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MUSIC WEEK 

£2.25 U.S. $4.0© 
Swcm returns 
to hecid Eli 
pop division 
EMI RECORDS has recruited for- mer Soto Sound chief Clive Swan to spearhead a restructuring of the company's pop marketing division. Swan takes over as divisional managing director of EMI/EMI USA as part of the reorganisation which also sees a reshufffe of exist- ing staff. Former pop marketing director Andrew Pryor takes over as divi- sional managing director of Copi- tal/Parlophone while former mar- keting director David Hughes takes 
tor of the strategic marketing divi- 
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Stylus debts hit £15m 

as video arm crashes 
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Censorship: let's talk 

BARD urges the iPI 
RECORD COMPANIES and retail- ers ore arranging an urgent meet- ing to formulate a united policy on the censorship issue. The continuing debate and pros- ecutions in the US over allegedly obscene recordings has led British Association of Record Dealers 
for a joint meeting witfi the BPI. He has suggested that the two organisations should formulate 
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TAKING THE KNOCKS The public image of the record industry 
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lure of BPI 
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The World's most popular 
tenor sings a collection of the 
World's most beautiful love 
songs, including: 
Love Story, 0 Sole Mi'o, Spanish Eyes, 
fmmere Over TIMmou' 
and Ee My Love* 

National Co-Op TV Campaign 
plus 
Solus TV advertising in London, 
TVS and Anglia 
Radio Campaign - Capital Gold 
National Press - Daily Mail, 
Daily Express 
National Display Campaign 

o mincjo 

AN ALBUM OF LOVE 

Release Date: Nov 12th 

IP EMTV 54 
TC TC EMTV 54 
CD CD EMTV 54 
*To be released as a single on 
November 19th 
IP EMTV 54. 
TC TC EMTV 54 
CD CD EMTV 54  
<:Placido TZ) oihi n g oj 
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Order now from yimr EMI sale- repn from Telesales on 081 848 11 
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Apple logo in 
court dispute 
THE THREE suiwinc The Beatles have lau million ^ pound lav 
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iougSi Trade pursues 

Geffen distribution link 
ROUGH TRADE is close to clinch- majors like Elektro, says managing ies of an album, he says, ing a deal to distribute its biggest director Geoff Travis. But now it Travis believes the deal could acts in the US through Geffen, needs to secure a full-time deal to benefit such Rough Trade acts as 
slisss sgsp liilsF 
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BPI rejects CD price verdict 

ipss 0nJe'SSUe''   sumer Assoc.at,on s views ^ :£ in'thtlTo ^T'r'eported the 
paces were too high. thePress But BPI 
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Flyposting 
squeeze hits 
BM6/Silva 
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mi? and on jSne 6 a letter from Coven- try council was hand delivered to the company giving it two days to 
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CAPT. HOLLYWOOD 

WAKE UP! THEY'RE BACK | WITH THE NEW SINGLE 

akligpi! 
.BRUCE FOREST REMIX 

BCM RECORDS UK.-DISTRIBUTED BY PINNACLE | 
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Retailers hike record prices 
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LegcsS row brews over 
BirdSand 'bootleg' LP 
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UNCHAINED MELODY" 

THE RIGHTEOUS BROTHERS 
LIVE ON VIDEO 

"YOU'VE LOST THAT LOVIN' FEELIN'" 

idki 
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Paul McCartney 

THE DEFINITIVE McCARTNEY LIVE ALBUM 

THE COMPLETE 
RECORDING 
OF THE HISTORY MAKING 
paul McCartney 
WORLD TOUR 1989-90. 

NKW VKNUK ATTENOANCK RKCOKDS:- WKMHLEYARENA (JANUARY 1990), AIMES (18/7/90), HERKELEY {-Mfi & 1/4/90), 
CLEVELAND (207ff§)]. DA LI. AS {7/A/90) aiul PHOENIX (4/4/90). 

'INTERNATIONAL TOUR 
OF THE YEAR' 
— Performance Magazine 

TRIPLE ALBUM PCST 7346 DOUBLE CASSETTE TCPCST 7346 DOUBLE CD CDPCST 7346 
flRDFR NdW FROM FMI TELESALES ON 081 848 9811 



Music industry faces up 

to its poor public image 
NO-ONE can really be surprised by the latest episode in the Which?/Today "CD rip-off" saga. It is not the first time tne music in- dustry ha§ been a media whipping boy and it probably will not be the last. For years the recording industry W nnid the price fb " mid-Seventies, 

THE INDUSTRY UNDER ATTACK 1976; Vinyl albums "too thin" 1977; Album playing time " long enough" 1978-81; Chart "hyping" 1982; Backlash against anti-home taping campaign • Source: BP! 

"f lae isadsss^a^ presents itself 
very isgasily, or to | be snore precise it doesn't present itself at all' Terry iSlis 
three years with the BPI behind her to be a te ef- 

1987; Home tapers claim they increase album sales 1989-90: CD prices "too 

appointed Silver as director o press & PR earlier this year, just < couple of months after Ihi 
badly, c doesn't present itself at all," says BPI chairman Terry Ellis, who was behind Silver's appointment. "People understand so little the record industry because we 
them to draw false conclusions." 

Before the BPI appointed Silver, public relations officers from EMI, CBS, Virgin and BMG kept in touch as an unofficial "PR think-tank", she says. "That sort of system Is obvi- ously logical," help defend the mw tacks from outside. "The problem is that the indus- try's PR is very reactive at the mo- ment," says Rob Dickins, backing up colls for a change in approach. profits an Mornsh says the public 
donT listen! 
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4 FOUR I BACK VIDEO COMPIUTION. IMCIUOES THE 3 HIT SINGLES 
BUI | 'HEY DJ/I CAN'T OftNCE {to th« music tou r? piAfwer. '00IN' THE DO', 'WHERE ARE YOU BABY9' 

TO 
ON THE STREETS 23RD NOVEMBER 1990 

CAT NO; VVC80I • DEALER PRICE: £5.56 • SRP; £7.9S • ORDER HOW OH THE VIROtN VISION DlSTRlBBl^i HOTLINE 0 
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THE SINGLES COLLECTION 1984/1990 FEATURING 

JIMMY SOMERVILLE 
BRONSKI BEAT AND THE COMMUNARDS 

17 SMASH HIT SINGLES 
. UK CHART POSITIONS - 

SMALLTOWN BOY-3 DON'T LEAVE ME THIS WAY 1 AIN'T NECESSARILY SO 16 COMMENT TE DIRE ADIEU 14 NEVER CAN SAY GOODBYE 4 
WHY? 6 

YOU ARE MY WORLD 23 \iRR-7 FOR A FRIEND-27 MllL- I FEEL LOVE 5 \ THERE'S MORE TO LOVE 14 \ \ SO COLD THE NIGHT 8 \ \ MIGHTY REAL-5 \ 
- THE CAMPAIGN - 

TO LOVE SOMEBODY ■ current single RUN FROM LOVE future single only on CD and cassette TOMORROW 23 DISENCHANTED 29 READ MY LIPS 26 

NATIONWIDE TELEVISION SUPPORT FROM LAUNCH PLUS SOLO CAMPAIGN THROUGH UNTIL CHRISTMAS NATIONWIDE POINT OF SALE AND FLYPOSTING CAMPAIGN ADVERTISING IN NME, SMASH HITS, GAY TIMES, CAPITAL GAY AND SKY 
CD • CASSETTE • LP and VIDEO 

VIDEO INCLUDES THE COMMUNARDS RENDITION OF "DANCING QUEEN" 
TOTAL RUNNING TIME OF VIDEO - APPROX 75 MINUTES 
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SELL THROUGH VIDEO D^riptlon (Iracld) T.mingV D..I., P,*. 
i , , LADY AND THE TRAMP 1 Children's Cartoons/l hr 13min/£9.04 Walt Disney 0205822 0 2 j BATMAN Warner Home Video 1 ' Action/2hrlmin/£6.95 PES12000 0 rrrn, THE SOUND OF MUSIC 1 LUiJ MusicQl/2hr 46min/£6.95 CBS/Fox 1051 50 A , .0 PAVAR/DOMIN/CARRER; In Concert ^ J IU Music/1 hr 26min/£l 0.43 PMV/Chan 5 CFVlim r « , ...HERO TURTLES;...Th6 Punk Frogs 5 5 1 Children's CartounV43min/£6.95 Abbey Home Ent. 99072 A J 4 TWINS 0 4 4 Comedy/1 hr 42mW£6.95 CIC VHR1365 7 rm THE LITTLE MERMAID ' LUlJ Chrldren's/l hr 1 lmin/£6.95 Legend lGvro035 o, 9 NEW KIDS ON THE BLOCK: Step By Step CMV 00 v Music/55min/£6.95 49869 2 ! Q 0 10 DIE HARD ' ActTOn/2hr6min/£9.04 CBS/Fox 166650 in 16 3 DIRTY DANCING 'V'6 •J Dromo/lhr40niin/£6.95 Vestron VAT 5223 11 rm THE KING AND 1 1 1 Musicol/2brl3miiv,£6,95 CBS/Fox .1004 50 14 7 B COCKTAIL ' B Dromo/lhr39niin/£6.95 Touchstone 0406062 iq,n , ...HERO TURTLES:...The Technodrome Abbey Home Ent. '■J'u 4 Children's Cartoons/43min/£6.95 99042 ; Id CUT, THE JUNGLE BOOK 14 LUii chiIdren's/40min/£5.56' MO07I icn s LAND BEFORE TIME 13 IJ 0 Children's Cortoon/lhr6min/£6.95 CIC VHR1385, 

2 WILLOW ,0,- 4 Fontasy/2hrlmin/£6.95 RCA/Columbia CVR 21549 17,. 4 ^.^HEROJURTLES^^. It All Began Abbey Home Ent. 
io„ 7 BLACK ADDER GOES FORTH: Private Plane... BBC 10/0 4 Comedy/lhr27min.'£6.95 6BCV4350 so,. , MARYPOPPINS '" ' . Mu£ical/2hr 14min/£9.04 WaltEhsrie^ 
on ,0 , THE BFG 4 ChJdrcn/lhr28n»n/£6,49 Thames 

© CIN. Compiled by Gallup for Music Week and the BBC., 

MUSIC VIDEO 
i, 10 PAvVrOH^/DOMINGO/CARRERAS PMV/Channel 5 11 Uve|I4Iracks)/lhr26min/£l0.43 CfVIII22 
22 9 NEW KIDS ON THE BLOCK: Step By Step CMV r Compilation (13 lracks)/55min/£6.95 49869 2 
34 , JASON DONOVAN; The Videos 2 PWL Compilation |4lracb|/30min/£6.95 VHP 14 
4CI DEPECHE MODE; Strange Too BMG ^ Compilation/30min/£5.56 790468 
53 3 STATUS QUO: Rocking Over The Years PMV/Channel 5 4 Compilation/1 hr25m.n/£9.04 CFM2644 
612 m, JIMI HENDRIX: At The Isle Of Wight BMG " Uve/1 hr/£6.96 790454 Trm AEROSMITH: Things That Go Pump... Geffen ' Compilotion/1 hr/£6.95 7599381723 
812 , BELINDA CARLISLE: Runaway Live Castle Music Picture 1 Live/I hr/£6,95 CMP 6004 9,0 53 PHIL COLLINS: Singles Collection Virgin 7IU ^ Compilation(14lrocks)/55min/£6.95 WD594 

106 2c LUCIANO PAVAROHI Music Club/Video Col m Live/1 hr17mln/£3.47 MC2003 
11 5 3 THE CORRIES; Flower Of Scotland BBC 4 Compilalion/1 hr/£6.95 BBCV4409 
1213 ,3 ERASURE: Wild! BMG 14 Live 123 lrocbl/lhr30min/£6.95 790407 
137 29 NEW KIDS ON THE BLOCK; Hangin Tough ^ CMV 
149 7 DEACON BLUE: The Big Picture - Live 49833 2 ' live/t hr/£6.95 CMV 
ISCTJI R.E.M.; Pop Screen ^rn„ WEA IOIiUJ ComDilallon/3W£6.95 7599381563 
I611 , ELVIS PRESLEY: Great Performances 1 Touchstone 4 lrve/52niin/£6.95 0610322 
1714 4 ELVIS PRESLEY; Great Performances 2 Touchstone 4 live/54min/£6.95 D610332 
188 „ TINA TURNER; Foreign Affair i PMI 14 Compilation (5 trocb)/23miiV?6.25 MVL 99 0087 3 
1916 5 ROGER WATERS: The Wall - Live PMV/Channel 5 3 live 123 trocb|/2hr/£6.95 CFM2648 
20 ■ , SHAKIN' STEVENS: Rock V Roll 1 felstar rnmnil„finn/lh,/f695 1VE1021 | 

© CIN. Compiled by Gallup for A4us/c Week and the BBC. 

Come videos to spearhead 

Pinnacle's new label drive 
PINNACLE IS seeking to establish its new video label with a series of 10 tapes spanning 30 years of Coronation Street. Windsong Video claims it beat off challenges from two establish- ed labels to clinch Coronation Street video rights from Granada Television, Now it aims to tap into wide-ranging publicity surrounding the soap opera's anniversary with the release of the series this week. Jo Murphy, Windsong's video product manager, says she antici- pates the 10 tapes selling consist- ently in response to Coronation Street's huge media profile during November and December. Each has a £6.95 dealer price and con- 

ud vying for the Cnrislmas market, but once people realise these tapes are out, they will go like hot cakes," 
Windsong was launched in Au- gust with a live concert tape from Happy Mondays which, despite its low-key release, sold around 18,000 units. Murphy says Party At G-Mex is being repromoted on the back of the Mondays' album re- lease this week and will be follow- ed by another Granada TV pro- duction featuring Northside. The company is also negoh'ating for the video rights to BBC music pro- 

grammes including The Old Grey Whistle Test. Explaining Pinnacle's decision to launch the label. Murphy says; "Be- cause of Pinnacle's success distri- buting the Kylie and Jason videos we saw that there was a real mar- ket out there. We know that we hod strong distribution and realised that we should be supply- ing the shops with our own video 
plans to move into the children's and special interest areas of the sell through market, but adds: "We 
of product — the emphasis will be on quality." 

B/V1G releases Red 
Hot And Blue AIDS 
benefit video 
   . ..... .... And Blue on December 3. Described as the company's big- gest video title to date, the 80-min- ute special is J-J-—■- ling preiudice 
AIDs7esrarchroand5'rneL'f0ne)' Annie Lennox, KD Lang, Neneh Cherry, U2 and Sinead O'Connor are among the 17 artists featured performing their interpretations of classic Cole Porter songs. Each promo has been shot by a cel- 
Wenders 

CaRed°lH™lAend Blue has a £9.04 dealer price. 

JULIE ANDREWS and 2 together, just once 
Strange bedfellows in 
Castle's new schedule 
JULIE ANDREWS and 2 Live Crew themselves," he says. "I don't think it's obscene, it has got its 1 8 certifi- 

do." Also included in the package are recent concerts from Happy Mon- I days, Spandou Ballet, Hawkwind, two of 16 titles due for Ten Years After, The Everiy by CMP this month. Brothers and James Galway. Com- Geoff pleling the line-up are How To Jive rualms (featuring Jive Bunny), The Nat King Cole Collection volumes one to three and three Ddncedaze titles captured live at Brixton Academy. Alt titles go out to dealers at £6.95. 

Kempin says h_   ... .  about putting out the 2 Live Crew — Banned In The USA pro- 

I E W 
IRON MAIDEN: The First Ten Years. PMI MVL 9912463. Dealer price; £9.04. Running time: 72 minutes approx. Comment: Iron Maiden adopt a more adventurous approach to promo-making than many metal bands, a fact demonstrated by this hits compilation. The First Ten Years includes most of Iron Maiden's video appearances over the post decade from early tracb like Women In Uniform and Run To The Hills to the recent Top 10 Holy Smoke. But despite being compre- hensive and the inclusion of rare live footage, it suffers from being little more than a string of promos. The interview and background ma- 

terial that has come to be expected from such packages is absent. Nevertheless this is essential, if somewhat pricey, viewing for the metal fan. Sales forecast: Iron Maiden's fan base is massive and although sales may decline after the first few weeks of release, expect demand to be substantial. IW 
THE CHRISTIANS: The Collec- tion. Island Visual Arts. IVA 051. Running time: 43 minutes Dealer price: £6.95 Comment: There are few critics of Ihe Christians' music but, visually, they have never fully capitalised on 

their vocalist's striking and unusual looks. This compilation of promos shows the group struggling to find a brand image. Long coats and dramatic scenery are easily-recall- ed components but, ironically, the best videos are those in which the band do not appear. The mixed animation styles of both Harvest For The World and Community Of Spirit are excellent, elsewhere the promos do little to increase the im- pact of Ihe music — even with di- rectors such as Tim Pope and Rich- ard Heslop on hand. Sales forecast: A value for money 
music video charts alignl. SW 
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KYLIE MINOGUE JASON DONOVAN LONNIE GORDON PRINCESS 
CLIFF RICHARD RICK ASTLEY HAZELL DEAN SONIA SINITTA MEL & KIM 

BIG FUN BROTHER BEYOND DIVINE PAT & MICK SAMANTHA FOX 

Massive national television advertising campaign begins 14th November 
o ITV 1 and Channel 4 

o 8 out of 10 consumers will see the commercial at least 3 times 
o Nationwide display campaign 

Double Album ADD 19 Double Cassette ZDD 19 Double CD CCD 19 


