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Broadcosfing 
stays pot isi 
cabinet shuffle THE GOVERNMENT has dashed hopes that the Cabinet reshuffle 
bility for^ broadcasting from the 

Speculation began when it was revealed last week that David Mel- lor, the Home Office Minister re- sponsible for broadcasting will see the Broadcasting Bill to Royal As- sent in October or November, des- pite his move to become Minister 
A permanent switch for broad- casting to the arts could be ex- pected to provide the music indus- try with a more sympathetic hearing than at present. The key points of controversy at the moment are whether the first national commercial pop radio sta- tion should be on AM or FM and the precise terms on which radio stations ^pay for the right to play 
However, a spokesman for the Cabinet Office revealed that Mel- lor — a recent speaker at the BPI annual general meeting and the Video 90 trade show — will have nothing to do with broadcasting once the Bill is passed. Responsibility will then revert to Home Office Minister Angela Rumbold. 
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Brome returns to fray 

as WEA talent source 
THE BRONZE label is returning to the record industry as an A&R source for WEA. Pete Winkelman, who was man- aging director at the label before it folded in 1987, has bought the name from Castle Communications and signed a deal with WEA to supply acts internationally. Bronze was set-up in 1974 by Gerry Bron and went on to break acts such as Motorhead, Uriah Heep and Manfred Mann's Earth Band. But in 1987 the company was liquidated with the back cata- logue and name going to PRT/Leg- 

duction company. Since then, Winkelman has wanted to set up his own label but says he couldn't think of an appro- priate name. 'Then I thought of Bronze and the prestige that the name carried and decided to try and get it," he says. Winkelman bought the name from Castle Communications earl- ier this year. Having been involved with the rise of Fuzzbox and RAW 

says the label, ve a aublishing 

WEA-affiliated labels. Initial projects include Notorious and a Glenn Hughes album. The company's general manager is Sue Dawson, a long time working part- ner of Winkelman. Both will be working closely with WEA managing director Jeremy 
of keeping the identity of Bronze intact ana making it fit the Nine- 

worldwide in a similar deal to that of fellow rock label Geffen which is set to end its deal with WEA later 
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Soto Sound 
► FROM PAGE ONE Witholl comments; "There is al- 

hope to sell the business as a going COThrpiapsrnofaSSotoSSwilfcome 
only two months ago were told by managing director Steve Mandy (MW, June 2) that the company was now settled after ParkfielcFs in- " \arch had saved if 
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Khan goes on job hunt 

as companies collapse 

and looking for a jo?!. Khan says he will not be setting p any new dance labels following le collapse of his Dance Music md Weslside companies last 
in £280,000. He says the resulting court action s already cost him £600,000 is why the two labels were 

renlly in the US looking far a deal hearing is due in November. 
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NEW YORK; The states of New York, New Jersey and Califor- nia are all proposing new laws to ban lip-synching at con- certs. A number of acts, includ- ing Depeche Mode and New Kids On The Block, are being accused of miming or using electronically-interpreted vo- cals during their perform- ances, but one of the pro- posers of the new laws, Jerrold 
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Release Me 

7 • 12 • CD 1CASS 
taken from their GOLD debut album WILSON PHILLIPS 

CD features smash hit single HOLD ON 

OUT NEXT WEEK 
ORDER NOW FROM EMI ORDER LINE ON 081 848 9811 

_-=/ SBK Records 



Madchester: talent or hype? 
The majors are 
dismissive — but 
are the Happy 
Mondays really 
the enfants 
terrible they 
claim to be? by 
Steve Redmond 
Nathan McGOUGH really knows how to get up the collective nose of the record industry. At this month's^New Sem- 

of majors and their affiliates was an op|5alled rejection of the rhet- 
led by Happy Mondays manager McGough and Factory Communi- 

label representatives. McGough and his Mondays can expect no particular consideraHon for being misunderstood. He in 
denunciation of the majors. 

HAPPY MONDAYS: 
majors' A&R policy and their "in- ability" to cope with the current singles market. Beyond the rhetoric and the en- suing hype of a circulation-hungry 
questions like why did the major record labels miss out on the Mon- days in the first place? It is fairly fundamental. Record companies attract new talent or die. But as Tony Wilson boasted at the Umbrella conference in June, independents have now shown it is unnecessary to sign with a major to have big chart success. Kylie Minogue, New Order and Depeche Mode have shown that from an artist's point of view there 

is no practical difference in the chart performance that can be achieved by indies and majors. Traditionally majors' big advan- tage was financial. They could act like bankers, offering big advances or loans against future earnings. But even the most green band now realises that putting oneself hugely in debt at the outset of one's career 

days can certainly be attracted by high royalty agreements, in Fac- tory's case, the famous 50-50 deal. When seen in this light, the deci- sion to stay indie is not weird or radical, simply good business. The UK majors couldn't offer the Mondays anything. That it was a 
from the fact that in the US the group signed to Elektra. "We wanted the power of a big corpor- ation," says McGough. In the UK too they have shown their ability to compromise to get the result they want — no matter all the tough words. McGough explains how in Feb- ruary last year the group support- ed James — then at a low point in their fortunes — despite the op- position of Factory's ideology chief, Wlson, because they need- ed the exposure. "You've got to be prepared to swallow your ego," he 

Even the drugs which have form- ed the basis for much of the Mon- days' lawless image may yet be up for grabs. When asked what would be their response if Elektra offered the group the music business's equivalent of a Faustian bargain — "Give up the drugs and clean up your act, and we can auaranfee you success" — McGough is vague enough to indicate he has not ruled out anything. "It depends how greedy we were," he says. Equally, the Monday's attitude is essential to their appeal. As McGough puts the rise of Man- chester's house-indie fusion is the musical equivalent of Pol Pot's Year 
"It's the same was as in 76 with the Pistols and Anarchy. For any- one who is .14, 15, 16 that's their marker, that's where they started, it's day one, year one." 

The Monday's deal in the US, for instance, included an advance of just $100,000. Their UK publishing deal was "not an expensive deal", says Ian Surrey, head of London Publishing. That advance has al- ready been repaid. But if they cannot be bought by an advance, groups like the Mon- 

Weeks o, 
Singles WFL* Madchester Rave On 
Albums 

Month of 
Sept 89 Nov 89 Apr 90 Jun 90 

H. R. TAYLOR (BIRMINGHAM) LTD 

ARE MOVING ON AUGUST 6TH 1990 

TO A LARGER DISTRIBUTION CENTRE 

AND FROM THAT DATE WILL TRADE AS: 

iayfori 

58 ROVEX BUSINESS PARK 

HAY HALL ROAD, TYSELEY 

BIRMINGHAM, BM 2AQ 

TEL: 021 765 4024 FAX: 021 765 4451 

TELESALiSs Oil 76S 440S 
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BY PUBLIC 

DEMAND! 

NOW ON VIDEO 

A stunning full 
/\ length hi-fi 

X A. stereo music 
video featuring a special 

collection of the most 
requested titles from the 

enormously popular 
television series 

\^^ieRWORLD 

Call 0923 816511 
And Pick Up A Penguin! 

Dealer Price £6.95 • RRP £9.99 Release Date 13 August 1990 

THE TOP 7 0 success of The Soup Dragons' I'm Free has been augmented by its gloriously psychedelic video directed by PMI's in-house editor Mat- thew Amos. Amos's credits include editing The Mission's longform Waves Upon The Sand and directing clips for Loops' broody Arclite and the remix of Timmv Thomas's Why Can't We Live Together. The latter job was for EMI, out I'm Free was commissioned by Raw TV/Big Life. PMI has shifted its emphasis away from directing promos for clients other than EMI but managing director Martin Haxby says it will continue to pitch its film-makers for third party jobs "where appropriate". 

H/IC Parker hit 
pushes sales of 
Thunderbirds HEAVY TV and radio exposure given to MC Parker's Thunderbirds single has pushed sales of Channel S's Gerry Anderson video 50 per cent above f«S"' MS 

ie follow- to keep up w Thunderbirds video rt. ing the single's success. Tt __ _r ped into the publicity generated by the BMG release with national press advertising and competitions. Channel S's head of sales Paul Archer comments: "The latest volume, The Attack Of The Alligators, was the public's most requested episode but no- one could predict the unprece- dented consumer demand we've encountered. The Thunderbirds series has been one of our consist- ent top sellers over the last four years and the single release has re- activated consumer demand. 
VCI takes Thames to the world 

rn With Sooty. Thames Video lie : agrei 

The deal extends a four-year distribution arrangement between the companies which has achieved UK sales in excess of 3m. Tapes released on the Thames Video label include Count Duckula, Wnd In The Wllows and the made-for- 

VCI chairman Steve Ayres says e agreement is one of the corn- 
was the subject of a management 

Thames will be represented in world video markets by a new sub- sidiary of VCI. Peter Sames, cur- rently head of Thames Video, will 
the newly-formed^suLsidiary VCI objective to very quickly roll out the Programme Sales. As well as new exploitation of this excellent library business, VCI Programme Sales is in other video territories through- expected to administer existing out the worid," he says. 

R E V I E W S 

Comment: Having finally struck paydirt with a string of recent hits, A&M is obviously eager to con- tinue tapping the rich seam with this release. The five rather similar promos, which tend to focus on singer Justine Currie's fine features and elongated sideburns, are per- formance based. One added at- traction is the US promo for Kiss This Thing Goodbye, not far re- moved from the UK original but an improvement nonetheless. Sales forecast: Cheap enough to attract the impulse buyer, stock 
them to sell quickly. 

£11.82. Comment: While opera buffs may not regard Te Kanawa as quite top rank there's no denying her popu- lar appeal. This recital at London's Barbican Hall with the Royal Phil- harmonic Orchestra captures the subtlety of her charm as she 
andSGVrsL1nPw^cTnnsummZQte ease. The first half is most memor- able for Canteloube's Chants D'Auvergne which ultimately achieve the greatest clarity and potency. In the second half she progresses to robust renditions of Ropers Hammerstein. 
sense concert footage. At 100 min- utes, however, it may be testing the staying power of likely consumers. 

SELL THROUGH VIDEO Description (trades) TiminpU Oasl.r Pric. 
1 1 5 ET—THE EXTRA TERRESTRIAL Sci-fi/I.l.QiraW£6,!>5 CIC VHR1318 
2 3 23 CALLANETICS Special lnleresl/60 min/£6.95 CIC VHR1335 
3 2 6 FRENCH AND SAUNDERS: The Video Comedy/81 mie/£6.95 BBC BBCV4306 
4 4 15 NEW KIDS ON THE BLOCK Music/50 min/£6.95 CMV 490302 
5 8 23 DIRTY DANCING Drama/100 mlfi/E6.95 Vestron VA15223 
6 7 3 DOCTOR WHO: The Five Doctors BBCV4387 
7 9 7 THE UNTOUCHABLES Aqioti/114min/£6.95 CIC VHR 2288 
815 18 BEGINNING CALLANETICS Special Inlerest/30 nnin/£6,95 CIC VHR1380 
913 2 THE BLUES BROTHERS Comedy/127 min/£9.04 CIC VHR1382 

10 5 2 THUNDERBIRDS: Vol. 13 Channel 5 CFV07462 
1111 3 PHIL COLLINS: The Singles... Music/55 miti/£6.95 VVO?94 
12 6 2 ALICE COOPER: Trashes The World CMV 490422 
1318 6 YOUNG GUNS Weslem/l 02 min/£8.34 Vestron VA17198 
14 12 3 DOCTOR WHO; The Brain Of Morbious Sci-Fi/100min/£6.95 BBC BBCV 4388 
IS 013 HAPPY MONDAYS: Party G-Mex 25.3.90 Music/90 mm/£6.95 Wndsong W1V00T 

i 1619 9 THE EVIL DEAD Horror/90 mtn/£6.95 Palace PVC2018A 
17 na TOPGUN CIC VHR2221 
18 LUCIANO PAVAROTTI; Pavarotti MusicClub/Vid. Coll. Music/77 min/£3.47 MC2003 
19 na HELLRAISER Horcor/89 ir.tfi/£6.95 New World 

, 
mSmmmmm 2 .he BBC. 
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TOP 30 |^USIC yiPEOS 

i. «L lS! (Description (Tracks) nmings/Deatcr price 
, ( , 1 NEW KIDS ON THE BLOCK; Hangin Tough Uve/50mIn/£6.95 CMV 490302 
7 4 4 2 PHIL COLLINS; Singles Collection Compilation (14 lrcclcs)/55Sin/£6.95 Virgin WD 594 
- - 2 3 ALICE COOPER; Thrashes The World Compilotion/1 Kr 30min/£9.04 490422 

4 HAPPY MONDAYS: Party G-Mex 25.3.90 Live (13 trades)/! hr 5miny£6.95 Windsonq W1V001 
3 2 3 S LUCIANO PAVAROTTI Music Club/Video Col Live/1 Krl7iiiin/£3.47 MC2003 
2 3 7 6 SIMPLE MINDS; Verona live (14 tracb)/! hr 30min/£8.34 WDr?io 
6 5 9 7 THE BANGLES; Greatest Hits Compilation/l hr/£6.95 CMV 490532 
5 10 6 8 LUGANO PAVAROTTI: The Event Castle Pictures CMP 8001 

10 6 5 9 LUCIANO PAVAROTTI: Essential... PMV/Channel5. ■ 
17 „ 8 1® THE ROLLING STONES; 25x5 Compilalion/2hi7£9.04 490272 
9 16 14 11 UB40: Labour Of Love II Compilation (14 lmcb)/l hr/£6.95 Virgin WD 547 

13 7 13 |2 THE CARPENTERS: Only Yesterday Compilation 116 trocb)/55min/£6.95 Channels AMV847 
11. 13 12 13 MORRISSEY: Hulmerisf Compilation/40min/£6.95 PMI MVP 9912183 
12 8 10 14 KYUE MINOGUE: On The Go...Live Video Colledion 

IS PINK FLOYD: The Wall Compilcrtion/l hr 35min/£6.95 PMV/Channel 5 CFV 08762 

When it 

comes to Video 

we hold 

all the Records. 
, reliability and 24 hour delivery). 

• TERRY BLOOD DISTRIBUTION • 

THE NO, 1 DISTRIBUTOR 
IN HOME ENTERTABNMEMT. 

Terry Blood Distribution, Units 18/19/20 Rosevale Road, Parkhouse Industrial Estate, Newcastle-under-Lyme, Staffordshire ST5 7QT. Telesales: (0782) 566511/566522/566556/566599  Fax: (0782) 565400, Telex: 367106 BLOOD G. , 

19 23 23 m JEAN M JARRE: Rendez-Vous Houston Live/52min/£6,95 Channel 5/PMV CFV 10432 
8 9 16 17 GLORIA ESTEFAN; Evolution Compilotion/1 hr 14min/£9.04 CMV 49032 2 

12 ii 18 THE WONDER STUFF; Eleven... Compilation |11 tracb]/55min/£6.95 PMV/Channd^S 
20 27 20 W BIG COUNTRY: Greatest Hits Compilation/50min/£6.95 PMV/Channel| 
25 26 20 JASON DONOVAN; Jason The Videos PWL Compilalion (4 lrocb}/l 9min/£6.25 VHP 7 

22 TINA TURNER: Nice'N'Rough Live (12 lracb|/55min/£4.99 Music Club/Video Col MC2014 
24 19 2i 22 DANIEL O'DONNELL; TV Favourites Compilalion |17 lracbl/52min/£6.95 Ritz 81120002 

29 29 23 ERASURE; Innocents Live (14 trocb)/56min/£6.95 Virgin WD 491 
24 9 24 U2: Rattle And Hum Live (21 lracb)/l hr 36min/£8.34 C1C VHR2308 

25 LIONEL RICHIE; The Outrageous Tour Music Club/Video Col Live (8 trocb}/l hr/£3.47 MC2034 
22 26 26 MADONNA: Ciao Italia... Live (16 lracb)/l hr 40min/£7.80 WEA 9381413 

5 27 DEL AMITRI; Waking Hours Compilation (5 tracbl/22min7£5,56 A&M/Channel 5 AMV868 
28 IRON MAIDEN: Maiden England Live (15 fracb)/l hr 40min/£8.47 MVN 9911953 

18 21 3029 QUEEN; We Will Rock You Live (21 lracb|/lhr30mln/£3.47 Music Club/Video Col MC 2032 
25 22 30 TINA TURNER: Private Dancer Compllation/1 hr/£3.47 Music Club/Video Col MC 2025 

© 8PI Compiled by Gallup for BPI, Music Week and BBC 
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AUGUST 27th RADIO 2 GOES 'F.M. FOR MUSIC 
AS PART OF THE LAUNCH OF THE NEW FREQUENCY 

BBC RECORDS AND RADIO 2 
ARE RE-PROMOTING THE VERY BEST OF THE 

BBC RECORDS RADIO 2 LABEL 
12 GREAT ALBUMS 

(EN BRUCE 

A. 

REH7I2 ZCN7I2 BBCC0 7I2 

fB0K£25!3r 

The Classic Hoagy Cannichael 

■THE JAMESON eDLLECTlON- 

■TJMELES CLASS ICS DEREK JAMJESON- 
  Various Artists 

MASSIVE RADIO 2 PUBLICITY CAMPAIGN 
IN CONJUNCTION WITH THE LAUNCH OF THE NEW FREQUENCY 
★ BBC TV Moving Trails 
★ L.P.s of the week - At Your Requests 
★ Dealer Incentive - See your Pinnacle Sales Person 
ic Promotion starts 6th August 

ORDER FROM YOUR PINNACLE SALES PERSON OR PINNACLE TELESALES; 0689-73144 
EBB 
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