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Fury greets 'non-pop" 

plan for national radio 
The UK's first national inde- pendent radio station is almost certain to be an easy listening golden oldies station playing a diet of "lift music". Anomalies in the Broadcast- ing Act's definition of pop have left the way open for Elvis, Buddy Holly and Bobby Darin on the "non-pop" station while ruling out classical composers like Philip Glass and Steve Martland. Critics allege the Govern- ment and the Radio Authority have conspired to rule out any chance of a specialist jazz or classical station. Because the franchise will go simply to the highest cash bidder a golden oldies station is most likely to win. The size of each bid will be linked to projected advertising revenue which would inevi- tably be higher for a mass ap- 

peal station, says Brian West, director of the Association of Independent Radio Contrac- 
Tim Schoonmaker, manag- ing director of EMAP Radio which is preparing a bid with Harvey Goldsmith's Allied En- tertainment, Luxembourg broadcaster CLT and York- shire TV, adds: "The highest bidder has to have mass ap- 
"Radio Three is the most successful classical radio sta- tion there is. How would that do if it had to support itself?" The authority, which was launched last week, has defin- ed modern music as anything recofSea on or after January 1, 
Noii-pop music is therefore which needs electronic ampli- anything recorded before that fication for performance, date, excluding all music with MCA managing director a strong rhythmic element or Tony Powell describes the defi- 

The non-pop top 10* 1 Love Me Tender, Elvis Presley 2 Livin'Doll, Cliff Richard 3 Peggy Sue, Buddy Holly 4 Oh Carol, Neil Sedaka 5 Ying long Song, The Goons 6 Only Sixteen, Sam Cooke 7 Kisses Sweeter Than Wine, Jimmy Rodgers 8 Sidesaddle, Russ Conway 9 Hoots Mon, Lord Rockingham's XI 10 When I Fall In Love, Nat King Cole te Radio 

nition as a "disgrace". "Why didn't the Government just leave the whole thing about who should have the radio fran- chise to the Radio Authority? "This is a formula for a sta- tion playing lift music." PWL chairman Pete Water- man says: "These people should stick to being Lords and MPs. "Pop started from the mo- ment music was first bought. Beethoven was pop for his 
John Bradford, chief execu- tive of the London Jazz Com- pany which runs the capital's Jazz FM, says the criteria will not even allow a national jazz station. He reveals the com- pany will be involved in a bid but it will not be solely jazz. Schoonmaker says his con- sortium's bid will offer a mix of music. 

FolyGram in Channel 3 bid 
PolyGram is spearheading ; bid for one of the major ITV franchises which will be on of- fer later this year, ' company has with ii dependent production compan- ies Palace. Working Title and Mentorn Films to make the bid. But PolyGram Group senior vice-president Michael Kuhn says the group has learned from its experience with Poly- Gram Pictures and the bid will not affect the music company. Kuhn, the company's head of media, says; "We had a ter- rible time with PolyGram Pic- tures between 1979 and 1981. We don't want to repeat that," he says. "Nothing we do in the media division will ever impact adversely on our core work as a record business." The consortium has decided to go for one of the big six 

Kuhn: assurance of stability 
Channel 3 franchises: Thames, in which Thorn EMI has an in- terest; LWT; Central; Gran- ada; Yorkshire; or TVS. While the three independent partners — each with a 25 per cent stake — will provide the creative thrust, PolyGram will provide management expert- ise and finance. As a $2bn multi-national company, PolyGram can offer an assurance of stability that independent companies can- 

not, says Kuhn. PolyGram already has an interest in Working Title, as well as Los Angeles film com- pany Propaganda Films and UK subsidiary company Poly- Gram Video. The value and costs of the bid will not be clear until the consortium has decided which franchise to go for and a busi- ness plan is drawn up, he says. A decision is expected in April or May. • Latest figures show Poly- Gram continues to dominate the albums and singles mar- kets. The October to December Gallup survey shows Poly- Gram Records' share of singles sales dropping to 24.4 per cent. But. this is balanced by a rise in its album share to 26.3 per cent, giving it 25.3 per cent of the overall market. Full details next week. 

Lewis ousts 
EMI's Bown 
New EMI Records classical boss Roger Lewis has ousted the division's general man- ager. Stefan Bown, who had held the position for more than three years during one of its most profitable periods, was asked to leave as part of a re- structuring campaign by 

"It was implicit in my ap- pointment that EMI was ex- pecting changes to be made in the division," says Lewis. It was under Bown's leader- ship that EMI Classics had some of its greatest success in- cluding the rise of Nigel Ken- nedy. Bown, 39, was reluctant to comment. "Nothing has been signed or sealed yet, and I am still negotiating for another job in EMI," he says. "These things happen." Lewis also re- vealed that he has "severely pruned" the existing recording schedule. Some 15 recordings involving "hundreds of thou- sands of pounds" are in the process of being cancelled. But he insists they will be 
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Panels gather 
to pdge first 
HW Awards 
A prestigious team of media experts was due to assemble in London today (Monday) for the first judging panel for this year's Music Week awards. Judges for the Leslie Perrin Award for public relations in- clude Vox editor Roy Carr, Record Mirror editor Eleanor Levy, BPI head of PR Jeremy Silver and representatives from Sky magazine, PR Week, NME and Select. The jury for the promo video award comprises representa- tives from TV, advertising agencies and sell-through video companies. It includes TV presenter James Whale, Power Station chief Don Atyeo and Brenda Kelly of Snub TV. Deadlines for the other awards are fast approaching. Entries for Best Press Ad, Best Sleeve Design and the Market- ing Award are all due in on February 1. Tickets for the event at Lon- don's Grosvenor House Hotel on February 25 are available at £95 each (including VAT) from EMS Associates, 15 Soho Square, London WIV 5FB. Tel: 071 437 3665. Fax: 071 287 9223. 

NEWS 

BP! plans to 
give liPs a 
lesson an pop 
The BPI is drawing up plans to educate Lords and MPs about rock music in the light of the "Thump! Thump! Thump!" controversy. Informal seminars or dis- cussions could help improve understanding of the music in- dustry among the powers-that- be, says BPI public relations director Jeremy Silver. The idea came up out of the rows over the definition of pop, which came to a head this week when the criteria for the first independent national radio station were announced. Silver says: "There's no- thing we can do about the act currently, but what we can do is look in the long term and realise we have a job to do ex- plaining to people about the business." The scheme would be aimed at MPs, Lords and opinion for- mers and would focus on what pop is and how the industry works, he says. "It could be some sort of oc- casional event when we might be able to give information to people who don't usually listen to pop music," adds Silver. 

Dealer slams 'biased' Scots top 40 
An angry retailer has slam- med a new Scottish chart as unrepresentative and biased to the tastes of DJs. Mike Dillon, manager of Record Factory in Paisley,. says the chart set up by com- mercial radio stations in Scotland last week does not ac- curately reflect sales in the country. "They had the new Blue Nile single in there and the shops hadn't even received it 

at that stage. It's obvious that they are just putting in things that they like playing," says Dillon, "I am in favour of a Scottish chart but 1 don't think these people are going to include what is actually selling the most," he says. But Ronnie Simpson, secre- tary of the Scottish Record In- dustry Association which is planning its own national chart, is more sympathetic. 

"1 am happy with anything like this which is going to pro- 
Scotland," says Simpson. He adds that discussions be- tween the SRIA, Chart Infor- mation Network and Gallup concerning the possibility of an official national Scottish chart are continuing. Simpson adds that the SRIA is also considering developing a Scottish-only labels chart. ® See Analysis page i 

Sony Music aims to 

launch its third label 
Sony Music is believed to be planning to set up a third label to run alongside Columbia and Epic. The new label has been un- der discussion since autumn last year and is understood to be linked with the divisional changes made when the Music Division was set up. That division, headed by managing director Muff Winwood, is now believed to be about to become the third label — a fourth major A&R source for Sony Music, along with Col- umbia, Epic and the publish- ing arm. Gordon Charlton, Lincoln Elias and Diane Young — presently the A&R staff at the Music Division — are likely to be involved in the changes. Details of which staff and what title the new label will have are under discussion. Sony Music will not com- 

Meanwhile Epic is backing a new label to give it a strong- er position in the still buoyant' dance market. George Michael's cousin and former Boogie Box High star Andros Georgio has linked with producer Peter Lorimer to form MPM. Georgio and Lorimer, who worked on recent hits by Betty Boo and Blue Pearl, will act as an A&R source for Epic man- 

aging director Andy Stephens who will have first option on product MPM offers. Stephens says the deal is part of a realignment of the label. "We have always had a lot of rock product from the US on the label and MPM is a good way of getting more dance acts," he says. The first release is Only You by Praise, which featured in the new Fiat TV ad. 

Christmas bonus helps avoid disaster 
Christmas s disaster, according to latest chart statistics. While an apparently bullish start to the year declined to a steep deficit over the previous year by the early autumn, the traditional bias of record sales to the final quarter meant the overall effect was relatively small. The final quarter ended just four per cent down on the record-breaking 1989, says Gallup chart manager John Pinder. He is optimistic about the prospects for 1991. "The wide- ly-predicted drop in interest rates would put money back in the hands of consumers," he 
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It is hard to find words which sufficiently express the idiocy of the Radio Authority's definition of pop. The idea that pop music began one second into January 1960 is farcical. While there are no doubt many who still fondly remember Emile Ford's What Do You Want To Make Those Eyes At Me For— the UK number one on that date — the suggestion that Ford was Britain's first real pop artist is absurd. But the die was cast when a doctrinaire Government 
to market logic one day last summer and paternahstically decided that Britain's only national commercial FM station should be "non-pop", ie classical. Thus on the one hand the Radio Authority is instructed to produce an environment in which the key criterion for success in radio is profitability: yet on the other it is pushed towards giving the franchise to the kind of classical station which is unlikely ever to make money. The final definition shows all the hallmarks of the authority grappling to reconcile the two. 
This week begins the great exodus of the British music industry to the (hopefully) sunnier climes of Cannes for the annual Midem festival. Yet already some are pessimistic about their prospects. But while talk of recession may be all the rage at the moment, the graphic (left shows) that 1990 was not quite as bad as feared. Meanwhile the UK's continuing strong showing at Midem — we are once again second only to France in the number of companies exhibiting — shows that there are still many planning for future growth. It is no time for defeatism. 
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OPINION 

The ai-rogant baslai-ds who run the main UK independent record companies seem to enjoy forming relationships with like-minded characters in foreign parts. Sometimes these people will be local independents, sometimes they will be a multi-national. Over the years this has led to a patchwork quilt; sometimes it keeps you warm, sometimes it slips off the bed on a cold night. As a system it is cumbersome, but emotionally rewarding. Last year the Happy Mondays recorded an album of power and grace and their manager, Nathan McGough, demanded the right to investigate altern to the patchwork quilt. No-one at Factory could deny that Pills 'n Thrills deserved total attention at an international level and after a month of meetings, the Monday's management instructed Factory to take them into London/ PolyGram for the world outside SE Asia, Australia, and the US. It meant shitting on some fine people but it had to be done. 
Change is good for you, but where do we all go now? After Nathan's kick up the arse, at least the community I work in is talking and talking urgently; do we streamline our patchwork, keeping our various allies, but converging the interests of one or more UK indies in those markets to get a real grip on the territory?; do we take the A&R power of a coalition of UK indies and take a deal from a multi-national which includes opt outs for indies in favoured nations?; or does one go for single company synergy in the arms of one multi-national, thence splitting a group's ties into three— the UK home base, the US major, and the ROW multiple? And there are variations on even that theme. All that matters is that complacency is in the dumper. Thriving on change? Sounds good to me. 
Antony II Wilson is chairman of Factory Communications. 

NEWS 

Levitt receiver fixes sell-off deadline 
The troubled Levitt Group's entertainment division is up for'sale but unless a deal can be secured within the next few weeks it will fold. Receiver John Alexander, of KPMG Peat Marwick sionalism" McLintock, says: "It will have ment according to be resolved over 1 

few weeks one way or another. If we cannot sell the business it will simply have to cease " The entertainments arm, launched in August to bring some "much-needed profes- manage- director Courtney, is one of the 

few saleable parts of the Levitt Group, adds Alexander. Although eight bidders have shown an interest in the divi- sion, there is no sign of a deal being reached at the moment, he says. Possible buyers include an existing entertainment fi- 

had Courtney, they w ed with the purchase of "any part of the company. The Levitt Group crashed last month with debts of un to £40m. 

IOTP taps TV poll 
Top Of The Pops has underlin- ed its position as the UK's top music programme by trounc- ing all-comers in the Christ- mas TV stakes. The Christmas Day edition was the music show watched by most people during Christ- mas week attracting 7m view- ers more than its closest rival Madonna in Concert, also on BBC1 It was a spectacular victory over Channel Four, which went head-to-head with TOTP with the Lisa Stansfield show All Around The World, yet at- tracted just a twentieth of the 

BBC assistant head of var- iety John Bishop says: "We trumped them: We are delight- ed, This shows Top Of The Pops stands out miles ahead of its competitors. "It also proves the format still stands up, even against competition from Channel Four and ITV, which was also very strong with Torvill And Dean in the same slot." BBC2 also won out over Channel Four with its classi- cal music coverage, claiming top figures of 1.4m with Tchai- kovsky From Leningrad on December 23, compared with 1.1m for C4's top-rated pro- gramme Carmen On Ice. The show even eclipsed the two Nigel Kennedy shows fea- turing the Four Seasons and Bruch's Violin Concerto. The strong performance of classical music backs up both sides' decision to lean heavily on it in their music Christmas schedules with such pro- grammes dominating the low- 

_r end of the top 10. Graham Johnson, media di- rector of DPA Advertising, which handles Sony Music's account, says; "Considering the small nature of its appeal mpared to rock and pop, it did v Intensive seasons of classi- cal music attract higher total audiences than solus pro- gramming because they gener- ate a cumulative promotional effect," he says. 

Channel Four ing editor for music Avri! McRory says: "The two Nigel Kennedy programmes were a bit of a surprise, we were a little disappointed. "But it is a very crowded schedule and the competition is very strong at this time of 
Channel Four's brief is to 

s especially 
BBC DOMINATES CHRISTMAS VIEWING Channel Date Programme Audien 
BBC1 Tue 25 Top Of The Pops 
BBC1 Mon 24 Madonna In Concert 
ITV Sat 22 Chart Show 
BBC1 Sat 22 Eurythmics In Concert 
88C2 Son 23 Tchaikovsky From Leningrad 
Ch4 Tue 24 Carmen On Ice 
BBC2 Sat 22 Tchaikovsky Competition '90 
Ch4 Tue 25 Nigel Kennedy Plays Bruch 
BBC2 Tue 25 Amnesty International Concert 
CM Mon 24 Nigel Kennedy Plays Four Seasons 
BBC2 Thu 27 Hobson's Choice 
BBCI Wed 26 Toto In Concert 
BBC2 Sun 23 Dance Energy 
BBC2 Sat 22 Beethoven Symphonies 
BBC2 Wed 26 Le Nozze Di Figaro 
Ch4 Tue 25 Lisa Stansfield— All Around The Wr 
BBC2 Sun 23 Beethoven Symphonies 
Ch4 Mon 24 Haydn's Creation 
BBC2 Mon 24 LaTraviala 

Oisctronics parts with Olympie 
March 1987 by Francis Wilson 

tale by , Euro Disctronics 
'We have decided that it is in the best interests of both to go our own ways," says Hywel buted Davies, managing director of Recort Disctronics Europe. The deci 

go further in their own to the Soviet fields and this naturally les- IH mfn'r— sens the association that exists between them" he says. Davies declined to put a the UK by Target price on Olympia. "It is very much open to negotiation, whether the buyer wants stock,   

Union's Melodiya catalogue. It now has a catalogue of 236 titles and is distri- 
Olympia was the only CD has brought a outlet for Melodiya world-  i flood of enquiries from com- wide. Now, however, the So- strong world-wide distribution panics both large and small, "I viet Union has its own CD network," he explains have been surprised by the sponse," admits Davies. Olympia was launched 

plant. Davies says the label and the CD manufacturers want to 

City snubs 
Sawyers' 
poster pSea 
Coventry City Council is to continue its hard line policy against illegal flyposting des- pite a plea for leniency by sol- icitors. The council's planning office says it will not hesitate to prosecute — and that means artists as well as record com- 

'Flyposting is an illegal ac- 1 tivity and we view it very seri- ously," says principal plan- S ning officer Bill Hanna. "We are very pleased with | the results of the actions we | have taken in the last months, | because we have seen a real reduction in postering." Although Silva Screen artist I Dave Willetts was cleared of ? flyposting charges, the court decisions are likely to vary 9 from case to case. In the case | of Willetts, his solictor Mich- | ael Bowler pointed out that J artists are often unaware of | flyposting problems. 
Indie band in 
Virgin protest i band Temf 
planning to stage a demon- stration on the steps of Virgin Records next Monday (Jan- 

They will protest at Virgin's decision to go ahead with the launch of a band with the same name on the 10 Records label. It is the only move Temper Temper could make, says Vince Ford, head of their rec- ly Sheer Bravado. "We'v« ford tc an't af- 

the Virgin offices in Harrow Road, London, the band will hand out leaflets to the staff and hold placards. 10 Records managing direc- tor Jeremy Lascalles says he is not worried bv the news. "This publicity is probably the best thing that ever happened to them," he says. pressing worr- it the tr 
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NEWS 

Death puts 
Leppard LP 
in jeopardy 
The future of Def Leppard's next album is in doubt follow- ing the sudden death of guitar- ist SteyeClark. Leppard had just started re- cording the follow up to their 12m selling album Hysteria, when Clark was found dead at his home in Chelsea, London, on the morning of January 8. Singer Joe Elliot says: "We were due to continue recording our new LP, but obviously that isn't going to happen." 

\ t 
w*. 

Cooking boss quits 

Clark: found dead 

Hopes rise for 
Londoii venue 
Threatened London theatre The Astoria could be saved if Westminster Council wins its fight to keep a live venue on the site. Plans to redevelop the near- by Tottenham Court Road underground station following the Kings Cross disaster re- port are being put through it by London Region- 

But, Astoria managing di- rector Brian Mason says: "Even if we do lose out, then Westminster is determined to have another live venue built to replace The Astoria which we will probably have the first option to run."  

Pete Law: rector of troubled "roots" label Cooking Vinyl, has left the company four years after he helped found it. Lawrence says the catalyst for the move was the com- pany's financial problems in the summer which led it to slash the number of staff on its payroll from 12 to four. He denies suggestions of a rift with partner Martin Goldschmidt with whom he launched the label in early 1986. "We are talking quite amic- ably, although I am no longer there on a day-to-day basis," he says. 'The recession has caused a lot of people to take stock of where they are going. 
the only things I'm into and I'd 

Kplore those possi- bilities." Lawrence is the majority shareholder in the £700,000- turnover independent label. He is currently in negotiations with Goldschmidt to sell his 
Goldschmidt says: 'The last year has been really hard on both of us and we felt we need- ed a change. It's just that Pete put his hand up first. It is to- tally amicable." Cooking Vinyl's biggest hit was Michelle Shocked's Texas Campfire Tapes, recorded by Lawrence on a Sony Walk- man. It has since sold around 85,000 copies in the UK, though the label is currently in litigation with the singer. Its other key acts are the Cowboy Junkies and the Oy- 

Band. Lav tains that it was" problems with Rough Trade Distribu- tion last summer which led di- rectly to the label's cashflow shortfall. "We traditionally did quite well on catalogue," he says. "But suddenly for a period of two months, sales of the Cow- boy Junkies went from 1,000 to 100 a month." Goldschmidt says the com- pany is still clearing debts caused by its summer cashflow problem. But he expects the company to resume its release schedule soon, Lawrence will not comment on his plans, but is expected to pursue his interest in dance music. He already runs a club, Crouch End By Night, with DJ Andy Kershaw. 

K~tei sheds old image 
K-tel is being relaunched European Artists & Entertain- ment to rid itself of the com- pany's Seventies TV advertis- ing image. The company has set up its own A&R department and is opening its 40,000 square-foot warehouse — previously used for bulk shipments of TV-ad- vertised products — to begin as an independent distributor. Chairman Ron Winter says the move is part of a major re- structuring of the company and a shift away from its 

traditional compilation leases to develop new talent. The new A&R department is being headed bv Bill Kimber. who resigned as director of Big Wave before Christmas. Three more A&R executives are to be recruited over the next month, says Winter. Negotiations between K-tel and Big Wave about a possible takeover have been aborted. Winter acquired part of the K-tel's UK operation in Sep- tember with its US parent company retaining the video 

merchandising Of the decision to change the company's name, Winter says: "If you think of K-tel, you think of the TV advertising company of the Seventies. Some new artists would not see signing to a TV marketing company as the most credible thing to do." Despite the change, the K- tel brand is not dying, he stresses, and neither is the TV-advertising arm. The two will remain as a label within the new company. 

New title talks business at Midetn 
CANNES: Among the high- lights at the 25th Midem are two seminars hosted by newly- launched world-wide trade pa- per Music Business Interna- tional. MBI's Music In Pictures seminars are titled TV Pro- gramming; What Is The Fu- ture For Music On Television? and Music Video Market: Is 

The Fourth Formal Catching On? Some 285 UK companies are already in France, 32 of those for the first time. The newly-united Germany is similarly strong in presence with 159 companies and Japan has a show of force with 47. As the Gulf Crisis hots up it is still business as usual for 

many countries with the US having 257 companies regis- tered at the start of the show and representatives coming in from the United Arab Emir- ates, Saudi Arabia and Israel, With some 1,150 companies from 53 countries around the world, the number of exhibit- ors is up by around 18 per cent on Midem 1990. 

NEWSFILE 

Sony Music has made marketing manager Rob Stringer A&R director of Columbia, reporting to managing director Tim Bowcn. 
Talks between The Producers Association and the Independent Programme Producers Association over methods of payment for musicians have collapsed. The Musicians' Union had hoped the talks would lead to better pay conditions for musicians used for films and TV programmes. 
The MCPS and manufacturers have reached agreement over a code of practice alter a year of talks. The deal grants manufacturers a waiver against infringement proceedings provided they notify MCPS of details of all pressings and duplication. In the past, such companies could have been liable had their client labels not obtained a 
Former Island PR Rob Partridge and Arista PR Neil Storey have joined to form Partridge & Storey — The Independent Promotion Company, They are joined by Gaylene Martin, also from Island, and accounts include the Bob Marley, Antilles and Mango label's catalogues and The The. They can be contacted on; 081-747 9080. 
Bruce Craigie, former Chrysalis Music general manager, who left the company in November, has joined Go! Discs as head of publishing. 
Castle Communications has relocated all its Putney-based divisions to Chessington, Nick Hill is MD of Castle Vision UK, Paul Hembury becomes MD of Castle Vision International, Ray Jenkins replaces John Howes as head of sales and marketing and Mike Flello is the new MD at Castle Hendring, 

[ntertainment [aw Associates ltd 

Legal and business advice backed up by real record, video, publishing & management company experience. 
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Business Affairs Services provided for independent and major companies. 
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-fir International networl all requirements. 
Rates you can afford V\ bona fide quotation. 

CONTACT JOHN E. GIACOBBI or Helena Gaynor Telephone 081 968 3300 Facsimile 081 968 1702 'Canalof Studio 48 
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MEDIA 

EXPOSURE 

Magazine; Vav, launched in September by IPG Magazines Cover price: £1.50 Editorial profile: Monthly music, film and video title Key Staff: Editor — Roy Carr, Publisher — Andy McDuff Circulation: Vox guaranteed advertisers 65,000 pre-Christmas sales and is expecting to achieve an 85,000 ABC by June. "Traditionally Q is weak in the north and Scotland. We aim to capitalise on that." Nick Taylor, group ad 
Music Policy: Eclectic, but strong on grooves including world beat, and jazz. "People can read about the music they like without having to trudge through loads of records they're not interested in. We're looking to the future but checking the past as well." Roy Carr Typical content: Was (Not Was), The Sundays, The Charlatans, Red Hot And Blue Special Features; Investigative articles, the Vox encyclopaedia of rock, Record .Hun/er pull-out and 20-page album reviews section PR view: "Vox has proved to be a tremendous supporter of BMG Enterprises' releases. Its design and diversity would stimulate any music fan and it's good to see such healthy journalism spreading across the entire spectrum of music and video—past, present, future. The Record Hunter is an important section for us." Val Rooker, head of press and PR, BMG Enterprises Advertising cost per thousand: £30.69 (based on one-off colour page, 65,000 circulation) Ed/ad ratio: Average 35 per cent advertising claimed on minimum issue size of 164 pages Typical ad content: CBS, Virgin, TDK, BMG Video, Tower Records, Budweiser, Canadian Club Buyer's view: "The layout is good and enhances the look of our ads which is very important. They found a niche where they said they would — between NME and Q. It's important when we have artists that fit that niche as well — those too young for Q-, too old /or NME," John Duncombe, account director, DPA Editor's view: "We're four mags in one: features; Record Hunter; reviews; videos: and s. You're ." Roy Carr 

ive-away tapes 

cover sales slump 
As the winners and losers in the Christmas market are counted, it is worth consider- ing one release which reached nearly 300,000 homes within a week. In most cases, it hadn't been near a record shop. The four-track New Kids On The Block cassette went out at the end of November on the cover of Big, EMAP's 141,000- circulation, fortnightly pop and celebrity magazine. For EMAP it meant a sold-out print run of 290,000 and for the band's label, Columbia, it meant some closely-targeted, cost-effective promotion. Cover-mounted cassettes are not a new idea, however. Record Mirror did it as far back as 1983 and giveaway flexidiscs and singles go back even further. But 1990 saw them used even more widely. Columbia, then CBS, ap- proached Big in October, look- ing for something to top up its promotion for the year's sec- ond New Kids album. "We didn't want to be spend- ing a lot of extra money, so we provided the music and Big paid the production costs," ex- plains the label's senior prod- uct manager Terry Felgate. "If 
situation might have been dif- 

A sold-out print run is even more desirable than usual for 

REE 

si the 

as the MCPS calculates its levy on the number of tapes manufactured, not the number sold. Under Scheme AP4, the society charges a penny a track on tapes, three pence on compact discs. Although Columbia picked up the licensing fees for the New Kids tape, this is not al- 
has carried three album- length tapes since its launch in April, pays all costs itself. "Financial control is very 
Select's editor Tony Stewart. "It gives us the ability to pull out if we're not happy. We've been fortunate to get waivers 

Cover-mounting pi 

mg its penny a tracl matically," Each of Select's 
magazine around £60,000, money Stewart believes well spent. The launch issue, with a Phonogram sampler, sold' 100,000 from a 150,000 print run, A 4AD/Mute compilation helped pull the magazine out of the traditional summer sales slump and, in a crowded market, the tapes help Select stand out. "There's a danger of being seen as the magazine given away free with a cassette," ac- knowledges Stewart, "But all we're trying to achieve is maximum distribution and sampling. It's an added incen- tive to slock the magazine for retailers." Select initially considered using compact discs rather than tapes, but rejected the idea because of CD's perceived Q-yuppies image. Research also revealed that only 25 per cent of the target readership had access to a CD player. Free CDs remain the pre- serve of specialist publications whose readers are presumed to be receptive to the format. 

nds of the co 
DMC's Mix Mag put a CD on its December issue with the help of sponsorship from Tech- nics and London radio station Kiss FM. This tested the flexi- bility of MCPS rules as its five maslermixes look excerpts from 32 different tracks. "The applicant for the li- cence can agree a figure with the copyright owner," explains the MCPS's commercial man- ager Graham Churchill. "And the owner always has the right to refuse permission. So it's up to them — we just act as a cen- tral licensing clearing house." But even as CD becomes a preferred format, the humble flexidisc is still successful. Rough Trade Distribution's in- house paper The Catalogue ad- 
the desirability of the fiexi it carries, which, as with other freebies, can feature new art- ists alongside an exclusive track from a big name. Promo tapes and discs in magazines benefit everyone: even if the magazine has the most to gain, the record com- pany has little to lose. A cover- mounted cassette puts new rtisls directly in the hands of the cc a feat m 

TABLOID SURVEY 
Vanilla Ice tops MW's latest survey of pop page and review e tabloid pi 

Completing the lop 10 were Billy Idol, MC Hammer, Ma- donna, Rod Stewart, New Kids I ending Jan- On The Block, Betty Boo uary 3, the US rap star's cover- Jason Donovan, Paul McCart- age included LP reviews and ney and George Michael gossip stories in the News Of Source: Media Shadow fax The World. Daily Mirror. The Survey based on column inches Sport and The Sun. multiplied by circulation. 

MONDAY JANUARY 14 
Snub featuring UK dub O artist Jah Shaka. New series, BBC2: 7.05-7.35pm 
TUESDAY JANUARY 15 
Town And Country 

The Concert featuring The OQuireboys at the Town And Country Club, ITV: 3.10-4.10am (regions 
WEDNESDAY JANUARY 16 
Rapido featuring Talking O Heads, The Las, Gloria Eslefan, Los Lobos, BBC2: 7.40-8.10pm 
Jazz On A Winter's Night O featuring Alberta Hunter, Channel Four; 12.15-1.25am 
America's Top 10, ITV: O 2.40-3.40am (regions vary) 
THURSDAY JANUARY 17 
Classic Documentary l""' '| featuring Marvin Gaye, Radio One: 9-10pm 
Top Of The Pops, BBC1: [ pi 7-7.30pm 
FRIDAY JANUARY 18 
The Great British Music Weekend, live from ™8Eal Wembley, Radio One: time tbc 
The Word. Channel Four: 
a llpm-12am 
SATURDAY JANUARY 19 
Classic Albums featuring I—1 Little Feat's Feats Don't Fail Me, Radio One: 2-3pm 
The Great British Music Radio One: time tbc 
Rhythms Of The World O featuring Chinese rock artist CuiJian, New series. BBC2: 9.40-10.40pm The ITV Chart Show, 
o 11.30am-12.30pm 
SUNDAY JANUARY 20 
The Great British Music i^^i Weekend Radio One: time tbc Star Test featuring Betty OBoo. Channel Four: 11.30am-12pm 
Orchestra, Channel Four: [ ]i[ 8-8.30pm 
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For Further Information 

LIVE 

More gigs, fewer fans 
Too many shows and not enough punters. That was the verdict from a cross-section of UK promoters 1 the traditionally ' Christ a drew ie during a biting ec 

"It's probably the worst that's ever been," says Richard Thomas, who books The Mar- quee Club. "Bands who played four months ago are 30 per cent down this time round. EMF took two-and-a-half weeks to sell out here. Two years ago, it would have taken three 
Yet according to Paul Hutton, director at Metropolis, his company's autumn sched- ule was probably its busiest in five years. "Dates were booked in June and July when people didn't foresee how much business would go down, but that's just the way it goes," he says. "Bands want to tour before Christmas to pick up some easy money, and there'll al- ways be a promoter to put them on." The WME's live advertising has topped six pages a week since September 1990, more than a page up on 1989. In sales executive Giles Cooper's view, the indie-dance move- ment has produced more guitar based and subsequently live-orientated bands, while newer London venues like New Cross' The Venue and Tufnell Park's The Dome have advertised more as they have grown more successful. MCP promoter Stuart Gal- braith in Birmingham be- lieves otherwise, citing not so much a rise in the number of concerts as promoters having to increase their advertising in order to sell tickets. "You can always point to a tour and say it's suffered be- cause of too much competi- 

TUB! 
PI® 

Too many gigs and not enough punters to go round- 
tion," he says, "but what's clear is that it isn't just compe- tition anymore. It's the fact that money is tighter and con- sequently too many shows are after fewer pounds." Promoters do agree that top and bottom level acts have maintained their sales. The devotees of both kinds of artist "will always find ways to buy tickets," says Galbraith. Suf- fering most are those playing the 1,000-1,500 capacity halls. "People might have gone out four times a week to see bands but now it's twice," he says. "The up-and-coming bands have continued to come through, like The Charlatans and Ride, but a new band like Teenage Fan Club should ex- pect to sell out ULU now, but their progress has been held up," adds Hutton. Galbraith argues that it is not enough anymore simply to put out the stock ads. Promot- ers must look for other oppor- tunities such as joint promo- tions with radio stations, ad- vance press editorial, competi- 

tions and sponsorship. "We pride ourselves on using every avenue open to us," he says, Hutton says that the situ- ation is now easing after the Christmas slump, but he fears that the market may have changed for good. "Promoters, agents and clubs will all be more cautious next autumn. The same way bands have been shown their true worth, it's shown the rest of us that a time has come when you can't keep putting on bands so regularly. I just hope it won't be an ongoing thing." But whatever the short- term problems. Mean Fiddler promoter David Phillips re- mains optimistic. "If you have the right band, people will go out and see it," he says. "Audi- ences are down because the 

Martin Aston 

ROUND-UP 

With less than one month's selling time, next week's Great British Music Weekend at The Wembley Arena looks to be a success for promoter Tim Parsons of MCP. 36,000 tickets have been sold for the event, an achievement concert press officer, Bernard Doherty, attributes to the substantial push Radio One has given to the Brits-inspired spectacular .,. Promoter Barry dayman has topped the list for the highest grossing shows at The Wembley Arena during 1990. The series of Prince concerts beat Mel Bush's Cliff Richard 

concerts into second place, with Marshall Arts taking third and fourth positions for its Paul McCartney and Tina Turner shows. Alec Leslie took fifth place for Billy Joel ... Meanwhile, The Wembley Arena is claiming to be "the busiest venue of its kind in the world". During last year it had 2X6 "live" days, featuring 151 concerts, and attracting 8m visitors, compared with 2 m four years ago... Sign of the times one: Donny Osmond is to play a one-off night at the Marquee on January 29, his first UK concert for more than two years ,,. Sign of the times two: The BBC Philharmonic is promoting its Manchester Free Trade Hall concerts under the banner New Ear Sales: Extraordinary Value Live Orchestral Music, Flogging tickets at "from 

£2.50", the concerts are being presented in brasher style, more in keeping with 
Asgard is promoting Tanita Tikaram's March concerts. Taking in 16 dates, the tour starts in Cork on March 1 and concludes at the Brighton Dome on March 23. Asgard is also promoting Robert Cray's January tour. The dates, including four nights at London's Hammersmith Odeon, feature the Robert Cray Band with The Memphis Horns, plus Texan artist, Joe Ely ... SJM and Metropolis Music are promoting Jesus Jones' February tour in support of the bands' new album, Doubt. The tour concludes at London's Town And Country Club on February 26 and 27 and support is Soho. 
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