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Industry slams hype smear 
The record industry is united in its dismissal of a news- paper "expose" alleging chart hyping. Music Week enquiries have 
© The shop in question had been blacked by some record 
risk ® Gallup no longer used in- formation from the shop's com- puter because of previous "un- usual sales patterns" © The single, Sadness, by Enigma which the article claims was hyped into the charts was already in the Top 10 and could not have been af- fected. The Sun claimed sales reps gave product to Music Sounds in Dunstable at reduced prices or free in return for the store logging non-existent sales on its Gallup computer. A statement from GIN chief executive Adrian Wistreich says: "Sales figures from the store referred to in the Sun ar- 

ticle have not been used in chart compilation for several months, after Gallup's own se- curity check revealed unusual sales patterns." Shop co-owner Alan Battle claimed in the story that he was "forced into taking free products in order to survive in this business". In reality, Music Sounds was on a number of record com- pany "stop lists" which meant it could no longer buy product. John Pearson, sales man- ager at Island — which is dis- tributed by PolyGram — says Music Sounds was on the com- pany's stop list, but the com- pany still supplies it with pro- motional product. "A lot of shops get into fi- nancial difficulty and we take the view that they may get back into credit and come off the stop list," he says. Battle, the retailer at the centre of the storm, refuses to confirm that record companies will not supply him on credit. 
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"That's an impertinent ques- tion," he says. Virgin managing director Jon Webster whose Enigma single was at the centre of the Sun allegations says he is sceptical of the paper's story. "I won't be launching my own investigation until I re- ceive a copy of the tape that the Sun reporter made," he 

says, "but so far the paper has been unwilling to provide me with it. In the absence of com- plete evidence, the situation is on hold." Gallup chart manager J[ohn Pinder says: "We investigated the shop in question and none of the allegations stand up. Our v s that it tremely flimsy article." 

THE INDUSTRY 
REPLIES 

"This company sells rec- ords, it doesn't give them away." — Pinnacle. 
"The story is a good laugh. They've missed the point." — Rough Trade. 
"We are making no com- ment." — WEA. 
"We believe in the integ- rity of the Gallup chart." — PolyGram. 
"Our view is that it is an extremely flimsy article." — Gallup. 
"The tabloids have always found the charts good copy, but we have faith in Gallup and CIN."-BARD. 

Strong British showing 
saves the day at Midem 
Midem '91 is being dubbed : success despite a 21 per cent drop in the number of del- egates attending. By noon on Wednesday, 6,475 delegates were at the event in Cannes — compared with 8,200 in 1990. As a result of the Gulf War, only 331 US delegates turned up — a drop of 60 per cent on the previous year. The Japanese contingent was also noticeably small- 

But the UK representation was maintained with a slight drop to 970 delegates. Of 408 stands sited at the Palais Hall, 30 were shut or unoccupied. Midem chief executive Xav- ier Roy says plans to celebrate the twenty-fifth anniversary of the event had taken a 
"It was not quite the Midem we dreamed of, and for which 

we prepared, but it has still played its role as an interna- tional market place," says .Roy. He confirms that there had been doubts earlier in the week as to whether to go ahead with the event but that business had been good for those who did attend. Meanwhile, police are inves- tigating the source of product seized from the Patricia Rec- ords stand. Following raids in previous years at a number of stalls, the police were continuing their search for allegedly pirate re- cordings. This latest raid is under- stood to relate to a case opened in December 1989 when recordings by the Beatles, the Rolling Stones and Simon and Garfunkel 
• See Midem news pages 4/5. Comment page 3. 

BBC denies 
songs ban 
BBC Radio is denying claims it has "banned" a list of 60 rec- ords because of the Gulf War. Tracks such as Cutting Crew's I Just Died In Your Arms, and Big Country's Fields Of Fire are at the centre of the row. But the BBC says the rec- ords are merely included on a list of "sensitive" tracks which local radio programmers have been told to be aware of. A spokesperson for BBC's lo- cal radio network says: 'The lyrics might not necessarily be about war, but if they were played after a bulletin which announced a tragedy, it could be offensive." Radio One has no such list because producers consider such issues, she adds. The Radio Authority has also left the issue up to each ILR sta- tion's discretion. • Bomb The Bass name change. See page 3. 
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Released on 18th February 1991 
with a full marketing campaign 

including promotions in The Daily Mirror, 
News of the World Magazine, TVAM, Going 
Live, Radio One and Capital Radio. 

Call VCI Telesales NOW on 0923 816511 
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Selling Video Label 

Also available from Entertainment UK, S. Gold & Son, Ingram Entertainment, Terry Blood Distribution 
Sony Music Dublin and Solomon & Peres ' 
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Acts scrap war names 
Gulf war sensitivity has in future be called Massive. mas," she says. "We've at- nearly-completed artwork for prompted Rhythm King's The changes have cost a to- tempted to get to the records that and the act's new album, Bomb The Bass and Circa's tal of £15,000. . that are already out in the due in April, has had to be Massive Attack to change Simenon made the decision shops and put stickers with scrapped at a cost of about their names. on the very day his latest the new name on them." £10,000. The two bands fear offend- single Love So True was re- Meanwhile, new sleeves are Circa Records' joint manag- ing the families of troops in leased last week. Changes to being printed for the next run ing director Ray Cooper says: the Gulf and want to avoid be- artwork on sleeves, labels and of singles and new labels have "We don't want to be provoca- w ing banned from radio and TV. Bomb the Bass will in future be known by the name of the band's mainstay Tim Simenon. Massive Attack will 

ads will cost at least £5,000, says Rhythm King marketing manager Alison Wilson. "We've been working on the marketing since before Christ- 

been put on all copies goii 
Massive Attack's new sinf Jnfinished Sympathy is n out until February 11, but t 

and with some records not be- lle ing played on the radio be- iot cause of their titles, we didn't he want to be banned." 

711 he Sun's "expose" of -ti- chart hyping is no such thing. The CIN chart is the most accurate in the world. It is 
Kiss hits 1m 
target early 
New specialist music radio stations have netted mixed re- sults from the latest JICRAR audience survey. While London-based Kiss FM hit its target of 1m lis- teners six months ahead of 

MCA make: 

Fillips MD 

% Vote boost 
>forBASCA BASCA claims its newly-elect- 1 ed council will be able to repre- 1 sent its members better than 
' Changes in the society's rules opened up voting for its recent election and made it 

undoubtedly more accurate than many other charts — those for books, for instance — which are accepted without question by the popular press. But rather than simply feeling hurt and defensive, perhaps we have to accept that it is the very virtues of the CIN chart — its accuracy and the hold it has on the British psyche — that makes it such a sitting duck schedule, another London sta- tion, Jazz FM, managed only a five per cent weekly reach during October to December 1990, despite being on air longer. MOR station Melody FM scored an impressive 11 per cent. But Capital Radio still dominates the London air- waves with a 40 per cent reach. Kiss FM's average weekly reach stands at nine 

MCA Music has appointed Nick Phillips as managing di- rector, replacing John Brands who is now based at the com- pany's Dutch office. As general manager, Phil- lips, 27, has steered the com- pany through a successful 1990 boosted by the perform- ance of Adamski, Janet Jack- son, The Adventures Of Stevie V and Dream Warriors. 

says general secretary Eileen Stow. Stow says: 'The response from the membership was ex- cellent; 14.5 per cent of the voting members actually vot- ed, which is very good." Lynsey de Paul, Midge Ure and Justin Hayward were elected to fill three vacancies on the newly politicised so- ciety's decision-making coun- 

for critics. The Sun's "revelations" are no threat to an industry committed to keeping its nose clean. It remains perfectly legitimate for suppliers to give free product to stores if they wish. It's their money. What is not allowed is for retailers to make false chart entries or for record 
Across the UK, more people are tuning in to commercial radio stations, the survey re- 

have made a much bigger im- pact and we want to continue to develop a very solid roster. We want to be the number tfvl 
■ The election procedure was ■ revamped in October to turn ■ BASCA into an aggressive H campaigning group. The 

companies to induce them 
The line is clear. It is up to both sides to ensure it does not happen. The only 

per cent of all listeners — a record total of 22.5m with a 52 
points up on the last survey. 

three publishing company in the world." Phillips has publishing in his blood, following in the foot- steps of his grandfather 
Phillips: "bigger impact" Nick Phillips has been wi MCA since 1988. John Brands has spent i 

all members who also belong , to PRS — effectively allowing all professional songwriters — instead of just those who at- 
party to come out of the affair really badly is Alan Battle, the retailer daft enough to invite a Sun 

Levi's man to 
top MW panel 
The man behind the influen- tial Levi's advertising cam- paign which launched a brace of hit records is among the 

Jimmy Phillips, MD of EMI Music during the Seventies. His father Peter was manag- ing director of ATV Music in the late Seventies and early Eighties. After starting out at the age of 15 in the royalties and copy- right department of ATV, 

creasingly more time at t company's Netherlands off since becoming vice preside of MCA Music Internationa year ago. He says; "Nick has proven be a major asset to our orgt isation in the short period th he has been with us." 

h® There are now members to lce cover pop, TV, film and stage :nt music as well as "struggling" 1 a songwriters, Stow says. The election, at BASCA's to AGM on January 18, brought in- BASCA vice president Mike int Batt back on to the council after two years' absence. 

Gallup's decision to withdraw Battle's machine is the clearest possible indication of where the blame should be placed. 
]%/r idem '91 was a success IV J. of sorts, although it was not the twenty-fifth judges for the Best Press Ad category of the Music Week Awards. John Hegarty is creative di- rector of Bartle Bogle Hegarty, the agency which created the Levi's campaign. The latest ad in the series features The Clash's Should I Stay Or Should I Go. Deadline for entries for the Best Press Ad, Best Sleeve De- sign and the Music Week Mar- keting Award is February 1. Meanwhile the organisers of 

Cedar in EMI bust-up 
Noise reduction systems Cedar general manager Gor- "What we have now is quite specialist Cedar Audio has don Reed says: "We performed different to the Cedar system," fallen out with former backer a blind quality control test on he says. EMI. the EMI discs and while some "If we wanted to change over The record company gave of them were good, others it would mean scrapping our Cedar a crucial boost in its would have been rejected if we version and buying two Cedar early days when it used the had been doing them our- machines. We don't want to do £80,000 system to improve his- selves." that." tone recordings. Despite the test's result and EMI and Cedar have now 

anniversary organisers had hoped for. The people who went were those most keen to do deals. And they did 
Some majors were hurt by suggestions that they were not "brave" enough to attend. They remonstrate (a) that they were reacting responsibly to the Gulf war, since it would be in poor taste to be living it up while troops are being killed and injured in the Middle East the February 25 awards are operating a "dating agency" service for companies who wish to take less than a whole table of 10 or 12 seats. Further information and 

EMI even developed its own "Cedar" series. But EMI has now declined to spend between £5,000 and £10,000 a year to pay for tech- nical updates. 

the adverse comments, EMI's agreed that in future the Abbey Road Studios has still Cedar name will no longer ap- refused to purchase the up- pear on the product despite dates. continuing use of the noise re- Abbey Road's manager of duction system, transfer operations Chris Meanwhile, Cedar sold four 

and (b) that Midem is not that important anyway. Both points have some merit but overall they suggest that for the majors Midem has become little tickets, priced £95 (including VAT), are available from EMS, 15 Soho Square, London W1V 5FB. Tel: 071-437 3665. Fax: 071-287 9223. 

Cedar says it has received complaints from potential cus- tomers unimpressed by the EMI discs who believed Cedar was to blame. 

Buchanan says: "We got in- of the noise reduction systems volved with Cedar in the early to companies at Midem '91; days but we have now develop- two were UK companies — ed our own version of the noise Channel Four and Charly Rec- reduction system. ords. 

more than an optional junket. 

MUSIC WEEK2 FEBRUARY 1991 



It's a mean, unpleasant word, "British", even more so when escaping definition. Jakki Brambles offered us this morsel of inane wisdom a fortnight ago on TOTP: "And now with the Great British Top 30," she cankered, before running down a chart in which only 13 of the 30 entrants were of British descent. What galled was the ignorance. If British means open-armed acceptance of, m to, a multinational squadron of artists then fine: hello, Madonna; say hi, De La Soul; have a nice day, Black Box. But if, as The Brits have at last suggested, it can mean the promotion of genuine home-grown talent, then the least we can expect is consistency from the village elders of music 
The sloppy Brambles slip highlighted an all too prevalent problem today: the blanket acceptance of almost anything American. While Elektra has to fight to break a band like Happy Mondays in the US and every State-side emergence of British talent is seen as a new wave, those in search of a tidy dollar and an exploitable genre are all too ready to extend an invitation to US acts to 

In other European countries they ban non-nationals from their own equivalents of Top Of The Pops, one sure-fire way of separating your music media from the all too frequently available American culture. The encouragement for and reception given to the best of Yank creative brilliance is welcome, but do we really have to continue to support the tedious US mainstream at the expense of home-grown talent? And if the answer is "Goddam, you bet", surely it's time someone sent us an international peace keeping force to save us from this cultural imperialism. James Brown is assistant editor of New Musical Express. 

MIDEM NEWS 

Blithe delegates bid for a place in history 

CANNES: Call it the spirit of the Blitz, but the twenty- fifth anniversary Midem last week remained relatively untouched by the Gulf conflict. Delegates spent more time avoiding large ladies with tiny dogs on the Croisette than they did worrying about Saddam 
(Recent research suggests there is a direct 

relationship between the size of a fur coat and the wealth of its owner. However there is an inverse relationship between size of dog and its owner's bank balance. This moans that the very richest resemble furry igloos, while their canine friends are approximately the size of a 
Inevitably talk of war pervaded conversation: good guys were Patriots; everybody else was a Scud. But there was a 

determination to keep Midem tradition alive: hence the anti-piracy raid on Denmark's Patricia Records. Hence too, the return of the apocrvphal tale that someone had lost £250 to a pickpocketing prostitute (this experience being claimed by three separate people). Hordes flocked to the "legendary" Martinez bar determined to become part of music industry history; as usual most simply 

became very drunk. The stunts of old were rare; one impressionable bunch thought they were seeing a promotion for an obscure European dance band when they witnessed a 60-year-old man dressed only in red swimming trunks throwing Wel- lington Boots at passing 
It was merely one of a surprising number of Cannes tramps. We could have stayed in London for that. 

Object takes lead 

from video partner 
Budget label Object Enter- prises is changing its name to Music Collection International in preparation for the launch of a "budget mid-price" label 

The new name, launched at Midem, aims to capitalise on its connection with sell through company Video Music International, also part of the Strand VCI group. The Object brand will continue to be used on budget lines. The name of the new label, Music Club, is already used by VCI for music video product and one long-term aim is for the two companies to release complementary music and video product simultaneously. In the short-term, Strand- VCI hopes to give the former Object Enterprises the same 

Object's new image 
high profile and reputation as the video company. "There has been a stigma at- tached to the Object name in the UK," admits marketing and acquisitions manager Steve Bunyan, "though never in Europe." 

The new Music Club label will release product on cas- sette and CD only, with cas- settes planned to retail at £3.99 and CDs at £5.99. The first 16 titles include best of collections by the Vil- lage People, Zombies, John Williams, and The Fureys And Davey Arthur. The company is currently talking to majors about fur- ther licensing deals. "We plan another 16 within two months and will have 60 titles by the end of the year," says Bunyan. Object Enterprises was part of the buy-out of VCI and du- plicator Strand Magnetic Tapes from Prestwich Hold- ings in September 1989. It claims to have sold some 7m units last year. 
Jazzman Scott 
to head label 
Ronnie Scott has made his first record for more than 10 years with his quintet in order to launch a new jazz label — Ronnie Scott's Jazz House. Never Pat A Burning Dog was made live at Scott's famous Soho club setting the pattern for all the label's re- leases — which include Nice And Easy by Marion Mont- gomery, Searching by Roy Ayers, and No Problem by Aluro Sandoval. The label is a joint-venture with the Direct Entertainment Group and is distributed in the UK by Grantham Book Ser- vices, and abroad by Teledisc. The label aims both to rec- ord new and established art- ists and to re-release classic recordings. 

War works found 
Music written by victims of the Nazi Holocaust has been discovered following the open- ing of Eastern Europe and is to appear on recordings by a new Dutch label, writes Nicolas Soames. The string quartets, trios and piano works, written in Theresienstadt concentration camp in Czechoslovakia, were hidden under floorboards when their composers thought they were to be executed. Many works were discover- ed after the war, but most' were lodged in libraries where they remained unheard. An exception was the opera Der Kaiser von Atlantis by Kurt Weill pupil Viktor Ullman which created a stir when first recorded 15 years ago. The new discoveries were made by Mark Ludwig, a viola 

player with the Boston Sym- phony Orchestra who scoured the libraries in Czechoslo- vakia, Poland, East Germany and other countries. They have generated inter- est as they include works by Gideon Klein, a pupil of Schoenberg, and piano works by Viktor Ullman. They are now being recorded by Channel Classics, a Dutch label founded by Jared Sacks, and are played by the Hawthorne String Quartet. "Since we announced this first recording other people have come forward with more music from the camps," says 
Distribution has not yet been finalised but, following discussions at Midem, Sacks expects to make an announce- ment shortly. 

Bold Israelis 
ignore attack 
fears to attend 
An Israeli company defied fears of terrorist attacks on aircraft to make the trip to Midem. Tal Barnoach of CD manu- facturer Compact Disc Inter- national says he had no qualms about attending the trade fair. "Many of the El A1 flights were cancelled but we really wanted to come and do busi- ness with our friends here," he says. "There are lots of people who are not here that we wanted to do business with but at least there are others who did make the effort to come." GDI manufactures product for a range of international companies but also has licens- ing deals with PolyGram/ 

Barnoach says he does not 1 blame US companies for not turning up. More than 500 Americans failed to attend. "They are afraid. I can under- stand their decision but we have more to be afraid of than 
He is to the also sympathetic to decision to start the war in tne Gulf. But business comes first for his company, he says. "We have come to try and improve the world," he says. 

Slimline CD 
twin launched 
Philips and Du Pont Optical has launched a slimline ver- sion of the double CD pack. The TwinBox is a one centi- metre thick box that is 60 per cent slimmer and 45 per cent lighter than the company's standard Multipacks. If used as a single CD pack, the TwinBox can carry a 50- page booklet in the second compartment. PDO claims the new pack will reduce transport and storage costs. 
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NEWSFILE 
MIDEM NEWS 

Tiiimer applauds home taping 
Midem's Man of the Decade has urged the industry to rec- ognise the benefits of homo 

Philips president Jan Timmer told delegates at an 1FP1 conference in Cannes, that home taping had helped boost sales of pre-recorded cas- settes to more than Ibn units a year. "The copying feature is an benefit to both sides 

of the music industry — hard- ware and software," he said. "It stimulated sales of the cassette recorder and the sale of recorders, in turn, stimulat- ed the sales of pre-recorded cassettes." The thrust of Timmer's key- note speech was to convince delegates that Digital Com- pact Cassette (DCC) is the way forward for the industry. of his "twin car- 
Eastern BSoc 
labels bid 
for backing 
Eastern European classical labels presented a new face at Midem this year with plans for privatisation of some and joint ventures with others, writes Nicolas Soames. Meanwhile from rival stands, the first independent labels from the East raced round the Palais looking for Western distribution. Czechoslovakia's Supraphon and Poland's Polski Nagrania said that they expected to be privatised within months. The French distributor Vogue announced a 50/50 joint venture with the Soviet Union's huge label Melodiya for exclusive distribution in Western Europe. The company will be called Melodiya Euro- pean Corporation. It fell to Vogue president Jean-Louis Detry to fight off interest from the majors and produce the best quote of the 

Saying that majors' in- volvement in these new East European companies would be an "A&R disaster", he com- mented; "It would be like Mr Mitterand privatising the Louvre. You don't sell the Mona Lisa so that it can be re- built in Los Angeles." 

rier" concept, he claimed: "The market is just as ripe for the digitalisation of the cassette as it was for the digitalisation of the long-playing record 10 years ago." DCC's advantage over DAT is its so-called backwards com- patibility said Timmer. "The market is not yet ready to dis- card the millions of analogue cassette players and billions of 

that have been sold over the past 20 years," he added. Returning to the "thorny problem" of home-taping, Timmer said the Solocopy Management System, which prevents repeated copying of digital tapes, was included in the DCC standard. If a system of blank tape royalties were introduced worldwide, it would not be opposed by Philips. 

Scots unveil TV awards 
The Scottish Record Industry Association is to launch its own televised awards ceremo- ny later this year, it revealed at Midem. The awards to be held in the autumn will cover key cat- egories of Scottish and inter- national music. The SR1A has already found a sponsor for the event, but will not yet reveal the name of the company. The venue and 

TV broadcast rights have yet to be finalised. SRIA chairman Brian Guthrie says the association has been trying to arrange an awards ceremony since its in- ception. "Awards are useful high profile events for the public," Guthrie says. There were 20 representa- tives from the Scottish indus- try at Midem, their trips spon- 

sored by the Scottish Develop- ment Agency. The SRIA is also behind a plan to launch a Scottish chart (MW, Jan 12). Meanwhile, Music In Scot- land Trust is conducting a sur- vey to gauge the development of the industry in the region. MIST is an independent char- ion with i Youth 

Anybody home? Hopeful executives make a Sony Music Publishing stand. The company de the Gulf war. The stand was later turned into a bar to attract more ci to a fourth floor nicknamed by delegates the Marie Celeste. 

Taxman threat 
to royaitses 
A new Inland Revenue initia- tive could cost the music in- dustry millions of pounds, ac- cording to Charles Bradbrook, of accountants Touche Ross. Until now, the Revenue has accepted that record royalties are taxable when received. "They are now arguing tax should be paid by reference to earnings shown on royalty statements," says Bradbrook. "This means they expect the artist to recognise income be- fore he or she is contractually entitled to receive payment. "If the Special Office suc- ceeds, these royalties would be taxed a year earlier. The Rev- enue could be enriched by mil- lions of pounds which will come out of the record indus- try^  

French music retailer FNAC has launched its own record label with a plan to capture five per cent of the French market by 1996. 
Rod Stewart is said to be switching his publishing from Warner Chappell to EMI 
London-based Freestyle Productions has linked with Germany's ZYX Records to sign Shirley Bassey to a five album deal. 
The BPI's anti-piracy unit claims its abortive raid on a London record fair last November has turned out to be 
venue this month, only one bootlegger turned up. 
EMI is backing the February 4 release of the compilation Missing You 2 with national TV, press and radio ads. 
Richard Coles of The Communards is suing accountants Coombes Wales Quinnell who he claims have refused to hand over financial records until £30,000 fees are paid. The case continues. 
Dance music monthly Rave! magazine is folding. It was relaunched only last autumn. 
Smash Hits has a new editor, Mike Soutar. He replaces Richard Lowe who left at the end of 1990. 
BEC International, Nile Rodgcrs and Tom Cossie have set up joint venture label Ear Candy Records, based in Manhattan. 
Contrary to the impression given in last week's story, Rondor Music International senior vice-president Stuart Hornall is responsible for the whole of Europe and not just Eastern Bloc countries. Meanwhile, Tony Calder left Big Wave Records in 1 September last year, not / merely "before Christmas", as q stated last week. 

AVOID THE RUSH. 

'BECAUSE I LOVE YOU (THE POSTMAN SONGj' 
*4 WEEKS AT No. 1 IN THE BILLBOARD TOP 100 U.S. SINGLES ★ TAKEN FROM THE HIT ALBUM "LOVE & EMOTION" (CERTIFIED GOLD SALES U.S.A.) ★ U.K. RELEASE: llth FEBRUARY 1991 ' ★ VALENTINES DAY: 14th FEBRUARY 1991 
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LIVE 

The triumphant organisers of the Brits weekend are already laying their plans for 1992 

The very best of British 
As the fanfare fades 01 the Great British Music Weekend at Wembley Arena, spare a thought for Phil Ross. In a frantic spell of on-the-hoof editing, Ross had to carefully snip out no fewer than 47 expletives from the lips of Ozzy Osbourne in time for a delayed broadcast due to begin just as Ozzy's set was ending. Ross and his staff were unable to join in the toast to Jonathan King when Ozzy presented him with a cheque for £125,000 — the proceeds from three sell-out nights at the Arena — for the British Recording Industry Trust and its principal charities, Music 

Brits Awards, and for promoter MCP. King and MCP discussed the event throughout November, but weren't able to go public until December 
first two nights sold o advance and a large walk- up on the final night filled the remaining seats. The only real glitch was a political one. When pressed 
rather glaring absence of black performers and women from the bills, King put his foot firmly in his mouth with the flippant comment that he "didn't like blacks or women anyway". Truetofon 

acts and show and the same — I don't sec colour or gender." King says he and Ti Parsons of MCP had i 

HH /s with every act. Video montages screened between acts sometimes got as much applause as the bands themselves. Parsons also notes the "fantastic spirit" of the firms MCP contracted to 

King is gratified by the enthusiasm for next year but sounds a note of caution: "I have yet to be taken on for next year; remember The Brits on February 10 has to go the best of all. Last year was   ^   pretty good and the BPI 'We looked first at people production company Gentle gave me carte blanche this Persuasion, Birmingham's time. I've got some ideas SSE (sound) and LSD which are highly (lighting). Bravado controversial and some Merchandising Services which could be disastrous." easily sold out a cautious run of 1,000 T-shirts. Although the event was staged on behalf of the BPI, it was financed by MCP, and Parsons says it was greatly helped by work from Ferret & Spam 

who had been nominated, then people who had had a hit or two. Of course, some people weren't available. "Neither this event nor the Brits night are a matter of my personal taste, but of who ought to be in there." King paid tribute to The Cure, whose early agreement to take part made the event possible. 
Therapy and the School For displaying a hint of The Performing Arts. The sell-out, and the timescale in which it was achieved, is a triumph for King, in his drive to create a sense of event around the 

i last week. "Ask a stupid question, get a stupid answer," he says. "After last year's Brits show some people said there were too many black 

King will be editing about PR firm Laister Dickson. "The biggest change next year will be the time element. If we have more time to put it together it limits the media's ability to knock it," says Parsons. Radio One has also agreed to be back in 1992. 

three minutes from each night to be shown during the Brits telecast. Filming was by Michael Kuril's Carlton TV, but at least a dozen other film crews were present including MTV Europe, which secured 

King even suggests the music weekend could be extended to a week and broadened to include reggae, dance, pop, MOR and classical music. Broadening the event geographically — to Glasgow and Belfast, say, and into some smaller 
"I give myself body and soul to the Brits," says an ebullient King. "And remember, I am the goose who lays the golden eggs." Russell Brown 

No-one really knew what to expect from the first night. Wembley Arena seemed something of an incongruous setting for a bill of the UK's top indie dance acts. But the groups all managed to tran- scend the sometimes clinical and hangar-like atmosphere of the London Venue to turn the ' evening into something of a ' club night. After chirpy opening sets from new boys Candyland and Manchester favourites North- side, 808 Stale — on a stage stripped down to just two key- boards — conspired to lead some of the more frenetic dancing of the night. Their minimal stage pres- ence was followed by the ma- rauding Liverpudlian hordes ; of The Farm, who had the whole arena chanting the topi- cal All Together Now. James' cult status was con- firmed by the number of the group's T-shirts being worn and the band's performance was an uplifting experience. Ambling on came Happy Mondays — the headliners. By now the fans were ready for a finale, the climax. But what they got was 45 minutes of Happy Mondays going through the motions. This per- functory performance also suf- fered from technical hiccups. The crowd booed when the set finished, expressing dis- pleasure at its brevity, but one wonders whether that was not a blessing in disguise. Nick Robinson 

To bill Saturday night's event as anything more than The Cure plus support was to mis- represent the second evening of the Brits weekend. Coming on last, The Cure were the only act to lift the whole Arena to its feet, intelli- gently — given the number of non-hard core fans present —. opting for a singles set for'1 
their hour-long slot. (/ But while The Cure sounded clear as a bell, guest opener Billy Bragg struggled. Despite a warm reception — largely due to his anti-Gulf war lec- ture — most of the lyrics of his set were inaudible for the 

poorly levelled thrash guitar. 
ther familiar with, nor suited to, such a large venue. How- ever, Ride had a good selection of songs and their admirable composure at such a big venue gives hope for the future. Next, Carter The Unstop- pable Sex Machine's combina- ( tion of guitarist/vocalists Jim (Bob and Fruitbat supported by a beat-box appeared out of place on a stage more used to full-sized bands and special effects. Jesus Jones on the other hand proved the revelation of the evening, exploiting the 

size of the stage and showing that their single International Bright Young Thing is the tip of a promising iceberg. In comparison, New Model Army seemed to have stepped out from the dark ages. Re- ceived enthusiastically by their die-hard supporters, the rest of the young audience watched bemused. Also suffering from a rela- tively dated sound, The Wed- ding Present battled against the elements as their upbeat punkishness warmed them to the young audience again the sound system let them down. Martin Talbot 

Heavy metal may be margin- alised on day-time Radio One, but the national station, co- sponsor of the Brits week- ender, ended up broadcasting an event one third of which 
The evening's openers, Wolfsbane, are a relatively new band but, judging by the amount of accredited mer- chandising worn by their fe- male fans, they have already made a significant impression. Little Angels, augmented a Bon Jovi-esque bravura with a blustering horn section. Great white hopes of the UK metal scene are Thunder. Their reception was the most rapturous and it soon appear- ed the evening, like an inexpe- rienced bridegroom, might cli- max too early. The much vaunted David Coverdale cameo failed to materialise — he had flu. Then came Faces clones the Quireboys who managed to in- ject some laddish humour. The evening's headliner re- mains one of metal's perennial stars. Few of the audience were born when Ozzy Os- bourne first fronted Black Sab- bath 21 years ago. Yet the singalong to War Pigs was deafening. Osbourne's success is proof positive of metal's longevity and its broad fan base. One wonders, however, what prime ; time viewers will make of it 1 

when the shows are finally air- ed on TV. Andrew Martin. 
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Hot on the heels of the biggest selling video in history, "Lady and the Tramp,: 

(a record brealyng ond^ft^i half million videos sold in just 10 weeks), D^ney ~- 
rlr.«c it cncity wi±U «TUo does it again wkh "The Rescuers". 

We've chosen this enchanting animated Classic to lead Disney's biggest 
ever Spring release package. 

Add massive national TV, dynamic point-of-sale and joint promotions 
and you've got another sensational, sure-fire success. 

Limited release only, from March 4th, so don't miss the boat. 
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HOME VIDEO 
For further information call our sales desk on (081) 569 8080. 


