
£2.25 U.S. $4.00 ISSN 0265-154) 



20 interpretations of classic Cole Porter songs by 
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on 22nd October 
chrysalis records release 

red hot 

+blu@ 
an extraordinary double album 
single cassette and cd of 
Cole Porter's classic songs 
performed by twenty major 
recording artists with one 
common aim: to raise money to 
fight AIDS and to challenge 
the social stigma that 
surrounds the syndrome.This 
album, and the accompanying 
TV special, to. be aired 
worldwide on World AIDS 
Day, December 1st 1990, is 
the culmination of an historic 
collaboration between mus- 
icians, filmmakers, artists 
and designers. 

themusic Steve Lillywhite 
whose production credits include U2, Peter 
Gabriel, Talking Heads and Simple Minds was 
appointed overall producer of the project, 
overseeing the final mixes and lending his 

expertise wherever it was needed; certain artists 
produced themselves, others collaborated with 
their usual partners.the result is an album like 
no other and a moving musical testament to 
the emergency of the AIDS crisis. Each artist 
has taken one of Cole Porter's songs 
and made it their own. 

the uideo and 
SpedaI The TV Special 
Red Hot & Blue, a Palace 
Production, will be transmitted 
on Channel 4, December 1st at 
10:00 pm. Capturing the artists' performances 
in specially commissioned three to six minutes 
segments are some of the world's top movie directors, 
photographers and videomakers including: Jonathan 
Demme, Jean Baptiste Mondino, Alex Cox, Wim 
Wenders, John Maybury and Jim Jarmusch. The 
videos constitute roughly 60 minutes of the 
programme. Documentary style interviews, 
statements from the artists, and archive footage of 
Cole Porter round out the show. A full length video 
of the TV Special will be released 
DECEMBER 2nd 1990 on BMG Video. 

the merchandising 
Merchandising for the project consists of two "mini lines" 
of clothing by Rifat Ozbek and Jean Paul Gaultier. A 
range of T-shirts by the two designers, plus ten other 
artists will also be available. 



the campaign 
The first single from the album, Neneh Cherry's Tve 
Got You Under My Skin' is out now on Circa Records 
and currently riding high in the Charts.The initial 
Press response has been phenomenal with page 
features or front covers in The Face, Melody Maker, 
lime Out Blitz and Sky. Early quotes read: 

"Special. Thrilling. Important. Inspired. 
For once you won't want to buy this album 
just to ease your conscience. You will want 
to own it" vox "Red Hot & Blue is probably 
the most consistently listenable and 
endearing compilation ever" select. And that's 
just the beginning. 

remember... 
you're not just 

A MAJOR CAMPAIGN SUPPORTS 
THE ALBUM RELEASE INCLUDING 

buying music, 
you're buying life. 

all people with AIDS 
are innocent 

FULL PAGE COLOUR ADVERTISING 
IN VOX, SELECT, THE OBSERVER 

INSIGHT AND Q 
MUSIC PRESS ADVERTISING IN 

NME, MELODY MAKER, TIME OUT 
AND SOUNDS 

TV ADVERTISING IN LONDON AND 
SELECT AREAS 

A MAJOR CONTRACTED INSTORE 
DISPLAY CAMPAIGN 

FLY POSTERS AROUND LONDON 
AND KEY CITIES 

All this advertising has been donated free or at cost, including 
this space in Music Week such is the commitment from the 
media and the industry alike. Order through EMI Telesales 
081 848 9811 Cat Nos. LP CHR 1799 CD CCD 1799 Cass 
ZCHR 1799. All net proceeds from the sales of this album, the 
TV programme, the merchandising and home video will go to 
existing AIDS charities dedicated to research and relief. 
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Ellis urges BPS to take 

on full-time chairman 
THE BPI is considering appointing a full-time chairman in a bid to im- prove its effectiveness. In a confidential memo to coun- cil members, BPI chairman Terry Ellis and council member Rupert Perry suggest that the BPI is far too reactive as an organisation. They feel the council deals with issues presented to it, rather than taking the initiative. Ellis says mer    

'VeTrri, 

"To properly lead the organis- ation in its current role, in my ex- perience, takes at least two or three days per week," he writes. "In a BPI with an expanded role, the position of chairman would in my view clearly be a full-time one." He cites the IFPTs decision to ap- 

  the Broadcasting Bill, Ellis writes: "You may consider, for example, that the record industry should be involved with the formu- lation by Government of its new P The BPI has long agonised over its relationship with Government, and Ellis writes: "You may feel your trade association should be pro- actively seeking good relations generally in Government circles and with the media, as well as es- tablishing a better public percep- tion of the strength of our industry." The proposal, tabled by Ellis and Perry, was due to be the first item on the agenda at the council's meeting this Wednesday (1 7). BPI director general John Deacon and his staff were being asked to arrive 

Mew chart 
committee 
set to meet 
THE CHART supervisory committee 
Wednesday (1 7) to discuss the op- eration and future of the national 
were selected by their own industry organistions — the BPI and the British Association of Record Dealers — with the am of provid- 

The members are: Martin Mills, Beggars Banquet managing direc- tor; Tony Powell, MCA managing director; Maurice Oberstein, Poly- Gram chairman and chief execu- tive; David Price, BBC head of Radio Recording Services; Richard Handover, Our Price Music man- aging director; Andy Gray, Andy's 

Chairman of the committee is AdrianWistreich, chief executive ofXKartlnformation Network. The meeting is the first since CIN took over the commissioning of the chart in July. One issue certain to be discussed is the allocation of chart positions when records score the same panel sales, as happened with Deee-Lite and the Steve Miller Bond lost month. 

Last-ditch effort to 

halt 'disastrous' Bi 
TWO "ROCKING peers" have come to the music industry's aid in the battle to defeat the Govern- ment's potentially disastrous am- endments to the Broadcastinq Bill. As record industry lobbying 
House of Lords debate — ex- pected this Tuesday or Thursday — Lords Cobbold and Patrick Jenkin stepped in with their own amendments. These would effec- tively reverse the effects of the Govei 

M 

clear the way for the kind of rock station proposed by the Rock FM consortium backed by Allied Enter- tainments and Emap Radio. Meanwhile, Lord Patrick Jenkin's amendment would leave the Copyright Tribunal able to con- sider all precedents except for the scale of financial settler The tv e left 

The controversial Government measures concern the allocation of national commercial radio fran- chises and the ability of the Copy- right Tribunal to deal with disputes between broadcast rights agency PPL and broadcasters. The industry fears the Govern- ment amendments not only favour a franchise bid for classical rather than AOR music, but also that the tribunal would be prevented from 

MELLOR: piloting Bill 
"The move on franchises threatens the industry's growth," says one industry source," but the tribunal amendment threatens cur- rent revenue by weakening broad- cast copyright." Lord Cobbold, owner of out- door venue Knebworth House, tackled the rock versus classical issue head-on with an amendment which would only bar music which has been in the lop 40 singles chart from the new station. This would 

the industry feeling more oplir as it approaches this week's de- bates. They crown a week of fran- tic activity in which all sides of the industry came together to fight the Government. Retailer Woolworths and record companies EMI, CBS, WEA, MCA and Virgin all sent letters to Prime Minister Margaret Thatcher asking 
Woolworths commercial direc- tor Mike Sommers says: "We know with AOR that if people hear i they w 'e have t outlet for that kind of music." Last week's lobbying effort was hampered by the fact that most 

in Bournemouth for the Tory Party conference. 
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HAPPY RETURNS Elektra launches a 40th anniversary compilation of 

ENCORE FOR CDV Warner Music Vision's Ray Still on laserdiscs 
CLASSICS GO POP Special report reveals the UK s favourite composer 

SAW-free chort 
marks end of 
f©ur=year ryn 
THE UK's most successful pop part- nership. Stock Ailken and Water- man, has suffered its first week of chart failure in four-and-a-hQlf 

But the company is shrugging off jqqestions that it is the end for the 'riter/producers behind Kylie Mm- ^ gue and Jason Donovan. ^ week's Top 100 Singles ras the first in 54 months not ide a single SAW-credited Chai 
SAW m g director David lanaging   lls says the SAW-free chart linor hiccup rather than the end of an era. "If is just a sched- uling problem," he says. Waterman has a more spirited comeback: "You say it is the first chart without a Stock Aitken and 

be. "It is without a credited SAW record but that is not to say there aren't at least two in there we have written," he adds mysteriously. The last entirely SAW-free chart 
four-and-a-half year se r launched the 

P©SyGrom takes 
cfyarter share 
POLYGRAM IS increasing its hold 

"" ' ' 25.4 per 
In the July-September Gallup survey, CBS has taken the lead among the labels for singles with 5.6 per cent. In the distributors share, PolyGram retained its lead with 30.1 per cent. Details of all the latest market share figures in next week's MW. 

1* |/JOHN CALE 
"I hadn't been aware that all the singing along with gospel records I've been doing while vacuuming the house has paid off -1 have a much cleaner house." BRIAN ENO 

WRONG WAY UP 
DISTRIBUTED BY ROUGH TRADE TELESALES: (081)802 1155 



The Album of songs & music 

from the TV series the DREAMSTONE" 
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Mike Batt with Billy Connolly 

Ozzy osbourne Frank Bruno 

Gary Glitter Joe Brown 

Bonnie Tyler 

The London Philharmonic Orchestra 

MAJOR CAMPAIGN COMMENCES OCT 24th 

An Adventure Records CD Gass tP.ADVTCD(C)(LP)iooi 

Order nowsfrom CBS Distribution Telesales Desk 0296 395151 



INSIDE 

Birkeft to jjom 
Fome sclhool FILM AND theatre veteran Lord Birkett is to be the first president of the School For Performing Arts and Technology. 
vember as the Croydon school prepares to open its doors to the first intake of 300 students in Sep- tember 1991. Former Stylus managing director Humphrey Walwyn is the new chairman of the Schools For Per- forming Arts Trust. / 
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Strait scoops 
country award 

RKO-Warner goes 
for UK chain 
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Marshall gets RCA's top A&R job 
HAS appoint' shall to be head of A&R, a post vacant since May. Marshall, who has risen through the ranks since becoming A&R as- sistant in 1984, has been credited with bringing some of RCA's most successfuf signings to the label. He will head a six-strong team. Managing director Lisa Ander- son says: "It was a natural choice given his consistent success and progression through the comoanv. I am delighted he accepted. 

ieTandTo 
"We have had a tough year this is a major company and we will continue a broad based ap- proach including dance, pop and 
'There is no specific brief opart from that, although it will be a change for Korda as he began briefly in the indie area," she says. Marshall made his mark signing 
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Tribunal considers jukebox decision 
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Berlin back as Top Gun campaign pays off 
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ed, has now sold consistently for Last month, the Peugeot ads 
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LIFT 
13. TRIANGLE BUSINESS PARK, STOKE MANDEVILLE, BUCKINGHAMSHIRE. HP22 5BL, TEL: 0296 615151, FAX: 0296 612865 

MUSIC WEEK 20 OCTOBER, 1990 

Homesystems by Lift. 
Over 26 products for CD, MC and Video. Developed 
from Lift's successful range of merchandising units. 
Quality and value. Make the season more profitable 
with Lift. For the full trade details contact Jeremy 
Morton on 0296 615151. 
• Strong media campaign # Free consumer leaflets 
• Impulse sales • Excellent profit margin • In store 
display panels • Free display stand 
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PolyGram 
sees vide© 
sales soar 
POLYGRAM IS now responsible for a quarter of music video sales in the UK. Its market share increased to 
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dgital cassette rival 
PHILIPS HAS admitted officially for 
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Classical giants head for name clash 
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NEW YORK: The IFPI's latest worldwide sales figures for 1989 amount to a retail value of S21,600m, an increase of 6.4 per cent from 1988. Although this shows a considerable slowing in the industry's retail 
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ON COMPACT DISC • ALBUM • CASSETTE 
PD90535 PL90535 PK90535 

SLAVES AND MASTERS 

ORDER FROM BMG TELESALES ON 021-500 5678 



Elektra: 40 years covered 
by Nick Robinson to The Pixies covering Paul I fell thot the album should be open fMP t|H| WHEN ELEKTRA Enter- Butterfield's Born In Chicago. Con- to the wild card element which 30. Con- to the wild card element which 
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LENNY KAYE: a 

THE EUROPEAN HOLIDAY HIT 1990! 
Been on holiday in Europe this year? Then you must have heard it, 
now available in U.K. — The smash Hit: 

NkX.SAR ^ thilicCi 

"irsON YOU" 

(CAT Nrs ZYX 6289-121-1 /-8 
+ UK Remix No. ZYX 6422-12) 
Belgium: No. 22 Spain: No. 1 France: No. 8 Holland: No. 3 Switzerland: No. 10 Austria: No. 6 W.Germany: No. 6 
No shop should be without it! 
Ask: Christine Vincent for details 

^— TRINITY HOUSE, Heather Park Drive 
RECORDS LTD Wembley, Middlesex HAO 1SX • Tel.: 081-902-6398 Fax: 081-902-5896 
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THE CURE sing "He 

TRACY CHAPMAN sings "House of the Rising Sun" 

HAPPY MONDAYS sing "Tokoloshe Man" 

FASTER PUSSYCAT sing So Vain" 

GIPSY KINGS sing "Hotel California" 

To celebrate our 40th anniversary, the current U.S. Elektra roster of artists has 
re-interpreted 38 songs from the label's past. 

In every case, the artists chose a song or an individual that inspired them, 
or cast some light on their view of the label's rich tradition. 

The result is Rubdiydt. 
Buy it and celebrate our birthday. 

You'll be in great company. 

Double Cassette & CD 

also includes: BILLY BRAGG "Seven &■ Seven Is!' SUGARCUBES "Motorcycle Mama!' THE PIXIES "Born In Chicago," KRONOS QUARTET "Marquee Moon," ANITA BAKER "You Belong To Me," TEDDY PENDERGRASS "I Want To Make It With You," 10,000 MANIACS "These Days." THEY MIGHT BE GIANTS "One More Parade," and more. 
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T O P I N D I E 
TOP 40 SINGLES! 
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TOP 20 ALBUMS :vz 
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'Now I'm Feeling Zombiefied' 12 ANA 52/CD ANA52 
ONTOURNOW 

Oct 13th LIVERPOOL - Planet X Oct 18th LONDON - The Underworld Oct'20th GLASGOW - Queen Margaret L Oct 21 st CARDIFF - Radcliffs Square Club 

■ 
ESS 

PAGES 



TPS 

mm 

sffigSS 

19?1 

Join the likes of David Bowie, T Rex and The Moody Blues by enjoying the experience and expertise of top producerTony Visconti. All you have to do is supply the song. 
We are looking for the best original song by an unknown songwriter. 
The search begins at your nearest radio station shown here. Ten regional finalists will have a chance to hear their songs on the airwaves and the winner from each station will then go through to the TDK SongSearch 1991 final. 
Entry forms available now from: 
♦ One of the participating radio stations. 

PRODUCED 

■ : TONY VISCONTI 

F:w] 

Making Music 20 Bowling Green Lane London EC1R OBD 
♦ Selected TDK Dealers or 
♦ TDK UK Ltd., TDK House 5-7 Queensway, Redhill Surrey RH1 1YB 
Closing date: 31st December 1990 
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