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Retailers feast on 

Parkfield's failure 
High Street multiples are making a killing on ex-Park- field stock by buying millions of the videos "dirt cheap" and selling them off at full price. The tapes, including top titles like Witches Of Eastwick and Rain Man are swamping the market ahead of the Christmas rush. Some opportunist entrepre- neurs have bought bulk loads of up to 30,000 videos and set up bargain basement shops in short-lease units in London's West End and are selling them off at just £5 each. Major stores like Our Price have snapped up even larger quantities but are not passing on the price cut to their cus- tomers, for fear of destroying the market's already pressur- ised margins. Managing director of Our Price Video, Nigel Kenyon- Jones says; "These videos are being offered to everyone, in- cluding Our Price. We selec- 

tively purchased ex-Parkfield stock just as 1 understand every other retailer has." The unspecified bulk loads, from the tOm videos believed to have been left over after the Parkfield crash in July, have been bought at "dirt cheap" 
HMV chart manager Ian Ashbridge says it too has in- vested in some of the videos and adds: "We are selling them at full price as we want to maintain price levels and don't want to undermine the perceived value of video cas- 
WH Smith has also bought stocks, but head of marketing Nigel Leahy says it was a one- off bulk load for a recent sale. A spokesperson for the Of- fice of Fair Trading says there is nothing wrong in retailers not passing on the bargain prices to their customers. "No- body is being ripped off; the re- tailers have simply got them- 

selves a bargain," he says. Administrator for Parkfi Roddy Tippen, confirms that ex-Parkfield stock is being sold off to realise the com- pany's assets. Such practice is normal, he says, but refuses to reveal how much stock was left after the company went down or how much has been sold. British Videogram Associ- ation's marketing manager, Judy Kneale, says the prospect of Parkfield stock coming on to the market was always poss- ible and was a cause for con- cern. She adds: "We would hope this is a relatively short- 
Virgin Vision managing di- rector Angus Margerison esti- mates between 2m and 3m units of the ex-Parkfield stock is already on the market, but he warns retailers to act re- sponsibly. Parkfield; the inside story, see pages 14, 15. 

AWsupports 
dance market 
Music Week launches the fast- est and most accurate dance chart in the UK this week. From today the MW dance chart will reflect sales of 12- inch dance singles right up to close of trade on Saturday, The old chart counted sales from Thursday through to Wednesday, giving singles released on a Monday less chance of charting until their second week. The information will be drawn from 72 specialist dance outlets among Gallup's panel of more than 900 shops. The chart is also being extended to cover the top 60 titles. Music Week editor Steve Redmond says: "The new Mu- sic Week is committed to giv- ing readers a more comprehen- sive service. This dance chart is just one example of that." 

BARD renews indie drive The British Association of Rec- ord Dealers is launching a re- newed campaign to attract In- dependent stores to the organ- 
Chairman Brian McLaugh- lin says specialists and small chains can no longer say BARD is just a talking shop for the multiples. "The BARD Council is dedi- cated to work unselfishly on behalf of all BARD members, immaterial of size," he says. McLaughlin says he is aware that many indepen- dents cannot afford the £250 joining fee and says that was why 250 of them were given free membership this year. Membership fees will be re- viewed in July next year and the association also intends to appoint a full-time secretary early next year to improve effi- ciency (see N Analysis, p6). McLaughlin and fellow BARD member Mike 

McLaughlin: 'no talking shop' 
Sommers, Woolworth's cor mercial director, says the o ganisation has improved i links with the BPI. "They are now coming to i for discussions. We want tl independents to be part of those talks," says Sommers. The intention is to produce a set of policies covering a three-year period, BARD al- ready has members on the Chart Supervisory Committee. See Comment, page 3 

Ellis unveils Imago 
BPI chairman and Chrysalis co-founder Terry Ellis has fi- nally launched his long await- ed new label. Imago, with of- fices in New York, London and Sydney. At a presentation in New York on Friday, Ellis revealed the new label will be distribut- ed by BMG throughout the 

The first release from King Of Fools is due out next April. The label will follow this with the debut release from Baby Animals in June. No detailed 

information on either act was available as MW went to press. It is known that Imago is talk- ing to other UK acts, but the company plans to keep its ros- ter small. A London presentation was planned for today (Monday) at which further details of the new label were to be announc- ed. A spokesman said the US presentation came first be- cause Imago "is essentially a US label". Ellis's term as BPI chair- man is due to end next May. 
Watchdog probes 'dial a deal' 
The watchdog set up to police telephone sex lines is to inves- tigate a premium rate 0898 phone line offering "all you need to know" about getting a record deal. The line, advertised in last week's Melody Maker, encour- ages aspiring musicians to gatecrash A&R departments and questions the competence of several executives. Virgin managing director 

Jon Webster slammed his com- pany's entry as "inaccurate" and "tacky". He has complain- ed to the Independent Com- mittee for the Supervision of Telephone Information Ser- vices, which has the power to pull the plug on errant opera- 
Manager Harry Cowell, the man behind the scheme, says: "If they don't have a sense of humour, that's their problem." 
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COMMENT 
NEWS 

Studio glut chokes market 
A glut of studios is causing a shake-out in the industry with at least 20 collapsing this year. More are now believed to be in serious financial diffi- culties. This week, Master Rock Stu- dios in London is for sale fol- lowing its demise. October saw the Scarlett Group facing a fi- nancial crisis when a planned joint venture fell through, leaving the group owing "hun- dreds of thousands of pounds". The Guild of Studio Profes- 

sionals has admitted there are too many studios at the mo- ment. It has attempted to im- prove communications be- tween studios and record com- panies by hosting a meeting with A&R representatives. Carey Taylor, a director at Metropolis Studios in London, says: "The problem is high in- terest rates and wages and a fragmented marketplace. There has to be action. Weak people will go to the wall." Taylor does not blame rec- 

ord companies for the prob- lems. "It is unfair of studios to expect an initiative from rec- ord companies," he says. "There has to be more trim- ming of fat. In future, to sur- vive, a studio will have to be mean and very lean." Piers Ford-Crush, founder member of the guild, says: "The UK is a small market which affects record companies and, 
"The guild is doing its best 

to imp tween studios and record com- panies and I think if people hang on, things are going to get better," he says. Chrysalis A&R director Peter Robinson is not so opti- mistic. "Studios are having a tough time. There's not enough work or people prepar- ed to pay their prices," he says. And the situation will wors- en, he says. "I think that we will see a few more go to the wall in the New Year." 
MCA potted 
in£3bn deal 
The takeover of MCA by Jap- anese electronics giant Matsushita has finally been ^completed in a £3.1bn deal Q twice as big as last year's take- 

Matsushita is the parent company of electronics brands Panasonic, Technics, National and Quasar. Managing director of MCA Records UK Tony Powell, in Los Angeles this week discuss- ing the implications of the deal for the company's UK opera- tions, was unwilling to com- 
The deal was signed on Tuesday last week, when president of Matsushita Aklo Tanii said the combination of MCA's creativity and Matsushita's high-tech re- search would give the two companies an important base for the future. 

Capital's long 
defects to R1 
FFRR chief Pete Tong is leav- ing Capital Radio to join Radio 1 in the New Year, replacing A&M's Jeff Young as present- er of the Friday night dance 

Tong joined London Records as A&R man in 1983 and set up the dance label FFRR in 1988 signing up artists like Steve "Silk" Hurley and Lil 
During this time he con- tinued to host his own shows, most recently on Capital. Tong believes the time is ripe for him to leave Capital — "The show was quite popu- lar and the only direction left was down, so I thought it would be healthy to change." Young, who created the show in 1987, is quitting be- cause of pressure of work. He became a director of A&M Rec- ords this summer and says: "It's become increasingly diffi- cult to deal properly with both sides of my career." 

Sony slams digital rival 
Sony is defending its Digital Audio Tape system against Philips' newly-unveiled rival to it, the digital compact cas- 

The Philips system, launch- ed last month, is completely unproven and is way behind DAT in development, Sony says. The first domestic DAT equipment went on sale in Oc- tober under the brand name of Sony's subsidiary company Aiwa, putting the system at least two years ahead of DCC, 
Aiwa UK group manager Patrick Chambers says: "Con- sumers should be wary of ex- 

pansive claims made well in advance of a product's arrival. "DCC technology is still at least two years away from pro- duction and it is yet to be prov- ed that it can provide the same sound quality as that provided by the tried and tested tech- nology of DAT." Although DCC tapes can fit a conventional cassette player, he says, tape owners will still have to buy new DCC compat- ible systems to get the benefits of the new format. By the time DCC is on the market, DAT will have estab- lished itself with record com- panies and prices will have dropped, Chambers adds. 

However, Richard Burkett, managing director operations of EMI Music Worldwide — which backs the Philips sys- tem along with PolyGram and BMG — accuses Sony of run- ning scared. Research shows the public wants a system which will not leave their existing conven- tional cassettes obsolete, he says, and the average 40 cas- settes in each home could be played on the DCC system. "The advantage of the Philips system is that you could buy a piece of hardware tomorrow which would play DCC as well as all your exist- says Burkett. 

Gerrie: in talks about another 

Initial revives TV show plan 
Initial Film and Television, the company which made Wir- ed for Channel Four, is plan- ning a return to the music magazine format. Producer Malcolm Gerrie says; "People keep asking us when Initial will do another music show. We made a con- scious decision to sit back from pop/rock music, there was no impetus. But we are putting our heads together with a ma- jor ITV company for a contem- porary music series at the end of next year." January sees the start of Or- chestra on Channel Four, an eight-part series about differ- 

ent aspects of an orchestra and presented by Sir George Solti and Dudley Moore. Initial is also involved in the staging of a concert for the United Nations High Commis- sion for Refugees in Oslo's new Spektrum stadium next year. The concert will be shown live on either Channel Four or BBC2. In pre-production are The Horse Opera, "a comedy opera to discover the underbelly of cowboys and cowboy music", and a tribute to Bob Marley which includes rare footage such as Marley meeting Maoris in New Zealand. 

Brits extends 
'single' poll 
The Brits Awards is widening the vote for its single of the year category by including the readers of BBC magazines. In the past, the awards com- mittee has used only the votes of listeners to Simon Mayo's breakfast show to choose the best single. But now it has decided to include the votes of readers of BBC publications Num- ber One, Insight and Radio Times. Voting coupons will be fea- tured in two January issues of the magazines and an aide memoire list of 100 of the year's singles will be printed with it. Other changes include a split in the best international artist category into male and 

Music Box has been appoint- ed for the third consecutive year to distribute the awards to television broadcasters worldwide, outside the UK. The 1990 Brits Awards will be held at the Dominion The- atre in London on February 10 next year. Anyone wishing to attend the awards should con- tact the BPI as soon as 

The decision to split the albums chart in two is creating some bizarre anomalies. Worse, it is failing in its purpose of encouraging new talent. Take the peculiar case of Messrs Jive Bunny and Hound Dog. Current rules mean both are allowed in the artists chart. Even putting aside any aesthetic judgment, the idea that either has been created by a single artist is clearly nonsensical. By the same token as chart consultant Alan Jones points out, Stock Aitken and Waterman would be more than justified in demanding that their Ton of Hits collection should go into the artist 
Meanwhile, we discover that last week's artist top 10 album chart — the one supposedly now open to new talent — contained eight greatest hits or live packages and just two original studio albums (see Datafile, page i). Not much new talent 
Many retailers have already lost faith in the split chart and make up their own. That is one reason why this magazine no longer carries a albums chart poster. Is it not ironic that a chart which represents sales of the industry's most important commodity is fast losing its credibility? 

Everyone should welcome the new resolve of BARD to make itself a truly representative trade body. But as BARD chairman Brian McLaughlin has vigorously pointed out, no association can work without the active involvement of its members. The multiples have already bent over backwards to involve their independent rivals. It is now up to the independents to make their voice heard. If they do not; they will have no one to blame but themselves. 
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OPINION 

Why does the burgeoning, and increasingly affluent, over- 25 market buy albums? An oft-asked question and one with no easy answers, but the commonest response I com across is: "I don't know what to buy. No-one tells m 
Meatloaf performed on the Old Grey Whistle Test and became an overnight success. What would happen today if someone of similar calibre arrived at the door? "Sorry, no credible music programmes on our TV — unless you're a dance act". So what can we do about the elusive over-25s? In the early Eighties I remember the Book Marketing Council ran a press/instore campaign along the lines of; "Here are the latest books by 20 of the best young authors in Britain." It made me return to buying books, and many of those young authors have become the superstar writers of today and I'm still purchasing their work. 
f belie rt gener L "give the gift of i campaigns don't worn: you have to direct the public at specific targets. We should run a similar campaign to the booksellers' during a quiet time of year (January? July?), highlighting the best new British talents that released albums the previous year. They have to be acts who have not had major success but have garnered critical acclaim. The arbiters of this must be independent but credible. As for funding the campaign, the BPI could fulfil its role — it is a trade association. Let's stimulate trade for all of us. Record companies, publishers, distributors, retailers, reviewers — we all have our part to play and we can share the benefits in the future. 

NEWS 

Hit Pack eases out vinyl 
controversial Hit Pack compilation is aiming to be the biggest non-vinyl album yet released in the UK. s consortium behind the package, CBS, BMG and WEA, rejects claims that it has lost its long-running battle against the Now compi- lation series from Virgin, EMI and PolyGram. It argues that the decision at to release the title on vi- yl, and to delay it to concen- trate sales in the immediate pre-Christmas period, shows it arket ir 

compilation album sales are on the decline, and the un- usual marketing of Hit Pack is an attempt to breathe life into the stale double album format. Vinyl only accounts for six to seven per cent of such sales. Restricting it to cassette and CD will not hit demand, he says, predicting it will outsell last year's double-platinum Christmas release Hits 11. Although Woollcott expects to ship out more copies of the new-format album than any in the series over the last two- and-a-half years, retailers i ;o hit oi ;s late re 

lease — eight shopping days before Christmas, on Decem- ber 14. Barry Faulkner, owner of the independent Magpie Rec- ords chain, says he is ordering four times more Now than Hit Pack albums because "they've missed the boat". Mu- sic Junction and Adrian's Rec- ords are also worried about the release date. But this will allow the al- bum to be as fresh as possible, says Woollcott. Two tracks, by Seal and Snap, are not out as singles until the week before (December 5), keeping it as up to date as possible. Woollcott: rejects defeat claims 

London to 
move on 
New York 
London Records may set up its own marketing and A&R unit in New York, effectively tak- ing the responsibility away from PolyGram, aging director Roger confirmed London has the possibility with i, co-owner of the label. "The plan is only in the early stages of consideration, but it is something we would like to do," he says. "It would give us the advan- tage of marketing our own acts in America and the ability to sign up new acts from over there. "But I have to stress nothing has been decided yet. We don't know how many people would be involved or when such a project would take place. If it did, it would be a unit within PolyGram." PolyGram has always mar- keted London's acts in the US, a fact not lost on Ames. 

BMG tests Euro ad potential 
BMG International is launch- ing a major campaign on MTV to test the music channel's ef- fectiveness as a pan-European advertising medium. The campaign will promote the new Deep Purple album, Slaves And Masters, and could determine BMG's future ad- vertising policy in Europe. BMG's international mar- keting director, Steve McCaughley, says: "We will be watching this test very care- fully with a view to future ad- 

few .... "In the run-up to Christmas, many European terrestrial channels are weighed down with record company advertis- ing. By using MTV we have a better chance of getting our message across to the right audience." A 30-second advertisement, which is still being made, will be screened on 70 slots on MTV's Headbangers Ball, 

At The Movies, The Big Pic- ture, The Week In Rock. VJ Ray Cokes and Greatest Hits from December 8 to 15. "The Deep Purple commer- cial will be both aurally and visually hard-hitting to make it immediately stand out from MTV's programmes," says McCaughley. He would not disclose the cost of the cam- paign. The choice of Deep Purple as the test album was a question of timing, rather than content. 

Dance entry breaks the mould at Peer 
Peer Music, one of the world's oldest independent music pub- lishers, is preparing to move into the dance scene. The company expects its new single, Born To Love Ya by Rozalla on Pulse-8 Records, to launch its Soul II Soul-type production team, Three Man Island, into the mainstream chart. 

naissance through rights to all Donovan's back catalogue and Cliff Richard's hits. After the Rozalla release to- day (December 3), Three Man Island — which comprises Nigel Swanston and Tim Cox for further re- 
The Rozalla single has al- ready been a white label hit in the dance charts alongside the Band Of Gypsies white label Face The Sun, Juliette James' 

version of Summer Breeze and Lena Philipsson's album, which went double platinum in Sweden — all produced and written by Three Man Island. Peer managing director Stu- art Ongley says: "Over the past few years the UK market has been dominated by pro- ducer-created dance music and we've taken steps to meet that change," he says, stressing that the move into dance is still song-writer orientated. 

MTV's video censorship causes a storm in a D-cup 
 MTV . spected George Michael's mil- lion-dollar Freedom '90 video frame by frame — and insisted it was changed before broad- cast when they found a seven- frame nipple shot lasting just one-third of a second. Contrary to British news- paper reports, there were no changes demanded in this 

The video was directed by David Fincher, the man be- hind Madonna's promos, in five days and features five of the world's most beautiful — and expensive — models in a rather less glamorous location ... a warehouse in 

Morden, Surrey. "George did not want to be in the video," says Tessa Watts, general manager at Propaganda. "He wanted people to listen to the music rather than look at him, so they decided to hire the girls." Propaganda are also respon- sible for Paul McCartney's controversial All My Trials film, which was attacked as a "cheap" publicity stunt, even though all the proceeds from the record are going to charity. 
• Madonna's new video for the single Justify My Love has been banned by MTV USA be- cause it is too sexually explicit. A model of propriety 
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NEWS 

RCA joins 
brewer in 
talent hunt 
RCA is Unking up with a Dutch beer company to scour UK clubs for new dance talent. Hobec Bier has organised a tour o( seven clubs where a panel of DJs will pick the best tracks submitted by local mu- 

The winning artist selected at the end of the Hobec Hot Wax Tour will be offered a re- cording contract with RCA. Details of the contract will not be decided until then RCA's head of dance promo- tions, Woody, says: "Both sides are getting something out of this deal and if we can find a great new signing then it is worth doing," He admits that A&R staff from other record companies could snap up artists during the talent hunt. "But we will get the best one because the high quality of the Judging panel will ensure that the winner is really good," says Woody. The judging panel for the tour, which runs from January 12 until February 22, will in- clude Rhythm King's Martin Heath, AVL's Rob Manley, Paul Oakenfold, Jazzie B and Rebel MC. 
Stylus video 
rights frozen 
STYLUS VIDEO, which col- lapsed with debts of up to £15m, is unable to sell its worldwide video rights be- cause its licence has expired. The rights, thought to be worth several million pounds, were believed to be the group's largest single asset. A spokesman for the re- ceivers Price Waterhouse says: "We have been left with very little to sell (apart from) six programmes." 

Pirate busters pledge to fight on 
Trading standards' officers are pledging to continue the fight against music piracy after re- ceiving recognition for their work from the BPI. David Hughes, vice-chair- man of the Institute of Trading Standards Administration, promises there will be no safe haven for the growing army of talent thieves. The ITSA and Essex Con- sumer and Public Protection Department were presented with the First Anti-Piracy Award at London's St George's Hotel on Tuesday for their work in safeguarding the copy- 

companies. Essex trading standards of- ficers were held up for particu- lar praise for carrying out a raid in the county last August in which they seized the quar- ter-millionth counterfeit tape impounded in the VR. There have been 1,462 such seizures by trading standards officers. "We realise this is an im- portant job which means a lot to the industry," says Hughes. "The problem of counterfeit tape production is growing, but we will do our utmost to 

keep it under control. "Counterfeit goods have a disastrous effect on con- sumers, who get an inferior product; on traders who lose legitimate business, and on copyright owners, who miss out on royalties and sales," John Deacon, director gen- eral of the BPI, says: "The trading standard officers' job may seem a thankless and un- ending task, but its import- ance cannot be over-empha- sised. They are actively pro- tecting the copyright of the composers, artists 

Dance label left in limbo 
The WARP dance label which achieved top 20 hits with Tricky Disco and LFO is in limbo after a row with Rhythm King, the company responsible for its marketing. Rhythm King has marketed the Sheffield-based label's product for the past year but temporarily stopped the ser- vice after receiving a lawyer's letter from WARP stating the label's intention to end the partnership. WARP co-director Rob 

Mitchell says the label has been unhappy with the service it has received from Rhythm King. But he adds that he is now talking to Rhythm King with the intention of settling the dispute although the label claims it officially ended its contract with the company last Monday. "All I can say at the moment is that there would have been no reason for us to jeopardise a relationship where we were 

perfectly well serviced." Rhythm King spokeswoman Adele Nozedar says the label was surprised to see the law- yer's letter from WARP. "It's a bit unfortunate that we found out they were unhappy that way," she says. "Consequently, we have put a hold on the label's releases until we can sort out the situ- 
Rhythm King intends to re- 

Warner Chappell scores film first 
Warner Chappell has secured publishing rights to the sound- tracks produced by one of the UK's most prolific film com- panies. The company has secured the rights to six Merchant Ivory movies currently in pro- duction, including Mr And Mrs Bridges starring Paul Newman, The deal could also be ex- panded to cover more than 20 films in Merchant Ivory's back catalogue including such clas- sics as triple Oscar-winning A Room With A View, Maurice and Heat And Dust. 

General manager David Minns says the deal will also mean some of Warner Chap- pell's signed songwriters pro- viding material for Merchant Ivory soundtracks. It is the first comprehensive deal ever struck for Merchant Ivory's publishing rights, says UK producer Paul Bradley. Past deals have been on a film- by-film basis. Warner Chappell already has movie soundtrack deals with its US parent company Warner Brothers as well as UK independent film maker Palace Pictures. 
y - 

NEWSFILE 

Marshall Arts is to promote four nights of Rod Stewart gigs at Wembley Arena on April 1, 2,4 and 5. Meanwhile, Bandstand is promoting five nights of Sting on April 24-28. His new single is out on New Year's Eve. 
Pre-tax profits at the Capital Radio Group have risen by five per cent from £15.04m in 1989 to £15.84m despite a drop in earnings at the station. 
Changes at A&M: product manager Lucie Avery is promoted to director of international; Janice Hague becomes international promotions manager; Robin Deane is video manager; and Bob Masters moves to radio promotions executive. 
Chrysalis releases the swansong from disgraced non- singing duo Milli Vanilli next Monday. Keep On Running hit number four on the German singles chart within two weeks of release. 
The BPI Rights Committee's new chairman is EMI's director of legal and business affairs Gareth Hopkins. 
The BPI Anti-Piracy Unit's planned raid on a London record fair was scotched at the last minute by a tip-off to stall holders. 
The World Service label is being reactivated sifter a six- month break. A&R is being handled by Rough Trade Inc in New York. 
HMV has pulled out of the New Zealand retailing market, selling its 24 shops to Australian company Brash Holdings. 
Silver Bullet points out that contrary to the story headlined Rap In A Hard Place (MW, Oct 27) it has settled the dispute with Hard Records out of court. The group have denied that they were ever a client of Hard Records. 

Homesystems by Lift 

Over 26 products for CD, MC and Video. 
Developed from Lift's successful 
range of merchandising units. 

Quality and value. Make the season 
more profitable with Lift. For full trade 
details contact Stuart Copland on 0296 615151. 

m • Strong media campaign 
• Free consumer leaflets 
• Impulse sales 
• Excellent profit margin 
• In store display panels 
• Free display stand 

LIFT. Systems with future. 
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NEWS ANALYSIS 

BARD tackles indie fence-sitters 
Sitting on the fence is a preoc- cupation which will become in- creasingly conspicuous — and progressively unpopular — among record dealers over the next three years. The disinterested, non-com- mitted and plain old mean purveyors of music to the Brit- ish public are about to be found out. That may sound harsh, but the alienation of non-members of the British Association of Record Dealers is an inevi- table — and necessary — side- effect of the growth which will take place under the chairmanship of Brian McLaughlin, managing direc- tor of HMV. Since taking the chair in September, McLaughlin has taken a grip on BARD and promises to turn it into the kind of trade association from which most other sectors of the retailing community have been benefiting for years; a body with influence and power, a vehicle for more effec- tive communication with manufacturers and a clearing house for the solving of prob- 

r I 

Choat: 'governments don't listen to individuals' 

health minister Edwina Cur- rie warned that eggs were in- fected with salmonella. "We had kept the salmonel- la allegations — which were unfounded — out of the public eye for eight months by liais- ing discreetly with the Depart- ment of Health. When the news finally broke, our work behind the scenes enabled the Ministry of Agriculture to sup- port our stance," he says. "We were able to reduce the damage. No one individual could have salvaged as much as the industry did collectively 
representative not simply of the multiples but also of the independents. However, it is the independents which may delay the growth and influ- ence of the association unless they openly embrace its ideals. "There is a time in the de- velopment of any trade associ- ation when the majority have to forge ahead — and that can result in others being left be- hind," says Jonathan Choat, managing director of market- ing and media consultants Cameron Choat and Partners. "Governments ai-e not pre- pared to listen to individuals 

but they will listen to collec- tive industries, to associations. Those who don't become part of those associations have no 
"Often, their refusal to join is down to simple meanness. Others are apathetic and short-sighted about the bene- fits of collective action." Choat's company runs and represents the British Egg In- dustry Council, among many others, and found itself in the middle of a crisis management operation on behalf of egg pro- ducers, packers and product manufacturers when former 

The shift in the Eighties to retail-led markets has enabled trade bodies to set the agenda for their members. Food and grocery retailers have become so powerful that they are able to demand standardised prod- ucts, packaging, presentation and even, individually, speci- fic profit margins from sup- pliers. Record retailers have been so collectively weak in the past that they have not even been able to secure standardised CD packaging. Hugh Clark, assistant direc- tor of the British Retailers As- sociation, was astonished that 

BARD was not already more powerful. He plans to speak to McLaughlin to discuss the pos- sibility of BARD's affiliation to the powerful Retail Consor- tium, which represents 90 per cent of all retailers in Britain Clark says: "We are con-' stantly acting in the interests of our members. The Retail Consortium has already estab- lished strong positions on the uniform business rate and the blank tape levy — issues which would affect BARD members. We have Parliamen- tary representatives and we have established links with Brussels. "Record retailers must real- ise they need this kind of muscle and influence if they are to protect their interests and secure their futures. They can only do that collectively by supporting their own trade as- sociations." That support must come from all quarters. There is no doubt the fence-sitters will take the gains won by those prepared to pay and fight in the early days of the new BARD. They must be prepared to take the resentment that goes with their apathy. Steve Boggan 
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less is more mies van der rohe, 1924 

more or less terry 61115,1990 
Bigger isn't always better. 
Announcing (T-ma'go). A 
new label with a rather 
unique philosophy. Given a 
choice between more or less, 
we've chosen less. To better 
concentrate on our acts, we 
plan a small roster and a low 
number of releases. 
In April of 1991, we've 
scheduled a release from 
'King of Fools.' 
In June of 1991 we're planning 
'Baby Animals' 
first release. 
W4're currently seeking 
other acts to squeeze into this 
tight roster. 

(i-ma'sG) RECORDING ^-'COMPANY 
London • New York • Sydney 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

LONDON 
GALLON DRUNK This London-based band are unusual in lhat they play a hard rock noise you can dance to. The singer has obviously listened to Nick Cave once or twice, but the band behind him seem well-versed in everything from Bo Diddley to The Birthday Party. Their eponymous first single on Clawfist (previously a mail-or- der only label) is a superb live affair redolent of a wilder World Domination Enter- prises. Could be very big with inkie readers. Contact: Wayward Tel: 071-978 8611 
SHANE This singer/songwriter was formerly a member of Alpha Omega in the US, but his mu- sic is particularly British in tone, being considered, intelli- gent stuff which recalls Phil Collins. His seven-track demo, Alive With You, shows him aiming squarely at the adult market and just missing the MOR bracket. The title track fares best, but A Whisper Away and The Best Things In Life also show some promise. Contact: Tim Noyce Tel: 071-584 6037 
BRIAN Dubliners Ken Sweeney and Niall Austin had a marvellous debut single last year, on their own White Sands label, which gleaned a few raves in their homeland but was largely ig- nored here. All discerning A&R folk are duly advised to cheek out the three tracks on their new demo as all are genuinely inspired. Contact: Ken Sweeney Tel: 081-991 9673 
SWINDON 

OXFORD 

Albini and put out in the US. After much delay the seven- inch has been released here, and good stuff it is too. Pulling is a blistering guitar assault that will appeal to hardcore heads but there is also enough of a tune, in the style of The Ruts, to prevent typecasting. Contact: Steve Beatty Tel: 0491 25029 
COVENTRY 
SWEET SANITY This four-piece outfit have the kind of guitar-based sound that fared so well for U2 and Simple Minds, and more re- cently The House Of Love. It's played competently and they have good tunes in The Way We Are and Change, The time might be wrong for this kind of music to break through, but Sweet Sanity are as interest- ing as any other UK rock com- bo and sound like a good live bet. 

NEW YORK 
FLYING SAUCER Fans of "pure pop" d la Post- card and Flying Nun should groove to this Manhattan-bas- ed trio whose erratic rhythms and spirited boy/girl vocals redefine our C-86 shambling 

HELMET Described by a local sage as "Glenn Branca meets The Beatles", this group's relent- less guitar factor isn't quite matched by vintage tunes. It is still a fine noise all round, and yet another feather in Amphetamine Reptile's cap. Contact: Tom Hazelmeyer Tel: 0101 6128720646 
SWELL SEASON Swell Season are a two-piece with a sound that is irritatingly familiar but diffi- cult to pin down. Everything, the opening track on their demo, is a snappy little pop number with echoes of Wham! and Danny Wilson which would make an airplay- gathering single given a more lavish production. Elsewhere they show that they know how to write commercial pop tunes, with Across The Room being particularly effective. Contact: Swell Season Tel: 0793 524066 or 613067 

HOLLAND 

MASS Mass's first demo somehow reached the ears of Chicago's No Blow label. As a result, two tracks were remixed by Steve 

DEEP THROAT Singer/songwriter Richard Cameron is a new age/folk practitioner who has support- ed Lenny Kravitz and Marc Almond in his native Gronigen. My First Guitar is a patchy but promising debut, recorded in his living room and available on CD through Semaphore. Cameron seeks UK agency, management and label representation, but call- ing himself Deep Throat will surely mislead and confuse in- terested parties. Contact: Richard Cameron Tel: 010 3150 144490 
Send tapes and hot tips to Leo Finlay, The Ear, Music Week, 23-27 Tudor Street, London EC4Y OHR 

Island taps 'old boys' 
Minus the pomp pretention, an old boy network thrives in Glasgow: a musi- cians' Old Firm. The latest product of this labyrinth is Bloomsday, which comprises two former Commo- tions — Neil Clark and Steph- en Irvine — and vocalist Chris Thomson. The latter is famil- iar to Scots through his work with the Bathers and Friends Again, a band that included the nucleus of Love And Money. But Thomson's attraction was less of locality than of mu- sical affinity, as drummer Irvine explains. "Neil had the idea of work- ing with him a long time ago and sent him some demos," he 

Thomson possesses two characteristics similar to Lloyd Cole: his lyrics demons- trate depth and he has a dis- tinct vocal style, in this case a whisky-gargled bass. Irvine and Clark were still part of Cole's ensemble when they first approached Thom- son to join them. "We knew we were going to split up before we finished touring (with Cole)," says Irvine. "So we decided to work together with a view to getting a deal." And a deal followed, with Is- land. The result of that affili- ation is an album, Fortuny, and a single, Strange Honey, which has been aired on the ITV Chart Show. 

Bloomsday: hitting the high road 
To support the releases, Bloomsday toured throughout November with another group of Glaswegians, Del Amitri. Again, a connection crops up: Clark and Irvine played on four songs on their album and Del Amitri supported the Commotions on one tour. "We've known them for years," beams Irvine. Yet he was initially reticent about the Del Amitri tour, be- lieving the gulf between the bands' styles was too great. "The record company's deci- 

sion has been vindicated by the kind of reaction we've been getting," says Irvine. He sees Bloomsday travel- ling the same route to success as Del Amitri — a combina- tion of touring and a hit single. "It seems the only way for album-orientated bands to be successful," says Irvine. "That's why a play on the Chart Show is so important." Local connections are im- portant, but account for little when it comes to record sales. Andrew Martin 

Big Life bets funky duo will go gold 
Darcus Beese aims to prove a point to the majors with his new signing, Ashley And Jackson. The duo have a long-term deal with Big Life but accord- ing to Beese, the label's new A&R man, majors still believe dance acts are only good for low-commitment singles deals. "People tend to hang back on this sort of thing, the way they did with Devaney and. Morris. When they hit number one with Lisa Stansfield, everyone wanted them," he 

Ashley And Jackson, aka Paul Wheatcroft and Steve Cobby, received a critical thumbs up with their debut single The Sermon on Man- chester independent label DFM this year, but vocalist Wheatcroft says other com- panies tended to offer only one-off deals. Beese attempted to arrange a long-term deal for them with his former label, 4th + Broad- way, but was unable to secure anything beyond an undertak- ing to release two singles. The duo's first single for Big 

Ashley And Jackson: proving a point 

Life is the well-aired Solid Gold. It has a cool Seventies funk feel with a hint of pas- tiche, which has caused some reviewers to dub it a "retro- groove". Wheatcroft insists this wasn't the intention. "We're pretty hi-tech and not into anything revivalist," he says. "We've got 36 songs to choose from for the album and there's a great variety. There's no point pigeon-holing yourself if you want to stay around." Cobby and Wheatcroft have musical roots in both Man- chester and Sheffield, and were able to form a strong line-up for their support dates on the last Inspiral Carpets tour. Their eight-piece band included Tony Quigley (A Cer- tain Ratio) and Bernard Moss (Kalima) in the horn section with Yargo's Phil Kirby on drums. The two singles have been produced by ACR's Martin Moscrop and he, among others, will be contributing to the debut album. Beese is hoping the progress of the latter will prove he has backed a winner. Russell Brown 
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We'd like to thank the Suffolk 
Fire Service and to assure 
customers that we'll be back 
to full capacity this week. 

Still the hottest duplication 
company around. VIDEOPMT 

K ROAD. BATTERSEA, LONDON SW11 3SJ. TELEPHONE. 071 -924 1 333. TELEX: 935 1 OO VID PRTG FAX: 071 -924 2 1 48 
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Organisers 

do it Outside 

Outdoor Event 91 
Wembley ExuiBmoN Centre 29, 30, 31 Jan 

If You Organise 
an Outdoor Event 
From the Bazaar to the Bizarre 
From the Launch to the Lunch 

From the Air Show to the Road Show 
From Light Entertainment to Heavy Metal 

Take Your Coat Off 
and Come Inside 

Over 100 Exhibitors displaying 
over 40 Outside Event services 

• Marquees • Staging • Sites & Venues • Waste Disposal • Crowd Control • Mobile Hospitality Units • Entertainment • Loos • Seating • Roadways • Landscaping • Generators • Lighting • Spectacular Attractions • Event Management • Event Production and on... and on... and on... 
Bring The Team 

"SO 

LIVE 

Safety first for INKS 
The delights of the London Arena are singular; once is 

Getting to the Docklands concert hall presents enough problems; a special bus service runs from Mile End tube sta- tion since the Light Railway does not work at weekends; and parking spots along the routes into the capital's big- gest building site are elusive. In contrast, the pleasures of the evening's performers — INXS — are manifold. Sales of Kick have ensured the six- piece Australian band a sell- out four nights at Wembley (capacity 10,500), two nights at Glasgow's SECC (9,400), one night at Manchester's 9,000-seat GMEX as well as two evenings at the London Arena. Ticket sales at Bourne- mouth's BIG and Brighton's Conference Centre are report- edly selling well. That equates to a lot of money and the show, rightly, mirrors that: the lights re- semble a Close Encounters set while the billowing backdrop of shimmering silk adds to the opulenc The 
ous-looking types and a smat- tering of denim and black T- shirt rock fans. This little stew is peppered with nervous-look- ing parents, clearly out of sorts in the huge hanger. These ingredients of rousing performance and exuberant crowd leads to the pot boiling over — on to the chairs and into the'aisles. This prompts a rapid re- sponse from the Arena's secur- ity men who bear the express- 

Promoter: Tim Parsons, MCP Tour manager: Michael Long Management: Paul Craig, MMA Europe Ltd PA Hire: ShowCo Lighting: Light And Sound 
ions of those who have just been wheel-clamped and sport jackets emblazoned with the legend Top Guard. They set about their unenviable role as the evening's killjoys — come down and dance, beckons singer Ian Hutchence from the stage; sit down in your seats implore the security men. The result is farcical; no sooner has a row been subdued and the security men moved on to another aisle than cheer- ing youngsters once again pile forward. Top Guard's efforts to gently coax people back into their seats persist, but fail. Top Guard's operations manager, John Camp, headed the 65-strong security team that evening. He says his team could have prevented the 

Design Ltd, Birmingham Venue: London Arena, Docklands Capacity: 10,500 Ticket price: £15 Potential gross: £157,500 

could have led to a injuries and we would have been responsible," he says. "We spoke to the promoter about it and he said it would not happen again. It did the following evening, but we were prepared for it this time." "People have to understand that we are not there to throw people out — the crowd's en- joyment and safety is our pri- 
Walking such a fine line can be perilous. Perhaps artists should think about an audi- ence's safety as much as its en- joyment. Andrew Martin 

More to rap ban than racism 
BBC2's The Late Show suggested that sev- eral major London venues op- erate an unofficial policy of re- fusing to book rap artists. But the programme's con- clusions were devalued by poor research. It named Wembley Arena, Hammersmith Odeon and The Town & Country Club as three venues which had not booked any rap acts in the past year. Yet the first two have featured rappers on mixed bills this year and the T&C has headlined the Jungle Brothers and Boo-Yaa Tribe this year, with De La Soul and Boogie Down Promotions ap- pearing late last year. The Astoria and the Kilburn Na- tional were not mentioned. All three venues naturally deny any such policy, but the T&C has most cause to feel ag- grieved. Management spokes- man Alan Robinson claims his venue was named because a promoter acting for The Late Show's chief complainant, 

Trenton Harrison of Rush Management, had been unable to book Run DMC. "Run DMC went on to head- line the Brixton Academy — our venue's too bloody small." says Robinson. "1 get pissed off with agents making political capital out of our good name. If we were anti-rap we wouldn't have asked the Jungle Brothers to play our birthday party at Alexandra Palace, But we're not perceiv- ed as a rap venue — by the same token we do very few heavy metal shows." Julian Hackman of promot- ers Global (who handled Big Daddy Kane and the last pub- lic Enemy tour) says his com- pany tends to target rap acts at certain venues — and he does not consider the T&C a rap venue. Clearly, beneath the issue of cultural politics lies a strong undercurrent of business politics. It seems the out-and-out rac- ism implied in The Late 

Show's charge might apply more to venues at club level. Capital Radio's hardcore rap DJ Tim Westwood, presently cannot get a gig anywhere in London and has been turfed out repeatedly by club man- agers who would prefer a mainly white house music audience. "Some of the excuses have been preposterous," he says. "It's not violence, or drugs — but the fact that I attract a black street crowd. My crowds might not spend as much at the bar, but they make up for that with sheer numbers." Venue managers should learn that they have very little to fear from a rap crowd. The only repeated problem is at the front door — where the ticketless jostle with the ticketed. Promoters and agents might help their own cause by accepting some re- sponsibility for crowd control out front. Russell Brown 
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ii Move on up iv M Dimples D tops the NH indie chart mkW 

liusicweek 

vii Poster chart viii | Betty's still doing it Top 75 singles — with 24 Hours for in-store display 
Boo to you stilldi 

Ma file 
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CHART FOCUS 
The top four singles are unchanged this week, with Vanilla Ice's Ice Ice Baby (the only one in the ascendancy) massively increasing its lead at the top of the chart. But there's a good deal of movement elsewhere, with no fewer than 11 new entries to the Top 40, amongst them the latest contenders from Cliff Richard and Madonna, both of which debut inside the Top 10. Searching for his second Christmas number one in three years, Cliff is off to a flying start, as Saviour's Day debuts at number six. Only two of the veteran's singles have debuted higher in the last 10 years: Living Doll at number four in 1986, and The Best Of Me at number two last year. Meanwhile, Justify My Love is the 13th single by Madonna to attain instant Top 10 status. It does so despite the fact that the 12-inch and CD editions of the record weren't released until this week. It seems set to soar next week, with or 
ANALYSIS 
When the then BPI charts committee decided in November 1988 to remove multi artist compilations from the main album charts, one argument was that it would encourage 

Last week's "artist album" top 10 must therefore have come as a grave disappointment to many. No less than eight of the 10 titles were compilations or live sets. Just two — Paul Simon's Rhythm Of The Saints and Michael Bolton's Soul Provider — were original studio albums. During the same week 47 last year, only five of the 10 artist albums were compilations. There were six in 1988, but in the previous three years the number never exceeded four. "It's extraordinary," says Gallup chart manager John Pinder. "I can't ever remember greatest hits albums dominating like this before." The seachange is even more apparent in figures prepared 

'mM without TV exposure for its controversial video. Twenty-nine years after it was recorded, the late Patsy Cline's Crazy makes its first appearance on the chart this week. Two other Sixties recordings are already charting — Unchained Melody and Kinky Boots— and are likely to be joined by a further two next week, specifically the Righteous Brothers' You've Lost That Lovin' Feeling and Pinky & Perky's Give Us A Kiss For Christmas, which is just outside the Top 75. There were mixed fortunes for two spin-off records from projects directed by David 

by Spotlight Research. In week 47 last year artist compilations accounted for just 9.6 per cent of sales in the top 200 albums chart. Last week they achieved more than twice that, a huge 22.6 per cent. Brian Berg, head ofTV marketing at PoIyGram, which had three albums in last week's 10, was one of those who opposed the split in the charts between "artist" and "multi artist compilation" albums. He argues that changing demographics and more advanced marketing account for the rise of the single artist compilation. "There is always going to be a greatest hits market," he says. "But more and more bands are reaching 

Lynch. Julee Cruise's single Falling, featured in his cult TV favourite Twin Peaks, dips a notch to number eight, while Chris Isaak's Wicked Game, from Lynch's latest movie Wild At Heart, more than doubles its sales for the fourth 
With the last major intake of new releases for 1990, overall sales of singles rose by seven per cent last week, more than making up for the previous week's unexpected and unseasonal reverse. As a result several records achieved double digit increases in sales, but went down. These include the current hits by the Dream Warriors, Bombalurina, Monie Love, LL Cool J, UB40 and Mica Paris. Album sales, however, increased for the eighth week in a row, the lion's share of the increase being attributable to TV advertised titles, particularly those marketed by Telstar, which can boast a heady tally of 24 albums amongst the Top 200. Alan Jones 

the stage in their careers when they can put together such a package." Equally the recession means labels are anxious to capitalise on back catalogue. WEA chairman Rob Dickins, a fierce opponent of 
and compilation charts, is confident that the current strength of greatest hits packages will not strangle new talent. "You can only do these things once every 10 years," he says. "We will not have a new Madonna hits package next Christmas. "Their success is simply a side-effect of the fact that no major album artists have broken through this year." Martin Talbot 

GREATEST HITS' GROWING DOMINATION OF ARTIST ALBUM Cl 3f Greatest Hits albums in 

SALES 
Index of unit Last This % diff This week last year sales W/E 24/11/90 week % diff = 100 Albums 119 140 +18 -12 
Singles 100 107 +7 Music Video 181 253 +40 + 14 
ARTIST ALBUM No 1 vs COMPILATION ALBUM No 1 

ts, Del Amiiri (A&MI 

24 TRACK 

RECORDING 

SYSTEMS FROM 

£10,990 
Console, Machine, Cables and Delivery call for package details 
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