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Alto chain 
goes bust 

Receivers were called in 10 days ago to consider the future of the South-east based 10 
Alto financial director Nigel Smethers blames the Gulf War, London bomb scares and the recession for the problems. The five-year-old chain, the first to sell just cassettes and CDs, has shops at Heathrow and Gatwick airports and one at Victoria raUway station in London. "Because of the Gulf War, our two airport locations were down 50% on business on the previous year," says Smethers. Only one of the stores is safe from closure, the Meadowhall shop in Sheffield, which is owned by a separate company, Alto Music Retail PLC. The future of the other nine stores will be decided by the receiver, the name of whom has not yet been confirmed. 

Kurd show to go 

round the world 
The organisers of the concert for Kurdish relief are winning the battle against time to get the gig off the ground. Support from the music in- 
being added to the three-hour bill every day and the concert will be broadcast on TV to 27 

The Red Cross, promoter Harvey Goldsmith and the BBC are working together to set up the event, The Simple Truth, on May 12. The Wembley Arena line-up now includes Chris de Burgh, MC Hammer, Gipsy Kings, Snap, Alison Moyet and Lisa Stansfield. Satellite links are being set up to broadcast live and re- corded performances by Gloria Estefan, New Kids On The 

Block, Hall And Gates, Peter Gabriel — joined onstage by Sting and Sinead O'Connor, INXS, Paul Simon, Rod Stew- art, Ryuichi Sakamoto, Lavine Hudson, Kurdish singer Shivan Perwer and possibly Alexander O'Neal. MC Hammer has donated the use of his live production crew and rig to the event with- 
Jake Duncan, handling the event for Harvey Goldsmith Entertainments, says: "The main problem is obviously time. We are putting a three- month production schedule into 10 days and having to work around a large show — MC Hammer — thai is already in Wembley." The TV and radio produc- tion will be handled by a 125- 

strong BBC crew based in the Wembley Arena car park. AH the staff involved with the concert are working around the clock and Duncan adds that the music industry has been very supportive. "A lot of people have rung us offering help. So far there have been no major problems and we seem to be getting there," says Duncan, Organisers believe that now tickets are on sale, at £15 in- cluding £5 donation, the public and the press will support the 
A spokseman for A&M, which is releasing the event song The Simple Truth by Chris de Burgh on May 13, says it has received more than 25,000 advance orders for the 

Hacienda 
man dead 
Gang warfare and increased police activity has rid Man- chester's Hacienda club — which re-opens this Friday — of two of its worst trouble- makers. The club closed three months ago after a man chased its head bouncer through the building with a handgun. The gunman is now believed to be in police custody having been charged with another offence. Meanwhile the shooting of Tony Johnson, a leader of the city's Cheetham Hill gang, has also raised hopes that the re- opening will be peaceful. Johnson is believed to have been a focus of problems at the club. Two men, a 31-year-old from Manchester and a 25- year-old from Cheetham, have been charged with his murder. Factory Communications — co-owner of the club— refuses to comment. "It is not appro- priate," a spokesman says. The company says that the climate in the city has changed suffi- ciently for it to operate safely. 

Cash hope 
for widow 
of Marriott The widow of Steve Marriott could receive a cash windfall from a forgotten royalties ac- count for her husband. Friends had feared thatToni Marriott would be left penni- less following the Small Faces frontman's death after a fire at his Essex home last month. But Decca royalties man- ager Andy HoUis says about £70,000 in royalties remains unclaimed in an account dat- ing back to when the Small Faces were signed to the label in the Sixties. "If Mrs Marriott can provide legal documents to give me the go-ahead, she will receive Steve's share of the money," says Hollis. Mrs Marriott and the other three members of the band could receive up to £17,500 each from the account. 

K-tel sues Winter 
K-tel International is suing Ron Winter, the man in charge of the UK arm of the company which folded in March. Re-named European Artists & Entertainment when Win- ter bought the company in September 1990, the company went into receivership six months later. Now, Pat Broderick, MD of K-tel International which had concentrated on UK video re- leases, is taking Winter to court over his use of the K-tel 

The action is against an- other of Winter's companies, Classique Records. Winter bought the music side of K-tel last year with a non-exclusive licence for the catalogue. But Broderick claims Win- ter failed to honour the agree- 
K-tel has now secured a court order, pending trial, to prevent Winter and Classique using the K-tel brand name or its catalogue. 

Broderick: legal move 

Meanwhile, European Art- ists & Entertainment is being liquidated by The Official Re- ceiver. A spokesman says there is no creditors meeting planned so it is unlikely that creditors will receive any com- pensation. 
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Power and you can soy "Hello 750,000 and support through a masstv6 marketing Hammersmith, Paris, Madrid, Prague, Athens, Milan, campaign. And if you want to advertise in one or Munich and Moscow." Because Rock Power is a Pan- two countries only, no problem. Our central media European publication dedicated to hard rock. With sales facility will help you place advertisements in proven editorial teams at home and abroad, we're the countries you want. For full feedback, your first determined to make Rock Power the finest hard issue and media pack, telephone the London office 
rock magazine in Europe. We're already well on the now on (071) 253 4478 And be first in on a 

'a' guaranteed circulation of Publication that's set to be the biggest noise in rock. 
ALL ADVERTISING ENQUIRIES; UK OFFICE 071 253 4478. 



NEWS DESK: 071-583 9199 NEWS 

Ivors suffers TV pull-out 
An otherwise faultless 36th Ivor Novello Awards was mar- red when a worldwide TV deal fell through less than 48 hours before the show was due to be- gin. Organiser BASCA had se- cured a deal the previous week for worldwide TV rights to the event with Dutch production company Chapter 10 BV and Song Seekers International. But the agreement fell through just two days before the event. BASCA general sec- retary Eileen Stow says prob- lems started cropping up after the deal was signed, "At the eleventh hour, we weren't happy with the agree- ment that was being offered so we pulled the plug on it." The deal was reputedly worth a five-figure sum to BASCA and would have been the first TV rights granted since the early Sixties. The confusion failed to take the sheen off a star-studded oc- casion at the Grosvenor House Hotel, which attracted stars such as Phil Collins, Cliff Richard, EMF, Seal, John Bany, Dame Vera Lynn and Lisa Stansfield. The show was sponsored by PRS, sponsors 

Collins: "just a drummer who writes a few songs' 
since 1974. Phil Collins picked up his first Songwriter of the Year award from Jason Donovan, bringing an end to Stock Ait- ken Waterman's three con- 

Collins told the Grosvenor House audience: "Here I am in a room full of songwriters, and I'm really just a drummer who writes a few songs. This means a great deal to me." Other winners included Alb- ert Hammond — writer of One Moment In Time, Nothing's Gonna Stop Us Now and TTie Air That I Breathe — who picked up the Special Award 

for International Achievement from Chris Rea. John Reid picked up two awards on behalf of Elton John and Bernie Taupin for Sacri- fice, which won Best Song and Best Selling A-Side. Oscar winner John Barry, who wrote the soundtrack for Dances With Wolves, won the Jimmy Kennedy Award, while Bill Wyman and Ronnie Wood picked up the Outstanding Contribution to British Music award on behalf of the Rolling 
The winning songs and pub- lishers were: Best Contempor- ary Song: Killer by Adam 

"Adamski" Tinley and Seal- Henry Samuel. Published by MCA Music, Virgin Music and Beethoven St Music. Best Song Musically and Lyrically: Sacri- fice by Elton John and Bernie Taupin. Published by Big Pig Music. Best Theme from a TV/Radio Production: Victor- ian Kitchen by Paul Reade. Published by Air Edel Associ- ates. Best Film Theme or Song: Witches by Stanley Myres. Published by Warner Chappell Music. Best Selling A -Side: Sacrifice/Healing Hands by Elton John and Bernie Taupin. Published by Big Pig Music. Best Theme from a TV/Radio Commercial: Only You by Geoff MacCormack and Simon Goldenberg. Published by Vir- gin Music. International Hit Of The Year: All Around The World by Lisa Stansfield, Ian Devaney and Andrew Morris. Published by BMG Music Pub- lishing. PRS Most Performed Work: Blue Savannah by Andy Bell and Vince Clark. Publish- ed by Andy Bell Music, Musi- cal Moments and Sonet Pub- lishing. Outstanding Services to British Music: Robert Farnon. 

EMI debuts 
on laserdisc 
EMI Classics makes its debut in the revived laserdisc mar- ket this week with six titles, writes Phil Sommerich. Vision, the company's new label for laserdisc and VHS re- leases, is set to market an- other three titles in June. EMI Classics video produc- tion director Roger Press is confident about the format, and expects to see combi- players, taking both video and audio discs, available soon in the UK for less than £300. Among the first EMI Clas- sics releases will be Nigel Kennedy's The Four Seasons and Kiri Te Kanawa singing Mozart. 

Frith back as 

Charly rejigs 
Charly Records has hired a new sales director to focus on the company's increasing dis- tribution business. Alan Frith, formerly sales director at A&M for 14 years, joins as sales director taking over from Joop Visser who be- comes A&R manager. Frith worked at A&M until last year when he left to start his own consultancy 

rather than the company's dis- tributed labels, says managing director Tony Heneberry. "Joop will concentrate on our own label identity. Alan is being brought in so that we can also gear ourselves up to make the most of our distri- buted labels," he says. Frith comments: "The new attitude at Charly Records excites me. They have a good catalogue and good people here and we want to expand on that." 

Parkfield in 
final pay-out 
Parkfield Group creditors will find out at a meeting tomor- row, Wednesday (May 8), how much they will receive as the company goes into voluntary liquidation. The video and engineering company has been in adminis- tration since it collapsed last July with liabilities of more than £300m. Administrator Cork Gully has since sold off all saleable parts of the company. The company has put £2.64m into a trust account, the amount claimed by prefer- red creditors. The remainder will be divided among credi- tors at Wednesday's meeting. 

Palmer steps up to Island board 
Island Records has promoted 4th & B'way label boss Julian Palmer making him one of the industry's youngest company directors. At the age of 27, Palmer joins the seven-man board having spent five years with the company. He began his career in the music industry 10 years ago as it for ATV Music. 

In 1984, he joined Island's club promotions department. The following year he signed a licensing deal for the Jocdgfe^ Brown single Somebody Else's' Guy, a record crucial in the setting up of the 4th & B'way dance label. In 1987, Palmer left Island to increase his experience of A&R and joined CBS where he signed Paul Johnson. 

the end of 1988, he i. turned to "the more intimate set-up" of Island and 4th & B'way and later signed Mica Paris, Will Downing and li- censing deals for Tone Loc, NWA, Eric B and now the Gee Street label. Palmer's delight at his pro- motion is matched by his en- thusiasm for the label. "It is great to be associated with 

something that has turned into a quite significant label." The other directors on the Island board are founder Chris Blackwell, managing director Marc Marot, A&R director Nick Angel, chairman Tom Hayes, finance director Giles Barwood, legal director Ian Moss and international direc- tor Phil Cooper. See People, page 31. 

COMMENT 

The record industry is suffering its own peculiar form of McCarthy- ite witchhunt this week over the BPI's investigation into alleged chart hyping. Names are being flung around wildly as rumour fdls the vacuum left while the BPI's committee considers the evidence. Most of those implicated in the rumours may well be innocent, but the sheer scale of the current speculation makes it all the more important that the investigation does clear the air once and for all. If anyone is found guilty, heads must surely roll. For the sake of everybody. 
Let's hope last week's court decision on Sunday trading finally provokes a change in the archaic English law. Scottish retailer Andy Lown reports he now does up to 20% of his business on the Sabbath (see page 4). Experience has shown that the more available you make recorded music, the more you sell. Opening on Sundays is a logical extension of that process. Staff who work each Sunday at Music Week to bring you the charts will confirm that it's no fun losing a day of rest. But if that's what the market demands, then so be it. 
Congratulations to BASCA and the PRS on the excellent Ivor Novello Awards. The status of the awards among songwriters appears higher than ever, reflected in the impressive 

The organisers were clearly disappointed that the deal to televise the awards fell through at the last moment, but they may reflect that it has been the fact that the awards have not been televised to date which has given it such a relaxed feel. Or is it simply that publishers are much better behaved than record company people? 
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The American railroads once went bust because they thought they were in the railroad business. They weren't They were in the travel business. In the same way the music business is really part of something much 
industry. It has, however, regarded itself as recession- proof, believing that an album represents better value than, say, a cinema ticket. This is nonsense. Forty million Nintendo games were sold in America last year. At 30 dollars each they represent one large squeeze on the record business, competing for the same bucks. In addition to which such items as video cassettes, sports shoes, satellite and cable TV, comic books, computers and package holidays are also chasing the same money. None of this, however, is happening in a time of economic expansion; the consumer's ever-shrinking pound is now being courted by an array of entertainments, of which music is but a part. 
The industry's conservative response started from retail, where buying-policies have been increasingly restricted to fast-moving certain bets. Record companies, as a consequence, have retreated into bankable catalogue exploitation and mainstream pop. Companies like Island made their reputations by taking risks. In the current climate there's little incentive to push the musical boundaries. One constant catch-phrase of the music business is the need to break new acts. This is, however, myopic. We need to break whole new genres. There is a time-bomb ticking away: in two or three years time the conservatism of the current recession could leave little room for musical innovation. Remember what happened to the American railroads. 

NEWS 

CND launches dance album 
CND is to release a double al- bum of dance music in an ef- fort to make up revenue lost due to cancellation of this year's Glastonbury Festival. Mike Green, of the peace campaigners' fundraising unit, says: 'The fact that there is no Glastonbury Festival this year has left, a big hole in CND's funds. Hopefully this album will fill the gap." 

Organiser Michael Eavis called off the festival this year following clashes between po- lice and travellers in 1990. The double album, Give Peace A Dance, is released in conjunction with Mix Mag and Indie Top 20 label Beechwood Music. It features 29 dance tracks and remixes from The KLF, Gary Clail and The Orb and is backed with ads in the 

 ; press, selected month- lies and commercials on Lon- don station Kiss FM. Green hopes the album will sell between 15,000 and 20,00 copies. Green says CND chose dance to reach a younger audi- ence whose numbers in the or- ganisation have declined since the late Seventies and early Eighties. 

Stores wary after 

Sunday law ruling 
Record retailers are giving a cautious welcome to the court decision lifting injunctions on stores flouting the Sunday trading laws. The Court of Appeal action was brought by DIY chain B&Q and Wickes Building Supplies. Both stores had been opening on Sundays and were fined the maximum penalty of £1,000 under the 1950 Shops Act. Local councils then sought an injunction to pre- vent them from opening and breaking the law. But record dealers are not rushing to open stores on Sun- days. Louise Dickens, a publi- cist at Tower Records, whose Piccadilly Circus store used to open on Sundays until it was 

told to close, says; "We have made no decision on Sunday opening yet, but as soon as there is a firm ruling that allows us to trade on Sundays, we will trade." A spokesman for HMV says: "We are monitoring changes in Government legislation and will review our position ac- cordingly." Neil Boot, marketing man- ager at Our Price Music does not see the ruling as crucial to record retailers. "As far as Sunday trading and music re- tail goes, there are only a few stores who do it. Sunday trad- ing is not an important issue." Our Price does open some stores on Sundays, but like HMV, these are only in key 

tourist areas such as London's Piccadilly Circus. Billy Gray of independent retailer Andy's Records, in East Anglia says: "It's some- thing we're looking at closely. The laws as they stand at the moment are something of a nonsense and the sooner they are cleared up, the better." Virgin Retail declined to comment. Scotland has seen no restric- tions on Sunday trading for six years. Andy Lown, manager of Tower Records' Glasgow branch says: "Sunday trading is an essential part of business up here, it's a day when a lot of people buy records — a good 15 to 20 per cent of our busi- ness is on a Sunday." 

Rebello wins jazz award 
BMG's young pianist Jason Rebello has received one of the highest accolades at the Perrier British Jazz Awards. The 22-year-old picked up the newcomer of the year award at the event, held in conjunction with the fifth Birmingham International Jazz Festival. Veteran Humphrey Lyttleton won the award for services to British jazz. Sony Music received the best previ- ously unreleased album award for Buck Clayton's Jam Sessions From The Vault. PoIyGram collected best re- issued album for Roland 

Rebello: Perrier accolade 
Kirk's Rahsaan — The Com- plete Mercury Recordings. Humphrey Lyttleton also features in a six-week season of jazz programmes on Radio Two, starting on May 27. The season features 

Lyttleton's Big Band, Andy Sheppard Quintet, the Kenny Wheeler Big Band, the Stan Tracey Quintet and the Ronnie Scott Sextet. There will also be a Monday night show where personalit- ies ranging from Sir David Steel to Sir Brian Rix will choose their favourite per- formers and songs. • Jazz Art, a new label set up by Jazz FM founder Dave Lee and David Platz, MD of Bucks Music, releases its first record this month, an album by singer Lianne Carroll. The label was launched with fund- ing from the Arts Council. 

PRS veteran is new secretary 
The Performing Right Society has appointed Brian Wilkin- son as new secretary for the royalties collecting organis- ation where he has worked for 30 years. Wilkinson, 50, replaces for- mer secretary Ruth Orchard, and will retain his position as secretary to the PRS general 

council. Wilkinson says: "I have been here for 30 years so I am very excited to get this chance. It is a very interesting time." Wilkinson joined the society in 1961 as a clerk in the ac- counts department, becoming assistant general manager of mechanical rights society 

BRIT1CO, then operating der PRS in 1979. He returned to PRS proper in 1981. Ruth Orchard was society secretary for four years before resigning in March. Public af- fairs controller Terri Anderson says her departure was not connected with the job losses announced at that time. 

Classic CD 
seals disc 
rights deal 
Classic CD has settled a row with the MCPS over the use of contemporary music on the magazine's give-away sampler discs, writes Phil Sommerich. The MCPS had insisted that Classic CD pay copyright fees for contemporary works in- cluded on the compilation disc. But it has now agreed that in- dividual publishers can waive copyright fees. The free disc is regarded as a key factor in the success of the year-old title, now the UK's top-selling classical magazine, with a circulation of 63,000 plus a further 30,000 to 40,000 in the US. "I am very happy the MCPS has recognised Classic CD's value as a promotional tool," says editor Paul Fisher. "We are very committed to contem- porary music and it needs all the publicity exposure it can 

Most of the tracks on the sampler will continue to be made up of music composed out of copyright, while the MCPS agreement allows the magazine to highhght new re- 

Design firm 
in record 
label push 
London graphic design com- pany FAB is setting up its own label after spotting a singer on TV talent show Opportunity Knocks. The label, to be called either FAB or Shalit Music, is releas- ing the debut single by Matt Burgess through the Total Record Company and distri- buted by BMG. The company has been look- ing to move into the music business since it started out in 1988, says MD Jonathan Shalit, but only now has the right act come along and suffi- cient finance been available. Burgess, the son of Mary Mudd from the Fifties band The Mudlarks, was spotted by Shalit on Opportunity Knocks two years ago. His single I Saw Her First will be out in June. "No company would pick him up because of the stigma of Opportunity Knocks," says Shalit, who has teamed him up with producer Chris Porter. The graphic design com- pany, whose clients include Proctor & Gamble and Am- strad, has already opened its own artist management com- pany and produced the film Death Star for Hemdale Films. 
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BBC slips further 

in battle with ILR 

Gillett scoops 
Sony's top 
radio award 
Radio presenter and producer Charlie Gillett scooped the Sony Radio Gold Award last week just four months after quitting Capital Radio over a disagreement about its music 

Capital and Radio One dominated the music awards, the winners of which were: Gold Award for outstanding contribution to radio over the years: Charlie Gillett. Best Rock/Pop Programme; Cousin Matty (City FM). Best Special- ist Music Programme: The Capital Rap Show (Capital FM). Best Documentary Fea- ture, Rock & Pop: Last Night A DJ Saved My Life (BBC Radio One FM). Local Station Of The Year; Radio Borders. Smash Hits Best Local DJ; Neil Fox (Capital FM). Smash Hits Best National DJ; Simon Mayo (Radio One). 
East West gets 
head of rook in 
staff reshuffle 
East West is expanding its promotions department and creating the new post of head 

Spencer Baldwin, previously club promotions manager at Eternal, has been appointed dance/A&R club promotions manager. Other appointments include former A&R co-ordinator at Perfecto Jean Branch as club promotions assistant. Hassan Choudbury leaves WEA to become TV promotions manager and Nick Jackson de- parts from BMG to take up East West radio promotions. Dante Bonutto, the ex- Kerrang! journalist and East West international A&R man- ager, is promoted to the new position of head of rock, 

Radio One and BBC stations are continuing to lose ground to independent radio, accord- ing to latest JICRAR figures. Radio One's share of audi- ence fell from 24.2% to 23% over the first quarter. BBC lo- cal stations fell from 7.6% to 6.8%. The combined ILR stations' share was up 0.6% to 35.6% over the same period, their highest showing yet. The fig- ures continue the trend which began in 1988 with the intro- duction of split frequency ser- vices and licences for new in- cremental services. James Galpin, marketing executive at The Radio Mar- keting Bureau, the ILR sta- tions' lobbying group which 

Charles Koppelman and Mar- tin Bandier are banking on a hit live second album from Va- nilla Ice, as the first big re- lease after selling their 50% share in SBK Records to EMI for £16m ($26m). The album, Extremely Live, is to be released simultaneous- ly in the UK and the US to co- incide with the start of his world tour in Britain in June. The sale of their stake in SBK could net the partners up to £246m ($400m) as part of a performance-based bonus scheme growth over the next three years. The payment is expected to be around £61m ($100m), but can be no higher than $400ra. The deal makes EMI sole owners of the label which reached turnover figures of £52m ($85m) in 1990, its first full year in business since it was set up as a joint venture 

compiles the figures, says: "We would have been surprised if we hadn't seen a significant increase in the figures. The in- dependent stations are doing well because they have in- creased in numbers. The in- cremental stations and the split frequencies have all es- tablished their audiences." Of the BBC stations, only Radio Four managed a signifi- cant increase — up 7.7% due to its blanket coverage of the Gulf war. Jazz FM's John Bradford, chairman of the AIRC re- search sub-committee says: "This is further evidence of the steady advance of independent 
more choice and established 

" -'I* «, 

Vanilla Ice: new LP 
between the two sides in June 1989. Koppelman remains as chairman and chief executive officer with Bandier as presi- dent and chief operating offi- cer under new contracts which run until December 1995. The Ice album is the follow- up to his platinum debut, To The Extreme, and features a 

stations consolidate their posi- 
"The totality of independent radio is gaining an increasing share of all radio listening and this has to be good news for lis- teners, advertisers and the radio companies which are op- 

petitive media market," he says. RMB is confident that the trend will continue. But Radio One spokesman Jeff Simpson commented; "We can confirm a slight de- crease in the audience over the first quarter of the year, but by March we had recovered to the level of last year. This we attribute to our cash giveaway." 

cover version of the Rolling Stones classic. Satisfaction. The title underpins SBK's plans for the future along with newer acts such as Jesus Jones, currently enjoying suc- cess in the US. Koppelman says of the deal: "When we first set out to build SBK as a joint venture it was always contemplated that EMI would buy our share from us. It was just a matter, of when." He is happier with the rec- ord company deal than with the original sale of the SBK publishing company to EMI. It initially left Koppelman and Bandier without control of the company, he says. President and CEO of EMI Music Jim Fifield paid tribute to the partners. He says; "Their achievements are unique and have played a ma- jor role in the renaissance of EMI Music." 

Old Gold Records, the reissues label has agreed a deal with Capital Gold to sponsor the Paul Burnett Classic Top 30 show. Old Gold is distributed by Terry Blood and Pickwick, not Pinnacle as stated in last week's issue. 
Home Secretary Kenneth Baker, will address the seventh annual congress of the Association of Independent Radio Contractors in London on June 26. The congress is being held in conjunction with the Radio Authority's first annual gathering of all its licensees. 
The Our Price Music Hit The Write Note competition reaches its penultimate stage this Thursday (9) at The Marquee. There are nine bands remaining from the 32 in the four heats. The final four will be announced on the night. 
Rough Trade has still failed to resolve its situation, 11 weeks after accountants KPMG Peat Marwick McLintock were called in to pull together a survival package. Sources insist that a number of deals are still 
The BPI committee investigating alleged chart hyping is not now expected to reach a verdict until next 
lOcc have reformed and are currently working on a new album for Polydor with Gary Katz producing. Kevin Godley and Eric Stewart are believed to be the key members with Lol Creme concentrating on directing his first feature film. 
Nick Hill has resigned as managing director of Castle Vision. According to the company, he left to pursue other interests in the video market, he had been with the company since October 1989. He is succeeded by Mike Flollo, former MD of Hendring Video. 

Vanilla to pping on SBK deal 
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Leo Finlay reviews 12 months of MW's A&R focus 

Trumpeting the Ear 
When The Ear first appeared on May 12,1990, the first band tipped for the top was Blur (pictured) with an enthusiastic "bigger than The Smiths" fore- cast. Earlier Music Week had run a review of the debut gig of a group called Seymour who had "enough charm to fill any gap in the market". The tip was picked up on by Food Rec- ords and a signing, a name- change and two singles later, Seymour have become one of the nation's brightest pop hopes. The Ear was started to con- solidate AfWs reputation as a talent spotter, and in its 12- month existence has put scores of bands in touch with record companies. It would be an exaggeration (and immodest) to suggest that The Ear gets acts signed, but the column has proved a vital stepping stone for many into A&R departments' 
Bands to get their first mu- sic press coverage in The Ear include The Bluebirds, Ther- apy, Butterfly Child, 25th Of May and SKAW, all of whom have signed deals with UK labels. But a year is a short time in the music industry, and only time can tell if these acts can build on their early promise. 

Hemel Hempstead's The Late Road Lunatics are an- other Ear success, as manager Trevor Dilks explains: "We had an amazing reaction in the UK, but also from as far afield as Japan and the US. "As a direct consequence of the piece, two businessmen gave us the funds to release a 12 inch (the Never Until Now EP on DDI Records) and with- in a week we had four Radio One daytime plays. "We had been around for two years, but 12 lines in MW suddenly made it all happen 
Basingstoke's Papa Brittle had previously made contact with some major A&R people, but manager John Hole be- lieves an Ear mention worked wonders for the band. 

"It really revitalised inter- est in us," he says. "The piece was most helpful because it was read by all the decision- makers." Quality control is the key to The Ear's success, and while commercial potential is al- ways considered, any act with a hint of originality will be promoted in the column. While granting EMF their first national coverage ("their debut Unbelievable could eas- ily do the business," MW, Sep- tember 1) is important, help- ing a fledgling outfit get a non "pay-to-play" gig is just as sat- isfying. With recent Ear entries like Tansicane, The King B's and Big attracting serious major interest, it is gratifying to think "you read it here first". 

THE EAR 
MW's Talent Tipsheet 

LONDON MARK CHAMBERS Chambers reckons he's "happy doing what I'm doing"; that is, busking at Finsbury Park tube station. His considered, soulful songs and rich vocals deserve a far wider audience. Contact: Mark Chambers Tel: 081 883 1149 
GODLIKE BASS Despite a rather muddled pro- duction, this four-piece's demo indicates they are worth keep- ing an eye on. Their mix of indie, hard rock and electro- nics does not always come off, but in E Base and Nagasaki Birthday Party they have the makings of very good pop songs. A paternal producer could iron out their technique, but a stint on London's small venue circuit would probably do them more good. Contact: Tristan Quinn Tel: 081 960 2042 

low-key for mass appeal. Good songs abound on their five- track demo, however, with The End Of An Era weaving a par- ticularly melancholy spell. Worth hearing with a view to an album deal, but a long-term plan might be necessary to break them. Contact: Joanne Carrigan Tel: 081 747 9051 
ANGELS ONE FIVE Having Hurrah's ex-drummer in their midst is as close as this four-piece have got to the big-time, but their three-track demo augurs well for the fu- ture. Sister Haze is a fine pop song while the sprightly, con- temporary sound of Have You Seen The Weather shows off vocalist Darrel Dee's vocals to good effect. The ingredients are all there. Contact: Darrel Dee Tel: 071 831 9608 

nitely be heard by anyone in- vestigating the area. Their sound is more adult-oriented than the likes of Massive, and probably would not work in a club atmosphere, but in Jo Nye they have one of the strongest vocalists this side of Annie Lennox and songs like America and, particularly, I Want You Out Of My Heart sound perfect for discerning older listeners. Contact: Steve Evans Tel: 0225 776616/0225 751224 
WIRRAL 

ECSTATIC ORANGE This duo's classy pop recalls near namesakes Orange Juice. Intelligent, but perhaps too 

BATH 
The West Country is currently bubbfing over with dance tal- ent, and this trio should defi- 

ELECTROPEOPLE This duo's electro-dance has a dated feel, with the likes of Dead Or Alive springing to mind, but Colette is a spunky, soulful vocalist capable of j bringing the songs success- j fully out of the arrangements. We All Need Love works well, with an emphasis on her voice rather than techno-gimmick- ry, and it is this aspect Electropeople will need to de- velop to be noticed. Contact: John Berry Tel: 051 625 5141 
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RHYTHM KING REGHRHS 

ANNOUNCE THAI AS FROM 7TH MAY 1991 

ALL RHYIUM KING PRODUCI WILE OF DISTRIBUIED 

IHROUGO SONY MUSIC OPERAIIONS 

TO ORDER RHYfOM KINO PRODUCI 

CALL SONY TELESALES ON = 0206 395151 

OUTER RHYTHM 

PRODUCI Will CONTINUE TO 01 

DISTRIDUTED THROUBO ROUGH TRADE 

TO ORDER GAII = 001 002 1155 


