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Rough Trade seeks cash aid 
Rough Trade is understood to be negotiating a substantial loan amid speculation that it is in financial difficulties. The company refuses to give details, but it is believed the loan is needed to resolve seri- ous cash-flow problems, which 
several labels. Late last year Rough Trade admitted it had been in discussions with Geffen. The US company was refusing 

The planned deal follows a series of blows for the indepen- dent group and adds to uncer- tainty about it's future. Managing director of its dis- tribution arm George Kimpton-Howe admits he has received several calls over the past week asking whether the company is in receivership. He says: "We are not in danger of going under. We are currently waiting to finalise 

a very big financial deal." Group managing director Geoff Travis refuses to give de- tails, arguing the deal is still under discussion. "All our labels have been incredibly supportive," he says. Leading independent label Mute, which is distributed by Rough Trade, issued a state- ment saying: "We are aware that Rough Trade have had serious financial problems and we are committed to help them 

resolve their difficulties." One independent, believed to be one of Rough Trade's creditors, confirms the com- pany is in no danger of collaps- ing. He says; "They don't owe money to the bank and I can't remember the last time a ma- jor company called in the re- ceivers in that situation." Rough Trade has been plagued with problems over recent months, culminating in 

the withdrawal of Revolver from its distribution network and vandalism by disgruntled ex-employees over the last two months. Since Kimpton-Howe joined from arch rival Pinnacle a year ago, Rough Trade has been accused of moving away from its indie roots. Teething troubles plagued the company when it moved to a new com- puterised warehouse in north London last summer. 

Elton and Lisa: true Brits lndiesvoteforfu'!timCT 

Elton John, Lisa Stansfield and The Cure are the best in British music — and that's of- ficial. The names of the award- winners chosen by the BPTs 140 member companies were unveiled at the Brits Awards held last night (Sunday) at London's Dominion Theatre. The ceremony is due to be tele- vised on BBC1 tonight and throughout the world in the coming weeks. All three of the top award winners have won Brits be- fore. Best Male Elton John was recognised for his out- standing contribution to Brit- ish music jointly with Wham! in 1986. ik*sl_I''emale„Liaa Stansfield was last year's Best British Newcomer, while this 

Stansfield: best female year's Best British Group The Cure won last year's Best Video award for Lullaby. The other awards were:_£iest One, Album-By-a^Brilish Artist — press Listen-Without-Rrejudice Vol 1, George Michael; Best Brit- ish Producer — Chris Thomas; Best—British - Newcomer — B.etty_Boo; Best International 

  O'Connor: Best International Mirhnel Hutchence: Best In- ternational Group — 1NXS: Best International Newcomer —^-MC-Hammer; Best Sound- track — Twin Peaks; . Best ClasskaLLP — Ift-ffiSByt. Pavarotti Domingo Carreras; Bes(._Videp — A Little Time. Beautiful South; and Out- standing Contribution to the British Music Industry — Status Quo. The Best Single result, :hosen by listeners to Radio 

Independent association Um- brella is to open a full-time of- fice next month in an effort to increase its support for labels and distributors. A temporary office has been 
nual Umbrella seminar, but this year there will be a per- manent focal point for inde- pendents needing information. 
t last week's AGM. 

The office's running costs will be met by an increase in membership fees to £50 per year and from a MCPS/Um- brella/BPI import duty stamps scheme, which is still being finalised. It was also decided that a new venue will be used for the seminar, London's ULU. Umbrella also plans to in- crease the council from six to eight representatives. 

• The Music Week Awards — the industry's own awards ceremony — takes place on February 25 at London's Grosvenor House Hotel. 

Weather freezes up sales 
Snow storms have hit the rec- ord trade all over the country with many stores forced to close early by the bad weather. One early casually was the Virgin Megastore in London's Oxford Street, which shut early on Thursday and Friday. Six trading hours were lost to allow staff to get home, but the store hoped to be back to nor- mal by today (Monday). By Friday, which suffered the worst weather of the week, record companies reported a fifth of staff were absent. WEA and EMI said the day was quiet, while Phonogram ad- 

mitted a few people were late, but most were in by the after- noon. MCA said: "People who live outside London have had problems, but we are about 80 per cent present." Retailers were suffering, however. Andy's Records chain in East Anglia closed early on Thursday as so few people were visiting the stores, The severe weather over most of the country has come at the worst possible time for retailers, with sales already low due to the recession and the traditionally quiet post- Christmas period. Prank 

Daranjo, of Sam Goody stores, says: "We are having problems anyway with the recession and the Gulf war. This has just about finished us off." Our Price, which has 300 stores across the country, says its shops were not badly affect- ed by the conditions. But Midlands chain the Mu- sic Junction said a lack of cus- tomers had forced it to close early at the end of last week. Even Gallup fell victim to the freeze when its computer went down briefly on Friday morning due to a powercut. It did not affect the chart. 
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JUST KEEP WALKING 
THE LOVED ONE 
STAY YOUNG 
THE ONE THING 
SPY OF LOVE 
DON'T CHANGE 
ORIGINAL SIN 
I SEND A MESSAGE 
BURN FOR YOU 
MELTING IN THE SUN 
(LOVE IS) WHAT I SAY 
DANCING ON THE JETTY 
ALL THE VOICES 
WHAT YOU NEED 
THIS TIME 
KISS THE DIRT 
LISTEN LIKE THIEVES 
NEED YOU TONIGHT 
MEDIATE 
DEVIL INSIDE 
NEW SENSATION 
GUNS IN THE SKY 
NEVER TEAR US APART 
SUICIDE BLONDE 

GREATEST VIDEO 

HITS (1980-1990) 
RELEASE DATE: MONDAY 18th FEBRUARY 
CAT. NO: CFM 2572 (RUNNING TIME: 120 MINS!) 

• CAMPAIGN FROM WEEK OF RELEASE INCLUDES - 
• MAJOR TV ADVERTISING (FOR 2 WEEKS FROM 25/2/91) 
• EXTENSIVE CONSUMER MUSIC PRESS ADVERTISING 
• NATIONAL DISPLAY & MASSIVE PR CAMPAIGNS - 

- INCLUDING "INXS WEEK" ON RADIO 1 
HOW TO ORDER - (OTHER THAN WITH YOUR REGULAR SUPPLIER) • THRU' YOUR POLYGRAM REP - CALL POLYGRAM ON 081-590 7790 OR DIRECT TO POLYGRAM VIDEO ON 081-994 9899 



COMMENT 
/S DESK: 071-583 9199 NEWS 

BCM halves staff to stay afloat 
Dance label BCM is slash- ing its staff by more than 50 per cent in a bid to remain 

faced a February 1 deadline for a cash injection. To meet it, BCM decided to cut staff num- bers in all its European opera- tions, including in Paris where 

it had only recently opened an 
UK label manager Ruth Rothwell says the company — which had hits last year with Donna Allen's Joy And Pain and Mixmasters' Grand Piano — is trying to spread its costs by dropping acts and cutting 
She says: "We have had sue- On the future of BCM' 

R1 albums 
playlist 
imminent 
Radio One will reveal details of its new-look playlist within just a few weeks, says the station's head of music Chris 

Despite claims last week that discussions surrounding the albums-based playlist are still at an early stage, Lycett says the new format will "emerge" soon. Singles will still play a part in the playlist, he adds, but highlighting album tracks will give producers more freedom and listeners better pro- grammes, he adds. "Given the evidence of the market it makes sense that we should investigate and devise ways of reflecting the shifting emphasis toward albums sales.", he says. "This is not a response to competition in the radio market. It is simply the result of our desire to reflect the changing tastes and profile of our audience." The new playlist will con- tinue to reflect Radio One's commitment to supporting new talent, he adds. 

the UK, but across Eur- chart act. Twenty 4 Seven, has been very unstable Rothwell comments; "We are le acts hanging on to them at the mo- ment, but it could change at Midem any time." " ' BCM will now become in- volved in manufacturing in the UK for the first time. Previously the company im- ported all its product from Europe. 

along the way. "We also losl '91 by not sho ously we owe sc of money, but v make sure th; 
g up. Obvi- 

Big names seek 

CIN charts deal 

during the next month. The aim is to make the chart pay for itself. But chief executive Adrian Wistreich is staying tight-lip- ped about who is likely to put up the financial backing that will bring thousands of pounds to the music industry. 
are believed to include banks, confectioners and cosmetics companies. But soft chinks gi- ant Coca-Cola is thought to be top of the list. The US company has al- ready been involved in a num- ber of music sponsorships, from deals with individual art- ists such as George Michael to backing for a "Euro chart". The BPI had discussions with the US company about sponsorship 18 months ago but no agreement was reached. 

i Wistreich: marketing support 
Wistreich believes it is time for the industry to take full ad- vantage of the commercial out- lets for the chart. "It is fair to say that the BPI has never really had a full- time marketing operation as- sociated with it. CIN, for the first time, offers them that support," he says. CIN intends to pursue a 

number of ways of generating more income from the charts aside from straight licensing to various publications and companies around the world. A chart information hotline for the industry and media is being planned. This will supply a full range of facts and 1SCIN also0 plansTa series of 0898 premium rate telephone information services. Publish- ers who feature the numbers alongside their charts will be able to reduce their licence fees through royalties on calls. Although Wistreich says a sponsorship deal will not be confirmed before the end of March, he claims the industry is already reaping the benefits of having a fully administered chart, "The industry is already making more money from the charts than it has done in the past," he says. 

Oberstein replaces 

Ellis in MCPS talks 
PolyGram chairman Maurice Oberstein is taking over from Terry Ellis as the BPI's chief negotiator with the MCPS. The move will further fuel speculation that Oberstein will replace Ellis as BPI chair- 

Ellis has been vociferous in the role as chairman of the ne- gotiating committee for the past year. At one stage he de- scribed the MCPS as "terror- ists". But he has now handed over the job to Oberstein. Protracted negotiations with the MCPS over royalty rates broke down last year after the dispute went to a tri- bunal. Oberstein says; "We are con- fident about the strength of 
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our arguments and the force of our case in the MCPS dis- 
"Nonetheless, we hope we will be able to resolve this dis- pute within the industry." Oberstein's comment and unofficial words from both parties suggest negotiations could be resumed in the near future, before the Copyright Tribunal expected in July. Earlier in the year, the BPI threatened to boycott the MCPS and set up a royalty col- lection deal with an alterna- tive organisation. BPI legal affairs director Sara John said bitterness over the deadlocked dispute had led it to investigate terms with 

New glossies on target 
Monthly rock magazines Se- lect and Vox both exceeded their expected readership fig- ures in their first six months on sale, according to the latest figures. Unless the figures for EMAP Metro rival Q. so far unavailable, show a dramatic fall, the launch of the two titles will have virtually doubled the size of the "adult" rock magazine sector. _ Select was credited with July and ahead of its guarantee 75,000, according to official ABC figures. Vox does not qualify for a full ABC certification because it only began publication in the autumn, but it reached 90,931 readers according to IPG's own figures audited by Price Waterhouse. It had guar- 

anteed readership of 75,000. Select is hoping to push its figures higher with more free tape offers, including one with its March issue featuring Happy Mondays, Northside, Electribe 101, The Wendys and New Order, put together in a deal with Factory Records. While figures for EMAP title Q are not available, pub- lisher Tom Maloney says he expects it to maintain its last figure of about 170,000. Meanwhile, IPG music pa- pers NME and Melody Maker are winning the "inkie" war with figures of 121,001 and 70,100 according to their own audited figures. Both show a rise of about 15 per cent on the same period last year. United Consumer Maga- zines' Sounds slipped by al- most 4,000 to an ABC figure of 40,238 in six months. 

Rough Trade has never been the easiest of animals to understand. It challenged industry orthodoxy right from the beginning when it started as a co-operative. For more than a decade it has stood more or less at the vanguard of that peculiarly British success story — independent music. Wlule many of its rivals aped or joined the ranks of the majors, Rough Trade insisted on going its own way. Inevitably its idiosyncratic affection for worker democracy in an industry traditionally run by strong individuals found Uttle favour with its bigger brothers. The arrogance of the independents who claim a monopoly of virtue is clearly idiotic, but Rough Trade has continued to show that it is possible to have priorities other than the bottom line and yet still produce hit records. Even early last week, as false rumours circulated that the group was in receivership, the group could boast that it was the distributor behind the number one single from KLF. Rough Trade has become more "commercial" in recent months. Smaller labels are being trimmed. Major lay-offs of temporary staff have caused much ill feeling. Now the financial climate seems to be propelling the company into some kind of deal with a major. Geffen is the hot favourite. If that happens, there will be plenty enough people saying "I told you so. You can't rim a business on good intentions". Of course they will be right — up to a point But wouldn't it be just a wee bit sad if all those good intentions came to nothing? 
If the recession, the Gulf war, and the lack of major league releases weren't enough, now the heavens see fit to dump millions of tons of snow on to the nation's shopping streets. 1991 may not bo a classic year for record sales. 



OPINION 

j 

UK. Our industry would improve dramatically with better training and education; the high standard of students leaving the HNC Music Management course at Bathgate in Scotland proves the point. More than 80 per cent of these graduates now have healthy careers, and all the major record companies employ at least one former student. The ignorance and naivity of would-be entrepreneurs and many young musicians, costs the industry millions of pounds every year, leaving many people disillusioned and broken hearted. Visual art, classical music, drama, dance, television even the film industry, all have many more training and educational courses than we do — and they still cry for more. 
At a time when the UK is gripped by recession it's doubtful if the Government will invest in 
industry. Although money is being invested by the BPI with Government aid (the Brits School of Technology and the Performing Arts at Croydon), not nearly enough is being done. The BPI and the SRIA should provide all secondary schools with detailed information on the wide range of job -S prov d by the music industry. One- or two-year courses should be available throughout the UK covering such areas as record and publishing company infrastructure legal affairs and accountancy, sound and lighting technology, touring and agency work. Making musiq for music's sake is wonderful, but making a living from it is a profession, an honourable 
Bruce Findlay is chairman ofScboolbouse Management and a presenter for Radio Forth. 

NEWS 

Peace DJ says sacking was unjust 
Sacked Jazz FM presenter Gilles Peterson says he was dismissed unfairly. Peterson was asked to leave the London station after he alledgedly made anti-war com- ments and played anti-war tracks during the show. Peterson, who was made a director of Jazz FM for his role in setting up and establishing the station, says the dismissal came after he announced on 

air an anti-war march taking place in I.ondon on January 12 — four days before hostilities began. He then played one and a half hours of music with a peace theme that afternoon while the march was in prog- ress. This included songs such as Bobby McFerrin's Peace, Pharoah Sanders & Leon Thomas' The Creator Has A Masterplan and Mighty 

Riders' Let There Be Peace. "It was a spontaneous and honest response to the impend- ing threat of war and .was not in any way a question of tak- ing sides," Peterson says. "In fact one dedication was made during the show to the brother of a listener who is on the front line in Saudi Arabia." "The music I played, as 1 said on the show, was appro- priate to the situation facing 

s that day." Jazz FM managing director John Bradford refuses to com- ment on the Peterson sacking nor if any listeners complain- ed, but he says: "No broadcast- ing organisation can express political opinions. That is the 
Peterson is also the man be- hind the jazz/dance label Talkin' Loud, through Phono- gram. 

Recession bites 

lenzies' profits 
Interim results at the John Menzies Group show "all the signs of recession". The High Street chain's latest figures show a sharp drop in profit. The 
fall by 10 per cent, Menzies' music and video wholesaling subsidiary Terry Blood Distribution is perform- ing well, however, says man- aging director Norman Smith. Although Smith refuses to give details of the company's financial results, he com- 

ments: "I don't think John Menzies losses bear any rela- tion to TBD's performance." Smith says the company's improved performance was mainly due to TBD's success in winning the contract to supply Boots last August. "Our involvement with the Boots chain, allied to the growth in sell through video, means that our projected turn- over to April will be up by around 50 per cent," he says. Overall Menzies' results showed pre-tax profits falling 

from £3,lm to £200,000 for the 26 weeks to October 27 on turnover up 10 per cent to £451m. Menzies warns that profits for the full year will fall below last year's £29.1m. Group managing director Ranald Noel-Paton says: "This is a High Street chain showing all the signs of recession." He says the group's perform- ance is the result of a £4m loss by its Hammicks Books whole- saling business. Measures are being taken to manage cash flow, he adds. 

TDK offers free hits tape 
TDK is launching for the first time an on-pack offer of a free compilation cassette with its latest range of blank tapes. The packs carry tokens it off in for a 10-track album by vi 

ous artists, called First The Music . .. Second That Emo- tion, echoing the recent TDK advertising campaign. Tracks include Spandau Ballet's True, Yazz's Fine Time and Bomb The Bass's 

Say A Little Prayer. They were selected after rights were cleared to avoid conflict with artists who do not wish to be seen endorsing home taping, says TDK's mar- keting department. 

Title targets 
rich hi-fiers 
WV Publications is launching a new hi-fi magazine to reflect the growth of the CD and DAT consumer markets. The pilot issue of Complete CD & Hi-Fi Buyer sold around 38,000 copies last autumn, enough to persuade its pub- lishers to give the go-ahead. The first issue of the month- ly magazine is on sale on Feb- ruary 14, priced at £1.95 and perfect-bound. Rob Lehmann, Complete CD & Hi-Fi Buyer's advertise- ment director, says the maga- zine is aimed at upmarket con- sumers with high disposable 

Ex-Parkfield chief joins 
MCEG/Virgin Vision 
Former Parkfield Entertain- ment director Johnny Fewings has joined MCEG/Virgin Vi- sion replacing William Camp- bell as general manager of the company's sell through divi- 

Fewings is responsible for all music, sport and special in- terest publishing. This is his first full-time position since the demise of Parkfield Enter- tainment, where he headed the Hollywood Nites chain and was MD of Lightning's whole- sale division. Campbell left MCEG/Virgin to join video production house Lifetime Productions as MD. 

Tube team 
returns with 
live series 

n behind The Tube is launching a this summi bands at the Newcastle vi Riverside. The Tyne Tees series of 10 half-hour programmes will each feature five bands play- ing to a live audience. The pro- duction team of John Gwyn, Ken Scorfield and Jeff Brown all worked on Channel Four's The Tube. Riverside will differ from The Tube in that it will follow, documentary-style, the run- ning of the 450-seat venue and how it serves the local North- east community. No bands are confirmed as yet, but Riverside director Andy Balman says he will have complete control over which acts are shown. The cameras will move in from April to May, with the series starting in June. 

Bidders put 
radio case 
Prospective bidders for the na- tional radio franchises will put their cases forward at the House of Commons next 

A motion; "This house be- lieves that for UK commercial radio to flourish, the new na- tional services must appeal to popular tastes" is being pro- posed by Virgin Broadcasting MD Charles Levison. David Astor 'of Classic FM will speak against. Organised by the Associ- ation of Independent Radio Contractors and The Debating Group, the event will be held on March 18 as one of a series of six public debates on the media hosted every year at Westminster. AIRC director Brian West says the debate is not part of the assocition's lobbying ef- 
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NEWSFILE NEWS 

Island splits 
video division Island is splitting its video subsidiary. Island Visual Arts, into two so it can focus on mu- sic product. The move is part of the con- tinued restructuring of Island since the arrival of managing director Marc Marot in July of last year and the takeover by PolyGram 18 months ago. IVA's music video produc- tion is being "streamlined" so 
stream music video product. Distribution will be through PolyGram Video. The more idiosyncratic side of IVA's output is to be floated off into a separate company, Island World Communica- tions, formed by Island Rec- ords founder Chris Blackwell with IVA managing director Andrew Frain. IVA has a history of in- volvement in non-mainstream product. Last September it released a 15-minute film called Dick which consisted of 1,000 shots of penises with women's com- ments on the male organ. Island Records managing di- rector Marot says, "The areas which IVA was interested in expanding are not really of any interest to PolyGram." Frain adds: "IVA will be focussing on music because that is though it will endeavour to be 

BPI clamps down on 

illegal music rental 
a its first ma- the battle music rental 

The BPI has wo jor victory in against illegal shops. Acting with EMI, Warner Music, Chrysalis and 10 Rec- ords, the BPI has stopped Satin Sounds of Eastbourne renting out CDs and videos without a licence. The company agreed to stop the trade after an injunction was issued at the High Court last Monday. BPI anti-piracy unit co- ordinator Tim Dabin says: 

"This is the first time we've sought an injunction. From the size of their catalogue and the apparent size of their membership, we felt we should take a more serious view of this than we have in the past." Satin was sent a warning letter before the action was taken. In previous, less serious 
reached before injunctions have been necessary. The crackdown follows the change in the law which came into force in August 1989 as 

part of the Copyright Designs and Patents Act 1988. That made it illegal to hire out rec- ords, CDs, cassettes and videos without the permission of the copyright owner. Dabin says it is difficult to judge how big the problem is throughout the country. But it is believed to be confined mainly to video hire shop own- ers wanting to expand their business. Satin is currently in negoti- ations with the BPI over costs and damages. 
Jason to record Lloyd Webber songs 
Jason Donovan is to record a soundtrack album of the new production of Joseph And The Amazing Technicolored Dreamcoat for release before the show hits the West End stage. Donovan could not confirm which record label the record- ing will be on, but says he hopes to be in the studio in a month. The stage show is set to open on June 12. Speaking at the London Pal- 

Jason becomes Joseph Andrew Lloyd Webber reveal- ed plans for the show, ladium where he and composer Donovan said he hoped to re- 

lease singles from the propos- ed cast album before the the- atre show gets underway. It does not affect his long-stand- ing deal with PWL. "I'd like to continue record- ing my other stuff, but obvi- ously I will have to concen- 
Donovan says. Joseph And The Amazing Technicolored Dreamcoat was first written in 1968 by Lloyd Webber with lyrics by Tim 

Philips gears up for'92 DCC launch 
Roadshows and extensive ad- vertising will herald the launch of the new Digital Compact Cassette in April next year. But details of the cost of the system and its software, devel- oped by Philips, will not be de- cided until full agreements have been reached with hard- ware and record companies. Philips Audio managing di- rector Wim Widens says the company intends to go ahead 

with an extensive marketing campaign next year even though worldwide deals for the system have still yet to be con- firmed. "In April, we will serve the first geographical market and the whole campaign will be supported by demonstrations of DCC through a number of roadshows," he says. Wielens declined to com- ment on the cost of the cam- 

DIGITAL 

COMPACT CASSETTE 
3 targeted first. The system, which Philips began developing after decid- ing that Digital Audio Tape, was not appropriate for the consumer market, claims to of- 

quality comparable to CD as well as the capacity to play standard cassettes. Wielens disputes industry fears that there will be a prod- uct war of DCC versus DAT between Philips and Sony. He says Sony has not officially re- jected DCC. "The management at Sony 
at all at tl 

China Records has signed a distribution deal with Pinnacle following its departure from Polydor, to take effect from March 1. Meanwhile. Midnight Music, Glass Fish Records and Temple Records are switching from APT Distribution to Pinnacle. 
The complaint lodged by Choice FM over the results of the last JICRAR figures has been rejected. Both the AIRC and RMB, which carried out the survey, say the selection of listeners polled for the survey was random and fair. 
The Levitt Group's entertainment division will fold this week if no serious buyer comes forward, according to receivers at KMPG Peat Marwick McLintock. 
Radio Luxembourg is now broadcasting 24 hours a day. Evening broadcasting continues on medium wave and satellite with "twin" station RTL-International giving all day and night coverage on Astra. Meanwhile, Luxembourg's London offices have moved to 74 Newman Street, W1. Tel; 071-4364666. 
French independent distributor Danceteria is opening a London office to market releases on the company's label of the same name. Both back catalogue and new acts are scheduled to be shipped from Danceteria in the coming months. 
BBC Radio Two is launching a native country music radio show. Hosted by Neil Coppendale, The Best Of British Country Music launches at 3pm on March 30, 
The Music Week Directory '91 will be delivered today (February 11) a week later than originally scheduled. Music Week apologises for any inconvenience caused. 

BLACKWING 
. THE RECORDING STUDIO 
WOULD LIKE TO CONGRATULATE 

JESUS JONES ON THE NUMBER ONE SUCCESS OF THE ALBUM 'DOUBT' 

071 261 0118 

MUSIC WEEK 16 FEBRUARY 1991 5 



MARKET REPORT 

Albums 
"I've called the album Free 
free to choose the songs I 

Games/The Remix Album will undoubtedly become their fifth Top 20 album in 

ESHEF1 

calssucd hiVfinuted U1C 

^EE£=of All Right Now storming up 
issued a similarly-titled album by Free. Their first hits album since 1974, it will 
advertising,100^ potential smash. And 

SOHO: Goddess. 

OuTof My MTnd^an31 faVe" 

to explode again, and one of the first of the new wave of hits to emerge is My Love 
wyeek0bac?tybeaWhob,S 

SUyoTshTuMTL^eing1 

Stock Aitken Waterman. More mature and with 
acclaim for the first single from the album. Cry For 
Free also includes songs Rick penned with Mark King of Level 42. and a song 

radVoX, fndSans! butWaS 
WEA has ignorecHhe only 

Loose Fit, another surefire JESUS LOVES YOU; Bow 
PROT S.18'61' M016 Pr0tem 

fs0syobfZ
0a?reR'fneo|Pr0jeCt 

SSErhere' 
choosing instead to issue WEA ^exec^The nTpidity\)f EiSSSirl" 

New Kids On The Block 
sales prospect. No More 

Ja0me-ama"otrh!"andhe 

Ca0rHsl"CmberBC'lnC'a another bort"or5t0heantly Alan Jones 

This week it's Dylan, Dylan, Dylan. As the first stage in 

impressive Every Grain Of Sand, come from Dylan's most emphatic period of funda- mentalist Christianity. Once viewed as the comeback al- 

Brownsville Girl. mySten0US 
All in all a mixed lot, but es- sential for completists. 

K ThTFou" Secfions^'co'upled 
AndOrgIn!tcomeesnwkha0RCoy It'aCt a^hree-CD L^'TcD A66441/3). strarfge slow' 1 .m A nd'Vaink 

Columbia, the company is put- 
the?18 albums! ^like C all Wbte Dylan, are variable, the old groaner is hitting the UK in iFiKFoSi: 

gard Reich0^ MOK A^harm- 

Coates, and a reissue, The White Cliffs Of Dover — war- 

214. P 

rSSSS 

PROFTTio! 'via^tTrnfucm 
EHlgtH 
ing ItaYo3 house,0'Trilogy Tove Me Forever Or Love Me Not (Atco B8841T, via W), Clivilles & Cole produced 

^"in^diro^'lo^cal" order the reissues comprise Self Portrait (Col 4601122), New Morning (Col CD 32267), Dylan (Col CD 
The Kid (Col CD 32098), Sav- ed (Col CD 32742), Shot Of 

BOB DYLAN: Pat Garrett & 
32098).TThe ^soundtrack Cto Sam Peckinpah's cult classic. Pat Garrett has a primitive grandeur — clearly Dylan found it easy to identify with 

& Barrie K. Sharpe Love Or 
jittery retro funk: Young Dis- ciples Apparently Nothin' (Talkin Loud TLKX 5, via F), 

Love (Col 467839 2), Real Live 
lesque^ (Col d^SdtTJ) a"nd 

The "KM —'test eseSIn0dnBthe 
"^^^ie^'o^'E^et^n the 

contender. LitrHow'oo1 Yo^Say^oTC 1 Elektra EKR118T), breezy 
46sIlf4po2rtrait, Dylan's 1970 

appealing to thW^ 
SStHfH'E^New DANCE ^Z_ZJ ST.' v!YrT), jungly percussion groove; Inner City Till We Meet Again (10 Records TENG 337), Byron Stingily duetted irB^Me^Vhe^ofer.^BMe 

from'^r^ortrmT^L^un- doubtedly Dylan's most dis- pensable outing. 1970's New 
mark'H^Dylan^s ^renaissance 
SISSEs 

Year's Concert From Vienna 
Abbado in time for Abbado's 
on'February018, ^The "cD^n" 

rjmgements Sof ^Polka ^nd a 
drille (431 6282 — all for- 

This month Mso sees a new 

MC Hammer Here Comes The Hammer (Capitol 12CL 

SSSESS pear on CD — part of an on- 
gLchTa^f Warner 
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CHART FOCUS 
The arctic weather caused a severe downturn in record sales last week, singles registering a 23 per cent drop, with albums down six per cent. In more clement conditions, album sales could have been expected to rise steeply, with a number of long-awaited albums released, among them Gloria Estefan's Into The Light, which debuts at number two, and Innuendo, an instant chart topper for Queen. Innuendo is Queen's seventh number one album, a total bettered only by the Beatles (12 number ones), the Rolling Stones (nine), Abba and Led Zeppelin (eight each). The album it replaces at number one, Jesus Jones' Doubt, tumbles all the way to number nine. That's probably the most precipitous drop ever suffered by a number one album, except when various artists albums have been made ineligible and vanished from the chart altogether. Meanwhile, Queen's latest single, also entitled Innuendo, 
ANALYSIS 

Last week's severe weather conditions could not have come at a worse time of the week for the record business. Bad weather is a turn off for record buyers at any time, but when it hits at the end of the week, the results are potentially disastrous. Retailers have bemoaned the lack of major new releases for months. The Gulf war and hardening recession have not helped anyone. But the emergence of new albums from Gloria Estefan and Queen last Monday held out the promise of the first bumper sales week of 1991, The week began strongly, but by late Thursday the whole country was covered in a blanket of snow and even megastores in central London were forced to close early. Says one chart expert: "Nobody likes bad weather, but from the record industry's point of view it is always best to have it at the beginning of the week." The table shows why. A huge 55 per cent of singles 

Hi 

is also in sleep decline. Since debuting at number one it has paused at number two, number 12 and now number 31. It seems probable that it will spend only one further week in the Top 75, thus equalling the shortest chart career ever for a number one single, as established by Iron Maiden's Bring Your Daughter... To The Slaughter a matter of weeks ago. Curiously, all this is happening at a time when Oleta Adams's Get Here has been climbing the chart very slowly. This week, its seventh in the chart, it takes advantage of its Top Of The 

sales and 52 per cent of albums sales take place on Friday and Saturday. December's cold spell, although not as severe, meant the Midlands and Yorkshire lost a full percentage point of salesjust as the trade hit the busy pre-Christmas sales 
RCA head of marketing doe Cokeil says: "It's one of the things we account for; post Christmas sales patterns are always low, the singles market 

WHAT A DIFFERENCE A DAY MAKES 
Singles Albums 

Monday 12 13 
Tuesday 10 11 
Wednesday 10 11 
Thursday 13 13 
Friday 20 16 
Saturday 35 36 
1990 ligures Souice; Gallup 

Pops debut to surge strongly, from number 15 to number seven. It may yet reach the summit. For the present, however, the new leader is Do The Bartman by The Simpsons, the second number one for the Geffen label in a matter of months, following Maria McKee's Show Me Heaven. Kylie Minogue's What Do I Have To Do? inches up from number seven to number six, while New Kids On The Block's Games advances from number 17 to number 14; both could spoil their performers' proud records — every Kylie single has made the top five, and every NKOTB single has reached the Top 10. It's a problem the Frazier Chorus can only dream of. Constant critical acclaim and a firm fan base notwithstanding, they've released five singles in the past two years all of which have made the Top 75, though none has reached the Top 50. Their sixth attempt at stardom, Walking On Air, debuts this week at number 67, 

is struggling and, obviously, the weather doesn't help. Distributors, however, take a bullish view. 
director John Mair says; "We are keeping an eye on it, but our delivery people are very good. "Even in the hard winter of 1987, supplies were never more than a day late." Cold weather clearly has a deterrent effect on prospective record buyers, but anyone hoping that global warming could be the answer is in for a shock: hot weather is also bad for sales. Comments one chart insider: "Good weather is a big problem for the record business. People tend to go on holiday more in the summer, so they are not around to buy records. Nightclubs, too, tend not to be so full, so people aren't exposed to new music. In hot weather people just have better things to do than buy records," It seems you just can't win with the British weather. 

Index of unit Last sales. 100=weekly week average in 1990 Albums 78 Singles 98 Music Video 76 
SINGLES MARKET SHARES BY FORMAT 

1 ENIGMA Virgin Inter 2 VANILLA ICE SBK 3 SNAP Arista 4 SIMPSONS Geffen 5 BLACK BOX deConstruclion 

6 C&C MUSIC Columbia 34 FACTORY 7 INNOCENCE Cooltempo 35 8 ROXETTE EMI 43 9 M. CAREY Columbia 49 10 BETTY BOO Rhythm King 51 
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