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BPS in chart hype probe 
C1N and the BPI are taking swift action after allegations of attempted chart rigging in the last singles chart of March, chart week 13. The BPI was planning to hold a special committee of in- quiry early this week after normal checks by chart com- piler Gallup revealed unusual sales patterns on three titles: © Always On The Run by Lenny Kravitz on Virgin America; © More by The High on Lon- don Records; ® Find 'Em Fool 'Em Forget 'Em by S'Express on Rhythm King. The abnormalities were im- mediately corrected and the chart was uncorrupted. Gallup has since been gathering evi- dence to see if there has been any breach of the BPI code of conduct. All three record companies have denied any responsibility for the abnormalities, but a 

LABELS DENY HYPING SINGLES CHART 

I 

"The Lenny Kravitz record was "We definitely did not employ a being bought in, but we didn't do buying team on the High record." it." Jon Webster, managing di- Colin Bell, general manager, rector, Virgin Records London Records 

and up to four other BPI c cil members is expected to con- sider the evidence. BPI director general John Deacon says: "If the Gallup re- port does clearly reveal any breach in our code, we will 

Companies found to have breached the code are liable to censure, a fine, costs and poss- ible legal proceedings. Deacon says the findings of the in- quiry will be made public. Gallup has established that 

"It is not something wi will look into the S'Express rec- ord." Dan Thompson, business affairs director. Rhythm King 
all three titles were being bought heavily in the north west. The suspicion is that somebody connected in some way with the artists or record companies was deliberately buying copies of the records in order to inflate their chart po- 

Virgin Records managing director Jon Webster says; "The Lenny Kravitz record was being bought in, but we didn't do it." He says the marketing cam- paign for Kravitz was design- ed to encourage perfectly legit- imate multiple purchases by consumers, and he was shock- ed to be contacted by Gallup. "I have co-operated totally with them," he says. Rhythm King business af- fairs director Dan Thompson says: "It is a very serious alle- gation and we are taking it very seriously. It is certainly not something we do." London Records general manager Colin Bell says: "We are pretty concerned by this. The sales staff were enthusi- astically working the High record, but we definitely did not employ a buying team." The investigation is believ- ed to be the most extensive since 1987. 

Heath plumps for Sony 
Rhythm King is pulling its biggest acts out of Rough Trade as part of a unique part- nership with Sony Music's Epic label. The move comes in the week which also saw former Poly- Gram finance director John Best appointed as the Rough Trade Group's financial direc- tor and one of the Rough Trade label's biggest new acts, Carter, join Chrysalis. Rhythm King's licensing, pressing and distribution deal with Epic will give the label — whose roster includes Betty Boo and S'Express — the flexi- bility to help it hold on to its biggest acts, says owner and MD Martin Heath. Some acts will continue to be distributed independently. Heath says: "This is all about giving our artists the best we can offer. If Epic can help an artist in certain terri- tories then we'll use them, but if they can't, we won't." 

Heath: deal with Epic 
Rhythm King will retain complete control over releases and the development of the artists but will be backed by Sony's "efficient pop machine", he adds. He has been working on the deal for 18 months. The move will be particular- ly beneficial for acts such as Betty Boo, which need the extra push the Epic deal can 

give to move on to interna- tional success, says Heath. Rhythm King is one of the biggest creditors of Rough Trade. RT founder Geoff Travis says he is shocked at the news. "That is very, very sad. It is a big blow." He denied claims by Heath that Rough Trade couldn't of- fer the same service as a major to an artist close to breaking through internationally like Betty Boo. "Martin Heath is completely and utterly wrong," he says. Meanwhile new financial di- rector, Best, 38, says: '1 see Rough Trade as an organis- ation with a future, despite its current difficulties." Best is the first financial di- rector the group has had since Will Keen left at the end of last year. Best has been out of the music industry since leaving PolyGram after nine years with the company last 
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Retefcrs Soeked in price war 
Retailers are battling to keep album prices down as the trade awaits a new round of in- creases following the recent rise in VAT. Wide-ranging in-store prices, often at pre-budget rate, re- veal the trade's nervousness, with CD prices pitched be- tween £11.49 and £12,79. Distributor EMI's price hike last month has begun to push vinyl prices higher than cas- ss for the first time. 

IN-STORE PRICES — HOW THEY COMPARE 

Our Price Virgin HMV 
Woolworths 

Simple Minds Real Life Cass LP CD 7.69 7.69 12.25 7.99 7.99 11.49 7.66 7.66 12.26 7.99 7.99 
The c e al- Andy's Records 7.69 7.69 12.25 

Andy's Records says the 

Massive Blue Lines Cass LP CD 7.69 7.69 12.25 7.65 7.65 11.75 7.15 7.15 11.75 7.49 7.49 11.99 7.69 7.69 12.25 

Nigel Kennedy 
Brahms Cass LP CD 8.15 8.15 12.79 8.16 8.16 12.25 8.17 8.17 12.77 7.49 7,49 12.49 7.99 7.99 11.99 

m, Joyride, carries a dealer   price of £5.15 for vinyl and gin £4.90 for cassette. prominent titles. High Street competition is Gray says: "I would love ™ uie-ouager prices i t forcing many dealers to hold be able to sell the Roxette CD higher price pohits will be back price increases on chart at £12.49 but I product. But leading indepen- hold it at £11.99." dent retailer. Andy Gray, of But he admits t< 

nar- up" other prices to the nearest HMV chart manager Ian less 50p. It will help to make up Ashbridge says the chain is for the losses where we are trying to avoid "odd prices" keeping pre-budget prices. The but remains cautious. "It muld have been nice to round a sensible figure 

IVA's Fraisi 
heads new 
video arm Island Visual Arts MD Andy Frain is leaving the company to head the new video publish- ing and distribution arm of Chris Blackwell's Island World Group. The video company, which previously acted on an execu- tive producer level for pro- grammes such as Desmond Morris's Life Pulse, is being absorbed into the PolyGram- owned Island Records. IVA will now focus solely on music, while Frain's new com- pany will deal in non-music programming. Laurence Guin- ness joins hira as acquisitions executive, a position he filled at IVA. IVA founder and Island Rec- ords MD Marc Marot says: "We will continue our in- volvement in projects such as Rhythms Of The World, but we won't be involved in non- music programmes." Frain says the new arm of Is- land World — owned by Chris Blackwell and John Heyman — will be primarily a video distribution company but will also aim to acquire video and distribution rights for TV pro- grammes and feature films. 

having to buffer against other price rises them „ that are bound to follow but we didn't want to be rounding EMI s," he says.   to be taking advantage. 

HMV to fight for 

Our Price crown 
HMV is set to return to TV ad- vertising for the first time in five years with a bid to snatch Our Price's crown as king of the co-op deal. The move follows the deci- sion of advertising and produc- tion company Qd to ditch Our Price, its client for 11 years, to work for HMV. The contract is believed to be worth around £500,000 a year. HMV is retaining its ad- vertising agency Chiat Day to advise on strategy, but it is thought that its distinctive posters featuring reviews of featured records will disap- 

HMV marketing director David Terrill declines to go into details, but he says; "We will be making a major presen- tation to our suppliers about our marketing plans in May. "We are delighted to go with Qd because its experience in the music business is second to 

SEE A SPECIALIST 

Qd created Our Price's slo- gan, 'Mad about music — see a specialist', three years ago. Co-founder and managing director Mark Cellier says the split with Our Price follows the retailer's decision to hire advertising agency Roose and Partners. "We have always had a cul- ture of working very closely with our clients," he says. "With the introduction of 

Roose we found we were work- ing for a middleman." Cellier claims Qd pioneered the concept of co-operative ad- vertising in the record busi- ness — in which record com- panies and retailers jointly fund ads for particular product — with Our Price co-founder Mike Isaacs. It allows the two parties ef- fectively to double their adver- tising budgets. HMV is now expected to use Qd's low-cost, high volume ser- vice to emulate the success of Our Price in striking such deals. Terrill says: "To some extent you don't need an advertising agency in this business to reinvent the wheel all the time when it's just a formula." Our Price was told of Qd's decision to move late on Wed- nesday night. Marketing manager Neil Boot says: "At the moment we are reviewing just about everything to do with our ad- 

Warner Chappell moves ahead of pack 
Warner Chappell is edging further ahead in the music publishing market. In the latest quarterly snap- shot, the company's market share rose from 20.2% for Oc- tober-December 1990 to 21.8%, a year-on-year increase of 6.5%. Its nearest rivals in the cor- porate stakes are EMI, which 
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fell both yearly and quarterly to 14.2%, and Virgin which in- creased yearly by 114% from 5.7% to 12.2%. In individual shares, both the top two — Warner Chap- pell and EMI — saw a drop. 

Virgin, however, increased its individual percentage from 5.8 in Oct-Dec '90 to 13.1 for the last quarter. • In the classical full-price market share, PolyGram con- lead the way but ii Warner Chappell's quarterly share dropped slightly from figure fell from 19.8% to 13.1% while EMI's dropped from 14.3% to 12.4%. 
68.6% in Oct-Dec '90 to 59.5% for Jan-Mar '91. Its only close rival, EMI, in- 

creased its quarterly share from 23.1% to 27.2%. In the budget and mid-price market, EMI leads the way with a quarterly increase from 29.5% to 30.1%. PolyGram is second but falls from 22.4% to 16.4% for the quarter. 
Details next week. Album and single market shares see pp8, 9. 

COMMENT 

There are a lot of bad things to say about the alleged chart hyping being investigated by CIN and the BPI. But there's one very good thing — the industry's swift and effective response. Gallup's ability to pick up abnormal sales patterns is astonishingly effective. Meanwhile the BPI's commitment to enforcing the rules is beyond question. If wrong doing is established it will be dealt with swiftly and firmly. Compare that with the book industry's "charts", which were recently found to include returns on books not even published. Compare it with any of the so called charts from various industries which litter the press. Can they claim the same record of accuracy and efficient self regulation? Not at all. If there are some individuals who have attempted to rig the record charts, they ought to be ashamed of themselves. They will have not only branded themselves cheats, they will have let down the whole music business. The industry may then feel saddened that there are such bad apples within its ranks, but it should feel thoroughly proud of its determination to ensure that the UK record charts remain the cleanest and most accurate in the world. 
Something else the industry can feel proud of is the Brits school taking shape in Croydon. During a visit there this week I was able to see some of the results of the industry's £2m investment in the country's future talent—and it is impressive. The important thing is that industry does not consider its initial cash 
matter0" t0 ^the end of the 

Continued involvement is 
areetho^ Efrly indications is fowh commitment wil?hB 

mmg'theproject win be a resounding success. 



OPINION 

In an industry facing its most severe problems this decade,talk of Umbrella being a competitor to the BPI is not only doomed, it is downright stupid. I know this business is not known for sticking together, but I have never seen it so hell-bent on destroying itself. When are music publishers and labels, independents and majors just going to get on with the business of selling records and confronting our real competitor — the US. Consumers don't care about the label stuck on the records they buy, or about those labels' profiles. What they do care about is being able to obtain their favourite records in the stores, and I suggest indie labels best serve themselves by thinking of the end user first. Umbrella's membership has a way forward and from what Brian Leafe has described of his plans (MW April 20), I suggest it is obvious: join the BPI. 
It is a one company, one vote organisation whatever the size or contribution of individual members, and if Leafe is as popular a spokesman for the independents as we are given to believe, no doubt those members will vote him to the council. Why this division between majors and independents, and the classification of both? It is an unhealthy preoccupation. As Music Week reflected in last week's issue, in 1982 "indie" reflected a clear musical style. If that was really the case, it has now lost its way — or rather found it in the Top 40. The labels which started in a nco-Marxist political spirit in those years ended up free market economy companies, whether they admit it or not. Survival in the Nineties still depends on hard work, planning and good luck, but  is much more likely 

Paul Birch is managing director of FM Revolver Records. 

NEWS 

feiueken hoists Big Top cash 
Heineken is almost doubling the funding of its Big Top live music festivals this year. The success of last year's events has prompted the lager brand's UK licensee Whitbread to increase its in- put from £500,000 to £900,000. This year, the series of con- certs is expanding from five to six and includes a special event involving Manchester radio station Piccadilly Key 103. Concerts in the Heineken 

Big Top will take place be- tween May 24 and August 26 at Nottingham, Middleton, Swansea, Bristol, Portsmouth and Brighton. The four-day concerts will include acts such as Martin Stephenson, Squeeze, Carmel, John Martyn, Whyclifle, The Levellers and The Richard Thompson Band. The Middleton concert in Manchester will feature The Railway Children, The High, Raintree County and The 

Days. Entry to the shows is free. While last year's Big Top concerts were an experiment for Heineken, Whitbread brand manager David Graham says public response ensured a bigger commitment from the brewery this year. "Instead of putting £500,000 into it, as we did last year, we are now putting in £900,000 — that's how strongly we believe in these concerts," he says. The brewer also plans to 

help more new bands this year. "In addition to the six Big Top events, we're also pro- moting scores of live music events up and down the coun- try in Heineken supplied pubs and venues," says Whitbread managing director Steve Philpott. "These pub and club dates — which we're calling the Heineken Music UK Tour — will provide a further platform for many of the younger, emerging bands." 

Label puts clamp 

on sample 'theft' 
Island Records is experiment- ing with a new clearance sys- tem aimed at eliminating the problem of acts sampling re- cordings without permission. The label's artists are being asked to fill out a clearance form with every recording, giving details of tracks sam- pled, the original artists and company, as well as the writer and publishing company. They must also detail which section of the original track has been sampled, how long the sample lasts and how many times it is repeated. Island Records director of business affairs Ian Moss says: "We take the view that it is better to deal with sampling before any problems arise." After the form has been fill- ind will approach the 

-777^ 

rights o e the s track is released. The system has been adap- ted from a similar scheme used by the dance label Gee Street, which entered i ' 

N-Joi: face legal 
deal with Island in February. It has received the enthusi- astic support of the Music Pub- lishers' Association, which is cracking down on sampling. Island's Moss admits that the system is far from perfect, however. "It is only as fool- proof as the information we are given by our artists." It is also bureaucratic, time- consuming and liable to delay releases, he says. Island will assess the benefits of the sys- 

Island Music, meanwhile, is planning legal action with Minder Music against the al- legedly unauthorised sam- pling on the N-Joi single An- them. Minder MD John Fogarty says the move is conditional on getting the support of Virgin Music, which also claims one of its tracks is sampled. Fogarty says; "We are not against sampling. We are against sampling without per- 

PM! stands 
firm over 
price point 
Both sides in the dispute bar- ring Picture Music Interna- tional stock from Woolworths' stores are standing firm des- pite a month's lost business. Wholesaler Entertainment UK deleted PMI product from its catalogue after the label's hike in trade prices to £7.50 created a new £10.99 retail price point. Woolworths says it accounts for around a third of the sell- through video market. And despite admitting that EUK is its biggest customer, PMI claims it can continue trading without the format's major High Street outlet. Keith Staton, sales director of PMI parent EMI, says: "Mu- sic video is only a small part of the sell through market, so Woolworths is not so crucial. We do more business through music outlets." EUK and PMI have met to discuss pricing but Staton says; "We simply re-stated our position." EUK chief buyer Richard Green told Music Week that the company's position is "un- changed." 

Elton John joins Britain's rich elite 
Elton John's reviving fortunes are revealed in the Sunday Times annual poll of Britain's 

The former teaboy shot into the top 200 to take 73rd place with an estimated £X06m for- 
His appearance in the list for the first time follows his 1990 success with two albums in the year end top 10 and his first solo number one single. In 1969 John sold off much of his wardrobe and parapher- nalia as well as his stake in Watford Football Club amid rumours of near bankruptcy. 

Richard Branson is the mu- sic industry's highest flyer with personal wealth estimat- ed by the ST at £600m, up by £112m on last year's figure. The other newcomers are Pete Waterman at 143 and Cliff Richard at 182. Waterman, an ex-coal miner, is said to have spent part of his wealth on an old diesel train, a carp farm in Ja- pan and a Firestreak heat- seeking missile. But he says, "It's ridiculous. I don't know where they get their figures from." Cliff Richard is reported to 

have more modest tastes and donates much of his income to charity. The ST reckons his From A Distance album grossed £5m and the accompanying tour "a mind boggling £17m". Also featured in the music top 10, is Mickie Most who owns one of the largest private houses in the country. All the music business mo- guls listed have seen their for- tunes rise over the past year apart from George Michael and Mick Jagger whose estimated wealth is un- changed. 

MUSIC'S RICH 
THE TOP 10 

1. Richard Branson £600ni 2. Paul McCartney £380m 3. Elton John £100m 
£77ni £75m £65m £60m 

5. Chris Blackwell 6. Mick dagger 7. George Michael 8. Pete Waterman 9. Mickie Most t: 

10 Cliff Richard « 
Source: Sunday Times 
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NEWSFILE 
NEWS 

Bowie seeks 
new home at 
JVC label David Bowie is set to sign for a new JVC label. The singer is understood to be finalising the details of a deal with the Japanese elec- tronics giant. Bowie's contract with EMI- USA ran out at the end of last year and immediately led to a bidding war for the artist. But it seems that Bowie has decided to go with the new JVC label Victory Music, bas- ed in Los Angeles. Details of the deal — due to be confirmed during the next month — are sketchy but a spokesman for Bowie in the UK says a new Tin Machine album, The Hurt, will be re- leased in the autumn, followed by a tour. Meanwhile, The Rolling Stones are currently re-negoti- ating their contract with Sony Music which ran out after the release of the Flashpoint live album this month. 
Senior changes 
at Warner Music 
Warner Music International is to appoint a new European senior vice president after the resignation of Stephen Shrimpton. Shrimpton will step down on June 30 to move to Australia. 

Eill asms for classical hat-trick 
EMI is to add a third album to its best-selling classical compilation series, Classic Ex- 

The double album, Classic Experience III, is set for a April 29 release backed by a £300,000 TV and press cam- paign. The collection of light clas- sics, many of them familiar from their use in TV commer- cials and film, has proved a sure seller with volumes I and II shifting over a million units. Classic Experience III in- cludes music used in commer- cials for clients such 
gree Chum and Peugeot. Some of the selections were prompted by calls to EMI from Pedi- fans of the series. 

Jane Chalmers, product manager at EMI, is confident Classic Experience III can match the appeal of the earlier volumes. "The aim is to pick out the most familiar classical music that can be easily appreciat- ed," she says. "Now that the series is es- tablished, people want to fol- low it through. Some are so keen on the idea that they ring up suggesting pieces." EMI also sees the series as a promotional boost to works by individual composers fea- tured on Classic Experience. 

Live music bolsters 

independents' week 
Independent labels' trade asso- ciation Umbrella is planning its biggest annual seminar yet backed by a week of gigs. The fifth seminar, on June 22/23, is moving to larger premises and will feature twice as many sessions as last year, including a debate on the topical question of what is in- dependence. There will be more than 15 
which will be held at the Uni- 

Music consultant Greg Lynn has been appointed by Um- brella to organise this year's seminar. "They wanted some- one to come in and make sure it was a totally professional event," he says. "The possibilities for the event are huge and I hope to make it as effective as I can. We are sending out 2,000 booking forms this year and the majors are also being in- 

The decision follows grow- ing disquiet among indie labels and retailers about the current definition of indepen- dence, which is based on dis- tribution. Umbrella last week raised the issue with a call for cross industry talks. Now CIN's Chart Supervisory Committee says it will call a meeting of interested parties in an at- tempt to resolve the issue. CIN chief executive Adrian 

and'lJLU *1= ch™re^t~i! 

The Stone Roses v Silvertone Records High Court case ended last Wednesday and a verdict is expected this week. 
Fontana is re-releasing the last James album, Gold Mother, on April 22 with a revised tracklisting. Owners of the original version can exchange their copies for a new one at any Our Price store, before May 20. 
The Cocteau Twins, currently on tour in South America, are considering offers from a number of record companies following their departure from 4AD. 
Jazz FM is launching a new promotion with Kronenbourg 1664 lager offering a f 1m top prize to listeners. The competition, Hot Notes, will run for four weeks until mid-May. 
The Italian record, publishing, media and film production company Recorded Entertainment Criteria has set up office in Dean Street, London. The first release on its Outerspace label is the single, Heroes, by Billy Preston. 
The UK's Eurovision entry A Message To Your Heart, written by Paul Curtis and sung by Samantha Janus, has secured a deal with Hollywood Records after being turned down by a series of labels. It is released on April 29, before the final on May 4. 
Sony Classical releases its 
SSrSSSS* 

on April 29. The tape includes 
Sr&tkand 

ONE MILLION 

ALBUMS IN 1990 

more next week... 
COLUMBIA 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

LONDON 
IT'S OBVIOUS This quartet make a solid stab at unpretentious MOR pop with mini epics like Wishes and Life Without You, but wooden production detracts from songs which need a lav- ish full sound. They recall Gold-era Spandau Ballet, and the clean vocals and precise playing suggest a good deal of potential. Contact: Dave Tracy Tel: 071 938 5556/081 577 
THE BEAR This trio offer a Sixties-influ- enced rock sound which owes more to simple values such as lightness and strong playing than to gimmicky use .of foot pedals and production. Smile On Me is a solid opener which could benefit from a more uptempo delivery, but the more contemporary Dream On shows possible chart prospects. Contact: Richie Lambert Tel: 071 228 5546. 
Although the band claim their demo is not indicative of their live exuberance, the five tracks here carry a good deal of clout and humour. Masonic Youth is simply excellent, des- pite stealing riffs and lyrics from a multitude of sources. Kiss My Eyes is good enough to show they are no joke band. Very promising. Contact: Cormac Stokes Tel: 071 703 8129 

ing. Don't Ask For More indi- cates a harder edge, but Wishplants should stick to the gentler side of things if they want to blossom. Contact: Saul Denton Tel: 0953 55566/0933 313713 
BATH 
STUDS ON MAIN ST Already big in the West Coun- try, this four-piece seem des- tined for great things. El Dorado, which opens their three-track demo, is ex- ceptionally strong with some wonderfully wry vocals aug- mented by a dance beat and splendid banjo — a hit single if ever there was one. Mexicana and Strange Kind Of Love prove they are not a one-song band. Contact: Brian Hook. Tel: 0225 480559. 
WARWICKSHIRE 
DANCE STANCE Something of a throwback to the early Eighties, this nine- piece take their name and their cue from the brassy soul of early Dexys, but Paul Hanlon's earthy vocals give them an edge all of their own. What their songs lack in orig- inality is made up for by a joy- ful and passionate delivery. Contact: Neil Sheasby Tel: 0827 715589 
ALABAMA, USA 

NORTHANTS 
WISHPLANTS Delicate little pop tunes are this quintet's speciality, and occasionally on their five- track demo they sound special indeed. Better Understanding would have been called "anor- ak" music a few years ago, but really it follows a long UK tra- dition of sensitive songwrit- 

BARKING TRIBE A 750-copy limited edition marks the emergence of Bark- ing Tribe and their label, Atomik Industries. Both have certainly got off on the right foot. The A-side is a hard-hit- ting slab of rock and roll re- calling both The Minutemen and Lynryd Skynryd while Worm In The Apple Ed on the flip is in the same vein as Creedence. Contact: Atomik Industries Tel: 0101 612 333 6919 

Chandos adds early 

strings to its bow 
Playing Bach on authentic in- struments is more than a pass- ing fad for purists. Early mu- sic now accounts for a third of the income of some classical record companies. Consequently there are strong commercial reasons for ambitious labels to have their own period orchestra. The Academy of Ancient Music is linked with Decca, The Lon- don Classical Players with EMI and The English Concert with Deutsche Grammophon. Now Chandos, a UK inde- pendent with aspirations to challenge the majors interna- tionally, has signed its own group, Collegium Musicum 90. "There is a firm market in early music and we want to be in there," asserts Chandos managing director Brian Couzens. "The international demand is very good. In some areas early music sells more than mainstream romantic 

CM90 is run jointly by con- ductor Richard Hickox and violinist Simon Standage, the latter being a former member of Trevor Pinnock's English Concert. They have been sign- ed to produce a minimum of 30 records over the next five years, comprising four instru- mental and two choral works 
Despite this contractual cushion, setting up CM90 is something of a risk for Standage, as it meant leaving the safe house of Trevor Pinnock's English Concert and Deutsche Grammophon. "Everyone seems to be mov- ing towards later repertoire and bigger orchestras, and I found that I missed the sort of music-making with small forces that attracted me to per- iod orchestras in the first 

Standage: five-year, 30-record deal 
place," he says. His departure came as a se- vere blow to Pinnock — Standage has made a signifi- cant contribution to the suc- cess of the English Concert over 15 years. CM90 are so far the only period group led by a violinist — with occasional exceptions, harpsichordists or conductors have always taken charge. The main focus of CM90's output will be Telemann, a Ba- roque composer who, although immensely popular in his day, is currently very much in the shadow of Bach, Vivaldi and Handel. The first releases, a 

Telemann violin concerto di- rected from the violin by Standage and a collection of choral works led by Richard Hickox, came out on April 5. Their second public perform- ance is at St James's in London's Piccadilly this Tuesday (April 23) and, even if CM90 aren't fully booked for concerts yet, Standage is not short of other offers, both for his period group, The Salomon String Quartet, or as a soloist. As he says, he is in the lucky position that demand for early music is currently greater than supply.  Nicolas Soames 

BANANARAMA/LOMDON RECORDS 
WOULD LIICE TO MAKE ST CLEAR THAT THE 

FLAiyiEHC© OUITARS ON THE LATEST BANANARAMA 
SINGLE 'LONG TRAIN RUNNING1 ARE PROVIDED BY PATCHAi 
REYEZ, ERIC FERNANDEZ & DAVID CONTURCI. THE ABOVE 

NAILED HAVE NO CONNECTION WITH GYPSY ICINGS- 
LONDON RECORDS 

APOLOGISES FOR ANY CONFUSION CAUSED. ^ 
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THE BEST OF 

' 81-'90 

W 

A Personal Selection of 12 Tracks 
taken from 5 Classic Albums 

Including the Hit 
THE WHOLE OF THE MOON 

A Major Campaign 
supports the Album including: 

CONTRACTED INSTORE 
DISPLAYS 

AD SHELL POSTERS 

LONDON BUS SIDES 

NATIONAL PRESS 
ADVERTISING 

MUSIC MAGAZINE 
AND PRESS ADVERTISING 

SELECT AREA TV 
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MARKET SURVEY JAN-MARCH 1991 

PoiyGram hangs 
Depending where you stand, the singles market is either the worst it's been for years or the most buoyant. But there's no doubting the decline of "real" acts in favour of producers. The Top 10 for the first quarter of 1991 included at least six of such non traditional acts (The Simpsons, KLF, Nomad, Hale And Pace, the Source and Enigma) four novelty records (Simpsons, Hale And Pace, Enigma and 2 In A Room) and one advertising spin off (The Clash). Eight of the 10 could be classified as dance acts and only five have had any significant album sales. Interestingly, despite the difference in the kind of product which is now hitting in the singles market, it has not particularly benefited independent labels, which are traditionally said to be quicker on their feet in changing markets. Major distributed product accounted for 83.7% of singles sales in the first quarter, 0.5% down on the previous quarter, but 6% up on a year ago. The main moves were a big leap for WEA from fifth placed distributor during calendar year 1990 to third in the first quarter of 1991. BMG slipped back to fifth, PoiyGram continues to dominate, however, with a 27% share of singles distribution. That is 8% up on the same quarter last year, but — as competitors will gleefully note — 14% down on the final quarter of 1990. They will have to wait a bit longer, however, to see whether this swallow yet makes a summer. The reason for PolyGram's shortfall in distribution is apparent from the companies and labels charts. Only one of its in house labels, London, features in the labels Top 10, up from 11 to two. And with the Righteous Brothers phenomenon out of the way, its Verve label has returned to the obscurity from whence it came. As a company PolyGram's share is down 25% on the previous quarter and 1.6% on the same quarter last year. Among other companies the changes involve WEA overtaking Sony Music, moving from fourth to third, and Virgin overtaking BMG. Sony Music continues its traditional dominance of the labels chart with Columbia moving from fifth to first, despite a near-20% decline versus last year with Epic at three. 
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SINGLES CHART PERFORMANCE 
ARTISTS 

1 The Simpsons 2 The KLF featuring The Children Of The Revolution 3 Nomad featuring MCMikee Freedom 4 The Clash 5 Hale & Pace And The Stonkers 6 Madonna 7 The Source featuring Candi Staton 8 Enigma 9 2 In A Room 10 Seal 

PRODUCERS 
1 Bryan Loren 2 The KLF 3 Trevor Horn 4 Damon Rochefort 5 The Clash 6 Brian May 7 Jolly James 8 Enigma 9 George Morel 10 Roland Orzabal/David Bascombe 

TOP 10 SINGLES 
1 Do The Bartman, The Simpsons, Geffen 2 3 A.M. Eternal, The KLF featuring The Children Of The Revolution, KLF Comm. 3 (I Wanna Give You) Devotion, Nomad featuring MC Mikee Freedom, Rumour 4 Should I Stay Or Should I Go?, The Clash, Columbia 5 The Stonk, Hale & Pace And The Stonkers, London 6 You Got The Love, The Source featuring Candi Staton, Truelove 7 Sadness Part 1, Enigma, Virgin Int 8 Crazy, Seal, ZTT 9 Wiggle It, 2 In A Room, S8K 10 Get Here, Oleta Adams, Fontana 
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