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Obie back in iPD hot-seat PolyGram UK chief Maurice Oberstein is set to become BPI chairman for the second time. Members voted unanimous- ly to back Oberstein as suc- cessor to Terry Ellis, whose year in office ends in June. There were 15 votes with no abstentions in the secret bal- lot. "I am absolutely delighted to get the unanimous backing of the council," says Oberstein. He held the position on the council in 1984 and his elec- tion this year marks the re- turn of a full-lime record com- pany boss to the helm. When Ellis started, he was no longer 

involved with a record com- pany. Oberstein does not see it as a significant factor in his ap- pointment. "I suppose it de- pends on your view of how Ter- ry's term has run. 1 think it has gone very well," he says. He adds that he does not feel he should be taking on the role full-time rather than part- time — a proposal originally put forward by Ellis. "The council made its deci- sion as to how it saw the job. I feel 1 can do that job," says Oberstein. "1 can cope with the de- mands it sets as I have a sea- 

Oberstein: concentrating on MCPS tribunal 
soned group of people to run what his priorities for the BPI the day-to-day business at are. "I can't really say what PolyGram." my plans are until the decision He says it is too early to say to elect me has been ratified 

the annual general n 
"At the moment, it is suffi- cient that I am fully involved in the MCPS tribunal and 1 will concentrate on getting us to a reasoned rather than ar- bitrary result." Oberstein joined CBS in 1965 when he moved to Lon- don from the US where he had been running his own Rondo Records label. In 1975, he became manag- ing director at CBS before be- coming chairman in 1978. In 1985, he took on his present role of chairman and chief executive at PolyGram. 

Scottish chart launches 

a new hunt for sponsors 
Scotland first ever official C1N chart this Sunday. The deal between the Scottish Record Industry Asso- ciation and CIN gives Scotland a statistically sound albums and singles chart, produced from Gallup data. BBC Radio Scotland has bought the rights to use the chart. For the first six months, no other station or media will be able to broadcast the chart before it does. It plans to air it at 10.10pm on Mondays, beginning on April 1. CIN and the SRIA are keen to find a TV outlet for the chart and say they have al- ready attracted interest from broadcasters. The SRIA has yet to find its 

own sponsor, but is already i discussions with potential backers. SRIA vice chairman Brian Guthrie says the association struck a deal with BBC Scotland because it wanted to establish the chart as quickly as possible. "My desire is eventually to have BBC Scotland and the 1LR stations broadcasting the same Scottish chart simulta- neously," he s 

ler Colin Somerville who pre- viously said his door was open to the SRIA maintains that the ILR chart will be more widely accepted than the BBC broadcast chart. He says the ILR chart reaches 90 per cent of the Scottish population, but that the new chart will only t 15 i 

ILR s which i isly open to running the official chart, will instead con- tinue to broadcast a mixed air- play/sales chart, already slam- med by CIN as "technically flawed". They have a sponsor, crisp brand Tudor. Radio Forth music control- 

reach because of its late-night slot. The picture is complicated because the UK's national CIN chart will continue to be available in Scotland via Radio One, while the ILR sta- tions will also broadcast the Network Chart, produced by MR1B. Multiples are expected to continue with their own in- house album charts. 
Virgin Records has won the race to sign Janet Jackson with an exclusive recording deal reputedly worth £16m for three albums. Virgin says the deal"surpasses even that of her brother Michael." Company chairman Richard Branson, pictured left with Jackson, says: "Artists of Janet's calibre rarely become available and when they do there are many people who are determined to get them. I was determined." 

RT holds out for an indie buyer 
Rough Trade is holding out for an independent buyer — even if it means selling the com- pany abroad. Although "several majors" are among the 100 potential bidders for parts of the troubl- ed company, the negotiating committee is waiting for the 

right bid from an indie, says acting MD David Murrell of KPMG Peat Marwick McLintock. (See p8). • Troubled independent dis- tributor Pacific Records has been approached by ir interested in kee pany going. 

The brand new single from 
MATADOR the musical is "I WAS BORN TO BE ME" 

by 
" JOHN BARROWMAN 
CD. CASS. 7" 656733. 2. 4. 7 
Also available at a special price; MATADOR the concept album featuring the top three single 

"A BOY FROM NOWHERE" and other songs by TOM JONES 
CD, CASS. LP CDVIVA1. VIVACI. V1VA1 

Order now from Sony Telesales (0296) 395151 
MA FADOR The Musical opens at The Queen's Shaftcsbury Avenue, London on 16th April Booking no 071-734 1166 and 071-379 4444 



Taking a Class Act to the Top 
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EMS Music Moves to Carnegie Hall Tower 

People come to Carnegie Hall to see REMARKABLE PERFORMANCES. WE ARE FLATTERED THAT SO MANY PEOPLE HAVE BEEN CALLING OUR team's recent performance remarkable as well. And we know this is just the beginning. 
From rock to rap, from classical to country, FROM R & B TO JAZZ   EMI MUSIC'S RECORD LABELS, EMI MUSIC PUBLISHING, OUR CEMA DISTRIBUTION SYSTEM AND OUR MANUFACTURING FACILITIES ARE SETTING AN INDUSTRY STANDARD FOR EXCELLENCE. LIKE CARNEGIE HALL, WE'RE NURTURING AND SHOWCASING THE WORLD'S FINEST ARTISTIC TALENT. 
THAT IS WHY EMI MUSIC IS PROUD TO HAVE RELOCATED OUR NEW HEADQUARTERS TO CARNEGIE Hall Tower. Because when you're a class act, Carnegie Hall Tower is the place to be. 

ezii 
152 West 57th Street New York, NY 10019 212/261-3000 
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Genesis 

THE STORY SO FAR.... 

-S J 

A HISTORY 

1967-1991 
FEATURING 50 TRACKS, RARE, LIVE AND TELEVISION FOOTAGE, SOME NEVER SEEN 

BEFORE ON VIDEO. TRACING THE HISTORY OF ONE OF THE MOST DOMINANT 
ADULT ROCK GROUPS OF THE 70'S AND 80 S 

CAT. NO. WD 739 DP: £9.04 SRP: £12.99 RUNNING TIME; 90 MINUTES 

AVAILABLE 25TH MARCH 
ORDER NOW ON THE VIRGIN VISION DISTRIBUTION HOT! IMF nci -;/ic ->n7 
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Ash returns to 
WooSworths 
to bolster board 

NEWS 

it divi- 
Entertainment UK commer- cial director Chris Ash will take up the same role at Wool- worths as the High Street chain strengthens its board membership. He takes over the role from Mike Sommers who is in line for a new position within parent company King- fisher. "It will hopefully the e 

level," says Ash. "Entertain- ment is certainly one of ihe company's stronger areas and this move reflects that." Ash returns to Woolworths after having worked there as 
June 1989 when he became commercial director at Enter- tainment UK. He will now re- port to managing director 

Ash's previous post at En- tertainment UK will be filled 

Radio body 
acts to end 
'pop' muddle 
The Radio Authority has writ- ten to all applicants for the first national independent sta- tion in a bid to rule out misun- derstanding over its definition 

Confused prospective own- ers have been flooding the authority with model playlists because they do not under- stand the complicated defmi- 
Under its interpretation of the Government's rulings in the Broadcasting Act, the authority says the station must play 75 per cent non-pop music, which is music recorded before January 1, 1960, which has neither a "strong rhythmic element" nor "electronic am- plification". The other 25 per 
But deputy chief executive of the Radio Authority Paul Brown says: "We have had people who have sent in play- lists. What we don't want to do is sit through the playing of lobs of different records and take decusions individually." Pop music will include any- thing which can be found in the Guinness Book Of British Hit Singles or the Billboard Hot 100 book. So an easy lis- tening track such as Elton John's Song For Guy could not be included, says Brown. 
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PHI breaks £10 barrier 
EMI music video subsidiary Picture Music International is abandoning the under-a-ten- ner price point for its frontline 

PMI — the UK's second largest music video company — is increasing the dealer price of 60-minute tapes by eight per cent from £6.95 to £7.50. This is expected to lead to a £10.99 price point at 
It has also increased the dealer price of 30-minute tapes to £6.14 (retail price £8.99) and 90-minute tapes to £9.55 

(£13.99 retail price). PMI managing director Martin Haxby says: "I think the psychological £10 barrier 
"If people want to buy a quality music video they will pay for it. We canvassed the major retailers before de- ciding to do it and they are all 
"Costs are increasing ant budgets being squeezed, so wt had no option but to put u) prices. "It's what the marker will bear." The new PMI prices begir 

on April 1. Latest figures showed the company account- ing for 12.4 per cent of the mu- sic video market, behind Poly- Gram Video which holds 23.2 per cent. In recent months, leading video distributors have been introducing more budget labels for feature films and children's programming at £5.99. PMI is involved in a Joint venture with Video Collection International and releases budget price product through 

Music is boon 

for UK exports 

earnings of the in- dustry reached a record £789.1m for the financial year ending in April 1989, accord- ing to arts exports figures re- leased by the British Invisibles Export Council. The figure puts the industry behind only admissions to gal- leries and historical buildings (£1,9370m) and sales of art and antiques 

(£1,797.2m). It shows the mu- sic business's earnings rising by 141 per cent compared to the last survey in 1984-85. Most of the income is from royalties, licensing and record sales, which accounts for £672.2m. Printed music sales and its royalties make up another £101.7m, with concerts adding £15.2m. BPI director general John Deacon says: "This report shows the vital contribution made by the UK record indus- try to the UK economy." 

TV snub led 
to Roses rift' 
The Stone Roses' refusal to perform on Wogan helped spark the rift between the band and Silvertone Records, the High Court in London 

Zomba Music Publishers managing director Steve Jen- kins said the band turned down an appearance on the show to promote a single in July 1989. Mr Ian Mill, counsel for the band's manager Gareth Evans, said: "Terry Wogan is the housewives' choice and the people who appear on his shows reflect that fact." Jen- kins denied this. Silvertone is trying to enforce a 1988 contract. 

MW backs music '91 
Music Week is to support a ma- jor new convention for the UK music industry planned for September 8 and 9 at the Wembley Conference Centre in London. Music '91 is planned as a fo- rum for discussion and a show- case for new product for retail- ers and record companies in the important pre-Christmas sales period. The two-day event will in- clude conference and seminar sessions, and a comprehensive exhibition of products and ser- vices, as well as providing a range of meeting and hospital- ity opportunities. It is designed as the only UK-based event to bring to- gether all sides of the indus- try among others. The organiser is Rushman Communications, the com- 

m 

which r pany 

Director Nick Brookland says: "The growth of the UK record industry and the busi- nesses which service it de- mands a home-based event. 

(From left) Events manager Mai 
After all, this is the centre of the European music industry." Brookland says the industry will help shape the event, with an extensive research pro- gramme to help determine the subjects and speakers at the conference and seminar 

"With the support of Music Week, the backing of the mem- bers of the BPI and the guid- ance of many other record in- dustry organisations, Music 

•k Beard, Evans and Brookland 
Video '90, the comparable event organised by Rushman in the video industry, attract- ed 6,000 participants from an industry said to employ less than 10,000 people. Music Week publisher Tony Evans says; "We are very ex- cited to be involved in Music '91. The UK industry has long needed an event that could provide a genuine meeting place and discussion point. Now we have it. I'm glad to see the early interest and enthusi- asm from retailers and record 

Maybe it's the first glimmers of spring sunshine, but this week comes news of a number of optimistic indicators. Demographics might mean that youngsters are in short supply, but those that are around are spending 
(see page 6). On this page we reveal latest invisible export figures showing overseas earnings for the UK music industry at record levels. 
feature (pp 12,13) shows the industry produced 116 new top 40 singles acts and 85 new album hitmakers during 1990. Analysis of GIN data over the first 10 weeks of the year indicates that even the much-talked-about recession may not be what it's been cracked up to be. While it is true that total albums and single unit sales are around three per cent down on the same period last year, this is nothing near the kind of declines suffered by some businesses in the property or advertising industries. 
operators in the music industry also deal in video, the 20 per cent growth in that sc jtbe 
Hearty congratulations to Maurice Oberstein on his election to the BPI chairmanship. Whatever the superficial impression given by Oberstein, he is undoubtedly a hard headed and effective pragmatist. For one early indicator to his approach, keep an eye on his performance as chairman of the BPI committee negotiating with the MCPS over the mechanical rights dispute. Going by the heavy hints dropped by both sides, we can expect agreement ahead of the Copyright Tribunal hearing. If he pulls it off, it will be a notable coup and a strong example that progress is best made by agreement and not diktat. 
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Youngsters hawe sweet tooth for music 
Children are spending more than ever before on music, ac- cording to a new report. The UK's 8m youngsters ag- ed between five and 16 spend 15 per cent of their £1.69 aver- age weekly pocket money on records, claims the Walls Pocket Money Monitor. The 25p weekly average is 24 per cent up on the 1990 fig- ure of 19p and ' 

THAT'S THE WAY THE MONEY GOES 
Age Group Average Pocket money Proportion spent on music 

Average weekly pocket money spent on records and tapes (excluding CDs) 1991 
18 up by two per But music is still a mlir ofS music to seven- (27 per cent). eight per The BPT 

Scaping says: "It's portant the actual amount young people spend on music, it's the development of the habit which is crucial. "We have seen proof that, in their teens, people develop habits which stick with them into their forties and fifties." The EPFs own research re- veals that eight to-14-year- 13 per cent of 
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Scots radio 

stations 

in merger 

with "a united front". Radio Clyde's managing di- rector James Gordon says the new company created by the merger, Radio Clyde Holdings, will enjoy "substantial cash re- 
He comments: "In Scotland, larger groups make more com- mercial sense. We can present a united front to advertisers and achieve more economic growth." Gordon says Radio Forth's programming policy and staff- ing levels, currently 90, will remain unaffected by the agreement. He says: "It would be commercial suicide to start to centralise local radio. It's also against my beliefs, which are that local radio's strength is that it's local". ® An agreement on finding a "common currency" for measuring radio audiences be- tween the BBC and Associ- ation of Independent Radio Contractors is close to being reached. Ironically BBC figures give Radio One lower figures than JICRAR. At present the BBC uses in- terviews with the public to reach its figures while JICRAR uses a diary system for commercial radio. AIRC director and chief executive Brian West com- ments: "Obviously with two different systems we got two different figures, sometimes very different." The two bodies are currently negotiating a mutually agree- able system, which would use the diary system of obtaining audience figures. The joint body would be call- ed RAJAR, Radio Joint Audi- ence Research. 

BBC faces ban on 

T¥ louse' ads 
Trade and Industry investigat- televis ed publicr and TV 

The threat follows a Govern- ment report which rapped the corporation for the ads which it says amount to unfair com- petition. Now rival publishers have until April 16 to persuade Sec- retary of State Peter Lilley to 
dations to refer the BBC to the Monopolies and Mergers Com- 

The BBC currently adver- tises Number One directly after Top Of The Pops. Its other youth magazine. Fast Forward, is promoted along- side other youth and children's TV programmes. The independent report con- ducted by John Sadler CBE for the Secretary of State for 

stations using ownership media for self promotion. In particular, Sadler criti- cised the on-air "trails" by the BBC for its magazines includ- ing the two youth papers. He recommended that the BBC's practices be referred to the Monopolies and Mergers Commission by the Director General of Fair Trading. "I believe the principle pur- pose of the BBC's trails are to increase sales of its magazines and therefore 1 regard these trails as advertisements." he 
The report's findings have been welcomed by publishers of competing youth publica- 

full ; pay 

think the BBC has been able to get away with blue murder considering the qual- ity of Number One and the free TV backing it enjoys," says Rage publisher Mary Keane- Dawson. But publishing director of Number One, Peter Phippen, says; "We find Sadler's con- clusions very strange. We be- lieve our activities are com- pletely in line with the BBC charter and the Government has been extremely compli- mentary and encouraging of BBC Enterprises activities over the last four years." Trade and Industry secre- tary Peter Lilley has invited comments on the report from all interested parties, after which he will make a decision on what action is to follow. 

Watkins teams up with 
A&M for label launch 
Tom Watkins and his manage- ment team are launching a new record label with A&M. The flamboyant former Bros and Pet Shop Boys manager has spent six months forming a team to run the label, Atomic, which will be market- ed and distributed by A&M. Watkins says he is taking more of a backseat role in the project and that label manager Jodie Sharp will handle the day-to-day running, "We set the label up because a lot of people asked us to but I was only going to do it when I had the right people," says Watkins. Sharp says the label will deal mainly with dance prod- uct but is open to releasing 

anything that it believes is of high enough quality. She adds that four acts are signed at present — all for two singles with the option of an album. A&M managing director Howard Berman coments: "Atomic has developed a great little roster already and I have every confidence that the next few months will see us break- ing Atomic acts." 

liysic makes 
TV comeback 
Music is returning to TV this spring after programmes were elbowed out by coverage of the Gulf war. Channel Four is spearhead- ing its push with the new show Friday At The Dome, from the team behind Rock Steady. Pro- ducers Holmes Associates were forced to scale down the show because Rock Steady was too costly. It goes out at 11pm from May 3. A new 10-part series of Dance Energy begins on BBC2, replacing Snub. Rapido finishes on May 1 with a rap special scheduled for June. ITV's schedule is not yet available, but it is understood that The Chart Show will con- tinue until the end of the year. 

Katie Rennie has been promoted from TV promotions manager to head ofTV as part of a strengthening of Chrysalis' UK promotion team. Promotions director Judd Lander has also appointed Mark Howell — formerly of MCA — to its national radio department. 
American label Rykodisc has taken over UK world music specialist Hannibal Records, whose founder Joe Boyd 
of the UK operation, which will be known as Rykodisc 
The funeral of songwriter Doc -Pomus was due to be held in (New York yesterday (Sunday). ! Pomus, who co-wrote Save The i Last Dance For Me, with Mort ' Shuman, died on Thursday of lung cancer aged 87. 
Wembley Arena plans to stage its first opera in December. The Royal Opera is to put on the show in conjunction with promoter Raymond Gubbay, 
The Country Music Association claims sales of full price country albums have more than doubled in the first two months of 1991 compared to the same period last year. 
The Performing Right Society has won a big increase in payments it receives from discotheques despite losing a High Court appeal about the system of payment. The new rate is twice that suggested by the British Entertainment and Dancing Association and could lead to the PRS receiving more than £lm a year. 
The Virgin Records label From A Whisper To A Scream has moved to the A VL stable to enable more effective handling of its product. It will be run by former 10 Records label manager Chris Worsley, Adam Kidron and Julian Woolley. 

THE NEW SINGLE RELEASED MONDAY MARCH 25 
SEVEN INCH TWELVE INCH CD CASSETTE 656757-7/6/2/4 

MUSIC WEEK 23 MARCH 1991 



NEWS ANALYSIS 

Rough Trade rides the storm 
A month after KPMG Peat Marwick McLintock was call- ed in by the Rough Trade board to save the ailing empire from extinction, accountant David Murrell has declared its 

The change in outlook for the company brings a huge sigh of relief from the record industry; even arch rival Pin- nacle agrees the loss of the indie giant would spell disas- ter for the UK music scene. Rough Trade may not sur- vive with all its branches in- tact — some may have to be sold to secure its future — but that it survives at all is vital. Ironically, the group's prob- lems follow a record year in 1990 when turnover reached an all-time high of £40m, hav- ing doubled in four years. Fifteen years after Geoff Travis created the beginnings of an empire in 1976 with a small west London record shop, it remains at the centre of the UK indie industry. A vital component of the punk boom of the late Seventies, Travis' shop quick- ly expanded into mail order and wholesale supply to other chains, until the summer of 

1977 saw French drum-ma- chine band Metal Urbain be- come the first release on Rough Trade's label. The following year the com- pany became a fully-fledged distributor and in 1979 Stiff Little Fingers' first album reached number 14 in the na- tional chart as proof that the company could compete with the majors. The Rough Trade Music publishing company reinforc- ed this step up, along with the establishment of promotion, tour management and produc- tion services in 1980. The group went interna- tional at the same time, at- tempting to mimic the UK for- mula in the US by opening a shop in San Francisco, to- gether with small-scale dis- tribution. The German oper- ation was established the fol- lowing year along with licens- ing deals throughout the world. When The Cartel was form- ed by Rough Trade in 1982 with five other regional dis- tributors to create a nation- wide distribution service for small independent specialist shops, the group headed the 

ROUGH TRADE RESHAPES ITS FUTURE 
TRUSTEES (employee » 

« (PaJSLell, » 
« 

NEGOTIATING ^ COMMITTEE ^ 

RT RECORDS RT DISTRIBUTION RT (AMERICA) 

KPMG e off 

biggest indie distribution ser- 
The expansion of Travis' em- pire — by the mid-Eighties co- owned by his father Peter and Richard Scott — always seem- ed at odds with the company's "workers co-operative" stance. But in 1986 Travis and his co- owners transferred 83 per cent of the company's holding into the hands of its workers through the Tim Niblett Trust. Pinnacle's George Kimpton- Howe was drafted in last year after the rivals businesslike, free-market approach had seen it take the initiative at 

the top of the indie scene. Many feared his arrival would signal the loss of Rough Trade's "co-operative" philos- ophy. Overheads had doubled fol- lowing the move to a new dis- tribution warehouse and the installation of a new computer system cost £600,000 to get right. The demise of one of its biggest customers, Parkfield Video, had seen another £500,000 disappear and ru- mours of a takeover began to 
Then last month, following one round of redundancies, an- other 40 were announced 

were called in to help st a looming financial crisis. While owing nothing to the bank, the company was struggling to pay its labels. Refusing to pay any of its labels unless it could pay all of them, it called in KPMG and outgoings were frozen. Any payments received after February 8 were held in a separate fund to be paid to the labels — with the smaller operations a priority. Two in- terim payments were paid be- fore the end of March. Meanwhile, with the trust taking a back seat, the main board has been left to continue running the company, with KPMG as advisers along with a negotiating committee — based around the major labels; Mute/4AD, Situation 2, Big Life, Rhythm King and Rough Trade — which has also been assessing the company's as- 
With neither KPMG, the board — headed by Travis as MD — nor the labels able to take any unilateral action, the company is now steadily mov- ing forward towards recovery Martin Talbot 

THE CIVIL WAR 

MUSIC FROM THE ORIGINAL SOUNDTRACK 

( RELEASE DATE 25TH MARCH 1991 ) 

THE MAJOR NEW BBC TV SERIES 

AVAILABLE ON 
CD 7559 79256-2 £7.29 dealer ex VAT 
MC 7559 79256-4 £4.70 dealer ex VAT 

'MINE EYES HAVE SEEN THE GLORY OF THE EPIC I CALLED THE CI VIL WAR" (USAToday; 
jBjhgrhc TV scries which took the US A by storm begins on BBC2 at 8pm 

on Saturday, 30th March. It contintjcs, in one hour episodes, over the subsequent six Saturday evenings. 
O This "documentary masferp/ecc"v('Ncwswcek:magazine) seorcd the highest audience rating in the history of US Public Broadcasting Television.', 

The film's creator and producer, Ken Burns has personally selected the music for the recording. It includes "Buttle Hymn of the Republic" 
"Dixie"tmd the haunting theme tune "Asliokan Farewell" 
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ROUND-UP 
A top 10 single turned Chris Isaak's touring fortunes after years 
of house PAs and promoter apathy. By Nick Robinson 

Interest grows in 

Isaak's read move 

Festival '91 is being organised by John Grout and Ian Radfield as an alternative to the Glastonbury Festival which is not running this year. Acts have yet to be announced for the three-day event running on June 21,22 and 23 but the organisers have applied for a licence for a "260 acre country location east of Bristol"... The Pogues have been confirmed as the headlining act for Fleadh '91 on June 2 in London's Finsbury park. Other acts scheduled to play at this second Mean Fiddler promoted Irish music festival include Christy Moore, That Petrol Emotion, The Chieftains, Mary Black and Paul Brady.. . Brady himself is touring the UK from April 4, promoted by Asgard. He kicks off in Leeds and winds up in London on the 14, playing nine dates . . . The Mean Fiddler is also promoting another one-day special in Finsbury Park on the day before Fleadh. The Mission headline on June 1 with guests Killing Joke, New Model Army and The Henry Collins Band . .. The first date in the Capital Radio Coca-Cola Music Festival, which runs from June 21 to July 21, has been confirmed. Robert Cray is to play the Crystal Palace Bowl on July 6 with his band featuring The Memphis Horns and John Lee Hooker.. . Ride have been confirmed as one of tWb supporting acts for The Pixies' Day Out In The Park gig at Crystal Palace on June 8 .. . Metropolis Music is promoting Living Colour's UK tour. Their current album, Time's Up re-entered the chart at 22 and the band will be playing nine dales from May 23 to June 2, with Dance Factory promoting the Glasgow date .. . Lenny Kravitz is playing four dates during May. SJM promotes the May 6 Manchester date, Dance Factory the Glasgow date the next night, MCP Leicester on May 8 and Bandstand will be promoting the Brixton Academy on May 10.. . Global Promotions is promoting the final date of the 
London's Town And Country Club on March 28.. .The Town And Country Club will also see the only surviving date of the Godfathers UK tour. The Solo promoted event has been cancelled following bassist Chris Coyne spraining his wrist in an attempted mugging. Twelve dates have been cancelled, because of world touring commitments and March 21 remains the only UK date the band will play. 

Five months ago, Chris Isaak was just another name in the record racks. His label, Reprise, had re- leased three albums since 1985, yet he remained a rela- tive unknown — and not just to the public. The live music industry, too, had little reason to show inter- est in the US singer/guitarist when the idea of a UK tour was first mooted in late 1990. Chris Hudson, who had pre- viously worked with Gun and Deacon Blue, was hired by Isaak's management to be the UK/European tour manager, on the recommendation of Wasted Talent's Paul Wilson. When Hudson took on the project, it coincided with the release of David Lynch's film Wild At Heart. Isaak's single Wicked Game featured in the film which boosted its sales. Uncertainty surrounded the tour because of Isaak's grow- ing stature in the US. There were also doubts about the timing of a UK visit. "I knew he was going to tour but they were not too sure whether they actually had the time to do it," says Hudson. So it wasn't surprising that no-one was rushing to get in- volved with the tour and in- itially Hudson, who had six weeks to organise the whole event, thought it was likely to be a struggle. But then Wicked Game reached the Top 10, Wild At Heart took cinemas by storm and Isaak became the man 
their shows or magazine 

"It is amazing what a sur- prise hit can do," says Hudson. "1 don't like the idea of it, but then it has made people look back at what else he has recorded." It also prompted more tour companies to get involved. "I suddenly had 10 companies wanting to do the PA. Every- one was interested," adds Hudson. "Chris's success certainly smoothed a path. Basically, you get instant respect. You also get people phoning up who want your business." Hudson decided not to go for the best price offered but in- stead went for the people he wanted to work with. He chose Wig Warn to handle the PA. "I abhor the rock and roll attitude of some 

companies — all the tantrums and tempers on the road," says Hudson, He wanted companies he knew he could trust to get on with the job: "The climate is changing and people are be- coming more business-like and getting the job done properly." 

heskbh 
Booking Agent: Paul Wilson, Wasted Talent Promoter: Phil Mclntyre Promotions Tour manager: Chris Hudson Production manager: Aaron Gregory/Derek McVay PA hire: Wig Warn Lighting: Frontline Venue: Town & Country Club Capacity: 1,400 Ticket price; £8,50 Potential gross: £23,800 approx. ( two nights) 

Apart from being one of Hudson's first major tours, it is also the first time that Isaak 
had the same PA for every night of a tour — they are used to using club PAs. "They are ha ving a great time because not only are they loving all the success and at- tention but they can now de- pend on the same PA and lights every night," he says. . The gigs themselves were virtually sold out and Isaak seemed perfectly at home play- ing what he called one of their bigger gigs. Visually, the stage was im- pressive but certainly not over-dressed. The lighting was relatively sparse with a row of coloured lanterns adding a neat touch. The singer was on fine form, punctuating the songs with humourous stories and jokes. Naturally, Wicked Game and Blue Hotel received the biggest cheers but it was the variety of the set that was the key to the success of the 

Venue: G-Mex Centre, Manchester M2 3GX. Capacity; Large dome-like hall used for exhibitions and trade shows, moving more towards concerts. Maximum capacity 10,800 seated, down to 6,500 for smaller concerts. Last five bands: David Lee Roth, James, Status Quo, INXS, Happy Mondays. Typical concert: Largest , venue in the North-west, used for bigger bands typically on a world tour. Also hosted two nights of Classical Spectaculars to more than 20,000 people. Manager's view; "Acoustically the hall is very bad, we have to hang baffles from the side walls to soak up some of the sound. Also the amount of lighting you can hang from the stage is limited, because there is no grid, but they are investing in one which will be ready in the next two months, which will be very welcome. It's better for rock bands and raves than MOR type acts, because it can be very cold and cavernous." Nick Levitt, GP Presentations for Happy Mondays, Inspiral Carpets. Promoter's view: "Technically it's a difficult venue, facilities-wise we have to compromise most of our requirements, for example there are no showers in the building, and the dressing rooms are inadequate for the type of artist that appear there. The good thing about it is that it's in Manchester." Tim Parsons, MCP for David Lee Roth. Merchandising: Concessionaries Ltd on behalf of G-Mex management. PA: In-house only for public announcement. Bands own 
Security: 12 frontof house guards, 90 stewards in auditorium for larger concerts. In-house employees used. The G-Mex in 1990: Hosted 11 bands for a total of 15 nights to 135,000 people. Average ticket price: £10-18. History: Large Victorian railway station which closed down in 1969. Refurbished in the late Seventies, re-opened in March 1986 as a hall for trade and consumer shows (Ideal Boat exhibition) and concert venue. Gradually increasing number of concerts during the year. 
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TALENT 

MW's Talent Tipsheet 
BIRMINGHAM 
LITTLE BIG HORN Band founder Stevie Young has a hefly family reputation to live up to, being a nephew of Angus and Malcolm (AC/DC) and George (Easybeats), but Little Big Horn is a good start. The sound is blues-based metal, similar in style to AC/DC, but excellent throaty vocals from Ivan Norris and some fine rockin' tunes give them enough sparkle to succeed. Contact: Part Rock Man- agement Tel: 071 823 3131 

WARWICKSHIRE 
THE YOGOTS Already signed to the fledgling Reptile Records, this five piece could soon be attracting wider interest. Their three track demo opens with the forthcom- ing single, Je Suis, a bouncy gem. The sparkle continues with Don't Blame Adelaide, while Falling Down demonst- rates their ability to carry off slower songs with aplomb. Worth travelling to Tamworih to see. Contact: Magic Ear Man- 

SURREY 
GROUNDSWELL Inexpensive demo production masks this three piece's moody indie atmospherics but tight playing and songs such as Day To Day and Favourite Fears make them worth a listen. Joy Division comparisons will be triggered by their slow build- ups and lyrics, but a decent spell in a studio will turn them into a strong indie prospect. Contact: Matt Seigne Tel: 0883 346777 

Tel: 0827-310608 
BELFAST  
PBRSTREETGANG This four piece formed in early 1986, but Get Down (Before You Fall) on the Good Vibra- tions label is their first vinyl release. The driving guitars and dance beat drums give the song a fine raw energy while the B-side demonstrates the band's more gentle country in- 
Contact; Patrick Fitzsyra- 
Tel: 0231 77163 

Big spender is back 
Despite being one of the few artists who can truly carry the title "superstar", Shirley Bassey is typical of a whole generation of MOR singers who 5 i the mg-term al- bum deal. After a career spanning 35 years and more than 60 hit records Bassey is currently working on her first studio al- bum for five years, part of a five-album deal with Freestyle Records. Bassey's New York manager Oscar Cohen says she has been offered other recording deals, but none with the promotional and marketing support her reputation deserves. "It is quite shocking; she is one of the world's biggest box office attractions but she couldn't get support from a record company," he says. The Freestyle deal was struck after general manager Allan Bellman saw her ap- pearing on the Des O'Connor television show just before Christmas. He was amazed to find her without a recording contract. "She is known in every cor- 

Shirley Bassey: new five-album deal 
things that are simply cred- ible." Cohen adds: "I don't think half the record companies in the world believe in MOR mu- sic. They don't believe people over 30 walk into record 

He believes the new deal is Bassey's biggest since her days with United Artists in the Seventies. The first release is scheduled for May to coincide 

bring UK sales of 250,000 and "millions" worldwide. Supported by press advertis- ing and interviews, an appear- ance on the Bruce Forsyth Easter Special and a syndi- cated radio interview, Cohen believes this is Bassey's chance to show she can reach for the stars again. Martin Talbot 

AN EVENING OF THE BLUES 
IGARY MOORE 
AND THE MIDNIGHT BLUES BAND 

«r 

FEATURING ALBERT KING AND ALBERT COLLINS 
VIDEO AVAILABLE 25 MARCH 
WD 872 DP: £6.95 SRP £9.99 
ORDER NOW ON THE VIRGIN VISION DISTRIBUTION HOTLINE 081-746 2122 
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