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Dnies face identity crisis 
The Rough Trade c ing indies' trade Umbrella to rethink its defini- tion of independence The organisation is also lobbying for far-reaching changes to the industry's inde- pendent charts. It is even con- sidering admitting majors as full members and effectively going in direct competition with the BP1. Umbrella's current member- ship is restricted to indepen- dent labels with independent distribution. But the Rough 

Trade crisis has thrown such definitions in doubt, particu- larly in regard to the charts. Music Week adopted the inde- pendent distribution criterion for the industry's official indie charts in October 1987. Umbrella chairman Brian Leafe says: "We have been mulling it over for six months, but the Rough Trade situation is forcing a rethink. "At the moment there are only two major indie distribu- tors. if Rough Trade left the scene there would only be one." 

Leafe: rethink 
Pinnacle chairman Steve Mason acknowledges the prob- 

the parameters of the indie chart were decided. I welcome the debate." Meanwhile, CIN from which Music Week commissions the independent chart, is also re- examining the indie charts. CIN chief executive Adrian Wistreich says: "We are re- sponding to the disquiet of 
recognises the big shortcoming that independent distribution does not relate 100 per cent to independent music." The industry is now faced 

with a decision about whether its indie chart should be a musical genre chart or whether it should continue as an internal business chart. Both Umbrella and CIN are committed to wide consulta- tion on the issue. Meanwhile, the Chart Supervisory Committee, com- prising members of BARD, the BPI and the BBC, will also be canvassing views. The new chart could be in place by late summer. Background: see p5. 

140 jobs go at EMI 
is halving its distribution workforce by moving out of its current warehouse in Hayes, Middlesex. Some 280 staff — 140 full- time and 140 part-time — will be made redundant over the next year as it prepares to move to a new purpose-built warehouse in Leamington Spa, Warwickshire, next 

EMl's vinyl and cassette manufacturing plant will re- main at Hayes along with the royalties and record token de- P Work on building the new warehouse will begin this week. It will employ 100 full- time and 40 part-time staff, but it is unlikely that many of 

workers will be given the chance to move. The new centre will operate using high-tech automated equipment designed for deal- ing with large volumes of al- bums instead of the singles for which the current warehouse was built in the early Seventies, says managing di- rector of EMI Music Services Jim Leftwich. Few of the jobs available will be compatible with those at the old base, he says. "The nature of the business has completely changed since we first moved in. Then we were shipping singles out in the boxload. But you rarely get 100,000-selling singles any 

Although the lease property runs for anther 25 years, it is due for a rent re- view in 18 months, says Left- wich. The sale of the lease will be handled by Thorn Properties — the property arm of Thorn EMI — arid EMI Records will not make a profit from any sale, he adds. The company has made the announcement a year in ad- vance to give current staff the chance to find other jobs, says Leftwich. EMI has been based at its Hayes centre since the begin- ning of the century. The dis- tribution centre was moved in from Blyth Road, a mile away, in 1971. 

RolyGram market lead narrows 
e UK's biggest record com- ny, PolyGram, is hanging to its market leadership but rivals are closing in. PolyGram " but it was static in many gories. While its year-on- ■ company shares were ic, the last quarter shows op from 26.3 per cent (Oct- 1990) to 22.2 per cent i-Mar 1991) in the albums ket. the singles market, the pany slipped from 24.4 per to 18.3 per cent over the 

: period. Arch rival EMI fared a little better in the al- bums share, going up from 15.2 per cent to 15.4 per cent. Leading album labels for the quarter are EMI, Columbia and Telstar but all have drop- ped both quarter-on-quarter and year-on-year. Similar drops were seen in the singles market with Lon- don the only one of the top three labels to increase share, The top three album dis- tributors were PolyGram. EMI and BMG with Rough Trade 

suffering the most significant decline — dropping 24.2 per 
In singles, PolyGram is fol- lowed by EMI and WEA — the only one of the top three to in- crease its share over the quar- ter, from 9.6 to 14.7 per cent. In sell through, Video Col- lection leads the companies market (up 2.5 per cent to 13.9) but coming second to Sony Music in distribution. In music video, PolyGram lopped both the distributor and company shares. 

MPA gets tough on samplers 
The Music Publishers' ation is cracking down on sam- pling with plans for an educa- tional campaign telling sam- plers where they stand. The organisation is writing to DJs, samplers and dance magazines to warn them of the sampling laws and advising them to seek permission from copyright owners first. 

There a up a system of arbitration whereby publishers, record companies and samplers can reach an agreement without resorting to the courts. Island Music, Minder Music and Virgin Music are current- ly arguing over the rights to the N-Joi single Anthem on RCA's deConstruction label. 

c&c 
music factory 

THE ALBUM 
gonrsa make yoy sweat 
includes the 2 UK smash hits 

here we go Sk 
gornia make you sweat 
out now on cd • Ip • cassette Order from Sony Music Operations Tel: 0296 395151 



RAMBO - FIRST BLOOD 
PART II 

RETURN OF THE PINK 
PANTHER 

PRIZZI'S HONOUR 

A CHORUS LINE 

> 
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FLASH GORDON 
-Music by Queen 
LED 80052 
Running Time 109 mins 

BON JOV1 - SLIPPERY 
WHEN WET 
-One of the most successful bands of the last 

LED 80092 
Running Time 41 mins 



PAVAROTTI - IN CHINA 
-Includes the chart topping 'Nessun Dorma' 
LED 80102 
Running Hmc 85 mins 

WET WET WET - THE VIDEO 
SINGLES 
-Their most popular tracks, personally 
introduced by the band 
LED 80112 
Running Time 25 mins 

THE SHADOWS - AT THEIR 
VERY BEST 
-Includes 'Apache', 'FBI', "Wonderful Land' and 
the theme from the Deer Hunter' 
LED 80122 
Running Time 60 mins 

ROD STEWART - TONIGHT 
HE'S YOURS 
-Recorded live at the Forum in Los Angeles, 
with special guest star - TINA TURNER 
LED 80132 
Running Time 90 mins 

ELTON JOHN - A SINGLE MAN 
IN CONCERT 
-Includes 27 of his greatest hits 
LED 80142 
Running Time 74 mins 

STATUS QUO - ROCK1N 
THROUGH THE YEARS 
-26 video hits, all reaching Top 20 chart 
positions 
LED 80152 
Running Time 103 mins 

TINA TURNER - RIO 88 
-13 of her very best tracks 
LED 80172 
Running Time 75 mins 

LEVEL 42 - LEVEL BEST 
-Includes every major hit they ever recorded! 
LED 80182 
Running Time 67 mins 

REM - SUCCUMBS 
-Album currently at number 1! 
LED 80192 
Running Time 50 mins 

Video 

Blockbuster titles 

Unbeatable prices 

Superb packaging 

SRP £5.99 DEALER PRICE £4.08 

Order now through your PolyGram representative Call PolyGram 081 590 7790 or your regular supplier 

THE MAJOR NEW FORCE IN BUDGET VIDEO 
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it's good news week.. 

ioBidoiiiseat I've been thinking about you 
on radioactive- records 
billboard number one 
dance 12" number one 
mtv number one 
radio and records number one 

radioactive 
321 Fulham Road, London SW10 9QL. Telephone (071) 351 7421 Facsimile (071) 351 4739 



COMMENT NEWS DESK: 071-583 9199 NEWS 

Conroy shakes up AiiR 
Chrysalis is reorganising its A&R department following the departure of director Peter Robinson last month. There will not be a direct re- placement for Robinson but his duties will be shared, with international president Paul Conroy taking a more active involvement. John Williams remains as A&R executive and senior staff producer and Sam Durrant joins the department as A&R manager. Durrant leaves Warner Chappell Music where she was involved with EMF and The Charlatans. Tony Smith is promoted to A&R manager and Maureen O'Donnell be- comes head of corporate A&R 

Conroy (left) and his new team 
Two assistants, Ronnie At the company's Cooltempo Douglas and Jacqui Chantrell label, Lisa Blofeld becomes co- complete the new appoint- ordinator and Sarah Simpson menls at Chrysalis Records, label assistant. 

Conroy says the A&R moves complete his restructuring of the department. "It is a refocusing on the type of acts that we are signing and mak- ing sure we follow projects through," he says. The departure of Robinson also marks a change in philos- ophy within Chrysalis A&R. "It has taken away that top layer and now everyone takes a more equal share in what happens," Conroy says. "I will also be throwing my- self into it a little more. I have always been fairly hands on and, as the buck stops here, I might as well get involved." Robinson left Chrysalis in March, but he will continue to work for the company as a con- sultant until June. 

Joy Division 
' mentor dies 

Influential producer Martin Hannett, famed for-hiT^Ork with Joy Division and New Or- der, has died aged 42. Hannett, a founder of Fac- tory Records, also produced the Bummed album for Happy Mondays, which spawned their first hit, Wrote For Luck. He had recently been in hos- pital with a chest infection but died at his home in Bumage, Manchester, last Thursday (11). He was known to have had a long-term drug problem. Factory chairman Anthony Wilson says he was "the man who changed the way drums sound in modern music". Wilson adds: "It is a great privilege to have worked with someone like this, there are not many of them around." Hannett produced Joy Divi- sion's Unknown Pleasures al- bum and New Order's influen- tial Blue Monday single. Hannett leaves a wife and two children. 

todenda to rave again 
The Hacienda is to re-open on May 10, just three months after an incident with a gun- man inside the Manchester club forced its closure. Co-owner Factory Com- 
ment that it announces the re- opening "with some pleasure." "We believe that the climate in which we work has changed sufficiently to allow us to 

make a fresh start, there seems to be a new under- standing in the city," it adds Factory chairman Anthony Wilson is unwilling to com- ment further. "It is all going to be very sensitive when we open up," he says. It is understood that secur- ity has been improved at the club, which closed on January 

after a bouncer threatened with an Uzi sub- machine gun. It was feared someone might be killed. The club, which is partly- owned by Factory band New Order, will retain its policy of "progressive dance music" when it returns, says a Fac- tory spokesman. "It is a re- opening not a relaunch," he 

iPI in Court ruiiig victory 
The BPI is claiming a signifi- cant victory in the fight against bootleggers and pi- 

A High Court judge has ruled that Swindon-based CD Specialists could not rely on European law to legalise the import of CDs of previously unreleased material by The Beatles and Prince among 
Mr Justice Hoffman said: 

"The fact that CD Specialists bought the records from a sup- plier in Germany certainly does not put them in a strong- er position than if they had bought them in England." CD Specialists had argued that under EC law, the CDs were freely available on the German market, so they could be released in the UK. The BPI, on behalf of EMI Records, WEA Records and 

Warner Brothers Records, raided the CD Specialists pre- mises in June last year follow- ing complaints from retailers. The BPI's lawyer Laurence Gilmore comments: "The court's decision maintains the integrity of the UK's strong national copyright laws and will make it exceedingly diffi- cult for European pirates to try and market and sell their illicit CDs in this country." 

Indie5 debate is now a decade old 
The very first indie charts ap- peared in Music Week in Feb- ruary 1982. Mute had the number one single with Depeche Mode's See You. Stiff had the top album, the Damn- ed's Machine Gun Etiquette. Then "independent" clearly identified a particular type of left field music. But it was a genre which also came from a new brand of record label. Some had started such labels in response to a lack of interest from majors; others did it in a neo-Marxist politi- cal spirit that only by creating a new means of production could there be a new music; 

still others did it because it was fashionable. The problem was that "indie" as a description of mu- sical genre and a description of a type of label soon became confused. Music Week tackled the issue in October 1987, when it redefined independence in terms of distribution and cre- ated the "Other Chart" to cater for the musical genre. This itself became confused as musical genres began to fragment. Hard rock and dance music can both claim at times to be "indie". At the same time, the indie 

distribution charts have been shared between the duopoly of Pinnacle and Rough Trade. Pinnacle had five per cent of the album market and 8.2 per cent of singles sales. In 1990 Rough Trade had 3.1 per cent of albums and 7.2 per cent of singles. The options now being con- sidered separately by Um- brella and GIN for a new-look indie chart include: • Omitting majors Take the existing GIN singles and albums charts and then omit all acts on majors. Disadvantage that Virgin, for instance, could claim to be 

independent. • Focusing on labels Include only labels which are wholly-owned by working di- rectors. Disadvantage is administra- tive cost of verification. • Focusing on music Using the example of the MW dance chart, identify specialist panel of shops which sell pro- portionately high level of what is agreed to be "indie" music, and thereafter let consumers decide, disregarding label ownership. Disadvantage is need for subjective decision as to what 

the industry is now grappling with the question What is independence? Umbrella's decision to reopen the debate is welcome if a little brave considering the controversy there's bound to be. There is no doubt that independent record companies do promote new talent and that they have become accustomed to using the current "indie" chart to help with marketing overseas. If the industry wants to continue to promote its new grassroots talent it must find an alternative which is at least as effective. There are clearly problems with the current definition. The rampant speculation this week that Pinnacle is to in some way absorb Rough Trade Distribution is the ultimate proof of this. The result at the moment would be an indie chart which was little more than a Pinnacle chart. That would be silly. There are other ways of defining independence, but almost all are fraught with difficulties. One Umbrella suggestion for its membership criteria was that it should be restricted to "independently-minded labels." Unfortunately, you would be hard-pressed to find a single person in the music industry who is NOT independently-minded. Without attempting to forestall the debate before it starts, I believe that any attempt to create a chart based on an "ethic" of independence is doomed: 
philosophies in charts. The only sensible option may be to abandon the idea of an independent companies chart and instead focus on musical 

Indies will then be free to compete in the same marketplace as everyone else and prove once and for all their contention that it is they who are closer to pop music's cutting edge. 
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OPINION 
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All UK record companies are aware of the decline in US chart presence of British acts. It's a worrying trend because most companies' A&R strategies have to assume a significant level of royalty recoupment from the US market. But there is one area in which we are quietly growing, and in which we can do a whole lot better still: British black music. Beginning with Heatwave in the Seventies, a host of UK acts cracked the upper reaches of the US urban charts in the Eighties, including Billy Ocean, Imagination, Loose Ends and, of course, Soul II Soul. It continues in the Nineties. Last month I noted five UK acts in the Black/Urban singles charts — Monie Love, Loose Ends, Harriet, Mica Paris and Caron Wheeler. Not all of them will necessarily cross over to pop success, but a solid urban base can go a long way towards making an act viable. 
Britain has a wealth of great soulful voices and dance music 
increasing number of them are being signed by UK labels. But on a cautionary note, they are expensive to develop properly. British black acts can rarely justify their investment on domestic sales alone and, although European markets are now embracing more soulful and dance-based acts, some US success is vital. It is a major challenge for A&R men to walk that tightrope of coming up with a club-orientated record to gain British success, while also being mindful of the ingredients needed for American acceptance. Much is spoken about the forraularised nature of American black radio, with its reliance on "producer sound" records that are considered pass6 over here, but it remains the marketplace to compete in. 
Peter Robinson, formerly A&R director for RCA and Chrysalis, is currently a consultant to Chrysalis. 

NEWS 

R1 aids playlist to 

Date-night service 
Radio One is launching a night-time playlist to get away from the laidback image of small-hours broadcasting. With the national station going 24 hours from May 1, night-time producer Phil Swern has decided to start an album track playlist to main- tain continuity in the pro- 

of songs," says Swern. "It will be a mix of old and new, in keeping with the music that we normally play." About 12 songs will be se- lected from a list of 100, which will be changed every three to four weeks and the full list every four months. "The idea is to keep the style of music varied. "We don't want to be a doom radio service that's always 

slow and laidback," says Swern. "You need night music that you can change around and ad- just as you go along. It also just makes programming a lot easier if you have got a base to start from." The playlist will be compiled by Swern and the night-time presenters Bob Harris, Jenny Costello, Andy Peebles, Gary King and Neale James. 

Sprout plans label 
Two new record labels are be- ing set up to provide compi- lations of unsigned talent. Prefab Sprout drummer Neil Conti, who runs the Back- stage Club at London's Border- line, is launching the labels with former CBS Paris mar- keting director Luc Vergier. The two-year-old Backstage Club regularly showcases new acts. Now Conti has decided to capture some of the perform- ances on record. "I started the club to help new talent and this is just an extension of that," says Conti. "We have set up the label Backstage which will feature acts recorded live. "It means we can get away from the problem of acts hav- ing to be able to sell thousands of records to ensure a record deal. I just want to provide a way of getting these bands heard," he says. At the same time, Conti plans to start another label featuring studio-recorded ma- 

Conti: promoting new terial, called Offstage. Conti has not run the club while setting up the labels but it is due to return in the next two months. He is committed to pushing new acts during the time that he is not working with Prefab Sprout. 

Conti has also set-up a sub- publishing deal with Rondor Music but is still looking for a distribution deal for the labels. Conti says his Backstage Club is not related to the mys- tery direct response highlight- ed in MW April 6. 

Profits up as 
Prism links 
with Plaza Mid-price specialist Prism Lei- sure is predicting record pre- tax profits of more than £700,000 for the financial year 1990-91. The UK-owned company ex- pects to report a turnover of around £12m when its figures are officially released in July, says director Steve Brink. Most of its success is due to three 100,000-selling albums — Patsy Cline's Dreaming, Boy From Donegal by Daniel O'Donnell and the love . ilation Devoted To You. The company — which float- ed a 30 per cent share on the Unlisted Securities Market in 1987 — has also been boosted by the success of its computer games distribution arm. "It was a great year," says Brink, "and on the financial side it also gives us more op- portunity to originate our own 
nounced its first ever exclusive full-price distribution deal, with Plaza Records. Plaza, run by composer/ arranger/producer Roberto Danova, has been with Spar- for 

The first release will be Pierrot by General Lafayette, out on April 22. All Plaza back catalogue — including two previous General Lafayette al- bums which have sold a total of 100,000 copies — will also be available from Prism. Brink says: "This is a pion- eering deal for Prism because before we have always had catalogue and mid-price prod- 
Danova says the move to Prism was a natural one be- cause it specialises mostly in MOR music and will hopefully help him reach a wider audi- 

Classical fails the radio grade 
The Sony Radio Awards 1991 will not make a presentation for best classical music pro- gramme because the standard of entries was so poor, the judges have decided. The move comes after the best ever year for classical in which trade deliveries virtual- ly doubled to £67.3m. The number of entries reached an all-time low of 12 — half 1990's number — and the judges decided it was not worth making an award. One of the three judges, the BPI's public relations director Jeremy Silver, says: "None of the nominations really reflect- ed the amazing growth in 

popularity of classical music over the last year, in our view. Rather than downgrade the award we decided to reserve 
Likewise, there will also be no presentation for radio re- porter of the year. Two-thirds of the 78 nomi- nations for the awards — to be presented at a ceremony at the Grosvenor House Hotel, Lon- don, on April 29 — go to BBC 
Independent stations fare better in music programmes, sharing the spoils equally with theBBC. The nominations in- 
Best Breakfast show: Chris 

Tarrant (Capital FM), Net- work Africa (BBC World Ser- vice, Africa), The Breakfast Show (BBC Gloucester). Best Rock/Pop Programme: Simon Davies Show (BRMB FM), Cousin Matty (City FM), The Big Day (Radio Clyde). Best Specialist Music Programme: The Phoenix Portrait Of Trumpeter Miles Davis (BBC Radio 3), A Kind Of Country (Moray Firth Radio), Capital Rap Show (Capital FM). Best Documentary Feature — Rock & Pop: Will You Still Love Me Tomorrow (BBC Radio I), Last Night A DJ Saved My Life (BBC Radio 1), The World Of Rap (BBC World Service), Best 

Documentary Feature — Music & Arts: I Is A Long Memories Woman (BBC Radio 3), New Year, New World (BBC Radio 3), Gerontius (BBC Radio 4), Local Station Of The Year: BBC Radio Hereford & Wor- cester, Radio Borders, Radio Tay. Smash Hits Best Local DJ: Pat Sharp (Capital FM), Robin Galloway (Northsound Radio). Les Ross (EXTRA AM), Neil Fox (Capital FM), Tim Finley (Viking), Paul Welsh (Radio Clyde). Smash Hits Best National DJ: Simon Mayo (BBC Radio 1), Bruno Brookes (BBC Radio I). Steve Wright (BBC Radio 1). 
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NEWS 

Gray's new label puts faith in 'real music' 

R »¥ 

Retailer Andy Gray has de- cided to put his money where his mouth is and start a record label for new acts. 
year-and-a-half ago, I saw the band Mean RedSpiders^in Ips- 
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The former BARD chair- 

to "synthetically" produced 

to^uVt^abeUrgetthdr 

seeehowtheU4Tdeersidohfitat.^ 
to reserve judgement. P 
Pre-tax profits at the 

ing up what I have been say- ing. Ifit fails then I'll just shut 
cTataZnTf^T-sS Andy's Records chain in East Anglia and Yorkshire. 

Andy Gray and brother Billy deft) 

director Billy Gray. They say band two years ago. it is something they have "That didn't work. But a 

don't expect a gold d.sc over- night, that's for sure." says 
bum^ark Hoimsts released on May 7. 
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Tlie show goes 
oo at Orsxtoo TiD to launch ^^Ee 

The owners of the south 
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'Personics' system 

PolyGram Video is ^ ^ ^ 

Bon Jovi's Slippery When Wet. 
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ed'are;0a pos'stbl'e buyout of the venue by its management, 
short-term deal of some kind 

ufby0lpSsonics.eered the The audio system would of- The technology is the same fer up to an hour's worth of 
recordings for a 1992 launch. The US Personics company studio director at The Hit Factory, London. He will not be^replaced at Sony Music ^ 

He adds: "Business is as 
will go ahead as planned. 

in 50 John Menzies stores and panies. 30 independents. TBD hopes to have 250 of 
month. The company had been 
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Boosey profits signal acoustic revival MCA Music has signed a sub- publishing deal with Frontdyk 
an1SKingeBe1"dUdeDShake 

up for the summer. 1 

strument makers. £47.2m in 1989. Chief executive of Boosey & Although the company's 
r-s. 

ing side for some time and it, 
he says. "There is a very strong de- 
now. The demand for elec- 
to fall off." 
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years of music. 

Soul Family Sensation 
I don't even know if I should call you baby 

The Marshall Jefferson remix 
Released April 29th 

47 TP 12 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

LONDON 
THE CUCKOOS A commercial brand of rocka- billy is on offer from this Clapham trio who sensibly avoid the pyscho excesses of the early Eighties. Their demo's opener, Take It Or Leave It, may be too clean to impress an indie crowd, but Don't Cry with its echoes of Costello and The Jam could do the trick. Contact: Simon Bennie Tel: 071 351 4333 
Flesh And Blood and Where Do 1 Belong recall a more focused Violent Femmes and succeed mainly because of singer Adrian Alexander's af- fecting vocals. The more up- beat If I Could Sell My Soul employs jittery Cure-like guitar to evoke a shuddering atmosphere, but ultimately this exiled Australian four- piece sound more like a band to be judged on their live per- formance. Contact: Adrian Alexander Tel: 081 870 6706 
TANSICANE This duo have yet to play live but if their performance matches the promise shown on their four-track demo they could easily become stars of London's indie circuit. Straw- berry Kisses and Bleed owe an obvious debt to My Bloody Valentine, but they most im- press with Follow Me Down, which sounds like Julee Cruise backed (and almost overwhelmed) by Sonic Youth. Contact: Louise Trehy Tel: 071 703 0971 
BASINGSTOKE 
PAPA BRITTLE This four-piece have been to- gether for almost four years, and their experience shows. Their mix of indie and rock 

guitar with techno grooves re- calls both The Shamen and That Petrol Emotion, but with songs of such quality as Jesus In A Limo and Edward Earl Johnson under their bells, they're well worth a listen. Contact: John Hole Tel: 0923 34361 
B00TLE 
SI-AN A metal outfit who have al- ready made their mark by winning Radio One's Rock Wars competition, Si-an play confident US-style noise. Cliches may abound with songs about "hot sex", but Dave Shiels' impressively over-the-top screeched vocals and the assured lead guitar give them a real vitality of their own. Contact: Bob Young Tel: 081 668 6031 
MANCHESTER 
STAGGERIN' MAN This Salford four-piece prove that not all of Manchester has gone dance crazy, producing a sound close in feeling to that of the Milltown Brothers. Their eight-song demo is occa- sionally let down by its murky production, but Casino Show and Hard Times are good old-fashioned indie pop songs. A good live bet. Contact: Tony Braham Tel: 061 792 6308 
TR0WBRIDGE 
BIG Big are a two-piece previously signed, but never launched, by Island as Original Sin. They make an intriguing dance sound that falls between the Manchester scene and Eras- ure. Songs like Swallow My Pride and Runaway have potential to be hits. Contact; Mark Johnston Tel: 0225 762982 

Scat Opera break 

the mould at MFN 
Few independents, let alone single genre specialists, can boast the kind of success in breaking new metal talent as Music For Nations. In eight years the label has built a reputation for launch- ing new acts — and an envi- able brand loyalty. Now that metal is a sector which is as buoyant as, say, dance, MFN is poised to reap 

Scat Opera are the latest band to emerge from a stable that has nurtured such suc- cesses as Anthrax and MetaUica. Yet the band are something of a departure for the label as they are not in the typical hir- sute, blues-based rock mould. MFN MD Martin Hooker was instrumental in signing them. "I'm excited about this; it could cross over. We were among the first to get into thrash and speed metal and now bands like Scat Opera are taking that lesson further," he says. Scat Opera are a London- based four-piece who fuse Funkadelic bass lines with fe- vered thrash guitar. They have just released their debut album, About Time, and toured with US act Faith No More before being signed. MFN's faith in the band is indicated by the extent of the five-album, five-year deal. The label also did not insist on hav- ing publishing rights, some- thing which impressed drum- mer Mark Diment. "We're not a major's act at all," he admits. "We wanted the facilities an independent could offer, but MFN also has the advantages of a major — there's not a lot they couldn't do that a major does and it has a grassroots feel. With a ma- jor, you're just another band 

m 

Keeping a metal band "in the public eye", as Hooker ex- plains, is often the key to suc- cess. For a band such as Scat Opera this will come either through press attention or "gig after gig after gig". Live performance is where Scat Opera's strength lies, reckons Diment. And the band have already toured with Gaye Bykers to support the album's release. "There are not many UK bands in our genre," he says. "Bands like the Atom Seeds are on the same level as us, 

but they are looking to a major on the strength of their first album. We're happy where we are with an independent — we're sitting tight. "Besides you only have to look in the press to see that the majors' trail is littered with 
"MFN have taken us under their wing and now we've got the backing to tour plus the in- terest of promoters." Despite a name that sug- gests chaos, Scat Opera seem set to establish themselves as a fixture on the live circuit. Andrew Martin 

THE GENERAL IS COMING 1 

"MUSIC FOR A BETTER WORLD" 

New Album: General Lafayette — Pierrot 
LP: P2A009A MC: P2A009C CD: P2A009CD 

B MUSIC WEEK 20 APRIL 1991 


