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RT labels opt for Pinnacle 
Independent distributor Pin- nacle is to take on the majority of arch-rival Rough Trade's labels in a deal due to get the green light this week. Rough Trade's existing dis- tribution company will cease trading in the next month, to be replaced by a new company — temporarily named RTD2 or Rough Trade Newco. The change means: • The new company will of- fer only sales, marketing and label management. • Its distribution warehouse will close, causing about 70 re- dundancies. • All shipping out will be contracted to rival Pinnacle and one other distributor, yet to be named. The new plan, designed by the group board as the dis- tribution company's last hope for survival, is expected to be backed by most of its labels at a meeting on Tuesday. The final deadline for labels to agree is 3pm on Wednesday. 

Mason: major label support 
The 10 major labels — includ- ing Rough Trade Records, Mute, 4AD, Situation Two and KLF Communications — which are owed about 80% of the company's £3m debt, have given the plan their backing. The news came as Jazz Sum- mers gave details of his own deal to distribute his Big Life label through PolyGram and set up his own telesales team from today (Monday), 

Summers is bitter about his treatment at the hands of Rough Trade: "I am angry with Geoff Travis. He is Mr Rough Trade, and although they enabled a lot of us to start up, they strangled us with complete inefficiency and gross incompetence," he says. Osman Eralp, Mute's group general manager and a mem- ber of the RTD2 board, says Travis alone should not be blamed for the problems. "He has signed a good dozen of the best bands to come out of this country in the last dec- ade. To trivialise that because of the ^problems of a distribu- tion company wouldn't be fair," he says. The new deal follows intense negotiation between Rough Trade and both Pinnacle and PolyGram, with the major re- portedly offering a £2m ad- 
Pinnacle chairman Steve Mason insists finance is only a small part of the deal. 

i the 
He adds: "I'm obvious! pleased, but a deal i a deal until the money is till." It will add around 4,000 lines to Pinnacle's existing 14,000 total, he estimates. Eralp says; "RTD2 will be a distributor controlled by labels. Our biggest concern is not just to save Rough Trade but also to have control over our sales so that our records aren't prioritised below, for example, Elton John's Great- est Hits." The major labels will all go through Pinnacle, says John Best, managing director of the new RTD2. Smaller labels will have the choice of whether to 

go with Pinnacle or the second distributor. The system will allow Rough Trade to maintain its own independence by not tying itself into an exclusive deal with Pinnacle, he says. Had the major labels not given their support, the future of Rough Trade would have been in doubt, says David Murrell of accountants KPMG Peat Marwick McLintock. 'The board is not prepared to let things drift," he says. "If the labels won't support the proposals, it is-difficult to see how Rough Trade Distnoution 
The future of the other arms of the Rough Trade Group re- mains in the melting pot. While the Chain With No Name will be part of RTD2, negotiations are continuing over the Rough Trade label, as well as the US, German and publishing companies. Clinging to independence, 

EMI shelters 
ailing IRS 
EMI is set to absorb IRS with the loss of half the label's staff. Due to the current economic climate, Miles Copeland's label in the UK has decided to take full advantage of its pro- duction, distribution and sales deal with EMI by moving in- house. But the move will mean that five of the label's 10 staff will be made redundant, with the other five — predominantly promotions — going with man- aging director Steve Tannett to EMI. "Development costs have gone through the roof and this will give us an opportunity to concentrate on fewer acts but from a stronger base," says Tannett. rmc EMI owns nearly 50% of IRS following a deal with the label in 1990. IRS' publishing and management interests will re- main at its Bugle House. Lon- don offices. 

Global alert over 

U2 demo pirates 
An international piracy inves- tigation is underway following the theft of demos of tracks planned for U2's new album. The BPI's anti-piracy unit, the 1FPI, the police and the FBI have all been alerted in a bid to track down pirates who are putting tapes of the record- ings on to the black market. Island Records is also warn- ing retailers not to accept the pirated recordings. If they do, legal action will be taken. Island is still investigating how the tapes, which feature early demos of tracks likely to be included on the group's new album, were stolen. U2's manager Paul McGuinness is advising retail- ers and fans not to purchase the bootlegs. "There is always strong de- mand for U2 material but 

these are very early recordings and I don't like to see people being ripped off," McGuinness 
BPI anti-piracy unit co- ordinator Tim Dabin says in- vestigations are progressing well and he is confident action will, be taken against an un- named retailer very soon. U2's as-yet-untitled new al- bum is due for release in the autumn. The theft has not af- fected the planned release. 

M A R 1 A H 
Carey 

There 
To Be 

Got 
Way 

OUT MAY 20 ON 7" 12" CD CASS & LIMITED EDITION PICTURE CD 656931 7 6 2 4 5 Taken from the smash album "MAR I ah Carey"4668I5 
Order from Sony Music Operations Tel: 0296 395151 



U2 
PIRATE/BOOTLEG RECORDINGS 

A WARNING TO RECORD RETAILERS FROM ISLAND RECORDS LIMITED 

A number of pirate/bootleg U2 sound recordings are being imported into the UK from 
Europe and are being offered to record shops as legitimate product for retail in the 
UK. 
Any Record Retailers who are offered U2 Recordings which do not bear the Island 
label are asked to contact the Legal and Business Affairs Department at Island 
Records - Tel: 081 741 1511 who will be pleased to deal with any questions concerning 
such recordings. 
Island Records will take legal proceedings against any person who infringes their 
sound recording copyrights. 

ISLAND RECORDS LIMITED, 22 ST PETER'S SQUARE, 
LONDON W6 9NW 
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Arena owner's 
future unclear The future of London Arena will hang in the balance for several months after receivers were called in to its parent 

A takeover bid from Occi- dental Finance, owned by Scottish millionaire Larry Gil- lick, has been backed by the Docklands venue's former ma- jority shareholder boxing promoter Frank Warren. But the Occidental bid would take the Arena out of Warren's hands, leasing it to US leisure company Matchcorp. Administrators at Price Waterhouse, Jonathan Phil- lips and Mark Homan, are still considering the Occidental plan and awaiting further bids. "It will be months rather than days before we are ready to make a decision," says Homan. 

NEWS 

Chrysalis is planning its fastest rush- release yet in a bid to raise money for Kurdish refugees. The Sinead O'Connor single My Special Child — due to be performed as part o( The Simple Truth charity concert last Sunday — is set for re- lease on May 28. O'Connor finished recording the single just two days before her plan- ned appearance at the event. The b- side features a live version of the best-selling Nothing Compares 2 U 

N\V 
SHCIAL. CHlU) 

Emap pays £10m for Radio City 
Emap — the publisher which owns Smash Hits and Q — is taking over Liverpool's Radio City for £10.7m with the agreement of the commercial station's directors, including MD Terry Smith. The deal also brings Emap a 50% stake in BMS, the radio advertising sales house, writes Ken Garner. Radio City has been hit hard by the advertising recession, and despite having the third- largest independent radio transmission area was getting only 1m listening hours per 

week to its AM City Talk ser- 
Emap says the frequency is underexploited. "The format has already moved away from all-speech," says Tim Schoonmaker, managing di- rector of Emap Radio. "Change to an all-Gold format provides the greatest opportunity for increasing listening hours." The Emap move ends long- running speculation about a takeover of Radio City. Other interested parties included Radio Clyde. Terry Smith ad- 

mits: "We have had many ap- proaches." Emap also holds 28% of Kiss FM, 20% of East Anglia Radio, and 16% of Trans World Com- munications. Tim Shoonmaker says the takeover is unrelated to Emap's interest in INR, which has been affect- ed by the Radio Authority's non-pop rules. • Glasgow's East End Radio has conditionally accepted a takeover offer of £50,000 from Hue And Cry manager Allan McNeill. 

CD's rise keeps 

the slump at bay 
the verge of ending me cassette's reign as leading album format, according to the BPI's latest survey of trade shipments. The figures for the first quarter of 1991 show recessionary losses limited by CD's continued growth. Total shipments held the same value for the first quarter as last year. In con- 

trast in the run up to Christ- mas they were down by 8.5% compared with the previous year. CD accounted for 43% of the market in the January to March period and cassette took 45%. Last year CD lagged 12% behind cassette. Vinyl accounted for just 12% of album shipments. Despite the dance boom singles ship- 

all formats fell substantially. Seven-inch and 12-inch formats declined by 
The total value of shipments for the year to March 1990 was £673m, down 3.2% against the figure of £695.4ra in the year to March 1990. Trade shipments for the quarter fell by just 0,2 per cent to £144.987. 

BPI TRADE SHIPMENT FIGURES 
Moving annual t otals (millions) 

March 1988 March 1989 March 1990 March 1991 Change March 90/91 (%) SINGLES units 62.2 60,1 61.9 56.4 -8.9 value £79.8 £75,8 £82,9 £74.8 -9.6 
ALBUMS units 149.6 163,8 160.9 147.1 -8,6 value £472.2 £547.5 £612.6 £598.2 -2.3 
TOTAL VALUE £552 £623.1 £695.4 £673 -3.2 

RT survivors cling to independence 

Try telling Jazz Summers his Big Life label is no longer in- dependent and he'll have your guts for garters. "There were five major labels at Rough Trade and four of them have gone to Pinna- cle," he says. "I've gone my own way with PolyGram; you tell me who's the independent 
"Independence is an attitude and 1 am still in control of my destiny." Summers argues that his deal with PolyGram, which has paid him an advance to allow him to trade out of the £312,000 debt owed by Rough 

Trade, is essentially no differ- ent to the other labels' propos- ed deal with Pinnacle. "It's a picking and packing deal," he says. He will con- tinue to use Contact UK as his main sales force and is setting up his own in-house tele-sales team from today (Monday). "The approach to selling rec- ords has to be as personal as possible, particularly with in- dependent stores." Summers says he is still puzzled why his colleagues on the labels' negotiating team went with Pinnacle. "1 don't think it is right to create a big independent monster," he says. "That's what the majors are criticised for being." 

The now, re-modelled Rough Trade Distribution heralds a new age, not the end of the indie music scene as we know it. So says Martin Mills who is representing his Situation Two label and 4AD, and is one of six directors on the board of the new body tentatively — and clumsily — titled RTD2. With it the indie scene moves into a stronger position than ever, he insists. "I don't think anything has changed in the nature of indies. If any- thing the situation has been strengthened." ' Pinnacle chief Steve Mason 

is included among those not surprisingly feeling "fantastic about this". His company will not have a monopoly, however, Mills ar- gues, as RTD2 still considers itself a distribution company. "It will do exactly the same as the old company apart from the physical aspect of distribu- tion. The records will just go to the shops by the same car- rier," he says. But Mills remains disap- pointed about the two labels it has already lost, Rhythm King and Big Life. "It's a shame some people couldn't live with the amount of time it has taken to resolve this." 

Rough Trade's effective dismemberment calls into question whether the very notion of independence really has any meaning any more. Those original independents which struggled through the early Eighties to establish themselves inevitably have a strong sense of mission. But from a 1991 perspective, in which 57 varieties of deal are the norm, it seems more likely that the Rough Trade-style separatist ethic was merely a historical phase the record industry had to go through in order to develop? The music industry is by its nature entrepreneurial. The "independent" — in the sense of the worker-director with his or her own small company — is the highest form of that. Clearly some independent companies have priorities other than the bottom line. But whatever their principles all record companies are ultimately judged not by their philosophies, but by whether they produce music people want to buy. The major Rough Trade distributed labels all now seem to have found solutions that will enable them to continue as successful entrepreneurs. Does it matter what they call themselves? 

£3.5m of taxpayers' money in the British film industry proves the peculiar British affection for failure continues unabated. Let's be clear: the reason why the British film industry is in such a parlous state is that it is incapable of making films people want to watch. The British record industry may be a bit under the weather at the moment, but it still leads the world. The moral of this tale? If you want any consideration from government you have to be a whingeing failure. Something tells me we've got more self respect. 
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OPINION 

There is a great deal of excitement brewing about the Brits school — but why this sudden interest in education? For years the industry has ignored the few existing opportunities for those wishing to learn the 
The Music Management course at West Lothian College has been running for five years and is the most successful of its kind in the UK, with its strike rate for placing people in the industry never falling below 75%. Despite this level of 

only limited financial support from our industry. Although we must be grateful for the little money it does pledge, as an ex-student myself, I can't help feeling that a percentage of the £2m invested in the Brits school could be made available for other — already tried and tested — educational programmes. 
After all, these courses are run to the benefit of everyone, providing, as Music Week recently commented, much of the country's future talent. It seems to me that if the record companies are willing to employ ex-students, then they should be willing to invest in what, ultimately, is part of their own future. This opinion should not be misinterpreted. I am all for the serious grounding the Brits school will provide. The argument is that the industry could review its spending and look at where many of its employees are coming from. I hope the Brits school is highly successful and worthy of the industry's contribution. But meanwhile, let's not forget about existing educational opportunities which are providing the business with young executives who might some day be your managing director. 
David Rogers is head of promotions for Ideas In Motion in Lanarkshire. 

PJEWS 

Parkfield payout begins 
Parkfield Group's secured gineering group with overall ed to banks who had £200m creditors repayment of 15 . pound as liquidators begin wind up the company. 

first liabilities of £323m. in the Malcolm London, one of the liquidators, said the adminis- period allowed Cork Shareholders and creditors Gully to raise up to £100m pound. 

outstanding when Parkfield crashed. Preferred creditors can hope to receive total payouts of up to 30p in the 
voted last week to appoint ad- ministrator Cork Gully as liquidator, 10 months after the collapse of the video and en- 

from asset sales. "Now we cs begin to pay some of that oi to creditors," he says. The bulk of the money is 
Administrators were called in at Parkfield in July last year, and wholesaler SotoSound went into receivership. 

King's new title 

to break mould 
Jonathan King's new music- and-lifestyle magazine. Revvolution —launching June 5 — aims to stand publishing logic on its head. The 100,000-print run title is being launched without any market research and on the basis of a single dummy pro- duced almost three years ago. Although reliant on record company advertising, it will carry no reviews and will not be nroduct-lecLlike most music titles. Founder advertisers have been asked to commit around £10,000 each with no choice of position. All advertis- ing will appear in a central section, the cover of which will criticise (and praise) the copy and pictures of the ads within. The PR push for the title at- tempts to forestall criticism by referring to the venture as King's Folly. The man himself declares, "It will either be a major suc- cess or a major flop." The thinking behind Revvolution, which will cost £1, is that there are substan- tial numbers of young people who do not identify solely with one type of music and are in- 

Revvolution: King's folly? 
terested in lots of other sub- jects besides, says King. The 52-page magazine will be a generalist's title, with a 50% music content and fea- tures on subjects such as fart- ing, Lord Byron ("the Billy Idol of the early 1800s") and populist horror authors. King — an original backer of rock weekly Raw, now own- ed by Emap Metro — first 

started developing the concept after organising last year's Brits show. He sought backing from Maxwell Consumer Magazines, then planning the launch of Rage, but the al- liance foundered on his insist- ence that Revvolution should be a weekly and his dislike of market research. "Market research is like a clove of garlic to a vampire to me," he says. "It tends to mean all we get is bland copies of existing things. I do what I think is right." King estimates his breakeven point is 60,000 cop- ies. Wholesaler WH Smith has already committed to taking 45,000 copies and John Men- zies another 25,000, he says. But his biggest plus point is his position as organiser of the Brits Awards which has allow- ed him to call on friends with- in the industry for vital early advertising support. Instead of having to present to marketing directors King was able to go straight to the top. He already has money in the bank from Warner Music, Sony, BMG and PolyGram, he says. 

Survey backs blank tape levy 
Almost three out of four people would be willing to pay a blank tape levy, according to 

Of the 597 people who answered a questionnaire in What HiFi? magazine 437 people (73.4%) said they are prepared to pay extra to record ^opyright material. Most people would prefer a levy on blank tapes (56.3%), with a levy on pre-recorded music getting the vote from 11.3% and 6.9% plumping for an extra payment on tape re- corder hardware (see table). Anti-.tape levy organisation the Home Taping Rights Cam- 

paign co-ordinator Marion types of Yarwood says: "I am surprised by the results. I wouldn't have thought they were representa- tive. What Hi-Fi? is probably read by more professional 

irs, like n 

WHO WOULD PAY THE LEVY? 

0ver20p 

She backed the results of the survey only where they sug- 
blank tapes for taping then- own pre-recorded music (71.1%). A BPI spokesman welcomed the research, but says the body will have no position on home taping until talks are held later this year. "Since our last discussions three or four years ago, the situation has changed with the development of digital tapes and the growth of CD." he 

Japanese 
eye Britain 
for signings 
Japanese classical and jazz label Denon is to sign more British artists, writes Phil Sommerich. "We would like them to get more involved in recording British artists and repertoire," says Richard Wenn, classical marketing manager for Coni- fer which took over UK dis- tribution of Denon this year. Denon, which as Nippon Columbia is one of Japan's old- est audio companies, has until now concentrated on French artists. The only big impact it has made on the UK market has been with a highly ac- claimed Mahler symphony cycle from Eliahu Inbal and the Frankfurt Radio Sym- phony Orchestra. But Wenn says the Japanese executives are now prepared to undertake some recordings with British artists. To bridge the gap since Denon UK ceased distributing product and signed the new distributor, Conifer is this month offering dealers special introductory offers on the label's back catalogue. • John Eliot Gardiner, wide- ly-tipped to become one of the superstar classical musicians of the Nineties, has signed with PolyGram to record with Germany's NDR Symphony Orchestra when he becomes its principal conductor in August. 

BPI advises: 
how to deaf 
with critics 
Music industry employees J stumped by questions on such ■ delicate subjects as CD pricing 4 
and album stickering have been thrown a lifeline by the BPl's press machine. A series of Help Sheets are \ being distributed to provide stock answers and advises the industry it "has nothing to feel guilty about". But companies are warned that the media is more inter- ested in embarrassing the mu- ' sic business than praising it. The Help Sheets, penned by BPI press director Jeremy Sil- ver, even have hints on the tone to adopt when asked about long running contro- 

'You c still be going on about this?'" writes Silver. Silver is now inviting sug- gestions on other topics which could benefit from his tact. 
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NEWSFILE NEWS 

Japan turns 
to UK dance 
for T¥ show 
Japanese conglomerate Fuji is investing in the current series of BBC's Dance Energy as part of its plan to produce music TV for the world market. The six-part series will be screened on Japanese Satellite Broadcasting along with The Simple Truth charity concert, which Fuji has also bought Japanese TV rights to. Toru Uehara, executive pro- ducer for Fuji TV and its joint venture Fujisankei Communi- cations International, views the UK as a pivotal area for the company's plans. Activate Productions' Derrin Schlesinger, one of Dance Energy's associate pro- ducers, says the deal will pro- vide the resources to improve the show. The fact that it will be shown in Japan will help the 
she says. 
MCA's Uptown 
to open new 
London base 
Hardcore black music label, Uptown Records, is to open up its first office outside the US with a new London base at the end of next year. The set-up will include an A&R executive and promo- tions head as the label bids to understand and capitalise on the burgeoning UK dance mu- sic sector, says president Andre Harrell. Harrell was in London last week promoting the label, which is licensed through MCA, and includes acts such as Father MC, Guy, Heavy D & The Boyz and A1 Be Sure! The label, set up by Harrell five years ago, also includes a management company, pub- lishing arm and film produc- tion company, Uptown Films. 

Virgin to think again 

over Sunday trading 
Virgin Retail is set to drop its plan to open four of its megastores on Sundays if trade doesn't pick up over the next few weeks. The cost of paying 70 staff overtime for the four shops was barely worth the trade generated on the first Sunday of opening. Virgin Retail managing di- rector Simon Burke says the company will decide whether to open on a week-by-week basis after the poor first show- 

"We will keep the matter under review," he says. "We didn't have particularly high expectations but business was nothing to .write home 
The success of the experi- ment depends on other shops in central London — where three of the shops opened, as well as one in Brighton — also opening on Sundays, he adds. "It was very quiet. We were 

SUNDAY TRADING FAILS 1 TO EXCITE SCOTS % of weekly record sales Sunday Monday 10 
Wednesday 10 
Friday'3* 20 Saturday 35 

second thoughts 
the only major trader open." So far the other major music chains show no sign of chang- ing their positions in the light of Virgin's move. Both Our Price and HMV only open stores in key tourist areas such as Piccadilly Cir- cus. Tower's Piccadilly Circus remained closed because a February 1987 injunction is still in force. European MD Ken Sockolov says, "We're not 

going for the quick fix. We will wait and see what happens." The changes seem unlikely to have a big impact in Eng- land, says Gallup chart direc- tor Graham Dossett. In Scotland, where Sunday trading has been legal for six years, the sabbath makes up just 3% of every week's sales, 
"There is nothing to suggest it will be any different in Eng- land," he says. 

TV to pull plug on MU over pay 
Television producers plan to boycott British musicians after the collapse of talks over new pay rates. The Musicians' Union has been told it is pricing its mem- bers out of the market by de- manding £35 per hour for in- dependent TV work. Producers' associations are telling members to pay no more than £30 per hour and to give work to overseas musi- 

But the MU is standing firm and says successes like the music from Inspector Morse, now a gold-selling Virgin al- bum, underline the superiority of UK artists. 

"There is nowhere in the World producers can get better quality than here," says MU assistant general secretary Stan Martin. But Carolyn Jackson of the Industrial Relations Service, acting for the Independent Programme Producers Associ- ation and Television Pro- ducers Association, insists the new rates are not acceptable. "Do musicians want higher rates to sit at home or more reasonable rales that will bring them work?" she says. The deadlock came after more than a year of debate. Hopes were raised when both sides agreed to meet this 

month with producers offering a minimum day rate of £100. But negotiations broke down with the MU unable to agree to what producers call "more flexible" buyout rates for rights beyond two TV uses. At present producers negoti- ate separate payments for ext- ras such as video and phono- graphic rights. Jackson would like to see all rights secured in a single £50 per hour fee. Independent production ac- counts for all of Channel Four's programmes and much of the ITV networks' output. Currently producers take a third of their musical work abroad, estimates Jackson. 

BPI director general John Deacon says a-verdict in the investigation into alleged chart hyping is now not expected for another fortnight. "We have to be as thorough as we can possibly be," he says. 
News Music International, the Rupert Murdoch-financed record company being set-up by former PolyGram executives Aart Dalhuisen and Nigel Sandiford, has been suspended due to the "present economic climate". 
Terry Davies, 27, electro plating engineer with CD pressing company Nimbus Records, described as "record company boss" in the national press, shot himself and his girlfriend Alison Morris, 19, dead on Wednesday last week. 
A&M's radio promotions plugger Bob Masters has been promoted to the position of radio promotions manager. Masters joined A&R from Sleeping Bag Records in 1990. 
Managing editor of Vox and NME Alan Lewis has been named editor of the year by the Periodical Publishers 

Composer Howard Blake's Piano Concerto, written especially for the Princess of Wales' 30th birthday, will be released by Sony Classics next Monday (May 20). 
In Music V/eek's April 27 focus on sleeve printing and design two companies within the Delga Group were incorrectly named as NW Edwards and Peter Roe. The correct names are M W Edwards Printing and Peter Grey Printers. Additionally, Michael Heatley is managing director of Northdown Publishing and not as stated. 

CO Storage Cafeinet. 
Secure and organised storage for up to J 
1600 CDs on Lifts Register Card system. 
Reduced housekeeping and increased efficiency. 
Storage Cabinets clip together to form a flexible 
shop counter system. Available for music and 
video cassettes. All your stock at your fingertips. 

LIFT LTD.. Unit 13. Trianttlc Business Park, Ouiltcrs Wav, Wcndovcr Road. Stoke LIFT. 
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LIVE 

Paul Simon sounds better than ever. By Duncan Holland 

Sound investment 

PIIS! 

Venue: Cornwall Coliseum, Carlyon Bay. St Austcll, Cornwall PL25 3RG. Capacity: 2,306 seated, 3,376 standing. Last five acts: The Alarm, Alexander O'Neal, Elaine Paige, The Everly Brothers, Shirley Bassey. Typical concert: Major world and UK tour appearances by established solo stars and sure selling pop acts, Manager's view: "I have started off several world tours there and it is always my first choice. The whole place has a wonderfully pressure-free environment. It is perfect for rehearsals and the first show as that is a very stressful time. The staff are great, nothing is too much trouble. The clearance for a big rig is limited and the stage is a bit small but these are not major problems compared with all theplusses." Deke Arlon of D&J Arlon for Elaine Paige. Promoter's view: "It is not purpose built as a concert hall — the ceiling is too low and wherever you put the PA it cuts out seats. It is expensive too. What it does have going for it is that it is the only venue of the size in a 50-mile radius. With new venues coming into Exeter and Plymouth I would rather use them." Derek Block of International Artistes (Concerts) for The Everly Brothers. Merchandising: Staff and stall provided for percentage of takings. PA: Old 10k rig available but rarely preferred. Cornwall Coliseum in 1990: Venue closed January to March before takeover by Cornish Leisure World. Since March 27 concerts, variety residences, trade shows and local opera and theatre groups. Average ticket price: £12 

"It was the best music show 
Rare praise indeed, especial- ly coming from Harvey Gold- smith, a man who has seen more than the odd gig in his 
But Paul Simon's return to the UK at London's Wembley Arena represented a genuine triumph for the staging of live 
The Wembley Arena provid- ed the perfect venue in which to capture Simon's collision of styles and rhythms — a fact that Goldsmith puts down to sheer hard work. "Dave Morgan, the sound engineer, is a genius," says Goldsmith. "He's got a great pair of ears and he soundchecks every day with Paul to get it right." Simon's touring band is a huge entourage, featuring five percussionists, three guitar- ists, three backing singers, two keyboard players, a bass player and, of course, Simon himself. Noted session men Steve Gadd and Michael Brecker form part of this band and again it's hard to argue with Goldsmith's claim that Simon has assembled one of the world's finest live bands. Unlike his contemporaries — the Rolling Stones, Bob Dylan and Paul McCartney, for example — Simon enjoys musical mobility. Best demon- strated by the astonishing Graceland and to a lesser ex- tent last year's The Rhythm Of The Saints, Simon has been able to develop his music to en- compass newer influences. The live set now combines world music with his earlier work — from the LA confes- sional of Still Crazy After All These Years to a show stop- ping Sound Of Silence. Simon's role in popularising world music has now reached the point where his many styles sit comfortably in an 

overall concert, unlike the Graceland tour in 1987 which found an audience largely un- prepared for experiment. To achieve this — and maintain an audience — is Simon's strength. And this is an audience which is prepared to pay a top price of £20 per ticket. Recent concerts at the Wem- bley Arena have seen prices fluctuate between a modest £15 for MCP's AC/DC concerts and Kennedy Streets' Gloria Estefan events, up through £18 for BCC's Tom Jones con- cert, to a ceiling of £20 for Rod Stewart and George Michael. The pricing policy for such 
BACKSTAGE Booking agent: Andrew Zweck Promoter: Harvey Goldsmith Tour manager; Danny Harrison PA; Glair Brothers Lighting: Media Lights, Vari Lites Venue: London Wembley 

Capacity: 12,500 Ticket price: £20 

concerts is based on the cost of putting the show on and "what the market will bear," accord- ing to Goldsmith. This is an argument endors- ed by Charles Shun, bookings manager at the Wembley Arena, who says: "They know what they can charge to get a sell out, and if demand is still there, they simply add extra dates," he says. In the case of Paul Simon, this is exactly what happened, with dates actually being added to the beginning of the tour rather than later. If £20 a ticket at the Arena initially appears steep, com- pare this with a £25 top price for Goldsmith's recent Ameri- can Wrestling events, £35 for Anilkapoor, an Asian concert promoted by UK Promotions, and up to £100 for the boxing events the venue stages. Paul Simon's tour is now set to travel, taking in dates throughout Europe as well as the UK. With a handful of tickets still remaining in Man- chester and Glasgow, the chances are that once the word gets out that this is the live concert of the year, those last few will soon get snapped up. 

BS i PS 
The annual Cambridge Folk Festival is set to take place over the weekend of July 26-28 at Cherry Hinton, Cambridge. Sponsored by Abbot Ale and promoted by Cambridge City Council, the festival reflects the continuing expansion of the folk barriers with artists such as Clannad, Suzanne Vega, Steve Earle and Roddy Frame playing. Also playing is Gene Clark along with more solid folk fare, headed by Dick Gaughan .. . The second Cumbria Rock Festival will take place at the Derwent Park Rugby Stadium, Workington, on July 13. Promoted by BHT Promotions, the bill is all-British and is headlined by Marillion. Also due to appear are The Almighty, FM and Jagged Edge . . . Inspector Morse fever continues: Barrington Pheloung, composer of the TV series' theme music, is to play a one- off concert at London's Royal Festival Hall on May 25 featuring music from the Inspector Morse LP... The Shamen and Candyland are heading a special concert to mark World Environment Day on June 5. Organised by the United Nations Association Youth & Students, the event, taking place at London's Kilburn National, also features Cold Cut and Double Trouble .. . Harvey Goldsmith, ITB and Marshall Arts are promoting the three UK dates of Roxette's October tour. Dates confirmed are October 17 at Birmingham NEC, October 18 at Edinburgh's Ingliston Exhibition Centre and October 19 at London's Wembley Arena .. . Wasted Talent is promoting the Kraftwerk comeback tour during July. With a new single and album, Kraftwerk will play eight dates startingin Glasgow on July 11 and concluding with two nights at London's Brixton Academy on July 19,20 ... 

INDUSTRIAL RELATIONSSERVICE Paramount House 162-170 Wardour Street London W1V 41A Telephone 071-494 4965 Fax 071-734 4S64 

NOTICE 
INDEPENDENT TELEVISION & FILM PRODUCERS 

1 Negotiations with the Musicians' Union have ended without agreement. 
2 The TPA/IPPA MU Agreement expired on 3 May 1991. 
3 We have drawn up a set of recommended terms and conditions for the engagement of Musicians in Britain. 

The Industrial Relations Service will give you all the help you need. - Call The Music Helpline 
071-494 4965 
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MEDIA 

EXPOSURE 
lH Going to the wall 

Magazine: Smash Hits (EMAP Metro). Cover price: 60p, Key staff: Editor Mike Soutar. Publisher Sue Hawken. Circulation: 470,000 fortnightly. Age profile: Core readership 15 years; target audience 12 to 16; cult readership up to 24. Sex profile: 70 per cent female. Music policy: Top 40 based; major artists and newcomers in frothy mix of interviews, competitions, reviews, posters, quizzes and song lyrics. "Our policy is best described by who is on our covers: either the very famous who sell mags, or the new and exciting. We take chances on newcomers." Mike Soutar. Typical issue: The Farm, Madonna, EMF, Gary Clail. Editorial view: "Our figures have fallen over the last two years — but we were victims of our own success. When we were at 800,000, other mags were launched against us. We still sell a lot more than anyone else and our battle at the moment is to hold where we are." Mike 
Promotions view: "Very 
the right sort of artist — pop artists. People actually do , read it and the editorial team have a genuine interest in music." Adele Nozedar, head of promotion Rhythm King. Typical ads: Elektra, Virgin, Parlophone, London, A&M Cost per thousand: £28.26 based on one-off colour page at £13,300. Buyer's view: "It has a high per capita cost — the rates are same as when it reached its peak audience — but in the teenage market it's the leader." Michelle Graham, account director, Tavistock Advertising. 

This year, one in five tourists will go through customs with records, tapes or CDs purchas- ed in London. Not many of the 2m foreigners will have been exposed to TV or press adver- tising — but nearly all will have taken the tube. This captive tourist audi- ence is a key card in London Transport Advertising's sales pitch to the record industry. LTA says it can deliver the same precision with regular travellers and, to back up its claim, BMRB Target Group Index figures show that one in 10 tube travellers in the 15-34 age bracket spend more than £75 a year on records — com- pared with one in seven for young people outside the capital. Such statistics persuaded re- tailers and record companies to spend £750,000 with Lon- don Transport last year. But 
is becoming an increasingly important element in today's pared-down advertising cam- paigns. HMV Retail says it has upped its marketing spend on posters to 20 per cent of its to- tal and has spent five years building up a holding of 150 prime four-sheet sites in cen- tral tube stations. Its current London bus campaign covers 150 sites. 

London calling: postering by bus and by the tube (inset) 
three buses that pass you will have an HMV poster," says HMV marketing manager Alan McDonald, Although the regular sites will support the company's forthcoming TV campaign, McDonald sees postering as an end in itself, "We used to use it in conjunction with radio, but we found it was more effec- tive to spend on postering 

The major record companies on average allocate around 10% of their advertising budgets to posters and, on a national basis, they are most likely to strike co-operative deals with the retail chains. It suits the retailers to run an- nually-reviewed poster pack- ages, but the requirements of wholesalers fluctuate — and a 

paid-for sign on a bus shelter in Barnet will never have the anarchic allure of illegal fly- 
John Dyer, head of market- ing at Mute Records, mounted one of the most striking music campaigns with LTA; the teas- ers for Depeche Mode's Per- sonal Jesus. Dyer still uses LTA for some campaigns, but sounds a note of caution about the usefulness of postering. The record industry has tra- ditionally been most inclined to spend its money on ads which can deliver a message and, as Dyer points out, a poster glimpsed on the side of a London bus can rarely do more than boost awareness for a release. Russell Brown 

MONDAY MAY 13  
Dance Energy featuring O Nomad, Massive, Wendell Williams and MC Hammer, BBC 2; 6.40-7.15pm. 
TUESDAY MAY 14  
Star Test featuring Wayne T] Hussey, Channel Four: 12-12.30am. 
Jazz On A Summer's Night 

THURSDAY MAY 16  
Some Call It Jazz featuring 

A 

TABLOID SURVEY 
The MC Hammer "phenom- enon" and his string of UK dates have generated 14 pop page stories and gig reviews in the four weeks to May 2. top- ping MWs latest tabloid sur- 

Completing the top 10 were Gloria Estefan (10), Chesney Hawkes (13), New Kids On The Block (5), Cher (6), Ban- a (6), Sting (9), Vanilla and Tom Jones (5). 

a 

Narrowly beaten into second Source: Media Shadowfax. place was Madonna who also Rankings based on length of generated 14 stories without stories in column inches multi- stepping foot on these shores, plied by circulation. 

Torff and pianist Manfredo Fest, ITV: 3.50-4.50am (regions vary). 
Top Of The Pops, OBBC1: 7-7.30am. 
FRIDAY MAY 17  
Friday At The Dome O featuring The Farm, Elvis Costello, Living Colour and 29th Street Saxophone Quartet, Channel Four: 11.05-12.20am. 
The Hit Man And Her, ITV: O 3.55-4.55am (regions vary). 
SATURDAY MAY 18  
The ITV Chart OShow 11.30-12.30am. 
The Paul Simon I'V" "1 Songbook EsO Radio One: 2-3pm. 
In Concert featuring Jimmy Somerville, Rai" One: 10.11pm. 
Country Greats In Concert 
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