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MGPS puts 
MD's job on 
the market 
The future of MCPS director Bob Montgomery is in doubt with the rights body now look- ing for a new managing direc- tor. Earlier this month. MCPS announced Montgomery was relinquishing his position as MD and chief executive to pre- pare for September's tribunal against the BPI. It was unclear whether the move was permanent, but commercial operations con- troller Graham Churchill — who is sharing the day-to-day running duties with deputy MD Keith Lowde — has con- firmed he is to be replaced. Company chairman Derek Knibb adds that the candi- dates are being interviewed for a "vacancy" at the rights body. "Like any board of direc- tors you are not on there for- ever and a day," he says. "Cir- cumstances do change and people do voluntarily resign." 

VAT rise puts 

heat on music 
Retailers fear that the Budget increase in VAT wiU lead to a further downturn in record 

The VAT move means the end of many "crucial" price points with mainstream CD prices increasing by at least 30p. It effectively signals the end of the £9.99 CD, say some retailers. Brian McLaughlin, chair- man of BARD and managing director of HM V, says the Gov- ernment is using the retail sector to cover up for the fail- ure of the Poll Tax. He says the necessary price changes will be an administra- tive nightmare. 'There is no way that we can get through it without losing money," he says. 

"In better times, we may well have absorbed the VAT increase within key psycho- logical price barriers such as £9.99, but with trade as it is, we are not in a position to ab- sorb anything." HMV's chart CDs increase from £11.49 to £11.74 with back catalogue rising from £11.99 to £12.25. Videos, which manufacturers had been keen to keep at £9.99, will now cost £10.24. Andy Gray, chairman of the Andy's Records chain in the south-west, says a decline in sales is now inevitable. "Shops will not just mark up the 2.5 per cent, they will add on their own margin as well. The result is we will see vol- ume sales dropping," he says. 

Mike Dillon, radnager at the Record Factory shop in Pais- ley, Scotland, says it is time for record companies to lower CD dealer prices. "We could sell a lot more if the pricing structure was dif- ferent," says Dillon, "and 
EMI price increases are due to be imposed on April 1 with both chart vinyl albums and CDs affected. Steve Mason, chairman of Pinnacle and the BPTs retail liaison committee, says an in- crease in CD prices is to be ex- 
"As there has not been a price increase on CDs for six or seven years, in real terms prices have actually gone down," he says. 

EUKto axe 
PMI stock 
Woolworths wholesaler Enter- tainment UK is deleting Pic- ture Music International stock from its catalogue as a result of the label's hike in trade 

PMI put up its frontline video dealer prices last week from £6.95 to £7.50, leading to a £10.99 retail price. Entertainment UK, which supplies music and video stock to Woolworths and other High Street stores, says it can see no justified reason for the move. EUK chief buyer Richard Green says: "We cannot justify asking our customers to pay higher prices for PMTs gen- erally average catalogue. PMFs initiative comes against the backdrop of a depressed market and increasing prices is not sensible." Keith Staton, sales director of PMI parent EMI, says it is up to retailers to decide what to stock. "We are always con- cerned when any retailer de- cides not to take our stock, but we can't tell retailers what to buy," he says.  

Singles chart 

loses a format 

The creators of the Now series are claiming final victory in their battle with the rival Hits team. The latest in the Now That's What I Call Music series. Now 19, has tracks licensed from WEA, Sony Music and BMG — for the first time since 1989. The decision is being hailed as a moral victory by the Now team of Virgin, EMI and PolyGram. As MW went to press, none of the Hits com- panies were available to comment on whether the series would end. The Hits team has been battling it out with the Now consortium since 1984. with Now coming out on top almost every time in terms 
Virgin MD Jon Webster says: "We have been asking them if we could license their tracks for long enough and now they have finally agreed," 

Retailers and record compan- ies have joined together to re- duce the number of formats which can qualify for the CIN singles chart to help the indus- try ride the recession. The move has been adopted by CIN's chart supervisory committee after a recommen- dation by the BPI Council. BPI chairman-elect Maurice Oberstein says record compan- ies feel compelled to bring out five formats under the current ruling to compete on equal terms with their rivals, The current rule, brought in last April, allows five formats to qualify as long as one is a cassette single. The new rule makes no such stipulation. Oberstein says: "This change will be of most advan- tage to the smaller companies 

which are hit hardest by hav- ing to put out extra formats." But Virgin managing direc- tor Jon Webster says most companies will continue to re- lease extra formats because there is demand overseas. Retailer Bob Barnes, MD of Music Junction, says: "The fewer formats there are the better it is for retailers." Deputy chairman of BARD Mike Sommers says; "Person- ally, I wish the industry would decide where it is going with the various formats. There is no need for as many as there 
The BPTs internal chart committee — chaired by MCA MD Tony Powell — will meet on Tuesday to make a recom- mendation on when the new rule should be introduced, 
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Capital slams R1 £50,000 jackpot 
Capital Radio has rounded c Radio One for "buying" lis- teners with a £50,000 cash prize competition. Capital says Radio One is using money rather than pro- gramming 

But, as with the station's re- 
Cash Card game, Radio One says it will not be using licence fee money to pay for the launch. The competition, Sound- check, began on Sunday. 

Chart show host Mark Goodier 
which match those printed in the Radio Times. The owners of the lucky 
£10,000. The competition will continue for the next seven weeks with a total of £50,000 prize money being offered. Capital Radio programme director Richard Park says: "Radio One's need for bill- board advertising and com- mercial competitions shows that it is very paranoid about 

falling ratings." Radio One "We have the best programmes. This is just a way of attracting more people to the best programmes." • The consortium behind Music FM is considering scrapping its bid for a national radio licence. The easy listening station Music FM was proposed by the consortium after it scrapped plans for its Rock FM rock ser- 
Now the group says it is 

"very nervous" about carrying on with its latest bid. Tim Schoonmaker, MD of EMAP Radio one of four part- ners in the consortium, says the new Radio Authority defi- nition of pop is too restrictive by not allowing contemporary jazz or country music. "We are questioning whether we will be able to put anything commercially viable together," he says. The bidders for the INR1 licence have until April 22 to tender proposals to the Radio Authority. 

McCartney: Unplugged 
Hacca altam 
to pre-empt 
Ibootieggers 
EMI is releasing an album Paul McCartney recorded for MTV amid fears of the pro- gramme being bootlegged. The acoustic set is due to be screened on MTV on April 13 and on MTV Europe on May 13. It is part of the music chan- nel's Unplugged series which has artists performing without electronic equipment. The album, Unplugged — The Official Bootleg, is ex- pected to be released on the same date on Parlophone on CD and cassette, but on EMI's Spanish label Histavox for vi- nyl. Only 500,000 copies will be pressed. McCartney decided to re- lease the completely unmixed recording as an album, be- cause he believed it might be bootlegged anyway. The album includes I Lost My Little Girl, a previously unrecorded song written when McCartney was 14. Capitol/Parlophone general manager Tony Wadsworth says that if record dealers do not order the album before it is released they stand little chance of being able to stock it. He says there will be "a small amount of low key ad- vertising" for the release. 'The essence of the whole thing is that it is a bit of fun and that we should make the recording available for people to enjoy," says Wadsworth. The Unplugged album is the second 'official bootleg' from McCartney. In 1988, he re- corded Choba B CCCP (Back In The USSR) — a collection of rock and roll standards — released only in Russia. 
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Wioiter's goes to law 

as company fails 
Ron Winter's European Art- ists & Entertainment com- pany has folded just six months after he bought it from K-Tel International. Winter called in receiver Booth White to take over the company's affairs because of fi- nancial problems which he claims date back to when its former management was in 

Winter says; "I appointed the receiver because of the dif- ference in the company I bought and the company I re- ceived. Basically, I didn't get what I paid for." He has now taken five law- suits out against K-Tel Inter- national over debts which have started "coming out of the woodwork" since his buy- out in September last year. Redundancies will hopefully 

k Winter: more problet 
be avoided, he says. T cannot keep funding a bottomless pit. Technically, the 60 staff are in a redundancy situation but I expect it will be resolved with- out coming to that." President of the US-based K-Tel International Mickey Elfenbein denies Winter's claims. Every business has as- 

sets and liabilities, he says, and Winter was allowed to in- spect the company's balance sheets before the sale. "We were not trying to mis- lead or hoodwink Mr Winter," he says. "He bought the com- pany and made certain agree- ments with us but failed to live up to almost every one of 
Before taking over the UK arm of K-Tel International and changing the name last year, Winter established him- self with back catalogue budget specialist Everest in the early Eighties. After that folded in the mid- Eighties, he set up Premier in 1985 also focusing on back catalogue. Premier folded in 1988 before Winter set-up Whittington Entertainment Group which is still operating. 

Court move threatens remixes 
A High Court hearing has thrown in doubt the MCPS' right to licence songs for use 

The High Court last week granted George Michael a temporary injunction to pre- vent BMG and IQ Records re- leasing a single featuring re- recordings of sections of Wham! hits. Mr Justice Morritt said there was an arguable case, to be decided at a full hearing, as to whether the Bad Boys Megamix had altered the Wham! material to an extent that Michael's consent was necessary to permit its release. Last month, IQ and BMG, which successfully released the Night Fever Megamix, ob- tained clearance from the MCPS for the record and sub- sequently sent out white labels of the remix to clubs. 

But George Michael's coun- sel, Mr John Baldwin, said the singer was "outraged" when he heard the record which he claimed had "butchered and mutilated" his work. The judge granted an in- junction to Michael and Morri- son Leahy Music which owns the Wham! song copyrights valued at £3m, adding that Michael wishes to be regarded primarily as a composer. BMG director of business af- fairs Martin Dacre, said: "We obtained a licence from MCPS which we felt entitled us to go ahead, George Michael heard the record and didn't like it. 
turned the licence." The injunction Will remain in force until a full trial of the legal arguments. A date may not be set for at least a year. 

Ruling close 
on Roses' 
legal battle 
The High Court battle be- tween The Stone Roses and Silvertone Records could be over this week, according to court officials. Witnesses have been heard quicker that expected and it is understood that the four-week case, to decide whether the group is still tied to its Silvertone contract, could fin- ish a week early. But even if this happens, the judge is likely to reserve judg- ment until the second week of 

Silvertone and Zomba Music are seeking a court declaration that the group and its man- ager are still bound by an April 1988 contract. 

Out of the frying pan and into the fire: that's the position of the music industry following the Chancellor's budget. The poll tax clearly 
spending so any attempt to reduce was welcome. But the decision to raise money instead from a two- and-a-half point increase in VAT is potentially disastrous, it is little more than a tax on retailers. They have been left with the unenviable choice of absorbing a cut in their margin or of increasing 
already depressed market. The Chancellor may be trying hard to deal with the UK's economic ills, but it looks like his cure is worse than the disease. 
The decision to cut the maximum number of singles formats from five to four is a good idea. Retailers can breathe a sigh of relief that their potential stockholding has reduced by 20 per cent. Record companies will benefit since the move in effect lowers the "entry cost" to the charts. There is no doubt that the "silly" format will continue to appear. They are a proven marketing tool. But at a time when everyone accepts that the singles chart has become far too gimmicky anything which throws the emphasis back on to the music has to be an improvement. 
Who — if anyone — is in charge at MCPS? The mechanical rights body had better make up its mind, for George Michael's fight against a BMG megamix of Wham! songs opens a can of worms. The full court hearing will not only mark the first real test of the "moral rights" of composers granted them for the first time in the Copyright Act, it could also put the MCPS's very right to grant mechanical licenses for cover versions on trial. It's not a good time to lose your managing director. 
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OPINION 

Just like the fashion business, where one sees the hems of skirts fluctuating every season depending on the state of the economy, we are now seeing the video business move in a similar vein. A wry smile appeared on my face when I read last week that PMI was abandoning its under-a-tenner price point for front line videos. When Wienerworld pipped PMI at the post in releasing the world's first multi-artist video compilation, Videostars, back in 1981, the retail price then was a staggering £29.99. We all knew if we wanted to reach a wider audience, prices had to drop considerably. We have released music compilations at £6.99 which did incredibly well, though not leaving much profit. We were also successful in shipping a range of video singles at £1.99. From a marketing viewpoint it was a triumph; from a sales perspective it was a virtual disaster. With such cheap pricing, the consumer thought he could only be getting rubbish, disregarding great titles which were, in effect, unbelievable value. 
One wonders whether the decision to raise prices by PMI, soon to be followed by the others thanks to the rise in VAT, in any way relates to the fact that an hour's worth of entertainment both audio and visual is rather good value for the consumer at £9.99 — possibly too good in light of the pricing of CDs. With the knowledge that PolyGram, PMI and other companies would dearly like to introduce Laserdisc as quickly as possible into the UK market, could this be a way of bringing it in at a lower price than VHS? So where will it end? We are already experiencing £14.99 retail price tags. Can a £19.99 price point be that far behind? Back to the future, are we moving full circle towards a £29.99 rrp? I personally hope not. 

NEWS 

Eurowision in songs plea 
UK entries for the Eurovision Song Contest have reached an all-time low because of lack of support from the music industry. Record companies and pub- lishers should get behind the competition — the biggest of its type in the world — say its organisers. Several sources suggest that the standard of this year's en- tries is lower than ever and even the number of entries are down about 12 per cent, to 143. Stewart Morris, who has produced Eurovision for the 

BBC since 1967, says: "I don't think the standard of songs has been as high as it has been in the past. We haven't been spoilt for choice." Peter Dadswell, secretary of the Music Publishers' Associ- ation, which organises the Song For Europe says: "There is a tremendous amount of cynicism about Eurovision. The industry just hasn't sup- ported us." The BPI says it made an at- tempt to get involved with a co-promotion of the event in 1986, but it had little effect. 

Director of press Jeremy Sil- ver adds: "The position of the industry is that we dominate Europe. We don't need a com- petition like the Eurovision Song Contest." Former winner Brian Hodgson, who co-wrote the 1989 Song For Europe winner and Eurovision runner-up Why Do I Always Get It Wrong, says the industry's at- titude makes it not even worth entering. "I wiped out four months of my life and hardly got any- thing back for it," he says. 

Hodgson, director of pub- lisher Briton Music, says bet- ter support from the majors would raise its profile and lift the image of the competition. Hodgson is currently in dis- cussion with PRS after dis- covering his song was not reg- istered for overseas royalties until 19 months after the com- petition. O A Song For Europe is broadcast on BBCl at 8pm to 8.45pm and 9.55pm to 10.10pm on Friday. Euro- vision takes place in Rome on May 4. 

Oazza pair 
in BMG link 
The team behind the recording success of Paul Gascoigne are setting up a new label with BMG. Laurie Jay and Peter Todd have signed their new Imagine Records label to a worldwide deal with BMG's licensed labels division BIG. Jay launched Best Records, which released Paul Gascoigne's Fog On The Tyne Revisited hit single and fol- low-up album. Todd has previously helped set up the Promo People and Impulse promotions compan- ies as well as Champion Rec- ords and Swanyard Records. Three mainstream acts have already been signed by the new outfit including singer. Michael Patto. 

Todd (left) and Jay: deal 

Maxwell lures 

staff for HM bid 
Robert Maxwell has poached a number of editorial staff from a rival magazine to launch a further assault on the youth/ music publishing market. Rock Power, a monthly pan- European heavy metal title, is being launched by Maxwell Consumer Magazines and competes head-on with Metal Hammer, which is also distri- buted on the Continent. Rock Power is aiming for a circulation of 750,000, increas- ing to 1m within two years. It will be distributed in Eastern Europe and published in nine languages. The magazine is co-ordinated in London. One of the defectors from Metal Hammer, publishing di- rector Henry Olberg, says: "The magazine is totally fund- ed by MCM but we stand alone 
fill a gap in the market by in- cluding rock and roll life- 

Other staff poached by Maxwell include managing .editor Ray Bonici and associ- ate editor Mark Day. But Rock Power has also had its share of staffing problems: former Rock Aid Armenia employee John Dee was taken on in the 

Rock Power; 1m sales target 
role of publisher, but left two weeks ago after disagreements. The first issue ofRock Power is out on May 16 and is sup- ported by TV and radio ads. Metal Hammer is currently being redesigned and will switch from bi-weekly to monthly with the relaunch on April 29. It has a UK circula- tion of 42,000 and 380,000 for the nine foreign editions. Punch Publications' UK heavy metal weekly Kerrang! has a circulation of 58,685 while EMAP Metro's bi-week- ly Raw sells 41,128, 

INXS kick off beets deal 
PolyGram has teamed up with baseball boot manufacturer Converse to give away 364,000 copies of an exclusive INXS cassette single remix across 

The tape, featuring an eight-minute mix of Suicide Blonde, will be given away with each pair of Converse All- Stars and Converse Leathers 
PolyGram business develop- ment manager Fiona Banks 

says the deal stops short of en- dorsement and will not be sup- ported by extra promotion. The deal has been set up by Stiletto, an affiliate to Enter- tainment Marketing Com- munication International which secured a similar deal between David Bowie and Converse in the US. EMCI vice-president David Hazan says: "This is an alter- native to conventional spon- sorship deals. It is not suppos- 

ed to be promoted aggressively to the public." Banks adds; "There tends to be a bit of hesitancy among artists aligning themselves with products which don't complement their image. That was not the case here." The promotion coincides with INXS' European tour and is intended to have the same effect as conventional singles marketing, promoting the band's album X, she says. 

BBC plans 
Irish project 
The history of Irish music comes under the spothght this summer in a project combining a five-part TV series, a triple album and a one-off book. The co-production, Bringing It All Back Home, is the result of a collaboration between BBC Northern Ireland and RTE, and was made by Dublin-based Hummingbird Productions. It features new songs writ- ten especially for the series by Bono, Elvis Costello and Donal Lunny. The Waterboys, Hot- house Flowers and Christy Moore have also contributed. The album is released on BBC Records on May 21, with the book — written by Hum- mingbird Productions' director Nuala O'Connor — out on May 30. The series starts on BBC2 on July 26. The project is the culmina- tion of four years' work by Irish singer-songwriter and TV presenter Philip King. 
fVim push for 
Lennon video Pickwick Video is launching its biggest music release to date by putting £250,000 be- hind the video of last year's John Lennon tribute concert. Lennon Tribute is released in the UK on April 15 with a dealer price of £6.95. It is compiled from footage of the all-star concert held in Liverpool last year. It also includes artists such as Mich- ael Jackson and David Bowie with their own video versions of songs penned by the ex- Beatle plus footage of Lennon himself. As well as television, radio and press advertising, wide- spread window displays and co-operative promotions with leading retailers are also planned. 
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NEWSFILE    SMEWS 

Sony deal sees Jackson launch label 
Michael Jackson is to set up his own Nation Records label as part of his new recording and fdm deal with Sony re- portedly worth £500m. The deal establishes the "Jackson Entertainment Com- plex" of which Nation is a part. Jackson has long wanted to set up a modern equivalent of the 

Rl reveals its 
spring line-up 
Radio One's new spring sched- ule features a new DJ and a programme focusing on the music industry. Mark Radcliffe formerly one of Radio One's Manchester- based producers, begins host- ing the one-hour show Out On Blue Six each Monday from 

The Mancunian hosted the weekly show Hit The North on Radio Five and the one-off documentary Manchester, So Much To Answer For. Also starting on April 13 is a three part documentary call- ed Don't Believe The Hype, produced by award-winning producer Kevin Howlett, Simon Bates, Mark Goodier and Steve Wright will broad- cast from across Europe as part of the European Radio Week, beginning on April 8. 
dude a week of live concerts and Pete Tong will host The Rap Selection on Thursday evenings at 9pm from April 4. 

legendary Detroit Motown label. No details of signings are yet available. The record deal with Sony's Epic label commits Jackson to six albums over the next 15 years. The first, due out this summer, is expected to include a duet with Madonna. The Jackson Entertainment 

PolyGram has duplicated its success in the UK marketplace in the latest market share fig- ures for Ireland. The distributor came top in 1990 taking 19.3 per cent of the total output of record sales in the Irish Republic. EMI and Warner Music are in second and third place with 16.1 and 15.5 per cent respectively. PolyGram garnered the most album sales with 19.6 per cent, but was beaten by EMI and Sony Music in the singles market. EMI taking 18.5 per cent, Sony Music 16.1 and PolyGram coming equal third with Warner Music each hav- 

The most famous trademarks in classical music — HMV's Dog and Trumpet and the Angel — are being replaced next month (April) by a new EMI Classics logo. The move has already pro- voked protest from consumers across the world. Nipper the dog is particularly popular. But the company says that modern trading practices make retention of the trade- marks impossible. "We have never had world- wide copyright for Nipper — it is owned by BMG/RCA in the 

Complex also gives the singer the opportunity to produce films with directors such as David Lynch and Richard Attenborough based on songs from his new album. Jackson himself will star in a full- length feature for Sony's Col- umbia Pictures, a musical ad- venture written by Larry Wil- 

ing 15 per cent. Of the Irish labels Gael Linn performed best with a 2.6 per cent share of the market. Mother Records was the sec- ond biggest native label with 0.8 per cent. However, Mother did well in the singles market coming fifth behind the majors with 9.6 per cent of the year's sales. The Irish market share fig- ures for the year ending De- cember 31 1990 are compiled by the Irish Federation, of Phonographic Industries. Gael Linn label manager Seamus O'Neill says the in- digenous labels have always 
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US and Japan," says Richard Lyttelton, managing director, EMI Classics. This makes its use on international releases impractical. Lyttelton also argues that whUe the company has world- wide use of the Angel — the oldest EMI trademark, dating from 1898 — it doesn't reduce 

son who wrote Beetlejuice. Jackson's contract is, ac- cording to Sony Music UK di- rector Jonathan Morrish, "probably the highest ever fee" paid to a single artist, eclips- ing last week's signing of Jackson's sister Janet by Virgin for an estimated £16ra. 

lagged behind the majors, mainly because the major labels' product enjoys the same exposure in Ireland as in the UK as a result of British me- dia being widely accessible to Irish consumers. "There is also a tendency for retailers to stock UK product rather than Irish product be- cause they see them charting in the UK and local radio sta- tions home in on material that performs well on the UK chart," O'Neill says. "There is a lot of scepticism over the Irish chart because it is com- piled from wholesalers figures and not from retail sales." 

well to fit on smaller product such as CD or tape. "In France, it is known as The Knat, and in Germany as The Fishhook," he says. But in an attempt to stem consumer opposition, Lyttel- ton explains that both Nipper and the Angel are not being killed off completely. They will still appear on some vinyl and tape releases on a local basis, and will be used in promotion- al material. The HMV retail network will retain Nipper as a trade- 

Virgin is to release the new Simple Minds album, Real Life, on four formats including DAT The release on April 8 is a one-off to see how the format sells. But the company has confirmed its commitment to DCC in the future. 
Sir Joseph Lockwood, chairman of EMI for 20 years until 1974, died aged 86 on March 6. Lockwood, whose death was kept secret until after his funeral on his own wishes, is credited with steering EMI into the future by recognising the importance 
I Got To Have It by Ed OG & Da Bulldogs is the first release on PWL America on April 1. The hard core dance label is part owned by PWL Records in the UK. 
The British Association of Concert Agents is paying for three tour agents from the USSR to attend its first international conference, Expanding the Market, at London's Portman Hotel, from May 7 to 10. 
Former MCA TV promotions staffer Nicki Chapman joins RCA as head of TV promotions reporting to director of promotions Nick Godwyn. 
PolyGram Music Video is changing its name to PolyGram Video International to reflect the company's expansion into non- music product. 
Chrysalis is launching a national TV advertising campaign on April 1 to promote the Chesney Hawkes/ film soundtrack album, Buddy's Song. 
A&M is linking up with Rage magazine to release the dance compilation album Make Some Noise Vol. 1 on April 8. 
Industry lobbyist The Music In Scotland Trust has helped fund a new label My Dark Star, based in Glasgow. 
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LIVE 

ROUND-UP 
A new weekly live venue is being set up London's West End by a collective brought together by manager of The Mothers Jim Chapman. Fantom is to be a rock night held from 7 to 11pm every Thursday at The Brain. New and unsigned bands will play each week, with The Mothers headlining for the first four weeks starting from April 4. The Brain has previously been known as a dance venue, leading Chapman to welcome its management's "adventurousness". "The whole of the live scene at a small level is almost dead," he says. "Record companies promoting new talent depend on getting stuff on the radio, which means the industry as whole suffers from the lack of a good live scene. This is not a money making venture but an attempt to halt that decline." . . . Kennedy Street Enterprises is promoting A1 Stewart's first UK tour for three years. Stewart plays 19 dates throughout April and May starting in Lancaster on April 17. Kennedy Street is also promoting the seven-date Clannad tour which starts on May 10 in Manchester. Clannad are also confirmed to play the Cambridge Folk Festival on July 28 .. . Solo is promoting Alison Moyet's 17- date UK tour, her first for more than three years. She kicks off at Wolverhampton on May 14 . .. promoting a special concert hea'dlined by The Wonder Stuff on June 22 at Walsall Football Club's Bescot Stadium. The ground has been revamped in line with the latest safety regulations and has an estimated capacity of 20,000. The band are believed to be in negotiation over a series of dates to follow the Walsall event, which if booked, will also be promoted by Phil Mclntyre. However, no gig will be played in London "due to the lack of a suitable venue." Support acts for the Walsall gig have yet to be confirmed ... International talent Booking is promoting a rock all dayer at the Milton Keynes Bowl on July 6. ZZ Top are confirmed as the headline act, their only Uk date scheduled for 1991. Bryan Adams, Thunder and Little Angels are also in the line-up . ,. MCP is the promoter of the one-off Guns N' Roses gig at Wembley Stadium on August 31 . . . MCP is also promoting a mega event at the Stadium on July 13, headlined by INXS. The Australian band are expected to be supported by the Hothouse Flowers, Deborah Harry, Jesus Jones Roachford and Jellyfish. Radio One is looking to broadcast the 

The Milltown Brothers' £6,500 buy-on fee for the La's 
tour was a sound investment, says Nick Robinson 

Money well spent 
Playing support on a UK tour of the-band-most-likely-to is never likely to be an easy 

But for A&M's The Milltown Brothers it looks as if the gamble has paid off — cer- tainly if you believe some of the press reviews the gigs have received. "How bitter it must be for a headling band when the open- ing act starts to overtake them on the inside track." comment- ed Marek Kohn in The Inde- 
The tour has been exceed- ingly beneficial to The Milltown Brothers, admits manager Tim Paton. A certain amount of luck was involved in securing the support in the first place, however. "The band had met The La's once before in a hotel so they were both certainly aware of each other. My company (Globeshine) also manages The Wedding Present and their agent is Dave Stacey at ITB who also happens to be The La's agent," says Paton. So Paton heard plans for The La's tour as early as last year and immediately plagued the agent and The La's man- ager with material on The Miltown Brothers. "We though the support on their tour would be ideal as we have a similar sort of audience and it was also the right time — in March when the album was due," adds Paton. The Milltowns had to pay £6,500 to buy on to the tour — a fee Paton describes as rea- sonable for a support act on 16 sold-out dates. Paton says neither he nor the band were intimidated by the fact that the tour had been sold out because of The La's popularity. "It didn't worry use. Even if they did eclipse us a bit we knew that with the shows be- ing sold out a lot of people would be there and would see 
"As it happens, with most of the shows, everyone there made an effort to watch the Milltowns and we got a great response every time." Paton says the tour was an attractive billing and that most of the fans liked both 
"So many bands are mis- matched on tours but this one was just right and it was also all standing venues which makes a big difference to audi- ence reaction and atmos- phere," says Paton, Financially, the tour stretched the group — who were out on a major tour for 

the first time since signing to A&M — but the end results more than made up for that ex- pense. Apart from the £6,500 buy- on fee, Paton and the band spent £15,000 on the tour, in- cluding crew wages, expenses and bed and breakfasts. The band were paid just £50 a nig'ht for the support slot. Although Paton wanted to keep costs down, he and the group decided to take their own mixing desk with them on the tour. "We wanted to make sure that we had the sound that we wanted. Also The La's take a notoriously long time sound checking so we thought if we 

had our own desk and sound man we could make sure things were done quickly and properly," says Paton. The crew consisted of the sound engineer, guitar techni- cian, monitor engineer, light- ing engineer and driver/mer- chandise salesman. While little money was made in the short term, Paton says the long-term effects were more important. "Basically, it meant that we went to number 27 in the al- bums chart as soon as the al- 1 this m 

Booking agent: Nigel Hassler, Primary Talent Promoter: SJM, Phi! Mclntyre Promotions, Metropolis and Dance Factory Tour manager/production manager: :Alan Hopkinson PA hire: Brittania Row Lighting: Samuelsons Venues: 16-date UK tour 

"We also played prestigious venues such as the Town & Country Club as well as sell- ing about 100 T-shirts a night. This means that we are now well prepared for our next tour which we will headline." A&M marketing director Elyse Taylor says; "They did even better than we thought they would. "Having a single in the top 40 and some brilliant album reviews helped; It was ex- tremely good timing. But it was the band's performances that made the whole thing so successful." 
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CfiitPfil 
Venue: Brighton Centre, Kings Road, Brighton, Sussex BN1 2GR Capacity: 4,742 seated, 5,100 standing Last five acts: Paul Young Gary Glitter, INXS, Status Quo, George Benson Typical concert: Main venue on the south coast, attracts major tours. Also hosts events such as Holiday 
Manager's view: "Most prestigious venue on south coast, and would be included in any major tour. Older audience than anywhere else in the country. Excellent facilities, helpful people but being a modern building the acoustics aren't great; very boomey. But the staff are very knowledgeable and friendly." Ged Doherty, manager of Paul Young. Promoter's view: "Brighton is very hard to sell; it always takes longer than anywhere else. Technically, the sight lines are the biggest problem, because the stage is forward so the equipment has to be 'flown' so that everyone can see. Getting the sound right is difficult when people are standing downstairs and seated upstairs. The reason we use it is the people there are so helpful and accommodating. The age profile of the area might be the reason it is so hard to sell concerts to younger people. It's more of an arena than a concert hall, it has a big capacity and should be treated like a Wembley Arena or an NEC." John Giddings, promoter for Paul Young. Merchandising: Centre charges flat fee for individual tour merchandisers, and takes percentage of programme 
PA: Shuttlesound, but bands use their own system "99 per cent of the time". (Audiolease for Paul Young). Security: 40-50 stewards used for bigger concerts in which standing system is used. Brighton Centre in 1990: Hosted 31 acts to a total of 124,000 people. Average ticket price: £10 standing, £18 seated. History: Built in September 1977, large concrete hall purpose built as a conference 
Also hosts events as as Holiday On Ice and various tennis tournaments. 
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