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Revolver deserts Rough Trade 
Revolver Distribution is ditch- ing its troubled long- time part- ner Rough Trade which was last week hit by staff losses. Revolver is linking up with Pinnacle in a move which rep- resents a reduction in business for Rough Trade of about 10 per cent. The decision comes less than a week after Rough Trade laid off up to 40 staff. Bristol-based Revolver and Pinnacle — the UK's largest in- dependent distributor — are es- tablishing a sales and market- 

ing team to provide distribution services for specialist labels. Revolver is taking with it all but one of its record labels; only Beechwood Records is staying with Rough Trade, Revolver's labels represent 10 per cent of Rough Trade's turnover and its departure leaves RTD with only Backs from the founder members of what was the Cartel. Over the past few years. Fast Forward and Red Rhino have gone out of business, while 

Nine Mile was absorbed within Rough Trade. RTD managing director George Kimpton Howe says the departure of Revolver was ex- pected and came as no shock. "They are doing something which is a natural progression," he says. "We wish them well in what they are doing." He says the departure of be- tween 35 and 40 of its 250 staff in a wave of resignations and 

staff employed for less thi months to help during th pany's move, he says. However, sources at its house told Music Week that angry workers had smashed a window and painted graffiti on walls to protest at the job losses. Mike Chadwick, MD of Re- volver, says his company's deci- 
problems encountered by 

Rough Trade during the move to north London, He says; "We have been talk- ing about this since last Decem- ber. It is a response to market trends. We felt it was time to make the move." Meanwhile, other indepen- dents are rallying round Rough Trade. A statement from Mute/4AD says: "While Rough Trade cannot be held blameless for their current situation, they will continue to receive the full support of Mute Records/4AD." 

Cheap imports threat 
A British mail order company is helping supply cut-price US records direct to UK consumers. Music Point UK takes orders in the UK and passes them on to US-based Federal Music and Video. Customers are supplied with American-issue titles cheaper than their British ver- 

The company, based in Kid- derminster, is selling CDs at £7.99 and tapes and LPs at £3.99 including postage from the US. A leading industry lawyer, says: "The sale of products from America in the UK would in- fringe the rights of an exclusive UK licence holder." Music Point's owner, Phil Travers, says the company is trading legally, according to the advice of British and American lawyers. Asked whether he could supply a cheap US issue of George Michael's album Listen Without Prejudice, currently in the British charts, Travers said; "Yes". Sources within the industry say there could be a major dif- 

ference of legal opinion over whether such imports are il- legal. A lest case could follow 
Mike Hill, field operations manager for the Mechanical Copyright Protection Society, says one of his investigators plans to hold talks with Music Point this week. Music Point came to the at- tention of Music Week during inquiries into a pyramid selling operation offering subscribers cheap CDs, records and tapes, and the chance to earn up to £25,000 commission by intro- ducing friends to its "multi- level marketing" sales drive. The company, London-based Movin' Music, was set up three weeks ago and owner Paul Saunders claims to have 1,133 members who have paid a sub- scription and membership fee of £25. It was to be supplied by Music Point. However, Music Point de- cided to remove Movin' Music from its list of customers follow- ing Music Week's inquiries. 

BPI to vote early on new chief The BPI is bringing forward the selection of its new chairman by three months to ensure he is fully briefed on the Copyright Tribunal dispute with the MCPS. Nominations would normally have been sought in April ahead of the May AGM. But last week the BPI council agreed to seek 

nominations in January. Current chairman Terry Ellis will continue in his role until the end of May. If no internal candi- date can be found, EUis is keen to seek a full time professional for the job. Sources suggest Poly- Grara chairman Maurice Ober- stein may yet stand, however. See Comment, page 3 

Ellis launches 
publishing arm 
BPI chairman Teny Ellis has hired former Chrysalis senior vice-president Ann Munday to launch a publishing company to run alongside his new record label, Imago. Ellis, a co-founder of Chrysa- lis, worked with Munday until he sold his 50 per cent stake to partner Chris Wright in 1985. Munday left Chrysalis on the 
She will still manage Carlene Carter outside the US. While the Imago label is fund- ed by BMG, the publishing com- pany is Ellis's personal vehicle. "Obviously, 1 would like to sign the publishing of the acts I'm signing to the record com- pany," he says. "But I am less comfortable in making an in- vestment in artists with other record companies," he says. Munday says: "1 really enjoy working with Terry. His attitude to artists is one of the best." BMG backs Ellis; sec page 4 

Chrysalis plans £10m venture 
Chrysalis is joining Pioneer to develop a £10m studio and con- cert venue in north London, The complex, which will be run by George Martin and Air Studios, will also include CD mastering and video playback facilities and is due for comple- tion in March 1992, Meanwhile, Chrysalis Rec- ords UK achieved record yearly 

turnover of £22.6m, virtually double last year's total, and pre- tax profits of £3.4m. But the company's US performance showed a loss of £1.6m. The Chrysalis UK figures show an apparent fall in turn- over from £24m in 1989. But the 1990 figure only represents half of all sales, with new part- ner EMI taking the other half. 
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donna summer eastwest records one year old this week 

and already we've got a brother - east wesf records GmbH (formerly teldec record service GmbH) 

mike and the mechanics 
and many, many more east wesf records electric lighting station 46 Kensington court london w8 5dp 
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Ml nets World 
Cup rights 
Media Investments has bought the rights to footage of the Italia '90 World Cup which were withdrawn from Stylus Video by FIFA. Stylus, which went into re- ceivership in the summer with debts of up to f 15m, is now ne- gotiating the sale of the videos it made while it held the 
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They include Gascoigne's Story, which reached the Top 30 video chart in November. 

allCsS 

Filmtrax takeover 

swells EMI Music 
EMI Music claims it is unri- says: 'This surely makes us end of Filmtrax, but I'm glad vailed as the world's biggest the largest publisher in the that the rights stay with a music publisher after eomplet- world. The deal includes some British company." 
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years. counters Of The Third Kind, 1 says: "For sentimental Toolsie, St Elmo's Fire and is I'm very sad to see the Hart To Hart. 
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The La's: Best British Newco 
Brits shun teen idols 
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OPINION 

After the "what is pop" controversy, the chart supervisory committee is at last addressing the problem of classical recordings' chart definition. The chart is a reference tool for album availability, retail in-store placement and public information, but the current system of two classical charts makes certain recordings open to misplacement. There are many arguments about the limitations of one chart, however. Creating a single classical chart could mean that many new, full-price and important recordings would be excluded. Why not have a classical compilation chart and a full-price classical chart? Or perhaps it is time to redefine the boundaries of "classical" and "crossover"? Of course, a classical recording would 

In Concert, which has sold more than Im copies in this country is banished to the increasingly nebulous ranks of the 
It is absolutely absurd that this recording, while featuring the voices of three of the most serious and respected operatic artists of our time performing mainly music of the 19th century, should be a victim of such a harsh edict. If this is crossover, what on earth 
A colleague remarked in Music Week three weeks ago that the three tenors' In Concert belongs in the crossover chart because it is a compilation. He is wrong. A classical compilation is made up of previously released material. In Concert is a brand new live recording. Perhaps one day, the humble market of classical music might be transformed permanently; listener friendly, mass-market music would not be confined to rock. Perhaps then the debate will be the iconoclastic merging of the pop and classical charts. 

NEWS 

Warp and Rhythm King in cash clash 
Dance label Warp and its mar- keting partner Rhythm King are at loggerheads after Warp's decision to terminate 

Publicly the companies say they hope their parting will be "amicable", but privately then major di over money. Warp stunned Rhythm King executives when its lawyers sent a "totally unexpected" let- ter saying it planned to end the relationship. Hopes of a reconciliation foundered last week, culminating in both 

parties accepting the split. Warp co-director Rob Mitchell and Rhythm King spokeswoman Adele Nozedar say there will be talks between the companies to keep their differences out of the courts. Yet each company claims the other owes it money. Mitchell says; "I still think everyone at Rhythm King is great but the company is no longer right for us. They say they are surprised at our deci- sion to terminate the contract, but we sent dozens of letters asking them to do certain 

things which were just done. "It is difficult to know how much business they got from us during the relationship. But 1 definitely expect they owe us money, rather than the other way around." Warp has' strengthened by its partner- ship with Rhythm King; it sold 300,000 records this year. But, according to Mitchell, it "would have gone out of busi- ness by Christmas" had the partnership continued. Rhythm King's Nozedar re- 

jects that view. She claims Warp no longer has a contract with Rhythm King, but points out that the terms of an earlier contract mean "they are not free to go wherever they want", a condition which could cause problems with Warp's decision to release Sweet Exor- cist's Clonk on Pinnacle today (Monday). A Rhythm King source says: "I don't know how they can say they are owed money by us. We advanced them money on artists which was never re- couped." 

Flying writs 
vow to Flying 
Records label The Flying Record Company is planning legal action against a new label with a virtually identical name. The established company, set up in 1981, is making the move to protect its name and trademark ready for the launch of the new label Flying Records early next year. Managing director of The Flying Records Company Paul Walden says that although a company has been operating under a similar name in Italy, the UK company is a different 

"We have always traded un- der the name of Flying Rec- ords and our name is well- known," he says. "We are con- sulting our solicitors." Walden's company runs four different operations, covering record releases, tour promo- tion and publishing. This year the company has promoted tours by Bob Geldof and The Four Tops and had a hit album with the TV-advertised Gene Pitney collection. The new Flying Records is being set up by an indepen- dent retailer of the same name based in Kensington, London. Owner Charlie Chester says: "We are both in com- pletely different markets. We not trying to take their 

Tower stirs 

'racist' row 
Tower Records has been branded "racist" after banning all hip-hop, rap and reggae artists from making PAs at its main West End store. The shop took the decision after about 500 fans ran riot during a signing session by Jamaican reggae artist Shabba Ranks on Tuesday last 

Ranks' press agent James Style fumes; "This is so racist. If it had been Jason Donovan it would have been Teenage fans go wild', but because it's Shabba it's a 'reggae riot'. I wonder if the ban covers Va- nilla Ice." Store manager Craig Martin imposed the ban after Tower was left with a bill for about £6,000 for stolen records and damage to the store. He says: "It's because of the bad attitude of the crowd. When you start to ask people nicely to get into line they 
He says a PA by white rap artist Vanilla Ice at the same Piccadilly Circus branch went off smoothly. While Tower blames Ranks' late arrival for the trouble, his 

Shabba Ranks: riot management says there was not enough security for the numbers who turned up. "They just underestimated how many people would turn up," says Style. "They didn't realise quite how big an inter- ir Ranks Ranks is devastated by the trouble, he adds, as it follows a shooting at one of his con- certs earlier this year. Managing director of black music company Profile Rec- ords, Andrew Cleary, adds: "This ban seems another step further down the road which rap and reggae acts seem to find themselves." 

Ellis stays cagey on Imago's '$100m' 

Council allays 
Lennon show 
poll tax fears Liverpool City Council denying reports that the John Lennon Memorial Concert has left its poll tax payers with a £392,000 bill. Steve McCriskin, the con- cert's Liverpool co-ordinator, says the council's share of costs is likely to be covered by the income still being generat- ed by worldwide TV showings of the event. The council originally laid out £600,000 for the concert in association with John Lennon Tribute Ltd, a London-based company charged with mar- keting the event for the Spirit Foundation, the charity which will benefit from any profits. McCriskin says £200,000 of that outlay was returned by JLT in May, when the concert was staged. A further £200,000 of the £600,000 was donated to the cost of the event as part of the city's on-going Pier Head promotions cam- paign. Liverpool City Council does not expect that to be re- turned. McCriskin is hopeful -emaining 00,000. the end of the day, we will have paid out £200,000 which we never expected to be returned," he says. "We con- sidered that to be an invest- ment in the re-development of the Pier Head area." 

Terry Ellis manages to simul- taneously dismiss and fuel speculation that BMG is put- ting $ 100m into his new record label. Imago. "It defeats me where any- body could have got that figur- r   " Ua cnvfi THp financia body could nave got ummguic from," he says. The financial structure of the new company is confidential. But he ac- knowledges; "There's a sub- stantial long-term commit- ment from BMG. They are be- ing very realistic about what 

it takes to get a . _ off the ground. You need deep pockets." You also need a great deal of faith and staying power. Imago is committed to a "less is more" philosophy which means it will release just one piece of product in each of its first two quarters. The first re- lease by UK band King Of Fools is due next April. The second, from Australians Baby Animals, follows in June. 

The r based in New York, reflecting Ellis' knowledge of the US market. Most of its 30 staff will be there, leaving the UK as merely an A&R source staffed by a so-far-unnamed director of A&R and an A&R 

BMG chairman Michael Dornemann is giving Imago the freedom it needs to be suc- cessful, he says: "I can basi- cally run the company how I like." 

Imago will handle its own sales and marketing in the US: elsewhere it is licensed to BMG operating companies — RCA in the UK. 

Whether BMG's im is $100m or $10m, Ellis will still not be drawn. But for the moment, he says: "The day I look forward to, is the day I re- pay the money I have borrow- ed from them and I start making a profit." 
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buff concert cock up 
Officials at the Ministry of De- ily prepared a joint statement mentioned it to the people in- fence and the BPI are blaming in which the MoD appeared to volved." each other for announcing a accept responsibility for the However, the BPI says Christmas Gulf concert for embarrassment. chairman Terry Ellis British troops, which will not News of the proposed con- approached the MoD with take place. cert was given to the media the idea - but was told it was 

The controversial promo for Madonna's Justify My Love single is to be released by WEA in January as a video single and is expected to 
Premium rate phone line watchdog ICSTIS says it has received several complaints about the controversial A&R Preston and Collins 

EMI hoffioyrs 
songwriters 
The BMI honoured its song- 

details of the event, featuring Phil Collins, Elton John and Eric Clapton, on a list of "stocking-fillers" for the troops. Unfortunately, Collins, John and Clapton knew no- thing about it. BPI and MoD officials hast- 

signed to show how Britain is stage. supporting its troops. Spokesman Jeremy Silver An MoD spokesman says: says: 'They have obviously "The BPI approached us with tried to put together a list of the idea so we included it in things they are doing for the the list. They came up with the troops while morale appears names — when 1 saw it I to be low, and someone thought 'My God. Knebworth'. just threw this idea on But they don't seem to have it." . 

information line set up by manager Harry Cowcll. It is now awaiting CowelTs response to allegations that it is inaccurate, derogatory and encourages trespass. 
MD Tony Powell says the full UK implications of 

nual awards dinner at Lon- don's Dorchester Hotel last week. Frances Preston, BMI presi- Sales hits miss out in phone poll 
takeover of MCA will not be realised until the new year. Meanwhile, the company is 

dent, says: "This is our chance to say thank you to all the composers who use BMI in the States to licence their works and to PRS for all their hard work." During the gala awards din- ner, Preston announced Phil Collins, Lament Dozier and Hit & Run Music Publishing 

chart based on a telephone poll shows a marked difference to the normal sales chart. Broadcast software house Iris, which is launching the National Recall Chart next spring, carried out a lest run at the end of November. A panel of 430 people aged 

NATIONAL RECALL TEST CHART 1 1 2) Unchained Melody Righteous Brothers 2 1 5) It Takes Two Rod Stewart and Tina Turner 3 (18) Seven Little Girls Bombalurina 4 ( 8) I'll Be Your Baby Tonight Robert Palmer/UB40 5 (10 To Love Somebody Jimmy Somereille 6 (15) A Little Time The Beautiful South 7 ( 4) Don't Worry KimAppleby 8 (33) Show Me Heaven Maria McKee 9 139) Dressed For Success Roxette 

Geffen into operation and ready for January 1. 
Dave Clark has won £400,000 damages following a High Court action against Rank Theatres relating to his musical Time. Rank was found to be in breach of contract with Clark's The as winners of the Song Of The Year Award for Two Hearts. Other awards presented to 

between 15 and 39 who listen to a minimum of two hours of music a week and live in the 
10 ( 91 King Df The Road The Proclaimers Right Time production company. 

the most performed songs of the year included: Phil Cilia, Chris Duffy and EMI Songs for 
south were interviewed. The top 25 singles of that week were included in the poll stress that it is not an official the other songs figure in other recall chart, but merely illus- formats, like albums, and are 

Charly Records has accepted a High Court apology from Billboard Cry; Mike Stock, Matt Aitken. Pete Waterman and All Boys Music for It Would Take a Strong, Strong Man and This Time 1 Know It's For Real; Mike Rutherford, BA Robert- 

along with seven others in the Top 40. Only six out of the sales Top , 10 feature in the recall chart . and one of those not included i was the number one Ice Ice i 

trales the technique. consequently more popular," National Recall's managing says Juby. director designate Kerry Juby But the fact that the chart says the chart proves that the features strong album tracks number one single is not does not mean it will become necessarily the most popular boring, adds Juby. "We were 

magazine relating to an article reporting allegations by singer Nina Simone in terms which suggest the company had been guilty of racketeering and fraud. son and Hit & Run Music for The Living Years; Basia, Danny White and What Music for New Day For You; Enya, Nicky Ryan, Roma Ryan and 
The compilers of the test chart say the sample was i unweighted but that it was . balanced for age. They also i 

"The reason why Vanilla Ice by Phil Collins' and Dire doesn't appear is because the Straits would be chosen but song at that time was only thankfully that is not the available as a single. Most of case," he says. 
EMI Records isjoining Dolcis shoes, Braun shavers and Swallow Florists in Touchstone Home Video's EMI Songs for Orinoco Flow; Rick Astley and All Boys Mu- sic for She Wants To Dance With Me; Daniel Ash, David Haskins, Kevin Haskins and 

Apathy stalls T&C's Midem concert 
The Town and Country Club tional music industry. "It seems people have be- 

biggest marketing campaign, for Pretty Woman. The promotion includes coverage in national newspapers and magazines, as well as an 
Alive; Warner Chappell Music for Soul Provider; Clark Datchler and Virgin Music for Turn Back The Clock; Steve 

panies is undermining its at- 1 
tempts to provide live music at Midem. 

general manager come oiase in meir amiuae 10 Ollie Smith says, "My first Midem. The event isn't held in thought was that it would be such high regard any more — quite straightforward because which is why the organisers record companies would want are trying to make it more in- 

extensive radio promotion. 
Harry Doherty, the former editor of Hard 'N' Heavy video magazine, is rejoining Winford and FS Ltd for Hold- ing On and Don't Know What The Night Can Do? 

chose the Town and Country i Club to stage four nights of en- , their bands to appear at such leresting." a prestigious event, but 1 was Smith is now finalising a wrong," he says. four-night package. 
Metal Hammer which he helped found as editor of the English edition five years ago. 

Homesystems by Lift 

Over 26 products for CD, MC and Video. 
Developed from Lift's successful 
range of merchandising units. 

Quality and value. Make the season 
more profitable with Lift. For full trade 
details contact Stuart Copland on 0296 615151 

r 

• Strong media campaign 
• Free consumer leaflets 
• Impulse sales 
• Excellent profit margin 
• In store display panels 
• Free display stand 

UPT Systems with future. 
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RELEASED 
FRIDAY 14th 
DECEMBER 

HREAL VALUE 
FOR MONEY 
HITS PACK 

ONE CASSETTE WITH 
24 CHART HITS 

ONE CD WITH 
74 minutes OF THE 

BEST CHART MUSIC 

Dealer Price 
CASSETTE: COMPCI £5.17 

CD: compcdi £7.59 

HEAVYWEIGHT 
minimum 3 WEEK 

NATIONAL TV campaign 
COMMENCES THURSDAY 

13th DECEMBER 

EYECATCHING 
DAYGLO POINTOF SALE 

ORDER IMMEDIATELY 
from CBS TELE-SALES 

0296395151 
N.B. Depot closes on Dec. 24th, 25th, 31st ond Jon. Istbutonswerphone orders token on these days. 

cbs uuea 



THE HIT PACK 
The Best of Chart Music. 

Side One 
GROOVE IS IN THE HEART )EEE-LITE 

FANTASY ■ BLACK BOX 
MARY HAD A LITTLE BOY 

HEAVEN-THE CHIMES1 

SUCKER D.J. DIMPLES D1 

LIVIN' IN THE LIGHT - CARON WHEELER 
CRAZY-SEAL 

THEN-THE CHARLATANS 
CUBIK (ORIGINAL MIX)- 808 STATE 

GOOD MORNING BRITAIN- 
AZTEC CAMERA & MICK JONES 

MORE-SISTERS OF MERCY4 

THE OBVIOUS CHILD - PAUL SIMON 

Side Two 
ARE YOU DREAMING - TWENTY 4 SEVEN 

THIEVES IN THE TEMPLE-PRINCE 
SPIT IN THE RAIN DEL AMITRI 

KING OF THE ROAD - THE PROCLAIMERS 
SHOW ME HEAVEN - MARIA McKEE 
TAKE MY BREATH AWAY- BERLIN 
I'LL NEVER FALL IN LOVE AGAIN- 

DEACONBLUE 
BLUE VELVET-BOBBY VINTON 

CRYING IN THE RAIN-AHA 
FALLING-JULEE CRUISE 

TONIGHT-NEW KIDS ON THE BLOCK 
FOG ON THE TYNE (REVISITED) 

GAZZA k LINDISFARNE 
'Bonus Tracks on ( asscile only 

TALEIMT 

Creating art for noise 

K 

L Central Station Design's vision of Arthur Ashev 

It was Peter Saville's distinc- tive artwork for Joy Division in 1979 which first showed Factory Records' commitment to design becoming an integral part of the label's identity. Over a decade on. and Fac- tory is again backing a new force in design, Central Station Design's vivid sleeves for Happy Mon- days and Norlhside have chal- lenged conventional vinyl wraps perhaps because it is art and not the packaging which interests the trio. "We're recognised as artists and not just for the 12-ineh squares. Our covers are paint- ings and not boring graphics," says Pat Carroll who works with his brother Matt and Karen Jackson. Factory adopts an open- minded approach to sleeve de- sign, giving CSD a free rein to come up with designs for its 
"We don't put any restric- tions on them, Their biggest restriction is having to please the band," says Phil Saxe, the company's head of A&R. The Ryder brothers and the Carrolls are cousins, and CSD has produced artwork for Happy Mondays since the first single, Delightful, in 1985. "They don't come cheap, but it's worth it because what they are doing is unique," says Saxe who explains that CSD sleeves evolve alongside Happy Mondays' records. The 

designers attend all the band's gigs and develop ideas even before a single is chosen. "When we put out a Mon- days single it's like handling two artists — Happy Mondays and Central Station Design," he says. CSD is, however, reluctant to be lumped in with the cur- rent Manchester scene and is at pains to point out that they had been painting long before second generation flares. As if to prove the point, 

CSD's exhibition of acrylics of popular comedians — includ- ing Arthur Askey, Ken Dodd and Bob Monkhouse — has just completed its run in Lon- don. Pet Shop Boy Neil Tennant brought the paintings down to The Decorative Arts Group Gallery, where he is a partner, after being suffi- ciently impressed at a Manchester viewing earlier this year. Paula McGinley 
THE EAR 

MW's Talent Tipsheet 
PRESTON  
BIG RED BUS Tremendously catchy indie pop is on offer from this tal- ented four-piece. Their three- track demo opens with the sparkling instrumental Hulen which demonstrates their su- perior musicianship. All 1 Need and Brideshead mean- while prove that vocalist Michael Shepherd has a worthy larynx, and when it is aligned with Neil Spence's lead guitar the result is quite 
Contact: Michael Shepherd Tel: 0772 723900 
LIVERPOOL  
THE SNAKESKINS This quartet is still without a UK deal despite appearing alongside Elton John and Paul McCartney on Soviet TV's Gradus Ad Parnassum rock fes- tival, gaining a deal with the "oviet Melodia Records in the . rocess. Their sound is strik- ingly adult, recalling Spring- 

steen and Billy Joel. While the production is a shade over- blown, the songs retain a sin- 

LEEK  
OTHER VOICES Vocalist Janet Galloway sounds like someone who could easily make her mark. Her 
cent of All About Eve's Jul- iette Regan but Galloway is equally capable of raunching out. The four male musicians behind her also impress with a noise veering from bluesy rock to more current indie rock, and their live presence is guaranteed to impress. Contact: Tony Berry Tel: 0689 24337 
LONDON 
RIP Rip is a singer/songwriter whose songs avoid being tag- ged MOR by virtue of some 

nicely quirky arrangements. 1 Love You is a particularly fine pop song recalling some of Lou Reed's more light-hearted mo- ments. The bi-Iingual La Copita has a certain bawdy charr , but it is the n sidered Prayer Of The Bottle featuring just the man and his piano which deserves repeated listens. Contact: Guy Ripley Tel: 081 740 4827 
THE BIG TRUTH BAND This six-piece outfit mix a superior pop sound with honky-tonk piano and soul feeling. The likes of Hothouse Flowers and Van Morrison might have done it all before but songs such as Walk On R.! and Threw Me In The Water indicate a band worth catchine 

Send tapes and Leo Finlay, The Week, 23-27 Tu. London EC4Y 01 
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IS PROUD TO BE 

GEEEBRATING 35 YEARS 

O^ SERVUSTG PRS 

SONGWRITERS IN THE U S» 

AND CONGR ATU L ATES 

ATE THE PRS WRITERS 

AND PUBLISHERS OF THE 

MOST P ERE OR IVIED WOI^E^S 

OF 1989. 
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GIVING MUSIC ITS DUE 



MOST PERFORMED 
SONG OF 1990 
Two Hearts PHIL COLLINS HITS. RUN MUSIC PUBLISHING LTD. 

MILLION • AIR 
PERFORMANCE SONGS 
FOUR MILLION PERFORMANCE SONGS 
Michelle JOHN LENNON paul McCartney NORTHERN SONGS LTD. 
THREE MILLION PERFORMANCE SONGS 
Alone Again (Naturally) GRAND UPRIGHT MUSIC LTD. 

Let It Be JOHN LENNON paul McCartney NORTHERN SONGS LTD. 
TWO MILLION PERFORMANCE SONGS 
Baker Street GERRY RAFFERTY EMI MUSIC PUBLISHING LTD. 
Every Breath You Take STING MAGNETIC PUBLISHING LTD. 
Goodbye Yellow Brick Road ELTON JOHN DICK JAMES MUSIC LTD. 

Penny Lane JOHN LENNON paul McCartney NORTHERN SONGS LTD. 
MILLION PERFORMANCE SONGS 
Back In The High Life Again STEVE WINWOOD FS LTD. 
Candle In The Wind ELTON JOHN DICK JAMES MUSIC LTD. 
Do You Want To Know A Secret? paul McCartney NORTHERN SONGS LTD. 
Eight Days A Week paul McCartney NORTHERN SONGS LTD. 
Hitehin' A Ride PETER CALANDER MITCH MURRAY INTUNE LTD. DICK JAMES MUSIC LTD. 

THE WRITER PUBLISHER CREDITS INDICATE MEMBERS OF PRS ONLY. 

MILLION • AIR 
PERFORMANCE SONGS 
Don't You Know What The Night Can Do? STEVE WINWOOD FS LTD. 
Honky Cat ELTON JOHN DICK JAMES MUSIC LTD. 
I Feel Fine paul McCartney NORTHERN SONGS LTD. 
Live And Let Die paul McCartney EMI UNITED PARTNERSHIP LTD. 
The Living Years MICHAEL RUTHERFORD B A ROBERTSON HIT & RUN MUSIC (PUBUSHING) LTD. 

NORTHERN SONGS LTD. 
Never Gonna Give You Up MIKE STOCK MATT AITKEN PETER WATERMAN ALL BOYS MUSIC LTD. 
No One Is To Blame HOWARD JONES WARNER CHAPPELL MUSIC LTD. 
Nowhere Man JOHN LENNON paul McCartney NORTHERN SONGS LTD. 
Roll With It STEVE WINWOOD FS LTD. 
Shattered Dreams CLARK DATCHLER VIRGIN MUSIC (PUBLISHERS) LTD. 
She's Not There ROD ARGENT MARQUIS MUSIC CO. LTD. 
Two Hearts PHIL COLLINS HIT& RUN MUSIC PUBLISHING LTD. 

MOST PERFORMED COUNTRY SONGS 

I Feel Fine paul McCartney NORTHERN SONGS LTD. 
Joe Knows How To Live GRAHAM LYLE GOODSINGLE LTD. RONDOR MUSIC (LONDON) LTD. 

Tell Me True RONDOR MUSIC (LONDON) LTD, 

MOST PERFORMED 
POP SONGS 
PH^L CIUA CHRIS DUFFY EMI SONGS LTD. 
Don't You Know What The Night Can Do? STEVE WINWOOD FS LTD. 
Holding On STEVE WINWOOD FS LTD. 
It Would Take A Strong, Strong Man MIKE STOCK MATT AITKEN PETER WATERMAN ALL BOYS MUSIC LTD. 
The Living Years MICHAEL RUTHERFORD B A ROBERTSON HIT & RUN MUSIC (PUBLISHING) LTD. 
New Day For You BASIA DANNY WHITE WHAT MUSIC LTD. 
Orinoco Flow ENYA NICHOLAS RYAN ROMA RYAN EMI SONGS LTD. 
She Wants To Dance With Me RICK ASTLEY ALL BOYS MUSIC LTD. 
DANIELASH DAVID HASK1NS KEVIN HASKINS BEGGARS BANQUET MUSIC LTD. 

This Time I Know It's For Real MIKE STOCK MATT AITKEN PETER WATERMAN ALL BOYS MUSIC LTD. 
Turn Back The Clock CLARK DATCHLER VIRGIN MUSIC (PUBLISHERS) LTD. 

MOST PERFORMED MOTION PICTURE AND TV SONGS 

With A Little Help From My Friends (From 'The Wonder Years') JOHN LENNON paul McCartney 



LIVE 

ROUND-UP 
Touch Stone Enterprises is claiming a good initial response to its Outdoor Event 91, to be held at Wembley Exhibition Centre on January 29,30 and 31. One hundred and twenty companies will demonstrate more than 50 different services, from crowd management and crash barriers to catering, child care at outdoor events and even special features such as firework displays. To pre-register for the event phone 081 840 3888. Pre-registration will give free entry to the event and a free catalogue outlining the services on offer. , . The Rock Garden is to offer a ticket 
concerts. In a deal with the Ticketmaster agency, tickets will be available from The Rock Garden in London's Covent Garden within the next few weeks. . . Harvey Goldsmith has announced the first dates for George Michael's Cover To Cover '91 tour. Birmingham's NEC is booked for January 15 and 16, with two dates at the Wembley Arena on March 19 and 20. Michael will also be playing Rock In Rio 11 in Brazil during January, plus dates in Japan, yet to be announced . . . Giant Leap Productions was due to stage the first of its The Voyage events at London's Camden Palace last night (December 9). Billed as "a celebration of awareness", The Voyage aims to give quality, showcase opportunities to new performers and provide a relaxed atmosphere for established artists. A second event is pencilled in for mid- March at London's Town And Country Club . .. MCP has announced the support acts for two forthcoming tours. The Almighty will get second billing to Motorheads' January tour, while Vixen will be doing the honours for Deep 

Fat Lady's hard touring pays off 
Constant gigging is the secret of one band's rise to the brink of chart success. By Duncan Holland The Fat Lady Sings headlined London's Town And Country Club in a unique position: they have yet to release their debut LP, Band manager, David Stopps, says: "I don't know if there is another band around in that position." Now signed to East West, the band have built steadily from a small indie outfit to the brink of chart success, at all times picking up increasing support. Now with a major's backing, Stopps welcomes the slight easing of the band's fi- nancial worries. "Being with a major is a great relief," he says. "As an indie the financial worries are taxing, but now we've got a good sound system and a bus on the road. Previously, the band had to actually drive a van to the gigs themselves — w they a ih and iously perform better.' The band's confident per- formance, embracing both the intimacy of their indie roots as well as the larger projection expected of a major label act, 

the result of steady touring. It is a learning process which Stopps feels is vital. "The live scene is extremely important," he says. "The bands who have stayed the dis- tance over the past 25 years are the hard working bands like the Stones." Stuart Galbraith, MCP pro- moter for parts of the tour, says: "The level The Fat Lady Sings are going out at — the 1,000 audience level — is the hardest to crack. But they've been getting good audiences throughout the country. "This is especially encourag- ing in the run-up to Christmas and now we are in a recession, money for these sorts of gigs is tighter. The arena end of the business is holding up; but at the other end of the scale things are a lot tougher." Stopps points out that con- stant gigging can sustain a band even without a hit single. "It's a hard, slow build," he says, "but every time we re- turn to a town we get more people. And when the hit single finally comes, then it all 

The Fat Lady Sings: firm fan i 
pays off and you've got that solid following." East West plans to re-re- lease an early Fat Lady Sings single, Arclight, early next year, with the debut LP to fol- low. Judging by an enthusi- astic 1,000-plus Town And Country audience, a ready market awaits them. Promoter: Stuart Galbraith, MCP 

Tour manager: Sean Fitzpatrick Management: David Stopps, Friars Management PA: Mick Antony Lighting: Chameleon Lighting Ltd Venue: Town And Country Club, London Capacity: 1,400 Ticket price: £6 Potential gross: £8,400 

Dance rethink marks return of live appeal 
It s med a dance music was sounding the death knell of the live gig. With records created more and more in the studio, the nearest most house artists could get was a PA. 

A sea-change was signalled when the two hippest clubs in London, The Brain and The Milk Bar. both began hosting regular live nights. The acts who played there played live — before they had made records. But even music born in the studio has been making the change. MC Hammer's huge shows, with full band and 

backing singers, re-drew the boundaries of a rap perform- ance. Soul II Soul mounted a similarly lavish show, blend- ing the performance tradition of the sound system with the instrumentation of "real" soul 
"The show is to express that 

i studio band has managed t become live," said Soul II Soul's figurehead Jazzie B be- fore their tour reached the UK. He said the idea of playing live had been in mind during the recording of the group's second album. The process seems set to de- velop even further, if the sur- prise success of EMF is any- thing to go by. The band not only profess a live ethic, but work off rock reference points. "EMF don't see themselves as a dance band, or even in the spirit of someone like Happy Mondays," says their A&R man Nick Mander. 'They wouldn't have been surprised if Unbelievable didn't make 

dance charts. "When they play live, it's bass, guitar, drums — and one keyboard line for extra sounds. The single was put down virtually live in one day. They're very dubious about rhythm tracks, even in the studio." EMF's teen appeal rests on the age-old qualities of a bunch of lads in a band. That they achieved a dance cross- over without even trying shows how far the lessons of dance music have been absorb- 
That fusion must continue — to the point where the division between live and studio music may become irrelevant. Russell Brown 

FEATURING THE VINCE CLARKE 
A NORMAN COOK MIXES 
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CHART FOCUS 

V 
anilla Ice's Ice Ice 
reign atop the singles chart, but with a much reduced majority over the new number two, Madonna's Justify My Love, which soars from number nine, leapfrogging Cliff Richard's much-fancied Saviours Day, which now seems unlikely to reach pole position. Highest new entry, at number 12, is the Righteous Brothers' You've Lost That Lovin' Feeling. 11 it goes Top 10 next week, as it surely will, it will become the first recording to reach the chart's upper reaches on three entirely separate occasions. (The Shangri-Las's Leader Of The Pack deserves an honourable mention having twice reached the Top 10 after peaking at number 11 on its initial 1965 outing when, coincidentally, it first entered the chart the very same week as You've Lost That Lovin' Feeling.) Though You've Lost That Lovin' Feeling is being boosted 

ANALYSIS 
A willingness to take a gamble has always been vital to success in the music industry. But now some enthusiastic promotions men are quite literally taking a flutter on their own titles. Just as Gallup is often able to track errant promotions men going from shop to shop buying their own product in a bid to hype the charts, so William Hill spokesman Graham Sharpe has detected a number of bets of a suspicious size and proximity to each other trying to predict what will be the Christmas number 

He cites the case of one record two years ago. "With just a week to go, it was stuck at number 153 in the charts, yet somebody manged to drive the odds down to 5-2. 'There's no way you can prove who is doing it," he says, "but it's certainly being done. Some people have clearly realised the PR benefits of being seen to be a favourite." By last Thursday he had 

considerably by the popularity of its former flip Ebb Tide, which has now been promoted to share top billing (this move coming too late for this week's chart page), its success is still remarkable, not least because it is featured on no fewer than 20 currently available compilation abums. It also served as a bonus track on the 12-inch and compact disc variants of the Righteous Brothers' recent number one single Unchained Melody, the CD of which topped 75,000 sales last week, easily beating all previous CD singles. The cassette single, of Unchained Melody, which has sold well 

identified three suspected cases of hyping in the betting on this year's Christmas number one, affecting Errol Brown's Send A Prayer, Dimples D's Sucker DJ and Lord Tanamo's I'm In The Mood For Love. 
THE CHRISTMAS STAKES 
Righteous Brothers Lost That Lovin'Feelin' Madonna Justify My 

John Travolta/Olivia 

ia Ice Ice Ice Baby 16-1 
Chris Isaak Wicked Game 

over 100,000 copies is similarly the best-seller ever in that format. Bill Medley, who is half of the Righteous Brothers, is also featured at number 56, duetting with Jennifer Warnes on their 1987 hit (I've Had) The Time Of My Life, now re-issued to tie-in with the TV premiere of the movie Dirty Dancing. New Kids On The Block register their eighth Top 10 single of the year with This One's For The Children. The last act to score eight Top 10 hits in a year was Madonna, in 1985. New Kids On The Block are the first groun to turn the trick in the cnart's 38 year history. Emmerdale Farm TV star Malandra Burrows' debut single Just This Side Of Love soars to number 15 this week. It's the first hit on the Yorkshire Television label, though the company's earlier York label, charted hits by the Settlers in 1971 and Glyn Poole in 1973. Alan Jones 

Robert Lemon, a director of Sharp End, the promotions company working on Errol Brown, denies it is involved. T think you will find us a bit more traditional than that," he says. The sudden rise in the betting on Send A Prayer is more likely a result of it being played daily by Radio One's Simon Bates, he says. Even Sharpe admits his 
wrong. "When people started putting a lot of money on Donald Where's Your Troosers last year, I thought it was a wind-up," he says, "Yet it ended up at number four." William Hill expects the total stake on the Christmas number one — most of it currently on The Righteous Brothers and Madonna — to reach £50,000 this year, more than double last year's total. But however much actual hyping there is, the market remains relatively small beer: the country's total stake on the Grand National is around £17m. 

SALES 
Index of unit Last This % diff This week last year sales W/E 24/11/90 week % diff = 100 Albums 140 165 + 18 -11 
Singles 107 101 -6 - 3 
Music Video 253 311 +23 + 8 
SHARES OF ALBUMS MARKET BY CHART POSITION 
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