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Warner ditches 

stunned MCPS 
Warner Music looks set to lead a mass desertion of MCPS after announcing its intention to move to German mechan- ical copyright organisation Gema. It is understood that BMG is also likely to move soon and EMI and Sony are believed to be considering it. The MCPS was stunned by the news, which comes two months before its battle with the BPI is due to reach the copyright tribunal in Septem- ber. Warner's director of com- mercial and business affairs, Fran Nevrkla, says the move has been made reluctantly be- cause of MCPS's complete "in- transigence". It refuses to show any flexi- bility in adapting to the roy- alty collection and payment systems of record companies, 

"We have been so frustrated by MCPS over the last couple of years," he adds. "It is blind 

WHO SHOPS WHERE 
Europe UK (not UK) PolyGram Stemra Stemra Warner Sony MCPS BMG MCPS EMI MCPS MCPS 

and deaf to record company 
He says Warner has devel- oped one of the most sophisti- cated, fully computerised copy- right royalty accounting sys- tems. "We are not simply pre- pared to have all our good work destroyed by MCPS's ab- solute intransigence and lack of commercial awareness." Warner will continue to pay the existing Biem/IFPI agreed rate of 7.4% which is the same as that imposed by MCPS in the UK. While MCPS wants the rise to stand — up from the old rate of 6.25% of any fixed or sug- 

gested retail rate — the BPI wants it cut to 5%. The Warner/Gema deal will also stick to whatever rate is agreed between the BPI and MCPS after their copyright tribunal. EMI business affairs direc- tor and chairman of the BPI rights committee Gareth Hop- kins says: "Warner's move comes as no surprise to me. There is a certain logic to it." 
EMI's position, as did BMG's business affairs director Mar- tin Dacre and Sony director of legal affairs Jonathan Sternberg. MCPS's chief executive Frans de Wit, who took up the post the very day Warner's deal came into effect on Mon- day. was shocked but optimis- tic when told the news. He says: "We do have a dis- agreement at the moment with the BPI but I don't expect other record companies to fol- low Warner." 

BPI pledges code rejig 

as Virgin escapes fine 
The BPI is to amend its 10- year-old charts code of conduct following the end of its lengthy investigations into alleged hyping. Retiring chairman • Terry Ellis says: "There are certain amendments that could be made in order to strengthen further the protection it gives to the industry." The decision to review the code follows criticism within the industry of the latest in- vestigation. The BPI's committee of in- quiry into alleged chart hyp- ing revealed on Friday that it 

found no evidence that Virgin Records was directly linked to deliberate buying-in of the Lenny Kravitz single Always On The Run. The committee did, how- ever, discover that Virgin could have done more under the BPI's code of conduct to en- sure such a buy-in did not take 
Although Virgin included the code of conduct in every employee's contract, the com- mittee found it should also have informed third parties, such as managers and publish- ers that they too must obey 

the charts code of conduct. Despite this failure Virgin was not fined, however. Fellow defendants Rhythm King and London have already been fin- ed £5,000 and £50,000 respect- ively, despite a similar lack of direct evidence to link them with alleged buying in. Virgin Records managing director Jon Webster says he is "pleased" to be exonerated, but London Records managing director Roger Ames says: "This proves we have been stitched up. It's disgusting. I hope Richard Branson gets his knighthood." 

In: Maurice Oberstein (left) . .. Out: Terry Ellis 
Obie takes hot-seat New BPI chairman Maurice Oberstein began his term of office at Friday's BPI AGM by vowing to make its third dec- ade the best ever. Once the negotiations with the Musicians' Union and MCPS are concluded, the mu- sic industry will flourish, he 

'The industry will be able to take the money available and use it for artist , development. The more money we have, the more we can put back into our individual businesses for cre- 

ative development," said Ober- stein, who was first elected to the BPI Council in May 1976 and was previously chairman between 1983 and 1985. Former EMI Records chair- man and honorary president of the BPI LG Wood was present- ed with a platinum disc for his contribution to the BPI over the last 19 years. Departing chairman Terry Ellis criticised' the industry, however, for concentrating on 
See page 3 story. 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

Pop gets a slot on Showtime 
Artists such as Bette Midler and Chris de Burgh typify the type of music to be played on the new national Showtime radio station. Bob Kennedy, the station's controller, says that Show- time, which will start broad- casting in May 1992, will be "very distinctive in both pres- entation and content" and dis- missed claims that the station is gunning for Radio Two's audience. "We're not a rival to Radio Two. We won't be competing with it in programming terms but we would obviously hope to attract some of its listeners. But that goes for Melody and ILR Gold as well." Showtime, part of the First National Radio consortium led 

by former British Rail chair- man Sir Peter Parker, secured the new national radio licence last week after bids by its two rivals — Radio Clyde, backed by Lord Hanson, and Classic FM — fell well short of their £1.75m offer. The licence per- iod will run for eight years. Kennedy is confident about Showtime's ability to cross all demographic boundaries. "I think demographics will need to be more sophisticated in the future," he says. "We're hoping to attract the young 22- 25 year-old housewife with child, the young sales execu- tive on the road, the middle- aged professional business- man and the 55-60 year old re- tired people looking for some- thing relaxing, interesting, 

witty and entertaining." Seventy five per cenl Showtime's output will be sic, of which 25% can be 'pop' as defined by the House of Lords — music made after 

the year 1960. Whether material such as Jason Donovan's Any Dream Will Do from the stage play Joseph And The Amazing Technicolor Dreamcoat or Bette Midler's Wind Beneath My Wings from the film Beaches would be classified as show music or pop is unclear. "We'll need to work this out with the Radio Authority as we go along," says Kennedy. "But we're not looking to play rock music." Meanwhile, Classic FM backers David Astor and David Maker have joined the of consortium behind a rescue plan for Jazz FM, which will become part of a new multi- station radio network with plans to expand into Europe. 
Publishing duo 
retain Rough 
Trade marque 
The former heads of Rough Trade Music have formed their own independent publishing company using the crashed 

Cathi Gibson and Peter Walmsley, who ran Rough Trade Music, have permission from Rough Trade impresario Geoff Travis to set up as Rough Trade Publishing. The company, which is fi- nancially and administra- tively independent of what is left of the Rough Trade Group, has already secured two writers who used to be with the old company — Robert Wyatt and the two mainstays of Galaxie 500. They are confident of at- tracting more former Rough Trade Music writers on long term deals because Rough Trade Music signed mostly single album deals. Gibson says the company has backing to buy at least one catalogue and is also hoping to secure reciprocal sub-publish- ing deals to guarantee regular 
The pair failed in a £30,000 bid to buy the Rough Trade Music catalogue which was sold to Complete Music last month. Gibson says; "It was pretty galling. It set us back a lot." Gibson, who was at CBS Publishing before joining RTM in April 1982, will handle the placing of songs with other artists, while Walmsley is to concentrate on signing inter- national deals. Walmsley, who was previ- ously international director of Rough Trade Records until his departure last autumn, has al- ready secured a deal with Wax Trax in Chicago. 

Ellis leaves BPI 

a note of caution 
Terry Ellis has concluded his two year reign as chairman of the BPI by attacking the mu- sic industry for neglecting long term success in favour of short-term hits. The lack of penetration by UK music in foreign markets is a great cause for concern, he said in his speech to Friday's BPI AGM, but it is not being addressed by the UK industry. "Artistically, British popu- lar music is at a low ebb and we should take no comfort by deluding ourselves that this is just a function of the cyclical 

nature of the market," he said. "Questions of repertoire ap- peal and quality of perform- ance have to be urgently ad- dressed if the domestic market 
that British music loses its im- pact in world markets."Even the introduction of new digital tape formats will not stimu- late growth if the music has no appeal, he added. "The obsessively short term outlook which seems to char- acterise much of the manage- ment of our industry at pres- ent is. I feel, in many respects 

at the root of the artistic mal- aise," he said. "There seems to be an un- willingness to make long term plans while we can rely for profitability on maximising the benefits from quirks of fashion or novelty acts." The trend devalues pop mu- sic, he added, and could alien- ate "less frivolous" record 
Ellis became BPI chairman in July 1989. He will no longer be sitting on the BPI council, having moved to the US to run his Imago label. 

DMC to sell off 

Bluebird stores 
Tony Prince's DMC organis- ation is to pull out of its ill- fated excursion into retailing with the Bluebird chain. The company has put the three remaining Bluebird stores it owns — in Streatham and Soho in London and Liver- pool — up for sale. Prince admits; "We were naive. We loved music and felt the shops would fit in with what we were doing . . . but it hasn't worked out." DMC bought the Bluebird chain two years ago. The Luton store has subsequently been bought out by its man- agement, while the original EdgWare Road, Londonf'store 

closed in April. Prince says DMC has over- extended itself. "We've got too many balls in the air," he says. "In retailing you have to be there sitting at the till for it 
The move marks yet another blow for the DMC organis- ation. Last year it was hit by a PPL ruling that it was "un- der-representing" the number of records it sold. The result was a PPL levy of 17.5% of all DMC group revenue. The company is also believ- ed to have lost money in the collapse of distributor Spartan which handled its FBI and Stress labels. 

Ad agency to 
take Virgin 
into Europe 
Virgin Retail has appointed the BMP4 advertising agency to handle its high profile ex- pansion into Europe. It plans to build on the suc- cess of its Paris Megastore, opened in 1988, with 20-25 stores in prime locations over the next five years. The first of these will be in Milan in September. "We'll be in all the main population centres," says group marketing manager Ruth Kemp. Meanwhile, HMV in con- junction with the Chiat-Day agency, is to launch an exten- sive research project looking into long-term opportunities for the music retailer. 

The gloves are off in the dispute between the BPI and the MCPS. Warner Music has pronounced itself sick of the whole mess and decamped to Germany. Meanwhile Inside sources suggest BMG and EMI are considering a move. Clearly such moves have a tactical benefit and no-one would be surprised to see BMG, EMI and even Warners happily back at MCPS in 18 months time. The BPI and the MCPS have both taken on new figureheads within the past seven days. But Maurice Oberstein and Frans de Wit are going to have their work cut out to keep this one together. 
We hear an awful lot about the "gutter press", but people who use the term don't usually mean broadsheets printed on pink paper. So what are we to make of a Financial Times "investigation" into CD pricing last Thursday. While you can't fault the FT"s journalistic right to ask such questions — though it is debatable how topical a feature which leans heavily on an 18 month old HTifch? story can be — the piece raises a question in itself. Can you honestly imagine the FT criticising the profitability of any other industry? Or is it just another example of bashing the record industry? 
Promises to play Bette Midler and Chris de Burgh suggest the new Showtime commercial radio service may yet find favour with the industry. But there's still no doubt that by opting for easy listening rather than rock the Government threw away a golden opportunity. Doesn't its selection of a consortium containing comic actor Brian Rix suggest the authority thinks the whole process has been a farce as well? 
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OPINION 

If you are reading this you may well be one of the "8,000-plus delegates" that are currently making their way towards that legendary "lig-in-Iimo- land" — the twelfth annual New Music Seminar. On the other hand, you may be one of the thousands of music industry professionals denied a chance to participate in this great "meeting of minds from around the world" by a short-sighted superior. Whatever your opinion, one question remains uppermost: as the UK is, and always has been, the breaking ground for new music, why haven't we got 
With 1992 just arounidthe corner isn't it time that the BPI started to act with some foresight and made us the showcase for the world's largest music market? Or is their vision so blinkered, their head so bowed in awe at the might of their apparent American masters that they are unable to take the initiative and instigate a pro-UK, pro- European seminar that may well act as a sorely needed pick-me-up for our ailing industry? 

Last year's NMS was an excellent forum for a multitude of music-related topics (the panel on censorship and the industry was particularly excellent) and also served as a superb iaunchpad for dozens of bands (Deee-Lite's Sound Factory debut surely launched a thousand front covers and a million sales'.). Where is our equivalent debating session? But perhaps I'm getting carried away. After all, the BPI is only our industry's trade body — our sole representative (if we discount the IFPI — and why not, everybody else does) — the most important contact one of this country's top exporting industries has with the rest of the world. Is a seminar or a trade- fair loo much to ask? After all it's just a lig, isn't it? David Dorrell is MD of the Love Records label and is chairing a panel at this year's NMS. 

NEWS 

Mystery donor boosts charity cash 
An anonymous donation has boosted funds raised at the Sil- ver Clef luncheon to £250,000. Fund-raisers for ■ the Nordoff-Robbins Music Ther- apy Centre were given £100,000 by an anonymous do- nor at the luncheon held last 

All the money donated and 

raised from the Silver Clef auction and raffle will go to- wards the running costs of the new music therapy centre in Highgate Road, London, which is scheduled to open on Sep- tember 25. At the luncheon, Chris de Burgh announced that he had secured premises ' within 

De Burgh raised £60,000 from a charity golf tourna- ment last May to finance the 
Further funds have been created for Nordoff Bobbins by a new deal with Levis. The 

jeans company has signed a long-term sponsorship deal for the Original Talent/New- comers award, made at the luncheon. This year's winners were Phonogram artists James. Winner of the Silver Clef was Rod Stewart, who received the award from Elton John. 

SBC wields axe 

on record label 
BBC Records is to close as the corporation channels its music business through licensing and partnership deals, writes Phil Sommerich. The BBC says it is "not vi- able" to have an in-house rec- ord company. Ian Duncan, spokesman for the label's parent division BBC Enterprises, says: "There will be no new product, but we will honour existing obliga- tions and continue to sell back catalogue." Product will continue to be distributed by Pinnacle, but 

the label's four staff face re- dundancy. Sell through video and spoken word product is unaffected. "We will be looking at ways of exploiting internal music product over which we have rights through licensing pro- jects," Duncan says. "We are talking to a number of people." The BBC Records catalogue comprises mainly jazz, nostal- gia and historic classical per- formances. Critics said it was often esoteric and lacked a co- hesive A&R profile. 

Duncan says: "There are el- ements which have been suc- cessful, but as a whole it was not a viable business." He denies reports that the corporation's record label made a profit of £600,000 on a £2m turnover, but refuses to give the true figures. One likely partner is believ- ed to be Monty Lewis, formerly of Pickwick International, possibly in a deal to market BBC archive material. But Duncan says separate deals will be struck for each product. 

PRS review 
findings near 
The outcome of PRS's two-year investigation into live concert royalty collection will be re- vealed after the organisation's AGM on Thursday. The inquiry, by a working party of PRS Council directors and management, comes to a head after recent controversy over distribution and calculat- ion of royalties. The special open forum, which will be open to all PRS members, follows the AGM at the Hotel Inter-Continental at Hyde Park Corner, London. The AGM, which starts at 11am, also includes an elec- tion for directors of the society. The five writer candidates who are bidding for four places are: Patrick Gower, a former assistant conductor of the Lon- don Jazz Orchestra; Stephen Oliver, who wrote the operas Tom Jones and The Duchess Of Malfi; Richard Stoker, who served 10 years on the Com- posers' Guild executive com- mittee; Ernest Tomlinson, who has won two Ivor Novello Awards; and Graham Whettam, who has been vice- chairman of the British Copy- right Council since 1972. 

Dickins, Sinclair and Deacon (left to right): gold CD honours 
Seal scoops BPI first 
Warner Music picked up the first official BPI gold CD award for the Seal debut al- bum on the day it went plati- num last Monday. Warner Music UK chairman Rob Dickins revealed that 50% of the 300,000 sales of the al- bum came on the format; the other 40% of sales were on cas- sette with just 10% registered 

Collecting the award from BPI director general John Deacon, along with ZTT label managing director Jill Sin- clair, Dickins said: "It has sold a lot on CD because it is an ultra modern production with 

of the art producei. Trevor Horn." Sinclair added: "It seemed crazy to give a vinyl award for an album which wasn't sold heavily on vinyl." Deacon said he is glad the first of the new awards went to a British act which is break- ing through internationally. The current US single Crazy leapt from 50 to 38 in last week's Billboard chart. Although some record com- panies have put together their own gold compact disc award packages in the past, this is the first with the official BPI 

Snark gets 
UK lift off 
in West End 
Mike Batt's eight-year labour of love The Hunting Of The Snark is to reach London's West End in October in a £2m production. Backers of the two-hour mu- sical, which opens at the Prince Edward Theatre on Oc- tober 24, include Elton John's manager John Reid and the- atrical entrepreneur Cameron Mackintosh. Batt has designed, produced and co-directs the production, which comes eight years after he first devised the show in January 1984. An all-star recorded version flopped four years ago after a row with label Starblend Rec- ords saw it withdrawn after just a week on sale. "It was a complete disaster," says Batt, who now hopes to repeat its previous worldwide success in the UK. John Reid is currently negotiating a rec- ord deal, says Batt. Funding — which remains £300,000 short of the £2m tar- get — was raised through an ad in the Financial Times earl- ier this year. Investors include a Dorset grandmother who contributed £1,000 in savings. Proceeds from the produc- tion, which also features a 50- piece orchestra, will go direct- ly to the investors, adds Batt, who is taking no creative roy- alties but will receive a share of the profits as the producer. See People, p27. 
Jazz label GRP 
shifts to BMG Jazz label GRP Records switches distribution from Pinnacle to BMG this month. The MCA subsidiary has made the move as part of an international distribution agreement with BMG. GRP became a subsidiary of MCA in March last year. New Note's distribution deal with GRP, through Pinnacle, ran out in June this year. But MCA has decided to re- tain New Note as the sales and marketing outlet for the label. 
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NEWS 

IMDs Morrissey: NMS star 
Morrisseyto 
lead British 
NMS invasion 
Morrissey is to top an impres- sive line-up of UK artists ap- pearing during next week's New Music Seminar. The former Smiths vocalist appear at the prestigious Madison Square Gardens venue in New York on Satur- day night (13). Other UK artists set to ap- pear during the week-long event include Carter, EMF, N- Joi, Neds Atomic Dustbin, the Milltown Brothers, Cabaret Voltaire, Buzzcocks, Cave- man, LFO, Nomad, Railroad Earth, Ruthless Rap Assassins and Stretchheads. 
PWL sets up 
sales team for 
Warners deal 
PWL Records is setting up its own sales and marketing force to feed into its new distributor, Warner Music. By bringing the sales func- tion in-house with a two-per- son team, PWL can have greater control of releases and also cut costs, says managing director Pete Waterman. "When we were with Pinna- cle we didn't do our own sell- ing and obviously we paid for that. So we thought we would bring it in-house," he says. The deal is also helping PWL ride the recession by allowing the label to improve its margins, he adds. 

man heads 

launch team 
Former Spartan financial di- rector Vincent Chia has emerged as the man in charge of IMD, the collapsed distribu- tor's reincarnation. But he will only be taking on the role until a full-time managing director for the com- pany can be found. Former Spartan directors David Tho- mas and Tom MacDonnell are not involved with IMD, he 

tan to IMD is distribution manager Pat MacDonald. Chia witnessed the prob- lems that led to the demise of Spartan. "It all really began 

when Mute pulled out in 1989," says Chia. "When you lose a lot of your turnover like that you are in trouble. They started offering advances in a bid to get labels but what they should have done is closed down or cut back drastically." IMD has taken on much of Spartan's business and has a distribution roster of about 20 labels including Sonet and Posh Music. "We now have the necessary labels to move forward and about 20 staff so far. The main thing is to get the company on the road as soon as possible," says Chia. Ann Kelly has been recruit- 

ed as head of sales with a team of eight telesales staff. Field sales will be handled by an in- dependent sales team. IMD is based at an 18,000 sq ft office and warehouse unit in Wembley — a mile from the old Spartan site. Chia believes the computerised operation will eventually achieve over £30m in turnover. Financial backing for the company comes from the City and Chia believes IMD will prove a strong competitor within the dwindling indie dis- tribution market. "Pinnacle has virtually be- come a major. Hopefully, we can offer labels a little more choice," he says. 

North east tops CD sales 
CDs sell best in the north east of England, vinyl in London and cassette in Ulster. These are the surprise find- ings of Gallup research show- ing regional breakdowns of first-half album sales. According to Brian Mawson, manager of the Windows store in Newcastle, the exception- ally high CD sales figure of 40.3% for the north east can be attributed to effective promo- tion and the limited effects of the rc n the ai 'The recession has probably had the greatest effect in the south east," he says. 'The north east has never had the good times, so we're not feeling so much of the bad times. The regional variations do not surprise Andy Gray, owner of Andy's Records in East Ang- lia. "CDs are selling well all over," he says. "And they'll overtake cassettes soon be- cause of the price i 

IM'h'iK'liWiWiiHEa Cassettes% 00% 

Border/Grampian 51 
UK TOTAL 4 Source; Gallup. Based on sales Jan-Jun. 

CD." The highest vinyl share in London (17.5%) is attributed to the strength of the dance, while Ulster's substantial fig- ure for cassette sales (59.8%) over CD (30%) and vinyl (10.2%) reflect what the BPTs 

director of research and development Peter Scaping, describes as its "relative isola- tion" as a market — "less prone to mainland trends and fashions". While first half album sales were 6% down on last year, sales in Ulster have grown by 20%. 

NEWSFILE 
Ian Ramage has resigned as marketing manager at East West to take up the same role at Polydor. In filling the newly-created position, Ramage returns to the company he left in 1989 to join East West. 
MCEG Virgin Vision has appointed former Ingram Entertainment executive Mike Love as head of UK sales and ex-CBS Fox marketing manager David Livingston as head of UK marketing. 
MCPS is setting up a wholly owned Irish subsidiary MCPS (Ireland) in recognition of the growing influence and importance of Irish music. The organisation, which will include Irish composers and publishers on its board of directors, operates as of July 1 (last Monday). 
Eddie Kennedy, of music publishers Kennedy Music, has died after a short illness aged 66. Through the Seventies, he was known for his work with Rory Gallagher's Taste and Command Studios. 
BARD is calling on members to submit views on standardisation as the organisation prepares to lobby suppliers. Packaging, bar coding and replacement of stolen inlay cards are among the issues up for discussion. BARD is at Suite 5, Kingsland Houser512 Wimbome Road East, Ferndown, Dorset BH22 9NG. Tel: 0202 896395. 
A quote in last week's front page story "Indies fear Our Price plan" by PolyGram Record Operations director Eric Wordsworth should have read "All direct deliveries to stores are despatched for delivery on Mondays". 
Bill Nelson is now managed by Opium Arts and not Orion Arts as printed in Music Week two weeks ago. 

ROCK ROCK ROCK 
WORLDWIDE IMPORTS 

EXTENSIVE BACK CATALOGUE CDs, MCs, LPs. LARGE SELECTION OF CD SINGLES 
WEEKLY NEW RELEASE FAX/MAILOUT, VAN SALES, NEXT DAY DELIVERY, 

IMPRESSIVE FILLS, FRIENDLY SERVICE, SPECIAL ORDERS WELCOME. 
CONTACT: GARY/HUTCH 

TEL: 0814591212 PANTHER MUSIC FAX; 081 4591119 
Unit 4, Chapmans Park Industrial Estate, 

378-388 High Road, Willesden, 
London NW10 2DY 
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MARKET REPORT 

Albums 
More mining from the Stax/Atlantic catalogue, with a dozen releases of classic albums, all on CD for the first time. Dominating the series are five Otis Redding albums, but vintage soul fans will also warm to the reissue o albums by some of the lesser lights in the Stax galaxy such as William Bell and Johnnie Taylor. Virgin America finally lets the Paula Abdul album drop next week, two months after it appeared Stateside. Abdul's debut album, Forever Your Girl, performed very strongly at retail, and this one will do at least as well. Abdul is an artist of little creative depth, but a cannily created mix of creamy ballads and boppy pop tunes make this an album of great potential. 

d 

Prime attractions include a new song by Prince, and Paula's bit Rush Rush. Idly grazing over the new release schedule as a way of staving off sleep during the summer slump, dealers could be excused for allowing their hearts to skip a beat when encountering a new Madonna album. Sadly, Give It To Me — on the Receiver label — is a collection of appalling ^rubbish Madonna recorded Germany with Otto Von Werneher before fame beckoned. It will appeal only to diehards. 

THE JAM; Greatest Hits (Poly dor 8495541). Snap was a fine testament to The Jam, and though it didn't need replacing, it has been. The group's hit singles are all here with mid-period hits like Eton Rifles, Going Underground and That's Entertainment proving the 

most potent musical and lucid lyrical moments of Paul Weller's career. In the wake of highly successful companion albums by The Clash and The Stranglers, this one can't avoid being a roaring success. 
Singles  
Those international bright young things Jesus Jones are known for being thrifty. Their first single, Info Freako, was recorded on a budget of £125, and the video for I Don't Want That Kind Of Love was recorded at Star Trax in London's Trocadero for a mere £24.95. It's logical, therefore, that they should reissue an old single rather than spend their money on recording a new one. The fact that Right Here Right Now underachieved in a way Bart Simpson would be proud of when first released (it peaked at 

Kemp: cute vocals 
number 31) and that it is even now preparing its assault on the top of the US charts should give it all the impetus it needs to be a major hit this time around. Another US hit certain of finding a home in the chart here is Piece Of My Heart by San Francisco's Tara Kemp. The follow-up to her promising debut Hold You Tight, it's one of the new breed of more sophisticated, slower tempo dance hits which appeal equally to radio and clubs. 

Kemp's vocals are cute, and she's well supported by a tootling trumpet and an unnamed rapper. David Jaymes, best known as singer of Modern Romance, recreates several of their hits in medley form as part of Hot Summer L^Salsa, the new single by 
sJive Bunny And The 'Mastermixers. It really is a loathsome record, but all royalties are being donated to children's charity Action Research. 
PRIMAL SCREAM: Don't Fight It, Feel It (Creation CRE 110). The soulful vocals of Denise Johnson (who has worked with Electronic, ACR and Hypnotone) are the focal point, but the track really takes off when it ventures into ravey territory courtesy of a bass flying so low that it evades detection by radar. Nice one. Alan Jones 

More people could be turning on their TVs to watch the CMA's twenty-fifth annual event in Nashville if it suc- ceeds in customising the shows for different territories with high profile presenters. Gran- ada owned company Big Pic- ture Productions is currently handling worldwide sales and the CMA is in negotiation with BBC Radio on projects to boost awareness. The spotlight will be on country music throughout the week of the awards (beginning October 1) with seminars and showcases forming part of an annual entertainment expo. Despite the lack of a mar- keting campaign, Connoisseur Collection's Tina Turner Goes Country should sell well on its curiosity value. Featur- ing recordings from 1979, when she was wrestling with a new image prior to signing with EMI, her boisterous ap- proach livens up tracks such as Good Hearted Woman and Stand By Your Man. Display prominently to combat low 
Eleklra's new American Ex- plorer series aims to document the roots of rock and roll and the first batch of five releases will include an LP from Texan Jiramie Dale Gilmore. The release of After Awhile co- incides with his headline date at The Cambridge Folk Festi- val on July 26. 

wnsmmaMm Charlie Feathers: American Explorer: Elektra 7559611 474. Charlie Feathers is the real McCoy when it comes to rockabilly. He was closely in- volved with Elvis Presley and Johnny Cash on Sun Records in the Fifties and this newly recorded set impresses more 

for its sheer gusto than its nos- talgic pull. Reasonable expo- sure could guarantee a new generation of Feathers fans. Karen Faux 

As well as the releases review- ed in Record Mirror Update, also out in the UK this week are Seal The Beginning (ZTT ZANG 21T, WM), quite soulful housey 123.8bpm canterer in Mark Moore and Robin Han- cock mixes; Mind Of Kane Stabbed In The Back (Deja Vu DJV 007, SRD), snarling synth buzzed 130.7bpm frantic fluttery raver; Zero Zero Zeroxed (Kickin/GTi KICK 9, SRD), jaggedly churning noisy 124.8bpm raver; MC Ham- mer (Hammer Hammer) They Put Me In The Mix (Capitol 12CL 607), remixed 120.8bpm staccato shouter for pop fans; Denise Gordon Wait For Your Love (Meltdown MELT 006, D.Mix), classy Anita Baker-like slow 43.9bpm bal- lad from Northampton; Bomb The Bass Winter In July (Rhythm King 657275 6, SM), girl cooed strange 90/45bprn slow drifter; Audio One Need U Now (Room Service ROOM 002, 081-883 0108), Larry Heard-type lush burbling 123.7bpm ambient floater; SR2 Compulsion (Hardware HW003, APT), "washing ma- chine"-style 122.8bpm techno loper; Ashley & Jackson Sweet Time (Big Life BLR 48T, F), glumly moaned brassy 113.9bpm pattering canterer; Isis Hail The Word (4th+B'way 12BRW 224), jiggly trotting 117.2bpm plain- tive female rap. 
MANIC (FEATURING NADINE JAZZMINE): The King Of Romance (Hard E.C.U. Mix). VCA Records 

VGA 001T. SP. An inter- estingly different combination of friskily jiggling 125.6bpm French Kiss-ish drive, Todd Terry-ish synth, shrill strings, bursts of gentle female rap and witty soundtrack samples. This may not be a hit but cer- tainly stood out at the end of a hard day's night as some- thing fresh (janglier 123.5bpm DJ Reckless and 123.4bpm Underground DJ Mixes). James Hamilton 

The stage musical has made a big comeback in the Nineties and this is reflected in July's releases. Decca's July headliner is a starry recording of Kurt Weill's Street Scene, with a cast based on the Scottish Op- era production and including Josephine Barstow, Samuel Ramey and Jerry Hadley, all under the baton of John Mauceri. So Decca grabs the honours for first complete recording of the work — later this month stage specialist label TER issues its version, based on the English National Opera staging and with its cast head- ed by Kristine Clesinski, Richard Van Allen and Janis Kelly, with Carl Davis conducting. But TER has now released its long-awaited recording of Oliver!, with a really galactic cast and the National Sym- phony Orchestra, conducted by John Owen Edwards. Both TER releases use Dolby Surround sound. EMI, of course, this month rush releases its London cast recording of Carmen Jones, but RCA offers a rival — the original 1954 film soundtrack version on CD, with immortal performances from Pearl 

Bailey and Marilyn Horne, Collins also has a strong whiff of greasepaint in three releases from vivacious pianist Joanne MacGregor. Her MacGregor On Broadway disc has solo piano arrangements of Cole Porter, Gershwin, Kern and Richard Rodgers numbers; in American Piano Classics she plays Ives, Copland, Gershwin and Erroll Garner; with Carl Davis and the London Symphony Or- chestra she plays Gershwin's Concerto in F and the jazz- band version of the Rhapsody In Blue, 
SUK: Asrael Symphony. Royal Liverpool Philhar- monic Orchestra/Libor Pesek. Virgin. Take the gloomiest nocturnal magnifi- cence of Mahler, replace the light relief of Austrian landler dances with Sibelius-like Nordic bleakness and you have Suk's Asrael (the Muslim angel of death) Symphony, a memorial to his father-in-law, Dvorak. Pesek makes the RLPO sound like the most doom-laden of Germanic or- chestras — and that's praise indeed. Phil Sommerieh 

It's Brit week again and there is a quartet of Best Ofs, three from EMI, Frank Ifield (CDP 7 96541). Billy J. Kramer (7 965482) and Helen Shapiro (7 964482), and one from Pickwick, Billy Fury (PWKS 4053 P). The Fury outing only has a few hits and none of the early material that still keeps the (lame alight, but its nice price should find it enough impulse purchasers. The 20-track EMI offerings are real Best Ofs and properly documented. 

Another beat group to be celebrated is The Sorrows, whose cult status has prompt- ed both Sequel and Drop Out to put out remarkably similar compilations — the sleeve- notes are even by the same person. The eponymous Sequel offering (NEXCD 165) has 20 tracks while the Drop Out al- bum, Pink, Purple, Yellow and Red (DOCD 1994), has 16. More straightforward is Waiting For The Right Time (Elite 001CDP), a 19-track taster of John Mayall be- tween 1965 and 1969 and fea- turing animated assists from Eric Clapton, Peter Green and Mick Taylor. In the wake of the huge pub- licity surrounding the refor- mation of Yes, maybe Stair- case To The Day (NEMCD 613) and Second Birth (612) by Gravytrain, a group best re- membered as the poor man's Yes, will find homes with the seemingly ever-growing num- ber of progressive rock fans. Two oddities to end with: The Pick Of Billy Connolly (Polydor 835 531-2) which catches the Scottish loon in hilarious parodic mode and an intriguing live outing from 10CC. In Concert (Pickwick PWKS 4050 P) in which we hear the hits minus lots of the studio special effects. 

Absolute Beginners: The Soundtrack (Virgin VVIPD 112). The movie (screened last Friday on Channel Four) was way over the top, but, in retro- spect, the soundtrack, with of- ferings from Sade. Bowie, Ray Davies and The Style Council among others, manages to be both a perfect aural image of the excesses of 1986 — the year the film was made — and 1959, the year it was set. Phil Hardy 
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