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Polydor drops vinyl for first time 
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FRANCES RUFFELLE 

STRANGER TO THE R A I N | 

T H E FIRS F SING iX F R O M T H E M A J O R MUSICAL OF 199 

CHILDREN OF EDEN is a new Musical based on the book of Genesis. The book is by John Caird, co-director/adaptor of the international success Lcs Miscrablcs and the music and lyrics are by Stephen Schwartz creator of the award-winning musical Codspell. 
CHILDREN OF EDEN breathes new life into the stories of the book of Genesis - from the Creation itself to the Wall of Fire and the Flood - and fills the stage with the invention and wizadry one would expect from John Napier, designer of Cats, Lcs Miserables and Miss Saigon. 
THE FIRST SINGLE, from the 'Tony' award-winning star of Les Miserables Frances Ruffellc tilled STRANGER TO THE RAIN has been produced by Gary Langan and Anne Dudley (from Art of Noise). It crosses all musical boundaries bringing musical theatre into the OO's. <*9 

i COMING SOON OPENS AT THE PRINCE EDWARD THEATRE, LONDON ON WEDNESDAY 16TH JANUARY 1991 
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Menon is 
sole at last 
IFPI CHAIRMAN Bhaskar Menon is safe at home in Madras this week after escaping from Kuwait. Menon is saying nothing about how he got away from Saddam Hussein's forces to protect those who assisted him. However, he is thought to have left Kuwait by air rather than overland. Menon, who is also chairman of EMI Music Worldwide, was taken in Kuwait City when his British Air- ways flight touched down there en route to Madras. He was missing for nearly three weeks. 
Big Wove 
quashes 
debt fears 
BIG WAVE is discounting all ru- mours that it has hit financial prob- lems with a string of debts. Company boss Tony Colder em- phatically denies the speculation out admits that there have been problems with financial statements owed to other companies working with Big Wave. He says technical problems have resulted in the company having to "re-make up all of our statements manually. Consequently, various people think they are owed a lot of money." Colder adds that many of the company's debts have been or are in the process of being settled — including Trax as well as Big Wave. 

Parkfield blames crasSi 

on entertainment arm 
RECKLESS MANAGEMENT deci- sions at Parkfield's entertainment division are being blamed for the collapse of the company with debts of £300m. Creditors meeting in Solihull heard that former entertainment division chief executive Paul Feld- man had over-estimated the video 

a number of distributors but an esti- mated 1 Om of those tapes remain unsold. Feldman has since left the com- pany with a £5m pay off. Parkfield Group chairman Roger 

mitment to video until it was too late. That division alone has suffer- ed losses of up to £70m, the 1,000 creditors at the meeting heard. Felber refused to say exactly where the £70m had gone and admitted — to howls of derision from the creditors — that he had not expected to be asked any 
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PANDA DRINKS: taking the Michael 

Snap, Michael and pop 
^ BIZARRE coincidence has h 

photo on the album cover and at the centre of the campaign is also being used to launch a new brand of fizzy drink. The archive picture of a crowd- ed beach on the front of Listen Without Prejudice is also being featured in press ads by Panda Drinks to promote its new Rio Riva 
Epic is using the shot in posters and other advertising while Panda has bought space for it in trade pa- pers such as The Grocer and Off Licence News. Epic marketing director Kit Buck- ler says: "This is an amusing coinci- dence. I don't think it will cause any problems for either of us." 

for the picture for a year from ai ad agency and I guess Epic he- done the same. 'The audience we're aiming < is perfect for the George Micha audience, too, so I suppose we'i very lucky." 
Musidand names 
first UK superstore 
MUSICLAND will trade under the banner Sam Goody when it opens its first store in the UK in October. It is set to open a 4,000 square feet shop in an Essex shopping 

Wilson aims 
'ghetto' jibe 
at Glasgow 
seminar 
DELEGATES ASSEMBLED in Glas- gow for the first New Music World seminar faced a post-mortem of the event's failings just minutes into its first panel. Factory boss Anthony Wilson accused the organisers of creating a "ghettoised" environment for dis- cussion, while bemoaning the ma- jors' lack of representation. "If New Music World was to really happen, then to be in a ghetto under the word 'indepen- dent' is not the way to go — the majors have to be part of it," he stated during a discussion on the value of record industry confer- 

Seminar organiser Simon Frith responded that he had tried and failed to entice the majors to at- tend. "We first have to establish credi- bility for the event; it is exceedingly hard to get the British record indus- try out of London," he said. Around 200 delegates turned up for the four-day conference in Scotland. It went on to address topics in- cluding the interplay between US and European indie scenes, the im- portance of the music press and the role of the Government in the music industry. 
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THE NEW SINGLE 
OUT NEXT WEEK 
"More 'Minneapolis than Minneapolis and destined for greatness" 
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keeps video on the shelf 
A GLUT! of new video releases is believes the next two months will going to be price led, as a distribu- prompting the formation of what tell how successful is the idea. tor we have to come up with weird is claimed to be the UK's first mid- "What we found is that there is and wonderful ways of promoting 
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New chart, 
new start 
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LOS ANGELES: The federal judge hearing the Joseph Isgro payola case nere has dismiss- ed all 57 charges against the independent promoter and two other defendants. Judge James Ideman accused the 
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DarylJHall and John Gates 

lose the new single 
strictly limited edition 7" gatefold 

7": 12" 12" features the bonus tracks "Can't Help Falling In Love" 
and live Radio 1 FM acoustic version of "She's Gone" 

7" G/Fold-113 620, 7"-113 600, 12"-613 600. rt (021) 500 5678, or your Contact/BMG Salesperson Order now from BMG telesales i 
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THE BUNNY IS BACK,.. 

on the Crest of a Wave! 

a 

Exclusive Distribution via the UK's Premier 
Distributor B.M.G. Distribution UK 

Contact John Henderson or Lin Robinson on 021 500 5545 
For B.M.G. Telesales phone 021 500 5678 

The Party goes on . 

7"MFD 007 12"MFDT 007 
MC MFDC 007 
PICTURE CD MFDCDE 007 
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Imports feed hungry UK fans 
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The latest Jicrar figures are out. Again, both Capital 
FM and Capital Gold have increased their number of listeners. 

(This time by nearly 500,000 a week.) 
Capital FM's weekly audience is up 14% to 3.9 million, 

while Capital Gold's weekly audience is up 18% to 2.5 million. 
So, if you want to reach London's 10-34 year olds, 

you'll find more of them on Capital FM than any other station, 

including Radio 1. And if you want to reach London's 35-54 
year olds, you'll find more of them on Capital Gold than any 
other station, including Radio 2. 

Overall, more than six million people a month now 
listen to either one or both 

music to your ears? 1548AM 
CAPITAL 
95-8 FM 
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THANKS, COLUMBIA UNIVERSITY, 

FOR YOUR SOUND TEACHING, 
Ly CD, GDI, LD. The string of honours after PDO's name shows how we graduated from analogue to digital thinking. And qualified to instruct the music world in higher technology, audio architecture, aesthetic appreciation and advanced business studies. 
In the Tutti Frutti 1950's, Columbia University unchained melody by synthesizing music electronically from binary code. This seemed of academic interest until Dr Bob Moog automated the synthesizer to accept direct input from musicians such as Pinik Hoyd. 
Digitally reconstructed sound gave our Laservision optical disc concept team another brick in the wall. We extended the architecture to invent the Compact Disc. And took the roof off audio quality. In the countdown to the 21st century, PDO is still providing object lessons in how things should be done. 

The next winning Compact developments? They're coming from PDO. The cosmetic edge? PDO's 6-colour on-disc art will soon be joined by another uniquely spectacular Plus. 
The frontierless 1990s? PDO's multi country manufacturing dout and global marketing vision command the scene. 

Look to PDO for discovery and innovation. And for the quality, service and solutions power that count in the marketplace now. 
Call Roger Twynham on 081 -948 7368. Come right up to the head of the dass. 

THE COMPACT DISCOVERERS 
O P T I C A 

mm 



AlCIgiZp S<nn& /&Se/r \ 

Oil 
CHRIS BARBER Live in East Berlin 1 
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BLACK LION & FREEDOM NOW AVAILABLE ON CD AT MID-PRICE 

INTERNATIONAL 
Exclusive UK distribution through Koch International 

320 King Slreel London W6 0RR Tel: 081 846 9010 Fax: 081 748 0900 
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