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ORDER FROM BMG TELESALES 
021 500 5678 
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M&ki... But is it art? 

by Jeff Clark-Meads USIC IS many i things: it's the fuel I for countless love I affairs; it's the only bearable bit of being stuck in a jam on the M25; it's liquid passion for the passionate; it's the best part of the beer-gig- curry sandwich and it's the only commodity which can make you remove your shirt and leap about like a frog on speed. The only question which re- mains, then, is: but is it art? Patricia Moreland, the new president of the National Asso- ciation of Record Merchandis- ers in the US, is in no doubt. Fired by the prospect of poss- ible legislation against certain lyrics, she recently exhorted dealers there to be aware that what is on their shelves is not just product, not just music — 
lUlhorities on this side of Atlantic do not, though, share reland's conviction. The arts es- ishment — as represented by ' ' Council — sits diplomati- 

where music director Ken Boird has a £26m budget and a brief of 
The fac?that £1 5.2m of the total goes to the Royal Opera House in Covent Garden and £7.8m to the English National Opera — two companies based within 300 yards of each other in central London — has led to criticism that the council 

Sor 

colly on the fence between blanket support for all music and exclusive backing for the perceived elite end of the market, areas such as opera 
The Arts Council argues all music 

varying degrees of artistic merit. ^ 
BARD b Mo^eTand-rU^c^n'te"?- 
whal I'd call a lot of music," he 

"When there are people who 
be producing art is beyond m Gray, who is head of Andy's Records and is also noted for o lite- 

Baird says he is aware of this but counters that the organisation has certain historical commitments 

adds that the prime reason for the 
financial backing to projects which would otherwise not exist. Baird also points to the jazz, folk and reggoe projects in which it is involved around the country as evi- dence that it has an open mind and a listening ear. "We also have a fund of £80,000 a year which is open to record companies who want to record a band who may not be commercially viable." Baird goes on: "The difficulty 
it's so ephemeral. A lot of the other things we support are long-term; we put in long-term support and 
bution as a result." But does the Arts Council differ- entiate between different forms of music on aesthetic grounds? "Ten 

aye that performed. 

Asked specifically about main- stream pop, Baird adds: "Just be- cause something is popular doesn't 
"It's very difficult for us to define what art is. Onl^ lime does that. 

excellence in what is being created in all spheres. Right across the board, there ore different levels of artistic merit." Popular perception is that examples of a high level of artistic merit in the pop field are The Beatles and Pink Floyd. Rupert Perry, managing director of EMI — the company which handles both catalogues — agrees that each band has created art ,,, and ar- gues that so has every other act on the label. Asked if all music is art, he says: "I would probably have to come down in favour and say 'yes'. What happens at the Royal Opera House is art and, in another con- text, what Pete Waterman is doing is art. "Look at what happened when Andy Warhol came along. Every- body said what he was doing 

the likes of thrash bands deserv to come under the category of art. The umbrella organisation fc 

changed — we ore trying to break away from our old images." So, is all music art? "There is room for a major international fig- ure to write a piece of music for an orchestra that some people might call a masterpiece. Equally, there is scope for a number of kids 

alive. The people who create mu and lyrics are artists." So is everything on the EMI lal of equal artistic merit? "1 dc 
"Our product is reviewed and it': reviewers who put artistic merit or it. All I'm saying is that music is ar art form. Just like patnling, people 
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The Arts Council, while keen to 
brush, is nonetheless shackled by precedent to spending the vast ma- jority of its budget on opera. In the minds of many at the cutting edge 
the long-held view that the "Estab- lishment" still does not give the modern music industry respect in 

Many parts of the industry, though, are not seeking any kind of artistic credibility. It is the prime motivation of record companies to turn an honest profit, and if they can create a bit of art in the pro- cess ... well, that's just a happy bo- 
Indeed, when musicians deliber- ately set out to^ create something 

industry often becomes sneering 

feels it is "dangerous" to define 
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THE NEW SINGLE FROM ONE OF THE ^ GREATEST ROCK VOCALISTS OF ALL TIME ^ 
WHAT ARE YOU DOING WITH A FOOL LIKE AVAILABLE ON COMPACT DISC, 12" & 7" ME ^ 

FROM THE FORTHCOMING ALBUM JOE COCKER - LIVE (THE VERY BEST OF JOE COCKERI 
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TOMMY'S BRAND NEW ALBUM 
FEATURES 

JASON REBBLLO - Piano PAUL STAGEY - Accoustlc and electric guitars TERJB GEWELT - Bass IAN FROMAN - Drums and AND TOMMY SMITH - TENOR SAXOPHONE & WX7 
PRODUCED BY GARY BURTON 
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Dealer tries DIY distribution 
A DEALER who became fed up with the difficulties in obtaining stock has decided to set up his own distribution operation. Geoff Miles and his wife Diane of Swindon-based The CD Specialists are developing a distribution arm they believe will be able to service every CD outlet in the UK and Eur- ope. "As retailers, we had first- hand experience of how frus- trating it is having to deal with dozens of different companies just to be able to stock our shop," says Geoff Miles. 
'As retailers, we had fsrst-haBsd experieaee how frustrating it is heaving to deai withdosens | of different companies fust to be able to stock our shop7 

'Then there were accessor- ies often only available at in- flated prices unless purchased in bullc. The small operator can't afford to do that, which is where we can help." CDS sends out catalogues by mail and can handle single as well as multiple orders. Dis- counts are also available and sales director Colin Corrigan 

says the response from retail- ers has been excellent so far. "Once seen, the catalogue is not easily dismissed. We stock everything from pop and rock to jazz and classical as well as rare titles which are imported from abroad," he says. CDS is also experimenting with product design and plans to introduce a range of CD 

casings in June. The cases will be made available as part of the CDS accessory range. Another sideline that CDS offers is providing backing for new talent and artists looking to sign a new deal. Under the banner of Mad Hatter Discs, CDS says it will promote these artists via its distribution net- 

'Remember the poor indie' plea 

to industry over promo deals 
A PLEA for caution is coming from David Bowie reissues on EMI. the independent retailing sector The second is the current cam- over the exclusive use of promo- paign at HMV to give a free live tional items by multiples. album by The Cure to anyone who Adrian Rondeau, of Adrian's buys two of the group's other al- Records in Wickford, Essex, says if bums. Rondeau believes that the 
given more and more limited edi- doing considerable damage to in- tions to give away with albums dependent stores, bought at their stores then the in- 'The reps I have spoken to have dependent market will be eroded, all said that a lot of shops are upset His plea comes after two recent about The Cure album deal. We- 
was a limited edition art print given have exclusive deals through one 

"As a result of the Bowie/HM^ deal, I know a lot of dealers — in eluding us — did not do^well^c 
doing is wrong but they don't seer to realise what effect it is having, he adds. He says multiples and indepen dents should be treated similarl whenever possible. 'This sort c deal is only beneficial to one sid and drives people away from in dependents. It can put the inde pendents out of business." 

CENTRE 

Display winner 
wings off to Paris 
THE WINNER of Jive Records' dealer display competition was Rob Bartlet of Bridport Record Centre in Dorset. South coast rep Nick Foot (left) is pictured present- ing Bartlet with two tickets for a weekend in Paris. The winning dis- play was tor the greatest hits album by Billy Ocean. 

LIVE AND LOUD 

CORONER KREATOR RUNNBNC WSLP 

All Fotodisk Video product is now available exclusively from Channel 5 Distribution. 
Also available: NFV 101 CELTIC FROST-LIVE ATTHE HAMMERSMITH ODEON 3.3.89; LFV 102 URIAH HEEP - RAGING THROUGH THE SILENCE: LEV 104 NUCLEAR ASSAULT- HANDLE WITH CARE EUROPEAN TOUR '89- NFV 106 DOOMSDAY NEWS -THE NOISE RECORDS VIDEO COMPILATION VOL 1. 

ORDER NOW from POLYGRAM RECORD OPERATIONS on 081-590 7790 or 081-590 6044, 
_ your Polygram Rep or your regular wholesaler. channel 
j-otodisk „ , . u,0't° Dealer Price: £6.95 - S.R.P.: £9.99 F 
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lA^ON DONOVAN 
nri—«ie 

JUST ONE YEAR AFTER THE RELEASE OF HIS NO 1 FIVE TIMES PLATINUM ALBUM 
"TEN GOOD REASONS", JASON'S BACK. "BETWEEN THE LINES" HIS NEW LP AND THE 
FOLLOW UP TO THE UK BEST SELLING ALBUM OF 1989 WILL BE RELEASED ON MAY 28TH. 

FEATURING BOTH OF JASON'S RECENT HITS "WHEN YOU COME BACK TO ME" AND 
"HANG ON TO YOUR LOVE", THE ALBUM ALSO CONTAINS SEVERAL NEW HITS TO 
COME. EACH TRACK AS ALWAYS, HAND CRAFTED BY STOCK AITKEN WATERMAN. 

THE WEEK OF RELEASE JASON WILL BE IN THE UK FOR PROMOTION AND THE £400,000 
TV CAMPAIGN WILL BE NETWORK AND IMMEDIATE. JASON'S NEW SINGLE "ANOTHER 

NIGHT" WILL BE RELEASED ON JUNE 18TH. 

JASOH 
m DONOVAN BETWEEN THE UNES 

X: 

LP: HF14 CD: HFCD14 MC: HFC14 

DISTRIBUTED BY PINNACLE. Tel 0689 70622 



Cmon, let's work 

that catalogue 

Video provides the perfect medium lor fitness, whether it be for the busy health fanatic or [ the shy fatty. Ian | Watson limbers up with what's 

THE ORIGINAL IJXty V/JVlVJlilrtlJ m 

Cy\^Pi®FwW< 

THE FATBURNER WORKOUT 
THE ORIGINAL , 

c Featuring Carolan Brown, 
Europe's leading fitness 
instructor. 

* The only Cardiofunk video 
by a qualified teacher. 

* TV appearances, press coverage, colour 
advertising. 

! Workouts throughout the UK 
presented by Carolan Brown. 

ORDER NOW FROM K-TEL 
SALES ON 081-992 8000 

■ VER SINCE Jane Fonda 
^ i leotard, fitness HH videos have taken a signifi- cant chunk of the sell through mar- ket. Despite being notoriously con- ducive to inactivity, television has been invaluable to fitness enthusi- asts who don't hove the time or in- clination to attend classes. Video offers the ultimate convenience; le of the embar 

K-tel International (UK) Ltd, 620 Western Avenue, London W3 0TU 
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s u Z A N N E 

D A, N D O 

The flexible fitness 
plan that fits 
YOUR routine 

Introduced by Britain's 
sensational new fitness expert, 
Suzanne Dando. 

★ High/low impact aerobic routines to fit into any 
lifestyle no matter how hectic. 

★ Just ten minutes to start and finish your day is enough to 
make you feel fitter and healthier. 
★ For the more energetic with half an hour to spend, the workout 
is a fantastic and safe way to get into shape. 
★ Choreographed by Kathryn Cullen, UK's National 
Aerobics Teacher of 1989. 
★ Major PR campaign including a regional tour of TV and 
radio stations plus PA's throughout the country. 
★ £150,000 advertising campaign in National Press 
and Consumer Magazines. 
★ Great on-pack sales promotion with Slimmer 

Magazine. 

WAKE UP • WORKOUT WIND DOWN 
WITH THIS NEW 3 PART PLAN ON VIDEO 

Dealer price £6.95 J 

Available from: Video Collection Telesales 0923-816511, Entertainment UK, S. Gold & Son, j Terry Blood Distribution, Parkfield Entertainment, CBS (Dublin) and Quadrant Video. I 

MUSIC WEEK 26 MAY, 1990 PAGE 11 



Will power takes over 

.Jo. SU, 0 1J1. ne. oroOd... 

REVIEWS 
EFSE to workeT^EMTRtoXlhornEMI co- ScreenEntertdnmentcndo.Em- 

SIM s:is 
""sVrrconi 

EirMM e:=E' 
iliii 

slfei 
SSSiiiS 

5ii 
oo'S 

□uthor^of the'best-selling ^rbo^s" 
iliii MUSIC VIDEO 

EiS 
IIseIS if' 

Ee£: A
re^°f 

5S5 
10 5 

ESS 13 7 6 
BS 4 8 8 

HS 

SSsS-He! 18 9 5 
1916 8 

Only Yesterday ^t. ©BPI. Gallup for BPI, Music Week and 
MUSIC WEEK 26 MAY, 1990 



Enterprising sessions 

Made in Plastic is an agency representing the interests of the session musician, and its owner IHiugh Stanley-€8arke has some ambitious plans for its future. David Dovies 

lingpow. ■ side," I 

I UGH STANLEY- CLARKE is an ambi- tious man. He confi- dently predicts that in a couple of years all session musicians will be represented bv agencies like his. Made In 

vaguely, "the   r , average around £45,000." He stresses however that while £500 for a day's work might sound ex- 
cians only work once a month. There is also the hidden cost of equipment. Keeping abreast of new technology can cost thou- sands of pounds. To this end, MIP has hooked up with Yamaha. Stanley-Clarke's keyboard-players have had advanced access to the new SY77 in return for their help in Yamaha's research and devel- PThe session musician's lifestyle is very different from that of signed acts. "They've got a 15 to 20 year working life if they're good," reckons Stanley-Clarke. "I take a very long-term view of it all. We're trying to build careers here." Con- sequently he recommends just two or three musicians for each job: "a 

'A musician can go in the wrong area. It's vital that the right sician g with the right 

With the session agency side of MIP well established, Stanley- Clarke is now looking to expand MIP into music publishing and sponsorship. "There's huge poten- tial in getting the right artists with the right sponsors. It's never really been done well in this country." He relaxes a little and leans for- ward. "I want to be the Mark McCormack of the music industry," he says simply. HUGH STANLEY-CLARKE: about contracts, very heavy' 
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OUR NEW WATFORD 
RUSINESS UNITS WILL BE 

MUSIC TO YOUR EARS 
There's no business like show business. And there are no units better suited to your operating requirements than at the Metro Centre. A most business like business park. 

From 2500 to 6000 sq.ft., these two storey units have office, showroom, storage and light industrial flexibility. The even better news is that they can be purchased freehold, ably assisted by our easy finance package. Not only will you acquire a superb building, but you will also add a valuable fixed asset to your balance sheet. For more information call Barbara Baker at our On-Site Sales Office on 0923 220932. 

WATFORD 
Trfe&vo Gewtie, 


