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THE ROLLING STONES 
(I CANT GET NO) SATISFACTION 

HOT ROCKS 
THE GREATEST HITS1964-1971 



For the very first time, recordings from the classic years of the Rolling Stones are now available, digitally remastered from the original master recordings, on a unique doubfe-album compilation: HOT ROCKS 1964-1978 THE ROLLING STONES' GREATEST HITS 
Released on 25th June to co-incide with the Rolling Stones' UK Tour, most of the songs featured on this unrivalled album will beperformed live by the e before a total estimated band at every venue I audience of MORE THAN 700,000 PEOPLE THE BIGGEST TOUR IN ROCK'N'ROLL HISTORY! 

THE GREATEST-EVER TOUR: URBAN JUNGLE EUROPE 1990 
4th July LONDON WEMBLEY STADIUM 6th July LONDON WEMBLEY STADIUM 7th July LONDON WEMBLEY STADIUM 9th July GLASGOW HAMPOEN PARK nth July CARDSFF ARMS PARK 13th July LONSJON WEMBLEY STADIUM 14th July LONDON WEMBLEY STADIUM 18th July NEWCASTLE F.C.ST JAMES PARK 20th July MANCHESTER MAINE ROAD 21 st July MANCHESTER MAINE ROAD 

Wednesday Friday Saturday Monday Wednesday Friday Saturday Wednesday Friday Saturday 

Vv 

THE ROLLING STONES: 
THE GREATEST HITS FROM THE GREA 

RELEASE DATE 
FREE-OF-CHARGE COUNTER DISPLAY CARD ALSO AVAILABLE: RSCCI 2 X CD-SET: 820140-2 (Dealer Price: £10.35 + VAT) double (Deal) 



THE GREATEST-EVER CAMPAIGN: HOT ROCKS 1964-1971 
THE SINGLE: 'PAINT IT BLACK' released June 18th (the theme from TV's 'Tour of Duty') 12" includes bonus track 'SYMPATHY FOR THE DEVIL' for a limited period only. RADIO: LOCAL RADIO ADVERTISING commences 25th June CAPITAL FM/CAPITAL GOLD TV; NATIONAL OUR PRICE TV CO-OP CAMPAIGN (1 week) LONDON SOLUS TV CAMPAIGN (2 weeks) SCOTTISH TV SOLUS CAMPAIGN (2 weeks) GRANADA SOLUS TV CAMPAIGN (2 weeks) HTV SOLUS CAMPAIGN (2 weeks) TYNE TEES SOLUS TV CAMPAIGN (2 weeks) all to commence July 2nd followed by FURTHER TV ACTIVITY (to be advised) in CENTRAL, YORKSHIRE, ANGLIA, TVS, TSW, BORDER, GRAMPIAN PRESS: INCLUDES ADS IN 'O', THE GUARDIAN', 'DAILY MAIL', 'DAILY MIRROR', 'DAILY RECORD', 

''HOT ROCKS 1964-1971" 
ESI ROCK'N'ROLL BAND IN THE WORLD 

ORDER fROM POLYCRAM! 081590 6044 
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WHAT IS 

KNEBWORTH 

TO PHIL COLLINS? 

I 

"Getting everyone together for a day like this is not easy. 
Equipment, Egos, I don't know which is worse. 

Why do it? A simple answer... 
The proceeds of the concert are donated to Nordoff 

Robbins Music Therapy, a Charity relying entirely on the 
Music Industry, set up to give children with disabilities a 

gift of music which gets past the disability and finds a 
direct way to reach into the child. Without music they 

would have little hope. If we as Musicians can do 
anything to help we owe it to them. That's why I am 

supporting Knebworth and I thank all the bands and the 
public for doing the same". 

EVERY NOTE COUNTS 
ALL DONATIONS ARE GRATEFULLY RECEIVED AND SHOULD BE SENTTO: 

THE NORDOFF-ROBBINS MUSIC THERAPY CENTRE, c/o P.O. BOX 141, LONDON SW6 3JB. PLEASE MAKE CHEQUES & POSTAL ORDERS PAYABLE 
TO 'SILVER CLEF ENTERPRISES LTD. 

FOR FURTHER INFORMATION 
CALL 0898 345092 
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BMG sets up 
new indie 
A&R division 

BMG Independent Group will be headed by current Motown di- visional director Roger Semon and will look after repertoire for exist- ing partnerships with Motown and Anxious as well as new labels Sur- vival, Sacred and Dedicated. BMG chairman John Preston comments: 'The BIG division em- phasises BMG's commitment to in- vestment in creativity for long-term growth rather than acquiring es- 
flated levels!" 
Three video 
magazines 
set for launch THE VIDEO magazine format is set for a boost this summer with BMG releasing three new bi-monthly cassettes. In conjunction with Los Angeles- based Video Production Industries, BMG is releasing the new titles — Dance International; the rap-orien- tated Slammin'; and the rock-bas- ed Metalhead — on July 23. Future titles planned by BMG in- 

BRIEFS 
• SOUTHERN STUDIOS is sign- ing a deal with Minneapolis-based Twin/Tone Records to be the Euro- 

• COPING WITH computeris- ation in music is the subject of two weekend courses at Musicworks in Stockwell Road, London, on June 30 and August 4. For more details, - ig Chuku on: 071-737 6103. 

Pressers (ear new MCPS 

code will harm industry 
RECORD MANUFACTURERS say the music publishers' proposed code of practice could cause irrep- arable damage to the UK music industry. The Record Manufacturers Asso- ciation says the Mechanical Copy- right Protection Society has been inflexible throughout two years of negotiations, and the RMA is now putting its weight behind the BP! in the mechanical royally talks. Says RAAA chairman Adrian Owlett: 'The MCPS proposals seem to be completely unworkable in their present form and would ir- revocably damage all sectors of the UK record industry, parliculariy the independents. We have sought 

Owlett argues that the MCPS code would lead to unnecessary levels of bureaucracy in the factor- ies and would moke record manu- facture uneconomic. The RMA is now awaiting the lutcome of the BPI's reference of Copyright Tr jyalties scheme. The initial heanng is scheduled for June 26 and 28. 'The BPI has found no alterna- tive to the MCPS's intransigence and we have had the same experi- 
BPI chairman Terry Ellis adds; 

'The code of practice in the form presented to the manufacturers re- stricts their right to free competition and unfoidy enhances the MCPS's monopoly position." 
• THE MUSIC Publishers'Associ- ation is backing the MCPS's negoti- ating posih'on on mechanical roy- alties. MCPS is asking for a 1 2 per cent rise in the amount paid to pub- lishers and composers. MPA presi- dent Jonathan Simon says: "Our members are universally behind MCPS in providing a simplified, more efficient service and in achieving standard rights consist- ent with Europe for both publishers 

Polydor pleads: back Knebworth 
£1 m to secure the rights to the al- bum of the Knebworth 1990 show — now retailers are being asked to give their suoport to Music Ther- apy's biggest ^nd-raising event. Most of the income from Knebworth will come from ancil- liary items such as the record. Poly- dor says it hopes dealers will make the most of tne big names on the album and will help raise as much as possible for the charity. Polydor is planning to nationally lease on August 6, and managing director David Munns comments: "Music Therapy, as we all know, is totally reliant on the goodwill of the British music industry so I urge retailers to get behind this very special album. 'The sales potential for this unique album is huge and, if we all make it a big success, then Mu- sic Therapy stands to benefit enor- mously." Retailers are not being asked to jive up their margin on the album. 

PICTURED AFTER the signing of Music Therapy's deal with Polydor are, from left, Polydor senior director of commercial affairs Andrew Jenkins, Derek Green and Andrew Miller and Polydor managing director David Munns 

vhich ;imply 
tor John Waller: "All we ask is that they sell it at a good price." The double album will include tracks from all the artists so far con- firmed on the Knebworth bill — Eric Clapton, Phil Colli 

Floyd, Genesis, Elton John, Paul McCartney, George Michael, Mark Knopfler, Cliff Richard and The Shadows, Status Quo and Tears For Fears — and is due out five weeks after the June 30 show. Knebworth promoter Andrew Miller underlines the importance of 

The organisation of the show it- self is now reaching its final stages, and Miller comments: "OK, it's been a bit of a nightmare to or- ganise what is a mini-town in a grass field but I have to say I've enjoyed it." Miller also pays tribute ' ' 
lo stage but will generate just describes jr Derek Green w 
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THE FIRST SINGLE - DEEPER SHADE OF SOUL - REMIX 
OUT NOW on 7'' (us 180], 12" (613180) and CD m isoi 

'Urban Dance Squad are a monstrous live experience. Yup, they shall be giants' 

'An urban jungle of unearthly delights, "Mental Floss" will infest the end of year top tens and no mistake' SOUNDS 

mm 

'Urban Dance Squad are gonna be big for two reasons; one their records are clean cut and brilliant; two the live side is dirty, rough, totally live and equally excellent' RAUE 

TAKEN FROM THE KILLER DEBUT ALBUM MENTAL FLOSS FOR THE GLOBE Available an LP • MC ■ CD from your BMG Sttikelorce person or BMG Tolesales on 021 500 5676 

'If anything can be described as wicked, it's Urban Dance Squad' MELODY MAKER 
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TWO FRIENDS 

TO STYLES 

ONE HIT SONG 

GLENI 

MEDEiROS 

O B B Y 

ROWN 

THE TOP lO 
U.S. SMASH HiT! 

THE FIRST SINGLE FROM THE SENSATIONAL NEW ^ MEDEIROS' 

M 

0 f* 
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RELEASE DATE: 2/7/90 
ORDER NOW FROM POLYGRAM 
081 590 6044 ri 



Does jozx on the radio meon more pennies in the till for retailers? Nick Robinson looks at the effect of iaxz FM on the frontline. . . 

Jazz FM starts to tickle the tills 
IT TOOK nearly 10 years of now primarily on CD with vinyl lobbying and one of the most sales almost nil. publicity cam- "The station hos certainly done 

the'balance'about i 

fm no°dromatical°y7'0hesays. jazz, you tend to get to 
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CD 7559 79159-2 
SCOTTJOPLIN 
PIANO RAGS JOSHUA RIFKIN, PIANO 

A Classic 
Compilation... 
from the very best of the 
Ua/Rag. Elite Syncopations. rtainer "(as featured W'The Stinf). Maple 

Joshua Rifkin will be playing Scott Joplin Piano Rags at Glaziers Hall London 13 July at 7.30pm as part of the City of London Festival. 
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IMPORTANT MESSAGE FOR DEALERS 

Chrysalis 

Incorporating the ENSIGN DOVER COOLTEMPO group of labels 

MOVE DISTRIBUTION 

AS OF 
July 21990 

Chrysalis Records distribution will run exclusively through 
Co^p EMI MUSIg SERVICES UK LTD. 

1-3 Uxbridge Road 
Hayes 
Middlesex 
UB4 OSY 
Order from the EMI order desk on 081 848 9811 or your Chrysalis representative 

J&n !!!!!! n EToyrsn 
■R"?? -S-^ "S-^ 
Some selected titles available: 
S1NEAD O'CONNOR "1 DO NOT WANT WHAT 1 HAVEN'T GOT" 
ADEVA "ADEVA" 
uwrtm n dabtv "rtrmnRVC n IMRO" WUKLL* rArv 1 T JUIVIDW 
BTLLYTDOVCC''CHARMED LIFE" 
ncpno AUI uiarrv "npp m IMR a RI DMnF" UbDvJKAn nArU\T UCr, UUIVID 01 DLCJIVUC 
SMASH HITS "RAVE" 
SON LA^JEVERYBODV KNOWS" 
New singles available in July LIBERTIES "LONELY TONIGHT" cms 3555 JOAN JETT "LOVE HURTS" CHS 7546 GO WEST "KING OF WISHFUL THINKING" sow a INNOCENCE "SILENT VOICE" cool 212 SINEAD O'CONNOR "EMPEROR'S NEW CLOTHES" ENY 633 SAVANNAH "SAVANNAH" COOL 211 RESPECT "LOVE DRIVES ON" CHS 3554 PAUL CARRACK "LOVELESS" CHS 3551 

Chrysalis 



AVAILABLE NOW 

w 

'Soccer Fan' 

The Real Sounds Of Africa 
Mixed By Norman Cook 
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THE WORLD'S 
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TO SEE OVER 250 NEW AND ESTABLISHED ARTIST showcases mr DURING 5 DAYS OF ELECTRIFYING PERFORMANCES IN NEW YORK'S hottest CLUBS AND "< CONCERT VENUES. 

MERCHANTS 

"e* «««< 
AND EXPERIENCE ALL THIS IN FIVE 

NMS INTERNATIONAL REPRESENTATIVES 

C) . M 

eminar 11 
, 1990 
s Hotel, A 
id Save $: 
Tru May 1 
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Hetleclioiis My Feelings For You I Need To Be In Love § ^j>§ _§§_ ap it &/& && ii «» §0 19 fil M M fl Now available in the UK from K-tel on 081-992 8000 
K-tel International (UK) Ltd, 620 Western Avenue. London W3 OTU 
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