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Monopoly probe clears industry 
An Office of Fair Trading in- far found no sign of that. sent letters to six major record year the industry launched During the same period, 

And it unlikely here that a complex monopoly 

An Office of Fair Trading vestigation into the price of compact discs is expected to scale monopoly, vindicate record companies. company holds 25 The OFT says early inquir- the ' 1 
ies have revealed no evidence seer of price fixing or monopoly on the manufacturing side of the industry — the side which con- sumer critics accuse of making unfair profits. A spokesman for the OFT says: "We are concerned with high pricing only if there is evidence of anti-competitive behaviour — and we have so 

s asking for a break- 8,500 albums, but only 350 got cheaper vinyl album sales down of costs. But v   a pricing body. We ca tion only in cases of petitive behaviour." my Silver, spokesman 

into the charts." Tony Powell, MD of MCA Records, says: "This should ir had been the subject of '.n the first plac 'here several groups get to- for the British Phonographic We have always thought the gether to make up 25 per cent of the market. "We became involved when a Which? magazine report ac- cused the manufacturing side preached by the OFT and we of the industry of making i reasonable profits. Our inquir- ies are continuing and we have 

commodity was fairly . Which? says it stands by the industry has been fac- claim that CDs are too costly the conch ing," he says. "We were ap- — despite the continuing in- overpriced." crease in sales of CDs at prices The OFT plan it claims are "inflated". Sales retail arm of from 29m a year to next. 

have fallen by 40 per ce Simon Hinde, assistant, em- tor of Which?, says; "We have never suggested there is a car- tel or monopoly in force. We looked at the manufacturing costs of making a CD compar- ed with vinyl and we reached " ' that CDs are 
o look at the 

y for the failures. Last 48m during the past two years. See Comment, page 3. 

BPI slams soft' courts 
Telephone poll to rival charts 
Broadcast software house Iris The National Recall Chart is launching a competitor to will be based on telephone the industry's singles chart polling of music fans, defined With a recall chart based on as those who listen to at least telephone interviews. two hours of music a week. Iris says its National Recall Each panellist will be play- service to be launched next ed up to 15 excerpts from spring is already attracting in- tracks and asked to rank lerest from independent radio, them. Ultimately the company Two syndication companies says it aims to have a panel are said to be bidding for the large enough to provide data broadcast rights. by age, social class and sex. 

ine Bfi claims courts are going too easy on counter- feiters — just as it is launch- ing its pre-Christmas crackdown. Lenient sentences handed out by Scottish courts are giv- ing the copyright thieves carte blanche to rip off legitimate 
The BPTs anti-piracy unit was stunned by a Scottish court sentence of 240 hours of community service handed out 

lour men with prison sen- tences of up to 12 months for involvement in tape piracy. BPI's anti-piracy co-ordina- tor Tim Dabin says: "Although it is difficult to estimate the size of the piracy problem north of the border, the tape pirates no doubt see the weak 
than a parking ticket." Yesterday (Sunday) the BPI was due to raid a record fair in London's West End looking to a major Glasgow counter- feiter. It follows the £5,000 fine im- posed by another Scottish court in March on the man- ager of one of the biggest fac- tories ever uncovered by the BPI, believed to be producing 

Dabin: 'tough sentences' 
500,000 recordings a year worth more than £1.5m. The Scottish sentencing compares with other recent cases in Manchester which left 

for pirate CDs from Europe which have started pouring into the UK. Dabin says: "We are finding teams of counterfeiters who have actually set up to take advantage of the Christmas market." 
Industry firm 
on censorship 
Retailers and record compan- ies are maintaining the status 

The British Association of Record Dealers and the BPI's retail liaison committee have decided not to change policy. "It was agreed to keep the subject under review," says BARD chairman Brian McLaughlin. "It was also agreed that the well-established practice of in- dividual retailers exercising their own buying judgment was working and should con- 

Power Station 'will go on' 
Beleagured BSB music service "The UK should have its The Power Station is vowing own music channel which is it will survive. based on and reflects the taste Palace Group chairman Nik of the UK market," he says. Powell is seeking backers to But record industry support establish The Power Station as remains crucial for the future a direct competitor to MTV if, of the channel, Powell adds, as seems likely, it is dropped "It will be good for the in- by British Sky Broadcasting in dustry to have more than one April. music TV channel, but we "I'm extremely confident of need its continued support in finding backers for the station the interim." if that's the course we have to An independent Power Sta- take," he says. tion would need to raise Powell forsees The Power around £15m a year in spon- Station being broadcast along- sorship and advertising to sur- side MTV from the Astra sat- vive, he says. But he is confi- ellite and says the market will dent the channel could win a support two music channels. big audience. 
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EVlcBlairg quits 
Island after 
three years 
Island Records' marketing di- rector Alan McBlain has left the company following a sud- den decision described by Is- land as "mutual". Colleagues say his departure was unexpected but the record company refused to elaborate on McBlain's rea- sons for leaving. He had been in the position for three years. An Island spokeswoman says: "The decision to leave was mutual. It followed discussions between him and the senior people here," She would not give details of the departure terms. Four members of staff, in- cluding Mango label sales manager Colin Jones, lost their jobs when Island closed its art department in Septem- ber. Earlier, PolyGram took Island's accounts department in-house, but denied a full merger was being mooted, McBlain was unavailable for comment. 

NEWS 

Mi/l/gasos 
new sister A monthly magazine covering the world music industry is to be launched by Spotlight Pub- lications in January. The new Music Business In- ternational is aimed at senior 
around the world. The initial print run will be 24,000. The magazine will chart the global performance of both 

Laing: MBI editor companies and major releases. MBI will have editorial bases in London and New York along with a network of correspondents around the world. Editor is Dave Laing, formerly international editor of Music Week. Studio magazine associate publisher Phil Graham takes on the same role at MBI while advertisement manager is Rudi Blackett who leaves Mu- sic Week. Spotlight's group publishing editor David Dalton says MBI will look ahead of 1992 and will be "unblinkered by par- ochial concerns of one domes- tic market", 
MUSIC WEEK 1 DECEMBER 1990 

C4 budget cuts hit Rock Steady 
Live music TV show Rock Steady is cutting costs by al- most a half because of swinge- ing budget cuts at Channel Four. The show, produced by Holmes Associates, is being pared down and restructured to make the next series at least 40 per cent cheaper to make. Instead of featuring live per- formances from different he series ■ come directly from oi   in north London, says pro- ducer Andy Hudson. 

"We have come up with a new format which we have submitted to Channel Four," he says. "We are now awaiting their response." He is confident of getting a green light, he 
Under the new format the show will still focus on live 

will be down to just £100,000 

ese-speaking presenters edited into the programme after re- cording. Channel Four's commission- ing editor for music Avril MacRory says general cut- backs at the station forced the change. "In the light of a £14m budget cut everything is under scrutiny," she says. One way of cutting costs could be delaying trans- mission of the new series until later in 1991 and spreading the cost over two years, she 

Now trumps Hits 
The Now Compilation s claiming victory in its battle against arch rival Hits. CBS, BMG and WEA have abandoned their traditional Hits format to bring out an al- ternative compilation album just eight shopping days before Christmas. The new title, Hits Pack, will feature a wider range of artists to that which would have appeared on the old Hits album but the tracks will be segued together to form a Christmas party album, says CBS market research man- ager Clive Farrell. But Virgin managing direc- tor Jon Webster — part of the Now consortium with EMI and PolyGram — says the release is a victory for the Now pack- 

Now 18 was released last week, virtually a month ahead of the new Hits title, and Webster accuses the three companies behind Hits of act- ing in desperation. "Why on earth they are bringing it out as late as that I don't know," he says. 'They must be mad! "When we came out with the 

THE NOW/HITS TROPHY CABINET 
Single Platinum Double Treble Qu 

first Now album a lot of people said it wouldn't work, but we've proved them wrong." Farrell says, "We thought November would be a bit crowded, so decided to delay the release of it so it was near- er Christmas." But the late release of the Hits Pack has prompted com- plaints from retailers. Adrian Fitt, buying man- ager at Woolworths music buyer Entertainment UK, says, "There are always problems on albums when they are released so close to Christmas." Vital warehouse space is taken up by chart stock during this period, leaving little space for new releases, he says. Since Now That's What 1 Call Music sparked off the battle in L983 the Virgin/EMI/PolyGram compi- 

lation has reached number one in the album charts 15 times out of 17. Hits launched a year later and has achieved just six 
0UCHve Farrell ^ayrthe Hits Pack title was brought together as an alternative to the traditional Hits formula which CBS, BMG and WEA, now believe to be "tired". "We threw lots of ideas into the melting pot and came up with the idea for this party- type album which we think is better value for money," he 

Before there can be a follow- up the new title will have to prove itself, he says. The new title may have dif- ficulty doing that, however since its late release date means it will miss most of the important pre-Christmas sell- ing period. 

Gregorian chant row 
Two record companie broiled in a "rip-oft" row over new Christmas releases which combine Geogorian chants with a dance beat. Both companies are releasing versions of the same sound next week but Virgin says its single, which was a big summer hit throughout Eur- ope, is the original. The single Sadness by Ger- man artist Enigma reached number one in Germany and Belgium and number four in Holland on Virgin. But as Virgin tries to rush- release it in the UK in time for Christmas, East West has decided to bring out its own version called Alleluia by the 

German duo Players same day (December 3). Virgin's marketing man- ager David Steel says: "We've got the original. The rest are just ripping us off with inferior copies. We are not worried about them," East West label manager Cathy Davies hits back: "We don't think we are ripping off. If you start talking like that you could list three-quarters of all the dance tracks out over the summer as ripping some- one else off." Neither track can claim first use of Gregorian chants on the dance track. BAMN included similar chants on their single Chant 626 earlier this year. 

Publisher sets 
up new label PolyGram Music Publishing has set up a new label called Wild Card Records. Managing director Lucian Grainge says in the past the company has had to pass on talents like Del Amitri and The Wonder Stuff after doing the early development work it- self. "Rather than develop artists for record companies we thought it was time for us to get involved in the totality of our artists," says Grainge. Licensed to Polydor, the label will be aimed at song- writer artists, he says, with the aim of releasing about two to three albums a year. 

German producer Frank Parian reveals his duo Milli Vanilli did not sing on their records. Nor did they play live. Chrysalis was happy. Frank Parian was happy and the fans were certainly happy. Despite the huffing and puffing from "rock" fans hung up on authenticity, there seems little problem. In fact the only problem came when the decorative frontmen decided they would insist on using their tonsils. Congratulations to Mr Parian for standing firm and turfing them out. Perhaps others in the industry should follow his 
We no%v know what it must have felt like in the oil industry during the Gulf crisis. First the industry was accused of profiteering. Now the Office of Fair Trading has been sniffing around. Not surprisingly, it found nothing. One industry figure remarked gloomily. "They will be back." Let them. This industry has nothing to be ashamed of. 

new-look. I am glad to say most of the comment has been positive. You do want a harder-edged, more business-like magazine. Of course there were gripes, particularly from producers and A and R men concerned that we have removed production credits from the charts. I am happy to admit we were wrong to drop them. They are back this week. And there are further improvements on the way Watch out for a 
Sunday, thus including the very latest sales information from Saturday's sales. 



OPINION 

In response to all the current gloom within the industry, 1 don't want to spoil the party by reporting otherwise: my business is going through the worst period in its four-year 
Independent retailers are suffering the brunt of the sales slump and one factor which cannot be ignored is that record company trading terms and conditions are better for bigger shops. Let's face it — how many in the indie sector are offered 90 days credit or full privilege return? Answer: a big round zero. Having recently started doing wholesale in a small capacity, I know it is not the case that the retailer doesn't want to pay — it is simply that he cannot. 

If a returns procedure were to be offered to the indies it would make us more receptive to trying to sell product by new hopefuls. It has now got to the stage that many of us refuse to fake even one copy of something with no track record and in turn fewer artists are breaking any ground. The fickleness of public spending habits is also damaging the indie. Enthusiasts call in at their local indie dealer to look for records they have heard on John Peel — but those same people tend to go to the multipes for their hits. Isn't it about time that bands such as The Charlatans, Stone Roses, Shamen and PWEI encouraged their fans to "remember where you bought us first", perhaps in their press ads? Such a push would give dealers the extra 10 to 15 per cent turnover we need each week in order to survive. If we don't all get this soon and the decline continues at the current rate, by August 1992 not a single indie store will be left standing. No new groups will sell and we'll be back to 1960 when all we had was a top 20, pub bands playing covers and, to quote Albert Finney: "A packet of fags and a telly, but dead from the neck up." 

NEWS 

i case is 'no disgrace' 
The UK record company which backed Frank Parian's dis- graced Milli Vanilli turned a blind eye to suspicions that the duo never sang on record. Chrysalis A&R director Peter Robinson says the mas- ters were taken in good faith from German producer Farian, although he admits there were always doubts about the auth- enticity of the act. "Frank Farian represented to us that they did sing. We 
part they played in the record- ings," says Robinson. "1 had heard rumours but I was not concerned about it," he says. "People liked the re- cordings, they were selling and we were not looking for them to play live." Robinson adds that the truth should not have come as a shock to the industry, since such practices are common- 

"It is no shock. We have been around too long for this to come as a surprise. There have been a lot of similar in- stances, notably speculation over Black Box's singers:" He adds: "It would be unre- alistic to say the same thing will not happen again." BP! spokesman Jeremy Sil- ver backs the view that the af- fair is no scandal. "Entertainment is a show and if that means combining the people who look the best with others who sound best then what is wrong with that?" he asks. Farian was forced to split with Milli Vanilli frontmen Rob Pilatus and Fabrice Morvan after they began pressing for a singing role. "Rob and Fab wanted to sing on the album but I had to de- cline as they were not capable of handling lead vocals," says 

*9 

Milli Vanilli: Farian declined their Chrysalis now plai 
sing "The new recording is in the same musical area. 1 imagine it will be the genuine musi- cians who are presented visu- ally," comments Robinson. 

Patron pans 'whingers 
The Government is giving too much money to the arts, says Peter Moores, a leading patron of classical records. Contradicting the general appeal for more grant aid by the Royal Opera House and other major arts institutions, Moores says: "I have no sym- pathy for those who wail and whinge that the Government in Britain does not provide enough money for the arts. "The attitudes of our cul- tural establishments are as out of touch with the times as those of the old guard in East- ern Europe," he says, "They now have to learn to get out and hustle for their 

Moores: 'no sympathy' bread and butter — along with the rest of us." Moores was speaking at the launch of EMI opera record- ings in English in London's Coliseum. The Peter Moores Foundation has been involved 

1 operas over the last dec- ade and has put thousands of pounds into British classical 
"There is nothing more cer- tain to stifle such enterprise than blanket funding by Gov- ernment," he says. "I believe that there is a large reservoir of untapped funds among private individ- uals and within the business community." S The Arts Council budget for 1990-91 for music was £26m. Most of it went towards live music projects — only £85,000 was spent on support- ing contemporary music rec- 

New shops for North 
Two of the north of England's top independent record retail- ers are opening new stores — thanks largely to the booming 

The influential Eastern Bloc Records of Manchester is open- ing a dual-purpose dance and independent music store on Wednesday. Solid Sounds, bas- ed in the North-east, plans to launch three new stores by 
Solid Sounds, founded just three years ago by former travel agents Steven Miller and Peter Mckenzie, is prepar- ing to invest £500,000, taking its complement of shops to six. "We used to have a turnover of about £1,500 a week," says Miller. "Now it's about £2.5m." Eastern Bloc opened five years ago in Manchester's off- 

beat Affleck's Arcade as an indie specialist, but found the dance market irresistible. John Berry, who founded the store with co-directors Michael Power and Martin Price, says; "Dance music used to form only a small fraction of our sales. Now it accounts for more than 50 per cent." Eastern Bloc has spent £130,000 refurbishing a unit within a former Methodist church in Oldham Street, which opens on Wednesday. "Essentially, it's two dis- tinct shops, with two en- trances, in one," says Berry. "One will cater for British and American independent tastes, the other to all types of dance music. We found that dance fans didn't want to come into a shop and hear indie sounds, and vice versa." 

Efficient EROS 
wins top prize 
EROS Music Systems, set up by Poly Gram, EMI and BMG to develop an automatic stock ordering system, has scooped a top efficiency award. General manager of EROS, Peter Siggery, picked up the Opportunity For Efficiency award from the Minister for Industry and Consumer Af- fairs Edward Leigh last week, EROS supplies its Elec- tronic Record Ordering Sys- tem software to over 900 re- tailers across the country. Siggery says the award, presented by UK's bar-coding authority the Article Number Association, recognises the company's contribution to in- troducing automatic ordering technology in the record indus- try. 

Spectre of £10 
IP looms as 
vinyl sales fall 
Flagging vinyl sales are forc- ing independent labels to con- template the prospect of the £10 LP. Demon Records is to raise its dealer price for a single to £4.40 and to £6.08 for a double, with other labels set to follow. Demon sales director Pete Macklin says: "Demand for vi- nyl has dropped against CD to about 40 to 60. I would imag- ine by this time next year we won't have any vinyl in the 

The drop in demand for vi- nyl has been most pronounced in the Continental market, which is often a vital lifeline for specialists. Ace Records director Roger Armstrong says: "Some of the European distributors won't touch vinyl. "It is getting to the stage where we put out CDs that say as an afterthought 'also avail- able on vinyl'." Pete Lawrence, managing director of roots label Cooking Vinyl is also poised to raise dealer prices for vinyl. "We may well be forced into it, I would ideally love to drop one of the formats and there is no doubt it would be vinyl," he says. Armstrong adds: "I con see the price of vinyl overtaking CD within a year. "In our area we are dealing with a finite market an specialists who want vinyl wi have to start looking at Pric 
tags of more than £10 ft* an 
album." 
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NEWS 

PPL aims to 
avoid courts 
in DMC row 
Rights organisation Phono- graphic Performance Limited says it is hopeful it will not take legal action against dance company DMC. PPL audited DMC after fail- ing to receive copyright pay- ments for use of recordings on remixes, PPL chairman John Brooks warned DMC that legal action would follow un- less DMC took steps to satisfy writs issued jointly by copy- right owners. But PPL now hopes to settle the matter out of court after holding talks with DMC man- aging director Tony Prince. A spokesman for PPL says John Love, PPL's managing director, and Ray Kahn, head of music systems and BPI li- aison, were leading the negoti- 

"The lawyers are there, but they are in the background," he says. "We are negotiating with Tony Prince and we hope to reach an amicable settle- 
"That is not indicative of anything yet — we cannot say we are any nearer agreement." 

Cooking Vinyl 
says it is 'riding 
out the storm' 
Cooking Vinyl is "riding out the storm" a month after mak- ing five redundancies because of poor monthly sales, says managing director Pete Law- 

Weekly figures have shown 
ery, he says, boosted by the success of its Ewan McColI al- 

"I'm pretty sure our confirm- ed sales figures for October are going to be a lot better," adds 

Ex-Oytlaw boss returns Former Outlaw boss Paul King is preparing to return to concert promotion just six months after his company was liquidated. Outlaw Promotions collaps- ed with debts of £250,000 in May but King says he now has a new financial backer. An unnamed Manchester- based marketing and media company has given King the financial muscle to launch the new company — Mee & Co — which aims to be a direct com- petitor to the big promoters 

such as Harvey Goldsmith En- tertainments and MCP. "I didn't want to get straight back into the business on my own but I am more than happy to help another company that has got the money to make it work," says King. "Now is the best time to do it because everyone else is running scared because they can't take a loss. But with us, we have the right contacts and proper funding to cope with that." But King says he will not be 

working on a large roster of acts. "We want to be choosy in terms of venues. It will not be the likes of the Town & Coun- try Club, it will be more up- market venues like Wembley Arena," he says. The company will be based in Maidenhead as will his new management operation Rebel Management. Andy Cheese- man, formerly of Riviera Glo- bal, is King's partner and acts signed so far include Yazz, Breathe and Donna Gardier. 

Virgin Vision opts for RCA 
Virgin Vision is today (Mon- day) expected to sign a sales- and distribution deal with RCA/Columbia. Industry sources suggest RCA/Columbia has won the contract to distribute £25m worth of Virgin Vision's videos each year following Virgin's decision to shed 32 of its 100- strong workforce. However, the sell through market, which comprises £16m of Virgin Vision's turn- over, has experienced a 22 per cent rise in volume. About 35 per cent of sell through is made up of music videos. Angus Margerison, Virgin Vision UK managing director, says: "1 was very sad about the redundancies but we are now in a leaner condition to face 

mfident 
the Nineties and I am confi- dent about our future." He says contracting the work out is more cost-effective than struggling through the 

rental sales tribution slump. The company hopes the streamlining will end specula- tion over its future, stemming from the financial difficulties faced by its parent company, American-based MCEG. Re- ports indicate that MCEG's backer, General Electric Capi- 
a majority stake in Virgin Vi- sion. GECC also owns RCA/Columbia and NBC. RCA/Columbia declines to 

As part of Virgin Vision's re- organisation, Margerison will take on a number of interna- tional responsibilities, includ- ing foreign royalties account- ing and overseas licensing 

EMAP denies editor was pushed out 
Smash Hits publisher Hawken is denying claims that editor Richard Lowe quit because of falling sales. Lowe's sudden departure from the Emap Metro fort- nightly comes after figures for the first half of this year show- ed circulation down by 29 per cent, to 555,797. But Hawken says: "Its very unfair to suggest Richard left because sales have gone down. 

It's just not true. He has done a great job as editor." The drop is a result of "arti- ficially high" figures from last year when the popularity of pop idols like Kylie Minogue and Jason Donovan was at its peak, she says. "We are not slashing our wrists because of sales," says Hawken. Sales were expected to drop from their high of al- most two years ago, she says. 

Lowe has resigned come a freelance writer but he could be back working for EMAP on a new project early next year, says Hawkens. Deputy editor Mike Soutar is standing in as editor until a replacement is found for Lowe. The EMAP parent company last week announced pre-tax profits for the six months to September of £13.6m. 

NEWSFILE 
David Fine has been appoint- ed to the supervisory board of PolyGram NV. He will take up the post in January 1 on retir- ing as president of the board of management and chief executive officer. 
Thorn EMI has denied re- ports that it plans to split its music and rental divisions to float them as separate busi- nesses. The company's share price leapt by 19p to 638p fol- lowing an article in the Sun- day Times which suggested the company was planning a de-merger. 
Telstar is launching a £250,000 TV campaign to pro- mote the debut album by Mark Rattray, the 1990 win- ner of Opportunity Knocks. Mark Rattray Performs The Songs Of The Musicials fea- tures hits from Les Miserables, Aspects Of Love, and West Side Story. 
Highest-ever sales by CBS Records in the US and Japan of £917m — up 18,9 per cent on last year — contributed to parent company Sony's half- year pre-tax profits of £266m to September. 
RCA Records is to re-release the Bill Medley and Jennifer Warnes track I've Had The Time Of My Life on December 3. The song, first out in 1987, is being re-released to coincide with the TV premier of Dirty Dancing. 
UK publishing company J. Albert And Son has closed temporarily following the death in Australia of family member Ted Albert. Carlin Music is dealing with all in- quiries on: 071 734 3251. 
Eric Clapton's publishing com- pany is EC Music and not as stated in last week's issue. Ru- mour Records points out that it is not connected to Morgan Khan or the defunct Streetsounds label as stated in MW November 17. The com- pany is distributed by Pinna- cle and not Pacific. 
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NEWSFILE 
NEWS 

Our Price Video is due to open 10 more stores by Christmas bringing the sell-through chain's total to 19 shops in the UK. The company aims to have 30 outlets 
Two out at Chrysalis 
Chrysalis Music says it is com- our business. has invested £150,000 in a 24- mitted to the publishing busi- "My feeling is that publish- track studio instal ed in the 

Vgrgio mites 
witli Empire 
for film IP 
Virgin Records and Empire 

Singer Victoria Wilson-James and Big Fun have both signed to new London-based management firm The Music Company. Wilson-James provided vocals for Soul II Soul's top 10 single A Dream's A Dream. 
Ace Records is to expand its black music repertoire with the signing of the Modern catalogue. BB King is among the bluesmen who recorded for the Los Angeles label. 
Solid Promotions is the new company formed by ex-Polydor 

the company. Managing director Stuart Slater says that contrary to speculation, the company — which was not included in the Chrysalis/EMI deal last year — is growing and is soon to ap- point two new staff. The redundancies of Chrysa- lis Music's general manager Bruce Craigie and interna- tional representative Natalie Crewe are part of a change in emphasis for the company. "It was part of a restructur- ing that 1 wanted to do," says Slater. "I want to re-empha- sise the talent scouting side of 

than record companies and find the talent earlier," he says. Slater believes publishers must spend time developing bands from demos onwards in- stead of paying huge advances 
Now he is looking for two young talent scouts. He will not be appointing a new gen- eral manager. Former MCA Records A&R manager Jill Stean was the last appointment at Chrysalis Music. She joined as creative director two months ago. Meanwhile, the company 

Old Phoenix Brewery. The studio is for the sole use of Chrysalis Music writers and The Band of Holy Joy have just recorded the first session 
Slater dismisses rumours that the company is weakening, by claiming that worldwide profits for the Chry- salis Music group will be the best in the company's 20-year history. This follows the success of writers such as Simon Climie, a winner at the ASCAP awards, Lightning Seeds and Inspiral Carpets. 

magazine have teamed up for a sampler LP of film sound- track highlights. The album, called The Em- pire Movie Music Collection, includes tracks from Virgin Movie Music Soundtracks for films such as The Mission, The Last Emperor and Betty Blue. The album's listing was first compiled from Virgin Movie Music Soundtracks for an al- bum released with Premiere magazine in the US. The LP's dealer price £3.05, with CD at £4.86 and it is re- leased today (Monday). 
head of promotion Steve Payne and former R n' R Promotions man Ray Stock. It will handle the Music For Nations group and can be contacted on: 081- 995 3031. 

ILR squares up to challenge BBC 
Independent radio is in better pointed after winning this AIRC's part in negotiations shape than ever to compete year's election uncontested. for the new wave of indepen- 

f-T 

Queen's first album and single on the new Disney label Hollywood Records will not be released on vinyl in the US. The deal does not cover the UK where both will be available on all formats through EMI in January. 

with the BBC, says the new chairman of the Association of Independent Radio Contrac- tors Stewart Francis. Francis, managing director of Mid-Anglia Radio (Hereward and CN FM) and chairman of the AIRC's mar- keting committee, was ap- 

He will step into the shoes of current chairman Richard Findlay after the association's AGM on November 30. Francis says independent radio stations are much stronger than 17 years ago when he was a presenter with the first independent LBC. 

dent stations has given it a better base to build on, he says. This time we have got legislation which will help the industry rather than hinder 
Francis wants radio to in- 

from two per cent to five. w Francis: 'we're stronger' 
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TALENT 

THE EAR 
MW's talent tipsheet 

HEMEL HEMPSTEAD SHEFFIELD 
LATE ROAD LUNATICS This five-track cassette record- ed at Glastonbury 1990 re- veals a Doors influence, en- hanced by Paul Human's dec- lamatory vocals. Matt Winch's trumpet, meanwhile, isn't the only reason The Teardrop Ex- plodes comes to mind. If they can tighten up the songs but retain the dynamics and atmos- phere, they could be on to something, especially given the fact that 1991 will un- doubtedly see a Doors revival. Contact; Trevor Wilkes Tel; 0442 217098 
BELFAST 

THE GLASS HAMMERS The trio turned professional a year ago but have only releas- ed one single (through Backs) and are currently touting new demos. There's none of Shef- field's characteristic techno- inflected grooves here, more a chunky funk/pop crossover with trendy wah-wah guitar drive plus such interesting ethnic touches such as an Ara- bic violin. Interesting rhythms and more character than most bands of their ilk. Contact: Rob at Glass Management Tel: 0742 731398 
CHIMERA With Eileen's ethereal vocal swoon and a guitar that sweeps from delicate sketch- ing to sheetraetal ferocity. Chimera marry the mood of The Cocteau Twins, Siouxsie And The Banshees and My Bloody Valentine with style, if not much originality. "Gen- eric" is the word that comes to mind, but they show signs of developing their own cutting edge, A band who will surely snap up a record deal within 
Contact: Zane Radcliffe Tel: 0232 231429 
MANCHESTER 
THIS GIGANTIC WORLD Not exactly Manchester: half the group were born miles from the city but there's defi- nitely something of a Mane groove here. The Forbidden demo doing the rounds at the moment features three wah- wah filled tracks, although vo- calist Simon Ashby (formerly of The Jeremiahs) says TGW are moving in a slightly mellower direction. The songs sound strong, through, and both vocals and guitar make this a particularly impressive demo. London gigs due in Jan- 
Contact: Simon Ashby Tel: 061-434 0362 

THE WALK-INS The Fifth Season (on Good Weather) is the debut album by this Cleveland-based quin- tet, The chiming, folk-rock lilt and controlled abrasiveness on top of Anne-Marie Kovach's pure, ringing tone might draw some comparisons with 10,000 Maniacs, but these guys have their own rustic, autumnal colouring. Contact: Cleveland Music 
Tel: 0101 216 232 8954 
ISLE OF WIGHT 
GILA A German singer/songwriter who has lived in the UK for 10 years, Gila will interest folk, new age and MOR-orien- tated labels. She has a win- some, pleasant voice and matching melodies, but her lack of individuality may count against her. Gila is guaranteed middle-of-the-road acceptance, but if she wants to appeal to a svider audience she should be more daring. Contact: Gila Tel: 0983 528608 
Send tapes and hot tips to Leo Finlay, The Ear, Music Week, 23-27 Tudor Street, London EC4Y 0HR 

With strings attached: Stringer And Sarhandi signed a five-year, 11-album deal with Virgin 

Venture back with pop appeal 
Virgin is broadening its musi- cal horizons with the first of- fering from its relaunched 

Piano/viola instrumental duo Mark Stringer and Sarah Sarhandi play classical music with pop appeal and Swans And Turtles, their debut al- bum, marks a return gin's pioneering "New negative Sarhandi. "There people in their t\ grew up with pop ed. They are now something looking for substantial." j a publishing deal with Warner Chappell in 

1989 for what was said to be an "unprecedented" amount for a non-pop band, Stringer and Sarhandi signed a five- year, eleven-album deal with Virgin: three albums are due by the end of the first year. "I had a fruitful relationship with Virgin as part of Rip, Rig to Vir- And Panic," explains Stringer. "So people were already inter- many ested". " says Swans And Turtles offers lots of both classical virtuosity and commercial appeal, which Vir- gin is supporting with a per- formance-orientated promo- tional campaign. The duo have appeared on BBC 2's Late Show and are booked for a 

e PAs ii the New Year. This week they ai giving a one-off recital at Soho's Groucho Club, "I don't think Virgin is look- ing for an instant hit from us," says Stringer, "But they are looking for us to build up over a few albums, and we are happy with that approach." With Stringer And Sarhandi's high productivity — they are currently working on a score for the new Hanif Kureishi film as well as their next LP — it will not be long before the duo give Venture the confidence to explore fur- ther i Pete Feenstra 
High life attracts CBS to budding talent 
'Rory's bored," laughs The Poppies' keyboard player Clif- ford Lane. "He's heard it all before." Rory Johnstone is The Popp- 

introduced both The Sex Pistols and Bow Wow Wow to the US, Having 

chosen to return I It is easy to hear why. The Poppies blend dance, folk, rock and ambient sonic sound- scapes on tracks such as Love inager. He is also the Tripping and Come On Sister. Malcolm McLar- The band are equally adept at self-promotion too. Instead of waiting to be asked to "do lunch" with A&R scouts, they 
M 

RIO DIGITAL CHRISTMAS CRACKERS! 
CHUBBY BROWN 

THE BEST . . SO FAR LP, Cassette and 
PETER COOK & DUDLEY MOORE 

THE CLEAN TAPES Cassette only 

CHUBBY BROWN 
THE 4 FACES LP, Cassette and 

ADULTS ONLY 
ORDER NOW FROM AMT DISTRIBU FION TEL: 0784 482681 FAX: 0784 482203 

erty's adopted home. Since that is currently the five- storey mansion owned by her fabulously wealthy godfather, Penthouse owner Bob Guccione, few left unim- 
Lunch was served at a vast marble table, once owned by Judy Garland, under the gaze of several paintings by Matisse and Picasso. The re- sult was a quick scramble that had CBS A&R man Michael Galleli laying his career on the line to sign them up for an ad- vance described as the label's biggest in five years for a new 
If all this sounds a little cal- 

culating, that it is only testa- ment to the tricks band mem- bers Greenawalt and Lane have learned in their high-fly- ing careers as, respectively, a record producer and a commer- cials music composer. The heart of the band genuinely seems to lie in a passion for creating music that super- sedes current trends. Lane explains: "When we were doing the demo our atti- tude was a real ram-bam punk ethic." Greenawalt adds: "People are wallowing in the Sixties. We want to push be- yond that and re-organise it with Nineties technology and Nineties attitudes." David Davies 
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Trade Price: 
IP s. Cassettes: £2.60 (Exdvah 
Compact Discs: £4.86 (Exd. VAT) OistribulBil by Pinnacle 

NEW OLD GOLD 
CATALOGUE 

OUT NOW 

OM Gold Recoidi Ud Unit IB. The Hyde lodutrial Estete. The Hyde. London NWS GJU. A memhei of die Pidrwidr Group Pic. 
Now over 2500 hits available on 7", 12" & CD Singles 

EP's, Albums, Tapes and CD's. All are the original' 
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MARKET REPORT 

Albums 
Christmas is just around the corner, but the traditional dramatic decline in releases seen about this time has failed to materialise this year, with more than 200 albums slated for release in the first week of December. These include some high- priced stocking fillers, among them 15 triple-CD packs form CBS. Splendid value with a dealer price of a little over £12, they include ever-popular items from Simon & Garfunkel, Bob Dylan and Bruce Springsteen. But the top-ticket of the week is attached to the Carpenters' 12 cassette/CD collection. Containing just about everything the brother and sister duo recorded, it comes with full annotation from Richard Carpenter. Sales are bound to be brisk at a bargain basement £50 a time, but expect moans from customers who purchased an inferior Carpenters' collection earlier this year, which was 

retailing for around £75. Converts to the Karaoke craze are well catered for this week, with two albums by the Karaoke All Stars on Polydor, while the associated Carpet label's first album release by chart-toppers Bombalurina is available in both Karaoke and Non-stop Party editions. Whichever one you choose, it will feature Speedy Gonzalez, Splish Splash, She Taught Me How To Yodel and other novelties, including both of the Timmy Mallett-fronted group's hits. Other solid sellers include Shine On 21, the 21st album by popular Irish vocalist Brendan Shine, and a Barry Manilow Christmas album, which includes a duet with Miami sound femmes 
Finally, please note that Mike Batt's The Dreamstone is distributed by CBS and not by BMG as listed last week. 

NEW KIDS ON THE BLOCK: Merry, Merry Christmas. CBS. Not particularly strong, but 

undeniably timely and seasonal selection from the teen idols of 1990. Includes the mawkish new single This One's For The Children. Destined to be their fourth Top 10 album of the year. 
Singles 
Quite a parade of talent this week, all looking for a lucrative Christmas hit. The Righteous Brothers — Bill Medley and Bobby Hatfield — have more chance than most, following up their number one Unchained Melody with their classic You've Lost That Loving Feelin', itself a chart-topper in 1964. Its release clashes with the newly reactivated (I've Had) The Time Of My Life duet between Medley and Jennifer Warnes, a major hit three years ago. Having fallen short of the Top 20 for the first time in his solo career last time out, George Michael returns with Freedom 90, the third track to be lifted from his platinum album Listen Without Prejudice. Despite its title, the song is not a direct descendant of Wham's 1984 chart-topper 

Beloved; commercial break 
Freedom, owing more to Soul II Soul's Back To Life. Blue Velvet and The Joker are two recent examples of the symbiotic relationship between TV advertising and the record industry, and this week sees the release of a further brace of singles that should benefit from this link. From Mooncrest Records, a long dormant imprint of Trojan, comes Lord Tanamo's hitherto uncharted 1965 single I'm In The Mood For Love, as aired on the Paxo Stuffing advert, while WEA offers the Beloved's The Sun Rising, a number 26 hit last year that should enjoy a new lease of life now it is enjoying small screen 

exposure with Alpen. It's only three, four and five weeks, respectively, since the current hits by Jive Bunny, Gazza and Black Box entered the chart, but they all have new singles scheduled for the first week of December. Of the three, expect Black Box to fare best, with their Total Medley, which is flipped by a previously unreleased and (on pre release) very popular Steve Hurley remix of their earlier hit I Don't Know Anybody Else. This week's outsider is German act Enigma's Sadness. Already number one in their own country, it became the first record to enter the Belgian chart at number one in nearly a decade last week. 
BING CROSBY: White Christmas. MCA. The perennial Christmas favourite was actually recorded on a hot summer's day in 1942. It has only charted twice — in 1977 and 1985 — but since it was first issued on the MCA label in 1967, its cumulative sales exceed half a million. Alan Jones 

With most of the season's blockbuster releases already taking their chances against Tempo's clutch of Hero Turtles, Touchstone's launch of Pretty Woman is causing an unusually late skirmish in the sell through market. A huge box office grosser in both the US and UK, the film is still drawing crowds at local cinemas and, despite its £12.99 retail price, is unlikely to be hampered by the reptiles 
PMI has an equally strong batch of music titles waiting in the wings. The first out is a rare interview with Kate Bush which includes three promos from her Sensual World LP plus excerpts from her back catalogue. Also worth 

stocking up on are Pet Shop Boys On Tour, a selection of highlight's from the duo's Wembley Arena concert and, to a lesser extent, John And Yoke — The Bed-In which may prove a surprise hit in the stocking filler market. The strongest release from Island Visual Arts is the video version of the Top 10 compila- tion Happy Daze. Running for 47 minutes it includes the promos for 14 indie hits. A new live concert tape fea- turing Aswad is also avail- able from 1VA, alongside Car- los Lantana's exotic film about Jamaica's Go-Go clubs. Its soundtrack includes Freddie McGregor and reggae phenom- enon Shabba Ranks. Pinnacle's new video arm Windsong has a strong out- sider up its sleeve in the shape of a live Northside longform 

shot at Manchester's PSV Club in October. Given the fact that the first Northside LP isn't due out until Febru- ary, the 10-track video alter- native could shift rapidly to those with baggy trousers. 
VARIOUS: Red Hot And Blue. BMG Video. Released to fight AIDS and to challenge the social stigma that surrounds the disease, this 94-minute video is an his- toric collaboration between a plethora of high profile musi- cians and film-makers. As such it is one of the most sig- nificant releases of the year. Selina Webb 

Special Agent Cooper is Warrant's LP of that name (CBS 467190). Not the way momma would make it: all sugary anthems that are in- stantly forgettable. A release the Twin Peaks sleuth may find more inviting is Cinderella's Heartbreak Station (Vertigo 848 018). While not as commercially im- mediate as, say, Poison, Cinde- rella at least have edges rough enough for investigation. There's no compelling mys- tery about ex-Durannie Andy Taylor's latest album. Dan- gerous (A&M 395 338) by name, this collection of unin- spired covers is hardly threatening. It may be a red herring, but those with long memories will recall the fine Power Station album and will purchase this on the back of its heritage. 

Building a strong reputation is Loud with a fine debut, D Generation (China Records 847 168). Penned by ex-New Model Army singer Chris McLaugh- lin and co-produced by Killing Joke's Jaz Coleman, it fits comfortably alongside such acts as Jane's Addiction. 
QUIREBOYS: Live Album (Recorded Around The World). Parlophone. One LP into their career and one minor hit single to their name, Quireboys circumvent the in-time-for-Christmas greatest hits compilation by releasing an eight-track live album. It includes Hey You and a taut cover of the Stones' Heartbreaker. More Faces- type boogie to fill stockings. Andrew Martin 
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