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Obscenity net widens 
The seizure of thousands of al- bums by the obscene publica- tions squad threatens to put the whole music industry in the dock. Four major companies in- volved in manufacture, pub- lishing and distribution of the NWA album EfiMZaggin could now be charged along with the label Island Records. Even retailers may be seen as lawbreakers if a jury rules the rap album obscene. Police swooped on Poly- Gram's Chadwell Heath dis- tribution plant last Tuesday to confiscate 5,750 vinyl LPs, 5,191 CDs and 1,406 cassettes in a single raid. The squad had obtained a magistrate's warrant after re- ceiving a complaint from an unnamed person at PolyGram Record Operations. Now police have passed their files to the Crown Pros- ecution Service which will de- cide if there is a case to 

Marot: law 'unclear' answer. Legal experts believe a prosecution likely. Island MD Marc Marot has urged retailers to pull from the racks the album which this week entered Billboards US album chart at number two. "We must advise retailers to sell the album. The legal lation for them is still un- clear," says Marot. However, Gallup was re- porting strong sales through independent retailers late on Friday, 72 hours after the raid. 

NWA: seized Bob Lewis, general secre- tary of BARD, is in no doubt of the risks to retailers: "Everyone is liable, and my advice is: if in doubt do not stock," he says. The album was manufactur- ed by EMI, distributed by PolyGram and the material is published by MCA Music and Sony Music. Island legal and business affairs director Ian Moss says each of the compan- ies involved could be charged. "It is quite possible that if 

a prosecution is brought and is successful other companies would be acted against," he 
Mark Fiori, MCA business affairs manager, adds: "It seems there will be a problem for us as well." Efil4Zaggin includes song titles such as To Kill A Hook- er, Findum Fuckum & Flee, and One Less Bitch. Subjects covered include murder, gang rape and sex with a 14-year- old girl. Marot believes the album should be considered ironic and that it uses legitimate ar- tistic methods of expression. But the label placed a sec- ond warning sticker on the al- bum which already included a parental advisory tag. After the raid an estimated 16,000 copies remained in the shops from earlier shipments. The album was expected to reach the Top 20 this week. See pl4. 

The legal angle 
Any jury considering the NWA case would have to decide whether the record would be likely to "deprave and corrupt". The record company, distributor, retailer and even the manufacturer may all be liable. Section one of the 1959 Obscene Publications Act states that the publisher is deemed to be a person who "distributes, circulates, sells, lets on hire, gives or lends it or who offers it for sale or for letting on hire or (in the case of a record) plays it". Last Tuesday's raid on PolyGram's Chadwell Heath distribution depot was made on a warrant under section three of the Act, which gives powers of search and seizure. 

Industry fears new 

wave of censorship 
Island Records business and legal affairs director Ian Moss says he would be forced to intro- duce stiff vetting procedures if a successful prosecution re- sults from the NWA affair. "We would have to be very strict. Island would not like to act as censor for its artists but that may have to change," he 

Moss's counterpart at EMI, Gareth Hopkins, adds: "Every record company must decide how to act, but we must be aware that there is an obscen- ity law which must be obeyed." Circa Records managing di- rector Ray Cooper says: "The Establishment is rounding on the industry and wants to make an example of NWA. 

Yo. -an get away with things in books but not records." Wliile many feel the affair will cause other labels to re- view their rosters, WEA Rec- ords managing director Jer- emy Marsh says the industry should not allow itself to be "pulled apart". BARD general secretary Bob Lewis says the music busi- ness is in a similar position to the video industry before certi- fication. While working for distributor Wynd-Up he him- self faced similar court action. "We got off in the end and made the case look ridiculous." He believes labels should take total responsibility for product and suggests an indus- try forum to avoid controver- 

sial product emerging. "Record companies shouldn't ask re- tailers to be the judge and jury. They should decide these issues as an industry," At HMV, one of the multiples that refused to stock the record, a spokesman says: "We chose not to stock the item for the simple reason there was always a risk that we would have been liable to prosecution." • Derek Birkett, managing di- rector of One Little Indian, was prosecuted for obscenity in 1987 over the Flux Of Pink Indians record The Fucking Cunts Treat Us Like Fucking Pricks. He says: "We did it for the publicity but we got off and I am sure Island will." 
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UK acts face US touring threat 
T TV r— „ i-.i. ... /v ... ouTfmm^hp nq^nn^rt3 ■l0C^f perurue/s — a move which mandatory consultation with went to press but the BPI's rr JusHce XnsH K0Ult hlt "e"If

ts mming to unions - moves that will hin- Jeremy Silver said the plans Lnosals are accentcd Tt, ln ^ US- , . , der ^eduling of interna- could have dramatic implica- proposals are accepted. The new regulations also tional tours. tions for UK artists. r acting and other arts The new regulations would "It could affect the ability of set an annual number of UK artists to tour in the US 25,000 visas for a variety of and to get artists broken 's categories compared to there," he says, 
the US~ o inumuuna uie current 78,000. The plans will 

The rules drafted by the US Immigration and Naturali- professions and ... l own aa a zation Service propose a cut of bid to protect US performers. uPr0ty0th . int*lenumt5er The proposals would prevent w ot foreign artists allowed into US sponsors and promoters the current 78,000. 
Thov will oloa f™m ^Pp!yine for visas more In the UK, the IFPI and the to a 45-day public discussion i detailed than 90 days in advance of a Musicians Union were un- period. If accepted, they will aware of the proposals as MW take effect from October 1. evidence of achieven it from booking and would 

Ratner jibe 
for King title 
Jonathan King's Revvolution magazine has provoked a mix- ed response among record com- 

EMI general manager Mike Andrews described the maga- zine — which included articles on farting and how to cheat in exams in its first issue — as "brilliant". "I think it's first class. It's like Def II in print in that it does not conform. We will sup- port it all the way," he says. Mark Williams, marketing manager at Virgin, takes a dif- ferent view. "I hadn't realised it was a joint venture with Ratners. I'm afraid I think it's absolute crap," he says. King said he was "100% pleased" with it, but admitted there had been problems in newsagents — "In one shop, it was between Exchange & Mart and Jewish Chronicle." • The relaunch of Select, has been given a unanimous thumbs up. Mike Andrews at EMI says the company will now be advertising in the pub- lication on the strength of its new look. 

MW is tops 
with DJs Music Week's takeover of the dance elements of Record Mir- ror has been a resounding suc- cess, according to research by new DJ information service MIP (see page 5). A huge 77.8% of DJs read Music Week incorporating Record Mirror, more than MixMag, DJ or Blues and Soul. The survey of 300 DJs was conducted on May 22/23, seven weeks after Record Mirror was incorporated into Music Week. 

MixM.ig 

Kiss MD slams 

Goddard claims 
Sacked Kiss FM programming head Grant Goddard had been planning to lay off all the sta- tion's weekend DJs and play more pop to compete with rival Capital. But Kiss managing director Gordon McNamee says the station had not agreed to the proposals which, he says, were a clear sign that Goddard was a face that didn't fit. Goddard, who was dismissed from the dance radio station last week, recommended a wider definition of dance mu- sic and more chart hits for the station's playlist. He also suggested ridding 

the station of all its i weekend DJs — a reco   dation that has incensed McNamee. • "1 am really pissed off about this. Grant got together lots of ideas in a discussion docu- ment. Not all of them were put to the board and they were by no means accepted," he says. "The most damaging idea is the sacking of DJs. That has obviously worried a lot of our staff but it's not an idea we are considering." Goddard argues that his rec- ommendations were accepted. "There was no disagreement over policy," he says. 

"Programming policy rec- ommendations for 1991/2 that are entirely my work were ac- cepted by all heads of depart- ment. My proposals are now company policy," he adds. McNamee says if any changes are made at Kiss FM, they will not be until August — after the next JICRAR fig- ures are released. Meanwhile, Kiss FM's latest ad campaign has upset London Underground. It has banned one poster with the slogan "Same old boring station every morning? (no wonder no-one ever smiles on the tube)". See Letters, p6. 

East West lures 

Taylor from A&M 
East West has poached award- winning A&M marketing di- rector Elyse Taylor in a shake- up which has also seen Fraser Kennedy quit the company. Taylor joins East West after an 18-month stint at A&M where she took the Music Week award for best market- ing campaign in February for her work on The Carpenters. As well as taking on the marketing director role at East West, Taylor will also take over Fraser Kennedy's duties as director of artist de- velopment. Kennedy refuses to com- ment on his departure last week, but East West manag- ing director Max Hole says he resigned. Managing director of A&M Howard Berman describes Taylor's departure as amic- able. Taylor, who takes up her new job next Monday, had pre- viously worked at 10 Records 

Fraser; quitting East Wes/ 
and CBS. She was appointed head of the marketing depart- ment at the newly-created AVL in 1988 before joining A&M in 1990. Max Hole says; "We were fortunate enough to win the Music Week marketing award for Simply Red in 1989. When Elyse took it away from us in 1990, I decided that if you can't beat them, get them to join you!" 

London set 
to fight fine 
London Records says it is tak- ing legal advice over its £50,000 chart hyping fine by the BPI. 
pany had not sent the money to the BPI. London was fined despite there being no direct evidence that it had mounted- the attempted hype. "We are taking legal ad- vice," says Ames, adding that London would be contacting the BPI about the fine shortly. Some industry sources ex- pressed incredulity at the size of the fine and suggested Lon- don could challenge the move in the High Court. Investigations into Virgin's alleged involvement in a simi- lar chart hyping attempt relat- ing to a Lenny Kravitz single are continuing. Rhythm King says it feels "relieved and vindicated" that it was not found directly re- sponsible for the hyping of a S'Express single which result- ed in a £2,000 fine. 

COMMENT 

Retailers and record companies have this week expressed shock at the Metropolitan Police action against Island Records. Most of us instinctively feel something is wrong when squads of policemen start invading warehouses and confiscating records. The problem with the confused 1959 Obscene' Publications Act is that it involves making a choice between idealism and pragmatism. Ideally, it should be no business of the law to involve itself in censoring records. While the NWA record is undoubtedly offensive to many people and others feel it is just plain bad, neither point justifies a state ban. It can only be an individual business decision as to which position to take. Island, its distributor PolyGram and retailers like Our Price decided they wished to be involved in the NWA release; HMV and Virgin among others decided otherwise. All had valid reasons for their decisions and there is little point in recriminations on either side. However shocking the NWA police raid, the most worrying aspectofthe controversy is the possibility that it may be the thin end of a wedge that could end up with compulsory stickering. In this atmosphere it is even more important that the industry first regulates itself. 
This issue marks my first anniversary at Music Week. During that time we have reassessed some elements of the paper and developed a few new ideas. But I believe our philosophy is the same as it's always been: to serve Britain's most successful creative industry. On a personal note, it's been a challenge getting to know a whole new industry but thanks to all of you for making it such an enjoyable 
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OPINION 

We no w have about 15 different and incompatible digital formats. Philips and Sony have invested enormous amounts of money to produce two more: DCC and Mini-Disc. One wonders how much time has been spent with professional users in the business, either on the studio or domestic side, to find out how they feel about the ergonomics or the sound of these new formats. In the motor industry, prototypes are tested by a broad range of potential users before any of them reach the manufacturing stage. I don't know anyone in the business who has seen either a DCC or a Mini- Disc. 
Yet again we are being landed with a technology-led product with the manufacturers assuming that their choices will be the ones wanted, or needed, by consumers. I am not even convinced that we, the users, need another digital format. A lesson ought to have been learned from the ill-fated introduction of quadrophonic sound systems in the early Seventies. In the end there were so many incompatible systems that nobody wanted any of them. The same could happen with both DCC and Mini-Disc. It's the worst scenario, but unless Philips and Sony start working together to find the best format for the user — rather than trying to outdo each other—digital as a whole could die a death. Even if that doesn't happen, we may end up with the worst of the formats; the format which won the video technology war, VHS, was far from being the best. The introduction of DCC and Mini-Disc, and the bullish way in which they are being introduced, smacks of a clash of corporate egos rather than something that is ultimately best for the punters and anyone else using them. David Smith is technical manager of Lillie Yard Studios. 

NEWS 

Goldsmith slams city councils 
Harvey Goldsmith has attack- ed city councils for not consult- ing promoters when opening 

His outburst follows Shef- field Council's "abysmal atti- tude" while setting-up the new Sheffield Arena. Goldsmith promoted the first cc 

about the concert hall until the first night. "We spent almost a year try- ing to talk to Sheffield Council about this arena so that we could talk before they finished building — but they wouldn't," he says. "It's typical of the attitude of constructors and city corpor- ations in this country who be- lieve the music industry is full 

of second-class people without credibility or anything to say." Goldsmith says he is not making a personal assault on the venue's managers, SMG, but "a promoter's attack on a new venue and the abys- mal attitude that people have in the construction busi- 

rible", he says. "The building just hasn't been acoustically- treated properly." The venue will have to im- prove its PR and marketing too. "They've done very little about enticing the music biz there and they'll have to do a lot of work to get me back up there," he says. • Sheffield's steel resolve, 

Orchestras join 

MU split threat 
London orchestras are leading a move to challenge the Musi- cians' Union's negotiating powers, writes Phil Sommerich. Following the collapse of three years of talks over session fees between the MU and the Producers Association, which represents about 1,300 production companies, the four main orchestras are consider- ing going it alone. But Nigel Warren-Green, managing director of the Lon- don Chamber Orchestra, which is spearheading the breakaway, says he wants to go even further, smashing the MU's hold over setting fees for 
concerts. 'The object of discussions would be to explore what new freedoms are available to us given the breakdown of negoti- 

The orchestras' fears that more lucrative film and TV sessions would go overseas in- creased when the talks col- lapsed in April, leaving the 

Warren-Green: breakaway 
union and the fering separate "model agree- ments" to their members. John Willan, MD of the Lon- don Philharmonic, is more cautious. He believes the prob- lems are caused by the fact that no body represents the or- chestra managers. "We are re- sponsible for the day-to-day negotiations of recording s, but we have o say," 

Some orchestras are con- sidering following the London Philharmonic whose subsidi- ary company is an associate member of the Producers' As- sociation, negotiating directly 

with producers. Don Smith, sessions organ- iser for the MU, says members are not facing a downturn in work. The fees negoti- re those which musi- 

tem, representing the wishes of our members," he says. Smith adds: "On paper, sessions in Pans, Munich or Berlin might be cheaper but the fact is that recording there takes more time and in the end the job does not come out as well." He points out that US com- poser Jerry Goldsmith has de- cided to continue recording in the UK and that French and Spanish producers are still signing British orchestras. But Warren-Green predicts that a split with the MU is in- evitable. "I don't think it's possible to manage an or- chestra in the Nineties under the terms and conditions im- posed by the MU." 

Catch 23 scoop industry prize 
Polydor is releasing the debut single by Catch 23, the win- ners of the industry-wide Hit The Write Note Competition on June 24. The Warwickshire band beat 4,500 other artists to win first prize in the competition sponsored by Polydor, Our Price, Radio One and the Mean Fiddler venue. The single, Here 1 Am, will receive backing from Our Price as well as a separate Polydor marketing campaign. The retailer has guaranteed window and in-store displays. Polydor marketing execu- 

Catch 23: in-store displays 
live Peter Leigh says the chain's involvement will not reduce the cost of its push. "We have to be sure that other re- tailers don't view it simply as an Our Price promotion and don't want to get involved." Radio One says there is no guarantee the single will get 

its playlist even though the station's listeners helped se- lect the competition winners. As well as a one-single re- cording contract, Catch 23 also picked up a publishing deal with PolyGram Publishing, a cheque for £1,000 and a gold- plated Shure microphone. Polydor MD David Munns says the label offer of a longer contract depends on how the first single fares. The single is being released in seven-, 12-inch and cassette formats, and a CD may follow. The sleeve design will incor- porate the competition logo. 

Umbrella's 
big turnout 
hopes fade 
Organisers of Umbrella's fifth seminar have cut their esti- mate of delegate numbers by 200 despite being close to an- nouncing a full list of speak- 

Seminar organiser Greg Lynn had aimed to double last year's attendance of 250. but he had just 180 confirmed bookings as Music Week went to press. "I think 300 is a real- istic figure," he says. Speakers and panelists for the conference at the Univer- sity of London include DJ Andy Weatherall of Boys' Own, Bill Gilliam of Alterna- tive Tentacles and Snub TV producer Brenda Kelly. The 21 seminars will cover issues such as the Rough Trade collapse, racism in the industry and the role of dance. Lynn is also promoting a series of concerts — including Half Man Half Biscuit, The Mekons and A House — to co- incide with the conference with free entry for delegates. 
Levitt men in 
portfolio plan 
Former heads of the Levitt Group's entertainment divi- sion David Courtney and Grant Black have launched a package of investment schemes aimed at the music and entertainment industry in conjunction with insurer Gen- eral Portfolio. The joint venture has begun with the launch of a series ol pension projects, with other in- vestment deals to follow. Grant Black says: "The en- tertainment industry has special needs. The experiences of acts such as Bros and even Steve Marriott have shown that when it comes to financial planning artists are often lacking." The Courtney Black Organ- isation was formed when tn Levitt Group collapsed last year. 
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NEWS 

Dire Straits tour 

will banner DCC 

Poster boss 
claims raid 
was unfair 
The Sheffield poster factory raided by counterfeiting inves- tigators claims it is being victimised. Director of Go Bang poster production company Kane Yeardley says he is being made an example of while there are bigger, more illicit operators throughout the UK and Europe. The investigators have exaggerated the scale of the business, he claims. The com- pany had sales of just £750,000 last year compared with the £4m claimed, and stocks just 100,000 posters rather than the 1m claimed, he says. "The majority of our range is licensed or copyright ap- proved but there is a grey area around some of our range. The new copyright law hasn't been tested yet." A spokesman for the Counterfeiting Intelligence Bureau says other companies are also now being probed. There are not likely to be any arrests for 10 weeks, he adds, while evidence is gather- ed. 
Pluggers offer 
promos for sale 
mail service 
Promotion company Clubnet is offering to sift through white label releases for DJs to pro- duce a special sampler in a unique mail order service. But the system will mean DJs will pay for the records they currently get free from record companies who are try- ing to raise the profile of new dance tracks. The service is being set up by Clubnet in partnership with PR consultancy The Shar- per Image under the name Music Industry Pool (MIP). Dave Randall, of Clubnet, says: "Most DJs receive up to 25 white labels through the post every week and it's a real 

Under MIP's system, sub- scribers will decide from the sampler tape which tracks they want and pay £2.29 for each. Subscription will cost £25.50 a year. As well as eliminating the hassle of unwanted white labels, the scheme also cuts down on waste for record com- panies, says Randall. It has already received the backing of several majors and smaller labels. Research of Clubnet's existing DJs shows they are willing to pay for the white labels, says Randall. 

Philips is to use Dire Straits' 300-date world tour to promote its Digital Compact Cassette. The band and manager Ed Bicknell have agreed to give their backing to the new for- mat at their concerts. Half the tour will go under the banner Philips Compact Disc, the other Philips Digital Compact Cassette. But the move does not mean Dire Straits will be releasing their new album, On Every Street, on DCC. Bicknell says: "We will be the first act to get into DCC but it is not definite that we will have the album on the for- mat until the royalties situ- ation is sorted out. "We will be supporting DCC on tour from next April on- wards when the format is launched. We feel it represents the most important jump in sound carrier technology for the next 10 years." Bicknell stresses the band is 

PPL fears its row over new li- censes with the Association of Independent Radio Contrac- tors — worth up to £9m a year to the record industry — could mirror their last eight-year battle. With a copyright tribunal hearing not likely until the end of 1992, PPL head of legal affairs Trevor Faure predicts the duel could "dwarf the BPI/MCPS wrangle, running since 1988. The license deal reached after a High Court battle last- ing from 1978 to 1986 finally ran out on December 31. But PPL and AIRC have been un- able to reach any new agree- ment. The row came to a head when AIRC representatives stormed out of a meeting in February. The last deal pegged needle time payments by independent radio stations at 4% of net ad- vertising revenue up to £1.66m, with the levy rising to 7% over £1.66m. The rate is based on a nine-hour music 
Now PPL is proposing a slid- ing scale up to 20% of ad in- come, rising in line with the 

supporting DCC in the hope that record companies will price the format for consumers and not for audiophiles, "I think the £10 barrier is very important and unless the record companies are sensible in their pricing, it just won't work," says Bicknell. The tie-in with Philips is the second time Dire Straits have been sponsored by the Dutch electronics giant, following 

hours of music played. An "ex- perimental" period starting after the Monopoly and Mergers Commission report in 1988 showed stations play 16 to 18 hours of music a day. The new agreement would allow unlimited music al- though royalties payments would rise on average by 40%. AIRC, on the other hand, wants a drop to a straight 3.5% levy to bring it closer to levels paid elsewhere in Europe, says director Brian West. Trevor Faure says: "Records are the most attractive way of getting ad revenue. We don't mind that, as long as it is duly recognised. Under this system if you are not using much mu- sic you don't pay much." The PPL plan would earn the industry an extra £5m to £10m a year. A big station earning £26m a year ad rev- enue would have to pay 7% for nine hours of music compared with 6.7% under the old sys- tem, he estimates. Brian West claims it is not the music which boosts rev- enue but the way it is pro- grammed and accuses PPL of being greedy. 

their partnership during the Brothers In Arms tour -six 
Phonogram is banking on the new album, released on September 9, to be its biggest selling release of this year. Full marketing details have yet to be confirmed, but the company expects to release be- tween four and seven singles Cfrom the album, starting with Calling Elvis on August 12. 

NEWSFILE 
Tower Records, HMV and possibly Sam Goody are all set for a retailing battle in Kingston-Upon-Thames in Surrey where each chain plans to open stores this year. 
A further 15 staff have been laid off at the new Rough Trade reincarnation RTM which says it had a smooth start last week despite teething problems in moving back catalogue stock. 
Virgin Retail has appointed former HMV operations director Charles Mclntyre as its European division operations director. 
Mango Records, Island Records' world music label, has appointed former Barclay Records executive Philippe Constantin as creative head, based in Paris. 
Pre-tax profits at Boots The Chemist — which includes its recorded music division — rose to £229m from £190m for year- end March 311991. 
There will now be three vacancies to be filled on the BP! Council at is AGM on July 5, following the departure of David Betteridge from Siren. Martin Mills, Tony Powell and Jon Webster are up for re-election. 
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LETTERS 

Kiss iei 

the pink 
My colleagues and I on the board of Kiss FM certainly are not aware of any feeling of "blind panic" as Music Week suggested last week on the de- parture of our head of pro- gramming, Grant Goddard. We received a recommenda- 

Dickins rebuffs MCPS claim 
outburst by Phil Pickelt (Music Week, May 25) which reproduced the outpourings of the MCPS propaganda ma- chine so naively. No record company, "cap- tain of the recording indus- try", nor even the BPI, is seek- 1 ing to denigrate the value of 1 the song. But we will all argue 1 

account the huge investment to soap box oratory, which they make every year in Some might question flp A&R and marketing. It's a whether the art of songwriting W pity that Mr Pickett does not is really being helped by those W Mf appear to recognise the value who yell "bugger off" from the L, ^ ^ ,, Mi kJ to songwriters in having their pages of Music Week. , j ■ song recorded. Others would simply say v ,• 'T | Mr Pickett's "reliable that the MCPS must have lost HL, 1 sources" have sold him rather its head for a moment. This Klit short. I am surprised that his week they have got a new one, A extensive exnerience in the nerhans now t.hev will return 
programming from the man- agement team which all par- ticipants — except Goddard — were prepared to support. We did not feel his support for them was 100 per cent but in fact rather negative and we did not feel he was prepared to motivate his staff sufficiently. In those circumstances we re- luctantly concluded it was time to part company. Kiss FM is in good shape but is, like everyone else, concen- trating on getting through the 
people's lifetimes. At times like this everyone has to pull together and there is no room for loners convinced that only they can steer the ship. Keith McDowell Chairman Kiss 100 FM 80 Holloway Road London N7 8JL 

Mpplmm tv u , U ""'S Dickins- "astonished" music industryhas not inform- * reasonable negotiation. MCPS/BPI Tribunal hearing h>K*ins, astonisnea ed h.m beUer ^ ^ Rob Dickins> chairman that the majority of income writers are valued but, when suggests. Perhaps he would be Warner Music UK from a song comes from it be- deciding their royalty, record better served discussing the 28 Kensington Church ing recorded. Of course song- companies have to take into real issues rather than taking Street, London W8 4EP 

Rough Trade's rough justice 
How ironic that the only asset the heap when it came to fund- such as Sonic Youth, Lydia Rough Trade has managed to ing and even money generated Lunch and Galaxie 500. sell, after months of effort, is by our efforts was not plough- In March, Peter and I, to- the totally unfunded and ed back in, but disappeared gether with Lynne Roach, the unacknowledged publishing into other parts of the group. financial controller, put in a company. And that this sup- Many of the representatives formal bid to buy the cata- posedly employee-orientated on the main board didn't even logue. Other parties interested group chose not to sell to the understand what music pub- in buying the catalogue cour- ex-employees who had created lishing was. When a final as- teously withdrew when they the asset in the first place, but sessment was made in March heard of our intentions. Unfor- to total outsiders. of this year, the record com- tunately, however. Complete I ran RT Music from April pany owed us £80,000. Music did not, and we lost. 1982, working with Peter Nonetheless, we built a Cathi Gibson Walmsley, the international reputation for efficiency, re- 81 Wallingford Road director ofthe record company, suiting in a catalogue which Goring RTM was always the bottom of included material by writers Reading RG8 0HL 

Culture shocks 
Surely the recent, otherwise enjoyable, Simple Truth con- cert should have aimed to raise the world's consciousness of the Kurds' culture by giving more time to their music. The organisers did allow a well known Kurdish singer to per- form, but with an untested backing group and without a sound-check. Their rendition was not a true reflection.ol" the music, and a great opportunity was missed. Julia Wright Manager, Kurdistan PO Box 2463 London W2 6QS 
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