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We want our money 

say angry RT labels 
Labels distributed by the col- lapsed Rough Trade group are fighting for control of an esti- mated £3m of their own money which has been held for over two months by the company's administrators, KPMG Peat Marwick McLintock. The cash has been blocked by the accountants since RTD went into administration in May and is believed to account for six weeks' turnover. The labels are furious, claiming KPMG's corporate recovery and insolvency de- partment is reneging on a promise made by the enter- tainment and media division under David Murrell. When Murrell and KPMG were called in in February, they persuaded labels to con- 

Murrell: denies claims. 
tinue trading with Rough Trade on the basis that their cash was safe in a so-called 

But when the company went into administration on May 17, all monies in the escrow ac- count were immediately paid out but cash still in the system was frozen by KPMG. Simon Bowen, a senior part- 

ner of Edmonds Bowen which represents Mute Records, says KPMG is making an applica- tion to the High Court to de- termine whether the money must be distributed among all creditors. Bowen says he will insist the money rightly be- longs to the labels. Although wider distribution would result in only a 4% loss to labels, they fear cashflow problems because of the inevi- table delay. Situation Two MD Martin Mills says; "Under the escrow account monies should have been released already. With- out it, the payments are going to be months away and the labels can't afford to wait that long." Patrick Meads, managing 

director of Big One Records, hit out at David Murrell and KPMG which, he claims, promised the labels their money was safe. But Murrell, who has not been involved since adminis- trator Phil Wallace of KPMG was called in, denies the claims. The escrow account was already in place when he was appointed, he says. He says: "It was clearly is that n< : could be given if the company went insolvent." • Former RT labels are con- tributing tracks for a retro- spective album planned by Beechwood Records for release in October. All tracks are do- nated artist royalty-free to help pay off RTD's debts. 

East West 
boosts A&R 
East West is broadening its A&R base by taking on two labels and an in-house pro- 

The Magnet label, which Warner Music bought in 1988 after its collapse as an inde- pendent, is being revived and a worldwide licensing deal has been signed with Charlie Gillett's Oval Records. Meanwhile, former Tears For Fears musician Ian Stan- ley joins East West as A&R consultant/house producer. Sahji Tandan leaves Warn- er's Metronome company in Sweden to become Magnet's MD. His experience will give the label a focus on Europe, says East West MD Max Hole. Magnet will operate via East West offices around the world and Tandan will be join- ed in the UK by an A&R scout and an assistant initially. Oval Records will operate from its own offices in south London and first releases via the new deal will be from Jah Wobble's Invaders Of The Heart and Debbie Brown. 

MW takes on 
new sectors 
Music Week is to expand its coverage of the recording studio and video markets by absorbing the best el- ements of sister papers Stu- dio and Video Retailer. Video Retailer is to be- come a monthly supplement distributed to MWs retail readership, which accounts for around SOVe of UK video sales, plus other key retail video outlets. The first supplement, which appears in AfWs Au- gust 31 issue, will include an unrivalled guide to new product, market analysis, a Top 75 pull-out video chart and a special focus on the children's video market. Meanwhile Studio, which originally started in 1986 as a supplement to MW called Studio Week, is to return to its roots. MW will take on Studio's coverage of the creative and A&R issues of recording. 

Scittish chart 

faces closure 
The future of the Scottish chart is under threat as its or- ganisers desperately look for a 

The current chart, launched last March by the Scottish Record Industry Association and CIN/BP1, needs to find a new sponsor by September when its financing deal through Scottish Enterprise 
If the SR1A cannot find a sponsor to inject £150,000- £200,000, the chart could fold. But all parties involved say they are trying hard to find a new backer. The SRIA and GIN say they are working through a list of possible spon- 
"A lot of people want the chart and it has served its pur- pose but God knows what will 

"The BBC wants to continue but it was partly funded by the SRIA and we cannot say if we have the funds to continue. But we are actively looking for a new backer." Ross adds that while ILR stations are a possible alterna- tive, they were not interested initially. 'They are more interested in paying them. We have i o talk U them but they don't have the right attitude," he says. The BBC says it is keen to continue broadcasting the chart. "But obviously we will have to assess the situation over the next few months," says a spoki 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

Sony hirings point to Europe 
Sony Music Entertainment has appointed Jeremy Pearce as managing director of pub- lishing in a move which cre- ates two new European posts, Pearce, along with Alan Phillips, has been drafted in from Sony Music International as part of a scheme to improve the UK company's links with the continent. Pearce also takes on the new title of senior vice president music publishing and Euro- pean business affairs. Phillips moves from Red Place to Soho Square as director, interna- tional marketing and artist development, for Columbia. Sony Music Entertainment 

chairman Paul Russell says the two appointments bring the UK closer to Europe, by cutting out the international company as "middle man". Any European business deal- ings can now be conducted di- rectly between the UK com- pany and its European counterparts, he adds. "The world is changing and we have to change with it," says Russell, "The quicker the lines of communication, the better it is going to be for us." As well as taking on former publishing MD Richard Rowe's responsibilities, Pearce says he will retain largely the same duties as he did under 

^ ..4 

Together with publishing acquisitions he will have re- sponsibility for the European label and artist deals he has secured and assist Sony Music 

International vice president, European region, Manolo Diaz with future agreements. Alan Phillips will take on Columbia UK's marketing and artist development interna- tionally. Pearce has been vice presi- dent, business affairs and mu- sic publishing for Sony since 1987. He joined CBS Interna- tional in Paris in 1977, leaving the company for four years in the early Eighties as MD of IRS Records and Illegal Music. Phillips, formerly vice presi- dent, European marketing and sales, for Sony Music Interna- tional, joined CBS from Phono- gram in 1982. 
Charly wins 
licence case 
in High Court 
The High Court has backed Charly Records' claim that forged documents were used to licence parts of its catalogue. Now the label is demanding at least six other companies withdraw product they have issued illegally. The forgery was uncovered when a label negotiating a li- cence from Charly was offered the same material by a third party. In a High Court action 
entrepreneur Jerry C Wilson, Charly proved that a bill of sale claiming Wilson owned the master was forged. The same forged papers were presented by a number of other companies claiming to own recordings by The Yard- birds and Sonny Boy William- son with The Animals. 
New T¥ series 
filSs Tube slot 
A new series of 26 music pro- grammes based on a similar concept to The Tube is set to run on ITV next year. Production company Merid- ian Entertainment says it has backing from a major un- named sponsor to develop the 

The Gig will visit clubs around the country, show- casing new and some estab- lished artists. Producer Crispin Buxton says; "We want it to contain a lot of young indie bands; the show will break new artists in the same way as The Tube did." The programmes are ex- pected to be screened late night at weekends. 
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ietaiDers slam 

price increase 
Dealers have branded Poly- Gram's new round of price in- creases as thoughtless and un- 

But the company says the hike on album and single prices is justified by its spend- ing on artists coupled with 16 months of inflation. The increases take the trade price of premium CDs to £8.03 with cassettes at £5.35. Dealers insist that such' in- creases cannot be absorbed and will inevitably be passed 
Independent retailer Bob Barnes, of Midlands-based Music Junction, says premium CDs will be tagged at between 

£13.49 and £13.99 with cas- settes at £9.49, at his shops. Cassette and vinyl singles cost £1.36 and Barnes expects to sell them at £2.29. The CD single will be taken closer to the £5 mark with a trade price of £2.56. "This is not a clever time for a price increase, retailers can't absorb it," says Barnes. Hunter Smith, of Jumbo Records in Leeds, adds; "It seems crazy at this time of year. Everyone is having a very quiet time — it just does not seem to have been thought through." Smith says dealer's pricing policies have been thrown into 

confusion where shops main- tain a blanket price for each single format, "It is very hard to pinpoint PolyGram releases and charge more. We just keep all seven-inches at £1.99." Adrian Fitt, chief buyer at Woolworths" supplier Enter- tainment UK, comments: "At a time when stores are being asked to buy all four formats, 
"When the market is as flat as this it can only have a detri- mental effect." But PolyGram sales director Nigel Haywood says: "We have not had a price increase for 16 months and have ab- sorbed a lot of inflation. 

parties will be at Manchester Apollo on August 6 and Hamtner- sgusl 7. The entire album will be played through a PA system, creening of a film on the band. Fans will receive a £1 discount Ibum valid at HMV stores. The first listening party will be in is at New York's Madison Square Garden on August 3. 

Retailers join 
VSC lobbying 
Bard has joined the Video Standards Council to present a united front on issues such as classification and piracy. VSC and the retailers' body both strongly oppose the intro- duction of a 12 certificate and share several other goals, says Bard secretary general Bob 
guard good practice through- out the video trade and that means good business and good 

Bard members Woolworths and WH Smith were among the founders of VSC in 1988. Now the majority of record dealers have added their sup- port to its lobbying work. 

No wonder some of the former Rough Trade labels are furious. Throughout its drawn-out collapse, the most extraordinary aspect was the altruistic, some would say quixotic, determination of the smaller labels to ensure the survival of an alternative distribution 
Time and again they put aside individual interests in the conviction that only by sticking with Rough Trade Distribution and continuing to release records could they rescue something from the debacle. But they did so in the confident belief that their funds were safe in a so-called escrow account. That "infallible" method of protecting their cash now looks a bit sick. Not only have the labels found they may have to share some of their money with other creditors, they face a wait of another two months to get their hands on it. Unfortunately, their achievement in creating new distributor Rough Trade Marketing has led suppliers to believe that everything is now rosy. And those suppliers are, understandably, piling on the pressure to get their bills paid. Little do they know that the RT labels have yet to receive a penny of the £3ra received by the old Rough Trade Distribution from retailers since May 17. The independents are clearly not yet out of the 

Radio One's hasty about-turn on its decision last week to make its daytime shows CD-only is to be welcomed. Atleastlloflast week's Top 75 singles, six of 
available on CD. The ruling would have effectively barred them and the majority of new dance music from the airwaves. The tabloid expose that Radio One producers deal with the huge amount of product flung at them by 



OPINION 

We all know our industry is biased in favour of the majors, but is the whole industry biased? Profile has just had a dispute with Warner Music. The major threatened to slap an injunction on the debut single by Profile artist Nefateri, So Relaxing. The reason for this was that we were both planning to use the same sample on forthcoming dance singles. So the major's opposition is understandable. Happily our US office obtained the publisher's permission to cover the sampled music for the single, and within two weeks we were back in the game. What is not understandable is the complete about-turn our promotions people faced from the few main radio and TV media when they presented So Relaxing for the second time. Too many opinions of the record had changed too drastically for me not to suspect that someone had put the boot in. 
This sort of thing only adds to the unfair competition which prevents so much UK talent rising to long-term superstar status (most of our stars aren't far off drawing their pensions). Money is only really made on album sales in the UK these days, but you still need hit singles to get those albums away. The singles market, meanwhile, is shrinking and the smaller it gets, the easier it is to 

Perhaps that is the way the larger companies would rather have it. It is ridiculous that the main culprits of singles chart hyping are the same people who sit on BPI committees deciding what punishment to hand out to themselves. Perhaps these same people are quite happy for us to have one radio station and so few other TV outlets, loading us to fight like crazy 
poxy Wogan Show — after all, it makes it much easier to control doesn't it? Andrew Cleary is managing director of Profile Records 

NEWS 

ILR rises but R1 

stands ground 
Independent radio has inc ed its audience share to r a new record level, to Jicrar's latest survey of lis- tening. But there are encouraging signs for Radio One despite the continued slide in overall audience for BBC stations. The survey for the second quarter of 1991 shows the na- tional pop station with nearly a quarter of the total audience, at 24%. Radio One's London reach is now level with Capital FM, at 31%, though the commercial station maintains a clear lead in total listening hours. Across all regions, the sur- vey shows independents to have a record weekly audience of 22.7m and a highest-ever share of 36.4%. Total BBC listening fell by 3.8%. to 58.2%, with the sharp- est fall in audiences for Radio Three and Radio Four. BBC 

KEY ILR STATIONS VERSUS RADIO ONE 11 
Weekly reach (%) Oct-Dec 1990 Apr-Jon 1991 Midlands Radio West 46% (48%) 43% (49%) Capital 40% (29%) 40% (31%) Clyde 55% (44%) 51% (44%) Piccadilly 35% (46%) 37% (46%) 

Source: Jicrar/ILR ( ) = Radio One 
local radio increased its share to 8%. Piccadilly Radio in Man- chester recorded some of the largest gains, increasing its to- tal weekly hours for Key 103 and Gold services by 15.6% since the last survey, October to December 1990. In London, Jazz FM saw its reach grow to 7% from 5% in October-December 1990, and easy listening station Melody upped its share to 12% to be- come London's most successful incremental. 

Brian West, chief executive of the Association of Indepen- dent Radio Contractors, says the Jicrar results confirm the continued growth of indepen- 
"What other medium has in- creased its audience by almost 35% over the last three years?" says West. The improvement in Radio One's performance comes after the station's switch to a 24- hour service on May 1 and a London-targeted outdoor ad- vertising campaign. 

Rivals plan son of Jicrar 
UK radio is to have a single audience research system in 1992, doing away with the BBC's daily survey and com- mercial radio's Jicrar system. The BBC and the Associ- ation of Independent Radio Contractors (AIRC) announc- ed the setting-up of a new body — Rajar (Radio Joint Audi- ence Research) — at last week's Radio Festival in Birm- ingham. , Rajar will use the seven-day self-completion diary develop- ed from the Jicrar system. It will have two operations: a na- tional radio survey based on £ 

UK sample of 1,000 listeners per week, eveiy week of the year; and a local radio survey, based on a minimum of 500 adult listeners per station, in the second and. fourth quarters. The system ends years of squabbling over each side's figures. They most frequently clashed over results for BBC local stations. Rajar will be set up immedi- ately as a limited company jointly-owned by the BBC and AIRC, with shares equally di- vided and two directors from 
Bids to collate and supply 

the data will be invited in Sep- tember. It is hoped to appoint a data supplier, in January, and'to launch the system next September. Speaking at a special joint session at the Radio Festival, BBC director of resources Michael Starks, said the sys- tem was expected to cost about £2.2m. The BBC currently spends £lm and the AIRC £2.2m a year on their separate systems. Starks explained that new stations such as INRl, award- ed to Showtime, created the need for a new system. 

BMG Music 
buys out 
Point Music 
BMG Music Publishing has ' bought Point Music, the pub- ' Usher of the Thompson Twins catalogue. The deal follows six months of negotiation with company founder Rupert Merton, now understood to be taking a rest from the music industry. BMG Music Publishing managing director Paul Cur- ran, who bought the Lindisfarne catalogue last year, says the deal brings the UK company further into line with BMG's worldwide acqui- sition policy. Point Music also includes songs by Virgin singer/song- writer Jackie Quinn and Bass- o-matic's Laurie Mayer, as well as Thompson Twins clas- sics Hold Me Now, Doctor Doc- tor and We Are Detective. 

Two glossies 
target rock 
Two new monthly music magazines are being launched to fill what the publishers claim are gaps in an already crowded sector. Thrash V Burn follows on from a one-off thrash metal video, magazine released earl- ier this year, while Siren will focus on indie music. Over the last six months, metal titles such as Riff Raff. Rock Power and Hot Metal have joined the burgeoning magazine market, following the addition of monthlies Vox and Select last year. Thrash V Burn, from the- Metal Forces stable, will focus on sub-genres such as indus- trial and death metal. The first issue is out on Wednesday with a £1.60 cover price. Siren, edited by Melody Maker writer Mick Mercer and published by Pegas>"= launched last week.    „ ^u, a.,u neeu mr a new system. launched last week. 

Radii delegates find cheer in Brum 
There was reason enough for many of the delegates at last week's Radio Academy Festi- val in Birmingham to be in good cheer — latest Jicrar fig- urfes offered many stations a ray of sunshine after months clouded by the advertising re- cession. Nevertheless, unkind souls wondered if there was any- thing significant in Bob Ken- nedy of Showtime Radio, win- ner of the INRl FM licence, failing to turn up for an eager- ly-awaited grilling by his peers on his plans. 

This came immediately after Peter Baldwin, chief executive of the Radio Author- ity, had made a careful distinc- tion to radio bosses between the "award" of the licence, and its being "granted". Showtime currently has just six weeks to turn its promises of funding into "irrevocable undertakings" from backers to bankroll its fl.7m bid. Talk quickly concluded that Ken- nedy must be too busy trying to rustle up his cash. Senior industry sources went so far as to speculate that 

'grant" the licence, the runner-up it raising the 
And who came second? Clas- sic FM chief executive David Maker wasn't there either. Makes you wonder. Who's the least popular art- ist in Birmingham? According to a survey of listeners to BRMB-FM. who were asked to rate acts they liked hearing on the station, Jason Donovan 

came 50th out of 50. Kylie and New Kids weren't much higher either. Meanwhile, David Nichol- son. executive editor of Today, told appalled radio bosses that his newspaper had devoted just two editorial pages to radio in all of its issues for the past six months. This total included a one- page interview with station controller Johnny Beerling, and another feature on Radio One play list policy. This can't have left much room for anything else. 
MUSIC WEEK 3 AUGUST 1991 



NEWSFILE WEWS 

ladio One calms 

vinyl lan0 fean 
Radio One i fears among indies that the statipn's new "CD only" ruling for daytime shows will squeeze out smaller record labels. Station controller Johnny Beerling said last week that the station will use only CD format recordings in future to cut down the number of com- plimentary promo copies sent to the station. The Reggae Music Associ- ation has hit back at the "ban", claiming it will price small labels out of the main- stream. After a public meeting in Brixton last Tuesday the so- ciety's radio airplay sub-com- mittee resolved to complain to Beerling and Radio One man- aging director David Hatch. Administrator Paulette Long adds: "An airplay policy 

f Beerling: 'CD only' 
allowing only CD singles to be played on daytime radio dis- criminates against the inde- pendent black music sector of the industry which tradition- ally markets only 12-inch vi- nyl records." Kelvin Purcell of the Red Baron Company shares the 

concerns, claiming the ruling could jeopardise the future of many small record companies which can only afford to pro- duce vinyl recordings. Radio One insists the worr- ies are unfounded and that indie labels which want to get their records on air will not be stopped by the ruling. Radio One executive pro- ducer daytime programmes Paul Robinson says the new ruling remains flexible for small record companies, "We will be using CD where poss- ible," he says. "But if vinyl is the only for- mat a record company can pro- vide us then we will use that. The change is simply, to cut down on the amount of records coming in and because CDs are better quality, ® See Letters, p26 

mmh fight for Marley's estate 

Mew black TV 
channel set to 
major on music 
A black television channel with an emphasis on music has won a 10 year broadcast- ing licence. Star Television, backed chiefly by black newspaper The Voice, is committed to 65% musical content. Its backers aim to launch the cable service by next summer if possible. "The channel will have a very heavy emphasis on music with a broad spectrum from rappers like Ice T through to Whitney Houston," says The Voice's marketing director Viv Broughton. He insists the sta- tion will not be a black MTV, The Independent Television Commission awarded the li- cence to the Star consortium to run from November 1991. Un- der its terms the station will cover black entertainment for a black audience. Broughton accepts that ad- vertisers may be reluctant to support a black channel, but says: "It is the same resistance we have had to break down with The Voice." 
Factory scoops 
live riglits to 
Cstses festsvaS 
Factory Records is planning to release a live album recorded at next weekend's Cities In The Park Festival. Factory has bought the rights to the Sunday concert from organisers Park Promo- tions, and plans to release the album next year. Negotiations are also in hand for a radio broadcast of the recording. A four-CD compilation box set called Palatine is also plan- ned this autumn spanning the early days of Factory until its move from its base in Palatine Road last year. 

Marley's ghost could finally be laid to rest soon, concluding a 10 year battle over the reggae king's estate. Bob Marley's adult benefici- aries, led by his children, widow Rita and Island Records founder Chris Blackwell, make a final bid to keep the Marley millions in the family today (Monday). With the news that Eddy Grant's Metro Media appears to be out of the running with a bid of just $13m, indications are that the Rita-led consor- tium has also been marginally outbid. But the Marley widow is re- portedly incensed that estate administrator Louis Byles — 

daughter Cedella Marley sug- gests the alternative spelling "Bile" — has advised the court to accept MCA's $15.4m bid ahead of the family's $15.3m. She now intends to convince the administrators at today's court hearing adjourned since July 16 to reveal exactly how much each beneficiary would earn from the MCA cash. In the absence of a Marley will, his family have been left with no claim to the estate while inheriting its value and therefore any money paid for it. Now the adult beneficiaries have decided to waive their share and attempt to buy out the remaining beneficiaries — mostly children — by paying 

more than the MCA bid would earn them. If Marley's relatives manage to win control of his lucrative legacy it will remain under the administrative control of Is- land Records founder Chris Blackwell, who has held the reins in recent years. Many Marley fans believe that if the family's bid fails, there is a threat of crass com- mercial exploitation of his 
"It's a desperate situation," says Timothy White, writer of Marley biography, Catch A Fire. "Who wants his songs ex- ploited for ads. I don't want to see No Woman No Cry selling dog food." 

MCA and Geffen are launching a dance promotion mail out to 300 clubs in Mediterranean holiday resorts. The singles promotion will be handled by UK dance specialist DMC, 
The Manchester Campus Radio Group is applying for a licence to set up a student commercial radio station, financed by Barclays Bank. 
Former EMI head of promotions Mike Perry has set up a new plugging business, MP Promotions. He is also working on independently-produced concert specials for the BBC. 
EMI has signed a worldwide deal with Excelsior Group Productions to release the music from the ITV series The Darling Buds Of May. The first album is due in the 
Virgin Records has moved its media buying account from The Leisure Process to Media Campaign Services. The company says it no longer requires a full service agency. 
Liz Morris, formerly at WEA, takes on the new role of international promotions manager for MCA and Geffen. 
The Nordoff-Robbins Music Therapy charity race day will be held at Newbury Racecourse, on September 20. Admission is £75 per person. 
Coldcut's Jonathan Moore and producer Phil Wainman are among the speakers at the Production Open Forum at the Institute of Music and Technology, south-east London, from August 5-9. 'Contact 081-699 6945. 
David Biggar has been appointed as marketing director at the new Sheffield Arena venue. He has worked at various marketing and promotions companies including event promoters Prisma. 

ON-U on CD FIVE CLASSIC ADRIAN SHERWOOD ALBUMS NOW AVAILABLE ON COMPACT DISC 
CREATION REBEL/NEW AGE STEPPERS • Threat To Creation cdbred 21 

VARIOUS ARTISTS • Wild Paarty Sounds cdbred 24 
THE PLAYGROUP • Epic Sound Battles (includes Vois 1 & 11) cdbred 28 

CREATION REBEL • Lows And Highs cdbred 33 
ALL ALBUMS STILL AVAILABLE ON VINYL 

ON-U SOUNDS/CHERRY RED RECORDS LTD. BISHOPS PARK HOUSE 25-29 FUUHAM HIGH STREET LONDON SW6 3JH. DISTRIBUTED BY PINNACLE. 
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MARKET SURVEY APRIL-JUNE 1991 

ERA 1991. Compiled by ERA from statistics supplied by Gallup based on a weekly sample of sales through 1,000 retail outlets in the UK, April to June to inclusive. 

Writers and oonti 
After a year trailing at the heels of Sony Music and Pickwick, Video Collection has charged to the top of the video distribution league. In the second quarter of 1991, VCI took nearly a quarter of the total video sell through market — a 10.6r/c improvement over the same period last year and 25% up from the previous quarter. VCI's progress was fuelled by Video Gems' Chippendales release, aptly titled Tall, Dark And Handsome plus the success of a broad range of middle- league titles such as Rosie And Jim — a result of its link-up with Central TV - Oliver and Papillon on its budget Cinema Club label. The Gulf War — The Complete Story and two fitness programmes. Among other distributors there was little change, BMG scoring the highest year-on-year improvement of 308.3% to edge up 14% and one place from its position at the end of the last quarter. It now holds nearly 5% of the total video distribution market. Among companies, BBC has overtaken Warner to provide the closest challenge to VCI and is now just 2.6% behind thanks in part to Rosemary Conley, whose Whole Body Programme was the quarter's second biggest-seller. Top of the chart was, for the second ming, Walt Disney's 

VIDEO: QUARTERLY SNAPSHOT 
LEADING COMPANY LEADING DISTRIBUTOR LEADING COMPANY 

VIDEO: 12 MONTH TREND 

Looking beyond PolyGram in its slightly-strengthened pole position, there have been some dramatic changes in the ranks of music video distribution. BMG jumps into second place with 14.5%' of the market — a 262.5% year- on-year improvement — and boasts the quarter's biggest-seller, Eurythmics Greatest Hits. Unsurprisingly as it had a budget Pavarotti title on its Music Club label, Video Collection is up another place with 11.7%, a huge 368% jump on its performance for the same period last 
Conversely, Warner's share drops by more than a third from last quarter when its two Madonna titles took it into second place. As a company, it slips to third place but still holds 9% of the market and The Immaculate Collection is holding on to be the quarter's second best-selling music 
The success of the first batch of titles from PolyGram's low-price label 4 Front, the sustained sales of its Three Tenors tape and a surprisingly big seller featuring James helped it boost its share at the top of the companies league. At the other end, Ritz is still making its presence felt with 2.4% of the music video market thanks to Daniel O'Donnell, the quarter's tenth biggest-selling title. 
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VIDEO CHART PERFORMANCE 

TOP 10 VIDEOS 
1 The Rescuers (Walt Disney) 2 Rosemary Conley's Whole Body Programme (BBC) 3 Roadhouse (Warner Home Video) 4 Highlander (Warner Home Video) 5 The Rocky Horror Picture Show (FoxVideo) 6 Pretty Woman (Touchstone) 7 Star Trek V: The Final Frontier (CIC) 8 The T Plan Countdown (Virgin) 9 Callanetlcs(CIC) 10 Chippendales: Tall, Dark & Handsome (Video Gems) 

TOP 10 MUSIC VIDEOS 
1 Greatest Hits (Eurythmics) BMG Video 2 The Immaculate...(Madonna) WMV 3 In Concert (Carreras/Domingo/ Pavarotti) PolyGram 4 The Complete Picture: The Very Best 01 ... Deborah Harry Chrysalis 5 Come Home (James) PolyGram 6 Tonight He's Yours! (Rod Stewart) 4 Front/PolyGram 7 Rocking Through The Years (Status Quo) 4 Front/PolyGram 8 Seriously live (Phil Collins) Virgin 9 Pavarotti (Luciano Pavarotti) Music Club/Video Collection 10 An Evening.., (Daniel O'Donnell) Ritz 
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Anders make their mark 

ERLY SNAPSHOT 
LEADING DISTRIBUTOR 

PUBLISHING: QUARTERLY SNAPSHOT 

LEADING DISTRIBUTOR 
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PUBLISHING: 12 MONTH TREND 

TOP 10 WRITERS 
SINGLES CHART PERFORMANCE 1 Clark 2 DrFreeze 3 Lloyd Webber/Rice 4 Kershaw 5 Craven 6 Cauty/Drummond/McFarland/Lyte 7 GranlTThomas 8 Waters/Conway 9 Booth/Gott/Glennie/Wheelan 10 OMD/Kershaw 
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The Rescuers: top video 
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Common record company wisdom has it that publishers are an idle species who simply collect bundles of cash for doing next to no work. Since everyone is a performer-songwriter these days, runs the argument, publishers do nothing. Consider then, the latest publishing statistics which show a non-performing writer taking the honours for the fourth quarter in a row. The last performer-songwriters to top our listings were Adamski and Seal over a year ago. Rudy Clark, who wrote The Shoop Shoop Song in 1963, has clearly enjoyed a windfall from the success of Cher's recording of his song for her film Mermaids, but the song has also done well for Carlin Music, propelling the 25-year-old company irom nowhere to number three in the individual rankings and five in the corporate rankings. Non-performing songwriters dominate this quarter's Top 10, taking four out of the top five positions and leaving Beverley Craven at five, a Warner Chappell writer, the top-ranking writer-performer. Warner Chappell continues to dominate as it has for five successive quarters with a 15.5% share in the individual rankings and 18.6% of the corporate market. Both are down on the same period last year, but although its individual share is down 17.6% on the same period last year it is up 18% on the previous quarter. Warner Chappell's share continues to be around 50% greater than its closest rival EMI Music Publishing. EMl's share is down both on the previous quarter and on the same period last year at 10.7% in the individual rankings and 12.5% in the corporate stakes. EMI did not have a single title in the quarter's Top 10. The tale of woe afflicting the industry's leaders has also affected the traditionally third-placed Virgin, which suffered a 9.4% decline over the year (40% on the previous quarter) to 8.7%. In the individual publisher rankings Virgin has lost its third position to Carlin and slipped to six with an undistinguished 3.9% share. Biggest winners in the corporate stakes were PolyGram (up 150%), Island (up 95%) and Rondor (up 40%), although all come from a low base. But for a final verdict on the second quarter, we may yet have to wait some time. The quarter's second-placed song, I Wanna Sex You Up, written by Dr Freeze, is still in copyright control. When Freeze finally signs a deal the outcome for at least one publisher could yet be very different. There's still a lot to play for. 
®ERA 1991. Compiled by ERA from statistics supplied by Gallup based on a weekly sample of sales through 900 retail outlets in the UK. This survey is based on chart panel sales from the A-sides and AA- 
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MARKET REPORT 

Albums  
After 39 years fronting the Pips, Gladys Knight steps out on her own with Good Woman. Her rich, fruity voice succeeds best on ballads like Where Would I Be, but her rendition of Karyn White's hit Superwoman, on which she is joined by duelling divas Dionne Warwick and Patti LaBelle, would have been best left on the shelf. Jomanda's powerful harmonies welded to sturdy and tuneful dance melodies have already made Got A Love for You a major club hit. On Someone To Love Me there's much more of the same, with several future 45s showing themselves, not least the sinewy Make My Body Rock. From America, Rhino 

Records offers Golden Throats 27a bfutaTly horrific album wherein famous personalities — some 
not — show a distinct lapse of judgement. Bing Crosby tackles the Beatles' Hey Jude, Phyllis Diller destroys the Stones' Satisfaction, and Mae West extinguishes the flame that was the Doors' Light My Fire. Worst of all, distinguished US 
Watergate hearingsi talks his way through Simon & Garfunkel's Bridge Over Troubled Water. 

VARIOUS: L.A. Freeway (Dino DINTV 25). Classic west coast rock (and some east coast efforts that fit the bill) in a strong collection that features Lynyrd Skynyrd's Sweet Home Alabama, the Allman 

Brothers' Jessica, Rickie Lee Jones' Chuck E's In Love and Steve Earle's Copperhead Road. 
Singles 
The latest act to indulge themselves with their own record label are the Pet Shop Boys, whose new Spaghetti Recordings logo is launched with Heaven Must Have Sent You Back To Me by 21-year-old Cicero. The young Scot unsurprisingly opts for the same throbbing, Hi-NRG sound favoured by the PSBs, but his self-penned debut— which sounds as if it could have been recorded any time in the last decade — is unlikely to break big, though it will attract fans of Tennant and Lowe. Crisp and clean, and refreshingly retro, Resque have attracted a good deal of attention, and their new 

Escape Club: UK break? 
single, She Drives My Train, is likely to generate their best response yet. Recalling numerous melodic Sixties songs, it should fill the gap for radio nicely till the next 

Scritti Politti stalwart Green Gartside is obviously on a Sixties kick too, with another highly bankable remake of the Gladys Knight & The Pips hit Take MelnYourArmsAnd Love 

Me. With Sweetie Irie taking over from Shabba Ranks to give the track credibility, its bass-heavy reggae beat should ensure another major hit. 

THE ESCAPE CLUB: I'll Be There (WEAU 4802). Two years ago, this London quartet earned the rare distinction of reaching number one in America, while completely bombing out at home with a rather odd single called Wild Wild West. Their new single is also a big hit in the US, where it is currently scaling the Top 20, and should finally give them the break they deserve here. A pleasing, rather fragile ballad with vaguely Celtic undertones, it lacks dynar ;s but w is its to the 
A/an Jones 

The plundering of the archives continues this month with more indie history compi- lations. As well as the Rough Trade debt album (see page 1), Sony Music joins the alternative bandwagon with The Sound Of The Suburbs. Released on August 5, it fea- tures 18 classics from The Only Ones to Martha And The Muffins interspersed with bigger names such as The Jam and Blondie. TV- advertised, it is likely to sell very strongly. There's another Indie Top 20 (Vol 12) out on Beechwood this week. While perhaps not the most essential edition in the series, it's still worth stocking. More Peel Sessions the v, with a ini-LP from The Jesus And Mary Chain and a full album from hardcore thrashers Bol- thrower. One of the outstanding new releases is the Beatsongs al- bum by Blue Aeroplanes on Ensign. A contender for pick of the week, Beatsongs is packed with exceedingly strong songs and should be the Bristol band's biggest seller so far. Paris Angels have a fine al- bum with their Virgin debut, Sundew, out on August 5. Ex- ploring the more original el- ements of the indie/dance crossover area, it should have a wider appeal than just hard- core fans, unlike The Shamen's new triple album of Progen mixes, titled Progeny on One Little Indian, which will probably only attract cult followers. Other new releases of note this month come from: Float with the funky Dancing As Fast As I Can EP on Telepathy Records (through Revolver); Spin's excellent debut LP, In 

Motion, on Foundation; Revolver's Heaven Sent An Angel, on Hut; former Galaxie 500 members Pierre Etoile with In The Sun on Rough Trade; and debuts from 3rd Bardo, Lovekittens and The Honey Buzzards on Man- chester's SheerJoy label. 
BLUR: Leisure. Food/Parlo- phone. After the recent suc- cess of EMF and Jesus Jones, EMI looks set for another breakthrough with this en- dearing guitar pop album. Packed with singles, it should be a hit here and across the At- 

Nick Robinson 

Virgin is issuing its successful 
side of the Atlantic under the title Variations. First releases are the 150- voice New York City Gay Men's Chorus on Love Lives On, 18 tracks of Broadway and jazz standards — tacky or touching, depending on how you feel about massed close- harmony singing, but very slick — and the Greene String Quartet on a disc fus- ing Grapelli-style jazz, jug- band folk and gritty Bartok- style classicism. The NYCGMC will attract a lot of media attention for its appearance at London's Roy- alty Theatre on August 26. Crossover veteran Factory has two new releases: the Bel- gian Quadro Quartet passionately playing works by fellow countryman Walter Hus, a striking mix of minimalism and atonality (a mere 39 minutes playing lime); and perky performances of Handel recorder sonatas from Piers Adams. Warner's Eleklra label takes a break from crossover 

to issue on CD eight titles from its renowned Explorer ethnic series of the Seventies — Javanese gamelan music, other albums from Ghana, China, Iran, the West Indies, Mexico and Japan. The Complete Record Com- pany's second set of releases reintroduces Germany's EBS catalogue with 20 titles, main- ly of Baroque and Romantic music, and some classic back catalogue reissued by Van- guard at mid-price, including Mahler Symphonies Nos 6-10 from Maurice Abravanel and the Utah Symphony Orchestra. 
CARMEN JONES: London cast recording. EMI. A few rough edges in the singing show the haste with which this disc was rushed on to the mar- ket. But Wilhelmenina Fernandez's feisty delivery of the title role, Gregg Baker's knockout singing as Husky Miller and pacey conducting from Henry Lewis suggest the recording will be as big a hit as the Old Vic stage show. Phil ~ 

EMI is releasing another batch in its well-researched Legends Of Rock'n'Roll series: Del Shannon, The Liberty Years (CDP 795842-2). The Exciters Tell Him (795302-2) and Rick Nelson Best Of Vol 2 (795219-2). The Shannon outing, which covers his post- hits career, is far better than one might imagine while the Exciters, a "girl group", are re- membered, just, by their big- gest hit, Tell Him. As for the Nelson album, it's just won- derful. Flowers Never Cry (Drop Out DOCD 1993) proclaim The Mystic Astrologic Crys- tal Band. Though they lack 

the urgency of label-mates The Seeds, The Mystics have a cer- tain charm. Not quite individual enough are The Paul De Lay Band with You're Fired (Red Light- nin' RLCD0081) and Paul Orta's Don't Mess With Mez- cal (RLCD0082). The CDs are best listened to as mementos of live performances. But for a real powerhouse recording, stock Live from Johnny Winter (BGO, BGOCD 29). Recorded in 1971 it captures the great white hope of the blues in fine form. Blood Sweat & Tears' eponymous second album (BGPOCD 28) is far better than its reputation suggests — it's one of those albums that's been damned for its success. Even better is Leo Kottke's Mudlark (BGOCD 101), One of Kottke's early outings (1971), it highlights his traditionalist^ folk-blues approach and his ability to perpetually surprise; witness his version of Eight Miles High. 
BERT WEEDON: The Best Of The EMI Years (CDP 7967992). Get out those cricket bats, it's time to mime. Thrill to Guitar Boogie Shuffle, cry to Sorry Robbie, bop (but gently, this is Mr Weedon, not a rock group) to Ginchy. Think I'm joking? This will sell ai Phil Hardy 

In addition to Record Mirror Update's reviews, also out now are Eon Fear: The Mindkiller (Vinyl Solution STORM 33 SRD), nervy droning 127,7bpm frantic raver; Shut Up And Dance 5678 Remix (Kickin/GTi Kick 7, SRD), old jerky rap in Snap bells jiggled 123bpm 1991,122.3bpm Hard- core and still Din Daa Daa 

punctuated 122.5bpm Original Remixes; Right Said Fred I'm Too Sexy (Tug 12SNOG 1, BMG), amusingly muttered 121.7bpm pop rattler; Evident featuring Juliette Tieku Test The Trust (Circa YRT 74), gently soaring 105.7bpm delicate shuffler; Gigi Hamil- ton Joy & Pain (Epic 655692 8), languidly tugging 80.6bpm swayer (not Maze's); Kirsty MacColl My Affair (Virgin VST 1354), authentic breezy 107.7bpm samba; Horni- thology Soul Serenade (Poly- dor/Buzzbag PZ 156), Walk On The Wild Side "de doop"-ed 105.8bpm swingbeat King Curtis revival: Shawn Chris- topher The Right Thing (Arista 614 491), Vogue-ish 112.8bpm pattering burbler. Recent US imports include Brand New Heavies Never Stop (Delicious Vinyl 422-868 553-1), UK jazz-funk soul jog- ger in 101,3bpm David Mo- rales and 101.5bpm Michael Ross remixes; DJ's Rule The Dancefioor EP (Hi-Bias HB- 007). Work That Sucker in keyboards sampling 123bpm Work That Club and electro 126bpm Sucker Dub Mixes plus the breezy 125bpm Set Me Free; J.T. Taylor Long Hot Summer Night (MCA MCA12 54103), slinkily seduc- tive 102bpm jogger; Ronnie Dyson featuring Vicki Aus- tin Are We So Far Apart (BRC/Society Hill SHR-20). husky lush 84.1bpm Philly soul; Sabrina Johnston Peace (JBR JBRP-10001), gos- pel-ish repetitive 115.8bpm garage lurcher. 
SCRITTI POLITTI SWEETIE IRIE; Take Me Your Arms And Love I\ Virgin VST 1346. UB40-isl reggaefied 85.6bpm Gla< Knight revival, a good sc simply done. James Hamili 
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CHART FOCUS 
Despite the fact that this is its fourth week at number one, sales of Bryan Adams' (Everything I Do) I Do It For You continue to grow week-on-week. The record sold more copies last week than any single in any week of this year. For a record to sustain substantial sales growth four weeks after hitting number one is almost unprecedented in recent years. Adams' single is now almost certain to take over as the biggest seller of the year within the next fortnight. Meanwhile, it continues to lead the chart by a margin of very nearly three to one, this despite a massive surge by labelmates Extreme's More Than Words, which moves decisively into runner-up position. This marks the first occasion in its history that the A&M label has occupied the top two positions in the chart simultaneously. A&M is one of three labels with two Top 10 hits at present, the others being MCA and its associated Geffen label. Given the 

lukewarm to cold status of all these labels at the start of the year, that's quite an achievement. Geffen, by the by, continues to hold down the number one spot on the album chart with Cher's Love Hurts, which has been immovable since it debuted at number one six weeks ago. It's the first regular (that is, non-compilation) album to spend six weeks in a row at number one since Phil Collins'. . . But Seriously. Back on the singles chart, the week's highest new entry, at number 26, is Summertime by DJ Jazzy Jeff & the Fresh Prince. The record is the duo's first hit since their debut Girls Ain't Nothing But 

Trouble reached number 21 nearly five years ago. Proving that when you're hot, you're hot, the Talkin Loud label registers its third Top 40 hit in recent weeks as the Young Disciples' Apparently Nothin' returns to .the chart at number 33, having originally peaked at 'number 46 in March. Since then, the label has scored with Incognito featuring Jocelyn Brown and Omar. These hits represent the Phonogram associated label's first Top 40 after a run of club 

ANALYSIS 
The chart re-entry of Meatloaf s Bat Out Of Hell sees the album living up to its name thanks to the skilful tweaking of a trusty marketing ploy. Adding bonus tracks to back catalogue is nothing new, but rarely has it been more timely. With 395 weeks in the album chart behind it, the sales potential of Bat Out Of Hell may have seemed exhausted. But Epic marketing director Kit Buckler saw a chance to harness a three-way sales incentive with the addition of just one track to the CD and cassette formats. Dead Ringer For Love, Meatloafs duet with Cher and his biggest UK hit, was re-released in April, "as a taster", says Buckler. He recognised that the success of Bat Out OfHell was chiefly due to vinyl sales. "I realised that adding the extra track could just prompt the switch to CD. A lot of people are updating their collection anyway," he says. As well as the success of the 

hits. Notwithstanding my comments about the C&C Music Factory album in Record Mirror Update, their album Gonna Make You Sweat vaults to number nine this week from number 55. Yes, the success of the single Things That Make You Go Hmm ... must be a factor, but the major cause of the album's massive jump was TV advertising, which helped its sales climb to nearly five times its previous level. Alan Jones 

at number three. But the tactic is no guarantee of major sales. Kylie Minogue's Rhythm Of Love \ 

single as a trailer and the growth of CD, Buckler also reaped benefit from Cher's recent successes. "The Shoop Shoop Song must have helped," says Buckler. The similar addition of Sit Down to James' Gold Mother earlier this year saw the album fly back into the chart 

in June — with i results. But there is plenty of scope for marketing departments to adjust tracklists until they hit the right formula. The BPI's album chart rules allow new versions to vary widely from originals, stating that 80% of the tracks must be the same. "It is a flexible rule because the marketing pressures are not so great as with singles," says Gallup charts manager John Pinder. "Being allowed 80% either way means the only real restraint is the cost." As well as straight-forward reissue or bonus tracks, there is one other sure way of revitalising product: "What I really wanted was for an advertising agency to pick up a track for a TV commercial," says Buckler. Oh well, two out of three ain't bad. Matthew Cole 

SALES 
Index of unit Last This sales. 100=weekly week week average in 1990 Albums 79 84 Singles 93 103 Music Video GO 65 

% diff This week last year 

SINGLES MARKET SHARES BY FORMAT 

O 7" vinyl n 12" vinyl IZI CD single S Cassette single 

Four week rolling averag 

1 SEAL, ZTT 2 BEVERLEY CRAVEN. Epic 3 KLF, KLF Communicalions 4 ELECTRONIC, Factory 5 DANNII MIN0GUE. MCA Best selling debut albums fr Compiled by ERA from Gallup 

7 0LETA ADAMS, Fonta 8 THE SIMPSONS, GeHl 3 MASSIVE. Wild Buucl 

Midge Oe 

SiE 

Co] d, Cold tfeart 
the new single 

Out Next Week on; 
• 12"{4U55ii • CD Msasssi • Cassettem 
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^Appleby/De Angelis) ...22 
31 25 12 cTAmN6'ddroE? Y°h UPT;s0-d ICC Giant W 0036(7) (W) W0036C/W0036CD CO „ , NIGHT IN MOTION DD 45 7 Cubic 22 (Ramson/Van Weuwel MCA XLXSS (Betlencourt/Cherone) 2 09 24 , UNFORGETTABLE EleHraEKROTWEKRmEKW) Jt Natalie Cole & Nat-King'Cole If osier) Bourne EKR128C/EKR128CD (s) 70 si 5 BRING THE NOISE Island(12,IS490(F) IP 31 3 Anthrax featuring Chuck D (Anthrax/Dodson) CC/Zomba -/CID 4Pn (McNaay),.9.' 59 
00 APPARENTLY NOTHIN' 00 Lb&i Young Disciples (Young Discioles/DemuslCC 71 ra FUNKY LOVE VIBRATIONS 1 II tkUJ Bass-O Matic (Orbit) GuerillaAfirgin/Bugle/MCA Virgin VS(T) 1355(F) A VSC1355/VSCDG1355 OA , RIGHT HERE, RIGHT NOW ot 3' 3 jesus Jones (Phillips) EMI Food (12)F00D 30(E) TCF00030/COF00030 79 SHERIFF FATMAN BigCatUSMIXU/USMXMCI/USMCDIIEI # c. ^ ' Carter The Unstoppable Sex Machine (A Sex Machine/Painter) Island 
35 HIZI A ROLLER SIWT'NG JAM NAMED SATURDAYS B.gLlfeBumssin 73 63 ,3 BA ,BY BABY 0 A&MAMIY) 727/AMMC727/AMCO727 IF) 7 Grant (Thomas) Edward Grant/Age To Age/Yellow Eleohant ILeosnnnl r?, 0StLVEB NO ONE CAN «jy) r Wm Marillion (Neil) Charisma/Rondor 1 ^5 IB.. 6 MY NAME IS NOT SUSAN 52 5 Whitney Houston (LA Reid/Babyface)2omba Arista 114510/614510 (BMG) 411885/6&1510 
37 71 3 MOfamm^r(MCH^^^IPT^m'EMICapM^MIB 7R rm SUPERNOVA B □ hyay F.ve Thirty (Five Thirty/Waterman) EMI East West Y2 594(T) (W) a •/YZ594CD As used by Top Of The Pops and Radio One C"""" "W CO tixg- 
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MID-PRICE/BUDGET 
r.l A<tfir.Ai anal mis 

DISTRIBUTION: 
DISTRIBUTION! INDIE ALBUMS' 

1 , 3 HARDCORE DANCEFLOOR OinoDtNru 
IIIDIE SINGLES' 

£ m , REGGAE HITS VOL 10 Jelstar JFI p mi 3 3 20 THE^HITE ROOM KLFCotnm — 
I § ™ls,s (Dis.'r'biior) 4 N[W , THEIIR GREATEST HITS... lumcations JAMSLP 00.', f a pTl 

1 CLASSICAL COLLECTION SAMPLER T/MC:DDCCATC|CON! 1 . K ANV MOUNTAIN 0mli,tle Wiot52TP7,52TP12IIP, 5 2 3 BUCK,MEANING GOOD 
1 DUETS FROM FAMOUS OPERAS 449atrCCFP4498C(Ei 2 Mu,0(121MUTE125(P) 6 3 ? RaRi"HM DIVINE  i 
3 ALBINONI/PACHELBEL 4190461/419^6410 3 -STRATEZOZ Nerirork NWKITl 24 (PI 7 , , ELECTRONIC —a 
4 THE COLLECTION - IN CONCERT ^ccsSiSS 4 Nrw 1 Moby Outer Rhvthm FOOT 15C (FOOT 15) IP) 8 " ' cJrtfHJMlffimSex b 00:4267® 5- iaSNTHEBACK DeiaVu-(DJV007) 1SRD) 9 ' 2 „BREAKS' BASS & BI-EEPS 2 

6 . , RAINBOW (SAMPLE-FREE) RMrbBVBWltel™ 10 ( 6 DAMN RIGHT, I'VE GOT THE BLUES / ORFFXAHMINA BURANA D Smc'Sw 7 new i Flnltribe OneLittleIndran54TP7 (54TP12) (PI METAL CHART 8 THE WORLD OF GILBERT & SULLIVAN 0952/MC43009'54C|F1 8 >7SoSt™R Dance Zone - I0ANCE 012) (SBOl 9 ELGAR; VIOLIN CONCERTO 581/EM>C41E2S"ll 9"™ ' foL|olcNoGos Ceaf CRE108ITIIPI 1 Various ' 8455J1M455341 1U VIVALDI, FOUR SEASONS Virtuosi 01 England CFP4 OOlSfTCCFP 40016 l£l 10 : 'MA?EFWB.Law DesireWANTIXl44(PI 2 ATTACK OF THE KILLER B'S CID998(VttPSWwn 11 ASMF 30TH ANN'VERS/IRV JUBILEE SAMPLER ^ ^PhNips 11»™'a9„9d1DR™XI Kickin - (KICK7HSRD) 2 ! HEY STOOPID Epic 4684164 (SM) 
12 Kenelh AJwyn/BOSO/Adni CFP414 493./CFP4144934C

|EI 19N[W . DREAM SEQUENCE lw 1 Codine Shut Up And Dance-ISUAOISKPI 4 j PORNO GRAFFITI ASM 39531! 14,Ft U Loughran/Halte Orchestra CfP4 234^CCFP40243C|EI 13 6 4 WE ARE BACK/NURTURE Wafp 7WAp 14 (WAp 14) (p, C THE HEAT Mote: .,848651 14 IFI 14 ORFF:CARMINA BURANA BIMCKIMP^BSIto 14N!w , WHAT T'ME IS LOVE? (ORIGWAL) ^ |KLF004T(APT) ^ Dan Reed Network C . SLAVE TO THE GRIND lb BIZET: CARMEN-SCENES AND ARIAS 15new , 'AM ETERNAL (ORIGINAL) l<lFCommil„lc3,|ons.|KLF005THApr| 7567822422841X423 -j . HOLIDAYS IN EDEN ^EMITCEMD1022IEI 18 THE BAROQUE COLLECTION B/MC'DDC 146K!ON1 16 , 3 KINDA GROOVY 
17 ADAGIO Oe to^MCSctIFI 17 . -SiM69 Shu, Up And Dance SUAO 16S iSUAD 151 IP) y s ruh UNLAWFUL CARNAL KNUWLtUGt 7539265942/WX 420 
18 BEST LOVED CUSSICS 2 ZtMC'LZ 762^314 IE) 18 • 4®® Reverb (RVBT002HI7TB1 0 to BAT OUT OF HELL 
19 KING OF THE HIGH C'S Pavatotli 00:42 326D2/MC%02P132Hm 10 „ 2 TEN^LITTLE GIRLS '1' Bryan Adams AMDSOiSa'sOU 
29 BEST-LOVED CLASSICS 1 Various CD;CDZ 76250 2/MC LZ7K5004^EI 20 ,o 2 WHATJOU SEARCHING FOR 11 u APPETITE FOR DESTRUCTION 1 1 Guns N Roses il 1 i 8 21 BEETHOVEN: SYMPHONY NO, 9 ^ DeuKheGrammophon 21 -M?u. PWL PWLIT) 81 IP) 12 " KERYWHENWET 

as 22 .. SEDARIAS CfP4^CCFP4532C
|y; 22 ./«RAIN DedicatedTHISP001,T„P) 13 .. SHAKE YOUR MONEYMAKER Del American 842515 

23 IO^WSTF! 23 . ffi,ES?re?rt,AN THE SUN Creation CRE 09617) (PI 1A 1» TIME;SUP Epic 4669204ISMI Liv,no Colour ifir,9707/466n)ni 24 29VGK 89291 (BMG1 24 a, ,3 LAST TRAIN TO TRANCENTRAL ^ , 15 r UNUSUAL HEAT Atlantic WX424C 
2b Hickox/LSO ' 01 P890/CIMPC890(F1 25 1.0 MED UP 16 // CORNERSTONES 1967-1970 Polydor84723l4IF| 
26 MOZART REQUIEM 4198671/419867410 26n™ .Ks™TCH Chill.,Tlrv.ni(APTl 17 r. BACK STREET SYMPHONY EMI TCEMC 3570IEI 27 THE WORLD OF KATHLEEN FERRIER )962/MC;43009HCtF'l 27 ".fflKYyOVE 4AD(BlAD 1(109 (PI 18 FIREHOUSE Epic 4674414 ISM) 28 
29 

PUCCINI WEEKEND 
MOZART; CLARINET CONCERTO 28 » 4 SNNE HutHUTITJSIAPTl 

29 " 3 TECHNICOLOUR ! 10 n DEDKATION-THE VERY BEST OF 
30 ALBINONI/CORELU/VIVALDI/PACHELBEL C 30new , SO^RELAXING i 20 B BLAZE OF GLORY/YOUNG GUNS II Vertigo 8464734:71 
31 MOZART: REQUIEM Dec ITOMcSMm 31 -r„i«sCRUEL Cow DUNG 15171IPI zi 5 y™" 
32 BEETHOVEN: SYMPHONY NO. 9 Karajan/BPO 4158321/415832410 32 „ 2 THE PROMISE 10 hucmnu ALL OVER THE YEARS Vertigo 8467974IFI 
33 TCHAIKOVSKY: 1812 OVERTURE iptOVICCFPlof® 33ncw,cOH.SOdN,CE Movin Shadows - ISHADOW 4) (RRm 23 » FOUR SYMBOLS (LED ZEPPELIN 4) Atlantic K450008IWI 
34 THE WORLD OF MOZART 1982/t.lC:43049MC(Fa| 34 M ' sAJdiveTHE BREE2E/SHINE c 24" R™A

P
B];ERS A,,azEPZico!zCe 'p! 35 FAURE: REQUIEM^ | /MCxiMPCBgeiPKi 35 „ 2 HYPERREAL 25 33 SOUL DESTRUCTION Polydoi 8479614 iFl 

36 PUCCINI: ARIAS AND DUETS 36 13 3 C^NMcEnroaFuli Melal Rackets M.F.N. (121KIIT141 tpt 26 > YOUNG GODS Potydor 8478464171' 
37 TCHAIKOVSKY: BALLET MUSK 1652/140:4222® 27 „ 2 SPEEDY GONZALEZ U' 32 2 RobbieColtrane PMD POPE 2002 (POPE 20011 IPI 27 • GN'RUES GeHenGEFC 24198185 
38 
39 

, MOZART: THE MARRIAGE OF FIGARO 
MOZART; HORN CONCERTOS 1-4 Oeu 40:700780 4724^ 38 J. 3 THKAIS THE WAY/TABLET MAN|SUAD,7Up, 

39 „ a S4s
NET L"1 SOUND ^ ^ ^ 

28 » MARQUEE METAL Ma,qu.e8J54.74lfl —    5454172 615-11/' 
40 •©CIN 

MOZART COSI FAN TUTTE (HIGHLIGHTS) D,u BohtrWPO CD:4291 40«<w , LOpSENUP YOUR MIND/THE PLANET ii2rob 2i ^ 30 " St, m 

l DIRECTORY #91 
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return to: 

This essential reference book includes names, addresses. 
organised for ease of use. To pay by cradit caul enter details bate. -"PTtelmadopa yable to Music Week 
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MAKING MIXES MATTER 

IK counterparts, particularly as is CDs are concerned. C&C Music Factory's Things - '' le You Go Hmmm .. 

Y. ■ 

I realise that the UK singles chart eligibility rules changed often enough, but American CDs and 12-inch singles — which are usually slightly less good value — are carving out a considerable market niche here as imports because of the extra value they 
Would it not be t abandon the 20 mir playing time rule ar 

number of different tracks on a single to three or four, with as many mixes as are desired? It's not just to stem the flood from America either. In 1992, European record labels will be trying to tempt UK 
• ERASURE 
with a playing time of 40 minutes: Erasure's 'Chorus' appears in four mixes, along with two mixes of 'Snappy' and one of 'Over The Rainbow' (total playing time 38 

packages, and, as things stand, anything over 20 minutes is a lost sale. These records are left standing alone on the Gallup computer as honorary albums. 

® Morrissey hi one to go for everyday song titles. 'Pregnant For The Last Time' is his tenth solo hit, but 
decline into cultdom. His first four solo singles reached the Top 10. The next three peaked between 11 and 20, and his latest triumvirate all shuddered to a halt between 26 and 33. 

© Number one single for the fourth week in a row, Bryan Adams' '(Everything I Do) 1 Do It For You' is already the third best- selling single of the year, now trailing only Cher's 'The Shoop Shoop Song (It's In His Kiss)' and the Simpsons' 'Do The Bartman'. 
© Last week there were 12 records common to both the UK and US Top 40 singles charts, the highest number this decade. Sadly, this coming together is often due to UK record buyers favouring American acts, as can be clearly seen at the top of the British singles chart, where homegrown acts occupied only two of the Top 10 slots, three if we include Aussie Jason Donovan. 
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NEW SINGLE Featuring - JANETTE SEWELL • LITTLE MICHIE • NUBIAN PRINZ 
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11 ASMF 30TH ANf 

A thing to make you go hmmm..C&C Music Factory's singles chart career has got off to a fine start. Their debut single 'Gonna Make You Sweat (Everybody Dance Now)' peaked at number three. 'Here We Go' subsequently reached number 20, while their current hit 'Things That Make You Go Hmmm ...' lo number four. 

18 = va.f1 

MOZART'S GREAT ^ 
25 „ HOLST: THE PLAN 
20 „ MOZARTREQUIEM 
21 1S TH^ WORLD OF KA 
20 . PUCCINI WEEKENd 
OQ MOZART: CLARINP " ' Brymer/Colin Davis/LSI jg ^ ALBINONI/CORELl 

Despite this, their album 'Gonna Make You Sweat' has never climbed above its debut position of number 34, despite being out for five months. And it has yet to sell anywhere near the 60,000 copies required for a silver certification. It seems like another example (like Nomad) of a dance act lacking the gravitas required to sell albums of little importance. 
• In 1982, Heaven 17 metamorphised briefly into BEF, releasing 'Music Of Qualify And Distinction', a weird and occasionally wonderful album which featured guest vocalists Tina Turner, Paula Yates and Sandie Shaw. Nine years on, they've done it again. Apart from the single, 'Family Affair', featuring Lalah Hathaway, the remainder of the tracks are a closely guarded secret. But Chart News managed to ascertain that among the artists featured this lime, ; sharply focused on Sixties/ rSeventies soul/R&B rwill be Green from Scrifti r Politti on Stevie Wonder's I Don't Know Why I Love You', Richard Darbyshire (Living In A Box) tackling the Gap Band's 'Early in The Morning' and Tina Turner exhuming Sam Cooke's 'A Change Is Gonna Come'. 

/' ✓ 

• It's taken a long time, but Aretha Franklin finally registers her 20th solo hit in the UK with 'Everyday People'. The 49-year- old singer first charted in 1967 with 'Respect', which was to become one of only two Top 10 solo hits she has ever had here (the other was 1968's 'I Say A Little Prayer'). Aretha is the sixth American woman to score 20 hits here, following Diana Ross (above), Donna Summer, Madonna, Connie Francis and Brenda Lee. 'Everyday People' was ^ originally a number one hit in America for Sly & The Famil)N- Stone in 1969, and was recorded shortly thereafter by Franklin — though that particular recording has never seen the light of day. 
• The three highest new entries to the US album chart last week • An act that once prospered, but is now falling on hard times is Jive Bunny & The Master- mixers. Opening their career witf three consecutive number ones, m straight Top 20 hits, 

a number 28 peak for 'Over To You John (Here We Go Again)' in March, while their current single, 'Hot Summer Salsa', was unable to progress beyond its debut ,   position of number 43. Will they I Still, Rod' --- the writing on the wall, and he's probably not too upset by its now? continuing popularity. 

rap albums, bringing to 12 the number of bona fide rap albums in the Top 50 there (this tally excludes song-based albums with rap, like C&C Music Factory's 'Gonna Make You Sweat'), That's the highest figure ever, and puts into context Rod Stewart's 1977 pronouncement that rap was a "passing phase",   the Top 50 too, si 
32 i' 

IVIIIMD BODV SOUL 
m neWi 

At only £25+£2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 
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Fantasy UFO's new single called 'Mind, Body And Soul' and somewhat ironically claims to offer something for all three. There is certainly plenty tr ~ the body moving; subsonic basslines that plunge to new depths; tough electro-style beats: all the usual rave cliches from bleeps to sirens to crowd ;e rap fn 

Born Nicky Kypros to Cypriot and English parents on the Church End Estate in Harlesden, London, Platinum is being hailed as "the great white hope" of Reggae. His first record, 'D.J. Don' is carried along by his energetic toasting and suggests he has a future wowing the same club fans as the Ragga Twins. Platinum is not the first white reggae toaster, however, and probably won't be the last. The most popular to date has been Dominic, a cockney rebel who set up home in Jamaica and now records for the UK's Fashion Records. "The comparison will be made between me and Dominic because we are both white DJs. But his voice and lyrics are weak. If I ever clash with him — he's finished!" warns Platinum in a cursory dismissal of his competition. Surprisingly perhaps, one comparison he doesn't mind is with Vanilla Ice. "Reggae's Vanilla Ice? He's fat (in the wallet) isn't he? That's how I intend to be," says the 19-year-old in his Jamaican patois twang that he's learnt off by heart. As Platinum has recently hooked up with house supremo, Longsy D for a ragga/house project, that wish may yet come to fruition. If 'DJ Don" is anything to go by, the results will certainly be worth a listen. KennedyMensah 

Londoner Jay Groove, vocals n Stella Mae of 'Release Me' is, and, rather incongruously, belches from an unnamed contributor. . 'Mind, Body And Soul' is the second outing for Mark Ryder in his Fantasy UFO guise — his first, Fantasy on XL Records, just missed the Top 40. He has licensed the new record to East West via his Strictly Underground operation. No expense has been spared, w 

'5 

i the track being promoed in i double pack. The mixes selected for the first official 12-inch are the commercial KLF-style 'Live At The Underground', the straight techno ^A-inch Melt The Speakers' mix and the best and hardest of the lot, 'Jane Rock Style'. The latter is introduced with the disclaimer, "The frequencies on this record may destroy your speakers", a warning that should not be taken lightly. "We had four DJs complaining that Fantasy had blown up their bass bins," says Ryder, adding; "We are way below 40H2. People have told me that really low frequencies can get dangerous, but I am still experimenting." It could bring a whole new meaning to the phrase 'killer bassline'. Andy Beevers 

(ffrr12") (Big Life 12') (XL 12") (Arista 12") (Culling 12") 

TW LW 1 (1) WHAT WOULD WE DO DSK 2 (NEW) A ROLLERSKATING J AM... De La Soul 3 (NEW) CHARLY The Prodigy 4 (6) LET THERE BE LOVE Arthur Baker 5 ■ (7) DO WHAT YOU .. .(Remixes) 2 In A Room 6 (NEW) NEVER STOP Brand New Heavies (Delicious Vinyl 12 ) 7 (RE) DOMINATOR Human Resource (R&S12) 8 (NEW) DESIRES Platform 1 (Belg12") 9 (2) DREAM ABOUT YOU D'Bora (Smash 12") 10 (NEW) TAKE ME AWAY Mass Order (White label 12") 
gggsi d i o A guide to the hottest new club sounds, as featured on Pete MffW Tong's Radio One FM show, The Essential Selection', broad- Kj W J oast every Friday from 7.30 to 10pm. Compiled by sales returns I from the following record stores: City SoundsAfinyl Zone ■IT i®5 (London); E Bloc/Underground (Manchester); 23rd Precinct — (Glasgow); Black Market (London). 

MOZART: HORN C 

Ff 

To celebrate 5 years of Music Factory Mastermixes, the 60th is of Europe's Premier DJ Mix Service is available as a Triple 12" si (or as the regular CD format) of the hottest mixes around. 
Recent megamixes and remixes include Madonna, Pet Shop Boys, Whitney, Kylie, Snap, Black Box plus regular mixes featuring current and classic House, « Rave, Indie, Pop & Rock. 

For subscription details, back catalogue lists plus a promo list application form 
Music Factory, Studio 4,222 Kensal Road, London W10 5BN. Tel; 081 960 2739 Fax; 081 960 7937 

organised tor ease of use. to pay by cram care eme 
At only £25+£2 for postage and packaging .Mycardmunberis  the Music Week Directory is worth its weight QAccess (Masterari) o in gold discs to anyone who needs to know Dateamleipires  who's who in the UK music business. simaiure  
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Every child requires a role model and for those who grew up in the Seventies that heroic figure was Charly the cat. A bizarre tortoiseshell-coloured animated creation with his 'own dialect and an interpreting infant chum, Charly made sure you never talked to strangers or crossed that road without mummy. Now, Charly's garbled whine and timely advice have surfaced on the new single by techno ravers The Prodigy. The track, simply entitled 'Charly', mixes the feline frenzy with bruising breakbeats and some seriously unhinged Euro-techno effects. "Basically I wanted something that people our age could relate to," explains Liam Howlett, the music man behind The Prodigy. A piano player for nine years, Howlett became hooked on the rave scene in '89, releasing the first single by The Prodigy — himself, plus MC Keity and two dancers, Leroy and Keith — the 'Android' EP, last February. "My music is like techno with hip-hop beats," says the Braintree-based musician. "I think dance music has to be hard and really attack you." Dangerous stuff indeed, so if you're planning to go raving this weekend, remember to ask your mummy first. 
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OFF-SHORE ■I Got A Little Song' (Columbia 655825 6) V_ 

At only £25+£2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 
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"KS ^Joe The Cabbie' by PAR 2 feat 
rc7aC^lT8« i lightweight disco pounder creeled 

Ss J£{fork?S 1 SSiSEife ous promo credited just as KOzmik — ^ .hey cr^i. 
i rK^»^r MAGX12) 

of one import 12", Music Week brings you all the latest news, new releases, charts and informa- tion you need to raise the temperature at your next gig. Music Week's complete DJ service includes; ★ All new UK dance releases on single and album ★ Gallup top singles and album chart ★ 
★ Peter Tong's Nightlife Top 10 from the Essential Solution Show ★ Cool Cuts Chart ★ 

★ Club Chart Top 100 — as featured in the Mark Goodier show ★ 
★The UK's fastest and most accurate dance sales chart ★ 

★ James Hamilton's DJ Directory, new releases, reviews, bpms + gossip ★ 
Plus indie charts, talent features, radio playlists and more. All brought to your door faster than any other music title. 

If yp,u would like all this for only £1.72 per week - saving £25 on the cover price over a year, plus a free Music Week Directory worth £28 (out next January) just fill in the subscription form below and send it to the address shown. 
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ro ME (SET ME FREE) Lo eana Ho 

SOMEBODY (CHEATIN' MIX) H.g 

LL ABOUT YOU (HOUSE MIX) Pretty In P.n< IN DA A DAA (MIXES) George Kranz featunng Doug Lazy 1 MY HE ART (APOLLO 440 MIX) Raw Unltd 

HE WAVE OF THE FUTURE (MEDIUM MIX) Quadropr 

SAYS NO (LA DA DEE MIX) Cnsel 

rm as soon as it Is compiled on the Friday before publication. Details from Cindy Se 

&L 

CRISELDA 
"The Lady Says No 

Initial Club DJ reaction 
"KILLER" 

"TOP 20 POTENTIAL" 
"ABSOLUTELY PERFECT FOR THE TIME 

A? Records vA International DISTRIBUTED BY TOTAL/BMG 

organised tor ease ot use. 
At only £25+£2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 

To pay by credit card ent Mycard number 
a □ American Eipress □DinereClub 

MUSIC WEEK 3 AUGUST 1991 



TOP 30 VIDEO 
THE OFFICIAL tmskweek CHART 

1 | Category/iunning lime CaCnol | CategorY/mrfning lima Cafnol 1 ■ 2 THE CURE: Picture Show PolyGram Video 
1. 3 DUCK TALES: Treasure Of... Walt Disney Children s/1 hr D210822 16.3 5 THE NAKED GUN CIC VHR 2350 23 , GLORIA ESTEFAN: Coming Out Of The.. SMV Compilation/lhr 490882 23 ROSEMARY CONLEY'S WHOLE BODY... BBC Special Imeresl/l hr 10 min BBCV 4457 17.3 CALLANETICS Special Inierest31 hr CIC VHR 1335 3. 3 THE JAM: The Best Of The Jam PolyGram Video Compilation/lhr 0834363 2 15 2 LETHAL WEAPON Warner Home Video PES 11709 17IB 2 BUND FURY RCA/Columbia CVR 21874 45 36 MADONNA: The Immaculate Collection WMV 
4s 15 HIGHLANDER Warner Home Video PES38050 19 .ROCKY IV Warner Home Video Aclion/1 hr28min PES 99556 55 48 CARRERAS/DOMINGO/... PolyGram Video 
5« t2 CHIPPENDALES: TALL DARK ... Video Gems 19 , LADY AND THE TRAMP Walt Disney 6GS3 THE

h
PAUL WELLER MOVEMENT-,,. Vid. Col. 6 io 2 RAIN MAN . Warner Home Video PES 99694 211. 3 AMERICAN GRAFFITI CIC VHR 1398 733 2 INKS: Greatest Video Hits ('80-'90) PolyGram Video 

7" , THE LOST BOYS Special Imerest/I hr 34 min Warner Horne Video fSJ rvj , THE DARLING BUDS OF MAY Castle Vision Comedv/3 hr 20 mm CVI1262 a , 5 ALICE COOPER: Primecuts Castle Music Picture " Comoilation/lhr CMP 8050 85 „ THE RESCUERS Walt Disney D240642 22.3 3 GLORIAESTEFAN:ComingOutOfTheDark SMV 9-4 „ TINA TURNER: Rio '88 4 FronVPo^Gmm 
93 2, ROSIE& JIM: Sailing/.. 21 Children's/lhrlOmm . CentralA/ideo Collec VC1169 24 , THE SOUND OF MUSIC Musical/2 hr 45 min FoxVideo 1051 50 9 s „ RODSTBVART: Tonight He's.., 4 Front/Pol^Gram 

10s 36 PRETTY WOMAN Touchstone D410272 2535 3 ARSENAL; Championship Season 30/91 Chrysalis Ilia 20 DEBORAH HARRY/BLONDIE: Very Best.. Chilis 
11 Ei Dhe °EL^QUErJTS Warner Home Video PES 12009 26 , THE LAST EMPEROR Special lnteresl/2 hr 36 min RCA/Columbia 12 3 5 PET SHOP BOYS: Promotion PMI Compilalion/33mm MVR 99 0094 3 123 , THE CURE: Picture Show PolyGram Video Music/1 hr 0830963 2733 5 RANGERS EC: Simply The '' Sport/1 hr i Best Pickwick RFC 003 12is 18 EURYTHMICS: Greatest Hits BMG Video 
133S 2 BLADERUNNER Warner Home Video 28 , ROXANNE^ RCA/Columbia CVT21204 12i. 56 LUCIANO PAVAROTTI Music Club/Video Col Live/lhr 17min MC2003 14s 1S ROADHOUSE Warner Home Video PES 99704 2835 „ RAMBO III Aclion/thr34min 4 Front/Guild 153 , JASON DONOVAN: Any Dream Will Do Polydor 
15 , GREMLINS Warner Home Vidw 2830 , BLAKE'S 7: Horizon/Pressure Point BBC Sci-Fi/l hr 41 mm BBCV 4628 15is ,8 THE DOORS: Dance On Fire CIC 

TOP 15 

MUSIC VIDEO 

SUBSCRIBE NOW - TO THE MUSIC 
INDUSTRY'S DEFINITIVE GUIDE TO POPULAR 

RECORDED MUSIC & RECEIVE ANY 2 
SPECIALIST CATALOGUES OF YOUR CHOICE 

ABSOLUTELY FREEH! 

lllHI -m im 

my 2 FREE catalogues (ind ;eby 
□ Heavy Metal □ Price Guide □ Films & Shows □ Music Videos □ Jazz □ C&W Q Record Catalogue Please tick type of business □ Record Shop □ Collector □ Wholesaler □ Radio/TV Sution □ Public Library □ Subscription Agency [ j Record Company □ Other 

pay by Remittance enclosed £  □ Access □ Visa □ American Exprt We also provide a Standing Order serv please tick for details □ Card No. I M I I M TT- Expiry date  Date. 

□ Diners Club 
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TOP 75 ARTIST ALBUMS TOP 20 3augusti991 

C0i»ATIONS THE OFFICIAL iiusicweek CHART 
«(i f 3 1 Artist IProducor) ette (Distributor! I | | rsUProducer, Jassettd (plstributeO 1 l| I | |JX. Label/Cassette {Distributor 
?! ^ LOVE HURTS 9 GEllenGEFCZ412!(BMGI if; ■ CheflVsriousl GEf0244!7/GEf 24127 

qo 3. .. MEMORABIUA-THESINGLES Soft CeK'Marc Almond (Thorne,'Milfet/Sofi Cell) Me^ury 8485124 |F| df THIN ICE 2-THE I SECOND SHIVER Te[starSTAC2535(BMGl 39 35 3 ATTACKOFTHEKILLERBs 1 1 

J o ESSENTIAL PAVAROHIII9 Decca 130470) (fi •< * 3 Luciano Pavsmtti (Various! 4304702/4304701 An „ , TWO SIDES Siren SRNMC31 IF) CDSRN31/SRN'LP31 2 , 6 WINGS OF LOVE 8 550S2^0'6
FI 

: A o THE IMMACULATE COLLECTION *5 SiteWX370C(Wi • n J 12 Madonna [Various) 7599264402AVX370 atrsi DOGS IN THE TRAFFIC 8489932/'3489931 ^ 
q , „ PURPLE RAINBOWS 0 Polydor/EMI8455344IFl 2 4 Various 8455342/8455341 

[ /j SEAL* ZITZTT9CIWI < ^ u to Sej|(Horn) 9031745572/ZTT9 42^™CIES Warp WARPMC 3 (P) £ A , , HARDCORE DANCEFLOOR DinoDiNMC24(P| ^ 3 4 Various DINCD 24/D!NTV 24 
jj 2 4 GREATEST HITS 9 ^ ^ Polydor8495H4«95542IF| Aq REAL LIFE* Virgin TCV 2660 IF) CDV2660/V2660 

C THE ESSENTIAL MOZART 9 Decca 4333234 (Fl J 4 10 Various 4333232/4333231 
c GREATEST HITS ♦ 3 RCAPK74856(BMG) u Eurythmics ISle-rrart/Williamslovine! PD 74856TL 74855 M a, on THE BEST 0F R0D STEWART * W " 65 Rod Slrrvart (Various) 2 K9260342AVX314 C 5 THE HEAT IS ON! Arcade ARC 925404 (SM) " Various ARC 925402/ARC 925401 
7 SPELLBOUND 0 Vir9inAmericaVUSMC33(Fl ; " /' 2 Paula Abdul (Family StandWas/Prince'Corantil CDVUS33WSIP33 AC RECKLESS * 2 A&MAMC5013iFi COA5013/AMA5013 7 S13 vA FREEWAY ^DINMC^IP, 
0 OUT OF TIME* Warner Brothers WX 404C (Wl 0 6 20 REM (Litt/REMI 7599261362WX4M AC , SCHUBERT DIP® 12 EMF(Gabriel/Jenardi Parlophone TCPCS 7353 (Ei CDPCS 7353/PCS 7353 q . MERMAIDS (OST) 0 Epic4678744 (SM) 0 s Various 4678742/4678741 

A Q GONNA MAKE YOU SWEAT Columbia4678144 (SMI 3 55 4 ojc Music FacKHY iCIivilies'Colel 4678142/4678141 A1 IN CONCERT *5 ^1 Luciano Pavarotfi/Placido Domingo/'Jose Car reras Decca 4304334/4304332 (F) ; (Raeburn) 4304331 O qir FREE SPIRIT-17 CLASSIC ROCK BALUDS (SM) J 9 16 Various Columbia MOOD 16/MOODCD16/MOOD16 
B! 1 fl BEVERLEY CRAVEN 9 Epic4670534(SM! 10,2 Bevetley Craven (Samwell-Smithl 4670532/4670531 AO „ „ POP SYMPHONIES 0 8 James LastS HisOrchesiraiLasi) PO^—IF, -an , , THEIR GREATEST HITS-SIDE BY SIDE 11 u 3 RoseRoyce/Chic DinoOINMC23/DINCD23/DINTV23IP) 

111 „ SUGAR TAX 9 Virgin TCV2648 |FI 11 " 12 OMDIOMD/Gray/Richardsl CDV2648/V2648 AO .s a BLACK MEANING GOOD Rebel MClWest/Lawl Desire LUVMC12 IP) LUVCD12/LUVLP12 -Jr] ,5 2 ROBIN HOOD: PRINCE OF THIEVES (OST) ^ 
19 » JNTO THE GREAT WIDE OPEN MCAMCACI(I317(BMG| 3 lomPcity&TheReattbrcakerslLynnel MCAD10317/MCA10317 en „ THE BIG WHEEL 0 RunrigjHarleyl GhrysalisZCHRlS^E) lO , , REGGAE HITS VOL 10 Jetstar JELC1010(JS/EI '£■' 3 Various JECD1010/JELP1010 

A 13 a to EXTREME IIPORNOGRAFFITTI0 AS.M3953134IF) 51 H THE ESSENTIAL PAVAROTTI * 3 Decca 4302104 IF) a 4302102/4302101 iq,n . RHYTHM DMNE DinoDINMC22(PI " "Various DINCD22/DINTV22 
a lA „ FELLOW HOODLUMS 9 Columbia 4685504 (SMI | - It 1| " DeaconBiuelKeliyl 4685502/4685501 52 fl9 ,5 HEART OP STONE* GeffenGEFC 24239 (BMG) 6EFD2423a'GEF 24239 Ifiu , PAST FORWARD Telslar STAC 2502IBMGI 2 7 Various TCD 2502/STAR 2502 

15 20 33 GREATEST HITS 1977-1990 * Epic46754i4ISMl 53 56 , HEART IN MOTION A&M 3953214 IF) 3953212/3953211 IK DIRTY DANCING (OST) *5 (BMG) ' j Various RCA BK 86408/BD 86408/8186408 
IK „ UNFORGETTABLE-WITHLOVE EiekiraEKTSiCM f ,u 1 2 NaialieColelUPumal 7553610492/EKT91 CA t, „ ELECTRONIC® 9 ElectroniclSumner/Marrl F3CIOiyFACT290C(P1 FACD2S0/T:ACT290 ^ 6,3 58 PRETTY WOMAN (OST) * EMIUMJCMTLIOKKI 

;i 17 ,3 ,s VAGABOND HEART 9 WainetBtosWX408a7599265932IW) CK .STARS CRASH DOWN HueAndCrylKanel Circa CIRC 15 IF) CIRCD15/CIRCA15 17(1 7 IT'S COOL 0 Parlophone TCPCSTV1 IE) 
-JO , SOME PEOPLE'S LIVES 0 Allsnlic7567821294IWI ,0 Betle Midler (Mardin) 7557821292/7567821291 56 43 26 W|CKEDGAME9 -J o NOW THAT'S WHAT 1 CALL MUSIC 19 * SO'" 16 Various EMl/Vir9iiVPolyGramTCNOWl»CDNOW19/NOWl9 
1 Q 1S „ TIME, LOVE & TENDERNESS 9 Colombia4678124|SMI 1 J 12 MichaelBoltonlAfanasiess/Bolionl 4678122/4678121 1:7 „ , SLAVE TO THE GRIND C ' Skid Ron (Wagenerl Atlantic WX423CIW1 7567822422AVX423 ■9 Q THE LOST BOYS (OST) * Atlantic 7817674IW) 11 Jl 16 42 Var|0us 7817672/7817671 
on ,7,„ LEGEND *4 Tuff Gong BMWCX l/BMWCO 1/BMWX1 (Fl 1 BobMarleyArdTheWaileislMarley/Wailers/BlachrelVSmiihl KJ? 7„ „ SUMMER DREAMS* OlO The Beach Boys(WilsonlBeachBoysAfeneil 2s

 9in,. ,n CLASSIC EXPERIENCE III 9emitcemtvd59|ei d-U " 13 Various CDEMTVD 59/EMTVD 59 
91 ,a JOYRIDE * EMITCEMD1019IEI *■' " RoxetielOkerman) CDEM010!9.tMD1019 CO „ LISTEN WITHOUT PREJUDICE VOL 1 01J George Michael (M-chaeii *3 Epic4672964iSM) 
22 BAT OUT OF HELL *3 Kill „ ,a SERIOUS HITS...LIVE! *3 ou 52 38 Phil Collins IColliniColbyl Virgin PCMCX1 IFl PCCOXl/PCLPT OO THE WHITE ROOM 9 nfi, , t 21 TheKLF(TbeKlF) JAMSC0006IJAMSLP006 fin INSIDE LIFE U 11 2 incognito (Maunick) 
9fl ,n THERE'S NOTHING LIKE THIS TaHinloud5100214|F| " 6 OmarlOraat/Family/losiel 5100212,5100211 62 46 16 THE BEST 0F THE OOOR® EleklraEKTllCIWt 9603452/EKT 21 i 
9K MAMA SAID 9 Virgin America VUSMC 31 IF) e-J " LennyXravilzlXraviBl CDVUS3t/VUSLP31 63 GS*)H0LST: THE planets Dsi'isc"£ .GtammophonflHWB A lEHSonv:, :::. : 2 

f 9K ™ WE ARE IN LOVE© Columbia 4667364 ISMi t £.0 23 38 Har^ConnlckJ-IConnttJr/Shaimanl 4667362/4667361 Cfl M THE PROMISE 0 T'PauiRichardsl CKRNSLPS ■■ •;   3 
27 2^ 2^ iNTO THE LIGHT* •• 65 62 32 £

MCM^CA-D-* Vi'9i EEi''-: 1 
90 LOVE AND KISSES MCAHCAC10340(BMGI o £.0 a » DanniiMinogua(Moody/BeOILAMix) MCA010340r'MCA10340 CR ,a NEVER LOVED ELVIS 9 The Wonder StuffiGlossopI : i . 
9Q DOUBT 9 FoodFOODTCSIEl L Z.3 40 19 jesusJoneslEdvvardsj FOODC05/FOOOLP5 C7 ts „ THE SIMPSONS SING THE BLUES 9 The Simpsons (lorenl ii 

|S ESTEFAN. Gloria  71 REM '0an'' ' " ' 
' qn r , THE HEAT Mercury8488654IFl •L OU la 7 Da, Re aimlReed/R 8488562»188551 KJ? c, „ COMPLETE PICTURE-THE VERY BEST OF... 9 CnrysaBslEI OO 7 L' r • 7 ri :■ 1', 7 : 1 . 1. ,. ;,:rE-:.l,Tnihi;CnS:En SEsf:;" ■ I tEImr 1: ■ 4 

31 24 38 ^* Mercury 8466684 IFl 69 60 5 EEECTRIC LANDLADY Virgin TCV 2663 IF) CDV2663/V2663 :: 1 SESF 
09 Q BEST OF DEXYS MIDNIGHT RUNNERS 9 MercuiylFl 26 9 Dexys Midnight Runners (Various) 84646(We461602r8461601 on CIRCLE OF ONE 9 J U  Oieia Adams lOdabai/Bascombel Fontana 8427444 IF) ^2": :  1 SSefn,. ■ : "i 
qq ESTEMUNDO Columbia 4686484 (SMI •'j 21 " The Gipsy KingslPatriciil 4686182/4686481 71 „ „ THE BEST OF UB40 VOL 1 * 2 ' 1 " 88 UB40|Varionsl Virgin UBTVC1 IF) i§£v: - i . 1 OA PLEASE HAMMER DON'T HURT 'EM * CapitoKEl i" 36 54 MC Hammer IMC Hammer,Early/P,loll TCEST 2120/COEST 212fl/EST 2120 79 ig SOUL PROVIDER *3 1 £. Uriia f.lchael BoilonlOmartianl Columbia 4653434 (SM) 4653432/4653431 WST, Jnmfls, ft HIS OfiCHESTRA n, 
qc THE VERY BEST OF ELTON JOHN ♦ 6 Rocket8463474 |F| «JJ 39 33 EicnJonniDudgeon/rnomas'JohnlFianlsM/asI 8469)72.8463471 7q Ifg EN-TACT OneU11I0IndianTPLP22CIPI /J TheShamen(TheShamen) TPLP22CD/raP22 
qc HEY STOOPID Epic4684164ISM) •Jo Alice Cooper (Codinsl 46841624684161 74 35 26 GOLD MOTHER © Fontana 8485954 IF) 8485952/8485951 r so 
97 AUBERGE * East West WX407C(W! 01 ■" 33 CnnsReateKellyl 9031735802/WX407 7C ^jK'MAPPLESYo P I Jl rl-'-J KimApplebylScnweir/DaAngelis) arlophone TCPCS 7348 IE) C0PCS7348/PCS 7348 
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PLAYUST CHART 
US TOP 30 SINGLES 
1* 1 (EVERYTHING IDOII DO IT FOR YOU, Bryan Adams a,.„ 2* 1 P.A.S.S.I.O.N,, Rvthm Syndicate imp,,, 

THE OFFICIAL iiuskweek CHART 
3 r [ukI RIGHT HERE, RIGHT NOW, Jesus Jones cm. 4* 1 SUMMERTIME, DJJarrvJelt 
5* 1 IT AIN'T OVER'TILL IT'S OVER, Lenny Kravitr 1 1 ^ li l i fs II il h 1 1 1 Brvan Adams EVEflYTHINGI DO HDD FOR YOUI ASM A A A A A 54 1 99.6 2 t Paula Abdul RUSH RUSH Virgin AmEnca A A A A A 52 6 94.8 
7 a [aD UNBELIEVABLE, EMF FUI 8* 1. TEMPTATION,Corina r„„m. 9* 11 FADING LIKE A FLOWER |EVERY...|,noxette fm 10* n I'LL BE THERE, The Escape Club Allan,,, 4 t OMD PANDORA'S BOX Virgin A A A A A 51 7 90.6 5 .< UndonheatABETTERLOVE Anxious A B A A A 49 23 86.1 6 u Kim Appleby MAMA Parlophone BAA - A 47 19 84.9 

11* ir WIND OF CHANGE, Scomions Me,cry 12 » THE DREAM IS STILL ALIVE, Wilson Phillips smr 13 t RUSH RUSH, Paula Abdul virgin 14 1 PIECE OF MY HEART,Tara Kemp fiianr 
0 11 Seal THE BEGINNING m A A A A A 49 33 79 7 1 i Incognito leal Jocelyn Brown ALWAYS THERE TalkinLoud A A A A A 42 15 78 8 2 r< Voice Of The Beehive MONSTERS AND ANGELS London A A B A A 42 27 78 1 3 11 Bros ARE YOU MINE Columbia B A B A A 45 20 77.6 4 ir Jason Donovan ANY DREAM WILL DO RoallyUsclul A A - A A 44 3 77 4 5 » Michael Bollon TIME LOVE AND TENDERNESS Columbia B B A B - 48 60 75 7 6 11 Jesns Jones RIGHT HERE RIGHT NOW Food A A B A A 38 31 73.5 7 n Natalie Cole/Nat 'King' Cole UNFORGETTABLE Elekna - A B A A 44 24 72 7 8 H Rod Stewart THE MOTOWN SONG Warner Brothers A B A A 43 42 71 4 

n Heavy D & The Boyz NOW THAT WE FOUND LOVE MCA A B ■ A A 35 ? 64 2 

Huey Lewis and the News IT HIT ME LIKE A HAMMER Chiysalis - B A B A 39 - 57.1 rr Omar THERE S NOTHING LIKE THIS TalkinLoud - B B B ■ 34 39 55 8 
» Sall-n-PepaDOyouwANTME tin B A - A A 33 22 54.8 

16*ii 3 A.M. ETERNAL, The KLF Aria,a 17* ro LOVE AND UNDERSTANDING, Cher GeBan 18* a CRA2Y,Sea! s«n 19* n MOTOWNPHILLY.BoyrIIMen Mom™ 20 .1 PUCE IN THIS WORLD, Michael W Smith Reuninn 21 ,s 1 WANNA SEX YOU UP, Color Me Badd Gian, 22 II 1®] LILY WAS HERE, David A, Slewart Amiious 23* rt THE PROMISE OF A NEW DAY, Paula Abdul CaDlrya 24* ■ THINGS THAT MAKE YOU GO HMMM.., C&C Music Faclory Columbia 25* • UNFORGETTABLE, Natalie Cole Elekira 26* n NOW THAT WE FOUND LOVE, Heavy O&The Bovi Uplonn 27* ■ [53 TOO MANY WALLS, Calhv Dennis Polydo, 28* IS HARD TO HANDLE, The Black Crowes DelAmerican 
30* - THE MOTOWN SONG, Rod Stewart WarnerBrothers 
US TOP 30 ALBUMS 
2 i FOR UNUWFUL CARNAL KNOWLEDGE, Van Halen Warner Bros 
4 . GONNA MAKE YOU SWEAT, CDC Muse Factory Columbia 5* 1 ROBIN HOOD: PRINCE OF THIEVES, OST Morgan 

B « DanniiMmogoe JUMP TO THE BEAT MCA B B A 31 14 48,0 3 ■ Little Angels IAIN T GONNA CRY Polydoi A B A B 33 36 47 7 
1 ScnttiPoliniS Sweetie Ine TAKE ME IN YOUR ARMS & LOVE ME Virgin B - ■ A 30 - 46 7 2 « Bette Midler FROM A DISTANCE Aclanllc B A A ■ 33 32 42 5 
5 Shades 01 Rhythm SOUND OF EDEN ZTT - - A B 17 35 32 8 0 n BEFIealunng Lalah Hathaway FAMILY AFFAIR Ton A - B B - 23 5B 32 5 7 Be La Soul ANOTHER ROLLER SKATING JAM .. Big tile - - A B 21 - 31 3 
) o Aaron Neville EVERYBODY BtAMES THE FOOL ASM - - A A - 28 ■ 30.7 J Desmond Child LOVE ON A Roonop Elektra - - B A 19 - 29 4 1 n Amy Grant BABY BABY ASM 17 63 74 2 ? w Bomb The Bass WINTER1N JULY RhyrhmKing B B ■ - 29 30 28.6 i « Bass-0-Mat.e FUNKY LOVE VIBRATIONS Virgin - B - • B 22 ■ 26.8 

7 Marillion NOONECAN EM, . B B - ■ 26 - 22.8 i Tony Banks & Andy Taylor THE GIFT Virgin - B ■ -20 - 22 3 i » Billy Bragg SEXUALITY G„l D,scs , B - 17 48 21 7 

8 7 OUT OF TIME, REM Warner Bros 9* ir TIME, LOVE AND TENDERNESS, Michael Bollon Colombia 10* COOLEYHIGHHARMONY. Bovi [1 Men Mom™ 
12* ,1 HOMEBASE,DJJa;rvJelf&Fresh Prince Jive 
14*a BOYZ N THE HOOD. OST rw, 15 n SHAKE YOUR MONEY MAKER, The Black Cro-.ves DelAmerrcan 16* rr HEART IN MOTION, Am,Gram a&M 17* x POWER OF LOVE, LuiherVandross Enic 18 u INTO THE GREAT WIDE OPEN, Tom Petty & The Hearlbreakers MCA 19 ii MARIAH CAREY, Mariah Carey Columfra 20 n EXTREME II PORNOGRAFFITTI.Exireme ASM 21 n COOLIN' AT THE PUYGROUND. Another Bad Creation Molo.in 22 ,s [UK] SCHUBERT DIP. EMF EMI 
24 n CRAZY WORLD. Scorpions Me,tu(v 25* . SAXUALITY, Candy Duller Ar.sra 26 „ DERELICTS OF DIALECT, 3rd Bass Del lam 
28 rs Eg DOUBT, Jesus Jones SBk 29 n NEW JACK CITY. OST fi;an, 30 EMPIRE, Oueensrvche FMI 

Eg UK signings 

if iknow ^"991 
ON 

DG RECORDS 
1 f 1 l/f-1 DISTRIBUTED BY RTM/APT U f ^ y PHONE 

APT ORDER DESK 
0904 652524 

LLOYD,,,, 
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TOP 60 0MSCE SIIGLES 

THE OFFICIAL iausicweek CHART 
| | |™.t (KbS 1 ! las, (Uhe,(1|;! 1 1 | Mist IDisufbS 

i ^SUSVlMERTIiVIE M DJ Jazzy Jeff & Fresh Prince Jive JIVET 279 (8MG) 
25 23 3 RAINBOW (SAMPLE-FREE^ verb RVBT 003II7TBI 3533 , OPTIMISTIC Sounds Of Blackness Perspective PERT 786 IF) 
2g 15 2 I'M NOT IN LOVE Ten TENX 355(F) 3633 , KISSING YOU Keith Washington Qwest W 0041T (W) 
213, 6 GOT A LOVE FOR YOU Giant W0040T(WI 3733 , 5678 (1991 REMIX) 2 Shut Up And Dance Kickin KICK 7 ISRD) 

9 fffa APPARENTLY NOTHIN' T F) 2g ,2 3 SHELTER ME ^ mpo COOLX 237 IE) 38" , LONG HOT SUMMER NIGHT 3 JTTaylor MCA (USA) MCA 54103 (Import) 
, PG0 

Moby Outer Rhythm FOOT 61 ISM) 29 M Po°«yVITY ■mpo COOLX 240 IE) 3933 , I'M TOO SEXY ' Right Said Fred Tug 12SNOG 1 (BMGI 
n, , THE WHISTLE SONG Tf 11 Frenkie Knuckles Virgin America VUST47IFI 30 1333W0RK 

nJU Technotronic feat Reggre ARS 6573316 ISM) 40 E 1 LET THERE BE LOVE 1 Arthur Baker/Backbeat... Arista IUSAI620351 llmportl 
c Rfi] A ROLLER SKATING JAM NAMED... O had Dele Soul Big Life BLRTSSIF) 91 3 JUST ANOTHER DREAM " " Cathy Dennis I pQlydor CATHX 2 IF) 4125 . 1 LIKE IT DJH featuring Slefy RCA PT 44742IBMGI C , , INFILTRATE 202 O J AlternS Network NWKT 24 |P) Giant W0053TIWI 42^ | TAKE ME IN YOUR ARMS AND... 1 ScrittiPoliKi Sweetie Irie VirginVST1346IEI 7 RfiJ NARRA MINE / kHa Genaside II H.U.M. URBANT1 (1) *JO .7 WAYS TO LOVE Cola Boy / krista 614526 (BMGI 4326 , THE BEGINNING Seal ZTT2ANG21T(W| O . , THE SOUND OF EDEN o Shades Of Rhythm ZTT2ANG 22T (W) .. THINKING ABOUT YOUR LOVE Kenny Thomas Cooltempo COOLX 235 IE) 4430 : , NEVER STOP Brand New Heavies Delicious Vinyl 4228685531 (F) Q , .LET THE BEAT HIT 'EM 3 Lisa Lisa & Cull Jam Columbia 6572866 ISM) 

TOP 10 
4533 i , JUMP TO THE BEAT • Dannii Minogue MCA MCST 1656 (BMGI 

in, , SECRETS (OF SUCCESS) 1" Cookie Crew feat Danny D ffrrFX159(F) 4628 ' , KINDA GROOVY Cool 2 Rumour PROCTX IIP) 1| 6 3 TAKE ME NOW ^ T KX 2 F 
DANCE ALBUMS 

4756 2 , WANNA DANCE " Yasmin Geffen GFST7 (BMGI 19,. , STABBED IN THE BACK 8 <4- Mind Of Kane Deja Vu OJV 007ISRD) 48 33 t . TRIBAL BASE Rebel MC/Tenor Fly/B Levy Desire WANTX 44 (PI ■SO. , NOW THAT WE FOUND LOVE 1 J Heavy D & The Boyz MCA MCST1650 (BMG1 || 1 4938 3 , PIECE OF MY HEART TaraKemp Giant W0048T1WI -j /J , MOVE ANY MOUNTAIN-PROGEN ' f Shamen One Little Indian 52 TP12 (PI || | Mists Labe|DSu?onr) 50 HIS WE'RE GONNA GET RAF PWL Continental PWLT 202 (W| 
15Ka

BEL™ DNA12ONA00„BMG, 1 FWWI FREQUENCIES ! biay Lf0 Warp WARP LP 3/WARPMC 3 (P) 51« 2 TRIP SWITCH 
■SC, 2 FEEL SURREAL • lU 5 Freefatl feat Psychotropic ffrr FX 160 IF 2, 2 INSIDE LIFE t ^ 1485461/8486464 (F) 52® FUCK COMPTON 
17,. . THINGS THAT MAKE YOU GO HMMM... •' C&C Music Factory/F Williams Columbia 6666906 (SMI 9 WHAR WOULD WE DO •3 baj DSK Jackpot HAL 122127-llmportl 53® SO MANY ROADS Dee Dee Brave Champion CHAMP 12280 IBMGI 1 O ,, , FAMILY AFFAIR I101 BEFfeatLalah Hathaway Ten TENX 369 |F| a , , DREAM ABOUT YOU ^ O'Bora Smash (USA 18672791/-(Import) 54 H NIGHTMARES Psychopaths Elicitl2ELIC2(PI 1Q „ , WINTER IN JULY 11 3 Bomb The Bass Rhythm King/Epic 6672756 ISM) 5 [allTHINICE 2"TH^ second shiver635 SS'2 2 HIT ME WITH YOUR RHYTHM STICK Ian Duty & The Blockheads Flying FLYRX1 (El 90 ,« 6 ALWAYS THERE Z-V Incognito/Jocelyn Brown Talkin Loud TLKX10 IF) c DIFFERENT LIFESTYLES O Ural Bebe & Cece Wman Capitol EST 21467TCEST 2146 IE) SB88 2 101 Pinilribe One Little Indian 54 TP12 (PI 91 , REAL LOVE *■' Dnza-Bone 4lh^8-Wayl2BRW223IFI 7 , , BLACK MEANING GOOD !' Rebel MC Desire LUVLP12/LUVMC12 IP) 57 ® RE-THINK Aretha Franklin Atlantic A 7635TIW) 99 I1E3 LIVING LIFE Y0UR 0WN WAY £.£. RosaWindross Acid Jazz JAZID 37T (RE/P) O , „ MAKE TIME FOR LOVE 0 Keith Washington Qwest 759926528177699265284 (W| BB" 3 DESTINY Apollo 440 Reverb RVBT 002 li/TBI 99 ,, , JET-STAR TeknoToo D-Zone DANCE 012 ISRD) Q , , THERE'S NOTHING LIKE THIS J Omar TalkinLoud510021175100214IF| 59 ® DUBBIN' UP THE PIECES ^ Ashbrooke All Stars East West YZ 593T (Wl 9 A ^ COME AND GET IT £.05. l&ja VoursTru|y Motown2T44758(BMGI 10®fEfL :TTZTT9/ZTT9C(W1 60- 2 P.A.S.S.LO.N. 

ADVERTISEMENT 

REGGAE DISCO CHART 
1 |11 WALK AWAY FROM LOVE mi, 

) LET HIM TRY Freddie McGregor Big Ship Records BS 
3 (4) HUSH Tony Robe 
4 131 B ANDELERO Pnehers 
5 (7) STEP ASIDE Nin-om 
6 (111 YOU KNOW YOU WANNA BE.,.t 
7 (13) THEWAYYOULOVEMED.Fox.GongoAsh s„ 
8 |8) I WANNA SEX YOU UPlM.rU.Jennfe.Jol™; 
9 (10) STEP ASIDE Bcros Homo 

10 (17) SENSITIVITY wvi„„ w 

JliT SrA-1? 
081 961 5818 

REGGAE CHART 
| I WANNA SEX YOU UP Calvin SoprcmeDonSOROOS 
) GIVE ME YOUR .. . Marcia Griffita & Colly Ranks 
I EMPTINESS INSIDE BorosHc 
) DANCEHALL ROCK Bofringion Levy & Cully Ronks 13 

(-) HUGMEUPFraggyRon 
(18) SOMETHING A GO HAPPEN Tony Re 

20 (20) PUMP IT UP General Lovy 8. C 

ADVERTISEMENT 

REGGAE ALBUM CHART 
(1) REGGAE HITS VOL. lOvorio 

2 (2) BOUNTY HUNTER Niniama. 
3 (5) GREENSLEEVES VOL. 5 Vo, 

14) THE BEST OF STEELY & CLEVIE Vo, 

7 (7) GOOD FELLAS PART IVariou. Penlhause phriir I 
8 (12) START OF A ROMANCE Prankie Paul Scorpio BSkpTl862 
9 (14) STONE LOVE VOL 3 Vanaus SirGeoraeSGkPOS 
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MEDIA 

EXPOSURE 

m 
Magazine; Q (Emap Metro). Cover price: £1.75 monthly. Editorial profile: Mainstream music magazine, concentrating on established 
Age profile: 18-44. Sex ratio: 80% male. Key staff: Editor — Paul Du Noyer. Managing director — Tom Moloney. Circulation: 173,371 (ABC). Music policy: "Our coverage is geared to albums. We aim to be as comprehensive as possible, although there is a bias towards rock music. We don't favour either new or old artists, we prefer interesting stories. People assume Q attracts older people because we're the only ones who cover people like Dire Straits or Phil Collins. We don't mind; the more the competition misunderstands us the better." — Paul Du Noyer. Typical issue; Guns N' Roses, Elvis Costello, Steve Marriott. PR view: "Q is what Rolling Stone used to be: I can't imagine life without it. The 'stories' section in the front is good if a band doesn't warrant a feature." — Barbara Charone, head of press, WEA. Advertising cost per thousand: £31.47 (based on one-off colour page at £5,450 on 173,371 circulation). Ed/ad ratio: 60/40. Typical ad content: Geffen, Tower Records, Wrangler. Buyer's view: "It is never hard to sell advertising in Q to record companies." — Ian Rohan, managing director, RMS/PML. 

StudSo switctes So 

street-leveD press 
of beers and banks have already shown, as- tute use of the media can posi- tion any brand or service as a fashion accessory. Next in line for an image revamp is the back-room business of disc cut- ting and tape copying. The rise of dance music and bedroom studios is prompting post production companies to find out just who their poten- tial clients are — and how they can use the media to reach them. As Shut Up And Dance Rec- ords director Smiley says, post production companies can no longer assume that their po- tential customers will be rec- ord companies. 'The majority of bands who want to sign to us say, 'don't worry about stu- 

equipment'," he says. Tape One is the first to use the style press to target those 

Tape One's Diment-Davies (left) and Pauline McEuity 

king r out record company backing. While the London studio has thrived for 15 years on the basis of its technical reputa- tion and trade press advertis- ing, production and marketing co-ordinator Mandy Diment- Davies recently recognised this was no longer enough to fuel expansion. "The closer we can get to street level the better," she says. "If the new wave of acts 

and DJs are using us before they get snapped up by record companies then we stand to keep the business. Getting to them first is the priority." Tape One has spent £25,000 designing its logo, brochure, rate card and reception area. Its campaign has hinged on PR rather than advertising, al- though a budget for this will be assessed in the autumn. An initial 1,000 print run of the brochure — which features photography by Robert Shackleton who has worked on trendy Sapporo beer and Levi's ads — was sent out to a spread of music and fashion consumer magazines as well as to record company heads of marketing and A&R, and producers. Sky magazine was the first 

to respond. Its July issue high- lights Tape One's facility for cutting a one-off CD for demo 
i lot more tech- nology than we did two years ago," explains Sky's assistant editor Simon Hills. "Our readers are au fait with it and interested to know about new developments." Mayfair Studios has already placed ads in Q, and other large recording studios may soon imitate Tape One's force- ful approach. As their traditional business continues to dwindle they may have to push their remixing facilities to the readers of I-D and Sky alongside targeting producers and engineers via the trade n Faux 

ADVERTISING SURVEY 
Epic tops MWs advertising survey for June after spending £182,000 on radio, television and press advertising for its platinum Stranglers' hits col- lection. Also in the top 10 (spends in £000s) were: Polydor for James Last (152); Parlophone 

for It's Cool (128); Decca for The Essential Mozart (121); Mercury for Dexy's Midnight Runners (116); Telstar for Fast Forward (109) and Megabass (109); Virgin for Simple Minds (109); and Mercury for Soft Cell (86). Source: MEAL 

MONDAY JULY 29 
Wogan featuring Michael [ p| Ball, BBC1: 7-7.30pm. 
The Mix featuring Quincy "1" j Jones, Radio Five: lO.lOpm-midnight. 
TUESDAY JULY 30 
Jazz 625 featuring Jimmy O Smith, BBC2: 11.15-11.50pm. 

Hammersmith Odeon in 1985. Channel Four; 12.50-1.55am. 
WEDNESDAY JULY 31 
iiol0 

THURSDAY AUGUST 1 
Top Of The Pops, BBC1: | pj7-7.30pm. 
Bhangra Festival '91 | [i] featuring Heera, Apna ' " Sangeel and Apache Indian, ITV: 1.10-4.10am (regions 
FRIDAY AUGUST 2 
The Tracey Oilman Show a featuring Carole King and Billy Preston BBC2; 9.25-10pm. 
SATURDAY AUGUST 3 
The 8.15 From Manchester Ofeaturing Blur, BBCl: 8.15-llam. 
The ITV Chart Show: | [;| 12 noon-lpm. 
And It Wasn't A Dream featuring Ruthless Ofe R 

OETTIIS THE OFFICIAL UK 

MUSIC CHARISIS AS SIMPLE AS... 
Approved by the BP1, compiled by Gallup, used by the BBC and 
Music Week — the only official UK pop, country, heavy metal, dance, 
indie, classical and jazz charts are just a phone call or fax away. 

*1 
071 334 7333 Fax: 071 928 2881 

Chart Information Network Company Ltd 8th Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR. 

MUSIC WEEK 3 AUGUST 1991 21 



PROFILE 

o 

m 

m 

re 

E 

m NAME: Maurice Louis Oberstein. BORN; September 2B, 1926. PARENTS: Father—Eli Oberstein, fo head o( A&R at RCA US. Later owned E Coast country and jazz label Allegro. "\ I was young, I only saw him at Christm; holidays". Mother — secretary. EDUCATION: Degree in chemical engineering from Clarkson College of Technology. 

CAREER: 1946-65 Was a medical researcher (or a year before joining the US army. "1 was chief sanitary engineer for the armed forces in Austria". He then worked for father's record company, taking the reins for four years after his father died. "One summer I ended up in the factory pressing records and never left." 

applying for a marketing job in the back catalogue department. APRIL 1965 Sent to UK to join Oriole as chief engineer for manufacturing. "It all seemed something of a giggle. I was just a tourist who ling paid. called TheV ork off Inverness Street and wer round the sights at weekends — Became CBS sales and 
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Polyr 

Maurice Oberstein, PolyGram chief and BPI chairman, is a rarity: a 
dayglo 'personality' among the grey-suited elite, says Andrew Davidson 

1973 CBS manufacturing and distribution MD. 1978 Chairman, CBS Records, 
(1983-86 Chairman of BPI) JUNE 30,1985 Retires from CBS. JULY 1,1985 Becomes chairman and chief executive, PolyGram UK. JULY 1991 Re-elected BPI chairman and 

Maurice Oberstein, in his raspy, transatlantic way, is taking the piss out of my suit. He should talk. Framed in the doorway of his sixth- floor office, he is wearing black jogging pants, sweatshirt and trainers, topped by a black woollen hat, Eric the dog, an English setter, hangs at his heels and a gaggle of female assistants laugh at his jokes. The 65-year-old chairman and chief executive of PolyGram, the UK's biggest record company, is clearly having fun. But when you are the boss you can do what you like. In the case of Obie, as colleagues refer to him, that includes wearing all sorts of silly hats and bringing your dog into work. So what if everyone at PolyGram wanted to bring their dog in? Anyone can, croaks Oberstein, sniffing warily round what was obviously a loaded question. But they would have to take turns, he points out smiling, as he only allows one dog in at a time. Now Oberstein, never one to shun the limelight, has two new hats to add to his collection; executive vice- president of PolyGram International and chairman of the BPI. It is the second time he has sat at the head of the BPI table, the first being between 1983 and 1986. Is he a masochist? He laughs. "Nobody wants it," he admits. "That's why I got it again." Yet, in truth, few are as well qualified to do it as Oberstein. Twenty years building CBS UK into a market leader plus six years doing the same at PolyGram has given him a depth of experience and range of contacts probably unrivalled in the industry. And his flamboyant style will help, say his rivals. "Put it this way," says one, "if everyone else at the BPI was just like him then we would have a serious problem, but they are not. Quite the reverse. It makes a nice balance." For a veteran of such a debilitating industry, Oberstein looks drawn but in good shape. A bony, grizzled man with a wispy beard and a balding thatch on top — it is difficult to say how balding as he only whips his hat off once, for a quick scratch — he smiles with his teeth and speaks with a mouthful American accent, often lilting up on the final syllable of each 
1 Fortunately, today the voice never "I leaps shrilly, a sure sign of Oberstein « anger, but at times it is difficult to tell g when he is joking. Frequently he is "g- deliberately flip to avoid giving a v* straight answer. Talking about his early years — his family, his upbringing, how he got into the record business — his ■answers are so vague it is as if he can hardly remember. If the child is the father of the man, Oberstein appears keen to keep Maurice junior under wraps. This much is clear. His father, Eli Oberstein, was at one time head of A&R at RCA Records in the US, and later ran his own record company, Allegro, on the East Coast. The young Maurice was taken by his father to 

watch Duke Ellington record Take The A Train, but generally he only saw him "at Christmas and holidays". His parents were divorced, and Maurice and his sister were brought up by their mother on the west side ofManhattan. His mother's side of the family, he says, were orthodox Jewish. He feels he is more like his father. "I only go to synagogue on high holidays." Even drawing that much out of him is like blood out of a proverbial stone. He does, however, see the lighter side. His father remarried twice. "His second wife was Catholic, his thu-d Methodist," grins Oberstein. "I like to think that given time he would have worked his way round all the religions of the world." He is slightly more open about his education. After attending one of New York's top state schools, Stuyvesant, in the late Thirties he gained a degree in chemical engineering at Clarkson College of Technology. Oberstein just missed out on the Second World War, worked in medical research for a year and served in the US Army before eventually joining his father's record company. 

"the ce 

vill have le of it. "Finding talent," he says, "is all about finding people who can find talent." Like any record company boss, he has had his ups — 

personality i business. He has i 
and dogs. He 

in increasingly grey 
his horses 

racehorses. Pictures of them line the wall opposite his office. Just inside, a drawing of two dogs, the first Eric (in fact, called Charlie) and his current incarnation, hangs 
And the hats? "Oh, the hats have just become part of my uniform," he explains. "If I don't wear them people ask; where's the hat, Obie? It has just grown, like Topsy. 1 go along with it because I think we can make the business bigger if we have more personalities about. Instead of campaigning about the same industry problems we should work harder at not being faceless, grey people who run multinational corporations." He concedes that those "same industry problems" are just what a   BPI chairman should be worried about, but 

From then on Oberstein and the record industry were inseparable. When his father died, he ran the company for four years himself before selling out for a sum he is keeping close to his chest. "Let's say it was enough so that I could always say 'Fuck you, I'm OK' to anyone." Whether he ever did or not, he is not saying. He joined CBS in January 1965 after applying for a marketing job in the back catalogue department. By April of the same year the 38-year- old Obie had been sent to the UK, nominally as an engineer, to help CBS run the newly taken-over Oriole Records and by 1975 he was boss of CBS UK. Eight years later it was the number one record company in the country, with a little help from Michael Jackson. Not bad going for a late starter up the record business's greasy pole. So what are his strengths? He is good at getting his own way, joke his  rivals wryly, and is one of the business's great fixers. Talent spotting? Oberstein 

As 

build a bigger business, "so we havi a bigger size of cake' It is hard to dislike anyone who tries so hard to liven life up a bit. But even his friends admit there are caveat; a "personality", he is prone to say things which live up to his image, rather than reflect reality. Again and again he asserts one thing, and then, if pressed, justifies another. Take this: discussing the behaviour of artists on his labels, he promises: "If we have an artist who keeps breaking up the furniture, we break 

  t fond of signing The Clash — and his downs. Good judgement, he says, is getting one winner out of every three you sign. When Oberstein left CBS in 1985, his retirement lasted one day. "I left CBS on June 30 1985 and began working for PolyGram on J uly 1.1 had absolutely no idea I was going there," he claims. "Ramon Lopez I then PolyGram chairman) had gone to Warners and it was pure chance that the vacancy came up." It seems he could not resist the challenge. And so he has continued to lead both PolyGram and the record industry from the front. Using a common music business analogy, he sees himself as 

minute later he changes his mind: "I don't have any code of behaviour for artists. I don't believe you sign an artist to do anything other than what the artist wants to do artistically." And if such art is an 
or the like? "We put out records within the law of the land, we are no difterent from any other publishers. We would put it out even if I found it offensive." And considering the record industry is constantly trying to convince outsiders that it is a serious business run with real management expertise, why the need for "personalities"? Shouldn't the artists be the personalities? Perhaps Oberstein is too fond of taking the piss, but at times these apparent contradictions smack of intellectual laxness. Whatever, few would change Oberstein. He marks a rich vein of continuity in a sometimes faddish business. He has seen it all. His favourite record, he says, is Johnny Mathis's Twelfth Of Never. Round about the same date as he will retire? The answer, not surprisingly, is flip. "I've still got a mental age of 12," he growls. "In this business, when you show anything above adolescence you should be disposed with." Of course. It was a silly question  .'way. 
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BUSINESS TO BUSINESS APPOINTMENTS 
„==. JT-Qge.3 Promotionr-==. 

THE ONE STOP 
For all your Promotional products From Concept, Artwork and Design, to Production and Delivery or Distribution We can handle the whole project for you 

WE CAN SUPPLY - T. Sweat & Polo Shirts * Custom made 
SFobs*SWialips * L^gh'te^tf^Boxe^shots * Headbands ^ 

Printed or personalised to your specification 

.Xtage.! 
CALL US NOW 
./toge.2 

TELL US WHAT YOU NEED 
./■toge.3 Promotions 

i\: 0608 659200 Fax; 0608 6E 
./"togcLS IntsrnQtionQl—^ 

  
MUSIC RECEPTION ...... 
ROYALTIES ASSISTANT N 

POSTING VIDEO/CABLE TV 

Handle 
Recruitment 

071-493 1184 
CARRIER BAGS 
AIRBORNE 

FAX 0533-5 
^dependent Record Company REQUIRES 

OFFICE SPACE Approx 300-500 sq ft. Prefer West London out towards Heathrow Airport. Tel (071) 266 4100 Fax (071) 266 2628 

LICENSING ASSISTANT 
Warner Chappell, one of the World's leading music publishers, are seeking to recruit a Licensing Assistant for their Copyright Department. 

e ability to ;e would be an advantage. ReU nt industry experience is desirable. 

Louise Rankin. Copyright Department, Warner Chappell Music Ltd, 129 Park Street, London W1Y 3FA. (No Agencies). 

MODULAR SH0PFITTING VERSATILE RANGE OF COMPATIBLE DISPLAYS STORAGE AND COUNTERS FC VIDEO FC—' FREE PUNNING Al 

INTERNATIONAL DISTRIBUTOR^ /f MADRID \ COMPANIA DISTRIBUIDORA DE DISCOS NECES1TA GERENTE PARA ESTA CRECIENTE EMPRESA. LOS REOUISITOS BASICOS SON BUENOS CONOCIMIENTOS, DEL INGLES Y ESPANOL. Y LACAPACIDAD DE DIR1GIR A LA COMPANIA TOTALMENTE SE OFRECE UN BUEN SALARIO. COCHE MAS OTROS EXTRAS A LA PERSONA ADECUADA. TAMBIEN SE 1NCLUYEN 

Tn/icik SouNd + VisioN 

AMA MUSIC DISPLAYS 
E RPT 

# 
MOT ANOTHER 
BROKEN RECORD! PHONE 0924 444780 

S0H0 W1 2nd FLOOR BRIGHT OFFICE TO LET fax ORDER No 
095262036l( 

SS Swan 

A.P.T. DISTRIBUTION LIMITED One of Britain's fastest-growing and most successful distributors of independent label product, is currentlv looking for TWO EXCEPTIONAL 
TELEPHONE SALES PEOPLE 

To apply you should ideally be aged between 21-2ft. with a wide-ranging knowledge of. and genuine en- thusiasm for. many different styles of music comhin- ed with a good iclcphdnc manner, persuasive pcrson- amy and — probably — record retail experience. 
Please write, with Ml CV. totr- 
*"0 x SlJT!hc"sl>n- Sales & Marketing Manager. A.P.l Distribution Ltd, United House. North Koad, Islington, London, N7 9DP. Closing dale: August 9. 
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CLASS IF! ED 

APPOINTMENTS 

STRENGTHEN THE INTERNATIONAL FOCUS OF THIS LEADING COPYRIGHT SOCIETY 

Up to £45,000, 

Ward Executive Limited. Acadc 26-28 Sackville Street, London W1X 2QL. Tel: 071-439 4581, 
WARD EXECUTIVE 

TELE SALES 
MANAGER 

Pickwick Group pic a market leader in the home entertain- ment field is looking for a Tele Sales Manager to join their tele sales operation. 
The ideal applicant must have previous experience of run- ning a busy tele sales department, preferably within the video industry. They must also possess the ability to work under pressure and meet deadlines. 
We can offer the right person an attractive salary together with all the usual benefits associated with a successful and growing Company. 
If you are interested in applying for this position please write, enclosing your c.v. and current salary, to Karen Vaquer, Personnel Manager, Pickwick Group pic, The Hyde Industrial Estate, The Hyde, London NW9 6JU. 

•S-U-C'G-E-S-S- 

slilgss: 
£12-15,OOOAAE 

and flexibility to learn + progress within the company Based 

12/14 ArgyH^treet^LcmdorlWI V 

RETAIL STORE MANAGER 

0 S 

0  
INTERNATIONAL PROMOTION ASSISTANT 

t0 ^ ,hc'r tram ,0 co-ordina,e 
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The Big Name In Music 
Head Of Marketing 

Motown Records 
With one of the strongest back catalogues in the music industry and an exciting roster of artists which includes Stevie Wonder, Lionel Ritchie and Johnny Gill, Motown Records needs little introduction. 
Marketed in the UK by B.I.G., the BMG Independent Group, the label maintains its own very special identity whilst enjoying the commercial and business expertise of one of the UK's top record companies. 
We are currently looking for a Head of Marketing who has the creativity and organisational flair to devise and implement marketing strategies for the label, covering product management, press and promotion. 
Ideally you will have had at least five years' broad marketing experience in a successful record company with at least two years' experience at a senior level. 

an attractive salary, executive car, e of big company benefits, so if you can .dy established success and reputation of one of the big names in music, please send your c.v. to: Jill Berry, Personnel Manager, Motown Records, Cavendish House, 423 New Kings Road, London SW6. 

]B RECORDS (UK) LIMITED 



LETTERS 

BBCs vinyl block 

strikes at indies 

'No way'in to R1 

So Radio One has now decided to stop accepting vinyl [MW. July 27) as a format to play on daytime radio due to their gross inefficiency at being able to operate a correct intake pro- cedure for new products. This will no doubt put the fi- nal nail in the coffin for the thousands of small indepen- dent record companies and writers who can only afford to produce their music on vinyl. Having spent several years failing miserably to get an ap- pointment to speak to pro- ducers — who apparently 

see just three independent companies at a given time once a week — our only other way of attempting to get our records heard is by sending them by post to Radio One. When you phone the pro- ducer's secretary to ask if the record has been received, the reply is that the producer con- cerned opens his own post and it would be a good idea to send in another copy in case the first one was missed. I would suggest to the BBC that they create an intake of- fice to register new products 

sent in and then send a list to the producers who, in turn, will listen to the products and return the list to the intake of- fice with an acceptance or re- jection initialled on the form. Then record companies can phone this office and be told of the result with the satisfaction of knowing that at least the record has been heard. Kelvin Purcell, Red Baron Record Company, Colnbrook Industrial Estate, Colnbrook, Berkshire 

The members of the Reggae Music Association were dis- turbed to note that Radio One intends to limit acceptable for- mats to just the CD single for daytime radio programming. This will close the doors of Radio One to a huge section of the independent record indus- try — not just reggae music — which sells on vinyl. Up to now, a reggae release hoping to crossover into the national charts could press up a few hundred seven-inch singles just to try and get day- time national radio airplay. 

will all be priced out of the mainstream as Radio One makes yet one more decision against the independent sector of the business. It is not enough, either, to refer us to the incremental sta- tions or to the evening special- ist slots. Independent music is leading the way in the UK in- dustry and it is not proper that it should be marginalised. Paulette Long Reggae Music Association 2 Tunstall Road London SW9 8DA 

We pray for Daniel's return 
I am writing regarding Daniel to listen to Daniel. Maybe O'Donnell's albums being tak- could pray him back! en out of the country charts. He is Here in Sacred Heart Convent, deserve we were all very sad about it. - Please, we would like to have his albums back in the back in the charts again country charts again. We have God bless old sisters here and they love work. 

encouragement. Maybe one of these days we will hear that his albums are 

Sister Ambrose Sacred Heart Conve Hassett Road Homerton E9 5SJ 
MW has to date rect letters appealing to i O'Donnell to the chart. 

PolyGramisset for 

a vibrant summer 
I am absolutely delighted that Sony has shown the good sense to expose {MW, July 20) four of our biggest selling albums and would hope that this letter would encourage you to re- print the bottom half of our ad, featuring our other four major chart albums. This will no doubt communi- cate our objective to remain reasonably vibrant through 

this recessionary summer 
We are here to market mu- tually profitable TV albums, not TV sets! Brian Berg Head of TV marketing & research PolyGram Record Operations 1 Sussex Place Hammersmith W8 

Congratulations The Kid And Jon 

their Landslide 12" Remix of the new 

shamen single Move Any Mountain-Progen 91 

STRAIGHT IN AT NUMBER ONE! 

The Kid And Jon Are Managed By: 
Chromium Management Ltd 

Suite 85 
49 Hallam St 
London W1 

Tel 071 580 3989 
Fax 071 323 2728 
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PEOPLE 

i 

■lody Radio is as exciting 
But that's just petty whingeing to the all-music, easy-listening station's MD Sheila Porritt. She says the proof of the station's success i in its rising audience reach, now up to 12% according to last week's JICRAR figures. Porritt is well aware that Melody is not to everyone's 
THE LAST RECORD IBOUGHT 

by MUFF WINWOOD 
s The Best Of The Spencer Davis Group, I bought it on CD and it's got all my favourite tracks 

Some Lovin' and , Keep On Run- ning. They are my favourite group. "I do buy quite a lot of albums but - usually when Tm in the US, where I have more time to look around. "I've started to buy some of the original Blue Note albums that I had in the Sixties, It's good to hear them again." Muff Winwood is MD of Sony Soho Square and an ex-member of the Spencer Davis Group. 
Kewiii drives a 
hard liargain 
The DIY ethic is alive and well and living in Glasgow in the shape of former great white hope Kevin McDermott, the ex-Island artist, who has now re-emerged on the city's indie 13 label. Bloodied, but unbowed after be- ing dropped by Island a year ago, McDermott has taken to flogging copies of his new album, Bedazzled, from the back of a van 

wn listeners get a little confused at times. "We seem to get an audience split around Mick dagger's age. Pre-Jagger fans like the station as it is, post-Jagger fans have a slightly different definition of easy-listening," she says. Porritt also believes that Melody can sell records. "As we don't have presenters, we do get a lot of calls about 
avelling around Scotland. And i 5 the t worked: in its first week of re- lease the album reached number nine in the UK indie chart and entered the Scottish chart at 10. "At least we got to all the shops in Scotland, which is more than the majors managed," he says. McDermott is now seeking a "proper distributor", but though his life as a van salesman is over, his work is not. 13 Records chief Stephen Cheyne says; "We will be press- ing 5,000 vinyl albums and Kevin and the boys will sign each one." More power to' their elbows. 

ilussc's siew 
Catchphrase 
It seems everybody loves a talent contest but no-one really cares about the winners. A large chunk of the music in- dustry put its weight behind the Hit The Write Note songwriting contest but little has since been heard of the winners, Catch 23, The band's single, Here I Am, released on Polydor after they beat 4,500 other acts, reached no higher than 131 in the chart. A&R director Graham Carpen- ter blames a hurried release and poor exposure rather than a lack 

Putting his money where his mouth is, Carpenter is now exer- cising his option to extend the band's one-single contract. "I think we may have found an act," he says. "With the right rec- ord we will get support." If they fail again, winning a 

records. We even find out shops where they are available," she says. As to revelations that Melody has a greater reach than Kiss FM, Porritt doesn't see the dance station as competition. "We're not exactly a cool, hip station," she says. "My 11- year-old son listens to Kiss and I can't repeat the words he uses to describe Melody." 

□r 

Darnel gets the 
abSiey Snabst 
A little heavenly inter giving a new twist to tl Daniel O'Donnell and th chart. The network of O outraged at the exclusion herp from the chart, includes hundreds of nuns, according to Sister Ambrose of the Sacred Heart convent in Homerton, c London. The convent boasts a compl collection of O'Donnell cassettes and videos, and it is not alone. " think everybody in every conven. has tapes of Daniel," says Sister Ambrose. 'That's a lot of sisters." O'Donnell may draw some com- fort from knowing he has support in such influential places. See Letters, p26. 
"I want to get the same feeling you had when you first heard Disraeli Gears" — punk pion- eer Geoff Travis reveals his in- spiration is hippie supergroup 

DOOLEY'S DIARY 
Remember where you heard it: 
Michael Jackson's obviously spending 
too much time in the oxygen tent. 
Release of his new album is now back 
to November at the earliest. . . Sighs 
of relief at WH Smith as it 
contemplates an end to 
masterbagging. The chain is going 
over to live stock in all new stores. . . 
PolyGram Classics chief Peter 
Russell raised eyebrows last week 
with what appeared to be an 
impression of his boss who was away 
on holiday. The mystery was solved 
when he revealed he had been struck 
down with a severe attack of 
laryngitis . . . Academy 
Broadcasting is set to produce a new 
heavy metal TV series combining 
music and drama. The cost? A cool 
£lm an episode . . . Not content with 
littering the London skies with 
balloons for its fifth birthday, Tower 
Records was planning to distribute 
300,000 leaflets at this week's 
Pavarotti gig at Hyde Park . . . Former 
A&M chief Brian Shepherd is taking 
a part-time role in artist management 
to run alongside his aircraft business 
. . . Revvolution is gone but not 
forgotten. Mick Mercer, editor of 
"alternative" music mag Siren, says 
King's Folly has left record companies 
loathe to invest in new titles . . . New 
black TV service Star is already 
discussing tie-ups with LWT . . . When 
Wear FM station manager Pieta 
O'Shaughnessy held a party at her 
house for contributors, she heard a 
commotion in the street. Opening her 
front door, she found several 
coachloads of rave followers and a 
police squad car tracking down what 
they thought was an illegal warehouse 
party . . . Much excitement in 
Scotland when The Sunday Times 
revealed the Beeb was stretching its 
charter to the limit and seeking a 
sponsor for a 10-part prime-time pop 
show. The publicity-shy corporation 
has unfortunately now put the plan on 
ice. . . 
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monday 5th august 
7" PB 44745 12" PT 44746 
Cassette PK 44745 CD PD 44746 
order from BMG telesales 021500 5678 


