
4 Island life 
More staff in as Island takes shape 

j What If? MW datafile Swan song 

music week 
The Business Magazine for the Music Industry 26 JANUARY 1991 £2.25 

Iraqi war sparks mass 

withdrawal from Midem 
The Gulf war has sparked a mass withdrawal from Midem 91 over fears of terrorist at- tacks by the Iraqis. But hundreds of American industry executives have been labelled "spineless" for spark- 

The dual fear of flying to the event in Cannes and the close "proximity" of the area to the war zone have prompted US company bosses to order ma- jors such as BMG. EMI and Warner Chappell to stay at 
Other major record compan- ies, publishers and many inde- pendents have also followed suit because the people they wanted to meet will not be 
Some delegates have char- tered planes to Cannes to avoid travelling on scheduled 

MIDEM N0-SH0WS: — COMPANIES WHO HAVE PULLED OUT 
Record Companies Publishing companies BMG EMI MCA Warner Chappell 

Chrysalis Rondor Music 

EMI MCA WEA 
Chrysalis Go! Discs 

flights. Small publishers will be hardest hit, says Peter Dadswell, secretary of the Mu- sic Publishers' Association. "The Americans are being a bit over-sensitive," he says. "It will be very quiet and that is bound to affect the smaller companies who have paid a lot of money to go." Mingles Music boss David Mindel adds; "It is the Ameri- 

cans who are in the Gulf, yet they are running scared. They're just a bunch of spine- 
Warner Chappell was plan- ning to send 100 delegates, says managing director Robin Godfrey-Cass. He adds: "We couldn't jeopardise the safety of our staff. Besides, we wouldn't be able to focus on deals because of the war." BMG Music Publishing In- 

ternational president Diana Graham adds that although the company is not being offi- cially represented, some of the staff will be in Cannes, A handful of the other companies which have pulled out are planning to follow suit. A Record Industry Associ- ation of America spokesperson says many US companies have banned overseas flights during the conflict. Midem president Xavier Roy vows to carry on, come what may. "We regret the ab- sence of the Americans, but there are plenty more people to do business with." Security ■ has been stepped up, he says, and certain events have been cancelled. Bananarama and Albert Collins are both understood to have pulled out of gigs. 

Big Wave 
goes down 
Big Wave Records has gone into" receivership because of rising debts. A company insider told Mu- sic Week "Big Wave is no more", and it is understood that receivers are now inspect- ing the company's accounts. The extent of its debts are not known, but it is expected that a fuller picture will be provid- ed by the receivers in the middle of March. Directors Bill Kimber and Tony Calder left_the company before Christmas. Remaining directors Colin Ashby and Jimmy Coote are attempting to save Big Wave's sister com- pany Trax Records. Trax managing director CoUn Ashby adds: "Trax is part of the same group as Big Wave, but we are now trying to re-fund it and extricate it from the group." A further an- nouncement is due within the next few days. In September Big Wave said it had ridden out its problems and looked forward to "a positive future". 

Rows break out over 

BPI classical event 
The BPI looks certain to go ahead with a new classical awards event. But committee rows have raised doubts as to whether it will take place this year, writes Nicolas Soames. The date and place — Nov 18, The Dorchester — have been fixed but a firm go-ahead on both the principles and the general format awaits the next BPI council meeting on Jan- uary 30. Already there has been con- siderable disagreement on the format within the sub-commit- tee set up by the BPI last year to prepare the proposals. Jonathan Morrish, director of corporate PR at Sony Music Entertainment and chairman of the classical awards com- mittee, denies rumours of his resignation and that the com- mittee has been disbanded. He also denies speculation 

that there is a serious rift be- tween himself and other mem- bers of the committee which includes representatives from Sony Classical, EMI Records (Classical), Warner Classics, PolyGram Classics and Coni- fer Records. "There has been a healthy exchange of views but I have not resigned," says Morrish. However, other members from the classical industry say there was a "culture gap" within the committee. There were also reports of a serious disagreement over the nature of the presentation and guest speakers. In addition to the time and place, the principle of having awards for both artistic and commercial achievements has largely been agreed. "Everyone is keen to make this work," says Peter Russell of PolyGram Classics. 

Big two swop 
in publishing 
market share 
Warner Chappell has snatched back the title of top publishing company by increasing its market share in the final quarter of 1990. The company pushed EMI back into second place as its individual market share went up from 12.1 per cent in the last quarter, to reach 19.8 per cent from October to Decem- ber. EMI's share fell from 14.8 per cent to 14,3 per cent. Although EMI's corporate performance went up from 15.2 per cent to 16.1 per cent, Warner Chappell maintained its position on top, lifted slightly from a 20.1 per cent share to 20.2 per cent for the final quarter. • Full details next week. Record company shares, see page 12. 
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Post Office delivers Brits deal 
Millions of homes across the world will be on the receiving end of a special Brits Awards promotion this year. The BP1 and The Royal Mail have agreed on a unique franking stamp with the mess- age "The Magic of British Mu- sic — The Brits 1991" which will be seen on 300m letters during the week before the 

MAGIC o.q. 
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THE BRITS 1991 
that is not already franked will carry the special message. It is the first time the BPI has done such a promotion. Awards committee chair- 

man and Sony Music Enter- tainment chairman Paul Rus- sell says: "We are delighted that the Post Office has grant- ed us this special promotional facility. "It emphasises once again the outstanding contribution the record industry makes to the UK economy," he says. Meanwhile, the British As- sociation of Record Dealers and the Brits Awards are joining forces to launch the 

first nationwide window dis- play campaign to promote the 
The promotion will ensure that the Brits message is seen in 2,000 shops throughout the UK. Also, former Top Of The Pops and BAFTA Awards pro- ducer Michael Hurll has been confirmed as director of the 1991 Brits Awards on Febru- ary 10 at London's Dominion Theatre. 

Smith quits 
East West Another key promotions posi- tion is up for grabs this week with John Smith leaving East West. Smith, who was TV promo- , tions manager, is joining EMI Records to head its promotions 

"It is with great regret that John is leaving after 17 years with the company," says East West MD Max Hole. "But we wish him the best of luck in his new position." From February, Smith will be leading a team of five at EMI, reporting directly to EMI/EMI USA divisional MD Clive Swan and marketing di- rector Mike Andrews. EMI first approached Smith in December. East West has yet to find his successor. Virgin is also still looking for a replacement for its head of promotions Nick Godwyn, who joined RCA last month. 

Branson bid 
a success 
Richard Branson's ambitious plan to cross the Pacific Ocean by hot air balloon made it to dry land last Thursday despite fears of an unscheduled splashdown. Branson and co-pilot Per Lindstrand successfully flew 6,700 miles from Japan to Canada in about 39 hours. But the trip was not without its problems. Only 18 hours after lift off it looked as if the whole adventure would have to be called off as the Virgin Otsuka Pacific Flyer ran into fuel supply difficulties. However, the weather was on the crew's side. After send- ing out an SOS saying the bal- loon would have to ditch in the sea, the crew then discovered that the Gulf Stream winds 
allow them to continue the flight. The crew has broken its own 1987 world distance record for hot air balloons. 
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China goes solo as 

FoSydor link ends 
China Records is going it alone following the end of its three- year licensing deal with Poly- Gram subsidiary Polydor. China founder and ex-A&M chief Derek Green says the company is now at a stage where it can capitalise on its own merits and fully support itself. China Records was set up in 1985 when Green left A&M and struck a licensing deal with Chrysalis before linking up with Polydor in 1988. "I was never looking beyond a three-year deal with A&M. The intention, in the long run, was to go the same way as Chrysalis, A&M and Virgin 

did — out on our own," says 
"We wanted to take a licence until we thought we were strong enough to do it our- selves and that is how it is now," he says, adding that he had no quarrel with Polydor's 
Green was hoping to secure an international distribution deal at Midem and is in the process of negotiating a UK deal. He also plans to add to his staff which currently numbers seven. Forthcoming releases include albums by Green On Red, Labi Siffre and Cheap And Nasty. 

■ 

Green: strong enough 

Black humour of 

brave Gulf troops 
British troops in the Gulf tuning in to armed forces' radio are relying on a black sense of humour to keep their spirits up. Radio bosses reveal the most popular record requested by the troops is Eve Of The War by Jeff Wayne. It is a way of "winding up" their colleagues and relieving tension while waiting for ac- tion, says the British Forces Broadcasting Service's head of music Charles Foster. "They do request a lot of wind-up records," he says. "It's basically just a joke with the rest of their mates in the unit." Other favourites are the om- inously titled Stairway To Heaven and John Lennon's peace anthem Imagine. The tracks scored highly in the troops' Top 100 favourite records which was recently 

aired on the Gulf station, bas- ed in A1 Jubahl and broadcast- ing to more than 10,000 troops. Also topping the chart is the Righteous Brothers' Unchain- ed Melody, Miss You Like Crazy by Natalie Cole and Queen's Bohemian Rhapsody. Although the chart is domi- nated by oldies, the troops are still keeping in touch with the newest releases, adds Foster. "New stuff is getting through all the time," he says. "They are probably getting exactly the same as any sta- tion elsewhere." Together with the consign- ment of 20,000 cassette tapes sent to the Gulf by 20 BPI members just before Christ- mas, the station is providing a vital service in keeping up the troops' spirits, adds a Ministry of Defence spokesperson. 

Music Week 
deadline 
Record company marketing departments are taking a criti- cal look at their 1990 output as the deadline approaches for three key Music Week awards. Entries for Best Sleeve De- sign, Best Press Ad and the prestigious Marketing Award are all due in by February 1. Circa won Best Sleeve last year for Neneh Cherry's Raw Like Sushi. WEA's Tony McGuinness won the Market- ing Award for Simply Red. This year the two press ad categories have been combin- ed. But last year WEA won Best Consumer Press Ad for The Pogues' Peace And Love and independent retailer Andy's Records won Best Ad in Music Week. Further information on the awards and tickets, priced £95 (including VAT), are available from EMS Associates, 15 Soho Square, London W1V 5FB. Tel: 071 437 3665. Fax: 071 287 9223. 

Angry faxes and letters deluged the Music Week office late last week as the scale of cancellations at Midem became apparent. Smaller companies, in particular, were furious at the action of many major corporations in pulling out of the event. While Warner Chappell can certainly afford cancellation fees, many one- and two-man operations simply cannot. Of course the decision whether to attend or not has to be a personal choice. Perhaps some people were genuinely worried about their staffs safety. But it is hard not to sympathise with the likes of David Mindel of Mingles Music who slammed those who withdrew as "spineless 
Just a few weeks ago, the British music industry was rightly backing the war effort with a generous gift of 20,000 cassettes to our troops in the Gulf. Caving in to a supposed terrorist threat to Midem is hardly consistent with that. One hopes our troops have a bit more gumption. 

This week's feature on the Death of the Song highlights the curious reluctance of the UK record industry to invest in proven MOR talents like Shirley Bassey and Johnny Mathis. The reason? The rise and rise of the singer- songwriter. The emphasis on multi-talented artists has of course served the industry well since the Sixties. Such an arrangement is clearly more efficient in time and money than constantly having to match singer and song. But it is equally clear that there are many strong songwriters who are weak performers and vice versa. A deliberate policy of ignoring great voice-merely on the basis that their owners do not write their own songs seems to be a bizarre squandering of opportunity. 
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10-Smr CD is launched 
A new 10-hour CD capable of playing 150 tracks is being launched by RedilTusion. Rediffusion Music brand manager Alan Hall says the system is smaller and neater than the standard CD jukebox. He says that as the system has just one disc, it "negates the problems of security with having many CDs on one site" and saves on having to restock all the time. 

The system uses CD-ROM technology and Adaptive Pulse Code Modulati 
afford high technology CD jukeboxes. But it is poorly presented -- - - ruise uoae moaumuun — a — — - - 0 . , different sampling technique jukebox," says Keith bmith, | iventional CDs. chief of music sales at rival Deith Leisure which handles Wurlitzer's UK distribution. The Revolution RM3 disc player is priced £975 or can be hired for £39.50 per month, with the rental of the 150 track CD costing a further £30 per month. 

that of However, Revolution CDi has been described as "unat- tractive to jukebox users" and only marginally cheaper than existing CD jukeboxes. "The concept is marvellous 
sible for publicans not able to 

Island shapes up 

Our resolution as an industry in 1991 should be to give more support to the breaking of new talent. We saw the album charts full of best of and greatest hits packages at the end of 1990, but how do we make these up in the future if we're not developing long-term artists? There are a frightening number of artists who do not seem to last the course at present. Record companies invest massive amounts in signing new acts, but there are very few reasonable deals which make it possible to build any long-term futures. We really need the support of the media and retailers to allow these "baby" acts to become major players. 
Most of the current crop of major acts took years to reach their current positions and got there because they were given time to develop. Nowadays many record companies are recycling established artists rather than signing and developing new talent. But a quick telephone call to any of the major or independent record companies would give you a string of names encompassing many different musical styles bidding to be the superstars of the future. There is major talent in Britain, a country which has brought so much popular music to the world, and yet, we in the UK have only one video programme on network TV and very few music programmes. We have a music press which builds up groups and a series of national inkies which seem to go out of their way to destroy them overnight. I'm not putting down the already established acts we have in the UK, but let's have more "new" stars in '91. It's exciting to see a group like The Farm break through after working out of Liverpool for many years. Let's be positive and support our 
Paul Conroy is president of Chrysalis International. 

Island Records is hiring four new staff as part of restructur- ing by, managing director Marc Marot, but is losing its 
The recruits will fill posts left vacant by resignations and departures before Christmas as well as stepping into newly- created positions. Former RCA Records senior product manager Paul McGarvey comes in as head of marketing, replacing Alan McBlain who left in November last year. Ian Moss, formerly of law- years, John Kennedy, joins the company as director of legal and business affairs, bringing the position in-house after three years of using an outside 

^The^new A&R co-ordinator to replace Kathy Eykelenboora, who also left be- fore Christmas, is Joanne Turner who held the same post at CBS. Hannah Morrow leaves the Circa marketing department to become Island's new senior product manager. Along with these appoint- ments, Pier Sanarawira has been promoted from market- ing assistant to product man- ager and Paul Morley takes on a full-time role as marketing consultant. Meanwhile, Island head of 

The classical industry has suf- fered its second major shake up this month with Peter Battershill resigning as gen- eral manager of BMG Classics, writes Nicolas Soames. But unlike the departure of Stefan Bown from a similar position at EMI last week (MW, Jan 19), Battershill took the decision to leave himself. "It was an independent deci- sion — 1 was under no pres- sure from BMG," he says. Battershill is to become a consultant within the classical 

promotion Johnny Davis is leaving after two years be- cause of ill health, Marot says he is aiming to build a stronger team. 'The appointment of Ian Moss was made because we are going to be making a lot more high profile, dynamic deal- 

business and is to help set up a new label. His place will be taken by press officer Michael Deacon. Deacon, 38, will continue to run the company's press office, and a product manager will be appointed — a similar ar- rangement to Terri Robson's at Decca last year. "My most immediate con- cern is to increase the profile of our artists," Deacon says. "But I also want to consolidate our position in the market- place which I feel should be 

making in-house," he says. "We needed somebody young enough and interested enough in music to almost be part of the A&R team, "With many of these ap- pointments, I went for people 
flair," says Marot. 

better reflected, especially in the charts," he says. Meanwhile, Stefan Bown says he is definitely leaving EMI Records after losing his job as classical general manager. "I have lived and breathed EMI for 16 years but 1 think it is time to change," he says. Bown says he is now con- sidering job opportunities not only in the classical records field but also music management and orchestral management. 

Creditors' 
debt hopes 
dashed 
Levitt Entertainment's re- ceiver has told creditors they stand little chance of recover- ing money lost when the artist management company's par- ent crashed last month. The Levitt Group collapsed in December just four months after the launch of its enter- tainment division. Receiver John Alexander, of KPMG Peat Marwick McLintock, says the com- pany's collapse was caused by the debts of its financial ser- vices subsidiary. The entertainment division owes money to "literally just two or three" people, he says. "There is one client who was just owed his share of an en- gagement fee which hadn't gone through the system." says Alexander. He refuses to name the client, but says it is not Glen Goldsmith, the RCA artist who was the division's first big name signing. The rest of the money is owed to the division's employees. The entertainment divi- sion's future is still in doubt, although eight bidders have shown an interest in buying the company, says Alexander. 
Firth reonited 
with Diamond 
hits cataSogye 
BMG Music Publishing has signed a long-term deal with singer-songwriter Neil Dia- 

The contract, which covers all territories outside the US, was signed after four months of negotiation and reunites Diamond with BMG Interna- tional president Nick Firth. Diamond's publishing rights were handled by Chappell Mu- sic Publishing where Firth was president before leaving in 1985. After the Chappell deal, Diamond reverted to EMI Mu- sic Publishing before signing for BMG, effective from Jan- uary 1. Firth says: "We knew that his deal with EMI was coming up for renewal and were very interested." The agreement covers copy- rights to classics such as I'm A Believer, Sweet Caroline and Song Sung Blue which are all contained in Diamond's own publishing companies. Firth says: "It is a big deal by publishing standards and will make a significant contri- bution to BMG's evergrowing international catalogue." 

Classics head quits 
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NEWSFILE NEWS 

Charly blow 
to vinyl fans 
Back catalogue specialist Charly has ditched vinyl from three quarters of the product in its 1991 catalogue. The move is one of the most dramatic examples yet of the decline of vinyl. It is all the more surprising since the col- lectors targeted by reissues labels like Charly have been thought to be the most en- thusiastic about vinyl. Charly says a combination of market trends and a stream- lining of costs has led to the decision. But it admits it has received petitions from record 

K-teS legal threat 
K-Tel International is points of the contract, particu- the record label, threatening to sue the newly larly over the use of the Winter, chairman of Euro- re-named European Artists & name," says president Mickey pean Artists & Entertain- Entertainment ■— the com- Elfenbein. ment, admits that much of pany it sold to Ron Winter last "We have served Winter's what K-Tel is claiming is cor- year. company with notices of breach rect but insists his company is It claims Winter has broken concerning the sale, and liti- not in breach of contract, several agreements made with gation is likely to follow," "The dispute exists from the the deal and is angered by his "In the sale, K-Tel Interna- point of view of material dif- comments about the re-titling tional Inc retained the exclus- ferences found within the com- of the K-Tel operation. ive right to use the K-Tel pany at the time of the sale," "When we sold Winter the name for our newly restructur- he comments. "We will pursue company he was obliged to do ed UK company." the matter." certain things, pay us certain He says Winter has no right Winter bought K-Tel UK, monies and change the name to sub-license K-Tel's master excluding the video division, from K-Tel UK. He has catalogue and can only use the from its US-based parent last breached a number of material K-Tel brand in dealings with September. 

leases on the format. "A sector of the specialist market would like to keep vi- nyl, but we can't afford to keep supplying it to a demand that Rondor boss looks east 
isn t viable," a spokesman says. Now a massive 73 per cent of Charly's catalogue is avail- able only on CD, with just 13 per cent on all formats and 14 per cent on CD and cassette. "It is feasible that we might follow Ace Records and do some vinyl releases in special instances," says the spokes- 
""We are still doing some now, but it is questionable whether we would keep this on 

Kondor Music has appointed Stuart Hornall as senior vice president of its international division to spearhead a push into Eastern Europe. Hornall will take on the new post while continuing as man- aging director of the London office, which he has led for six 
Rondor president Lance Fre- ed says: "We're absolutely committed to having the finest publishing organisation in Europe and Stuart Hornall is 

fl ^ ® 

fAB 
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Hornall says: You only have to look at what has hap- pened in Germany to realise there is a possibility of a much bigger European market. "When the wall came down there was hardly any vinyl in the country," he says. Hornall believes he will be able to cope with the extra workload caused by retaining his position as London manag- ing director. Rondor, which holds pub- lishing rights for Dire Straits, 
® Last week, only 15 per cent of all album sales were on vi- nyl, 38 per cent were on CD and 47 per cent on cassette. 

the right man to help us achieve that goal." The company's plans hinge on an expansion into former Eastern bloc countries, says 

Hornall: dual role 
Hornall, vice president of its European A&R operation be- fore the appointment. 

Chris De Burgh and Bryan Adams, began operating as an independent company when its former parent, A&M was sold to Polydor last year. 

Classical 
Most large music stores are failing to adequately support and service classical music, ac- cording to a new survey. But the report in Opera Now magazine also shows that more than 80 per cent of those polled rated local specialist shops highly. Among the multiples only HMV's flagship store in Lon- 

buyers 'favour specialist shops 
don's Oxford Street received from W H Smith, Woolworths by 26 per cent of those readers praise for its in-store policies. and Our Price, In Boots, the who compared the best and Tower Records in Piccadilly assistants were described as worst shops in their areas," Circus was severely criticised "more helpful", but the stock says the report. — one reader complained that was small. This contrasts sharpely with assistants "barked" at him. The readers poll covered 40 the attention given by some 'This was the most discour- shops nationwide and it was local shops. The owner of teous treatment I have ever re- the classical specialists who Music Centre, Billericay, ceived in a shop," he said. came out on top. Essex, was known to deliver There was a widespread dis- "The larger multiple stores CDs and tapes to his cus- satisfaction with the service were singled out for criticism tomers' homes. 

Polydor is launching a series of two-for-one CD and cassette packs on Jan 28 to help combat the consumer spending slump. The first three titles in the Back To Back range feature Lloyd Cole, Orange Juice and The Who. 
Islands Records is to commemorate the tenth anniversary of the death of Bob Marley with the release of a new album titled Talkin' Blues on the Tuff Gong label on Feb 4. It comprises rare tracks from The Waiters' early career and excerpts from an interview with Marley in 1975. 
MTV Europe's Peter Einstein has been promoted to marketing and network development director, taking charge of the newly set up marketing department. Einstein will also be responsible for all network sales and distribution in Europe. 
Nominations for the Ivor Novello Awards must be with BASCA by Friday Jan 25. The awards, run by BASCA and sponsored by PRS, will be presented at a luncheon on May 2 at the Grosvenor House Hotel, 
UK songwriter and record producer Bob Carter has died of Pancreuitis aged 38. Carter was best known for his production of the first two Linx albums and his involvement in the debut Junior album and the launch Wham! single Wham Rap. 
World Dance Records chief Morgan Khan is setting up a London-based dance music seminar. He hopes the event will take place in either October or November and will include label showcases, club nights and radio tie-ins. Khan plans to run follow-up seminars in Amsterdam and Frankfurt over the next two 
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Top of the shops 
The beginning of edch year is the best time 
to take stock and reflect exactly 
how your store is perceived 

I by your customers 
and its relative position in to- 

days high street. Does it attract custom- 
ers, motivate them to browse in greater 
detail and, ultimately, spend more money? 

^wnrmt 

Lift merchandising systems are relentless 
and steadfast in pursuit of their objec- 

tive: Extended product 
browsing, increased 
stock-turn and greater 

profit. In the current climate the key to 
success is sales generation and customer 
loyalty. Can you afford to be without Lift? 
UFT(UK) Ltd., Triangle Business Park, Wendover T>T Road, Stoke Mandeville, Bucks HP22 5BL, ****» <*i ® Tel.: 0296/6151 51, Fax: 0296/612865. Systems With future. 

TALENT 

MCA says 'yes' to If? 
When If? served their indie label apprenticeship, it was shorter than most. The trio's debut single, Saturday's Angels, was released on Brainiak Records in October but was withdrawn after just one week when all concerned realised they had a potential hit on their hands, "Gary Davies started play- ing it, and the general reaction was so good that we realised the song could make the Top 20, but we were not going to get it there ourselves," ex- plains vocalist Paul Wells. Brainiak MD Lynda Jamie- son took the track around the majors and Adrian Sykes at MCA snapped it up. "I had heard the song on a specialist show," he says. "It really stood out but I had not caught on to exactly what it was. Then Lynda turned up with it and we clinched the 

Re-released last week, Sat- urday's Angels is built around a pounding beat with lyrics and vocals which bring to mind a bolder version of Scritti Politti. The generous input of guitar and effects pedals, meanwhile, will guarantee them an indie-dance tag. Sykes admits that he sees 11? fitting into the Happy Mon- days/Farm market, but there's a fundamental difterence in the MCA band's approach. Rather than being a guitar- based outfit depending on such producers as Oakenfold or Weatherall to provide the dance element. If? have their roots in the clubs and have produced and remixed the 

r to launch If? 
Brain trips to Icelan m McCluskey is involved in running one of London's hipper nightclubs, the Brain, His input embraces the offshoot Brainiak label which, as well as providing the initial outlet for Saturday's Angels, has recently released a compilation of live dance tracks recorded at the Brain. His connections also put If? on both of the widely-publicised 

The group are now recording their second MCA single, On A Day Like This. Judging by their live performances, it should be even stronger than Saturday's Angels. An LP is expected to follow. In the meantime MCA is mak- ing the most of the group's tal- ents by asking them to remix the new Slam Slam single. Andy Beevers 

THE EAR 
MW's Talent Tipsheet 

LONDON B-side, also rates as an effec- ————  tive. atmospheric guitar song. 
^ n a r Contact: Chi-is Conklin A Deptford-based five piece Tel: 081 964 0125 that will soon make a big im- pact on the London gig circuit, WILD Shiny Set have a live vitality This five-piece have the wind- to eclipse most other hopefuls, swept hair, the The mix of ultra snappy guitar " " pop and Jude Owen's sassy vo- cal delivery is worth sampling. Songwise, Wah "H " " For Me impress rangement of Wild Thinf Contact: Jude Owen Tel: 081 314 5056/081 692 3473 Br^ Njghrfor^^Mai- 
THE WAITING SOUND ^ ^ 

songbird Ma^e- Energy-Vent label is instantly Tel: 081 691 0499 likeable, with punchy rhythm guitar and neat psychedelic lead. Singer Wayne Kennedy's 

ripped jeans and (most import- antly) the same ear for a tune 
Songwise, Wah Wah and Fall ftfright^ackhTg^S For Me imnress as does an ar- o,. sure lo ^ sunning ^ 

letchworth Julian Cope's but HENRY AND ME the overaU sound is more in key Appalling production values with Ride and My Bloody Val- make a thorough appraisal of entme. Astounding, the slower this tape impossible but this 

five-piece's songs hold more than the bones of potential. Average Guy is the strongest track with its hints of The Smiths and Kinks, while Can They Do It Well? manages to recall such diverse talents as Kevin Coyne and The Mono- chrome Set. Check them out, but give them some money to make a proper demo. Contact: Ronan Whyte Tel: 0462 672751 
DUNFERMUNE THE BIG EASY Many northern bands adopt an American-style musical stance and The Big Easy are no ex- ception. Vocalist Mark Stronge has a soulful rock lar- ynx and the remaining four band members summon up a fair bit of energy behind him. Worth catching live. Contact: Eddie Connaghan Tel: 0831 175160 
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THE LEGEND LIVES ONI 

A NEW ERA FOR AN 

OLD LABEL 

THE VEE-JAY CATALOG was licensed by Vee-Jay International Music Inc, to 
CHARLY RECORDS LTD, CHARLY HOLDINGS INC, and CHARLY INTERNATIONAL 
APS. The license to the CHARLY companies, including any sub-licenses which 
they may have made, has ended, and has not been renewed. 

AN ANNOUNCEMENT WILL BE FORTHCOMING AS TO THE NEW LICENSEES 

Any unauthorized use by anyone will be vigorously prosecuted 

FOR INFORMATION - CONTACT 
ROCKWOOD MUSIC GROUP, INC 

200 W. Madison St 
Chicago, Illinois 60606 

ATTN; ED BURJEK 
Telephone; (312) 750-8458 

Fax; (312) 750-8545 
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XNO 

GOT IT TOCE' 
THE DINO MUSIC ORGANISATION IN 
EUROPE, SPECIALISED MM TV- 
MARKETING, IS GROWING FAST. 

PROUD OF OUR PAST AND CONFIDENT OF 
OUR FUTURE WE INVITE YOU TO PRESENT 
US YOUR PRODUCTIONS AND 
CATALOGUES FOR EUROPEAN SALES AND 
MARKETING. 

IF YOUR PRODUCT IS ^S GOOD AS OUR 
ORGANISATION, WE WILL BE., 

"YOUR PARTNER FOR THE '908 
...AND BEYOND" 

CONTACT US: STAND NO. 22.16 AND 02.24 

DINO MUSIC B.V. HIIVERSUM THE NETHERLANDS DISTRIBUTED BY: C.N.R. B.V. 
DINO MUSIC BELGIUM BRUSSELS BELGIUM DISTRIBUTED BY: C.N.R. BELGIUM DINO MUSIC GES. MBH VIENNA AUSTRIA DISTRIBUTED BY: EMI DINO MUSIC A.G. ZURICH SWITZERLAND DISTRIBUTED BY: EMI 
LONDON UNITED KINGDOM DISTRIBUTED BY: POLYGRAM 

DINO MUSIC S.A.R.U PARIS FRANCE DISTRIBUTED BY: CARRERE DISQUES DINO MUSIC GMBH KRONBERG WEST-GERMANY DISTRIBUTED BY: WEA/TELDEC DINO MUSIC S.A. BARCELONA SPAIN DISTRIBUTED BY: CB S. THERE ARE ALSO DINO- COMPANIES IN AUSTRALIA CANADA 
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Welcome Willk 

One of the mo s t 
classical 
The catalogue contains masterpieces of world famous orchestras, conductors and singers. 
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i o o $ c a t a I o g u e s o f 
v a i I a blew or I d wide * 

ERA ^IMPLY.THE BEST - AlP. GREAT I 'All AN OPERAS 

|   _ 
FROM CARUSO TO P A/V A R 0 T T I 

E 

COVERING ALL MAJOR WORKS OF BAROQUE MUSIC 

If you wish to have more informations we would be pleased 
t. welcome you atCHHlEHEmD 

Distribution inltalyand Eastern territories through FONIT CETRA 


