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Cal^bWEAhaPndeEMi! neareS, " In the first quarter of the year, PolyGram handled what were then unprecedented volumes of 25 per ' -1 ingles and 28.9 per cent : albums of both markets than 

the albums category, slered by Nigel Kennedy and David Bowie. Among the indies, Pinnacle was 

pony ahead of PWL The Cartel's final market shares under that name were six per cent of singles and 3.3 per cent of al- 

BPI: 'Shop around 

for royalties deal' 
THE BPI is committing its resources As a result, the BPI is this week and STEMRA will not stand by idly to achievina a 20 per cent reduc- beginning the process of securing during the current dispute but will tion in mechanical royalty rates. a kill tribunal hearing. seek to offer a better deal than that 
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MARC AAAROT; new MD Mow Murdoch 
moves Into 
music business 
MEDIA MAGNATE Rupert Mur- doch is setting op a new record 
former^PdyGram6 tnternational executives Aart Dalhuisen and Nigel Sandiford. Offices and a name for the com- pany have not yet been confirmed and Dalhuisen, former PolyGram 
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NMS ROUND-UI 

Unlying the Gordian knot at the IMS 
by Steve Redmond 
THE SOUND of a New Music Seminar is the sound of people tying themselves into knots. The first level of knot-tying is well established but was more apparent this year than ever before. It comes with the realisation that the one-time raison d'etre of the seminar — white guitar-based indie music — is no longer radical and it's no lonqer important. "At tne moment indie music is dance music," said A&M's Jeff 

The message was reinforced time and time again: dance is the only really happening music 

of the moment and the majors just don't understand it. The point was brought home forcefully by the make-up of the UK contingent. Predominantly dance-orientated, it featured only one delegate identifiably from a major — Chrysalis international president Paul 
Even he said the majors are "running scared". But the context is always important, especially when one is 3,000 miles from home. The self-confident — some would say arrogant — triumphalism of the Manchester contingent irked the traditionalists. It's worth remembering that the very same 

week Factory chief Anthony Wilson claimed: "Every kia in Britain under the age of 20 wants house music," Elton John topped the singles chart, with Craig McLachlan and Luciano Pavarotti at two and three. The second level of knot-tying at NMS came as white liberals attempted to grapple with the censorship threat from the bible- belt right wingers. NMS organiser Tom Silverman said: "When the record industry came to its accommodation with the Parents' Music Resource Center (over record-labelling) it traded peace for justice. "We should have said 'fuck 

resolved: the standard-bearers of the censorship issue tend to be the more obnoxious rap and metal groups. WEA artist Laurie Anderson described her experience hearing the 2 Live Crew lyric "make the pussv splat": "I was having a really hard time thinking this was an anthem for freedom," she said. All too often the debate split along racial lines. It was an eye- opener for Britons for whom race is no longer an issue. But it is a testament to the healthy current British scene that so many of us were shocked. 
Lazy rap misses 
out oo Europe 
LAZY US rap stars 
Brian Carter at BCM Records, West German company bel 

development that he pay S3,000-S5,000 per dole 0-55,000 
_ II refuse to visit mainland 

Their failure is harming their rec- ord sales, he said. "It's always been my major problem," he said. 'They say 'we go to London, we don't go any- where else'." They simply refuse to gel to grips with the logistical and language problems, he said. 
NMS SPEAK 

John Carlin, organiser Red, Hot 'n' Blue AIDS benefit. # "In England the people con- centrate on the music. Here in the States everyone concentrates on getting laid when they go to a 
Marshall Jefferson, house pro- 
# "Money is the greatest lover in this business." Tilly Rutherford, PWL. # "Radio One is equivalent of The Sun. It's just bollocks." Alan McGee, Creation. 

Star phone-in boost 

for AIDS research 
WEA SUBSIDIARY Sire is to set up 900 premium rate phone lines to raise money for AIDS research. Sire vice president Howie Klein revealed the ambitious US plan during an NMS session discussing the music industry's alleged silenr- on the issue. The phone lines will feature i.. formation and interviews with Sire artists. The label has already dem- onstrated its commitment to the fight against the disease by includ- ing information on safe sex on rec- ord sleeves. Madonna is likely to be an early participant in the project. The singer was one of four artists — alonq with U2, Iggy Pop and Lou Reed— who sent messages of sup- 

port to the seminar. Dionne Warwick — the prime mover behind the That's What Friends Are For AIDS benefit pro- ject — was the major artist repre- sentative on the panel. She reveal- ed that the record has now raised $2m. Warwick rejected criticism that the music business has been slow to lend its assistance. "I don't think it's a case of the music industry not giving a damn. I think they just don't know," she said, arguing for more education about the disease. Virgin chief Richard Branson was praised for being one of the first to broach the subject when he addressed the seminar three years 

Madchester chaos steps on seminar 
SEMINAR on the rise of the in the UK. The US representatives Manchester music scene ended in included the influential Marshall chaos with two panellists walking Jefferson and Derrick May. out in disgust. But the pair walked out after Factory Communications chief, trading insults with actor Keith Anthony Wilson, chaired the meet- Allen, the lyricist on New Order's ing titled Wake Up America, World Cup song. World In Motion. You're Dead, to examine the rea- Delegates were shocked and sons for the success of house music appalled when the meeting de- 

scended into c 
The black US artists attacked the British, including Happy Mondays' manager Nathan McGough, for "stealing" black music styles. Ironically the UK contingent had come to thank the US artists for their inspiration.  
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Jive Bonsiy 
label splits 
from Big Wove 

JIVE BUNNY record label Music Factory has split from trading part- 
ies have outgrown their liaison. In future, all Music Factory product will be released under its own ban- 
functions undertaken by Big Wave will now be handled in-house and by a number of independent ser- 

Gillespie resigns after 

Montreux row with Nobs 
ANTI-PIRACY stalwart Claude of directors, Gillespie describes $10,000 watch." Nobs is at the centre of a row that what he sees as "the shocking and Gillespie states: "1 regret to in- has seen Dizzy Gillespie sever all reprehensible conduct" of Nobs, form you that 1 am resigning, effec- ties with the Montreux Jazz Festi- the festival organiser and a man tive immediately, from the honor- val. who has been prominent this year ary committee of the festival and It is alleged that as a result of because of his international anti-pi- will have nothing further to do with a backstage row during Gillespie's racy activities. the Montreux Jazz Festival." performance, WEA Switzerland "1 had a video camera set up Nobs says if the issue does go 
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LOS ANGELES; The much-ru- moured EMI buy-out of IRS op- pears to be one stage closer following the signing by Miles Copeland's company of a dis- tribution deal with EMI lor the US. IRS is switching from MCA; it is already distributed by EMI Europe. IRS president Jay Boberg      concluded a distributL..   ng sale discussior deal. 
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LoveJ§m or hate 'em - you've Just gotta stofk'em! 
OUT, AT LAST, ON 10TH AUGUST THE EAGERLY AWAITED 

AN HOUR AND TWENTY MINUTES OF DRAMAS, TRAUMAS, ROMANCE AND EVEN STRIPPERS FROM THE SERIES THAT NEVER FAILS TO BE A SMASH HIT! MAJOR CONSUMER PRESS AND ADVERTISING CAMPAIGN, TO INCLUDE BIG. DEALER PRICE S6.95 EACH. SRP £9.99 EACH. FORGET THE CHART BUSTING SCOTT AND CHARLENE LOVE STOJ 
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BBC RADIO COLLECTION 

SUMMER LISTENING 
The most exciting new product launch on 'Spoken Word Cassette' 

since the original BBC Radio Collection releases 

lUSTWIlUAM RICHMAL CROMPTON 

Read by Martin Jaryj 

cv & 
vik 

* RELEASED 6TH AUGUST 1990 
* 8 BRAND NEW DOUBLE CASSETTES 
* ALL TITLES TO BE BROADCAST ON RADIO 4 PEAK TIME 8.45 EVERY WEEKDAY MORNINGS 

T.V. 
* MOVING TRAILS ON BBC TELEVISION 

RADIO 
* TRAILS ON RADIO 4 AND RADIO 2 

PRESS 
* EXTENSIVE NATIONAL PRESS COVERAGE INCLUDING RADIO TIMES FEATURE 
* NATIONAL PRESS ADVERTISEMENTS TO RUN THROUGHOUT THE CAMPAIGN 

INCLUDING THE SUNDAY TIMES, THE DAILY TELEGRAPH AND THE GUARDIAN 
DISPLAYS 

* MAJOR WINDOW AND INSTORE DISPLAYS 

CONTACT YOUR PINNACLE SALES PERSON OR 
PINNACLE RECORDS ON 0689 73144 
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Sunrise drops dawn hits 

after Capital complains 
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MARKET SURVEY 
APR-JUNE 1990 

S I N G L E S 
LEADING COMPANIES % 
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Marketing muscle 

rings the changes 
THE POWER of creative mar- and A Night At The Opera on . 
»jS5s5ari52 10,3 18.1 11.4 9.0 10.1 3.4 6.6 1.5 1.8 

18.6 93 7.9 5.4 12.6 9.4 1.8 3.8 7.0 3.5 1.0 - 

ALBUMS 
LEADING COMPANIES % 

ond/is Luciano Pavarotti, a per cent of the market. 
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Classical is also highly Among the in9dieT, Mute led 
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