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COMMENT 
NEWS 

Sony kills off CBS name 
The CBS Records name has fi- nally disappeared, three years after the company's takeover by Japanese consumer electro- nics giant Sony. The UK company based in London's Soho Square reopen- ed last Wednesday after the Christmas break under its new name, Sony Music Enter- tainment UK. The changes include the in- troduction of the world-famous Columbia trademark, previ- ously owned by EMI in this country, to replace the former CBS label name. CBS has con- sistently been the top-perform- ing UK label for more than a decade. Third quarter 1990 market share figures from CIN showed the label with 6.8 per cent of the albums market and 5.6 per cent of UK singles 

The name changes follow the takeover of CBS Records Inc by Sony Corporation in January 1988. The terms of that deal allowed Sony to use the CBS name for a limited three year period. The Columbia label name will be used in all territories except for Spain and Japan. 

THE CHANGING FACE OF CBS New name Old name Sony Music • CBS Records Columbia CBS (label) Epic Epic (label) Sony Classical Sony Classical Sony Music Special Products CBS Special Products Sony Music Video Enterprises CBS Music Video Enterprises Sony Music Publishing CBS Music Publishing Sony Music Operations* CBS Distribution The Hit Factory London The Hit Factory London Sony Music Precision Mouldings CBS Precision Mouldings 
The Epic label identity re- mains unchanged in the UK for the moment. But this coun- try seems likely eventually to adopt the new Epic logo re- cently introduced in the US. The former CBS Records UK set up a 16-strong committee to implement the corporate re- vamp, which included the re- design of 650 pieces of docu- mentation. The cost of the changes worldwide is said to be $2m. Although the CBS name has gone forever. SME retains the CBS "eye" logo, which will now appear with the Sony 

UK chairman Paul Russell says, "There is no more pres- tigious name for the UK com- pany and its employees to work under than Sony. It bears all the hallmarks of quality and excellence for which CBS has long been asso- 
The company stresses that the new name and logo are merely confirmation of the real changes which have fol- lowed the Sony takeover. Insiders report an increase 

since Sony took over, though 

figures are unavailable. The consumer electronics company is noted for its own record of investment in research and de- velopments. At around six per cent of profits, it is said to be twice that of its competitors. • Sony USA president Mich- ael Schulhof has become chair- man of Sony Music Entertain- ment worldwide, the responsi- bility previously of Sony Cor- poration chief executive officer Norio Ohga. There is still no replacement for Walter Yetni- koff, the former chief execu- tive officer of the record giant who left in September. 
Closing dates 
approach for 
MW Awards 
First deadlines for entries for the Music Week Awards are looming, with just a week left before entries close for the prestigious public relations and video promo categories. The Leslie Perrin Award for PR — won last year by Philip Hall of Hall Or Nothing for the Stone Roses — will be judged by a team of top journalists from the national and music 

The video promo award — won last year by Phonogram for Tears For Fears' Sowing The Seeds Of Love — will be judged by broadcasters from some of the country's top mu- 
Entries for both categories have to be in by this Friday, January 11. Other categories requiring nomination are Best Sleeve Design, Best Press Advertise- ment and the Marketing 
Entries for those categories must be in by February 1. Nominations brochures have been mailed out. Those who have not received them should contact Avril Peyton on 071-437 3665, fax 071-287 9223. The awards ceremony itself takes place on February 25 at the Grosvenor House Hotel in London's Park Lane. 

Hacienda gets six month reprieve 
Manchester's Hacienda club has been given a further six months to clean up its act and escape a police bid to revoke its license. A hearing at the city magis- trate's court was adjourned until July to give the club more time to make good last July's pledges to "declare war" on the drug abuse Manchester police claimed to have detected 

The reprieve came courtesy of the police themselves. Act- ing for the police, Mr Guy Rob- son said the club management had shown "a positive change in direction" during the first 

adjournment. The club had been better supervised and those in charge had establish- ed a better relationship with the police, he said. After assurances that exist- ing police evidence would not be regarded as "stale" in six months' time, he applied for the second adjournment. Acting for the Hacienda and its licensee, Mr Nigel Cope- land said while his clients did not accept the original allega- tions of drug use and dealing and improper supervision of the premises, both supervision and liaison with the police had improved and he was happy to agree to the adjournment. 

The move pleased the chair- man of the licensing bench, Mrs Eloise Buist, who admit- ted she and her colleagues had not relished the thought of a hearing which was likely to take four weeks. "It is our duty to see that li- censing in this city is conduct- ed reasonably, even-handedly, 
public interest," she said. "We feel the public interest would best be served by adopting the course suggested to us today. "Licensees in this country bear a very heavy responsibil- ity," she said. "There is an 
ises operating as nightclubs." 

Promo producers tackle tangled briefs 
A revamp of a video producers 
a standardised commissioning process for music promos. The Music Film And Video Producers Association was founded in 1986. It now repre- sents about 90 per cent of UK production companies and is trying to establish a code of practice for video production similar to that for the produc- tion of TV commercials. "Our industry has grown up now." says MFVPA chairman John- Gaydon of Medialab, a company which works on both music videos and commercials. "The role of film and video is now acknowledged within 

the music industry and I'd like to see guidelines along the lines of those of the MVPA in America," he says. "I attended an MVPA meeting in Los Angles last year and decided we could learn from them." Gaydon says managements and artists make too many last minute changes to treatments, even though briefs have previ- ously been agreed with the record label. The process could be streamlined if all parties agreed on the brief before- hand, he says, "Obviously, we're here to represent the interests of video production companies and to work towards an exchange of 

information and opportunity. But this is a high-intensity business in which people have to make quick decisions, so ground rules benefit every- 0 Gaydon has experience on both sides of the fence, having managed rock bands before seltini 3 Medial with Godley & Creme. MFVPA representatives have already had one meeting with the BP1 and he is keen for more talks. "I'd like to be able to sit down with the record industry and discuss the whole pro- cess," he says. • See feature on pl4. 

The BPI'sdecision to throw its weight behind the official CIN chart has to be welcome. The industry at long last has a chart in which suppliers, the retailers who generate the information and the media who publish it all have a stake. However, the 12 months during which the future of the chart has been in doubt has thrown up a whole range of urgent issues. Music Week's concern about the split album chart is well-known. PolyGram chairman Maurice Oberslein offers his own very different view on page 4. There are bound to be disagreements. But the real virtue of the CIN set up is that now the industry has a structure through which all 
uld ni It w exaggerating to say that this is an historic deal. 

Perhaps more record companies should take the example of EMI. Its latest Iron Maiden single achieved the number one 
a result of the company satisfying fans' desire for "collectibles" (see Datafile page i). The result was that those who wanted all the formats — including seven inch "brain pack" — spent around £14.50 (retail) rather than the £1.99 they could have spent on merely buying the music. EMI is not the first to do it, but its work on Iron Maiden over the past year has been stunning. 1990 started with the release of a series of 10 double-pack reissued singles, and proceeded through an album and two singles. The full package would have cost the dedicated fan over £90. Given that the average per capita spend on recorded music in the UK is only around £14, 

It shows that even in the depths of a downturn, smart marketing can pay dividends. 

N<dlv\\oyO\ 
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OPINION 

itroversy over the single artist album chart is not some nit-picking discussion that can be dismissed as an aberration foisted on the industry by some loony wing of the BP1. Simply, our industry needs earnings back from overseas royalties on the sales of our investment in British talent. Those who deride Greatest Hits collections as not being worthy of the charts would similarly slag off the collective works of Dickens or Shakespeare as being unrepresentative of our talent. These collections, the results of the enduring talents of Elton John, Dire Straits, etc, sell in millions overseas, thus fuelling UK artist development funds. 
Music Week editor Steve Redmond seems to have learned nothing 
which single should be number one (Comment, December 8). That's a pity. Being number one is what it's all about, even though some Brits may find a convoluted satisfaction in finishing second. Number one in the British charts is a vole of distinction which provides impetus for worldwide promotion of the act. Depriving UK acts from being top of the album chart through compilations filling top slots is what is wrong with a combined chart. The unity of the companies involved in the NOW series (EMI, Virgin, PolyGram) and the HITS series (BMG, CBS, WEA) was admirable: all were willing to give up whatever parochial benefit would come from being number one for the greater world platform of allowing space for the number ones in the artist album chart. Sadly, the editor and the Aga Khan share one thing in common. When they lose, they spray sour grapes in all directions. The Aga Khan may take his horses from the UK, the only trade 
that should support the single artist album chart. 
Maurice Oberstein is 

NEWS 

Flfpost lawyer in plea to councils 
.r., „rr—„rn,mn=tinvcon- ent outcome because magis- artist is unaware or tries The solicitor who successfully defended Phantom Of The Op- era singer Dave Willetts against flyposting charges has urged local councils to use their discretion in future. Harbottle & Lewis solicitor Michael Bowler represented Willetts when he was cleared 

of 14 offences of flyposting i nected with his album On And Off Stage in last month's Coventry magistrates court 
Willetts' record company Silva Screen was fined £700. But Bowler warns that simi- lar actions may have a differ- 

because magis- trates' court cases do not set a legal precedent and a change in the law is unlikely. The current law states that flyposting is the responsibility of either the person who puts the posters up or of the artist advertised, although often the 

stop the practice, he says. "There is nothing one can do with the law as it stands," says Bowler. "Hopefully local authorities i will appreciate that it is not usually the artist who is re- 

iicord shops face 

soaring rent threat 
Record stores face a wave of swingeing rent increases. The revaluation of rents across the country will hit hundreds of small businesses already suffering the effects of high interest rates. Even chain stores are brac- ing themselves, says HMV managing director and BARD chairman Brian McLaughlin. "We are awaiting a review on our Oxford Street store and ex- pect a rise of between 300 and 400 per cent," he says. "We are holding our breath." 

The National Chamber of Trade says all businesses are facing the same problem be- cause so many three, five and 15-year leases are coming up for review in 1991. It has been exacerbated by property owners desperate to raise extra income in the cur- rent recession, says NCT executive secretary Alwyn Stubbs. Stubbs adds: "Landlords want to screw as much as they can out of their property and are able to do so because of the 

shortage of shop units in some 
"The result is that business- es are being asked to take rid- iculous increases they can't possibly pay." McLaughlin predicts things will come to a head when the second stage of the uniform business rale is brought in in April. "It will make it very difficult for everyone to stay in busi- ness and unfortunately there will be some stores that go," he 

B 

i I 
Bravado's Temper Temper (left) and Virgin's act of the sami 

Tempers fray over name row 
Independent record company Sheer Bravado is challenging Virgin Records over the rights to the name Temper Temper. Sheer Bravado's band of that name had a single out in August. Company chief Vince Ford says Virgin's label 10 Records is trying to ride roughshod over them by launching its own Temper Temper next month. 10 Records' managing direc- tor Jeremy Lascelles says the company did not realise the 

Ford says: "They think that because we are a small com- pany they can do what they 
"We haven't got much' money to put behind bands so when we do it's a big blow if something like this happens." Now Ford says they are con- sidering taking out an injunc- tion against Virgin to stop it using the name. A decision 

will be taken over the next few 
Lascelles says: "It's very un- fortunate, but this is one of those things." Lascelles adds that it's too late in the development of his band to do anything, with a debut single due out on Febru- ary 18 called Talk Much. hi retaliation, Sheer Bravado is planning a rush- released maxi-single, called bhpping Away, for the end of January. 

Distribution 
setbacks 
kill rap label 
Distribution and cashflow problems have led to the clo- sure of dance label Gee Street Records. The label, which was set up three years ago, achieved suc- cess with rap acts such as Queen Latifah, Richie Rich, Stereo MCs and The Jungle Brothers. Label manager Simon Quance says it had always op- erated "on a knife edge" be- cause of the specialist market it catered for. Problems in 1990 pushed it over the edge, he says. "The main factor for the clo- sure has been the general business climate," says Quance. "Throughout the years, Gee Street has always managed to sell records of what has often been seen as minority music — 
"But the whole market has shrunk in terms of sales which obviously caused us cashflow problems. Also, we suffered a series of distribution set- backs," he says. In the summer, Gee Street ended its contract with Rough Trade Distribution following complaints over the service it was receiving. An alternative deal with Big Wave was agreed in October but that soon fell through when Big Wave suffered finan- cial problems. "Since then we have talked to many majors and indepen- dent distributors but when it came to the bottom line, no- one wanted to put up the cash we needed to market our art- ists," says Quance. Various record companies are negotiating deals with Gee Street's current roster and two of the label's staff — Quance and director of promotions Rachel O'Neill — were made redundant. The label's accountant Wade Featherstone will remain with the company and managing di- rector Jon Baker will continue in his executive roles at Gee Street Management and Gee Street Music which are unaf- fected by the closure of the dance label. 
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Demon boss 
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Motown US vice president of A&R Timmy Regisford, who negotiated the deal with Jazzie B over the last six months, says releases will not 
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Virgin seeks promotions chief 
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LINDV LAYTON'ECHO MV HEART' 
THE NEW SINGLE OUT NEXT WEEK 
113/613/665 845 (7" 12" CD) 411259 (HC) 

MUSIC WEEK 12 JANUARY 1991 



NEWSFILE 
MEWS      

Elton, Madonna save indies 
Phonogram has appointed Paul Martin as head of dance with Wendy K as club 
duties will include dealing with releases on the Talkin' Loud and Global Village labels. 
Suzanne Catty is the new director of international marketing at Hollywood Records. Catty, formerly international markeing manager at Phonogram, will report to Hein van der Ree. 
Radio One controller £ Johnny Beerling will be answering questions from the public at 9pm tonight (January 7) on the station's Call The Controller programme. 
Former MCA head of press Chrissie Cremore is now handling all media relations for Comic Relief. Red Nose 

Record sales figures for Ma- donna and Elton John's two compilation albums rescued a poor Christmas for struggling independent retailers. The two albums — The Im- maculate Collection and The Very Best Of Elton John — re- corded two of the highest weekly sales of all time. Madonna sold 330,000 cop- ies while Elton John shifted just under 300,000 in the week leading up to Christmas Day, creating an all-time record for the top two chart places. Only Michael Jackson's Bad album did better selling 350,000 copies in its first week of release in September 1987. Rattle and Hum by U2 sold 322,000 in its first week and the fiflh place is believed to be held by their previous album The Joshua Tree at about 

Jgj 

ivcv.u niusi Come up with some new ideas for 1991, he says. But on the whole, Christmas sales were good, even in those areas hit by blizzards in De- cember. Sales were particularly bright in the Midlands and the North where the recession hasn't yet hit. Andy Milburn, manager of Shrewsbury's Rainbow Records, says they were up on last year, as does Sandra Wickson, the owner of • Circles in Rotherham. Wickson claims sales picked up in the last three shopping days before Christmas Day as the seasonal boom began later than usual. Despite reporting an in- crease in vinyl album sales over Christmas, it is CD and cassette sales which have con- Day is on March 15 and a single will be released to coincide. 
The PRS is inviting applications from choirs. 

270,000 copies. "These two albums have h 
given retailers a shot in the E arm," says Gallup Chart man- d ager John Pinder. "Album p sales are down by about four o 

Uton John: shifted nearly 300,000 in week before Christmas 
llton John can be partly put good despite an uninspired sel- own to a dearth of quality ection of chart material," he roducts in 1990, warns owner says. "As retailers we can only f Andy's Records Andv Grav. do as well as the oroducts we 

tributed most to the Christmas boom, says Milburn. Andy Mc- Pherson, manager of Tracks Record Shop in Hertford, agrees. But singles sales tailed off choral societies, orchestral and concert groups for its 1991 Enterprise Awards. The closing date for entries is April 2. 

per cent compared to last year. Record companies did not sell." but last year was a particular- produce the goods last year, he Most of the TV advertised ly good Christmas." says, and must do better in compilations were hardly But the record-breaking per- 1991. worth stocking and showed a formance of Madonna and "Christmas 1990 has been lack of imagination, he adds. 

compared to 1989, adds Mc- Pherson, "Singles died on us in 1990," he says. "There just weren't enough good titles around." 

Interiiatloiuil Music 

I^elwoiii changes the 

world of Music Piihlishing 

True "At Source" Deals with source documentation 
Faster and Computerised accounting 

Individual Attention 
Worldwide network of Top Independent Publishers Including; 

Roba Music, Germany • Nanada Music, Holland • Hans Kusters Music, Belgium/Spain • 
Fregate Music, France • Mushroom Music, Australia • Sonet Music, Scandinavia 

Conlacl Ellis Rich at The International Music Network Ltd. 
83 Palmerston Rd., Buckhnrst Hill, Essex IG9 5NS, England. 

Tel: (44) (81) 505 2588 Fax: (44) (81) 505 2588^ 

 AT MIUVM 0\ STAM): 02:24 AMD DIRECT TELEPHONE LINE (93) 398214 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

SHRINK Shrink are a live force to be reckoned with. Coupling an in- fectious dance drive with some sturdy rock posturing and presence, they look set to make their initial mark on the live circuit where such a dy- namic approach is guaranteed to get even the most reluctant shoes shuffling on the dance- floor, Quite how it all trans- lates to the recorded format re- 
promise is there. Contact: Tony Berry Tel: 0689 24337 

Shop Boys comparisons by vir- tue of Clive Farrington's Scott Walkerish vocals. The song- writing is of a high standard, with Just A Little Bit being particularly toe-tapping. The best of their tracks are tailor- made for daytime radio. Contact: Clive Farrington Tel: 081 341 0752 

WEST YORKSHIRE 

MICHAEL GAYLE Gayle's music does justice to the dulcet soul vocals of Sharon Williams on 1 Can't Stand A Liar, a strong dance track. His instrumental club mix of the same song, mean- while, shows a strong sense of current market preferences. Check this demo out for two 
This five-piece used to be Beatty. known as Spoilt Bratz, a name Tel: 081 691 0499 

GLASGOW tint in their sound, the quality BABEL of songwriting and playing Singer Storm and songwriter/ will also attract heavier indie guitarist Stef McGlinchey fans. Brand New Toy is an ex- have been together for 18 
RtsS ^j'pifnk sounds 

placeHnd IheVl'ookThe pm t vorak recall JonfMitcheU," "ut Contact: A1 Rhodes the excellent guitar plucking 
BLAENAU FFESTIIMIOG £^£^31 

Savage'losers' are US it 
While the bigger names in the UK's indie-dance scene grab- bed headlines in the American music press last year, only one group followed the promise through to the charts. Soho's Hippychick peaked at number 14 in Billboard s Hot 100 in November while the group only achieved cult status back home. The single, Soho's second for Savage Records, has won their label an important deal with CBS, but Soho are not the overnight success they seem. The trio comprising ident- ■ ical twin sisters Jaquie and Pauline Cuff plus Tim Brinkhurst signed to Virgin's Hedd label in 1988 and their 35£ut single Piece Of You, an innovative house/rock hybrid. 
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MCA 

GEFFEN 

in*. 
DAVID GEFFEN COMPANY 

Dear Customer, 
All M.C.A., Geffen and DG.C. singles and albums released after 1st January 1991 
will be available exclusively from the B.MG. distribution centre, Lyng Lane, 
West Bromwich. B70 7ST. Tel: 021-500 5678. 
The following key items from the Geffen catalogue will be available from B.MG. 
from the same date. 
ARTIST TITLE CASSETTE CD LP 
AEROSMITH PERMANENT VACATION GEFC 24162 GEFD 24162 GEF 24162 
AEROSMITH PUMP GEFC 24254 GEFD 24254 GEF 24254 
EDIE BRICKELL & SHOOTING RUBBERBANDS NEW BOHEMIANS AT THE STARS GEFC 24192 GEFD 24192 GEF 24192 
CHER CHER GEFC 24164 GEFD 24164 GEF 24164 
CHER HEART OF STONE GEFC 24239 GEFD 24239 GEF 24239 
GUNS N' ROSES APPETITE FOR 

DESTRUCTION GEFC 24148 GEFD 24148 GEF 24148 
GUNS N' ROSES G N' R LIES GEFC 24198 GEFD 24198 GEF 24198 
DON HENLEY BUILDING THE PERFECT 

BEAST GEFC 24026 GEFD 24026 GEF 24026 
DON HENLEY THE END OF THE 

INNOCENCE GEFC 24217 GEFD 24217 GEF 24217 
LONE JUSTICE LONE JUSTICE GEFC 24060 GEFD 24060 GEF 24060 
LONE JUSTICE SHELTER GEFC 24122 GEFD 24122 GEF 24122 
MARIA McKEE MARIA McKEE GEFC 24229 GEFD 24229 GEF 24229 
PAT METHENY 
GROUP LETTER FROM HOME GEFC 24245 GEFD 24245 GEF 24245 
JONI MITCHELL CHALK MARK IN A RAIN STORM GEFC 24172 GEFD 24172 GEF 24172 
JONI MITCHELL WILD THINGS RUN FAST GEFC 02019 GEFD 02019 GEF 02019 
ROBBIE ROBERTSON ROBBIE ROBERTSON GEFC 24160 GEFD 24160 GEF 24160 
TESLA MECHANICAL RESONANCE GEFC 24120 GEFD 24120 GEF 24120 
TESLA THE GREAT RADIO 

CONTROVERSY GEFC 24224 GEFD 24224 GEF 24224 
Other Geffen catalogue items will become available soon. 
Please Note: All M.C.A. current releases and catalogue items will continue to be available from 
Polygram Distribution until 31st January, 1991. 

♦FROM 4TH FEBRUARY 1991 BMG WILL BECOME 
THE SOLE DISTRIBUTOR FOR M.C.A RECORDS* 

MCA 
MCA Records Ltd • 72-74 Brewer Street • London WIR 3PH • Telephone: 071 -437 9797 • Fax 071 -437 3121 
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