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PRS faces up to 'lost £9m 

Small bands are losing out on 
millions of pounds in royalties 
because PRS's collection sys- 
tem is failing to register an es- 
timated 90% of all live per- 
formances. 

The mammoth £9m a year 
problem is at the root of delays 
in payments for major tours of 
up to four years. 

PRS is being forced to act 
after a major band complained 

about non-payments for a tour 
in 1987. PRS chief executive 
Michael Freegard is to propose 
a system of advances at this 
Wednesday's council meeting 
to solve the problem. 

The system of promoters or 
venue owners logging each 
song at a concert is undermin- 
ed because details are often 
not forthcoming from support 
bands, says Freegard. PRS 

cannot pay out any of the roy- 
alty payments until all of the 
concert details are collected. 

Promoters and venue man- 
agers claim small bands don't 
take the system seriously be- 
cause many rarely see any 
money. Some theatres fail to 
implement the system because 
it is too complicated, they say. 

The excess cash, which to- 
talled £9m last year, is put 

into a fund — dubbed the 
"black box" by promoters — 
and paid out using radio logs. 

But Freegard adds that it is 
not PRS's fault if it does not 
receive enough details from 
promoters and venues to build 
up a more accurate picture. 

Promoter Barry Collings 
says: "It is a slap dash system. 
It doesn't work properly." 

Director of MCP Stuart Gal- 

braith says although a gig at 
the Town & Country club in 
London would raise only about 
£300 in royalties and £600 at 
the Manchester Apollo, such 
sums mount up on tours. 

MCP pays around £300,000 
a year in royalties out of 
its £12m turnover, but Gal- 
braith estimates only around 
one in 10 concerts is registered 
fully. 

Sommers: leaving 

Sommers quits 

music to say 

yes to TSB 

Former Woolworths' records 
boss, Mike Sommers, is to re- 
linquish his position as deputy 
chairman of BARD after decid- 
ing to leave the music industry 
for banking. 

Sommers, 42, is to leave 
Woolworths' parent company 
Kingfisher at the end of the 
month. The news comes three 
months after he left Wool- 
worths to work on special pro- 
jects for Kingfisher. 

Sommers will become mar- 
keting and premises director 
at TSB Retail Banking and In- 
surance. 

Since arriving at Wool- 
worths in 1985, the company's 
entertainment unit has in- 
creased its £85m turnover 
four-fold, says Sommers. 
Starting off as marketing di- 
rector, Sommers moved to the 
company's racking and dis- 
tribution subsidiary Enter- 
tainment UK before returning 
to become commercial director 
of Woolworths in July 1989. 

He left in March this year 
when his responsibilities were 
split into three units, with 
Chris Ash taking over enter- 
tainment. 

Pioneer pushes 

laser software 

Frustrated hardware manu- 
facturer Pioneer is aiming to 
speed up the development of 
laser disc by making its own 
software. 

Fed-up of waiting for soft- 
ware and hardware companies 
to make definite moves 
into the market, Pioneer is set- 
ting-up a new UK-based 
company. 

Laser Disc Company Europe 
will market the format — 
the successor to the failed 
CDV — across Europe. Mar- 
keting and promotions man- 
ager is Guy Warren who 
leaves EMI's video arm PMI 
this week. 

Warren sees the new ven- 
ture as an attempt to bolster 
the UK laser disc market fol- 
lowing appeals by record com- 
panies for support in develop- 
ing the format. 

Last month, Peter Oliff of 
PolyGram International and 
the European Laserdisc Asso- 
ciation, described it as "a clas- 

sic Catch-22 situation" with 
hardware and software com- 
panies waiting for each other 
to make the next move. 

Warren believes the new 
Pioneer operation — headed 
by Kaz Uchida — will acceler- 
ate the UK market. "It is a 
major commitment to break 
the market," he says. 

Details on the operation are 
still being confirmed but the 
new company, based in Green- 
ford, Middlesex, is expected to 
be launched in July with first 
product in August. 

Warren joined EMI six years 
ago as a graduate manage- 
ment trainee and has been 
marketing manager for the 
video company for the last 
three years. 

PMI managing director 
Martin Haxby is currently 
looking for a replacement for 
Warren who leaves the com- 
pany with its dispute with En- 
tertainment UK still unre- 
solved. 

Anderson returns to run Brits 
The BPI has appointed former 
RCA managing director Lisa 
Anderson as executive director 
of the 1992 Brits Awards. 

Anderson will plan the 
strategy behind next year's 
tenth anniversary event, 
finalising key aspects such as 
timing, venue and sponsor- 
ship. 

The move comes just two 

months after Anderson was 
made redundant by RCA. She 
takes up the new two-day-a- 
week post today (Monday) on 
an initial five-month contract. 

The BPI hopes the appoint- 
ment of Anderson will allow it 
to build on the success of the 
awards ceremony, and the as- 
sociated Great British Music 
Weekend. 

Receivers in at Spartan 
Independent distributor Spar- 
tan Records has gone into re- 
ceivership after 13 years. 

Spartan has constantly been 
the subject of receivership ru- 
mours for the past year. 

But the speculation proved 
true last week when the com- 
pany's bank, the Royal Bank 
of Scotland, called in receivers 
Kidsons Impey. 

The majority of the staff — 
about 30 — are believed to 
have been made redundant al- 
though the future of the Spar- 

tan operation is unclear. 
Neither Spartan directors 

Tom MacDonnell and David 
Thomas or Patrick Wadsted of 
the receivers were available 
for comment. 

Spartan was set-up by 
Thomas and McDonnell in 
April 1978, based in Wem- 
bleyT^The company achieved 
success during the late Seven- 
ties and early Eighties, dis- 
tributing labels such as 
Safari, Rough Trade and 
Carrere. 
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The following labels are committed to RTM and will be distributed by the company through its sub- 

distributors. Stock orders should be addressed to the relevant sub-distributor in the normal way. 

RTM's telesales and car sales teams are now active in preselling and promotion. 

Pinnacle 

ORDER DESK tel: 0689 873144 

Alternative Tentacles 
Blast First 

Cow 
Dedicated 
Grey Area 

Milan 

Mute 
Outer Rhythm 
Roughneck 

Rough Trade Records 
Situation il 

Strange Fruit 
Stuff 

Leaping Lizard 

Video Labels 

Revision/Connoisseur 
Revision/Jettizounds 

Jungle Video Displays 
Multitone/Another Fine Mess (Bocks) 

Backs Labels 

Aldabra 
Another Fine Mess 

Backs 
Fury 

House of Teeth 
Ichiban 

Lost Moment 
Power of Voice 

Premonition 
Raucous 
Reckless 

Re-elect the president 
Run River 

Secret Heart 
Sky Clad 

Soul Supply 
Survival 

VCN 
Wau Mr Modo 

Wide 
Wildeclub 

Youth Sound 

Jungle Labels 

Arkwright 
Contempo 

Flicknife 
Jungle 

Lip Service 
Ministry of Power 

Normal 
Tower Records 
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ORDER DESK tel: 0904 611656 

Avtrax Group 
Bad Girl 

Beat Farm 
Beechwood 

Box 52 
Chill 

Demi-Monde 
Drunken Swan 

Ex 
Flying Nun 
Foundation 

Ghetto 
Girl 
Hut 

Karma 
KLF 

Long Beach 
Mantra 
MNW 

Musique Brut 
Paperhouse 

Purple 
Side Effects 
Strikeback 
Swordfish 

Touch 
Ultimate 

Workers Playtime 

Backs Labels 

Arishma 
Astragarda 

Biteback 
Catapult 

Discussion 
Electric Lizard 

Gaz 
Good Vibrations 

Ground 
Infinity 

Multitone 

Small Wonder 
Star 

Suspended Jelly 
Train of Thought 

Ubik/Hit 
Utopia 

Voxx/Bomp 
Waterfront 
Wooargh 

Woronzow 
Wishing Well 

Jungle Labels 

Arkham House Mortarhate Records 
pailout Nostradamus 
... . Obsession 
Mint Rifle 

Model Army Records Xtract 
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339 Seven Sisters Road, London N15 6RD 

tel: 081-802-1155 (sales enquiries) 081-802-8696 (general enquiries) 

fax: 081-802-8142 



COMMENT 

NEWS DESK: 071-620 3636 NEWS 

Our Price to expand classical chain 

Our Price Music plans to ex- 
pand its Farringdons Records 
chain to 12 shops nationwide 
over the next five years in a 
major assault on the classical 
market, writes Phil 
Sommerich. 

The latest in a barrage of ag- 
gressive marketing moves by 
the WH Smith group is backed 
by extensive research which, 

says Our Price MD Richard 
Handover, predicts strong 
growth in the sector. 

Initially, the company plans 
to open another Farringdons 
branch in central London to 
join those in Cheapside, Hol- 
born and the recently opened 
store at the Festival Hall. Our 
Price bought Farringdons just 
over two years ago. 

"The new store will be very 
much larger than anything 
else and will carry the definite 
range of classical music and 
associated things such as jazz, 
folk, country and classical-re- 
lated video," Handover says. 

'The new store will be just 
dipping our toe into the water. 
If we can't make a go of it in 
London then we would have 

serious doubts about the rest 
of the country." 

But the company has ear- 
marked some "key towns" for 
further expansion, backed by 
Farringdons mail-order ser- 
vices. 

Promotional activities such 
as artist appearances in stores 
would be a major feature of the 
chain. 
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Rose: in hot seat 

Berman puts 

David Rose in 

A&R hot seat 
David Rose is officially taking 
over the post of A&R director 
at A&M left vacant by the de- 
parture of Jeff Young earlier 
this year. 

Rose, 33, has been running 
the department since Young's 
departure and was A&R man- 
ager at the company for five 
years. 

Previously he worked in 
A&R at Jive/Zomba. Since as- 
suming his new role, A&M has 
signed Cud and was set to sign 
another act this week. 

Rose, who heads a depart- 
ment consisting of A&R men 
Sean O'Sullivan, Martin 
Toher and assistants, says he 
does not plan to make any im- 
mediate changes. 

A&M managing director 
Howard Berman comments; 
"For a number of years David 
has been one of our most im- 
portant sources of talent ac- 
quisition. I am formalising a 
situation which has naturally 
come into being." 

The Who guitarist Pete Townshend 
picked up the Living Legend honour 
at this year's International Rock 
Awards. The awards, held at the 
London Arena, were broadcast in 31 
countries and winners included 
Chris Isaak, Sting. Jesus Jones. The 
Black Crowes, Bruce Hornsby, Roger 
Waters and ZZ Top. 

London bidders 

snub music TV 

Rising costs are forcing music 
off TV, according to three of 
the major players in the TV 
franchise war. 

Neither Carlton Television, 
Thames Television nor CPV- 
TV have any plans for music 
TV shows to challenge The 
Chart Show/Top Of The Pops 
duopoly. 

They say the complexity and 
cost of dealing with the vari- 
ous rights organisations com- 
bined with low audience fig- 
ures prevent such shows being 
worthwhile. 

Carlton director of pro- 
grammes Paul Jackson says: 
"It's practically impossible to 
make music programming in 
the UK at the moment because 
of the plethora of organis- 

ations protecting different roy- 
alty interests, however deserv- 
ing. 

The different interests of 
record companies and artists' 
managers often make it im- 
possible to sell on programmes 
as well as pushing up costs, 
says Jackson, who produced 
BSB's music show The 
Happening. 

Charles Levison, managing 
director of Virgin Broadcast- 
ing and CPV-TV — in which 
Virgin has a 27.78% majority 
share — agrees with Jackson. 
He says the record industry 
should try to understand the 
TV industry, which provides 
publicity for its products by us- 
ing music. 

Rights organisations such as 

MCPS, PPL, PRS and VPL are 
all important, he says, but the 
music industry overvalues 
their importance to the TV. 

"Because of the small audi- 
ences that music programme 
have been getting, music 
rights have a relatively low 
value for the TV companies," 
he adds. 

Like both CPV-TV and Carl- 
ton — which are challenging 
for its London weekday fran- 
chise — the Thorn EMI-con- 
trolled Thames TV also in- 
tends to produce only one-offs. 

Director of programmes 
David Elstein says; "Concerts 
are much more viable because 
it is relatively low cost and 
there are lots of opportunities 
for costs to be shared." 

irimiii talks mw seres 

Granada TV is putting its 
faith in music TV by forming 
a new production company. 

Sirius Music, headed by 
business affairs manager 
Catherine Buchanan, will pro- 
duce concerts for national and 
international broadcast and 
also intends to develop a new 
music series. 

It will also tempt record 
companies and artists by offer- 
ing its production facilities to 
make promo and long-form 
videos. 

Buchanan says the new 

company is an extension of 
Granada's concert produc- 
tions. "It all started with the 
exploding music scene in Man- 
chester," she says. 

"We did a concert with the 
Happy Mondays at the G-Mex 
Centre last year and a number 
of others afterwards. As we 
have so many talented musi- 
cians in our back yard, we 
wanted to make the most of 
it," she says. 

Granada was behind the 
production of the latest James 
long-form video, released 

through Phonogram. The first 
Sirius project is The Farm live 
which, although first shown on 
Granada, will be aired on 
BBC-2's Def II in July. 

Buchanan declines to reveal 
details of the forthcoming mu- 
sic series but other future pro- 
jects include a compilation, 
distributed by Windsong In- 
ternational, and a recording of 
The Moody Blues. 

Sirius Music is funded by 
Granada Regional Pro- 
grammes and Granada Facilit- 

NMS director Montaug dies 

NMS panels director Haoui 
Montaug has died of Aids just 
four weeks before this year's 
seminar. 

The tragic death of the 39- 
year-old comes three years 
after fellow NMS director Joel 
Webber died similiarly close to 
the event of a heart attack. 

Montaug was a key figure in 

the NMS organisation, and 
was instrumental in signing 
up a raft of UK speakers for 
this year's event. 

Among those appearing at 
the July 13-17 seminar are 
Tony Wilson (Factory Com- 
munications), Martin Hope- 
well (Primary Talent Interna- 
tional), Pete Tong (London 

Records) and Graham 
Churchill (MCPS). 

Montaug also signed EMF to 
perform in the New Music 
Nights series of gigs which ac- 
companies the seminar. 

Montaug was renowned as 
the first major "personality" 
doorman on the New York 
club scene. 

■J 

Radio Three Controller 
John Drummond has 

clearly done no great harm 
to Nigel Kennedy, the object 
of his tart remarks to the 
British Association of 
Concert Agents last month. 

Kennedy's successful 
tour continues. The 
publicity will do no harm. 
What Drummond has done 
is to destroy what little 
credibility his elitist little 
radio station still has. 

Around 92% of the 
population never listen to 
Radio Three. Drummond's 
curmudgeonly remarks 
about Nigel Kennedy, EMI, 
Radio Three listeners, the 
Arts Council, in fact Uncle 
Tom Cobbley and all, show 
he has no intention of 
changing that sorry 
situation. 

This would be all very 
well if there were a glut of 
radio stations and 
unlimited frequencies. But 
as it is, Drummond and his 
pals are sitting on an 
extremely valuable FM slot. 

A suggestion; why not 
open the Radio Three 
frequency to the bidders 
currently seeking the Radio 
Authority's first national 
commercial franchise? 

This would then free the 
frequency currently 
reserved for a "non-pop" 
service for the adult rock 
station the industry so 
desperately needs. 

Everyone would be 
happy. Even John 
Drummond. He'd really 
have something to moan 
about then. 

The departure of Mike 
Sommers from 

Kingfisher to join the TSB is 
undoubtedly a loss to the 
industry in general and 
record retailers in 
particularly. 

As one leading figure put 
it this week: "Of course he's 
a pain in the ass. He's 
infuriating sometimes, but 
he shakes people up and 
generatesrideas." 

Going by his record in the 
music business, Sommers is 
going to get right up the 
nose of the still-traditional 
banking fraternity. 

But they'll be the richer 
for it. 
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OPINION 

During the Falklands 
war Fleet Street was 

outraged that Our Boys 
were getting killed by the 
Wrong Kind of Ammunition 
whereas the true outrage 
was that they were being 
killed at all. 

The BPI's shocked 
declaration that buying-in 
teams will not be tolerated 
ill becomes an organisation 
whose members continue to 
employ "strategic 
marketing" in chart return 
shops across the country. 
Hype is hype. 

Anyone in the industry 
knows perfectly well how 
strike forces play 
grandmother's footsteps 
with Gallup around the 
chart and check shops — a 
complete list of which is 
widely known. 

In the past week alone, 
dealers have been offered 
leather footballs, gold discs, 
frisbees, juke box counter 
stands, wine vouchers, 
T-shirts, free chart CDs, 
boxes of sweets, denim and 
leather jackets — all in 
exchange for "favours" or 
prominently displayed 
posters and racks. 

Panel shops get certain 
records free of charge, 
allowing staff to pocket the 
proceeds from each copy 
sold. Needless to say, none 
of this bonanza is available 
to non-Gallup retailers. 

No doubt some 
mealy-mouthed BPI 

apologist will deny or 
justify most of the above — 
public naivety and the 
tabloid press being what 
they are, there are certain 
truths we as an industry 
can't afford to 
acknowledge. 

If any strike force told 
you their team would never, 
ever give freebies to score 
you a few extra Gallup 
ticks, would you pay 
several thousand quid for 
their services? Me neither. 

Gallup fights its losing 
battle each week to make 
the chart a fairer reflection 
of public demand; it's an 
imperfect world, but we all 
deal with it the best we can. 
Pompous outbursts of 
hypocrisy by their rich and 
powerful opponents don't 
make it any easier to bear. 

Tom Robinson, the 
singer!songwriter, is currently 
working on a new album. 

NEWS 

Ex-Island chief returns 

Former Island Records MD 
Clive Banks is re-establishing 
himself in the industry as 
manager of Simple Minds out- 
side the US and Mike Oldfield. 

Banks' three-year tenure at 
Island ended in 1989 when 
PolyGram bought the com- 
pany. He then devoted his 
time to tri-athlon training 
and his publishing company, 
Clive Banks Music. 

Banks' decision to return to 
the industry full-time came 
after a call from Simple Minds' 
US manager Arnold Stiefel. 

"1 knew Jim (Kerr) anyway 
but Arnold gave me a call 
a year after Bruce Findlay and 
the band parted company and 
he asked me if I wanted to get 
involved," he says. 

Banks sees his role as help- 
ing Simple Minds build their 

reputation as a major Euro- 
pean act. 

"The ridiculous thing is that 
they actually sell more records 
in Europe than U2 and yet 
they are not perceived with as 
much reverence." 

Banks is also helping Mike 
Oldfield find a new deal fol- 
lowing his departure from Vir- 
gin. Oldfield has recorded a se- 
quel to his best-selling album 

Tubular Bells. 
The original album arid Vir- 

gin Records celebrate their 
twentieth anniversary next 
year. 

While Oldfield will be mark- 
ing the occasion, Banks could 
not confirm whether it would 
be with Virgin. 

Banks is now based in Chis- 
wick, London. 
# See People p27. 

Industry bemused by 

classical titans' clash 

Amusing but irrelevant is the 
industry verdict on the war of 
words between Radio Three 
controller John Drummond 
and virtuoso Nigel Kennedy, 
writes Phil Sommerich. 

Drummond began the battle 
in a speech to last month's 
British Association of Concert 
Agents, in which he dubbed 
Kennedy the "Liberace of the 
Nineties". 

Kennedy parried last Tues- 
day at an Albert Hall concert. 
After first appearing in con- 
ventional white tie and tails, 
he then announced "I'd like to 
dedicate this moment to John 
Drummond" before stripping 
off the suit to reveal "punk" 
gear. 

The violinist likened the 
criticism of his appearance to 
"pre-Mandela South Africa". 
In a letter to the Independent 
Drummond said he respected 
Kennedy's musicianship but 
thought he was "misguided in 

: I 

Drummond: critical 

allowing himself to be promot- 
ed in the way he does". 

Roger Lewis, head of EMI 
Classical Division and a one- 
time rival to Drummond for 
the Radio Three job, says: "I 
think Lord Reith (former BBC 
chairman) would have agreed 
that Nigel entertains, edu- 
cates and informs, and intro- 
duces more new listeners to 
classical music then does any 
other individual or organis- 
ation in the UK." 

Bill Holland, general man- 

ager of Warner Classics, is be- 
wildered the two have clashed. 
"John Drummond is not the 
arch-conservative he is made 
out to be by some people. He 
has shown by his actions that 
he is prepared to put avant- 
garde artists on radio. 

"He and Nigel Kennedy are 
actually working towards the 
same goals, and I can't believe 
his remarks weren't made 
with tongue in cheek," he says. 

Most label executives are 
staying aloof from the row. 
PolyGram classics chief Peter 
Russell says: "It is not my af- 
fair, he is not our artist." But 
he adds: "Nigel Kennedy is an 
immensely gifted artist, but I 
don't think it is necessary for 
him to present himself in the 
way he does." 

Alison Wenham, MD of Con- 
ifer, says: "Fame may have 
gone to Kennedy's head, but 
who cares? He has done a great 
service for classical music. 

IPaSae© laimelses rewdi SateS 

Palace Pictures is launching 
its own record label, Palace 
Records, with Robbie 
Coltrane's version of Speedy 
Gonzales from the film The 
Pope Must Die. 

The single has become an 
important means of plugging 
films, says Woolley, co-chair- 
man of Palace. 

"It's crucial," says Woolley, 

"It has always been important 
for Palace to include potential 
singles in our films." The label 
will be headed by Woolley and 
Palace co-chairman Nik 
Powell. 

Mona Lisa, Scandal and Ab- 
solute Beginners have ail 
benefited from hit singles, he 
says, and also featured sound- 
tracks released through out- 

side record companies. 
The soundtrack to the cult 

movie Diva was released on a 
Palace Records label as a one 
off, but this time the label is 
being set up on a permanent 
basis, he adds. 

The Speedy Gonzales single 
will be released on July 1, a 
week, after the film's UK re- 
lease. 

EMI gears up 

for McCartney 

orchestral opus 

EMI is to release Paul McCart- 
ney's Liverpool Oratorio, 
writes Phil Sommerich. 

The label predicts huge in- 
ternational success for the ex- 
Beatle's classical spectacular, 
premiered in Liverpool Angli- 
can Cathedral on June 28/29. 
Its first London show follows 
at the Festival Hall on July 7. 

For his classical debut, Mc- 
Cartney has worked with film 
score composer Carl Davis. 
The 90-minute work involves 
more than 300 performers and 
takes the form of a musical 
autobiography. 

Opera stars Dame Kiri Te 
Kanawa, Willard White and 
Sally Burgess will take part in 
the premieres, and EMI will 
record the Liverpool perform- 
ances for issue in the autumn 
as a two-CD set. 

PMI will issue a video re- 
cording of the event on laser 
disc and cassette later in the 
year. A BBC/PMI documen- 
tary on the making of the Ora- 
torio will be aired in October. 

Richard Lyttelton, president 
of EMI Classics, says: "It is 
clearly going to be a worldwide 
priority release." 

Rupert Perry, MD of EMI 
UK, says he is delighted Mc- 
Cartney is continuing the rela- 
tionship with- the label which 
began in the Beatles era. 

"This is a serious classical 
work and is in no sense a pop 
crossover work," he says. 
"Paul McCartney is a well-re- 
nowned composer and I think 
this work is going to be very 
important." 

tecsswefs topes rise fir sal© if Mraa 

Receivers are optimistic that a 
buyer can be found soon for the 
troubled London Arena venue. 

Following the venue's stag- 
ing of the third annual Inter- 
national Rock Awards last 
week, receiver Price Waterhouse 
says it intends to continue pro- 
moting the Docklands site un- 
til a buyer is found. 

"Early indications are en- 
couraging," says joint receiver 

Jonathan Phillips. "Promoters 
and event organisers appear 
keen to put on events at the 
Arena." 

The venue's only confirmed 
booking is a CAMRA real ale 
festival in August, but is seek- 
ing to renew provisional book- 
ings made before it went into 
receivership. 

Price Waterhouse aims to 
show potential buyers that the 

13,000-seat Arena can operate 
successfully. 

Before the collapse of owner 
Frank Warren's company with 
debts reported at £30m, direc- 
tors were negotiating with Oc- 
cidental Finance & Holdings, 
owned by Scottish millionaire 
Larry Cillick. But the receiver 
says it is not bound by any pre- 
vious agreements. 

Phillips says: "Occidental is 

free to bid along with other in- 
terested parties. 

"We have appointed Knight 
Frank & Rutley to advise on 
the disposal of the Arena and 
they are preparing a full inter- 
national marketing cam- 
paign." 

Ads will appear in the trade 
press and financial journals in 
an attempt to "hit people who 
are decision makers". 

4 MUSIC WEEK 22 JUNE1991 



NEWSFILE 
NEWS 

Chrysalis faces the slump 

Chrysalis Records' income has 
plummetted by 11% according 
to new interim results cover- 
ing the Christmas period. 

The figures show the record 
company's turnover falling to 
£28.7m in the six months to 
February 28 compared with 
£32.3m in the same period last 
year. 

Although no detailed break- 
down of the figures is avail- 
able, Chrysalis group chair- 
man Chris Wright says the 
UK record company lost 
around £0.5m while the US op- 
eration was £2m down. 

"It is very disappointing," he 

says. "But we did know about 
this pretty early in the period. 
We had nothing really hap- 
pening over Christmas." 

Early expectations for the 
new Milli Vanilli album evap- 
orated after the "miming" con- 
troversy which resulted in 
them losing their Grammy 
awards, he says. 

A follow-up to Nothing Com- 
pares 2 U from Sinead O'Con- 
nor also fell fiat, he says. 

The figures do not cover the 
period in which Chrysalis en- 
joyed hits with Chesney 
Hawkes, Kenny Thomas and 
The Waterboys, which will all 

CHRYSALIS TURNOVER TUMBLES 

1991 1990 % chang 
Chrysalis Group non-record 
company turnover 21.605 20.627 4.7 
Share of record co turnover 14355 16.138 -113 
(Overall record co turnover 2a710 31276 -11.0) 
Group turnover 35360 36.765 -10 
Pre-tax profit/loss -1852 0.487   
Source: Chrysalis. {Unaudited results for six months to end February. Figures in Cmillions). 

be represented next time, says 
Wright. 

The publishing side of the 
company, which made about 
£0.5m worldwide and exporter 
Lasgo were the best perform- 
ing parts of the group, he says. 

Overall, turnover dropped 
from £32.9m to £50.3m, with 
EMI taking its 50% share 
of the record company's in- 
come to reduce overall 
Chrysalis Group turnover to 
£36.0m. 

PNll back in 

booming metal 

video market 
PMI has re-entered the heavy 
metal video magazine market 
in partnership with Rock 
Team, the publisher of Metal 
Hammer. 

The new venture — called 
Metal Hammer The Video 
Magazine — re-unites former 
Hard 'N' Heavy editor-in-chief 
Harry Doherty with Martin 
Haxby and Gordon McKenzie 
at PMI, Hard 'N' Heavy's orig- 
inal distributor. 

With BMG's Metal XS, 
Fotodisk's Metal Head and 
Hard 'N' Heavy itself, this 
brings to four the number of 
metal video magazines now 
available in the UK. 

Says Harry Doherty: "There 
is a glut of video magazines 
around at the moment, but 
none of them are doing it 
right, otherwise they would be 
achieving sales levels similar 
to records and magazines." 

Warner Music Video, which 
distributes Hard 'N' Heavy, 
says it is not alarmed by the 
move because both magazines 
will appear bi-monthly on al- 
ternate months. It is confident 
of Hard 'N' Heavy's position as 
market leader with worldwide 
sales approaching 80,000 and 
intends to stick to its current 
expansion policy. 

Birch to address UmbreBIa 

FM Revolver managing direc- 
tor Paul Birch will be the key- 
note speaker at this weekend's 
Umbrella Seminar. 

The outspoken MD will be 
giving his views on the state 
of independents at London's 
ULU on June 22/23. 

Late additions to the con- 
firmed list of speakers include: 
Eric Longley, MD of Factory 
Records, Liz Naylor from One 
Little Indian and the NME 

journalist Steven Wells. 
Meanwhile, seminar organ- 

iser Greg Lynn, in conjunction 
with Orlake Records, has pro- 
duced a seven-track compila- 
tion album featuring signed 
and unsigned acts. 

The picture disc album will 
be given free to delegates at- 
tending the fifth annual sem- 
inar. 

There will also be a number 
of trade stands representing 

various industry organis- 
ations. 

Meanwhile, an extra gig has 
been scheduled at London's, 
Subterania on Wednesday 
June 19 featuring newcomers 
Trip, Float and Burn. 

The Seminar's sponsor, legal 
firm Cameron Markby Hewitt, 
will run a competition with 
the prize of a day's free studio 
time to be spent at Surrey 
Sound studio. 

Wirner Chippil 

t® drop TV pest 

Warner Chappell says it is not 
planning to replace David 
Minns who has been made re- 
dundant two years after join- 
ing as head of TV and cinema. 

Minns, 40, says he is shock- 
ed by his sacking a fortnight 
ago, having been general man- 
ager of the creative depart- 
ment responsible for the 
growth area of placing songs 
in TV and films. 

"I didn't see it coming at 
all," he says, but denies any 
bitterness. "I've never worked 
for a corporation before and it 

doesn't surprise me. There are 
far worse things when you are 
working independently." 

The decision was part of a 
slimming down of Warner 
Chappell's creative side, he 
says, following three or four 
other redundancies over the 
past nine months. 

Minns joined Warner Chap- 
pell in August 1989 after more 
than a decade working as an 
independent consultant. 

Warner Chappell managing 
director .Robin Godfrey Cass 
was unavailable for comment. 

This is how HMV's first cooperative 
TV advertising campaign for six 
years will look. Ad production com- 
pany QD won the account in April 
and has been developing the new 
"Know HMV. Know music" theme. 
The first campaign, a co-operative 
with Sony Music for artist Beverley 
Craven, will be shown next Friday 
(21). The return to co-operative TV 
ads puts HMV in a head-to-head 
battle with rival Our Price which 
currently advertises with the slogan 
"Mad About Music." HMV plans £3m 
worth of co-operative ads this year. 
Meanwhile, the W H Smith-owned 
Our Price is expected to reveal its 
own new marketing strategy to sup- 
pliers next week. 

The managers of all four of 
London'smajor orchestras 
will meet this Friday to 
discuss defying the 
Musicians' Union over 
session fees for film and 
television recordings. 

Scotland Yard is this week 
expected to submit its report 
on the seizure of copies of the 
NWA album Elif4Zaggm to 
the Crown Prosecution 
Service. The CPS will decide 
whether Island Records should 
be prosecuted under the 
obscenity laws. 

Publishing and radio group 
Emap has blamed the 
recession and a drop in 
advertising for a 19% fall in 
pre-tax profits to £30.8m for 
the year ending March 30. The 
company, which publishes 
Smash Hits, Q and Kerrang!, 
saw turnover rise 2% from 
£264.35m to £269.29m. 

The shortlist of 10 for the 1991 
Vivian Ellis Prize for musical 
composition — organised by 
the PRS — is being judged by 
a dist inguished panel 
including Tim Rice, Sheridan • 
Morley and Ellis himself. 

Rough Trade Retail has 
stressed that its London-based 
shops operate independently of 
Rough Trade Group/RTM. 
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LETTERS 

DCC clogs format jam 

The politics and gameplay sur- 
rounding DCC cause me to 
wonder for whose benefit the 
music business is run. Is it for 
the record companies to pro- 
mote their artists or for elec- 
tronics companies to promote 
their equipment? DCC seems 
to be accepted without any 
consideration. If adopted by 
the public it would dilute the 
available funds to buy the ma- 
terial to play on it. It would ap- 
pear that everyone loses ex- 
cept the equipment-makers. 

Why should the public buy 
DCC anyway? Most house- 
holds have three or more cas- 
sette players. If 1 were to buy 
a new record would I buy a 

DCC and replace all the ma- 
chines or a CD and make a 
copy for the car? I think not. 

When the CD was introduc- 
ed it provided an almost inde- 
structible medium that was 
easy to use, provided better 
sound quality and was crackle 
free. Its initial success was due 
largely to the amount of back 
catalogue that was reissued to 
replace LPs. Is everyone going 
to go out again to buy DCCs? 

Dolby S improves the com- 
pact cassette dramatically and 
is compatible with existing 
equipment/What happened to 
it? I suspect that Philips and 
Sony — with their investment 
in record labels — are pulling 

strings at high levels to stop 
the introduction of Dolby S in 
order to promote DCC or Mini- 
Discs. Dolby S can be introduc- 
ed by the duplicating compan- 
ies with immediate benefits to 
the consumer and no cost to 
the record companies. 

Keep it simple. Minimise 
formats and maximise profits. 
In this time of recession, don't 
allow the record industry to be 
hijacked for the benefit of the 
electronics giants. 
Martin Maynard 
Sounds Good 
Analog Duplicators 
12 Chiltern Enterprise 
Centre 
Theale, Berkshire RG7 

BFfl prate® eesfe shadow 

Firstly, may I commend the 
BPI ruling on the "buying 
team" inquiry, even if the fi- 
nancial penalties seem some- 
what heavy-handed. 

However, having worked in 
the record industry for 10 
years, I fail to understand the 
tabloid-induced paranoia m all 
quarters whipped up over the 
scandal: I suspect some sort of 
collective guilt for the payola 

scandals of yesteryear. 
A senior industry executive 

this week told me that he was 
cancelling an artist in-store 
appearance tour due to the 
current climate of suspicion 
within our charting system. 
He was not alone! This atti- 
tude to active and legitimate 
promotion is symptomatic and 
unfortunate. 

We should not allow the 

necessary elimination of buy- 
ing teams to tarnish the excel- 
lence and competitiveness at 
the promotional edge of our in- 
dustry. 
Ross Graham 
Strategic Promotions 
The Row 
Ballydorn Road 
Killinchy 
Co Down 
N. Ireland BT23 

Labels seek a fair rights rate 
As a freelance analyst current- 
ly working for a major UK re- 
cording company, I feel I must 
reply to Phil Pickett's letter in 
the May 25 edition of Music 
Week. 

Mr Pickett, in common with 
the MCPS and the majority of 
publishers, must realise the 
huge investment made by the 
record industry in this country 
in UK talent, both songwriters 
and artists. 

British record companies 
take far more risks in dis- 
covering and marketing new 
artists and songwriters than 
their continental counter- 
parts, which is why they are 
seeking to maintain a fair 
mechanical royalty. Don't for- 
get that a successful album in 
this country will be reflected 
in overseas sales, and without 

British investment a domino 
effect would undoubtedly oc- 
cur in collapsing income from 
falling sales. 

The majority of songwriters' 
income is derived from direct 
record sales and from the pub- 
lic performance royalty paid 
from the playing, on television 
and radio and in clubs and 
pubs, of recorded material. 
None of this would happen 
without the record industry. If 
Mr Pickett is concerned about 
his value as a songwriter, per- 
haps he should examine the 
commission rates charged by 
publishers to their songwriters 
rather than to bite the hand 
that feeds them both. 
Barry Harcom 
12a Holloway Avenue 
Bournemouth 
Dorset BH11 

Slater applauds Cork Rocks 
I have just returned from the 
RTE Cork Rocks festival in 
Ireland and I want to con- 
gratulate the executive pro- 
ducer Ian Wilson, and his col- 
leagues from 2FM, Dublin. 

It's quite a feat to organise 
an event with around 20 of the 
most interesting new bands in 
Ireland — and even more of an 
achievement to make the 
evenings work to time in such 
a professional manner. More- 

over, it is a tribute to lan's 
good taste that each of the 
three evenings had a good bal- 
ance of music and the majority 
of bands really were really 
worth seeing. 

The Guinness went down a 
treat as well! 
Stuart Slater 
President 
Chrysalis Music Group 
Bramley Road 
London W10 
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YOUR MEW SPECSALIST SUPPLIER 

OF QUALITY CLASSICAL/JAZZ LABELS 

FROM BUDGET TO FULL PRICE, WE AIM TO 

OFFER YOU THE BEST FROM THIS COUNTRY 

AND AROUND THE WORLD 

LABELS AVAILABLE NOW: 

HYPERION, CALA, VANGUARD CLASSICS, ACE JAZZ, 

CHANNEL CLASSICS, INTERPHON, VERONA, LYRIC, EBS, 

WITH MANY MORE ON THE WAY! 
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YET ANOTHERfelSNEY TREASURE FOR YOUR CUSTOMERS' COLLECTION! 

^ The cinema smash hit comes direct to sell-through July 1st! 

-The hot video event of the summer. 

<3&r £2 cash back to consumers - an industry breakthrough! 

'^1^ Packed with the punch of classic Disney marketing support! 

| x"" -(National TV reaching 10m households. 

, -Traffic-stopping Point-of-Sale. 

S 

On video 

^12.99 rrp 

Make Disney your year round profit opportunity! 

HOME VIDEO 

For further information call our sales desk on (081) 569 8080. 


