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Kimpton-Howe jumps ship 
Rough Trade has been dealt another severe blow with dis- tribution MD George Kimpton-Howe tendering his resignation just as the group prepares to seal a series of deals to secure its future. Kimpton-Howe, who was drafted in from Pinnacle last summer to bring some busi- ness expertise to the company, offered his resignation at a board meeting on Thursday. The board is considering his request this week as it waits for legal clearance and the backing of the labels on the 

sale of several of the group's 
David Murrell, of account- ants KPMG Peat Marwick McLintock, confirmed Kimpton-Howe's decision 

sale, he says — has also been ratified by the board and is to be put to the labels. He denied the reorganisa- tion was connected with Kimpton-Howe's resignation, he revealed sketchy details of New financial director John Best says he will be acting MD of the distribution company until a long-term solution can be found. It will be run by a committee of the company's department heads. Best adds: "George has been very successful since his ap- pointment and has brought i 

"They will put the group in a secure position," he says, paying tribute to the negotiat- ing committee. "They have got us this far down the line. They have done a superb job." A reorganisation of the dis- tribution company — the one part of the group not up for 

Kimpton-Howe: blow 

time MW went to press. The news of Kimpton- Howe's departure came just days after it emerged that Big Life — one of the group's most staunch backers — had begun distributing most of its new re- leases through PolyGram after opting for dual distribution with the two companies. The Old Gold reissues label has also pulled out of Rough to Rough Trade Distribu- Trade Distribution just o tion. The parting most amicable terms.' Kimpton-Howe a considerable amount of busi- available for 
— .... three months after joining the network from Pinnacle. It is i un- now being jointly distributed at the by Terry Blood and Pinnacle. 

Stars rally for Kurds 
Aid promoter Harvey Goldsmith is masterminding a major concert for Kurdish re- lief to be organised in just 27 

Ten days after its conception Goldsmith was able to an- nounce a line-up of 11 major stars as the whole industry rallied to support the £10m Simple Truth appeal. A unique satellite link will beam performances from shows across the world into Wembley Stadium for the event on May 12. A&M is set to release the single The Simple Truth, by Chris de Burgh, which pro- vides the slogan for the cam- paign initiated by former Con- servative Party deputy chair- man Jeffrey Archer. "It is typical of the generos- ity of the music business that when there is another world crisis they are the first to offer 

Goldsmith: mastermind 
their services," Archer says. A simultaneous BBC TV and radio broadcast is already scheduled for the show that in- cludes Wembley performances from de Burgh, MC Hammer, Sinead O'Connor and Snap with satellite feeds from Glo- ria Estefan, Peter Gabriel, New Kids On The Block, Paul Simon, Ryuichi Sakamoto, Rod Stewart and Sting. The Government has al- ready boosted the campaign 

ganisei member of the public to give £5. The money will be paid di- rectly to the Red Cross. Goldsmith says: "This will be the first time that satellite feeds will bring together not only the artists but other coun- 
Retailer HMV has also lent its support by stocking a special campaign T-shirt. A&M managing director Howard Berman says he has been "delighted" by the sup- port of suppliers and distribu- tors in The Simple Truth single campaign. • Goldsmith's Allied Enter- tainment is also staging a free concert by tenor Luciano Pav- arotti in London's Hyde Park on July 30. BSkyB has British TV rights and the promoter expects an attendance of 250,000. 

BPI extends chart hype probe 
The BPI has extended its in- vestigation into alleged chart hyping in order to gather more evidence. The record companies' trade association delayed the sitting of a committee of enquiry which had been expected to reach a verdict for ratification at last week's BPI council meeting. 

In the event, the has only interviewed one of the three record companies im- plicated in the investigation, Rhythm King. The two other companies, Virgin and Lon- don, are expected to be seen this week. Gallup continues to investi- gate claims that a freelance buying team was paid to buy 

copies of three singles — by S'Express, Lenny Kravitz and The High — in the north of England during the last chart week of March. The aim of the investigation is twofold: to establish whether such a team was in- volved; and, if so, who was paying them. All three record companies deny involvement. 

King gambles m music launch 
Jonathan King is to launch a weekly music-based youth magazine amid the worst ad- vertising slump for a decade. But the ebullient former Sun columnist and Brits or- ganiser claims "magnificent" support from the record indus- try means the first 10 issues are a virtual sell-out. 

The weekly A3-format Reuuolution will feature a poster cover made of card. It will launch in the first week of June with a 100,000 print run. King is funding the launch himself, with distribution through IPG. Editor is former' Record Mirror editor Eleanor 

WORLD PARTY. 



1 WO was a phenomenal year for 
Michael Bolton. His last album "Soul 
Provider" achieved multi-platinum 
status worldwide - including over a 
million copies sold in the UK alone. 
Singles from the album included "How 
Am 1 Supposed To lave Without You", 
"Georgia", "When I'm Back On My 
l eer Again", "Soul Provider" and 
"I low Can We Be Lovers". 
Also, last year, Michael won a grammy 
for best pop performance for "How Am 
I Supposed To Live Without You", 
undertook a sell-out tour of the States 
with Kenny G and produced and wrote 
much of Cher's million selling album 
"Heart Of Stone". 
Michael Bolton's new album, "Time, 
Love And Tenderness" confirms his 
reputation as an astounding singer and 
brilliant songwriter. The album's ten 
tracks include compositions by 
Michael, Diane Warren, Desmond 
Child and Bob Dylan. 
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/ kS The album launch is 

backed by a massive 
marketing campaign 
including:- 
• Displays, racking 
and windows with all 
major retailers 
• Kxtensive Point of 
Sale displays 
• National radio ads - 
posters 
• National press 
campaign 
See Michael perform 
his new single "Love 
Is A Wonderful Thing" 
on National TV 
this week. 
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MCA Music Publishing is proud to be the 
new worldwide administrator of the 

AT V Music Group. 
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division of MCA Inc. All rights reserved. 



NEWS 

Big Life pots 
cash behiiisi 
library music 
Big Life is investing £100,000 
vice of off-the-peg music for ads, TV shows and films. The company hopes its five CD package will break the mould of library music by of- fering original sounds written by up-to-date artists, writers and musicians. There are al- ready plans to include Big Life artists Yazz and Lisa Stansfield on later releases. The company hopes to at- tract advertisers who current- ly rely on established tracks 

"We are trying to educate these people on the vast major- ity of other good sounds around," says Big Life MD Jazz Summers. "People have been doing library music for years but they tend to be a bit out of date in sound." The titles — Dance, Rhythms & Grooves, Folk & Roots, Jazz and Ancient Voices — feature mostly Big Life writers and performers, as well as songwriter and pro- ducer Mike Trim. 

Elton's poster comes unstuck 
Elton John has been ordered to remove thousands of fly posters that he has admitted pasting around London as a 

The unflattering 5ft portrait of his plugger Gary Farrow went up after the singer's 47th birthday party. But an angry Westminster City Council has warned the star that he could face legal ac- tion if he does not take them down. "He has had his joke. We hope he will remove them," says a council spokesman. 

There is a £1,000 i fine for fly posting and we would be justified in prosecut- ing him under the Highways 
Farrow, who manages TV presenters Jonathan Ross and Paula Yates, is pictured hold- ing a brandy glass and leering at the camera with his tongue 
He has worked with John for over 10 years and promoted the single Sacrifice/Healing Hands which gave John his first solo number one. John Reid Enterprises, 

John's management company, says the star initiated the stunt as a joke but added that an "unknown" company had carried it out. The cost is esti- mated at £3,000. Farrow is delighted by the council's action as he believes the posters have been seen by most of his business contacts. 'Tm trying to run a serious business," says Farrow, who began working for John as a messenger. "We are the best of friends still, but I back the council on this. Rip them down." 

Heath: 'Why I had to 

sign the Epic deaf 

the cre- ativity within the dance label. Managing director Martin Heath admits that until now Rhythm King staff have found it difficult to give maximum time and effort to all the acts 
"Indies find it very difficult to handle more that one big act at a time. With this deal, 

number of pop acts," says Heath. He describes the new ven- ture as a "fairly standard" li- censing deal in terms of its in- 

ternational significance and one that will last for at least five years, with a number of options. The company had been look- ing for such a deal for about 18 months. Initially, it was to be with WEA but the major pulled out on the day before signing the deal. Heath de- clines to elaborate on exactly 
Heath believes majors should not be feared. 'Too many indies think the people at majors are aliens. Each person that works there has got there because they were very good at the job they 

did before," he says. The deal with Epic means Rhythm King will have the fi- nance and support of the com- pany when it needs to break certain acts, nationally or in- ternationally. Rhythm King's head of busi- ness affairs, Dan Thompson, says a decision on who will market each act will be made 
"We will discuss it with our opposite numbers. 'There will be certain acts where it is best that they are with Epic from day one, others will be more appropriate for us to look after," he says. 

Hyping: it's just not worth trying 
Ask anyone in the Gallup of- fice why people still try to hype a record into the charts and you'll get a shrug and a bemused look. No-one, in particular panel manager and security boss Rick Smith, can understand why anyone bothers trying to crack an unbeatable system. With a BPI investigation underway into recent un- usual" sales patterns, Smithis keen to stress just how diffi- cult it is to hype a record — and how easy it is to spot when someone does have a go. Gallup's chart database alone should be enough to put anyone off. Every record retail outlet is listed along with its average turnover for the week. With sales data coming in every day, the computer there- fore plots daily sales patterns. With 1,200 stores on the chart panel and more on the check panel, Smith can rely on the data from 98 per cent of those listed coming through each week. 
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The information is regional- ised and then split into zones. These 100 zones are based around cities or slightly larger if they are in less built-up 
The zone data can then be broken down to: the day of sale; time (within 15 minutes); the shop name; telephone number; and town. "But what many people don't realise — especially those who try to fiddle the chart — is that buying one single does not equate to one panel sale," says Smith. Nevertheless, any slight de- viation from a zone's sales pat- tern can be spotted daily on the Gallup computer. At the slightest sign of a possible buying-in of a record, Smith will ring the relevant retailers — if they have not called him already — to find out if they have noticed any suspicious customers. At the same time, he will contact the relevant record companies and ask them to in- 

msmsEssmmsEm This graph demonstrates how an attempted buy- 
Itarget area) might show up. 

vestigate the situation from their end. "You usually find that all the suspicious activity then stops," adds Smith. Gallup then checks the rel- evant sales with its check panel of 130 shops around the country. "We then discount a proportion of a record's sales if any of them are unrepresenta- tive," he says. "If we cannot distinguish be- tween fault sales and valid sales for some reason then we 

 s  Tuesday. 
will take the record out of the chart, although that is some- thing we are loathe to do." That decision can only be made once Smith, or whoever is on duty on Sunday just be- fore the chart is compiled, has discussed the matter with chart manager John Finder or chart director Graham Dos- 

Consistent and significant attempts to try and fiddle the chart are then referred to the 

COMMENT 

Jeffrey Archer and Harvey Goldsmith are an unlikely combination but their astonishing achievement in putting together their Kurdish benefit in just 27 days has highlighted once more the music industry's unique ability to respond to the world around it. Whether it be the grandaddy of them all, Live Aid, Rock Aid Armenia, Red Hot And Blue, the Bradford and Hillsborough football disaster records or last year's Knebworth jamboree, the industry shows a sense of social responsibility unrivalled by most other industries. Inevitably, the increasing number of charity events has raised fears that "charity fatigue" might set 
Nevertheless, The Simple Truth appeal has provoked 11 world-class artists and countless thousands of individuals to donate their services to help the beleaguered Kurds. If that's charity fatigue, let's have more of it. 

Am I the only one to have OD'ed — if you will excuse the expression — on Jim Morrison? By the time Oliver Stone's film opened on Friday we had already waded through several forests worth of gushing newsprint devoted to the alcoholic "Lizard King". Let's be honest The Doors were a good pop group, but Morrison was pretty much a failure as a human being. By aU means revive the songs, but was the man really anything to be proud of? The long-expected news that ex-New York Doll and confirmed junkie Johnny Thunder has finally died must be shattering for his long-suffering family. The saddest thing of all is that there is no doubt some necrophiliac film company putting together a similarly laudatory treatment of his sordid life at this very 



OPINION 

An industry which revolves around the grooming of stars, and the marketing and selling of artists through public image has been given a severe jolt by the success of new collectives such as The KLF, 808 State and Massive — and by the inexorable rise of dance culture. Dance culture has refocused attention towards the record and away from the personality. It is disposable, dynamic and can adapt instantly to new sounds, ideas and trends and act upon them. The makers of dance music often have no desire or capability to play live — it doesn't matter. Music can make sense without having to be part of the major label ethos involving long-term marketing and A&R development strategies. My A&R "strategy" at Cooking Vinyl was to pay £3,000 for our first four albums. One of them was Michelle Shocked's Texas Campfire Tapes which cost me £1 to record. I spent £100 on marketing (one half-page ad in Folk Roots) and it went on to sell more than 100,000 copies. If music is good and original, it will sell. There must be room for innovators to craft records and have them efficiently distributed or the industry will become stagnant. If the "act" isn't a long term creative proposition, then they should move over and let those with fresh ideas come through. Ironically, less risks are now being taken in the independent sector, and the real inspiration is regularly coming from the major labels* subsidiary arms. Most of those labels deal in dance and the industry must accept that dance music will not go away. It's getting bigger and evolving ever onwards. People will always want to dance, but often not to the tune of the majors' traditional marketing strategies. 
Pete Lawrence, former managing director of Cooking Vinyl, is now working as a DJ and planning a new label. 

NEWS 

C4 in Dome cash clash 
The producers of new music show Friday At The Dome are furious that they won't get a penny when Channel Four offers the show up for sponsor- 

The show — which starts on Friday (May 3) — is being opened to bidders along with The Word and Opera Factory, but the income generated will all go to the station. Executive producer of Fri- day At The Dome Andrew Holmes is angry that although he expects the eight-part series to be worth £120,000 in sponsorship on a regular audi- ence of 1.5m, the production company Holmes won't get a penny. 'It is a disincentive 

eiate with sponsors," he says. "We wouldn't expect to receive all the sponsorship money, but it should be used to en- hance the cost of the pro- gramme." The decision to withhold any of the sponsorship money has also forced Holmes to cut the series from 12 shows to eight, he adds. Holmes Associates is able to raise its own sponsorship money as it did for its last series of Rock Steady, he says, which included a tie-in deal with TSB for a chart used on the show. Channel Four's sponsorship agency, Wood Sponsorship, is seeking deals under the guide- lines included within the sta- 

DOME 
tion's code released in March by its director of advertising sales and marketing Stewart Butterfield. The code means that the in- come from sponsorship is spread across the channel's whole programme budget, be- cause there are some types of programme — for example, news and current affairs — 

which cannot be sponsored. Sponsorship is only expected to make up 2% of the channel's income, the rest coming from advertising revenue. ITV will operate its sponsor- ship policy under slightly dif- ferent guidelines issued by the ITC, says the chairman of ITV's sponsorship committee Malcolm Wall, although it too will allocate sponsorship in- come to the total programming budget. The network has not includ- ed any music shows among its top 10 sponsorship list, al- though its only networked mu- sic programme, The Chart Show, is the subject of talks at the moment, says producer Keith McMillan. 

Pickwick takes on Castle 
Pickwick is making a radical move into the mid-price mar- ket in direct competition with rival Castle. The back catalogue budget specialist is launching the Elite label with 12 rock/jazz releases on CD and cassette to- day (April 29). Castle is already a strong player in the rock mid-price market, but Pickwick will now compete head-to-head with some of the same artists such as Fleetwood Mac. Pickwick's international A&R manager John Howard says the company is offering something different and more 

"The difference between us and Castle is that all our titles 

last for at least an hour and include excellent new art- work," he says. "Also, although we will be putting out compilations by artists that Castle has featur- ed, our collections are unique in that they include different tracks in many cases." Pickwick MD and' chief executive Ivor Schlosberg says the company has steered clear of the mid-price sector in the past. "We suddenly thought that with the contacts that we have, particularly with the majors, we could put out some very good titles. We have other exciting ones in the pipeline," 
The latest releases include 

Like It This Way by Fleetwood Mac and Blues N' More by Louis Armstrong. The CD carries a dealer price of £4.76 and the cassette £2.97. There will be little press and promotion for the initial batch of releases while the company gauges trade reaction to the 
Castle's head of marketing and promotions Malcolm Packer does not see Elite as a threat. He says the Castle Classics mid-price releases are different in that they are orig- inal album reissues while its Collector series is purely double and not single albums. "It is not something we will be losing sleep over," says Packer. 

Venues plan Marriott tribute 
The London pub rock circuit is preparing to rally round in support of Steve Marriott's widow, Toni, after the former Small Faces frontman died last week. She could be left penniless because Marriott is believed to have had no insurance before the fire at his Arkesden, Essex, home in which he died. The singer-songwriter's agent for seven years, Mick Eve, says: "He wasn't the type to take out life insurance." Unlike some of his contem- poraries, the 44-year-old Mar- 

"He has been robbed blind over the years," says Eve, and any royalties owing could be swallowed up by tax debts. Eve says he has been inun- dated with calls from old col- leagues offering their services, and several venues have sug- gested putting on benefit nights, Marriott had just returned from the US where, after 

agreeing to perform with Peter Frampton, he was once again approached to reform Humble Pie. • An inquest was adjourned on Thursday at Saffron Wal- den Coroners' Court where cause of death was reported as carbon monoxide poisoning. 

Label debuts 
with Pavarotti A revival of vintage concert re- cordings by Luciano Pavarotti is to spearhead the launch of a new classical label, writes Nicolas Soames. West Coast Productions also plans to reissue the catalogue of the now defunct AVM label, which ceased trading last 

WCM founder Brian Adams says the move follows the re- birth of classical as a commer- cially accepted genre. "In one month with Nessun Dorma Pavarotti did what could have taken 100 years," says Adams, a former man- ager of Rick Wakeman, The Pavarotti recordings date from 1961 to 1965 when the tenor was still relatively unknown. The 55 AVM titles will in- clude mid-price and full-price releases. Adams is also bidding for more classical product. 

Club fails to 
back claims A mystery club claiming it will revolutionise the music business now appears as little more than a management company specialising in hard rock. The Backstage Club is con- tinuing with an elusive ad campaign encouraging would- be members to dial 0898 num- bers for information. But it is unable yet to back up claims of giving privileged access to concerts and making major retailers such as HMV and Virgin a "thing of the past". The Bristol-based company's media pack contains two sam- pler cassettes of an unnamed rock band the campaign is pre- sumed to be promoting. A further 0898 number pro- vided in the cassettes offers such enticements as a trip to the US. Stephen Kench, of advertis- ing agency Grey which is act- ing for the club, says the pro- 

campaign". But the use of high-rate 0898 calls suggests Backstage may even recoup the cost of its marketing. Kench says: "Backstage Club is a management busi- ness in the process of signing acts. It already has some major and minor names." Despite claims in recorded messages that it will alter the music industry for good, Kench says he is unable to ex- plain its methods. "The longer they keep the mystery going, the better the hype works for them," he adds- At the Backstage Club office l Bristol, Robert Thorpe says the operation is just a fulfil- mt service for a US firm. We know about as much as you do," says Thorpe. "Every- thing is being run by the office Los Angeles." 
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NEWS 

MCA Music 
in Beatles 
songs deal 
MCA Music has finally signed a long-term administration deal for world-wide handling of Michael Jackson's ATV catalogue which includes 250 Beatles songs. The agreement comes after six months of speculation about the catalogue, believed to be worth $lm a year in ad- ministration fees. MCA Music Publishing president Leeds Levy says the company will be working closely with ATV Music presi- dent Dale Kawashima to maximise the catalogue's po- tential. As well as about 250 Beatles songs, the ATV roster includes Fifties classics such as Tutti Frutti, numbers by the Pre- tenders, the Pointer Sisters, Aha and Bryan Loren, who wrote Do The Bartman and was top UK songwriter in the first quarter, according to latest market share figures (see pl3). EMI administered the cata- logue until December 3 last year, but was unable to secure an extension to the agreement, the company's world-wide president Irwin Robinson said in January. The catalogue was the sub- ject of controversy when Jack- son outbid Paul McCartney for ownership when it was put up for auction in 1984. 

New boost to analogue tapes 
high quality cassette promising digital sound qual- ity on the existing format is set for a UK launch. Digital Analog Audio Dupli- cation adds to the confusion surrounding the introduction of DCC as it does not rely on new hardware. WEA in the US is already marketing the system under the DIGalog trade name and BMG's American Sonopress plants have also installed their own equipment. Now DAAD's developer, Concept Design, says it will 

European factory shortly. Backers of the system, which uses normal analogue cassette tape, say it will pro- long the life of the format. "Its beauty is that con- sumers can enjoy these en- hancements today. They don't have to buy new equipment," says Jordan Rost, vice presi- dent of marketing for Wamer Music Group. The system's US launch comes after years of develop- ment. WEA is believed to have begun DIGalog manufacture 

long before announcing the system to ensure it could meet demand. The duplication process can also accommodate DCC and Concept Design president Rob- ert Farrow says it may event- ually be inherited by the new- er format. "DAAD does not represent a threat to DCC. It has been de- veloped with DCC in mind and can be converted to DCC at some time in the near future," says Farrow. WEA says it has no plans to launch the system in the UK. 

Motown loses MD 
Motown UK is without a man- aging director this week fol- lowing the departure of Nicki Denaro. • Dtnaro left the company last week after eight-and-a- half years to become a partner at corporate PR and promotion company Music Enterprises. Motown's UK licensee, BMG, is now looking for Denaro's successor. Her music industry career began in 1977 as a display rep for Pye Records in the Mid- lands where she went on to re- gional radio and TV work. In 1981, Denaro joined Sonet Records in London as its Radio One plugger. After a brief spell with plugger Oliver Smallman, she joined Motown in January 1983. 

Denaro: returns to promotions 
After becoming head of pro- motions and publicity, Denaro went on to head the label in 1988 when Roger Semon mov- ed on to take up the post of BMG divisional director. Denaro says she is leaving Motown — a move she has con- sidered for some time — to be "more in control of my own destiny". "But I am very sad to leave 

Motown. I have been lucky to have spent eight-and-a-half years with a label whose his- tory and music I have a genu- ine love for," she says. Having worked with Music Enterprises boss Gary Gordon through Motown, Denaro has seen the promotions company 
"Gary needed someone else to help him out and I'm look- ing forward to getting stuck into the job," she says. Ironically, Denaro says she is leaving Motown just as it is set to realise its true potential in the UK. 'There are several artists on the brink of breaking interna- tionally and Jazzie B's Funki Dred project is also just start- ing," says Denaro.  

Mystery group backs European label 
The idea for the company, US during the Seventies. acts like Billy Preston, Leon   — ■ " England and (. Ware and Sister Sledge with ijjB ™    ./hich is also developing film, first truly European record TV and radio production work, Italy, REC will have bases company. came from Italy — where the Austria, Switzerland, Ger- A number of un-named in- ternational banks and record- ing studio owners have group- ed to set up a London base " the company, Recorded Ent 
Managing director i for Corrado Bacchelli, an Italiai producer who has worked a 

ontemporary producers such as Danny Rampling. The office, in Dean Street, is run by Franceses Nesi who will also look after the dance- orientated Smash One label. 
tainment Criteria, with other EMI in London and offices 

NEWSFILE 
Jim Fifield, president and chief executive of EMI Music, has been appointed to the board of Thames Television. Thorn EMI this month boosted its stake in the company to 55.8% by acquiring BET's 28% 
Former New York Dolls guitarist Johnny Thunders, was found dead aged 38 after a drug overdose in New Orleans on Tuesday. 
Basca has sold the TV rights to the Ivor Novello Awards for the first time since the early Sixties. Dutch production company Chapter 10 BV and Song Seekers International have put together a deal believed to be worth a five-figure sum for world-wide TV rights. 
MD of TCB Enterprises and chairman of 3-D Productions Bill Williams is suing A&M and the dance act Rodeo Jones for £20,000. He claims the band owes him the money for consultancy and studio time he supplied free before they were signed by A&M. 
Terry Christian is among three new presenters recruited by MTV. The Word frontman has been signed along with Swedish starlet Rebecca de Ruvo and A&M's Dutch signing Simone Angel as part of a schedule shake-up at the channel. 
The IFPI has produced a video focusing on world-wide piracy, which includes interviews with Phil Collins and Salif Keita, and is available priced £20 from the organisation. 
Start Records and its labels Start, Vanguard Classics, Vanguard, Chelsea and Parade, are switching distribution to parent company Pickwick. 
The MusicZone chain of record retailers opens its fourth store in Bolton in June and is expanding its shop in Stockport. 
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THE EAR Mute nurtures Garden MW's Talent Tipsheet 
LONDON that they could swiftly become 
NEW WORLD SERVICE Contact: Clarapandy NWS's heavy funk groove is Tel; 0225 705471 topped with rock vocals which recall Happy Mondays, but D „ some neat harmonies and fine BIRMINGnAM lead guitar banish ail doubts ,,,, about originality. wakLjUKLI 
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on his soundtrack for the thril- are three people with a whole abled the label to launch Mir- ier Delusion^attracting the at- range of talents. We're not do- anda Sex Garden in The Face. 

best-kept"s^red TheTha^ flience"^^ Ur0Pean
p

0 tract was for Mute's house act different m the future.'^ ^ and^style press coverage. 
S3' demo is^so'imprest Td: 010 353 1 742120 

.N E W DIGITAL RECORDING 

CD MOZ 1 TC MOZ 1 

THE VERY BEST OF MOZART 
BY 

Cdjiducted by RON GOODWIN 

DIALER PRICE £4.85 CD £3.04 TAPE 
ORDER NOW FROM EMI TELESALES 081 848 9811 
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JOHN MAYALL - WAITING FOR THE RIGHT TIME co-ajTEOoira) CAssmt-ajraoiPMC CARAVAN-SONGS AND SIGNS CO - HJTE002PCD CASSETTE - BJIMPMC 

I 

BLOOD SWEAT & TEARS - SMIUNG PHASES SOFT MACHINE - AS IF... CO - EITEDOBCD CASSETTE - ajTEOOSHC CO - EUIHIOBCO CASSEOE - aiTEtl06MC 

MICK ABRAHAMS - All SAID AND DONE FLEETWOOD MAC - LIKE IT THIS WAY CO - EUTEOOTCO CASSETTE - aJIEOOTMC CO-aTTEOOBCD CASSETTE - BJTEDOBMC 

DAVE BRUBECK- TAKE... THE GREATEST HITS DAVE MASON - SHOW ME SOME AFFECTO CD - EIIHIOOCD CASSETTE-aiTE009MC CO - aJTEfllOCO CASSETTE-aiTEOlOMC 

IflHNMY MOKHAU - THE SOUND OF FR5DOM LOUIS ARMSTRONG - BLUES ¥ MORE "T GAZETTE-BJIH111MC CD - BITHIISQI CASSETTE - BiTHHSMC 

elite 

a cut above the rest 

6... a brand new mid-price range of CDs and Cassettes 

G... over 60 minutes running time on each recording 

(j... each title features original recordings compiled 
together for the first time 

Dealer price CD ... £4.76 MC... £2.97 
ORDER NOW FROM - PICKWICK, THE HYDE, LONDON NWS 6JU • TELEPHONE 081 905 999 TBD 0782 566511 • VS DISTRIBUTORS (DUBUN) 010 353 1762 771 OR YOUR USUAL WHOLESALERS 


