- programming for the national air- lowing consultation with Radio waves. Authority chairman Lord Chalfont. In a change of heart on the As well as proposing that one of Broadcasting Bill, the possibility of the three stations should be a dedicated pop station being speech-based, the minister says more than one of three proposed that another of the channels "must new^networks has-been scuppered include a substantial proportion of 
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TO PAGE FOUR ► 
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Concert In TO PAGE FOUR * 
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Another destination on THE ROAD TO HELL THE NEW SINGLE/EP featuring live tracks 

Out 23rd April YZ 468/C/T/CD recorded last month at Wembley 



ANN ER ARY 

BMI 

Proudly Congratulates 
Our Ivor Novello 

Award Winners 

Best Song Musically And Lyrically 
'The Living Years" 

Written by 
B A ROBERTSON 

MIKE RUTHERFORD 
Published By 

HIT & RON MUSIC (PUBLISHING) LTD. 
MICHAEL RUTHERFORD LTD. 

R&BA MUSIC LTD. 

Best Selling " A" Side 
'Too Many Broken Hearts" 

Written By 
MIKE STOCK 

MATT AITKEN 
PETE WATERMAN 

Published By 
ALL BOYS MUSIC LTD. 

The Best British Musical 

Written By 
DON BLACK 

CHARLES HART 
ANDREW LLOYD WEBBER 

Published By 
THE REALLY USEFUL MUSIC CO. LTD. 

Songwriters Of The Year 
MIKE STOCK 

MATT AITKEN 
PETE WATERMAN 

Most Performed Work 
"This Time I Know It's For Real" 

Written By 
MIKE STOCK 

MATT AITKEN 
PETE WATERMAN 

Published By 
ALL BOYS MUSIC LTD. 

Outstanding Services To British Music 

THE KINKS 

m 
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exaggeraged, argues 
researeibeB- ^iasi Janes 

In singularly good health 

ped £3 some I they would m £3.20. 

B from top acts, helped New Kids On The Block to top the sing- 
Tough — it sold barely 20,000 

In its usual manner the tabloid press seized upon this fact as evi- dence of the imminent death of the 
tor. In reality, the single is not ter- minally sick, but in good health, and it has never been better value 

. In 1964, the average )no and in a house bag i minutes and 33 sec- irolion. By 1990, the gner-sleeved single is t longer at a best yet ss 55 seconds. ! at the table (right) in 1974, 1980 and is were ostensibly less 

Firstly, compare 1990 with 1 964. The Beatles were contribut- ing to pop history, inflation was less than four per cent and disposable income was higher than ever be- 

ssss 

ed to keep prices low even though volume sales of singles are down considerably on the configuration's 1978/79 heyday. In each of these years, nearly 90m singles were sold, 50 per cent more than indus- try proieclions for 1 990. In 1964, sales were a little higher than they today, but as only 35 to 40 

Singles sales Typical 7" Price rela- {millions) Price tive to July '85 1964 64 SSVsp £2.71 1965 56 SSVap £2.24 1966 46 36p £2.75 1967 46 36V2p £2.66 1968 44 40p £2.77 1969 41 42V2p £2.79 1970 41 42V2p 50p £2.62 1971 43 £2.80 1972 46 50p 48p £2.64 1973 55 £2.32 1974 63 55p £1.72 1975 57 65p £2.12 1976 57 70p £2.03 1977 62 75p 80p £1.85 1978 89 £1.84 1979 89 95p £1.89 1980 78 99p £1.68 1981 77 £1.10 £1.80 1982 79 £1.20 £1.69 1983 74 £1.35 £1.83 1984 77 £1.45 £1.88 1985 74 £1.55 £1.88 1986 67 £1.55 £1.83 1987 63 £1.79 £2.03 1988 60 £1.99 1989 61 £1.99 1990 (April) £1.99 £1.83 
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Nothing w^hTpted 
^Tn 

IliSiii 

6 Frontline; 
Publishing 

8 Country; charts 
10 Sell through; 

chart 
12 Music video; 

chart 
15 Tracking; Indie 

chart 
16 Focus on 

Scotland 
20 Singles chart 
22 Talent; Heavy 

Metal chart 
23 Performance 
26 Album 

reviews; 
US charts 

27 Singles 
reviews; The 
Other chart 

29 Albums chart 
30 Airwaves; 

Airplay action 
32 Classical; 

CD chart 
33 Heavy Metal 

special 
42 Dance; 

Hamilton 
43 Dance chart 
44 New release 

listings 
48 Dooley; Diary 
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Pop pourri 
hopes doshed 
► FROM PAGE ONE — copyright fees comparable to Radio One which could be as much as £100 per play. Roger Lewis at Radio One says Se has not dismissed the possibility 
__ ../o of the channels, the third is still unknown. It's difficult to say what the content of any new sta- tion will be until they come on air but we would welcome any com- petition," says Lewis. 

Suppliers agree to VPL 

direct payment deal 
AN AGREEMENT to stream video licensing for background 
ight fees on behalf of users. 

n^cuv.^ has been introduced as the deal cuts collection costs and en- d as an attraction will continue to deal cuts collection costs and en- will result in suppliers paying copy- secure their own licence from VPL. sures no users slip through the net. right fees on behalf of users. The agreement brings the three Ross Penney of VPL says: I he Diamond Time, Video Pool and compilation suppliers into line with whole purpose is to tighten up pub- Preset Vision will now make direct Musicmix which already has a di- lie performance. Previousl) payments to Video Performance rect payment deal, passing on the was not achieving success be Limited to cover use of music com- cost in rental fees. companies weren't telling us > nilnlionn in nnhs nnri rnsfnurnnU A I S npr rpnt dkmnnf nn fhi? the sites were." 

iicn up pub- 'iously VPL was not achieving success because companies weren't telling us where 

Radio boosts profits 

g! Oyston's empire 
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WASHINGTON: The 57 mem bers of the Recording Indusity Association of America are e* peeled to agree soon on a ver sion of their standardised and I =i"iiaaraised o voluntary parental-advisc sticker. They are hoping \l agree on the size, wording and positioning of the sticker with- out being seen to be giving in to lawmakers' demands. While many states have withdrawn planned bills for censorship, Missouri, Pennsylvania, Flor- ida and Delaware declined to withdraw legislation and pres- ented their views to RIAA president Jay Berman at a meeting on April 6. 
NEW YORK: Former Island 
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The Cafe Society 
:d talking to people last ian Engelal the PRSond w at BASCA were the 
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Power to We 
AVAILABLE NOW 

JL MAD 
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• RELEASE DATE APRIL 30TH 9 LP CONTAINS LIMITED EDITION FULL COLOUR POSTER 0 CASSETTE AND CD INCLUDES EXTRA TRACK "I FEEL THE EARTH MOVE" 

A POCKETFUL OF DREAMS 

<5* ^ 
THE DEBUT ALBUM 

/ 

AVAILABLE ON 
LP-FUNI CASSETTE-FUNGI CD-FUNCDI 

ORDER NOW FROM YOUR BMG REP OR BMC TELESALES 
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TOP • 20 • ALBUMS 

COUNTRY 
TV tunes 
to newer 
routes 
by A 

o 4 I NEED YOU 
~4 2 ^^HEHEART 

10NEWR'TvOnSMton H g COPPERHEAD ROAD 
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Macleod hopes that if the series 
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THE ESSENTIAL NEW ALBUM 
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OUT NOW! 
CD LP CASSETTE 

cqs I . 

^Si 

mmi 

^XtnTe6 

IPS 

MUSIC WEEK 28 APRIL, 1990 



PRESS RECORDS 

DUPLICATE CASSETTES 

ARE BASED IN LONDON 

What more could you ask for? 

PROBABLY OUR 

NEW TELEPHONE NUMBERS! 

ORLAKE RECORDS 
STERLING INDUSTRIAL ESTATE 

RAINHAM ROAD SOUTH ■ DAGENHAM ■ ESSEX RM10 8HP 
CONTACT: PAULA SADAGOS 

TEL: 081-592 0242 • FAX: 081-595 8182 

THE TAPE 
DUPLICATING COMPANY 

4/10 NORTH ROAD • ISLINGTON ■ LONDON N7 9HN 
CONTACT: JON POWELL 

TEL: 071 -609 0087 • FAX: 071 -607 7143 
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Children's videes new excGosnnf top 25 per eeetfl ®f She sell Shreegh market, hsjt while She kids watch them, it's the parents that hay them . „ . and they're becemin^ mere discerning as Swe Siillt®e discewrs 

New vids on the bSock 
WITH CHILDREN'S titles currently accounting for more than 25 per cent of sell through video sales it comes as no surprise to hear that the video companies are looking to expand their kiddie video ranges to meet growing demand. The peak period for sales is still Christmas, but with the sum- mer holidays looming the in- dustry is gearing up its releases to encourage frazzled parents to invest in a few hours peace and quiet. The companies have had to 

These days parents go lor nostalgia. They want their kids to see the sort of programmes they watched as children because they leel safe with that type of product' 
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SNOOPY'S 40TH ANNIVERSARY 

OGpy ANo THe ASDJM pFANUrs PEANUTSCf^ WNDT SffANG 

-r 
Vr»B 

SNOOPY IS 40 THIS YEAR 
MAJOR PROMOTIONS RUNNING 
THROUGHOUT THE YEAR 
COVERAGE IN NATIONAL PRESS AND TV 
COLOUR ADVERTISING MM 

CALL K-TEL SALES NOW ON 01-992 8 
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A NEW DECADE! 

A NEW SERIES!! 
Into the 90's©n VIDEO 
with Mega High Profile GARFIELD... 
Ships out May 21 st 1990. 

V3288 Running 
45 minutes 

* 

- 

On-pack Premium Promotion 
Each 45 minute video contains 
two TV episodes and a special 
limited edition GARFIELD badge (retails at 95p) 

{Actual size) 
* New series on I TV starts Friday 4.30, June 1st for an unprecedented 21 week run 
* Major consumer awareness campaign including Competition in "LOOK IN" magazine 
* Introducing NEW CHARACTERS from ORSON'S FARM 
* No. 1 Saturday morning cartoon in USA - Scheduled for 52 week run. 
* YOUNGER APPEAL - aimed at 4-8 year olds, faster paced with more music and educational content. 
* The GARFIELD LEGEND goes from strength to strength ★ 80 countries ★ 2,300 publications * 6,000 merchandised 
products ... and now the ITV network with an audience projection of up to 8,000,000. 

V3294 Running 
45 minutes approx 

IPMKFMX) 
A Division of ParWield Grou| 

Each £9.99 RRP (Dealer £6.95) 
Order from PARKFIELD ENTERTAINMENT 

Call 01-368 6668 
or from S. GOLD & SONS, TERRY BLOOD DISTRIBUTION 

and all leading wholesalers 


