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ISSS's Club Classics Vol 1 is now triple platinum in the UK and still selling steadily. 
Soul II Soul were the best newcomers of 1989 and here, just over a year later, is the 
follow up. Despite working steadily in the intervening period producing and remixing 
many of the biggest selling dance records of 1989, they have held more than enough 

back to return with an even stronger set than their debut. 
Vol II contains the hits 'Get A Life' and 'A Dreams A Dream' and a handful of the 

remaining 8 tracks could easily be hit singles as well. 
Vol II will be re-promoted throughout the year but the initial spend is £250,000. 

THE CAMPAIGN 
• National co-op TV campaign with Our Price 

• 400 Our Price displays 
400 independant shop displays 

• 500,000 Soul II Soul carrier bags 
• W.H Smiths album of the week 

• Entertainment UK (Woolworths,Morrisons) album of the month 
• 6 week poster campaign on the London Underground 

• National flyposting 
• Press advertising spend of + £70,000 

• 300 London bus sides (co-op with Tower Records) 
• 2/3 major West End displays 

This one will run and run - watch those stock levels 
marketed by AVL 
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MUSIC WEEK 
N S © R BPI says 'let's talk' 

despite tribunal referral 

negotiations with the to continue negotiations. This they Mechanical Copyright Protection refused to do and as a result we Society. were forced to take legal action to The BPI has asked the tribunal to achieve this breathing space in look at the current mechanicals which we very much hope dis- agreement as a device for extend- cussions can continue in a less-pres- MCPS's deadline of July 1 sured atmosphere." ' ' a new scheme. The schedule would be ime 12^per cent more expensive 
MCPS managing director Bob 
i " welve' 

A WORLD OF JAZZ All the latest news, views an< 

RORY RETURNS ^ence of guitarist Ro. 

StiSS-hungrf SAW hit 

a century of hits 
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Filmtrax 
deal back to 

ISSN 0265-1548 ^llairman Terry Ell,s soys now: ter ThVolrilYoJlTn^wintole top 

Format moves stir 

square one 
THE PROPOSED purchase of pub- lishing company Filmtrax by CBS is 

A deal between the two was 
up the singles mix 

AN UNPRECEDENTED week in the the changes in the singles market together make up half of the market. and a CBS spokesman says now; "We are no longer talking." The two companies were on the verge of an announcement at the end of January and were prevented from doing so only by the interven- tion of CBS parent company Sony. A press release was prepared but its distribution was blocked after it was sent to Japan for approval. Filmtrax was an attractive prop- osition for CBS because of the cata- 

history of the singles chart is being could signal the demise of the The 12-inch now accounts for 38 seen as a turning point in the life seven-incn. "Previously, record com- per cent and the CD single 10.5 per of the seven-inch, ponies kept the seven-inch share cent. While the demise of the seven- There were 25 new entries in the high by releasing picture discs and inch may be regretted by some, top 75 last week — the highest num- all manner of variants. Now they Jones says the increasing popularity ber since the chart was extended are having to opt for just one vari- of the other formats will mean great- from 50 in 1 978. This upsurge is be- able and most are deciding to do er profits in the long run. lieved to be a result of the change another 12-inch or another CD," he "If people buy the 1 2-inch, thev in chart rulings last month. says. are buying the more expensive al- Bul at the same time, sales in gen- There are now less seven-inch lemafive. This means greater profits eral have not increased and the gimmicks around — like the double and also thot there is less of a cross- new restriction in the number of for- pock or galefold — and this has over between singles and albums. In 
CBS AAusic ^^b^in^Thircompar^r was established from scratch two years ago with substantial funds available to it but without a roster 

Fiimtrax's experienced and suc- cessful directors would have provid- 

and CD single more popular at the drop to 44.2 per cent, the lowest 12-inch and the album and not 
MW researcher Alon Jones says '"Meanwhile, the 12-inch and CD say?Jones01"6 VerS'0n 0 6 SC'n9' "We will reach a sifuafion where 

Chart rules spark a spring clean 
THE NEW chart ruling that led to Cnominated by the individual record «d be

u
caPse onf. people switch extensive catalogue would have been working material. The pur- chase price for Filmtrax was set be- tween £80m and £90m. In the aftermath of the failure of 

the high number of new releases in company. trom tmy|n9 certain formats they last week's singles chart was intro- The change - made to prevent usl;ally ^ ^ , duced on April 1. a proliferation of formats — led to ,Jones a
l
dds ,hat he high number The BPI council decided that onlv 25 new entries in the top 75 last of new re,lease.lin lost week s chart five versions of each song would be   —  " w°s an after-effect of the new chart the CBS deal, Filmtrax directors have been in the US seeking to find another potential purchaser. 

eligible for the chart. One of those These new entries include Kylie ruing. Jus oerore the ruling, a lot formats must be a cassette single Minogue, Mantronix and The of S'ngms came onto the market in and the others con be any four Wondensluff (pictured). TO PAGE FOUR ► 
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TO PAGE FOUR ► 

We call this Style Music, 
Ground Beat," but it don't matter! 

Ain't that the truth! \^arT\e/Vvx. sVmrpex 

Available on T (F133), 12" (FX 133), MC (FCS133), CD (FCD133), Remix (FXR 133), Order from.Polygram on 081 59 

OUT NEXT WEEK 
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June 1990 sees New World Video's entry into the sell-through market with the long awaited 
release of Clive Barker's monster horror hit Hellraiser. To keep the screams of appreciation 

at fever pitch, our following release will comprise Wanted Dead or Alive, The Gladiator 
Crime Story and Original Sin. 

HELLRAISER CrimeStqry (liiiasiA 
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DEALER PRICE £6.95 S.R.P. £9.99 
Kl YOUR HIGH FLIERS REPRESENTATIVE telephone,081)7422023 ORO^™^ tLLPHONE (0296) 395151, OR YOUR PARTICIPATING WHOLESALER 



Japan's copyright sun rises at last 
by Jeff Clark-Meads Twenty years ago  had a yen for copyright in 
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, new EP, The Is Mine, out on Pigboy Rec- 
J — self-titled MCA. Out this 
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Dusty Springfield reputation. 
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Sinead O'Connor's Number One album, 
"I do not want what I haven't got," 
has now sold over 5 million copies worldwide. 

Sinead recently completed the first part of a 
sell out UK tour and now continues triumphant 
in the US having secured both the Number 
One spots for album and single. 

The same success has been repeated the 
world over with 18 countries heralding Number 
One singles and 17 Number One albums. 

To continue the UK sales momentum, a six 
week, 7 area TV campaign commenced last 
week supported by specially contracted 
in-store displays. 

A new single will be released in June to 
coincide with more UK dates in Glasgow 19th, 
Edinburgh 20th, Newcastle 21st and 
Glastonbury 27th. 

So far this year nothing compares to this.... 

enS.cjn 
Ch^salis 



Where multiples fear to tread 
Frontline hops on ^ a Vietorio Line lube and heads south of the Thames to a unique retailing 

tion as the wealth of small dance- based shops do their bit for the punters who travel from all over London to get what they want. One local retailer who seems to benefit from this environment is Simon Cearns at Page 43 Records. 'orked or 
dose to the heart [ of London 
BRIXTON MUST be one of the most unusual record retailing environments in the UK. Despite being so close to central London, Brixton has its own unique 

box operations at HaHequ-. ...... what is now Lightning, took over the shop 14 years ago. "It was a record shop when I got involved but it was selling rock and middle-of-the-road stuff. It's one of the largest shops in the area and, 
resl^of^lhem, we seem to do pretty 

In keeping with the rest of Brix- ton's shops, Page 43 sells dance product. 

collection on the new format. It's strange because we are now see- ing all those people we saw years ago buying records who are now coming back into the shop again." Cearns believes that the inde- pendents' dominance of Brixton's record retailing environment is un- likely to change. "I don't think the multiples would want to go in there 
"If I were them I wouldn't do it without a security card. The people there at the moment are very pro- 

if would be" difficult lor Someone 

come to Brixton and get what they 
Moghal sa 1 ' ' 

style when ^hZtSsUf videos' m 
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a shop, says manager Paul 
Red had one shop in the area 

ed in Soho, Peckham and Elephant And Castle. Consequently, its repu- ting bigger here because of the talion as a leader in the reggae other shops. But it is always poss- and donee market has spread fast, ible that I might open up some- "We do stock everything but it where else," is definitely the dance stuff that So for now, it seems that Brixton does the best in terms of sales," has everything that its customers says Williams. "In Brixton, there is want, not really much competition for us except perhaps for Woolworths." 
tributed to Red's success. "At one time, we used to just rely on DJs coming in for stuff, but now every- body that is passing pops in," he 
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Are you the only person involved in your career 

WHO'S NOT LOOKING AFTER NUMBER ONE? 

As an artiste, the last thing on your mind is the legal 
and administrative side of developing your career. That's 
because your major priority is creativity. 

It is a fact of life that popular music has continued to 
make legal history through 'artiste exploitation', mainly 
brought about by initial 'misunderstandings' between artiste 
and management. 

But more often than not, it's down to pure business 
naivety on the part of the artiste when contractual agreements 
are eventually signed. Both management and artiste must, 
therefore, protect their interests in order to achieve a successful 
and long-term business relationship. 

The Phoenix Group have the expertise to offer the 
music industry objective advice on all aspects of the business 
as well as ensure that both parties are professionally and 
legally catered for. 

And, unlike most business consultancies, our costs 
are based on an hourly rate - so you know exactly where you 
stand from day one. 

Outlined below are the specialised areas where our 
expertise could help you build towards an even more suc- 
cessful future in the entertainment industry. So, if you feel we 
can help you, ring us now on 081-944 6266 for an informal 
chat or write to us in complete confidence at the below address. 

x PRODUCING YOUR OWN r RECORDS AND PROMOTIONAL VIDEOS. w 
w w 

%S|f wz 

The Phoenix Group 
DEPENDENT BUSINESS ADVICE j-Wimbledon Village Lc 

W ;== 
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CATCH UP 
ON THE NEWEST :ii:/! i i 
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New Music Seminar 11 ^ July 14-18, 1990 Marriott Marquis Hotel, NYC Register Early and Save $100 Pay only $230 thru May 18th 
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ADVERTISEMENT 
YOUR WORST NIGH 

STOCK AITKEN WATERMAN 
No HIGHEST POSITION ARTISTS LABEL (PRODUCER) PUBLISHERS 

i 22 USE IT UP AND WEAR IT OUT Pat & Mick (SAW) ATV Musit/Choppell & Co 
2 ,S COUNTING EVERY MINUTE Chrysolis/PWL (SAW) All Boys Music 
3 8 HANG ON TO YOUR LOVE Jason Donovan PWL (SAW) All Boys Music 
4 2, HANDFUL OF PROMISES Big Fun (SAW) All Boys Music 
5 HAPPENIN' ALL OVER AGAIN o Lonnie Gordon (SAW) All Boys Music 
6 1 TEARS ON MY PILLOW o Kylie Minogue (SAW) Sovereign Music 
J 1 DO THEY KNOW IT'S CHRISTMAS • Band Aid II PWL/Polydor (SAW) Choppell Music 
8 2 WHEN YOU COME BACK TO ME • Jason Donovan PWL (SAW) All Boys Music 
9 LISTEN TO YOUR HEART Chrysolis/PWL (SAW) All Boys Music 
10 22 WHEN LOVE TAKES OVER YOU Donna Summer WEA ■ (SAW) All Boys Music 
11 8 CAN'T SHAKE THE FEELING Big Fun Jive (SAW) All Boys Music 
12 . ^ NEVER TOO LATE o Kylie Minogue (SAW) All Boys Music 
13 17 CAN'T FORGET YOU Chrysolis/PWL (SAW) All Boys Music 
14 2 EVERY DAY (1 LOVE YOU MORE) o Jason Donovan (SAW) All Boys Music 
15 LOVE'S ABOUT TO CHANGE MY HEART Donna Summer WEA (SAW) All Boys Music 
16 3 JUST DON'T HAVE THE HEART Cliff Richard (SAW) All Boys Music 
17 4 BLAME IT ON THE BOOGIE Big Fun JIVE (SAW) Global Music/GEMA 
18 WOULDN'T CHANGE A THING o Kylie Minogue PWL (SAW) All Boys Music 
19 YOU'LL NEVER STOP ME LOVING YOU o Chrysolis/PWL (SAW) All Boys Music 
20 SEALED WITH A KISS o Jason Donovan PWL (SAW) Choppell Music 
21 1 DON'T WANNA GET HURT Donna Summer (SAW) All Beys Music 
22 FERRY 'CROSS THE MERSEY • Various PWL (SAW) OJM/Polygcom 
23 HAND ON YOUR HEART • Kylie Minogue (SAW) AU Boys Musk 
24 1 HAVEN'T STOPPED DANCING YET Pal & Mick iSAW) c PWL lid -Eye' Music/Buckwheot Music 
25 TOO MANY BROKEN HEARTS • Jason Donovan PWL iSAW) All Boys Music 

26 THIS TIME 1 KNOW IT'S FOR REAL o Donna Summer WEA (SAW) All Boys Music 
27 I'D RATHER JACK 8 The Reynolds Girls PWL (SAW) All Boys Music 
28 HELPo Bananarama & lanananeeneenoonao (SAW) Northern Songs 
29 8 1 ONLY WANNA BE WITH YOU Samantha Fax Jive (SAW) Choppell Music 
30 ESPECIALLY FOR YOU • TCylle Minogue & Jason Donovan PWl (SAW) All Boys Music 
31 SEXCESS Sigue Sigue Sputnik (SAW) Sputnik Songs 
32 S.S. PAPARAZZI Slock Aitken Waterman PWL (SAW) All Boys Music 
33 TAKE ME TO YOUR HEART Rick Astley (SAW) All Boys Music 
34 is NATHAN JONES Bananarama (SAW) Jobete Music 
35 HE AIN'T NO COMPETITION Brother Beyond EMI (SAW) All Boys Music 
36 , JE NE SAIS PAS POURQUOI o Kylie Minogue (SAW) All Boys Music 
37 5 ALL OF ME Sabrina PWL/Mega (SAW) All Boys Music 
38 LOVE, TRUTH AND HONESTY Bananarama (SAW) All Boys Miull/ln A Bumn 1 Wusic/Worner Choppelt Music 
39 „ 1 DON'T BELIEVE IN MIRACLES Sinitta (SAW) All Boys Music 
40 TURN IT INTO LOVE Hazell Dean EMI (SAW) All Boys Music 
41 s NOTHING CAN DIVIDE US o Jason Donovan PWL (SAW) All Boys Music 
42 THE LOCO-MOTION o pwl Kylie Minogue (SAW) Smen Gems/EMI Music 
43 2 THE HARDER 1 TRY 0 Brother Beyond EMI (SAW) All Boys Music 
44 2 MAYBE (WE SHOULD CALL IT A DAY) Hazell Dean EMI (SAW) All Boys Music 
45 ALL THE WAY England Football Club MCA (SAW) All Boys Music 
46 , GO TO BE CERTAIN o Kylie Minogue PWL (SAW) All Boys Music 
47 „ LET'S ALL CHANT Pat & Mick PWL (SAW) All Boys Music 
48 5 1 WANT YOU BACK Bananarama (SAW) All Boys MuiWIb A Bumk I Aosic/Worner Choppell Music 
49 4 WHO'S LEAVING WHO 4 Hazell Deon (SAW) All Boys Music/jUK) 
50 , TOGETHER FOREVER 2 Rick Astley RCA/PWL (SAW) All Boys Music 

CONGRATULATES STOCK AITKEN WATERMAN 

ON THEIR FIRST 100 HITS... 



TMARE COME TRUE? 

51 THAT'S THE WAY IT IS o Mel & Kim (SAW) All Boys Murk 
52 CROSS MY BROKEN HEART o Sinitta Fonlore (SAW) All Boys Music 
53 1 SHOULD BE SO LUCKY • Kylie Minogue PWL (SAW) All Boys Musk 
54 1 CAN'T HELP IT Bananarama (SAW) All Boy! Muiil/ln A Bum ch Musit/Wonief ChappeHMusic 
55 LET'S GET TOGETHER TONITE Steve Walsh (SAW) All Boys Music 
56 PACKJAMMED (WITH THE PARTY POSSE) Stock Aitken Waterman A&M (SAW) All Boys Music 
57 G.T.O. o (SAW) All Boys Music 
58 WHEN 1 FALL IN LOVE/MY ARMS KEEP MISSING YOU o rca/pwl Rick Astley (SAW) The Avenue Muril Publilhing Co/All Boyj Muiii 
59 WHENEVER YOU NEED SOMEBODY o Rick Astley RCA/PWL (SAW) All Boys Music 
60 LOVE IN THE FIRST DEGREE o Bananarama (SAW) All Borr Music/In A London i Bunch/Warlner Cboppell Music 
61 NEVER GONNA GIVE YOU UP • Rick Astley RCA/PWL (SAW) All Boys Music 
62 ROADBLOCK Stock Aitken Waterman A&M (SAW) All Boys Music 
63 TOY BOY o Fonfore (SAW) All Boys Music 
64 F.L.M. o Mel & Kim (SAW) All Boys Music 
65 H 1 HEARD A RUMOUR Bananarama (SAW) All Boy! Mesit/ln A Bum :h Music/Warner Chappell Music 
66 « NOTHING'S GONNA STOP ME NOW Samantha Fox (SAW) All Boys Music 
67 56 GET READY Carole Hitchcock A&M (SAW) Jobeie Music 
68 « IN LOVE WITH LOVE Debbie Harry Chrysalis (SAW) Chrysalis Music 
69 i LET IT BE • Ferry Aid (SAW) Northern Songs 
70 69 HOOKED ON LOVE Dead Or Alive Epic (SAW) Choppell Music 
71 i RESPECTABLE • Mel & Kim (SAW) All Boys Music 
72 2 HEARTACHE Pepsi & Shirlie Polydor (SAW/Hommond) Handle Music 
73 l SOMETHING IN MY HOUSE Dead Or Alive (SAW) Chappell Music 
74 60 AIN'T NOTHING BUT A HOUSE PARTY Phil Featon (SAW) Blue Ribbon Music 
75 IN THE HEAT OF A PASSIONATE MOMENT (SAW) All Boys Music 

M(&L\ 

76 T2 SHOWIN'OUT (GET FRESH AT THE WEEKEND) o sup,.™ Mel & Kim (SAW) Ail Boyr Musk 
77 3, BRAND NEW LOVER Dead Or Alive (SAW) Choppell Music 
78 41 MORE THAN PHYSICAL Bananarama (SAW) All Boys Music 
79 7. NEW YORK AFTERNOON Monda Kane (SAW) Chrysalis Music 
80 8 1 CAN PROVE IT Phil Fearon Ensign (SAW) Chrysalis Music 
81 67 SOMEBODY Brilliant WEA (SAW) E.G. Musk 
82 3t TELL ME TOMORROW (SAW) All Boy^Musk 
83 8 VENUS o Lonj0„ Bananarama (SAW) Island Muslt/Simra 
84 ,6 I'LL KEEP ON LOVING YOU (SAW) All Boys Music 
85 23 AFTER THE LOVE HAS GONE Supreme (SAW) All Boys Music 
86 M LOVE IS WAR Brilliant (SAW) EJ 5. Music/All Boys Music 
87 58 THEY SAY IT'S GONNA RAIN Haiell Dean EMI (SAW) Your Musk 
88 58 IT'S A MAN'S MAN'S WORLD Brilliant WEA 

89 « THE HEAVEN 1 NEED Three Degrees (SAW) All Boys Music 
90 67 GETTING CLOSER Haywoode (SAW) All Boys Music 
91 73 MY HEART GOES BANG (GET ME TO A DOCTOR) Dead Or Alive Epic (SAW) Choppell Music 
92 7 SAY I'M YOUR NO 1 Q (SAW) All Boys Music 
93 H IN TOO DEEP Dead Or Alive Epic (SAW)-Chappell Music 
94 "... LOVER COME BACK TO ME o Dead Or Alive Epic (SAW) Choppell Music 
95 NO FOOL FOR LOVE Hozell Dean (SAW) All Boys Music 
96 41 BACK IN MY ARMS (ONCE AGAIN) Hazell Dean (SAW) All Boys Musk 
97 1 YOU SPIN ME ROUND (LIKE A RECORD) • Dead Or Alive Epic (SAW) Choppell Music 
98 ,52 I'M SO BEAUTIFUL (SAW).All Boys Music 
99 4 WHATEVER 1 DO (WHEREVER 1 GO) Hazell Dean Profo (SAW) Afl Boys Music 
100 SO YOU THINK YOU'RE A MAN Divine Profo (SAW) EMI Songs 

• GOLD (400,000 UNITS) o SILVER (200,000 UNITS) 
  

( 90PS SORRY 10! •• • 
101 . BETTER THE DEVIL YOU KNOW Kylie Minogue (SAW; All Boys Musk 


