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We want our money 

say angry RT labels 
Labels distributed by the col- lapsed Rough Trade group are fighting for control of an esti- mated £3m of their own money which has been held for over two months by the company's administrators, KPMG Peat Marwick McLintock. The cash has been blocked by the accountants since RTD went into administration in May and is believed to account for six weeks' turnover. The labels are furious, claiming KPMG's corporate recovery and insolvency de- partment is reneging on a promise made by the enter- tainment and media division under David Murrell. When Murrell and KPMG were called in in February, they persuaded labels to con- 

Murrell: denies claims. 
tinue trading with Rough Trade on the basis that their cash was safe in a so-called 

But when the company went into administration on May 17, all monies in the escrow ac- count were immediately paid out but cash still in the system was frozen by KPMG. Simon Bowen, a senior part- 

ner of Edmonds Bowen which represents Mute Records, says KPMG is making an applica- tion to the High Court to de- termine whether the money must be distributed among all creditors. Bowen says he will insist the money rightly be- longs to the labels. Although wider distribution would result in only a 4% loss to labels, they fear cashflow problems because of the inevi- table delay. Situation Two MD Martin Mills says; "Under the escrow account monies should have been released already. With- out it, the payments are going to be months away and the labels can't afford to wait that long." Patrick Meads, managing 

director of Big One Records, hit out at David Murrell and KPMG which, he claims, promised the labels their money was safe. But Murrell, who has not been involved since adminis- trator Phil Wallace of KPMG was called in, denies the claims. The escrow account was already in place when he was appointed, he says. He says: "It was clearly is that n< : could be given if the company went insolvent." • Former RT labels are con- tributing tracks for a retro- spective album planned by Beechwood Records for release in October. All tracks are do- nated artist royalty-free to help pay off RTD's debts. 

East West 
boosts A&R 
East West is broadening its A&R base by taking on two labels and an in-house pro- 

The Magnet label, which Warner Music bought in 1988 after its collapse as an inde- pendent, is being revived and a worldwide licensing deal has been signed with Charlie Gillett's Oval Records. Meanwhile, former Tears For Fears musician Ian Stan- ley joins East West as A&R consultant/house producer. Sahji Tandan leaves Warn- er's Metronome company in Sweden to become Magnet's MD. His experience will give the label a focus on Europe, says East West MD Max Hole. Magnet will operate via East West offices around the world and Tandan will be join- ed in the UK by an A&R scout and an assistant initially. Oval Records will operate from its own offices in south London and first releases via the new deal will be from Jah Wobble's Invaders Of The Heart and Debbie Brown. 

MW takes on 
new sectors 
Music Week is to expand its coverage of the recording studio and video markets by absorbing the best el- ements of sister papers Stu- dio and Video Retailer. Video Retailer is to be- come a monthly supplement distributed to MWs retail readership, which accounts for around SOVe of UK video sales, plus other key retail video outlets. The first supplement, which appears in AfWs Au- gust 31 issue, will include an unrivalled guide to new product, market analysis, a Top 75 pull-out video chart and a special focus on the children's video market. Meanwhile Studio, which originally started in 1986 as a supplement to MW called Studio Week, is to return to its roots. MW will take on Studio's coverage of the creative and A&R issues of recording. 

Scittish chart 

faces closure 
The future of the Scottish chart is under threat as its or- ganisers desperately look for a 

The current chart, launched last March by the Scottish Record Industry Association and CIN/BP1, needs to find a new sponsor by September when its financing deal through Scottish Enterprise 
If the SR1A cannot find a sponsor to inject £150,000- £200,000, the chart could fold. But all parties involved say they are trying hard to find a new backer. The SRIA and GIN say they are working through a list of possible spon- 
"A lot of people want the chart and it has served its pur- pose but God knows what will 

"The BBC wants to continue but it was partly funded by the SRIA and we cannot say if we have the funds to continue. But we are actively looking for a new backer." Ross adds that while ILR stations are a possible alterna- tive, they were not interested initially. 'They are more interested in paying them. We have i o talk U them but they don't have the right attitude," he says. The BBC says it is keen to continue broadcasting the chart. "But obviously we will have to assess the situation over the next few months," says a spoki 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

Sony hirings point to Europe 
Sony Music Entertainment has appointed Jeremy Pearce as managing director of pub- lishing in a move which cre- ates two new European posts, Pearce, along with Alan Phillips, has been drafted in from Sony Music International as part of a scheme to improve the UK company's links with the continent. Pearce also takes on the new title of senior vice president music publishing and Euro- pean business affairs. Phillips moves from Red Place to Soho Square as director, interna- tional marketing and artist development, for Columbia. Sony Music Entertainment 

chairman Paul Russell says the two appointments bring the UK closer to Europe, by cutting out the international company as "middle man". Any European business deal- ings can now be conducted di- rectly between the UK com- pany and its European counterparts, he adds. "The world is changing and we have to change with it," says Russell, "The quicker the lines of communication, the better it is going to be for us." As well as taking on former publishing MD Richard Rowe's responsibilities, Pearce says he will retain largely the same duties as he did under 

^ ..4 

Together with publishing acquisitions he will have re- sponsibility for the European label and artist deals he has secured and assist Sony Music 

International vice president, European region, Manolo Diaz with future agreements. Alan Phillips will take on Columbia UK's marketing and artist development interna- tionally. Pearce has been vice presi- dent, business affairs and mu- sic publishing for Sony since 1987. He joined CBS Interna- tional in Paris in 1977, leaving the company for four years in the early Eighties as MD of IRS Records and Illegal Music. Phillips, formerly vice presi- dent, European marketing and sales, for Sony Music Interna- tional, joined CBS from Phono- gram in 1982. 
Charly wins 
licence case 
in High Court 
The High Court has backed Charly Records' claim that forged documents were used to licence parts of its catalogue. Now the label is demanding at least six other companies withdraw product they have issued illegally. The forgery was uncovered when a label negotiating a li- cence from Charly was offered the same material by a third party. In a High Court action 
entrepreneur Jerry C Wilson, Charly proved that a bill of sale claiming Wilson owned the master was forged. The same forged papers were presented by a number of other companies claiming to own recordings by The Yard- birds and Sonny Boy William- son with The Animals. 
New T¥ series 
filSs Tube slot 
A new series of 26 music pro- grammes based on a similar concept to The Tube is set to run on ITV next year. Production company Merid- ian Entertainment says it has backing from a major un- named sponsor to develop the 

The Gig will visit clubs around the country, show- casing new and some estab- lished artists. Producer Crispin Buxton says; "We want it to contain a lot of young indie bands; the show will break new artists in the same way as The Tube did." The programmes are ex- pected to be screened late night at weekends. 
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ietaiDers slam 

price increase 
Dealers have branded Poly- Gram's new round of price in- creases as thoughtless and un- 

But the company says the hike on album and single prices is justified by its spend- ing on artists coupled with 16 months of inflation. The increases take the trade price of premium CDs to £8.03 with cassettes at £5.35. Dealers insist that such' in- creases cannot be absorbed and will inevitably be passed 
Independent retailer Bob Barnes, of Midlands-based Music Junction, says premium CDs will be tagged at between 

£13.49 and £13.99 with cas- settes at £9.49, at his shops. Cassette and vinyl singles cost £1.36 and Barnes expects to sell them at £2.29. The CD single will be taken closer to the £5 mark with a trade price of £2.56. "This is not a clever time for a price increase, retailers can't absorb it," says Barnes. Hunter Smith, of Jumbo Records in Leeds, adds; "It seems crazy at this time of year. Everyone is having a very quiet time — it just does not seem to have been thought through." Smith says dealer's pricing policies have been thrown into 

confusion where shops main- tain a blanket price for each single format, "It is very hard to pinpoint PolyGram releases and charge more. We just keep all seven-inches at £1.99." Adrian Fitt, chief buyer at Woolworths" supplier Enter- tainment UK, comments: "At a time when stores are being asked to buy all four formats, 
"When the market is as flat as this it can only have a detri- mental effect." But PolyGram sales director Nigel Haywood says: "We have not had a price increase for 16 months and have ab- sorbed a lot of inflation. 

parties will be at Manchester Apollo on August 6 and Hamtner- sgusl 7. The entire album will be played through a PA system, creening of a film on the band. Fans will receive a £1 discount Ibum valid at HMV stores. The first listening party will be in is at New York's Madison Square Garden on August 3. 

Retailers join 
VSC lobbying 
Bard has joined the Video Standards Council to present a united front on issues such as classification and piracy. VSC and the retailers' body both strongly oppose the intro- duction of a 12 certificate and share several other goals, says Bard secretary general Bob 
guard good practice through- out the video trade and that means good business and good 

Bard members Woolworths and WH Smith were among the founders of VSC in 1988. Now the majority of record dealers have added their sup- port to its lobbying work. 

No wonder some of the former Rough Trade labels are furious. Throughout its drawn-out collapse, the most extraordinary aspect was the altruistic, some would say quixotic, determination of the smaller labels to ensure the survival of an alternative distribution 
Time and again they put aside individual interests in the conviction that only by sticking with Rough Trade Distribution and continuing to release records could they rescue something from the debacle. But they did so in the confident belief that their funds were safe in a so-called escrow account. That "infallible" method of protecting their cash now looks a bit sick. Not only have the labels found they may have to share some of their money with other creditors, they face a wait of another two months to get their hands on it. Unfortunately, their achievement in creating new distributor Rough Trade Marketing has led suppliers to believe that everything is now rosy. And those suppliers are, understandably, piling on the pressure to get their bills paid. Little do they know that the RT labels have yet to receive a penny of the £3ra received by the old Rough Trade Distribution from retailers since May 17. The independents are clearly not yet out of the 

Radio One's hasty about-turn on its decision last week to make its daytime shows CD-only is to be welcomed. Atleastlloflast week's Top 75 singles, six of 
available on CD. The ruling would have effectively barred them and the majority of new dance music from the airwaves. The tabloid expose that Radio One producers deal with the huge amount of product flung at them by 



OPINION 

We all know our industry is biased in favour of the majors, but is the whole industry biased? Profile has just had a dispute with Warner Music. The major threatened to slap an injunction on the debut single by Profile artist Nefateri, So Relaxing. The reason for this was that we were both planning to use the same sample on forthcoming dance singles. So the major's opposition is understandable. Happily our US office obtained the publisher's permission to cover the sampled music for the single, and within two weeks we were back in the game. What is not understandable is the complete about-turn our promotions people faced from the few main radio and TV media when they presented So Relaxing for the second time. Too many opinions of the record had changed too drastically for me not to suspect that someone had put the boot in. 
This sort of thing only adds to the unfair competition which prevents so much UK talent rising to long-term superstar status (most of our stars aren't far off drawing their pensions). Money is only really made on album sales in the UK these days, but you still need hit singles to get those albums away. The singles market, meanwhile, is shrinking and the smaller it gets, the easier it is to 

Perhaps that is the way the larger companies would rather have it. It is ridiculous that the main culprits of singles chart hyping are the same people who sit on BPI committees deciding what punishment to hand out to themselves. Perhaps these same people are quite happy for us to have one radio station and so few other TV outlets, loading us to fight like crazy 
poxy Wogan Show — after all, it makes it much easier to control doesn't it? Andrew Cleary is managing director of Profile Records 

NEWS 

ILR rises but R1 

stands ground 
Independent radio has inc ed its audience share to r a new record level, to Jicrar's latest survey of lis- tening. But there are encouraging signs for Radio One despite the continued slide in overall audience for BBC stations. The survey for the second quarter of 1991 shows the na- tional pop station with nearly a quarter of the total audience, at 24%. Radio One's London reach is now level with Capital FM, at 31%, though the commercial station maintains a clear lead in total listening hours. Across all regions, the sur- vey shows independents to have a record weekly audience of 22.7m and a highest-ever share of 36.4%. Total BBC listening fell by 3.8%. to 58.2%, with the sharp- est fall in audiences for Radio Three and Radio Four. BBC 

KEY ILR STATIONS VERSUS RADIO ONE 11 
Weekly reach (%) Oct-Dec 1990 Apr-Jon 1991 Midlands Radio West 46% (48%) 43% (49%) Capital 40% (29%) 40% (31%) Clyde 55% (44%) 51% (44%) Piccadilly 35% (46%) 37% (46%) 

Source: Jicrar/ILR ( ) = Radio One 
local radio increased its share to 8%. Piccadilly Radio in Man- chester recorded some of the largest gains, increasing its to- tal weekly hours for Key 103 and Gold services by 15.6% since the last survey, October to December 1990. In London, Jazz FM saw its reach grow to 7% from 5% in October-December 1990, and easy listening station Melody upped its share to 12% to be- come London's most successful incremental. 

Brian West, chief executive of the Association of Indepen- dent Radio Contractors, says the Jicrar results confirm the continued growth of indepen- 
"What other medium has in- creased its audience by almost 35% over the last three years?" says West. The improvement in Radio One's performance comes after the station's switch to a 24- hour service on May 1 and a London-targeted outdoor ad- vertising campaign. 

Rivals plan son of Jicrar 
UK radio is to have a single audience research system in 1992, doing away with the BBC's daily survey and com- mercial radio's Jicrar system. The BBC and the Associ- ation of Independent Radio Contractors (AIRC) announc- ed the setting-up of a new body — Rajar (Radio Joint Audi- ence Research) — at last week's Radio Festival in Birm- ingham. , Rajar will use the seven-day self-completion diary develop- ed from the Jicrar system. It will have two operations: a na- tional radio survey based on £ 

UK sample of 1,000 listeners per week, eveiy week of the year; and a local radio survey, based on a minimum of 500 adult listeners per station, in the second and. fourth quarters. The system ends years of squabbling over each side's figures. They most frequently clashed over results for BBC local stations. Rajar will be set up immedi- ately as a limited company jointly-owned by the BBC and AIRC, with shares equally di- vided and two directors from 
Bids to collate and supply 

the data will be invited in Sep- tember. It is hoped to appoint a data supplier, in January, and'to launch the system next September. Speaking at a special joint session at the Radio Festival, BBC director of resources Michael Starks, said the sys- tem was expected to cost about £2.2m. The BBC currently spends £lm and the AIRC £2.2m a year on their separate systems. Starks explained that new stations such as INRl, award- ed to Showtime, created the need for a new system. 

BMG Music 
buys out 
Point Music 
BMG Music Publishing has ' bought Point Music, the pub- ' Usher of the Thompson Twins catalogue. The deal follows six months of negotiation with company founder Rupert Merton, now understood to be taking a rest from the music industry. BMG Music Publishing managing director Paul Cur- ran, who bought the Lindisfarne catalogue last year, says the deal brings the UK company further into line with BMG's worldwide acqui- sition policy. Point Music also includes songs by Virgin singer/song- writer Jackie Quinn and Bass- o-matic's Laurie Mayer, as well as Thompson Twins clas- sics Hold Me Now, Doctor Doc- tor and We Are Detective. 

Two glossies 
target rock 
Two new monthly music magazines are being launched to fill what the publishers claim are gaps in an already crowded sector. Thrash V Burn follows on from a one-off thrash metal video, magazine released earl- ier this year, while Siren will focus on indie music. Over the last six months, metal titles such as Riff Raff. Rock Power and Hot Metal have joined the burgeoning magazine market, following the addition of monthlies Vox and Select last year. Thrash V Burn, from the- Metal Forces stable, will focus on sub-genres such as indus- trial and death metal. The first issue is out on Wednesday with a £1.60 cover price. Siren, edited by Melody Maker writer Mick Mercer and published by Pegas>"= launched last week.    „ ^u, a.,u neeu mr a new system. launched last week. 

Radii delegates find cheer in Brum 
There was reason enough for many of the delegates at last week's Radio Academy Festi- val in Birmingham to be in good cheer — latest Jicrar fig- urfes offered many stations a ray of sunshine after months clouded by the advertising re- cession. Nevertheless, unkind souls wondered if there was any- thing significant in Bob Ken- nedy of Showtime Radio, win- ner of the INRl FM licence, failing to turn up for an eager- ly-awaited grilling by his peers on his plans. 

This came immediately after Peter Baldwin, chief executive of the Radio Author- ity, had made a careful distinc- tion to radio bosses between the "award" of the licence, and its being "granted". Showtime currently has just six weeks to turn its promises of funding into "irrevocable undertakings" from backers to bankroll its fl.7m bid. Talk quickly concluded that Ken- nedy must be too busy trying to rustle up his cash. Senior industry sources went so far as to speculate that 

'grant" the licence, the runner-up it raising the 
And who came second? Clas- sic FM chief executive David Maker wasn't there either. Makes you wonder. Who's the least popular art- ist in Birmingham? According to a survey of listeners to BRMB-FM. who were asked to rate acts they liked hearing on the station, Jason Donovan 

came 50th out of 50. Kylie and New Kids weren't much higher either. Meanwhile, David Nichol- son. executive editor of Today, told appalled radio bosses that his newspaper had devoted just two editorial pages to radio in all of its issues for the past six months. This total included a one- page interview with station controller Johnny Beerling, and another feature on Radio One play list policy. This can't have left much room for anything else. 
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NEWSFILE WEWS 

ladio One calms 

vinyl lan0 fean 
Radio One i fears among indies that the statipn's new "CD only" ruling for daytime shows will squeeze out smaller record labels. Station controller Johnny Beerling said last week that the station will use only CD format recordings in future to cut down the number of com- plimentary promo copies sent to the station. The Reggae Music Associ- ation has hit back at the "ban", claiming it will price small labels out of the main- stream. After a public meeting in Brixton last Tuesday the so- ciety's radio airplay sub-com- mittee resolved to complain to Beerling and Radio One man- aging director David Hatch. Administrator Paulette Long adds: "An airplay policy 

f Beerling: 'CD only' 
allowing only CD singles to be played on daytime radio dis- criminates against the inde- pendent black music sector of the industry which tradition- ally markets only 12-inch vi- nyl records." Kelvin Purcell of the Red Baron Company shares the 

concerns, claiming the ruling could jeopardise the future of many small record companies which can only afford to pro- duce vinyl recordings. Radio One insists the worr- ies are unfounded and that indie labels which want to get their records on air will not be stopped by the ruling. Radio One executive pro- ducer daytime programmes Paul Robinson says the new ruling remains flexible for small record companies, "We will be using CD where poss- ible," he says. "But if vinyl is the only for- mat a record company can pro- vide us then we will use that. The change is simply, to cut down on the amount of records coming in and because CDs are better quality, ® See Letters, p26 

mmh fight for Marley's estate 

Mew black TV 
channel set to 
major on music 
A black television channel with an emphasis on music has won a 10 year broadcast- ing licence. Star Television, backed chiefly by black newspaper The Voice, is committed to 65% musical content. Its backers aim to launch the cable service by next summer if possible. "The channel will have a very heavy emphasis on music with a broad spectrum from rappers like Ice T through to Whitney Houston," says The Voice's marketing director Viv Broughton. He insists the sta- tion will not be a black MTV, The Independent Television Commission awarded the li- cence to the Star consortium to run from November 1991. Un- der its terms the station will cover black entertainment for a black audience. Broughton accepts that ad- vertisers may be reluctant to support a black channel, but says: "It is the same resistance we have had to break down with The Voice." 
Factory scoops 
live riglits to 
Cstses festsvaS 
Factory Records is planning to release a live album recorded at next weekend's Cities In The Park Festival. Factory has bought the rights to the Sunday concert from organisers Park Promo- tions, and plans to release the album next year. Negotiations are also in hand for a radio broadcast of the recording. A four-CD compilation box set called Palatine is also plan- ned this autumn spanning the early days of Factory until its move from its base in Palatine Road last year. 

Marley's ghost could finally be laid to rest soon, concluding a 10 year battle over the reggae king's estate. Bob Marley's adult benefici- aries, led by his children, widow Rita and Island Records founder Chris Blackwell, make a final bid to keep the Marley millions in the family today (Monday). With the news that Eddy Grant's Metro Media appears to be out of the running with a bid of just $13m, indications are that the Rita-led consor- tium has also been marginally outbid. But the Marley widow is re- portedly incensed that estate administrator Louis Byles — 

daughter Cedella Marley sug- gests the alternative spelling "Bile" — has advised the court to accept MCA's $15.4m bid ahead of the family's $15.3m. She now intends to convince the administrators at today's court hearing adjourned since July 16 to reveal exactly how much each beneficiary would earn from the MCA cash. In the absence of a Marley will, his family have been left with no claim to the estate while inheriting its value and therefore any money paid for it. Now the adult beneficiaries have decided to waive their share and attempt to buy out the remaining beneficiaries — mostly children — by paying 

more than the MCA bid would earn them. If Marley's relatives manage to win control of his lucrative legacy it will remain under the administrative control of Is- land Records founder Chris Blackwell, who has held the reins in recent years. Many Marley fans believe that if the family's bid fails, there is a threat of crass com- mercial exploitation of his 
"It's a desperate situation," says Timothy White, writer of Marley biography, Catch A Fire. "Who wants his songs ex- ploited for ads. I don't want to see No Woman No Cry selling dog food." 

MCA and Geffen are launching a dance promotion mail out to 300 clubs in Mediterranean holiday resorts. The singles promotion will be handled by UK dance specialist DMC, 
The Manchester Campus Radio Group is applying for a licence to set up a student commercial radio station, financed by Barclays Bank. 
Former EMI head of promotions Mike Perry has set up a new plugging business, MP Promotions. He is also working on independently-produced concert specials for the BBC. 
EMI has signed a worldwide deal with Excelsior Group Productions to release the music from the ITV series The Darling Buds Of May. The first album is due in the 
Virgin Records has moved its media buying account from The Leisure Process to Media Campaign Services. The company says it no longer requires a full service agency. 
Liz Morris, formerly at WEA, takes on the new role of international promotions manager for MCA and Geffen. 
The Nordoff-Robbins Music Therapy charity race day will be held at Newbury Racecourse, on September 20. Admission is £75 per person. 
Coldcut's Jonathan Moore and producer Phil Wainman are among the speakers at the Production Open Forum at the Institute of Music and Technology, south-east London, from August 5-9. 'Contact 081-699 6945. 
David Biggar has been appointed as marketing director at the new Sheffield Arena venue. He has worked at various marketing and promotions companies including event promoters Prisma. 

ON-U on CD FIVE CLASSIC ADRIAN SHERWOOD ALBUMS NOW AVAILABLE ON COMPACT DISC 
CREATION REBEL/NEW AGE STEPPERS • Threat To Creation cdbred 21 

VARIOUS ARTISTS • Wild Paarty Sounds cdbred 24 
THE PLAYGROUP • Epic Sound Battles (includes Vois 1 & 11) cdbred 28 

CREATION REBEL • Lows And Highs cdbred 33 
ALL ALBUMS STILL AVAILABLE ON VINYL 

ON-U SOUNDS/CHERRY RED RECORDS LTD. BISHOPS PARK HOUSE 25-29 FUUHAM HIGH STREET LONDON SW6 3JH. DISTRIBUTED BY PINNACLE. 
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MARKET SURVEY APRIL-JUNE 1991 

ERA 1991. Compiled by ERA from statistics supplied by Gallup based on a weekly sample of sales through 1,000 retail outlets in the UK, April to June to inclusive. 

Writers and oonti 
After a year trailing at the heels of Sony Music and Pickwick, Video Collection has charged to the top of the video distribution league. In the second quarter of 1991, VCI took nearly a quarter of the total video sell through market — a 10.6r/c improvement over the same period last year and 25% up from the previous quarter. VCI's progress was fuelled by Video Gems' Chippendales release, aptly titled Tall, Dark And Handsome plus the success of a broad range of middle- league titles such as Rosie And Jim — a result of its link-up with Central TV - Oliver and Papillon on its budget Cinema Club label. The Gulf War — The Complete Story and two fitness programmes. Among other distributors there was little change, BMG scoring the highest year-on-year improvement of 308.3% to edge up 14% and one place from its position at the end of the last quarter. It now holds nearly 5% of the total video distribution market. Among companies, BBC has overtaken Warner to provide the closest challenge to VCI and is now just 2.6% behind thanks in part to Rosemary Conley, whose Whole Body Programme was the quarter's second biggest-seller. Top of the chart was, for the second ming, Walt Disney's 

VIDEO: QUARTERLY SNAPSHOT 
LEADING COMPANY LEADING DISTRIBUTOR LEADING COMPANY 

VIDEO: 12 MONTH TREND 

Looking beyond PolyGram in its slightly-strengthened pole position, there have been some dramatic changes in the ranks of music video distribution. BMG jumps into second place with 14.5%' of the market — a 262.5% year- on-year improvement — and boasts the quarter's biggest-seller, Eurythmics Greatest Hits. Unsurprisingly as it had a budget Pavarotti title on its Music Club label, Video Collection is up another place with 11.7%, a huge 368% jump on its performance for the same period last 
Conversely, Warner's share drops by more than a third from last quarter when its two Madonna titles took it into second place. As a company, it slips to third place but still holds 9% of the market and The Immaculate Collection is holding on to be the quarter's second best-selling music 
The success of the first batch of titles from PolyGram's low-price label 4 Front, the sustained sales of its Three Tenors tape and a surprisingly big seller featuring James helped it boost its share at the top of the companies league. At the other end, Ritz is still making its presence felt with 2.4% of the music video market thanks to Daniel O'Donnell, the quarter's tenth biggest-selling title. 
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VIDEO CHART PERFORMANCE 

TOP 10 VIDEOS 
1 The Rescuers (Walt Disney) 2 Rosemary Conley's Whole Body Programme (BBC) 3 Roadhouse (Warner Home Video) 4 Highlander (Warner Home Video) 5 The Rocky Horror Picture Show (FoxVideo) 6 Pretty Woman (Touchstone) 7 Star Trek V: The Final Frontier (CIC) 8 The T Plan Countdown (Virgin) 9 Callanetlcs(CIC) 10 Chippendales: Tall, Dark & Handsome (Video Gems) 

TOP 10 MUSIC VIDEOS 
1 Greatest Hits (Eurythmics) BMG Video 2 The Immaculate...(Madonna) WMV 3 In Concert (Carreras/Domingo/ Pavarotti) PolyGram 4 The Complete Picture: The Very Best 01 ... Deborah Harry Chrysalis 5 Come Home (James) PolyGram 6 Tonight He's Yours! (Rod Stewart) 4 Front/PolyGram 7 Rocking Through The Years (Status Quo) 4 Front/PolyGram 8 Seriously live (Phil Collins) Virgin 9 Pavarotti (Luciano Pavarotti) Music Club/Video Collection 10 An Evening.., (Daniel O'Donnell) Ritz 
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Anders make their mark 

ERLY SNAPSHOT 
LEADING DISTRIBUTOR 

PUBLISHING: QUARTERLY SNAPSHOT 

LEADING DISTRIBUTOR 
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PUBLISHING: 12 MONTH TREND 

TOP 10 WRITERS 
SINGLES CHART PERFORMANCE 1 Clark 2 DrFreeze 3 Lloyd Webber/Rice 4 Kershaw 5 Craven 6 Cauty/Drummond/McFarland/Lyte 7 GranlTThomas 8 Waters/Conway 9 Booth/Gott/Glennie/Wheelan 10 OMD/Kershaw 
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The Rescuers: top video 
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Common record company wisdom has it that publishers are an idle species who simply collect bundles of cash for doing next to no work. Since everyone is a performer-songwriter these days, runs the argument, publishers do nothing. Consider then, the latest publishing statistics which show a non-performing writer taking the honours for the fourth quarter in a row. The last performer-songwriters to top our listings were Adamski and Seal over a year ago. Rudy Clark, who wrote The Shoop Shoop Song in 1963, has clearly enjoyed a windfall from the success of Cher's recording of his song for her film Mermaids, but the song has also done well for Carlin Music, propelling the 25-year-old company irom nowhere to number three in the individual rankings and five in the corporate rankings. Non-performing songwriters dominate this quarter's Top 10, taking four out of the top five positions and leaving Beverley Craven at five, a Warner Chappell writer, the top-ranking writer-performer. Warner Chappell continues to dominate as it has for five successive quarters with a 15.5% share in the individual rankings and 18.6% of the corporate market. Both are down on the same period last year, but although its individual share is down 17.6% on the same period last year it is up 18% on the previous quarter. Warner Chappell's share continues to be around 50% greater than its closest rival EMI Music Publishing. EMl's share is down both on the previous quarter and on the same period last year at 10.7% in the individual rankings and 12.5% in the corporate stakes. EMI did not have a single title in the quarter's Top 10. The tale of woe afflicting the industry's leaders has also affected the traditionally third-placed Virgin, which suffered a 9.4% decline over the year (40% on the previous quarter) to 8.7%. In the individual publisher rankings Virgin has lost its third position to Carlin and slipped to six with an undistinguished 3.9% share. Biggest winners in the corporate stakes were PolyGram (up 150%), Island (up 95%) and Rondor (up 40%), although all come from a low base. But for a final verdict on the second quarter, we may yet have to wait some time. The quarter's second-placed song, I Wanna Sex You Up, written by Dr Freeze, is still in copyright control. When Freeze finally signs a deal the outcome for at least one publisher could yet be very different. There's still a lot to play for. 
®ERA 1991. Compiled by ERA from statistics supplied by Gallup based on a weekly sample of sales through 900 retail outlets in the UK. This survey is based on chart panel sales from the A-sides and AA- 

Bevcrley Craven: top perfor 



MARKET REPORT 

Albums  
After 39 years fronting the Pips, Gladys Knight steps out on her own with Good Woman. Her rich, fruity voice succeeds best on ballads like Where Would I Be, but her rendition of Karyn White's hit Superwoman, on which she is joined by duelling divas Dionne Warwick and Patti LaBelle, would have been best left on the shelf. Jomanda's powerful harmonies welded to sturdy and tuneful dance melodies have already made Got A Love for You a major club hit. On Someone To Love Me there's much more of the same, with several future 45s showing themselves, not least the sinewy Make My Body Rock. From America, Rhino 

Records offers Golden Throats 27a bfutaTly horrific album wherein famous personalities — some 
not — show a distinct lapse of judgement. Bing Crosby tackles the Beatles' Hey Jude, Phyllis Diller destroys the Stones' Satisfaction, and Mae West extinguishes the flame that was the Doors' Light My Fire. Worst of all, distinguished US 
Watergate hearingsi talks his way through Simon & Garfunkel's Bridge Over Troubled Water. 

VARIOUS: L.A. Freeway (Dino DINTV 25). Classic west coast rock (and some east coast efforts that fit the bill) in a strong collection that features Lynyrd Skynyrd's Sweet Home Alabama, the Allman 

Brothers' Jessica, Rickie Lee Jones' Chuck E's In Love and Steve Earle's Copperhead Road. 
Singles 
The latest act to indulge themselves with their own record label are the Pet Shop Boys, whose new Spaghetti Recordings logo is launched with Heaven Must Have Sent You Back To Me by 21-year-old Cicero. The young Scot unsurprisingly opts for the same throbbing, Hi-NRG sound favoured by the PSBs, but his self-penned debut— which sounds as if it could have been recorded any time in the last decade — is unlikely to break big, though it will attract fans of Tennant and Lowe. Crisp and clean, and refreshingly retro, Resque have attracted a good deal of attention, and their new 

Escape Club: UK break? 
single, She Drives My Train, is likely to generate their best response yet. Recalling numerous melodic Sixties songs, it should fill the gap for radio nicely till the next 

Scritti Politti stalwart Green Gartside is obviously on a Sixties kick too, with another highly bankable remake of the Gladys Knight & The Pips hit Take MelnYourArmsAnd Love 

Me. With Sweetie Irie taking over from Shabba Ranks to give the track credibility, its bass-heavy reggae beat should ensure another major hit. 

THE ESCAPE CLUB: I'll Be There (WEAU 4802). Two years ago, this London quartet earned the rare distinction of reaching number one in America, while completely bombing out at home with a rather odd single called Wild Wild West. Their new single is also a big hit in the US, where it is currently scaling the Top 20, and should finally give them the break they deserve here. A pleasing, rather fragile ballad with vaguely Celtic undertones, it lacks dynar ;s but w is its to the 
A/an Jones 

The plundering of the archives continues this month with more indie history compi- lations. As well as the Rough Trade debt album (see page 1), Sony Music joins the alternative bandwagon with The Sound Of The Suburbs. Released on August 5, it fea- tures 18 classics from The Only Ones to Martha And The Muffins interspersed with bigger names such as The Jam and Blondie. TV- advertised, it is likely to sell very strongly. There's another Indie Top 20 (Vol 12) out on Beechwood this week. While perhaps not the most essential edition in the series, it's still worth stocking. More Peel Sessions the v, with a ini-LP from The Jesus And Mary Chain and a full album from hardcore thrashers Bol- thrower. One of the outstanding new releases is the Beatsongs al- bum by Blue Aeroplanes on Ensign. A contender for pick of the week, Beatsongs is packed with exceedingly strong songs and should be the Bristol band's biggest seller so far. Paris Angels have a fine al- bum with their Virgin debut, Sundew, out on August 5. Ex- ploring the more original el- ements of the indie/dance crossover area, it should have a wider appeal than just hard- core fans, unlike The Shamen's new triple album of Progen mixes, titled Progeny on One Little Indian, which will probably only attract cult followers. Other new releases of note this month come from: Float with the funky Dancing As Fast As I Can EP on Telepathy Records (through Revolver); Spin's excellent debut LP, In 

Motion, on Foundation; Revolver's Heaven Sent An Angel, on Hut; former Galaxie 500 members Pierre Etoile with In The Sun on Rough Trade; and debuts from 3rd Bardo, Lovekittens and The Honey Buzzards on Man- chester's SheerJoy label. 
BLUR: Leisure. Food/Parlo- phone. After the recent suc- cess of EMF and Jesus Jones, EMI looks set for another breakthrough with this en- dearing guitar pop album. Packed with singles, it should be a hit here and across the At- 

Nick Robinson 

Virgin is issuing its successful 
side of the Atlantic under the title Variations. First releases are the 150- voice New York City Gay Men's Chorus on Love Lives On, 18 tracks of Broadway and jazz standards — tacky or touching, depending on how you feel about massed close- harmony singing, but very slick — and the Greene String Quartet on a disc fus- ing Grapelli-style jazz, jug- band folk and gritty Bartok- style classicism. The NYCGMC will attract a lot of media attention for its appearance at London's Roy- alty Theatre on August 26. Crossover veteran Factory has two new releases: the Bel- gian Quadro Quartet passionately playing works by fellow countryman Walter Hus, a striking mix of minimalism and atonality (a mere 39 minutes playing lime); and perky performances of Handel recorder sonatas from Piers Adams. Warner's Eleklra label takes a break from crossover 

to issue on CD eight titles from its renowned Explorer ethnic series of the Seventies — Javanese gamelan music, other albums from Ghana, China, Iran, the West Indies, Mexico and Japan. The Complete Record Com- pany's second set of releases reintroduces Germany's EBS catalogue with 20 titles, main- ly of Baroque and Romantic music, and some classic back catalogue reissued by Van- guard at mid-price, including Mahler Symphonies Nos 6-10 from Maurice Abravanel and the Utah Symphony Orchestra. 
CARMEN JONES: London cast recording. EMI. A few rough edges in the singing show the haste with which this disc was rushed on to the mar- ket. But Wilhelmenina Fernandez's feisty delivery of the title role, Gregg Baker's knockout singing as Husky Miller and pacey conducting from Henry Lewis suggest the recording will be as big a hit as the Old Vic stage show. Phil ~ 

EMI is releasing another batch in its well-researched Legends Of Rock'n'Roll series: Del Shannon, The Liberty Years (CDP 795842-2). The Exciters Tell Him (795302-2) and Rick Nelson Best Of Vol 2 (795219-2). The Shannon outing, which covers his post- hits career, is far better than one might imagine while the Exciters, a "girl group", are re- membered, just, by their big- gest hit, Tell Him. As for the Nelson album, it's just won- derful. Flowers Never Cry (Drop Out DOCD 1993) proclaim The Mystic Astrologic Crys- tal Band. Though they lack 

the urgency of label-mates The Seeds, The Mystics have a cer- tain charm. Not quite individual enough are The Paul De Lay Band with You're Fired (Red Light- nin' RLCD0081) and Paul Orta's Don't Mess With Mez- cal (RLCD0082). The CDs are best listened to as mementos of live performances. But for a real powerhouse recording, stock Live from Johnny Winter (BGO, BGOCD 29). Recorded in 1971 it captures the great white hope of the blues in fine form. Blood Sweat & Tears' eponymous second album (BGPOCD 28) is far better than its reputation suggests — it's one of those albums that's been damned for its success. Even better is Leo Kottke's Mudlark (BGOCD 101), One of Kottke's early outings (1971), it highlights his traditionalist^ folk-blues approach and his ability to perpetually surprise; witness his version of Eight Miles High. 
BERT WEEDON: The Best Of The EMI Years (CDP 7967992). Get out those cricket bats, it's time to mime. Thrill to Guitar Boogie Shuffle, cry to Sorry Robbie, bop (but gently, this is Mr Weedon, not a rock group) to Ginchy. Think I'm joking? This will sell ai Phil Hardy 

In addition to Record Mirror Update's reviews, also out now are Eon Fear: The Mindkiller (Vinyl Solution STORM 33 SRD), nervy droning 127,7bpm frantic raver; Shut Up And Dance 5678 Remix (Kickin/GTi Kick 7, SRD), old jerky rap in Snap bells jiggled 123bpm 1991,122.3bpm Hard- core and still Din Daa Daa 

punctuated 122.5bpm Original Remixes; Right Said Fred I'm Too Sexy (Tug 12SNOG 1, BMG), amusingly muttered 121.7bpm pop rattler; Evident featuring Juliette Tieku Test The Trust (Circa YRT 74), gently soaring 105.7bpm delicate shuffler; Gigi Hamil- ton Joy & Pain (Epic 655692 8), languidly tugging 80.6bpm swayer (not Maze's); Kirsty MacColl My Affair (Virgin VST 1354), authentic breezy 107.7bpm samba; Horni- thology Soul Serenade (Poly- dor/Buzzbag PZ 156), Walk On The Wild Side "de doop"-ed 105.8bpm swingbeat King Curtis revival: Shawn Chris- topher The Right Thing (Arista 614 491), Vogue-ish 112.8bpm pattering burbler. Recent US imports include Brand New Heavies Never Stop (Delicious Vinyl 422-868 553-1), UK jazz-funk soul jog- ger in 101,3bpm David Mo- rales and 101.5bpm Michael Ross remixes; DJ's Rule The Dancefioor EP (Hi-Bias HB- 007). Work That Sucker in keyboards sampling 123bpm Work That Club and electro 126bpm Sucker Dub Mixes plus the breezy 125bpm Set Me Free; J.T. Taylor Long Hot Summer Night (MCA MCA12 54103), slinkily seduc- tive 102bpm jogger; Ronnie Dyson featuring Vicki Aus- tin Are We So Far Apart (BRC/Society Hill SHR-20). husky lush 84.1bpm Philly soul; Sabrina Johnston Peace (JBR JBRP-10001), gos- pel-ish repetitive 115.8bpm garage lurcher. 
SCRITTI POLITTI SWEETIE IRIE; Take Me Your Arms And Love I\ Virgin VST 1346. UB40-isl reggaefied 85.6bpm Gla< Knight revival, a good sc simply done. James Hamili 
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