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Indies fear Our Price plan 
Outraged independent retail- ers have slammed plans that could see multiples such as Our Price receive new releases before them. Our Price is trying to per- suade major distributors to provide its stores with product on a Saturday so they can be stocked ready to sell by 9am on Monday. Indie dealers say the propos- ed move will give Our Price an unfair advantage. 

Our Price buying and keting director Tony Bennett says: "We are in the middle of talks with record companies to find ways of ensuring newly- released stock is available earlier on a Monday. "Our Price Music is not seeking any more favourable arrangement for itself than for any other retailer, but we be- lieve it is important in a fashion industry where there 

leases to have the product available as early as possible." Warner Music and Poly- Gram — both believed by many indies to have reached a deal with Our Price — have denied any involvement. PolyGram Record Opera- tions director Eric Words- worth says: "We have not changed our policy on the de- livery of new releases. "All direct deliveries to stores are despatched on Mon- 

days. Wholesalers will tinue to get deliveries in the middle of the preceding week." One other distributor is be- lieved to have accepted the Our Price proposal "in prin- ciple" although no deal has been confirmed. Indie retailers are reacting bitterly to the plans. 'The main danger is that new re- leases could be sold on the Sat- urday," says Paul Assirati of See These in Norwich. 

'Once again this shows there is one rule for the chains and another for the indies. We do the hard work breaking the acts for the majors then the chains get all the perks." Neil Pearce, at Rival Rec- ords in Bristol, adds: "We will lose four hours of sales on a Monday to a multiple, which cannot be fair trade. If this works for Our Price, then pre- sumably HMV and Virgin will want to do the same," he says. 

Warner lures PWL 
Britain's most successful inde- pendent label PWL is switch- ing distribution from Pinnacle to Warner Music on July 1. PWL has been with Pinna- cle ever since it was set up in 1987 by Pete Waterman and David Howells. Managing director Howells says; "We have had two two- year deals with Pinnacle but we felt it was time to move into another league. In a way we have outgrown Pinnacle." In 1990 PWL product ac- counted for more than a quar- ter of Pinnacle's 8.291 distribu- tor market share for singles, with 2.1%. In albums, the label took almost one-fifth of Pinnacle's 4.9%. share with a 

Waterm 
but rejected the figures. Only last month Pinnacle took on some of Rough Trade's biggest labels under the reincarnation RTM, which will make up for the loss. Warner Music Distribution director of operations Dennis Woods is delighted with the deal. The PWL album share would have boosted Warner's share to 12.9% to move it 

above BMG into third place behind EMI and PolyGram last year. It would have given the major joint fourth place in the singles market share league with 12.5%. PWL was courted by several other major distributors before concluding the deal with Warner, says Howells, who denies the move signals the end of PWL as an indie. "We were an indie because Pete and I financed our com- pany to become what it is," he says. "What stops us from be- 
PWL Records was set up at the start of 1987 with its first release, I Just Can't Wait by Mandy Smith. Its first hit came a year later with Kylie Minogue's number one, 1 Should Be So Lucky. 

Distribution bosses resurface 
Two new companies have risen from the ashes of distributors Spartan and Pacific. Labels, including many that lost thousands of pounds fol- lowing the demise of the two companies last month, are now being asked to ship through the new distributors. Indie Music Distribution trading as Spartan Records pic, has taken over the com- pany which was in receiver- ship assisted by former Spar- tan directors David Thomas and Tom MacDonnell. 

Former Pacific Records chairman Nigel Reveler has emerged as the new managing director of Creative Indepen- dent Distribution, which is preparing to relaunch from the former Pacific headquarters, Pacific House. Pacific was left owing £800,000 when it called in the liquidator in May. But neither one of the new companies is taking on the debts of the de- funct distributors. No-one from CID was will- ing to comment on either Paci- 

fic or the new company. Sonet, VGA, Viceroy and Posh are among the labels be- lieved to have made new deals with Spartan Records pic. But Michael Clerkin, MD of Ritz Records, says: "I have no interest in going back." He adds: "If they offered to talk about returning some of the money lost then I would consider it." Doris Billing of 1MD says: "Our sole activity is the former business of Spartan but we have not taken on the debts." 

Hype windfall for Brit School 
London Records has reluctant- ly paid the £50,000 fine levied by the BPI committee investi- gating alleged chart hyping — but in the form of a donation to the industry-funded Brit School in south London. The PolyGram associate had considered seeking a judicial 
diet. But MD Roger Ames says: "All our internal dis- cussions about the BPI and 

their inept handling of this matter and what to do about it, became a distraction. "Taking this to court wouldn't have sold us a single 
If the company had failed to pay thejine, it faced expulsion from the BPI. Meanwhile the result of the investigation into an alleged buy-in by Virgin Records is ex- pected next week. 
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Labels urged 
to join fight 
over sessions 
Orchestras who dispute the level of session fees demanded by the Musicians' Union for video and fdm recordings are to invite record companies to join them, writes Phil Sommerich. The dispute could escalate into a wholesale assault on the MU's negotiating powers. Orchestra managers emerg- ed from a preliminary meeting last week tight-lipped about what was discussed, but the summit's organiser, Nigel Warren-Green, MD of the Lon- dop Chamber Orchestra, indi- cated that the next move would be to extend the chal- lenge to audio sessions and 

The orchestra bosses have agreed to ask the Association of British Orchestras to meet The Producers Association — representing the fdm and video industry — the BPI and PPL — tomorrow (Tuesday). 

NEWS 

New legal rows 
loom over 
Sunday hours 
Megastore retailers Virgin and Tower are heading for legal confrontations with Westminster Council's hard- line policy on Sunday trading. Virgin is vowing to keep its three central London stores open despite a threat of action by the council. Tower is con- sidering applying for the strik- ing out of an injunction against Sunday trading, which Westminster won four years ago. Virgin managing director Simon Burke has written to the council arguing that Euro- pean law now Overrules the discredited 1950 Shops Act and that no action should be taken until after Parliament has reconsidered the issue. 

TV slams 'nafT 

pop performers 
Television producers are being "let down" by shabby presen- tation of leading pop acts, ac- cording to the boss of BBC's Wogan show. Peter Estall, executive pro- ducer of the valued prime time show, believes the music in- dustry has a poor grasp of how to present artists,on TV. Recent performances by ext- ras appearing with Jason Donovan and Kirsty MacColl are among those he lists as "below the standard expected from record companies who say Wogan is so valuable." Estall says: "There are danc- ers who can't dance and look terrible and singers who can't sing. I had to rehearse the kids who turned up to sing with Jason Donovan myself. "We are being badly let down. 1 am fed up with com- panies providing naff backing singers and dancers, I see it on 

MacColl: 'let down other shows too." A spokesman for Kirsty MacColl comments: "If Peter had a problem why on earth couldn't he have said so at the time instead of telling us 'what a great show'? "Sales of Kirsty's single in- creased dramatically after the show was aired — in other words the viewers liked what they saw and heard and in our view that's what counts." 

Polydor head of promotions, Jimmy Devlin, says of Jason Donovan's appearance with a group of children from a school choir: 'This performance was under exceptional circum- stances, two days before the premiere of Joseph." He adds that there had been no opportunity to rehearse and commended Estall's ability to choreograph the children. Estall adds: "I am not blam- ing just pluggers, it has to be the responsibility of the indus- try generally." Neil Ferris, a TV producer and plugger with Ferret And Spanner, says: "The onus is on the record industry to work with the programme makers. "It is definitely part of the promotion team's job. If you are given three minutes on na- tional TV you should not throw it away. We must be as creative as possible." 

London clinches JVC deal London Records is to handle electronics giant JVC's new record label in the UK. Victory Music, formed by Victor Musical Industries — the record division of JVC will be marketed by London and distributed by PolyGram in the UK. Former Atlantic senior vice president Phil Carson heads the new company based in Los Angeles. Already he has sign- ed big name acts such as David Bowie's Tin Machine and the reformed Emerson Lake & 
The decision to set up the 

company has taken more than three years to come to fruition. "I left Atlantic in 1985 and I was managing The Firm at the time. I had developed a rela- tionship with JVC and they asked me if I would like to set up a label," says Carson. Lengthy discussions and the development of a business plan have led to a 10-year- minimum deal with VMI's head of international Kanamne Tajima. Carson, who still has his own management company Phil Carson Associates, is now phasing out his management 

deals with the likes of Motorhead, Bad Company and Bonham. Victory Music's roster will be rock-based. Along with Tin Machine and ELP, Carson has signed new LA band The Apostles and is looking to sign one more major artist and an- other new act. His decision to go with Poly- Gram worldwide came as a re- sult of his own experience. "My background is interna- tional and I wanted to be with a company that could handle the label properly on a global basis," he says. 

Music video takes hold despite trade dip 
A drop in music video sales during the first quarter of 1991 hides a positive underly- ing trend as it establishes it- self as the fourth album for- mat, according to latest BPI figures. Although trade deliveries dropped considerably, music video is continuing to estab- lish itself as the fourth music format in the long-term. Figures for the first three months of the year fell to a 1.2m unit trade delivery com- pared with 1.38m in 1990,*a drop of 12.9%. With trade prices rising on average 30p a unit, the value 

of shipments fell by just I  from £7.64m last year to £7.02m this year. The figures show music video taking a slightly smaller share of the album market — with video considered the "fourth format" next to LP, CD and cassette. In the first quar- ter of 1990 it took 4.1% of the market, falling to 3,9% this year. But BPI director of research and development Peter Scaping says: "Trade ship- ments shouldn't be taken as a direct reflection of retail sales." Many retailers are probably not ordering more stocks be- 

MUSIC VIDEO - THE FOURTH FORMAT 
M. Vid units album units (m) |m) 

M. Vid share of albums (%) 
1987 1.7 132.0 3.1 147.9 4.3 164.6 6.1 168,7 7.0 156.6 

1.3 2.1 
1989 1990 3.6 4.5 
Source: BPI added In as fourth format 

cause they are still left with 1990 to 36m units compared some after a relatively quiet with 38m in 1989, music video Christmas, he says. maintained its position, in- While the size of the total creasing from 6.1m units in sell-through market fell in 1989 to 7.0ra in 1990. 

As Britain's biggest record retailer, Our Price is perfectly entitled to ask record companies for Saturday delivery of new releases to ensure they are ready for racking out first thing on a Monday morning. Woolworth's stores have had the benefit of such an arrangement for some time. Provided retailers and their suppliers properly police it to ensure opportunistic store managers do not jump the gun and win an unfair advantage over rivals there is no problem. But what's good for Woolworth's and Our Price must also be good for the UK's independent stores. Many have rung this office over the past few days to express the fear that they will n< 'e the si privilege and will be disadvantaged as a result. Any attempt to restrict the goodies to the chains would not only be unfair, it would be yet another blow to Britain's independent 

The BPI's honest attempt to get to grips with attempted chart hyping has gone a little awry. The constant delays and breaking of self-imposed deadlines has not helped its PR. The discovery that there was no direct evidence to link either Rhythm King or London to suspected buy-ins made the fines on them look a little 
The decision to keep secret the details the investigating committee did discover hasn't helped. And the fact that London could well have taken the issue to court raised the awful prospect of the industry washing its dirty linen in the full glare of publicity. The industry's "court" is of course still out on Virgin Records, but when this particular affair — the most extensive investigation for four years — is concluded, it is probably time to reassess the way the industry deals with such 
If there ever is a next time, it will hopefully be a tidier affair. 
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OPINION 

At last year's BPI AGM, David Mellor spoke to the industry as Home Office minister responsible for the Broadcasting Bill. Since then, he has had a stint as Arts Minister and is now a Treasury Minister in the Cabinet. A year is a long time in politics. The Broadcasting Bill was the occasion for the widely-reported and generally ridiculed "thump, thump, thump" debate in the Lords, Although it was of substantial importance to our industry, it deteriorated into a trivial uninformed affair. The poor standard of that debate, with their lordships attempting to define "rock, pop and non-pop", highlighted one of the industry's key problems. This industry is about putting fun into people's lives, producing high quality art and entertainment which is popular, enjoyable and profitable. It is also about using the best available professional skills to achieve those aims. Our public profile makes it hard for people to understand both sides of our business. Government still finds it hard to comprehend what record companies actually do. That is not to say that we do not have excellent links with politicians. But the skill of this industry is to be both highly creative and professional. It is that elusive combination which we also need when speaking to Government. 
Harmonising copyright duration in Europe and obtaining an audio-visual copyright royalty are currently two key issues. At this year's AGM we will be showing a video made to help put record companies' interests on to the political agenda. As Will Rogers once said: "I don't make jokes — 1 just watch the Government and report the facts. Wem it the decision-makers have their facts right, then perhaps the jokes will be on 

NEWS 

Boots bolsters music in stores 
vamp its music divis 
customers to the recoi habit. The High Street cl allocate more spac< Sound And Vision si 

the first time. But chief buyer Steve Reynolds says the changes fall short of a total turnaround. "Music will be given more re- sources and a higher profile but we do not want to change our target customers," he says. He admits Boots has failed ;ic sales in the 

past and comments: "Now we will pay more attention to that." Boots estimates that 50 per cent of the female population visits its stores each week and now aims to attract more to make music purchases. 

points and new browsers and consumers are expected to pro- vide a more refined product 
TBD will continue to rack Boots music under the new system, says Reynolds. It took over the service from Soto- 

Seminar turn-out 

cheers Umbrella 

the m 3 far. Fears that there would be a low turn-out for the two-day event at London's ULU last week were not borne out, with more than 350 attending. The event, featuring 17 sem- inars, also made a small profit which will go towards associ- ation funds. Organiser Greg Lynn described the event as a great success. "The profile of the whole event has been taken up a step happy with the he se While many of the s were dominated by the contro- versial issue of the indie chart, there were a number of other areas highlighted. The keynote speech by FM Revolver MD Paul Birch slam- med the recent US law re- stricting opportunities for new UK acts to tour and release product in the country. "The US has effectively withdrawn itself from the in- ternational record business. In their market they have closed 

Lynn:profile lifted all the doors while they have increasing their portion of sales in the UK," said Birch. Birch's speech provoked re- action and opinions from the audience ranging from tit-for- tal measures against US acts 
towards greater exploitation of the eastern European and south east Asian markets. At the selling/distribution/ manufacturing seminar, speakers concluded that vinyl will soon leave multiple retail- ers' shops and find a home in specialist independent stores. But one member of the audi- ence, a manufacturer, warned the panel that if vinyl does be- come a limited market, raw 

material supplies may not feel the format is worth supporting and could stop production. The charts panel spent a lot of time arguing the pros and cons of the indie chart and the criteria for it. Panellists — Pinnacle's Steve Mason. Gall- up's John Pinder and MRIB's Pete Compton — answered a barrage of questions. Mason stated his annoyance at the inclusion of compilation specialists such as Dino in the indie chart while others felt that major record companies — such as Virgin, which is a backer of the Hut indie label — should not be included. The major label influence on the chart was also highlighted by Mason. "They want to buy 207f of Factory, 209; of Cre- ation and Tarn Tarn — they are bloody scared," he said. Other panel discussions in- cluded Indies v. Majors — dur- ing which Factory Records' Eric Logley said talks were continuing on the setting-up of a European distribution com- pany involving Factory and Mute, among others. 

0G classic relaunch 

cashes in on TV link 
Deutsche Grammophon is relaunching its Herbert von Karajan recording of the popu- lar classic Hoist's The Planets, writes Phil Sommerich. The TV-backed reissue is also expected to capitalise on ITV's choice of the Jupiter sec- lion as its Rugby World Cup anthem in October, in a bid to repeat last year's World Cup success by PolyGram with Nessun Dorma. DG, which passed up the op- portunity to issue last year's Three Tenors smash hit, has put in a tender to ITV to use the von Karajan recording. "Coverage of a British astro- 

naut's participation in the June space mission makes this an excellent time to reissue The Planets," says DG mar- keting director Mike Sage. "The much acclaimed per- formance by von Karajan in the early days of digital re- cording in 1983 sold well over 100,000 with very little mar- keting support, and has never been out of the classical charts." DG has repackaged the re- cording and is also departing from its former policy by issu- ing the title on vinyl as well as CD and cassette to aim for a broader market, adds Sage. 

Warner moves 
sn with Sony 
Warner Music is set to move in with rival Sony Music un- der a new distribution deal covering the whole of Ireland. Warner's Irish warehouse, at the record company HQ in Glasnevin, Dublin, is to be closed down as part of the deal which is now being concluded. Warner was not willing to comment last week, but MD of Sony Music (Ireland) John Sheehan says: "It's a small market and it makes more economic sense for us to co-op- erate on distribution." Warner will continue to run its own sales and marketing while ship-out will be handled from Sony's distribution centre in south Dublin, he adds. 

Pope, Rees-Parnall and Smith 
PolyGram in 
video rethink 
PolyGram Video International has recru ited a new head of ac- quisitions to lead the company into the non-music sector. Hugh Rees-Parnall, former director of acquisitions at the Video Collection, takes the same post at PolyGram where he also controls marketing. Rees-ParnalTs brief includes 
comedy and self-produced children's titles to the same prominence as the company's music catalogue. "Hugh's experience in the acquisition of video product is proving valuable," says Poly- Gram Video International MD Will Evans. One of Rees-Parnell's first projects is to co-ordinate the July 9 release of Robert Smith's The Cure's Picture Show, directed by Tim Pope. 
Morgan Creek 
signs UK deal 
Polydor has clinched a licens- ing deal to handle releases on the Morgan Creek Records label in all territories outside the US. The long-term international deal includes marketing and distribution by PolyGram, which currently distributes the label in the US. Among the acts on the label are Little Feat, Mary's Danish Voice Farm and 2 Die 4. Polydor managing director David Munns says: "Morgan Creek Records will be a viable 
uct for Polydor." The label also releases all soundtracks from films by its sister company Morgan Creek Productions. The first will be from the Kevin Costner movie Robin Hood: Prince Of Thieves, released on July 15. 
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NEWS 

Fury over 

American 

visa law 
A US law restricting the num- ber of UK artists able to tour the country could be delayed for a year because of the out- rage it has caused within the industry. The new rules have been drafted by the US Immigra- tion and Naturalization Ser- vice and are due to become law n October But si e US a hopeful there is time for debate and possibly amend- ment. The Recording Industry As- sociation of America is dis- cussing the measure with the INS to try to get a better deal for musicians. As it stands, the proposed law will reduce the annual number of visas for P category artists (miscellaneous) from 78,000 to 25,000. The O (outstanding artists) visa category will not be cap- ped however. RIAA vice president com- munications Tim Sites says: "Our position US m 
that it would not be fair to re- strict foreign artists in this 

Sites rubbishes one of the key arguments for the propos- ed new rules — that foreign artists rob US musicians of po- tential jobs. "We have no information that has led anyone to believe that American entertain- ers have been restricted from taking up any jobs," says Sites. One of his biggest worries about the new law is that, in its current form, all the 25,000 visas will be snapped up when the law is introduced in Octo- ber, leaving none for artists that want to tour the US later in the year or in 1992. 

UK acts storm US 
EMI is spearheading a new at- tack on the US singles chart by British signed acts, with EMF and Jesus Jones leading the way into the top five. 
signed acts in Billboard's Top 25. It is believed to be the strongest showing by the UK in the US for four years. EMF's Unbelievable is be- ing tipped as a possible num- ber one next week after mov- ing into second place with a big sales gain to become a strong contender to three- week number one Paula Abdul. With Jesus Jones at number five with Right Here, Right Now, the success proves the power of EMI's international 

EMF: strong showing 
ised a year ago, says interna- tional director of artist devel- opment, John Briley. The two top fives follow six months of live showcases across the US by both acts, he adds, because a solid live base is still vital in North America. "We put together compre- hensive marketing plans, showcases and live tours," he says. "We even went big on radio exactly when we wanted 

to. Everything has gone com- pletely to plan. Maybe with these two acts we have the new Pink Floyds." Each album has sold around 800,000 copies in the US and they're close to going plati- 
Following Virgin's number 10 with UB40's Here I Am (Come And Take Me), are three RCA UK signings, David A Stewart (16), London- beat (18) and Black Box (21). US chart analyst Paul Groin says: "Six out of the top 25 singles is a formidable achievement." The last two big attacks on the US charts by UK acts were in 1987 with U2 and Kim Wilde and before that in 1983, led by Dexy's Mid- night Runners and The Police. 

Whenham tipped for BPI 
The BPI is set to appoint its first woman council member in nine years at its AGM this week. Alison Wenham, MD of Conifer Records, is one of the candidates standing for the six vacant places on the council. The last female member was Ann Miller, of Multiple Sound Distributors, in 1982. Martin Mills, Tony Powell and Jon Webster are up for re- election while Wenham, David Munns and Paul Birch hope to fill the places vacated by Maurice Oberstein (who be- comes chairman), David Betteridge and former Island MD Clive Banks, The full list of candidates to be considered are; Wenham, Conifer Records MD and a member of the BPI Classical Brits Committee. She says: "I can contribute to the council's work in its efforts to widen understanding of the crucial role this industry plays in issues such as copyright, broadcasting, retailing and EC 

Alison Wenham: crucial role 
developments." • Birch, FM Revolver Rec- ords MD and a member of the BPI's copyright strategy com- mittee says: "1 have lobbied the Government and senior DTI officials over the increas- ingly protectionist stance by the US government, shown by their latest move to reduce the number of visas to musicians and performers." • Mills, Beggars Banquet Records MD and a member of 

the BPI's copyright and chart supervisory committees says: "1 am the BPI council's long- est-serving independent voice. I am a member of the chart supervisory committee and committed to a re-exammanon of the chart." • Munns, Polydor Records MD and a member of the charts committee says: "I am a supporter of the BPI's posi- tion in the copyright dispute and of the introduction of a blank tape levy." • Powell, MCA Records MD, chairman of the BPI's charts committee and a member of the retail liaison committee says: "I hope that my experi- ence over the past 20 years in the business will continue to provide valuable support in all council business." • Webster, Virgin Records MD and a member of the BPI's retail liaison committee says: "If elected I would still strive to eliminate the air of divisiveness which pervades the BPI." 

NEWSFILE 
Our Price won the multiple sell-through retailer of the year award at the British Videogram Association Video Showcase '91 at the International Conference Centre in Birmingham on Thursday. Adrian's Video, of Wickford, Essex, run by Adrian's Records owner Adrian Rondeau, won independent sell-through retailer of the year for the third time in a row. 
The BPI has signed up U companies for its DTI sponsored mission to New York's New Music Seminar in two weeks: Demon; EMI; FM/Revolver; Hazardous Dub Company; Lafayette; Music Factory; Music of Life; Power Promotions; Profile; The Solution; and Trojan. 
Jason Donovan's manager Richard East is setting up a new publishing company, Bright Spark Songs. Head office is in Australia and there is a UK office in Notting Hill, London. 
Rebel MC, Gilles Peterson and Jalal are among the panelists set to discuss Music and Censorship at a forum organised by the Socialist Workers Party, at ULU in London on July 9. 
New Note has secured new distribution deals for the Windham Hill instrumental music label, previously with A&M, and GRP Records, a subsidiary of MCA previously with Pinnacle. 

Pickwick Video has signed a distribution deal with Lifetime Vision, the video arm of the Lifetime group of independent film, television and video companies, First product is due in July. 
FM-Revolver is launching a new dance label, FM Dance, at the end of July. DJs interested should contact Malcolm Bell 

C© Storage Cabinet. 
Secure and organised storage for up to f 
1600 CDs on Lifts Register Card system. 
Reduced housekeeping and increased efficiency. 
Storage Cabinets clip together to form a flexible 
shop counter system. Available for music and 
video cassettes. All your stock at your fingertips. 

>vcr Road, Stoke ; 0296 / 612865 Systems with future 
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NEWS 

BPI angry after pirate freed 
Anti-piracy investigators have again been disappointed by the result of a court action against one of the slickest bootlegging factories ever ex- 

Although the head of the Huddersfield factory, David Beaumont, pleaded guilty on 18 counts, he was freed with- out a fine. A six-month jail term was suspended for two years by the judge at Huddersfield Crown Court and Beaumont was or- dered to pay just £100 costs. Tim Dabin, whose BPI anti- 

piracy unit raided the factory last June, says he is "disap- pointed" by the sentence. "I was looking for a two to three month jail sentence," says Dabin. "The deterrent just isn't there. If we are going to frighten the pirates maybe we are going to need a few jail 
The result came in the first test of the 1988 Copyright, De- signs and Patents Act on boot- legging factories. The raid uncovered 2,500 bootleg masters, 500 video masters, 12 video cassette re- 

corders, a duplicator and three portable recorders used for live concert recordings. Together with around 3,000 completed cassettes, it is estimated that the equipment would be worth about £100,000. The n week that the unit also scored a success by raiding a counter- feit cassette factory in Isling- ton, north London, with Netting Hill Police and officer from the No 6 Regional Crime squad. Three people were ar- rested and charged with con- spiracy to defraud. 

Dabin says: "This result is something of a landmark as I believe it signals the demise of large counterfeiting opera- tions in the UK. He adds: "I am confident we now have the counterfeiters on the run." n high-speed duplica- ith a capacity of 15,000  es a week, were seized together with thou- sands of tapes, inlay cards and labels. It is believed the factory supplied outlets in London as well as Wales and Scotland. 

Alto boss targets Europe 

Property tycoon Roger Gawn, who heads the Alto Ltd stage but sister company Alto Music Re- potential tail pic, bought the four most profitable stores in Kingston, London's Victoria station and Heathrow and Gatwick air- ports last month. 

transport interchanges, he 
The chain is not intended to be upmarket but appeal to all tastes across the board. Alto will be the Next of the record market, he says. Gawn set up Alto Music Re- tail pic under the Govern- ment's Business Expansion Scheme in September to devel- op the Alto brand. See People, p31. 

RP0 seals Kodak deal 
The Royal Philharmonic Or- chestra has secured a sponsor- ship deal with Kodak for a new recording due for release in October. Berlioz's Symphonie Fan- tastique conducted by Andre Previn, which is expected to sell more than 100,000 copies, will be used to promote Kodak's own move into CD — the Photo CD system. The new service will allow photographic dealers to trans- 

fer existing prints on to CDs for playback on TV using special Photo CD players, which will also be able to play audio discs. Details of the system are to be included on the inlay sleeve of the recording, which will be released on its own label. "This recording epitomises the audio quality of the new CD players," says Geoff Fields, Kodak's manager of new busi- ness development. 

TURN UP THE 

VOLUME 

m 

m m 

BO sell contemporary music, you need display units with the contemporary look. Look no further than Norank Murrell's New Music Systems brochure. Inside are a range of state-of-the-art units that show off what we've learned working with Britain's top music chains. Stunning new designs that push up sales. These are units that don't just look great - they work hard, too. Displaying CDs, records, cassettes and videos to the best possible advantage. With compat- ible counter and storage units to complement the system. Making product easy to find and buy. Making restocking and maintenance swift and simple. But the real beauty of Norank Murrell's New Music Systems is their total modularity. This means you can build-on indefinitely, and rearrange displays as required. And because r the system will I grow with your P 
perfect for any size operation. Phone our Hotline or fax us for the New Music System brochure. I 

N O R A N K ! M U R RE L L 
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TALENT 

THE EAR 
Demo sets itself 

tricky A&R task 
No music paper, however well- informed, has yet managed to take the leg-work out of A&R. When signing new bands, priority is still given to traw- ling the country's small clubs and listening to the plethora of uncommissioned demo tapes which arrive daily in the post. The UK Demo Chart and its accompanying magazine Demo ambitiously aims to eliminate some of that A&R graft — as well as offering unsigned bands a route to record com- pany recognition. It is already discovering that it has set it- self a difficult task. Formed two years ago by Stu Gray and Lucy Henniker — "two musicians without a deal" — the UK Demo Chart lists the top 100 tracks chosen from the 200 or so tapes it re- ceives every month. It is not purely a benevolent organisation. A fee of £14.50 is demanded for each track, re- gardless of whether or not it makes the chart. Henniker justifies the cost: "It's a small amount for people who are reasonably serious about what they're doing," she 

The income is split between what is described as a token fee for the demo judges — who all work in the industry — and production of the monthly magazine, which also includes gig reviews and features. More than 3,000 tracks have already passed through the UK Demo Chart, but record companies are reluctant to take it seriously. "It sounds fine in theory, but in practice it can act as a warning to record companies rather than an advertisement for the bands featured within its pages. Most bands are los- ers and names such as Loose 
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I Sillili Demo: more than 3,000 tracks have passed through the chart, but record companies are relucant to take it seriously 
Foot and Bad Luck Crew ring alarm bells straight away," says Food's Andy Ross, who has signed Jesus Jones and Blur. Atlantic's head of A&R Baz Barrow is equally unimpressed; "I came across an issue of the magazine about a year ago, but I haven't seen it since. The one I saw didn't compel me to get a subscription or follow up any of the acts." Indeed, even those artists which have reached the top of the chart have failed to get much reaction. Tim Briffa, the current number one, believes that will change. "Given time it is in- evitable that some of the acts featured will get deals and 

perhaps make the national charts," he says. "When that happens it will improve the credibility of the magazine." In the meantime, Briffa doesn't feel that he has been ripped off. "You are not .risk- ing too much with £14.50," he 
But for those dozens of bands who believe it wilt take them straight to the record company A&R departments, the UK Demo Chart may prove a disappointment. It could yet shape up as a vi- tal quality control tool for the record industry — but only if efforts are made to ensure it reaches the people who mat- ter. Leo Finlay 

MWs Talent Tipsheet 
WEST YORKSHIRE 
THE HEADMEN With an average age of just 18, this four piece have plenty of time to fine-tune their brash, exuberant pop. Reach The Sky, their single on Positive Records, is a sprightly indie gem, lacking only a polished production. The Milltown Brothers are an obvious refer- ence point, but Power Of Dreams also springs to mind. Contact; Chris Ellis Tel: 0484 514325 
RHYL 
GOODNIGHT SAID FLORENCE Released by students of the Music Management course at West Lothian college, this is more than just a good school project. Nick Holden's strong, sandpaper-tinged vocals give this quintet's blend of indie dance a mature feel, and their sound is no less effective for it. The opening track on their debut 12-inch, OV, intriguing- ly sounds like the Moonflowers fronted by Chris Rea. Contact: Different Class Records Tel: 0506 634948 
GLASGOW  
GYPSKI Gypski is the solo project of Ian Watson who has written, performed and produced everything on his two-track demo. The end result is an odd mix of hi-energy dance and hard rock on Dance and a post- Human League groove on Julie. Saved from the circular file by the fine vocals. Contact: David Ramsden Tel: 031-228 2998 
BELFAST  
IN DUST This trio's current demo shows a band becoming progressively more underground and in- 

creasingly aggressive. The chunky rhythms of Bewilder- ment, and the mainly instru- mental Focus show that their coming hometown support to Dinosaur Jr is appropriate and well worth catching. Contact: In Dust Tel: 0232 381889 
COVENTRY  
DEEP WATER CONSPIRACY There is more than a hint of raid-Eighties OMD to this duo's studio dabblings. Long Way Down is a tinny techno exercise fleshed out by Rich- ard Priest's likeable vocals and neat piano playing. Never Get To Heaven shows the all- important sense of humour needed to crack the market. Contact: Richard Priest Tel: 0203 632092 
LONDON  
JONES Firmly in the Seal school of song-based dance comes Jones, a man whose soulful tones show definite potential. Natu- ral Meaning Of Life, co-writ- ten with Bass-O-Matic's Mat- thew Vaughan impresses, but A&R folk would do better to ■ concentrate on the smooth white soul vocals. Contact: Jones Tel: 071 630 9941 
BERKSHIRE  
JO McCAUL The opening track of McCauI's demo, Chevy 64, is pure early Ricky Lec Jones — all pop jazz and simple blues boogie — but the other tracks reveal a broader talent. Daddy's Little Girl is a harrowing tale of sex- ual abuse a la Suzanne Vega, while Sometimes is a fine folk- tinged jazz swing. Not predict- ably commercial, but then nei- ther was Vega. Contact: Catherine/Clint (Spring Promotions) Tel: 081 673 2285 

SHOfFIEH 
7" - 1 2-OD-OASSEET TEE 

ALL FORMATS FEATURE NEW MIXES 
ON ONE LITTLE INDIAN RECORDS Ul 

O U X 13 J U l_V 
ME/VFI IT" (Now-oeos 6 0 0 0 5 5 
4Sp PER MINUTE, 34p PER MINUTE CHEAP RATE 

MUSIC WEEK 6 JULY 1991 


