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love is a stranger 

sweet dreams 

who's that girl? 

right by your side 

here comes the rain again 

there must be an angel 

(playing with my heart) 
■ i 

sisters are doin' it for themselves i 
J 

it's alright (baby's coming back) | 
1 

when tomorrow comes I 

you have placed a chill in my heartJ 

i 

miracle of love 
• ' i 

sex crime (1984) 

thorn in my side i 

don't ask me why 
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EURYTHMICS: greatest hits 

release date - 18th March 1991 
The Definitive Greatest Hits Campaign will include: 
^ £275,000 TV Advertising incorporating all areas 

over a 6 week period. 
★ Full press campaign including advertising in: 

Q Magazine, The Independent, Daily Mirror, 
The Guardian, The Daily Record. 
★ Full in-store displays including: 

centrepieces, cubes, 60" x 40" posters. 
^ Exclusive interviews with Annie Lennox 
on Radio 1 between 18th - 21st March '91. 

With competitions on all ILR stations running 
from the 18th March 1991. 
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14 of the finest works 
from one of today's 
greatest singer/songwriters 

THE VERY BEST OF 
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Including: 
Love And Affection 
(1991 Remix) 
Drop The Pilot 
Me, Myself I 
All The Way 
From America 
and 
Show Some Emotion 

IS 

• An estimated SVa million adults in 1 during this initial 2 week campaigr 
• Planned national TV roll-out to fol 
► The TV will be supported by natic Sunday Times. Independent and < 
CD - CASSETTE ■ UP 397 122-1/ 

Order from AIM/PolyGram Teles 
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Chrysalis SineacS fears 
Chrysalis fears for the safety of its Grammy-winning artist, Sinead O'Connor, after news- paper stories claiming she sup- ports Saddam Hussein and the IRA. The front page story in The Sun headlined "Sinead The She Devil" has opened the Irish singer to attacks from fa- natics, the company claims. It says it is now considering legal action against the tab- loid for libel and has reported it to the Press Complaints Commission which replaced the Press Council. Chrysalis chairman Chris Wright has written to Sun edi- tor Kelvin MacKenzie accus- ing him of deliberately trying to ruin O'Connor's career. Wright says: "Sinead is very concerned about this, as are 

"This is no longer an issue of her feelings on the commerciality of the music in- 

llWll 

SHE DEVIL 

edly denied, says Wright. It also interprets to remarks made by O'Connor that "We are the devils", to mean Allied forces rather than Saddam Hussein. Wright claims the re- marks were referring to the human race as a whole rather than just the Allies. O'Connor, who caused con- troversy two weeks ago after turning down her Brit award, declined to receive her Grammy for Best Alternative Music Performance last week. She refuses to comment on The 
Kelvin MacKenzie refuses it, but Piers Morgan, 

be damaging to n artist and now this could be damaging to her as an individual." r, who is currently 

back as soon as possible to put the record straight. In The Sun story — which 
:e the st :s by 

He adds: "Our only response to Chris Wright is that al- though we understand his con- cern for his artist, we feel that Sinead O'Connor is ruining her own career without any help from us." 
US acts score 
in Grammys 
US artists scooped the pool at the Grammy awards despite a strong showing from UK acts among the nominations. British acts took seven of the 77 categories, with Phil Collins heading the victories by winning Record Of The Year with Another Day In Paradise. He had been nomi- nated in eight categories. Sinead O'Connor won Best Alternative Music Perform- ance for I Do Not Want What I Haven't Got. The controversial star be- came the first artist in the Grammy's 33-year history to refuse an award (see above). Mark Knopfler kept British interests alive by taking Best Country Vocal Collaboration and Best Country Instrumen- tal Performance, both with Chet Atkins. Les Miserables took Best Musical Cast Show Album, and John Lennon won a post- humous Lifetime Achieve- ment award. Eric Clapton took Rock Vocal Performance, Male, with Bad Love. 

Lee remains to 

start Jazz Babel 
Sacked Jazz FM founder David Lee is staying on to launch the London station's own record label. The label will focus on live recordings, with the first re- leases due later this year. Full details of the first re- leases on the label are not clear yet, says programme con- troller Malcolm Laycock, Lee was sacked as music di- rector last week. Laycock says: "David is a jazz man not a radio man. He has no experience in radio and to be honest he was flounder- ing a little." Before his sacking Lee had already started working on the new label, which is now "well under way", says Laycock. "It is now at the point where contracts need to be signed and things just need firming up," he adds. As well as running the label, 

Lee: sacked ber and major shareholder, ad- vising on the running of the 
Lee's move is part of an overall change in strategy forced on the station by falling audience figures, which were down to just under '/zm lis- teners a week for the last six months of 1990. 

IR to debate 
non-pop plan 
Radio professionals will next week hold their first major public debate on the Radio Authority's controversial deci- 

profit" is oi "No pop - n of tl at the Seventh Annual Radio Academy Music Conference being held at London's BAFTA on March 7 and 8. The conference is chaired by Unique Broadcasting pro- gramme director Tim Blackmore, who will lead an open forum which will discuss whether the non-pop stipula- tion will doom the eventual franchise winner from the 
"With so much competition for music radio listening, speech-based Radio Four could well emerge as the Nineties most popular London radio station," he says. Other debates include De- signer Radio and Profile UK which will give information on UK lifestyles.. 

Mystery backers rescue Fewer Station 
:• channel The Power Station has been saved from closure but now faces a head-to-head battle with MTV. The TV channel is carrying out its pledge to go it alone and switch to the Astra satellite — the same as MTV. It will be backed by a mystery group of companies brought together by owner the Palace Group. 

The Power Station looked set to close following the merger of Sky and BSB and despite a six-month reprieve. It will now join MTV Europe on the Astra satellite when it ceases transmitting from the BSB Marco Polo satellite, pro- vided current negotiations be- tween Palace and the prospec- tive backers are successful. Palace co-chairman Nik 

confident that The Power Station will compete successfully with MTV. "The response from prospective ad- vertisers has been much more positive than we might expect, because many companies want to sell to UK audiences only," he says. Programming will be large- ly unchanged, focusing on the British music scene. Powell 

believes there is room for both The Power Station and MTV. At BSkyB, Stewart Till, head of Sky Movies with re- sponsibility for the Power Sta- tion, says: "It has always been unlikely that we would run the channel in the long term, but we wish Palace well." Palace will reveal the names of its backers in the next few 

This week's feature on market research (pp8-9) focuses on the much publicised demographic time bomb which will have slashed the number of consumers in the key 15-24 market by 30 per cent by 2001. Meanwhile Chart Focus (pi) highlights the growing distance between the sales and playlist charts as radio stations increasingly target distinct groups of listeners rather than record buyers. Superficially, both developments imply a move towards a more "mature" middleground artistically, away from the more eccentric manifestations of pop culture. But that may be only one option. The other implies a growing segmentation of the music market, akin to the kind of "niche marketing" long commonplace in other consumer markets. The music industry has traditionally always relied on a kind of niche marketing in which acts are promoted to a cult status from which they can 
mainstream audience. But the fragmentation of media into more and more specialist magazines, stations, and programmes can only force the pace. 
This has a downside. The growth of more sub-genres, each with its own self-contained media. cently se n the 
opportunities for record buyers to hear unfamiliar product become limited. The up-side experienced in other industries is that niche marketeers can achieve higher margins than mass marketeers. Consumers expect to pay more for specialist goods. Retail discounts on chart product have already created two-tier pricing. Can we now expect to see the day when there are different price points for blues, country and thrash metal product? 
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Bucks Fizz lead Jet relaunch 
Trojan Sales is releasing a Bucks Fizz live album in April as the first title on the re- launched Jet Records, the label it bought from ex-ELO manager Don Arden last sum- 

manager Arden and later came part of CBS, within Epic stable. „    by the company on your o the will be considered for release spread the risk." 
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NEWSFILE MEWS 

Schools report gives 

pop music top marks 

Classic CD 
triumphs 
in first ABC 
Classic CD has become the biggest selling classical music magazine in the UK with its very first ABC figure. The figures show its average monthly UK circulation be- tween July and December was 63,112, 40 per cent more than the 68-year-old Gramophone, which has traditionally domi- nated the market. However. Gramophone itself showed a five per cent rise in UK sales to 44,545. indicating that the rising popularity of classical music has expanded the magazine market. Gramophone still has a higher total circulation than Classic CD. Including overseas sales, its circulation is 71,077. Classic CD surprised the market when it launched with a free CD included in the £2.95 cover price. Says publisher Kevin Cox: "The innovative approach of the magazine has proved enormously popular." Meanwhile, EMAP Metro's teen title Smash Hits suffered a 15 per cent fall in sales in 1990. Smash Hits' ABC for July- December 1990 was 470,463, a drop of 15.3 per cent over the year. The title's publisher Tom Moloney says: "We had a boost in 1988 and '89 with Kylie, Jason and Bros, but now the teen music market has settled down which is reflected in 

Smash Hits' decline is counterbalanced by the suc- cess of sister title Big! which scored an ABC of 206,701, a rise of 46 per cent on January- June 1990. Moloney com- ments: "It shows teenagers are interested in more than just 
Music monthly Q was unaf- fected by the launch of two ri- vals, Select and Vox, increas- ing slightly by 0.6 per cent to 173,137. 

Children as young as seven should be capable of playing electronic keyboards under new Government guidelines for music education. Anything from rap to classi- cal music will be taught in schools as part of the forthcom- ing National Curriculum and pupils will be expected to at- tain minimum standards at the ages of seven, 11, 14 and 16. At seven they should be able to sing, controlling voice pitch and play a variety of pitched and electronic instruments, according to the interim report from the Music Working Group. The report states that music 

Beechwood Music is expand- ing its staff to gear up for the release of two new compilation 
In the pipeline for the spring is what Beechwood calls a "new concept" in back cata- logue compilation albums, the Mastercuts series. The brainchild of Ian Dewhirsl, who has just joined the company as head of the 

prise collections of rare dance 12-inch mixes. 

education aims to develop "aesthetic sensitivity and ar- tistic ability" and when the new curriculum is imroduced next year, music will be com- pulsory to the age of 14. Eleven-year-olds will be taught, for instance, to ident- ify the instruments in an Afri- can drum ensemble and 14- year-olds should be capable of picking out the different music styles to be found in a current week's Top 40. Vice chairman of the group John Stephens says: "What the Working Party is trying to do is show that excellence in the study of music is not con- fined to any particular style, "The current GCSE has 

Dewhirst, who has worked for Decca, EMI and Island, be- gan recording the series from his own collection of 36,000 records. The first volume is planned for May. Also in development is For- ever Changing, which includes tracks from bands with an indie sound but signed to major labels. Former Man- chester DJ Tim Millington comes in to work on this series as well as the Indie Top 20. 

allowed the introduction of new styles, but once the cur- riculum is established it will be up to the individual teach- ers and schools as to what and how they decide to teach." Musical studies will range from gospel choir singing, to steel band to composing a blues piece or harmonising a pop song. At GCSE level, pupils will have to make a comparative study of music ranging from West African to salsa. They should also be able to describe the differences between early Sixties recording techniques and present day practises. The group's final report is due in June. 
Our Price in 
£6m ad swop 
Our Price Music has switched its £6m advertising account to Roose & Partners which will provide virtually all promo- tional services for the 300- store retail chain. Our Price buying and mar- keting manager Tony Bennett says the move is an attempt to address both the expanding market and the company's 

Roose's brief is to develop Our Price's Mad About Music campaign, which will not be changed in the immediate fu- ture, he adds. Previously, specialist Sinclaire Knight provided me- dia buying services with the creative side handled by Quick On The Draw, which will con- tinue to supply some produc- 
Roose won the lucrative ac- count after Our Price invited seven advertising agencies to pitch for it. 

Direct marketing company Britannia Music is the only music industry company to reach MEAL's Top 100 UK advertisers table. The 69th placed PolyGram subsidiary spent £10.2m in 1990, a 22 per cent increase on 1989 when it was in 95th place. Proctor and Gamble was top at 354.7m. 
Terence Trent D'Arby's former managers PARC Music are suing him for more than £76,000. D'Arby agreed to pay them 20 per cent of all royalties from his first CBS album on termination of their contract with him, they claim. 
Media information service MIRO is to merge with research organisation MRIB. Details have yet to be confirmed. 
The British Reggae Industry Awards will be held at London's Empire Ballroom, Leicester Square on April 18. Further information on 081-673 3694. 
AVL has moved offices to 1-7 Vernon Yard. Portobello Road, London W112DX. Tel: 071 221 7535, fax: 071 221 0957. 
The UK arm of French independent label Musidisc is switching distribution from Pinnacle. Rock releases will now go through APT, classical through Gamut and jazz through Target. The company is also moving to west London. 
Prince is being sued in the US by former managers Robert Cazallo, Joseph Russalo and Steve Fargnoli over advice the star did not take from them. 
US owned chain Musicland is committed to the UK and plans to open further stores, 
which may have been given in the front-page story of Music Week February 16. Pickwick's Nursery Rhyme 2 series — mentioned in last week's children's video feature — retails at £7.99 not £4.99. Its new Mr Pickwick label includes both new and repackaged material. 

Licensing (Audio and Video) 
Acquisition 
Synchronisation Rights 
Sub-Publishing 
Premiums 

* RECORDS &YIDE0* 

@ Distribution 
• Imports 
® Exports 
@ Special Projects 
® Promotions 

Ma'n aging' Difec tofrTdny'H'MMefty 
CHARLY RECORDS AND VIDEO don SE15 1NT, Telephone: 071-639 8603. Fax; 071-639®SrTelex: 8953184 CHARLY G. EASYLINK; 10922300n'ELECOM GOLD: 87:SQQ072, 

New boys: Dewhirst (left) and Millington 
Beechwood hires new team 
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