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Tape tonic for the troops 
Generous UK record compan- ies have rallied to the aid of UK troops in the Gulf with a consignment of 20,000 cas- settes to keep the soldiers' spirits up over Christmas. The move comes just a week after the Ministry of Defence announced a Gigs-For-The- Troops project featuring Eric Clapton, Phil Collins and Elton John, but forgot to ask the artists. All of them had previous engagements. 

Now a group of 20 BPI r.  hers has banded together for "Troop-Aid" to airlift a musi- cal Christmas box to the 16,000 soldiers billeted in the Saudi Arabian desert. A BPI spokesman says: "We started ringing people up last Friday and within just four days we had 20,000 cassettes, covering chart hits and estab- lished favourites." Most of the soldiers in the expeditionary force hoping to 

persuade Iraq to quit Kuw have personal stereos or "ghetto blasters" with them, he says. The cassettes were due to be dehvered to an unnamed Ministry of Defence airfield today (Monday) before being airlifted to the Middle East. Defence minister Archie Hamilton says; "It is particu- larly important at this time of the year, when our forces in the Gulf are unable to be with 

Legal row silences Roses 
The Stone Roses could be pre- vented from releasing another record for more than a year if they continue their legal battle with Silvertone Rec- ords. The date for their High Court hearing to resolve whether they are still legally bound to their recording con- tract has been pushed back to November 1991. If the case is heard fully, it may not end until 1992, leav- ing a gap of almost 18 months since their last release, the single One Love. But the band's manager Gareth Evans says when the injunction to prevent the group from signing to another label was granted, they were given the right of appeal. The band's lawyer John Kennedy says: "We have per- mission to go back to the court 

Roses' Ian Brown 
if the injunction is interfering with the band's career." This means that if The Stone Roses wish to record and release material on another label they must apply to the 

But the court may not give such permission as it essen- tially undermines the whole reason for the court case tak- 

ing place. Music industry law- yer Simon Long likens the case to Holly Johnson's court battle with ZTT. "Although it was a different case, the scenario was the same in that Johnson continu- ed to record but could not release material while the 
did not affect his career," says Long. The inability to release ma- terial is bound to have a dam- aging effect on the group's UK profile, which had reached a peak at the time when One Love was released. The alternatives are for the two sides to settle out of court, continue to tour and record, or disband. Silvertone Records manag- ing director Andrew Lauder was unavailable for as MW went to press. 

Majors battle for Bowie as EMI USA deal ends 
David Bowie has ended his worldwide deal with EMI USA. The move is bound to un- leash a massive bidding war among the other majors eager to sign one of the world's most influential pop artists. The decision to end the deal, said to be "mutual", does not affect EMI's rights to Bowie back catalogue in the UK. EMI in London says it will pursue its staggered re-release progj-amme. It plans releases for Bowie's 1975 album Young 

Americans and 1976's Station To Station in spring next year. A joint statement said: "The parting was entirely amicable with both parties expressing satisfaction over what had been achieved during the rela- tionship." The deal saw the release of Bowie's most successful al- bum, Let's Dance, in 1983. It sold more than 6m copies worldwide. None of his subsequent re- leases has been as successful, but this year's greatest hits 

Whichever label finally wins Bowie's signature will have a busy 1991. A second al- bum from his group project, Tin Machine, is already re- corded. He is now working on material for a new solo album. Sources close to the artist suggest he felt he was "bounc- ed about" by EMI and that the label failed to understand him. But Bowie publicist Alan -" wards refused ' 

their relatives and friends, that they are able to enjoy as many of the comforts of home as possible. "I would like, therefore, to express my warmest thanks to the British record industry for ''i....:_.,L..ry generous ' 

response from the whole rec- ord industry. We hope that this will make life a little more enjoyable for the British troops away from their famil- ies at Christmas time." Companies contributing in-   eluded: PolyGram; EMI; CBS; which I know will be greatly WEA; Pinnacle; Virgin; MCA; appreciated by our forces. BMG; A&M; Island; Chrysalis PolyGram chairman Maur- Telstar; Reader's Digest •ce Oberstein, who dreamt up President; F T 
the imaginative plan, says: OutPromotii "We are delighted by the fast and Sabco-A 
BPI plans Brits gigs for new acts 
The BPI is lining up a week- end of televised Brits gigs to promote new British talent. Brits Awards producer Jonathan King is organising three concerts at Wembley Arena in conjunction with Radio One and promoter MCP. Happy Mondays will head- line on January 18 and will be joined by James, The Farm, Northside and Beats Interna- 

tional. The Cure headline on January 19 along with Jesus Jones and The Wedding Pres- ent and the bill on January 20 is headliner Ozzy Osbourne, Thunder with David Coverdale, Quireboys and Magnum. Other acts for each night will be announced over the coming weeks. Radio One will broadcast the concerts live. 

RELEASED 24th DECEMBER 

JORDAN; THE EP/CARNIVAL 2000 
7". 12'; CASS. CD SK49 SKX49 SKTC49 SKQ49 

ALWAYS THE SUN 7". 12" LIVE PIC CD 65G430 7-6-S 

CALLING YOU 7". 12". CASS. CD YOUNG7.T7.M7.C7 

THE ONE TO SING THE BLUES 
7". 12'; CD. 7" SHAPED PIC DISC G5G578 7-6-2 0 N.B. Depot closes on Dec 24lh, Dec 25lh and Jan 1st but orders ,will be taken by answerphone on these days, „ . ' Order from CBS Tele Sales. Tel: 0296 395151. 9^' CBS Records. Rabans Lane, Aylesbury, Bucks. HP19 3BX. 
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DAVID BOWIE PLATINUM AUSTRALIA NEW ZEALAND GOLD SINGAPORE 

MC HAMMER PLATINUM NEW ZEALAND MALAYSIA SINGAPORE MEXICO GOLD AUSTRALIA CHILE INDONESIA MEXICO JAPAN PHILIPPINES TAIWAN AFRICA KOREA 

HEAKT GOLD AUSTRALIA JAPAN NEW ZEALAND SINGAPORE 
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PRETTY WOMAN (S'TRACK) PLATINUM SINGAPORE**** AUSTRALIA*** MALAYSIA** KOREA** NEW ZEALAND PHILIPPINES TAIWAN HONG KONG KOREA** GOLD INDONESIA MEXICO JAPAN AFRICA 

ROXETTE PLAT/NUM AUSTRALIA*** CHILE** SINGAPORE** AFRICA** PHILIPPINES NEW ZEALAND MEXICO MALAYSIA KOREA GOLD ARGENTINA INDONESIA TAIWAN 

RICHARD MARX PLAT/NUM SINGAPORE*** MALAYSIA*** AUSTRALIA** TAIWAN NEW ZEALAND HONG KONG KOREA INDONESIA GOLD MEXICO CHILE PHILIPPINES AFRICA 

SINEAD O'CONNOR PLATINUM SINGAPORE** AUSTRALIA CHILE NEW ZEALAND GOLD BRAZIL HONG KONG MALAYSIA INDONESIA MEXICO KOREA TAIWAN 

POISON PLATINUM AUSTRALIA GOLD NEW ZEALAND CHILE SINGAPORE INDONESIA MALAYSIA MEXICO KOREA 

TEENAGE MUTANT 
NINJA TURTLES 

TINA TURNER PLATINUM SINGAPORE** AFRICA** GOLD BRAZIL MALAYSIA 

WILSON PHILLIPS PLATINUM SINGAPORE AUSTRALIA AFRICA GOLD TAIWAN INDONESIA NEW ZEALAND MALAYSIA KOREA 

* DOUBLE PLATINUM*** TRIPLE PLATINUM **** QUADRUPLE PLATINUM 
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Sting 

The new single 

All This 

tn specialjold-om 
Also on 7", 12" & cassette • CD & 12" include King Of Pain (live) AMIAMYIMiCDRIMmC 713 

"All This Time" is taken from the forthcoming album "The Soul Cages" 

Order now from: Polygram Record Operations ■ Clyde Works • Grove Road- Chadwell Heath ■ Romford ■ Phone: 081-590 6044 
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Now Tower 
vetoes all 
artist PAs 
Tower Records is extending its ban on reggae and rap artists to put a stop to personal ap-  3 in all the chain's 

NEWS 

Such events will only be allowed to go ahead if the seal of approval is given by head of- fice, says Tower MD Ken Sockolov in a memo sent out to all branches. Ironically, the man who started the ball rolling has withdrawn his ban and says he is happy for any PAs to go ahead so long as the artists provide security for the event. Craig Martin, manager of the chain's West End branch, last week said he would not allow any more PAs by rap, reggae and hip-hop artists after fans of reggae star Shabba Ranks ran riot during a record signing at the store. Tower managing director Ken Sockolov refused to com- ment on the memo, but a spokesperson says: "It was ob- vious we had a security prob- lem last week and we don't want it to happen again." 
BMG admits 
delivery hitch 
BMG is admitting to delays in despatching Christmas ship- ments to retailers. It blames the problems on teething troubles at its West Bromwich warehouse which took on almost 1m units of Castle Communications stock after the fall of Parkfield. Manager of Braintree Video and Compact Disc in Brain- tree, Essex, Barry Waller says: "1 placed my order last Tues- day and they say they are shipping it out today, a week later." BMG's distributions man- ager, John Henderson, says a big effort is being put in over this weekend to put things right ready for Christmas, 
CBS invests in 
Chekhov play 
A six-figure investment by CBS in Chekhov's Three Sis- ters is the first of a series of moves into the theatrical arena by the company. CBS's financial backing of Thelma Holt's production of the Chekhov play, which open- ed last week at the Queen's Theatre in London, follows its acquisition of a 15 per cent shareholding in Kenneth Branagh's Renaissance Films earlier this year. 

DUG faces huge levy 
PPL is forcing DJ organis- of some mixes on to compact Mix Mag, DJ World and ation DMC to pay 17.5 per disc. Mag Update. PPL is forcing DJ organis- tion DMC to pay 17.5 per mt royalties on its products — including all its magazines. The DJ's association run by Tony Prince had been at log- gerheads with PPL over de- tails relating to a blanket dub- bing licence allowing DMC to remix records for its own use. The dispute arose after PPL investigated what it claimed was unauthorised production 

;o compact 
PPL audited DMC's books and discovered discrepancies in its returns. DMC claimed the discrepancies arose from a mis-interpretation of the li- 
As a result, DMC will now pay PPL 17.5 pe cent of every- thing its members purchase through their subscriptions. This includes the magazines 

Mix Mag, DJ World and Mix Mag Update. "With the only other option left, to go to litigation and see the majors close their doors on us until there was a resolve, we have agreed to their de- mands," says Price. PPL managing director John Love says; "I am pleased that our relationship with Tony Prince is now on a proper busfness-like footing," 

PPL crack-down 

nets record £23ni 
PPL has achieved a record turnover of £23.6m after cracking down on pubs, clubs and restaurants playing music illegally. Reorganisation of the body's licensing operation has im- proved efficiency and allowed it to move into a higher league, says chairman and chief executive John Brooks. Total turnover has shot up 15 per cent compared to 1989, but the biggest rise is in the cash collected from issuing li- cences to small venues, rang- ing from pubs to hairdressers. The organisation issued 
last year, sending the total up to 17,133 covering 85,000 sites, and raising £9m — a rise of 53 per cent on the previous 

Managing director John Love says: "There are tens of thousands of venues out there, where if you took their music you would take away their character. It's a major part of their business." The year's success can be put down partly to the amalga- 

•" performance ^ -i Commercial J Radio 

mation of PPL's three licens- ing departments into one together with a growing that music is not free, adds Brooks. 
income from rec- sales, after years being seen as of secondary import- ance, he adds. While income from the BBC went up by 13 per cent to £8.2m the other three areas took a drop. Telephone service 

providers dropped by 45 per cent to around £94,000 be- cause music phone lines have been superseded by premium rate telephone sex lines, says Brooks. Commercial radio income took a drop of 14 per cent to £5.9m because a lump sum paid by Capital Radio the pre- vious year put the 1989 figure artificially high. Commercial TV's income also fell by 11 per cent to just under £400,000. 

MW Awards to unveil live prize 
More than 1,000 key figures i the British music industry will gather in London's Grosvenor House Hotel on February 25 for the 1990 Music Week Awards. And the organisers are pledging it will be the most impressive yet, with a host of innovations, a dramatically- upgraded sound system and a new award celebrating the live music business. The Music Week Awards is the only event which gives rec- ognition to the people behind the scenes who have made British music a dominating force worldwide. But uniquely, the bulk of ther 32 awards are decided by the public and are based on 

CIN data compiled by Gallup, including Top Single, Top Al- bum and the various market share awards celebrating the work of record labels, compan- distribu- 
The awards which require nominations are Best Sleeve Design, Best Press Advertise- ment, Best Music Promo, the Marketing Awards for Com- pact Discs, Cassettes and Rec- ords and the Leslie Perrin Award for PR. Nominations brochures are available from January 1, Nominations for Best Pronib Video and the Leslie Perrin Award for- PR must be in by January 11. All others are re- quired by February 1. 

The final set of awards have special voting arrangements. These are Radio Plugger of the Year, Best Record Distributor, Best Recording Engineer (in association with Studio maga- zine), the Strat Award for Exemplary Service to the Mu- sic Industry and, for the first time, an award recognising an outstanding contribution to 
Editor Steve Redmond says: "The Music Week Awards really are unique in that they celebrate the work of those people who are normally out of sight of the public." Further information is available from Avril Peyton at EMS Associates on 071-437 3665, fax 071-287 9223, 

COMMENT 

he Stone Roses affair to get cv 
Having tackled their row with previous label Revolver with cans of paint, the group apparently decided to conduct negotiations with Andrew Lauder's Silvertone label through the pages of the New Musical Express. Now there is the prospect of a lengthy and painful court case while the legitimacy of the group's contract is tested in court. Even the group's advisers concede that the case could potentially stop them recording for 18 months. In such circumstances, a group seeking a new record deal might be tempted to require an indemnity against the cost of legal 
label"W1 e,reX1S g 

Any record company which agreed to this would not only create a dangerous precedent, it would surely undermine the whole basis of record contracts. Such chickens have the unhelpful habit of coming home to roost. The record industry's generous Christmas gift to British soldiers in the Gulf is a marvellous gesture which erases at a stroke the sour taste left by last week's unhelpful and misguided announcement of desert concerts by Phil Collins and Eric Clapton. It also meets head-on the long-standing criticism that the industry is bad at projecting itself to the outside world. The reason why Troop Aid is good PR is not that it is a PR stunt, but because it is the right thing to do. Congratulations to all concerned. 
This is the last Music Week of 1990. Our first issue of 1991, dated January 5, will appear on January 2. Thank you for all your support during this year, and especially for your kind reaction to our new look. " Have a great Christmas and let's hope for a prosperous New Year. 
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OPINION 

I think of an audio system as something through which one can listen to music. Others, I know, prefer to listen to their equipment in order to savour the purity of the signal path. Never is this dichotomy more painfully illustrated than when a new music-carrying format is introduced. It's always 
somewhere, has an axe to grind. It may be the record company, concerned that new technology will result in wholesale piracy. It's sometimes the listener, but it has seldom been the manufacturers of the audio equipment—until now. For the first time, there is an effort by specialist turntable manufacturers to halt the march of domestic audio technology. The most dramatic example of this is Linn turntables teaming up with Demon Records in an effort to guarantee the future of the vinyl LP. It could be argued that the company is attempting to deny the right of technology to move on. I disagree. The Demon/Linn move should be applauded, because it throws the focus back to the listener. 
With the relationship between hardware and software manufacturers at best blurred, it seems that the two groups that have been ignored are the people who create the music and the people who listen to it. Long-term, this cannot be healthy for either software or hardware companies, as continual format changes could lead to a confused and fragmented market for both kinds of product. They should market their product in a joint spirit of co-operation and consumer reassurance, instead of the all-too-familiar scenario where someone "invents" the "perfect" format only to have someone else protest that it will put millions out of work overnight. 
Ken Dampier is creative director for advertising agency Dampier Robertson Redel. Its clients include WEA, CBS, Bose, and Warner ChappeU. 

NEWS 

Blizzards damage seasonal sales hopes 
Retailers in the Midlands and Yorkshire are counting the cost of blizzards which wiped out almost all tradfe on one of the busiest days of the Christ- mas sales period. Record stores in Notting- ham, Coventry, Leeds and Birmingham either closed early or were empty, as cus- tomers refused to brave the blizzards which hit on the sec- ond Saturday in December. 

Bill Gospel, of Simon's Rec- ords in Nottingham, says about £l,500-worth of trade was lost when he was forced to close all day. "We are unlikely to make up that business this close to Christmas," he adds. Manager of Leeds' Jumbo Records, Hunter Smith, says his trade was down, as he too was forced to close early on the 
HMV's operations controller 

David Roche says: "The dread- ful weather conditions drag- ged down what looked like be- ing an exceptional week. "It will be difficult to pull back the resulting loss in trade," he adds, despite pre- dicting a record-breaking pre- Christmas week. Of WH Smith's 27 Midlands stores, 24 were hit by the weather and two — in Eve- sham and Coventry — were 

forced to close. At the same time, some Our Price stores opened without electricity after being hit by power cuts. Both WH Smith and Our Price say it is too early to as- sess the value of trade lost. On the distribution front, al- though many deliveries did ar- rive on Monday, stocks were still full at most stores because of the poor trade on Saturday. 

Q Awards 
honours 
McCartney 
Paul McCartney was honoured for his outstanding and con- tinued contribution to the mu- sic industry, at the first Q Magazine Awards. He received the Q Merit Award at the event held at London's Ronnie Scott's club last week. Other winners were: best al- bum — Goodbye Jumbo by World Party (Ensign); best songwriter — Prince; and best producer — Paul Oakenfold. Best new act was ""They Might Be Giants; best live act — Rolling Stones; and best act in the world today — U2. The recorded music award for the production of a collec- tion or compilation went to David Leaf, Andy Paley and Mark Linett for their work on the re-released Beach Boys al- bum Pet Sounds. The award winners were chosen by either Q readers, the magazine's staff or a select judging panel. Former Q editor and EMAP special projects chief Mark Ellen says the awards will be- come an annual event. "We were extremely pleased that the awards were so well sup- ported and although we will look at the scale of the event for next year, I think the set- ting this year worked very well," he says. 

EMI starts 

'green' label 
The first "green" label is being set up by EMI with a donation from every record sold going to the classical music charity Music For The World. The new Phoenixa mid-price label — which features his- toric recordings by Sir John Barbirolli among others — is giving 40p per CD and 25p per tape to the fund. "As Phoenixa is a mid-price label, this is a sizeable propor- tion of the profits," says Mar- ius Carboni, EMI classical's spokesman. The move gives Music For The World and its founder/di- rector Chris Craker credibility and a regular source of funds — EMI has already had to re- press the first five titles. Craker, clarinettist and founder of the Prometheus En- semble, has taken 15 months to get the charity going, but now he has a busy fund-rais- ing schedule for 1991. Most of the major orchestras in the UK, including the LSO, the Philharmonia, the CBSO, the Academy of St Martin-in-the- Fields and the Halle, have agreed to give concerts for Mu- sic For The World. The Euro- pean Community Chamber Orchestra has agreed to desig- 

Craker: credibility nate all 66 of its 1991 perform- ances to the charity. "Other organisations can also license the Music For The World logo for their musical events," explains Craker, who set up the green charity after being appalled at the sight of a polluted lake. Further fund-raising pro- jects include educational pro- grammes covering classical music and environmental issues as well as more directly commercial enterprises such as merchandising. And the search is on for a major corporate sponsor to pay for the running costs of the charity, enabling all the money donated to go towards the environment. 

Mainstream jazz legend is revived 
The legendary jazz label Main- stream Records is being resur- rected in the UK. Former BBC Records and Stylus boss Humphrey Walwyn has teamed up with Tamara Shad, daughter of the label's founder Bob Shad, to set up Mainstream Direct. The company will have rec- ord and publishing arms and plans to exploit a catalogue of more than 3,000 titles in- cluding works by Sarah Vaughan, Stan Gctz and Dizzy Gillespie. The catalogue also includes blues artists such as Sonny 

Terry & Brownie McGhee and John Lee Hooker. There will also be a number of film soundtrack releases. The US-based label was set up in 1964 but has released no- thing for the past 10 years. When Shad met Walwyn, the two decided that jazz's current popularity was a good enough reason to get the label going 
Walwyn intends to release about 50 titles a year with many available on CD for the .first time. He also wants to sign new artists. "They will be jazz and blues 

keeping with the tradition of the label. But rather than long-term album deals, they will be special projects," says Walwyn. He has yet to secure dis- tribution deals for the label but has already appointed Kate Johnson as label co- ordinator. The company is bas- ed in Fulham, London. On the revival of the cata- logue, jazz expert and writer Leonard Feather comments: "The return of Mainstream Records is an event of major importance for jazz aficionados worldwide." 

Deadlock on 
Kickin' talks 
Talks between two indepen- dent labels over the right to use the name Kickin' have reached stalemate. Pete Harris of dance label Kickin' Records claims Cook- ing Vinyl has no right to use the word Kickin' in the title of its new dance label, Kickin' Vinyl. But negotiations between the two sides to resolve the dis- pute broke down this week. Cooking Vinyl director Mar- tin Goldschmidt contacted Harris offering to cease using the name provided Harris paid him £3,500. "We asked for our costs of es- tablishing the label. We thought that was a fair com- promise," says Goldschmidt. But Harris was shocked by the 

"I couldn't believe they were asking for so much money. I offered him £1,000 and he said no. They want blood," he 
Harris says he now has no option but to instruct his law- 
Goldschmidt is unrepentant. "I don't see why we should sub- sidise it all if we are the ones giving in, but it seems that he does," he says. 

Farm to lead 
Midem talent 
The Farm and Aswad top the bill of talent for the Midem live showcase this year put to- gether by London's Town & Country Club. The shows start on January 20, featuring Albert Collins with Big Daddy Kinsey and the Kinsey Report. An Irish night on Monday includes The 4 Of Us, The Fat Lady Sings and An Emotional Fish. The Farm, EMF and Jesus Jones are to appear on Tues- day, with Aswad, Roachford and others to be cgnfirmed on the final night. ' • Head of Single Minded Productions Tony Byrne will this year become the first plugger to have a stand at Midem. 
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NEWS 

EMAP folds 
radio title EMAP Vision has closed its 18-month old Radio & Music fortnightly after circulation plunnnetled to just 1,000. Four of the magazine's staff were laid off and three more relocated within EMAP after the title was "suspended" after the last issue. The magazine launched in June 1989 with an initial print run of 5,000 and was distribut- ed free within the industry. That quickly fell to 3,000 cop- 

When it introduced a sub- scription fee in April circula- tion nose-dived to just 1,000. EMAP Vision managing di- rector Mike Eades blames the title's failure on slow growth in the radio industry, claiming the magazine was ahead of its 
"The industry hasn't grown as far or as fast as was ex- pected," he says. But he main- tains that the magazine will be back "when the time is right". 

Jive Bunny 
libel claim 
Jive Bunny creators John and Andrew Pickles are suing two newspapers and a rival band. High Court writs were issu- ed by the Pickles who claim their professional reputations were severely damaged by ar- ticles in the Daily Express and The People. The Express article in No- vember this year allegedly suggested the Pickles had mis- led the public and been dishon- ourable in dealings with the John Anderson Big Band. The People writ follows an article earlier this month with the headline "Jive Bunny in £%m royalty row." The Pickles' claim is also against John Anderson and his business associate George Doherty, 

Levitt fraud scandal The Levitt Group, the huge fi- nancial services company which pledged to make artist management more profes- sional, has crashed with debts of up to £40m amid allegations of fraud. Founder Roger Levitt, 41, faced charges of the theft of £665,000 on Friday at Bow Street Magistrates Court. The ambitious group had based its fortunes on insur- ance broking. It had already won success advising sports- men like Pat Eddery, Steve Cauthen and Imran Khan, when it revealed in the sum- mer a plan to enter the pop market. Levett hired former Leo Sayer producer David Courtney to run a new enter- tainments division. Courtney pledged in August that the Levitt group would bring "some much-needed pro- fessionalism" to artist man- agement. The fate of the entertain- ments division, Courtney and his fellow director, Grant 

Courtney: fate unclear 
Black, is still unclear. KPMG Peat Marwick Mclintock was appointed last Tuesday to liquidate the two main companies, Levitt Group Ltd and Levitt Group (Hold- ings). Black says, "We just don't know what is happening. We have been told to go home, that's all." But he reveals that he and Courtney are unlikely to 

throw in the towel even if the liquidators cannot sell the sub- sidiary as a going concern. "We have already had ap- proaches from other groups keen to buy the company's ex- pertise," he says. A spokeswoman for the liquidators refused to com- ment on whether the enter- tainments division will be sold. Levitt Entertainment's first major artist client was RCA artist Glen Goldsmith, But it had also intended to recruit producers. The group's downfall began last month, when a routine check by FIMBRA, the body which regulates financial ad- visors, discovered £21m in the company's books which should not have been there. Roger Levitt was forced to stand down from the company's 
Tears For Fears manager Paul King comments; "Artist management is a personal ser- vice and not a financial ser- 

Revolver targets specialists 
Distributor Revolver aims to win better penetration into specialist markets by pulling out of Rough Trade Distribu- tion and setting up its own sales and marketing team. The Bristol-based indepen- dent's newly-formed sales, marketing and telesales team will offer extra flexibility, says 

managing director Mike Chadwick. With Pinnacle despatching all stocks, the new set-up will allow Revolver to target par- ticular labels to specific shops. "With specialist labels it's important to get them into the right shops," he says. "Now we will be able to target labels 

and give retailers a better ser- 
The sales force will have of- fices in Bristol and London. In Europe, Revolver will continue with Rough Trade in areas where it can give the best service, says Chadwick. Otherwise specialist despatchers will be used. 

Fiddler slams police over show flop 
The Mean Fiddler has slam- med police for scuppering plans for a New Year's Eve concert at Finsbury Park. A police restriction stopping the London venue from selling any tickets after December 28 made the show — which fea- tured House Of Love and Lush — completely unviable, says 

Fiddler boss Vince Pow The ruling would have wip- ed out the 50 per cent ticket sales which were expected in the four days before the event, says co-promoter Power. "We find the police's atti- tude puzzling," he adds. "Earl- ier this year we promoted the Fleadh 1990 at the same place 

for four times the number of people and were commended by the police." Tottenham police's Chief Supt Geoff Breadmear says the ruling is quite common practice for such a concert on New Year's Eve when police have to allocate their man- power days in advance. 

NEWSFILE 
Kiss FM is launching a second studio this month in The Westside Basement of The Trocadero shopping mall in London's West End along with a second Kiss FM merchandise shop on the same site. 
Rick Dobbis is the president of the new PolyGram Label Group, based in New York, which will handle worldwide marketing for the London, Polydor and Smash Records labels. PLG will also handle sales, retails marketing and field promotion for Island Records. 
Rhythm King is planning to move to new offices in Kilburn Lane, north London, next Spring. It says the move is for space reasons and that all links with Mute Records will be maintained. 
PPL and the Association of Independent Radio Contractors are to begin talks next month over broadcasting licence fees. The last temporary agreement is to be extended until the end of February when a new deal is to be struck. 
Back catalogue specialist Old Gold is leaving Pinnacle Distribution and switching to parent company Pickwick. Rough Trade will handle its independent interests while Taylors will take over distribution of its Start and Vanguard labels. 
Jazz FM is closing its commercial marketing division, Jazz FM Enterprises, after the departure of general manager Kathy Leppard. 
President Records has laid off A&R manager Alix Edwards and plans to move offices from the West End to the City in a bid to cut costs. 
FM Revolver's A&R director David Roberts is leaving the company after seven years to go into partnership with Clare Brittat Wild! Management. 

Homesystems by Lift 

Over 26 products for CD, MC and Video. 
Developed from Lift's successful 
range of merchandising units. 

Quality and value. Make the season 
more profitable with Lift. Hor full trade 
details contact Stuart Copland on 0296 615151. 

Strong media campaign 
Free consumer leaflets 
Impulse sales 
Excellent profit margin 
In store display panels 
Free display stand 

LIFT Systems with tuture. 
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Artistry puts us 

Thanks to all of our artists for 
another great year. 

Together we earned 681 

Gold and Platinum Discs in 1990. 

WARNER MUSIC INTERNATIONAL. A FA MIL 
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MARKET REPORT 1990 

Albums 
Dance acts made most of the big noises on the singles chart, but few could translate their popularity into albums sales. The lack of other credible new acts ensured that the album chart was dominated by old hands such as Phil Collins, and Elton John. For John in particular, it was a bumper year. Belatedly sparked into action by the suc- cess of his chart-topping single Sacrifice/Healing Hands, Sleeping With The Past spent five weeks at the chart summit and sold over 1m copies. The Very Best Of Elton John also reached pole position, selling well over 750,000 copies. Phil Collins also had a magnificent 12 months. After topping 1m sales in the final five weeks of 1989 (to become the fastest million-seller of all- time), his ...But Seriously sold consistently well and has now been certified platinum eight times over. His Serious Hits . .. Live! will doubtless sell 1m too, and may even challenge the Three Tenors — Pavar- otti, Domingo and Carreras — whose In Concert album is the first UK classical album to sell 1m copies. Madonna disappointed with her mediocre soundtrack album Dick Tracy, but return- ed at year's end with a very strong remix compilation. The 

Phil Collins'. . . But Seriously became the fastest million-selh 
Immaculate Collection. It spent five straight weeks at number one. Madonna's four number one albums have spent a total of 15 weeks at the top, equalling the female solo record established by Barbra Streisand. Janet Jackson's Rhythm Nation 1814 (actually released at the tail-end of 1989) re- mains one of the year's more satisfying releases, and has thus far spun off no fewer than seven hit singles. The best album of the year .by a new act has to be a toss-up between the Chimes' self-tit- led and self-assured collection and The Charlatans' Some Friendly. Finally, the best various art- ists' compilation of 1990 was one that came out at the very end of the year — Dino Enter- tainment's They Write The Songs, an awesome tribute to 

the melodic master Burt Bach- arach and his lyrical partner Hal David. 
1 Madonna — The Imma- culate Collection. (Sire) 2 The Cure — Mixed Up. (Fiction)- 3 The Pet Shop Boys — Behaviour. (Parlophone) 4 Prince — Graffiti Bridge. (Paisley Park) 5 The Chimes — The Chimes. (CBS) 6 Sinead O'Connor — I Do Not Want What I Haven't Got. (Ensign) 7 Janet Jackson — Rhythm Nation — 1814. (A&M) 8 The Charlatans — Some Friendly. (Situation 2) 9 Oleta Adams — Circle Of One. (Fontana) 10 Black Box — Dream- land. (deConstruction) 

Singles 
The three R's — re-releases, re-makes and remixes — dominated the musical output of 1990 like no year before. The biggest hit of the year — indeed the biggest-selling single since Jennifer Rush's The Power Of Love sold Im copies in 1985 — was the Righteous Brothers' Un- chained Melody, originally re- leased over 25 years. The record it replaced at the top of the year's sales tabu- lation, Sinead O'Connor's Nothing Compares 2 U, was a new version of a previously ig- nored song written by Prince several years ago. Completing the year's top three was a record pairing two songs which failed to reach the Top 40 when first released separately — Sacrifice and Healing Hands by Elton 

The indie dance scene in particular threw up a suc- cession of fine hits. Primal Scream's Loaded harnessed the two disparate elements best; a bastardised adaptation of one of the group's songs onto which DJ Paul Oakenfold grafted the title line from the Emotions' 1976 recording Don't Wanna Lose Your Love. A higher percentage of hits than ever before were register- ed by newcomers, but old fa- vourites were still very much in evidence. Depeche Mode continued to improve after a 

decade in the limelight, and Madonna, too, had a solid 
Still much in evidence in 1990, Stock Aitken & Water- man had to be content with fewer hits than in 1989, when their dominance was almost complete. They even had a few flops, but still managed to come up with one of the year's finest songs, Happenin' All Over Again for Lonnie Gor- 
Dance music continued to develop and mutate, and though there were definite signs that it was in decline by the end of the year, it provided many of the year's finer musi- 

1 Primal Scream — Loaded. (Creation) 2 Elton John — Sacrifice. (Rocket) 3 Sinead O'Connor — No- thing Compares 2 U. (Ensign) 4 Bass-O-Matic — Fasci- nating Rhythm. (Virgin) 5 Madonna — Justify My Love. (Sire) 6 Lonnie Gordon — Happenin' All Over Again. (Supreme) 7 Oleta Adams — Rhythm Of Life. (Fontana) 8 Adamski — Killer. (MCA) 9 Rolling Stones — Almost Hear You Sigh. (Rolling Stones) 10 Depeche Mode — Policy Of Truth. (Mute) Alan Jones 

This was the year when LP made the biggest impact ever on the industry, taking classi- cal music to unimagined heights and boosting its mar- ket share from 7.8 per cent to over 11 per cent. Luciano Pavarotti showed the world that there was no- thing vinyl about tenors. For much of 1990, he was goalie and centre forward, with the touch of a sweeper too. Some- times he would send Nigel Kennedy off down the wing on a solo run, or chip the ball over to centre half Placido Domingo or dependable left back Jose Carreras. But mainly he dazzled alone before crashing through the middle to score on his own. In Concert became the first classical rec- ord to sell 1m in the UK. It has been an irrepressible year. English labels rightly hogged the news. Argo and Lyrita reappeared: Hyperion celebrated 10 years with some superb releases, not least the Schubert Edition; Virgin Classics swept the board with -the Gramophone awards; Chandos boldly flourished its international signings; Fac- tory and LCO/Virgin Classics had another go at enticing the pop audience. Classical marketing also reached new and novel 

heights. Lessons learned from Nigel Kennedy, Ofra Harnoy and others were put to good use for Peter Donohoe and repackaging successes such as Classic Experience II and Es- sential Classics. Among im- portant reissues was RCA's Toscanini edition. While laser disc foundered video sales flourished; Poly- Gram Classics involvement and Toscanini/Jacqueline du Pre (Teldec) helped raise classical video awareness. Other disparate develop- ments included the emergence of Warner Classics (Erato, Teldec Nonesuch) as a potent force; and growing investment in classic musicals such as Kiss Me Kate (EMI/John McGlinn) and Girl Crazy 

J. Taking final bows were Leonard Bernstein and, in his 90th birthday year, Aaron Copland. One of the most exciting prospects for 1991 based on 1990 experience will be EMI's recording of Nicholas Maw's magnificent Odyssey under campaigning conductor Simon Rattle. 

1 In Concert — Carreras, Domingo, Pavarotti. (Decca) 2 A Venetian Coronation, Gabrieli Consort and Players. (Virgin Classics) 3 Volume 8, Schubert Edi- tion. Sarah Walker, 

mezzo, Graham John- son, piano. (Hyperion) 4 Symphonies Nos 2 & 3, Nielsen. San Francisco SO, Blomstedt. (Decca) 5 Monteverdi's Vespers 1610, John Eliot Gardiner. (Deutsche Grammophon 6 Das Paradies und die Pere, Schumann. Armin Jordon. (Erato) 7 Octet, Mendelssohn. Hausmusik. (EMI) 8 Serenade to Music, Vaughan Williams. (Hyperion) 9 The Apostles, Elgar, Hickox. (Chandos) 10 Requiem, Frei Manuel Cardoso. The Tallis Scholars. (Gimell) Nicolas Soames 

1990 has been widely hailed as the year of dance music. In truth, it saw the disintegra- tion of the existing, club-based dance market. Previously, record compan- ies could rely on a predictable core of DJs and black music fans to give their best releases 
very least, the lower half of the 

Now, despite increasingly sophisticated (and desperate!) disco promotion, a glut of re- leases to cash in on the suppos- 

ed boom has combined with a diversification of musical tastes (partly regional) to cre- ate such a confusion that just about everything released could be considered "dance" 

With so many musical types vying for the "dance" tag, DJs' purchasing power has been dissipated, while the com- puterised, over-similarity of much that they do buy has diminished the dancers' urge to purchase it — if indeed the DJ has bothered to announce what it is in the first place. The UK record market as a result appears now to be domi- nated by thirtysomething par- ents buying CD compilations while their early 'teen off- spring spend pocket money on the pop singles plugged by. Radio One. Many of these could be called dance, but the likes of Teehnotronic, Betty Boo, MC Hammer, Vanilla Ice, Twenty 4 Seven, Kim Appleby, and anything that goes "ah yeah" are not heard much in clubs outside the de- liberately commercial chains (which play, rather than make, the hits). In a year that slso saw the commercialisation of "rave music by Guru Josh and Adamski, Benelux ravers by Bizz Nizz and D-Shake, 
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Deee-Lite: Heartfelt 
Madchester-type pop-rock by Happy Mondays, Stone Roses, Soup Dragons and The Farm, and the Yorkshire- based rise of "bleep" music, some of the more significant dance hits were as below: 
wwMiiamWJAlHIi 1 DNA featuring Suzanne Vega — Tom's Diner. (A&M) 2 Snap — The Power. (Logic) 3 Deee-Lite — Groove Is In The Heart. (Elektra) 4 Beats International — Dub Be Good To Me. (Go Beat) 5 Family Stand — Ghetto Heaven (Jazzie B Mix). (Atlantic) 
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6 LFO — LFO. (WARP/Outer Rhythm) 7 En Vogue — Hold On. (Atlantic) 8 Omar — There's Nothing Like This. (Kongo Dance) 9 Dream Warriors —Wash Your Face In My Sink. (4th + B'way) 10 Monie Love featuring True Image — It's A Shame (My Sister). (Cooltempo) James Hamilton 

One word sums up the success of independent music this year — Manchester. Of the many groups — from The Stone Roses to 808 State — who emerged from the city the foremost album release was appropriately on the Fac- tory label. Happy Mondays' achieve- ment is a tribute to Manches- ter's renowned record com- pany which has, since the days of Joy Division, been at the leading edge of independent 
The rise of the Mondays also enabled less dance orientated acts to get into the charts. The Charlatans and Inspiral Carpets along with The La's and Pixies all man- aged to make melody and the guitar become fashionable 

again. Both Strange Fruit's Peel Sessions and Beechwood's Indie Top 20 compilations have capitalised on that suc- 
The majors, in turn, releas- ed excellent indie collections, a clear example of how more and more people in the indus- try are taking notice of the wealth of talent in the indie 

gvw.woji.'/JTTTMi 1 The Chills — Submarine Bells. (London/Slash) 2 The La's — The La's. (Go! Discs) 3 Pixies — Bossanova. (4AD) 4 Happy Mondays — Pills 'N' Thrills And Bellyaches. (Factory) 5 Cocteau Twins — Heaven Or Las Vegas. (4AD) 6 Killing Joke — Extremeties, Dirt And Various Repressed Emo- tions. (Noise) 7 Bob Mould — Black Sheets Of Rain. (Virgin America) 8 The Fall — Extricate. (Phonogram) 9 The Charlatans — Some Friendly. (Situation Two) 10 Trisomie 21 — T21 Plays The Pictures. (Play It Again Sam) Nick Robinson 

1990 was yet another prolific year for jazz releases, owing as much to importers as to UK labels. As CD's penetration be- comes even more widespread, so the amount of product re- leased on the format increases, and opens the way to new buy- ers through mid-price collec- 
Digital remastering also provides an added attraction for collectors. And this was particularly evident with the 41-track Robert Johnson collection on CBS, The reissue includes all known alternative takes by this short-lived leg- end in his own lifetime, plus an impressive 56-page booklet. An artist's death often re- news interest in a lifetime's work. And Blue Note's Nights At The Keystone was a fitting memento of the great sax- ophonist stylist Dexter Gordon, who died earlier this year. Gordon's appearances at the now defunct Keystone were enough to fill three CDs for this collection. New jazz talent, meanwhile, continues to flourish. Scottish singer Carol Kidd produced her fourth, and arguably her finest, album for Linn Records. CD may have ensured that jazz crossed over in 1990, but 

the growth in the number of jazz releases on video showed there are other growing sec- tors yet to be fully exploited by the genre. One of the year's most no- table releases was Castle Hen- dring's Jazz On A Summer's Day. 
wjM'MnanimXMl 1 Jelly Roll Morton — His Complete Victor Record- ings. (Bluebird/RCA) 2 Henry 'Red' Allen — 1929-1936. (BBC Rec- 

3 Robert Johnson — The Complete -Recordings. (CBS) 4 Dexter Gordon — Nights At The Keystone On CD. (Blue Note) 5 Carol Kidd — The Night We Called It A Day. (Linn Records) 6 Bud Powell — Earl Bud Powell. (Mythic Sound) 7 Sarah Vaughan — The Roulette Years. (Rou- lette) 8 Spirituals To Swing — Spirituals To Swing. (Vanguard) 9 Joanne Bracken — Live At Maybeck Recital Hall. Volume One. (Concord Jazz) 10 Charlie Parker — Live At The Royal Roost. (Koch) Stan Britt 
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Consistently a healthy sector throughout the Eighties, 1990 saw metal cast off its sectional 
The success of rap-fused acts such as Faith No More and The Red Hot Chili Peppers proves that the genre has fi- nally shrugged off the Zeppe- linySabbath legacy that has hampered its credibility. Indeed it was the US rather than the UK from where new talent poured. Megadeath, Soundgarden, Queensryehe and Kreator all produced laudable albums. The contro- versial Guns 'N' Roses, how- ever, failed to release — or rec- ord — a follow-up to Appetite For Destruction, which none- theless continued to sell in re- spectable numbers. Of the old school, Aero- smith topped the class with the excellent Pump. More high school than old school, Jon Bon Jovi failed to turn up with his classmates, but he did hand in the surprisingly popu- lar solo essay Blaze Of Glory/Young Guns II, The UK, meanwhile, parr- ied the American onslaught with all the vigour of a touring English batsman. EMI's Thunder emerged as the most credible torchbearers after an inspiring performance at Donington. Iron Maiden celebrated a decade of togetherness with a series of re-releases and a dis- appointing new album, No Prayer For The Dying. Evergreen Robert Plant blossomed with Manic Nir- vana, invigorated as it was by his young band. Above all, 1990 saw metal emerge from its self-inflicted ghetto as the guitar again gained favour in both dance and rap. Metal fashionable? The times they are a changin'. 

1. Faith No More — The Real Thing. (Slash/ London) 2. Electric Boys — Funk- O-Metal Carpet Ride. (Vertigo) 3. Aerosmith — Pump. (Geffen) 

Aerosmith: old school 
4. Iggy Pop — Brick By Brick. (Virgin America) 5. Gary Moore — Still Got The Blues. (Virgin) 6. The Black Crowes — Shake Your Money- maker. (Def American) 7. Robert Plant — Manic Nirvana. (East West) 8. Dan Reed Network — Slam. (Phonogram) 9. Red Hot Chili Peppers — Mothers Milk. (EMI USA) 10. Thunder — Back Street Symphony. (EMI) Andrew Martin 
MUSIC VIDEO | 

The idea of music video out- stripping vinyl to become the third format, alongside com- pact disc and cassette, still seems premature. The market's performance in 1990 has, however, added weight to the belief that video has become as important as any other music carrier. Music video sales in the clos- ing weeks of the year rose more sharply than those of either albums or singles, and there has been a marked in- 
Among the year's biggest sellers were those which, like the current Madonna collec- tion, were marketed in con- junction with audio releases. WEA was in fact one of the last to tackle the approach — it launched Warner Music Vi- sion in October — yet cross marketing of CD/album/video packages was established as the norm in 1990. As record companies have become more efficient at ex- ploiting their artists' video po- tential, a challenge has been posed for the independent sell through companies. They now have to seize rare opportunit- ies for rights to pop video rep- ertoire — as Video Collection did with its Kylie On The Go 

Live tape — or be more cre- ative with specialist or back catalogue pickings. The opera sales phenom- enon was mirrored in the video chart by Channel 5's enduring Three Tenors live tape. Video magazines, mean- while, proliferated in 1990. They have so far been targeted at the metal and dance mar- kets but, with the exception of Hard And Heavy, have yet to prove big sellers. 
1. Various —Red Hot And Blue (BMG) 2. Depeche Mode — Strange Too (Mute/BMG) 3. Public Enemy — Fight The Power Live (CMV) 4. Jimmy Somerville — The Singles Collection (Channel 5) 5. Neneh Cherry — The Rise Of... (BMG) 6. The Wonder Stuff — Eleven Appealing Videos (Channel 5) 7. Eurythmics — We Two Are One Too (BMG) 8. Mission — Waves Upon The Sand (Channel 5) 9. Morrissey — Hulmerist (PMI) 10. Duran Duran — Decade (PMI) Selina Webb 

The most visible trend in the 1990 reissues market was the majors' aggressive promo- tion of back catalogue. Where in the past titles had low-key, mid-price releases on CD, 1990 saw CBS, BMG and Polydor following EMI's co-ordinated reissues policy. From CBS there was the long-awaited Byrds boxed set and a well considered blues series. BMG released a well- researched set of Bluebird re- cordings as well as a mass of Presley titles. Polydor, mean- while, put all its Van Morri- son titles on to CD, and EMI finally did the Beach Boys justice with a massive reissue of all their Capitol material and then finished the year with a wonderful three-CD Sinatra set. The only moment of embar- rassment came when MCA, 
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after much trumpeting of its Chess reissues, found the same material was available cheap- er from Charly. Not to be outdone, the indies also produced numerous boxed sets and comprehensive label reissues. From Castle came sets devoted to psychedelia, blues guitarists and complete reissues of The Kinks' Pye material. From the ever hard to define Demon came a wonderful 10- CD series from Bob Wills and gems from the likes of Gene Clark, The Burritos and Dr John. Ace launched the beginnings of a systematic specialty reissue programme. 
Beach Boys — Pet Sounds (EMI) Charles Brown — Hard Times & Cool Blues (Sequel) Tim Buckley — Live In Lon- don (Demon) Gene Clarke — Roadmaster (Demon) Kinks — Village Green Preservation Society (Castle) Percy Mayfield — Poet Of The Blues (Ace) Otis Rush — The Classic Re- cordings (Charly) Frank Sinatra — The Capi- tol Years (EMI) T. Bone Walker — The Hustle (Sequel) Various Artists — Hello Children Everywhere, Vol 3 (EMI) (in alphabetical order) Phil Hardy 
FOLK mi 

Music's eternal bridesmaid, folk and roots, again finished a year in the shadows, still looking for the crossover hit. To shake off its uncomfort- able "plus one" billing on pop's guest list, roots music still re- quires a genuine star of its own to carry the flag. Paul Simon again attempt- ed to popularise overlooked, ethnic music with the excel- lent The Rhythm Of The Saints. But will this go any further to open up previously unexplored avenues of music? If Graceland is anything to judge by, the knock-on will be a barrage of releases as a var- iety of enterprising companies realise their back catalogue contains Brazilian music. The folk sector is as healthy as ever with a myriad of labels plugging away with excellent releases, selling just enough to keep things ticking over. But folk's fatal flaw is dis- tribution. You've got the prod- uct, you've got the public, now get one to the other. The best shot is to come up with an artist who fits into a preconceived notion — how about a female singer-song- writer? It worked for Cooking Vinyl with Michelle Shock- ed, A&M with Suzanne Vega, Shawn Colvin came close, Wendy Maharry still 

might, and if somebody at Is- land Records had had a little more confidence, Kimm Rog. ers would be catching out sub- editors the world over. 
1. Kimm Rogers — Sound- track Of My Life (Island; 2. Paul Simon — The Rhythm Of The Saints (Warner Bros) 3. Clannad —Anam(RCA) 4. The Men They Couldn't Hang — Domino Club (Silvertone) 5. Shawn Colvin — Steady On (CBS) 6. Luka Bloom — River- side (Reprise) 7. Pogues — Hell's Ditch (Poguemahone) 8. Wendy Maharry   Wendy Maharry (A&M) 9. Mouthmusic — Mouth- music (Triple Earth) 10. Waterboys — Room To Roam (Chrysalis) Duncan Holland 
COUNTRY 

UK consumers' readiness to embrace country music as something subtly hip was fuel- led by TV exposure during the year. Prime time BBC drama Your Cheatin' Heart took it to an arty audience while the success of BBC Two's New West and Channel Four's Lonesome Pine and Big Big Country have paved the way for hefty coverage in '91. Radio proved less promising with three applications for a dedicated London station los- ing out to Kiss FM and Mel- ody. BSB's much publicised commitment to the genre also proved a red herring. Lack of product deprived the CMA's Route '90 campaign of substantial retail muscle, The fact that Patsy Cline can be re-incarnated in the singles chart with the MCA re- released Crazy and that The Proclaimers can have a hit with a version of King Of The Road suggests a thread of kitsch in current popular taste that bodes well for country. 
1 Garth Brooks — No Fences. (Capitol) 2 Matraca Berg — Lying With The Moon. (RCA) 3 George Strait — Great Strait. (MCA) ^ 4 Jo-El Sonnier — Have A Little Faith. (RCA) 5 Joe Ely — Live At Lib- erty Lunch. (MCA) 6 Clint Black — Killin' Time. (RCA) 7 Lorrie Morgan — Leave The Light On. (RCA) 8 Jerry Lee Lewis — Killer The Mercury Years Vol 2. (Mercury) 9 Merle Haggard — Stran- gers. (Statson) 10 George Strait—Livin'It Up. (MCA) 

For Music Week's Pick Of The Year see Datafile front page. 
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