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Renton to 

showcase 

UK music 
The Government is pledging its support for the music in- dustry by organising a Nation- al Music Day. At the same time, the Arts Council has dubbed 1992 the Year of Music with a number of events planned in or around Birmingham. Harvey Goldsmith is to chair the working party that will organise the day of music and the BPI is represented by its director of public relations Jeremy Silver. The idea for the event came from a conversation between Arts Minister Tim Renton and Mick dagger. The singer, who had witnessed a similar event in France where he now lives, will be an adviser to the work- ing party. Renton says: "I envisage special events on radio and television, open air concerts, local music festivals, school performances — a showcase for the professional as well as the amateur. "My department will pro- 

orgamsations will join in," A spokesman for the BPI comments: "We are looking at the developments with great interest and we have involved ourselvt The r the working party, to event date, is due in early Sep- tember. The Arts Council's decision to fund a year of music in 1992 is part of the build-up to Arts 2000, a festival to mark the turn of the millennium. The event, Sounds Like Birmingham, will be organ- ised by Birmingham City Council. Sponsorship is now being sought. Programme manager Rich- ard Russell says the event fo- cuses pn the experience of mu- sic to both listener, and per- former, and will encompass rock, folk, jazz, classical and fringe music. The full pro- gramme is being launched in October. 

Lascelles: new Virgin label 
Ten boss quits 
to launch label 
Jeremy Lascelles is standing down as managing director of Ten Records to launch another label within the Virgin group. A&R director Mick Clark will take over the running of Ten, whose acts include Soul II Soul, Maxi Priest and Inner City. 

"1 was given a great oppor- tunity to start something new at Virgin and I felt the time was right to leave Ten," says Lascelles. "If there is one thing I feel we have achieved at Ten it is to explode the myth that you can't have international suc- cess with dance acts," he adds. Lascelles was head of A&R at Virgin before taking over at Ten in 1988. Clark joined Ten a year after its 1983 launch. 

c Donovan scoop" baekfires 
Any Jason Donovan fans ask- ing "Did you see it?" this week are not talking about his stage show at The Palladium. When The Face printed a poster appearing to show the Aussie heartthrob in a T-shirt bearing a slogan casting doubt on his heterosexuality it seem- ed to have scooped all rivals. Instead the style magazine was landed with a libel writ and set everyone wondering how they missed the offending collage. "We must take at face value The Face's claim that the 

poster was genuine," puns Cyril Glasser of Donovan's sol- icitors firm Sheridans. But nobody else who spotted it while it was allegedly on dis- play in central London has yet come forward. Meanwhile a radical gay "outing" campaign said to be responsible has revealed itself as a hoax. According to Frocs — Faggots Rooting Out Closeted Sexuality — no posters were ever printed. The libel writ issued by Sheridans names The Face publisher Nick Logan, parent 

company Wagadon and writer Ben Summerskill. All three must respond by the end of this week (August 9). If the case comes to court it will be heard early next year. But last week there was no sign of the scandal having diminished Donovan's stand- ing in the eyes of his young 
The Palladium reported sales for Joseph And His Amazing Technicolor Dream- coat were as brisk as ever. It is now sold out until Septem- ber. 

RT labels 

for mm 
Cash-strapped former Rough Trade labels are appealing to the MCPS for more time to pay their mechanical royalties. The labels face a cash-flow crisis after f3m they believed protected in a so-called escrow account was frozen by adminis- trators KPMG Peat Marwick McLintock. An appeal to the High Court last Wednesday for a special vacation hearing to decide the future of the account failed. The labels were only able to achieve an "expedited" hearing, which means the case will not be heard until after the court's summer recess ends on September 1. Now there are real fears that unless the MCPS gives companies more time to pay royalties, some companies could go down. Beggars Banquet managing director Martin Mills says: "The key thing is the attitude the MCPS takes. There are 

plead 

help 
payments due in two weeks time. A lot of labels are going to need a lot of leeway from MCPS." MCPS chief executive Frans de Wit says the board will have to consider the labels' predicament because it is such 
• Bidders for The Smiths' catalogue, up for sale to help pay off Rough Trade Distribu- tion's debts, are insisting on the approval of Morrissey and Johnny Marr on any deal. Marr's manager Marcus Russell, of Ignition Manage- ment, says the guitarist, now with Electronic, is being kept fully in touch with proceed- ings. s pursuing "Anybody who ii the sale is fully a they need Johnny and Morris- sey's support on any sale for marketing reasons," says Rus- sell. 
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MichaeS Lwy Oui August 3 report of the re- vival by East West of the Mag- net label incorrectly stated that Warner Music had bought Magnet in 1988 "after its col- lapse as an independent". In fact of course Magnet un- der its founder, managing di- rector and chairman Michael Levy was a very successful label which was sold for a sub- stantial sum. We very much regret the er- ror and unreservedly apologise to Mr Levy for any embarrass- ment caused to him. 

NEWS 

Pricing cod® 
won't work' 
says BARD 
Moves to introduce European Community rules on price marking will disrupt record dealers' business and prove unworkable, according to BARD general secretary Bob Lewis. Now BARD is backing a British Retailers Association attempt to have the order questioned by MRs. The new code, due to take force from September 1, says a written price must be shown for all goods offered for sale. Lewis says that means re- tailers would have to show customers a price list, when- ever they order product not in 

But he believes that it would not effect the practise of mas- ter bagging and marking sec- tions of stock, such as singles, with one price sign. "It is just not workable," says Lewis. 
Reggae to get 
official chart 
CIN is discussing the possibil- ity of launching a reggae chart with the Reggae Music Association. The RMA first approached CIN and chart compiler Gallup a month ago with the plan, which they believe is needed to give support to the reggae The r > the s the small number of reggae shops included within the Gallup panel, says CIN chief executive Adrian Wistreich. "We would need a lot more to make a worthwhile 

The other problem would be funding the chart, he says. Administrator of the Reggae Music Association Paulette Long says there is plenty of demand for the chart among specialist magazines and radio shows across the country. 
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DO twin-packs to 

replace Waikman 
Deutsche Grammophon is be- ing forced to revamp its suc- cessful Walkman Classics budget series, as it no longer has rights to the name, writes Phil Sommerich. DG's five-year deal to use the Walkman title runs out in September. Now Sony — which created the brandname for its personal stereos — is to launch its own Walkman series next year through Sony Music. But DG is hitting back by relaunching it in September as 

Compact Classics, in twin- pack CD as well as on tape. More than one million units of Walkman Classics have been sold since they were launched five years ago, offer- ing an average 90 minutes of music on each cassette. The first release of Compact Classics on CD will feature the 25 most popular tape titles, with additional music bring- ing content up to an average two hours of music. The twinpacks contain two discs in a package the thick- 

ness of a single-CD jewelcase, and will retain the distinctive white, red, yellow and green Walkman sleeve design, "The discs will be aimed at the mobile market and initial selling-in shows they appeal to absolutely every sector of the trade," says Mike Sage, DG's marketing director, Andreas Packholzer and Bernd Kruck, designers of the DG Walkman Classics sleeves, are now working for Sony in Hamburg on its own Walkman 

Pawarotts trader calls for 

clamp on rip off bootlegs 
Merchandiser Martin Gold- smith is calling for a crackdown on pirate pro- gramme producers after boot- leggers slashed sales of the le- gitimate publication at last week's Pavarotti In The Park 

One unofficial trader was selling copies of a bogus pro- gramme which was a virtually complete reproduction of a le- gitimate programme produced for a Pavarotti concert in Man- chester in May, he claims. Goldsmith, managing direc- 

tor of Event Merchandising, says: "We even had phone calls from people claiming they had been ripped off and thinking we had done it. The pirate had left our name in the back of the programme!" The only way to tackle the problem is to insist on more ef- fective policing, he says. 'This is a major problem at most events," says Goldsmith. "We should have support from the government in the form of tougher legislation. We must also get support from the po- 

lice, who usually turn a blind eye." Goldsmith's traders seized some 5,000 programmes from unofficial salesmen last Tues- day night with help from Westminster City Council's trading standards officers. Sales of four different "rip off programmes" cut sales of the event's legitimate pamph- lets which cost £3 for 54 pages by thousands of copies, he esti- mated. • Pavarotti In The Park: see page seven. 

A special edited CD of four or five tracks will be sent to retailers to play in-store along with display material. Guaranteed — the group's first studio album since 1988 and the one which precipitated their depar- ture from Polydor — is released on September 2 and will be backed by TV advertising and a tour. 

Sony keeps faith in 

West End musicals 
Sony Music has not given up on theatre despite the closure of West End musical Matador, says chairman Paul Russell. Russell denies the project — in which Sony had a 33% stake — is a "flop", although it lost the company around £200,000. The show it developed for over five years could yet be revived, he insists. "It wasn't a flop. People paid to go and see it," says Russell. "And when people saw it they loved it. There simply weren't enough people buying tickets, partly because of the reces- 

Sony invested around £500,000 over five years devel- oping Matador, he adds — not excessive compared with the normal level of investment in new bands, often over £lm for two or three albums. 

Although the London the- atre production lasted just three-and-a-half months, the project generated the hit single A Boy From Nowhere, by Tom Jones which, with al- bum sales, gave Sony some re- turn on the project. Added to the profit from the Three Sisters show — trebling their input of £100,000, says Russell - Sony's overall the- atrical investments have so far broken even. A major LFS producer inter- ested in staging the show in America is among two ap- proaches, adds Russell, so the project is far from being dead and buried, Sony is now looking closely at another theatrical project. But Russell says: "We don't ex- pect to score on every one, no matter how good the show." 

In an age when there's a day for just about everything, it is about time there was a National Music Day. The only qualm some may have is that the move has come from the Arts Ministry rather than from the DTi. Unlike most of the sectors of the arts with which the department deals, the music industry is profitable. National Music Day should reflect thesuccessof UK 

Pavarotti In The Park was a huge success and yet another testament to Harvey Goldsmith's skill at capturing the public's imagination. Importantly, it also marked a major development in prestige gigs. The idea that an event can be funded by high-priced hospitality, thus allowing the mass of people to watch for free, surely deserves exploring further. By definition it Slows a major act to reach people who would not normally see it. And the additional benefit of the kind of increased record sales which were expected to put Pavarotti at number oi this week benefit the whole industry. Let's have more free gigs in the park. But let's hope the weather is a little more clement next time. 
A printing error played havoc with last week's comment on Radio One's newly-stated preference for CD. But the conclusion was obvious: the station must play good music regardless of format Happily, Radio One controller Johnny Beerling has made an absolute commitment to do just that Indies may fear (as some do, on page 21) that this pushes the balance in favour of an additional format they can ill afford, but to blame Radio One is to miss the point 



OPINION 

' 

When we asked how the new Billy Bragg record should be priced, little did we know how sore a point we were touching. Previously, we have kept the price of Billy's records low and have printed a "pay no more than" price on the sleeve, often to the annoyance of retailers. Why do this? Because the records were inexpensive to make and the low price allowed us to compete aggressively. Since the new record contains 16 songs, we felt it fair to charge the full price of a single album. Then I discovered that many retailers had increased their margins, adjusting to the new VAT rates. Prices had risen sharply. In response, the manufacturers were trying to increase dealer prices to keep their "fair" share of this rise. This meant a predicted retail price of more than £10 for a top-line LP or MC, though they would retail for around £8 while on "deals". I was flabbergasted. Was it really true that in the middle of a slump, while car makers were slashing their prices, the record industry was putting its prices up? 
With these new prices one can expect plummeting sales. And that, in turn, will lead to more catalogue being released at mid-price and encourage mid-price releases for developing artists. Ironically the attempt to raise prices could have the opposite effect — of lowering prices, with only a few hit titles going out at full price, heavily discounted. Meanwhile two hardware manufacturing owners of record companies are trying to launch new formats! Is it us who are mad for 
indicator on our record so that no one need pay £10 for Billy's new album? Or is it the trade that's mad for not working out collective and sensible solutions to the crisis in our ind ustry? Peter Jenner is Billy Bragg's manager. 

NEWS 

Sony lifts Coleman to board 
Sony Music has appointed only the second woman director in its history. Former company secretary Sylvia Coleman becomes di- rector of corporate business af- 

Sony's only other woman di- rector was Annie Roseberry, A&R director from J.une 1986 until she joined Elektra in May 1989. Sony chairman Paul Russell says: "Sylvia is now the only female director, but 1 think we need more. I'm a little bit of a feminist in that area. "Senior women 

are very important in bringing a bit of a feminine perspective to the business. After all, we do sell about 5""' -- — ords to women. 

Coleman says   — will enable her to take a wider perspective on Sony's busi- ness, handling those areas which cross over different labels or departments. The Rhythm King tie-in, which Coleman worked on, involved manufacturing and distribu- tion as well as the Epic label, she says. Coleman, who continues to report directly to legal affairs director Jonathan Sternberg, joined CBS Records in 1987. A solicitor with Gallagher Ltd, she has also worked with City firm Stephenson Harwood. 

Meanwhile, Terry Pelgate has been appointed as market- ing director of Columbia flfl. ing the vacancy left by Brian Yates in January, "Harry Connick Jr is the project he has really perform- ed excellently on," says Yates, "To take a young jazz singer and cross it over to the masses and get a quarter of a million sales — that is what I call marketing." Felgate joined Sony Music as a trainee product manager in 1987 after a year as social secretary at the University of London's Goldsmith's College. 

LabeSs urge BP : 

back ill stand 
British music companies are planning to raise their profile in the US with a national stand at next year's New Music Seminar. The proposal is to be put to the BPI following the success of its first government-spon-' sored delegation to the event this year. FM Revolver managing di- rect and newly elected BPI council member Paul Birch be- lieves it is vital to help halt the UK's decline in the US market. The UK's 34% share of the US market in 1986 slip- ped to 19% in 1989, he says. "We need to do something positive to give us a central fo- cus," he says. "A stand could bring all parts of the industry together whether you are a 

manager, publisher or record company. "Our competitors are the overseas companies. We should not be fighting among 
BPI director of public affairs Jeremy Silver says there was a plan to have a stand this year, but the BPI council de- cided it should test the water first. An industry-wide stand could be sponsored by an es- tablished UK company from outside the music business, suggests Birch, and could tie in with a CD of participating UK companies' product. The two Department of Trade and Industry-subsidised delegations organised by the BPI and the Music Publishers 

Association have both been hailed as successes. With the DTI paying about £240 towards travel costs through their outward mission scheme, the BPI took 11 com- panies while the MPA took 18. MPA secretary Peter Dadswell says the response has been very favourable. The NMS UK representa- tive Ceri Berry says UK at- tendance remained constant at about 450 this year. Overall, international visitors were up by 10% to just over 2,000, with US representation tumbling to just under 6,000. Next year's event is to be held slightly earlier — the last week in June — to avoid clash- ing with the US Democratic Party convention. 

Lew's unzips sponsor 

deals for new bands 
Jeans giant Levi's is taking a further step into the music in- dustry by backing new talent. In the past, the company has struck sponsorship deals with big name acts such as David Bowie and Sting. The company last month revealed it is back- ing the Nordoff-Robbins Music Therapy's best newcomer Sil- ver Clef award. Now Levi's-Strauss UK i spon- 

"There are so many good bands out there trying to make it that we just wanted to get involved and help to break- them," says UK marketing manager Roy Edmundson, The first two deals involve one signed and one unsigned artist. London band Voodoo U's deal with Levi's involves gigs and in-store promotions. "Showcase events will be held around the country and the band will be promoted along with our clothing in 

shops, says Edmundson. Recent Go! Discs signings father Father will also benefit from a Levi's deal. On September 1-2, the com- pany is holding a showcase for dealers at London's Astoria. kamundson says the com- pany's commitment will see it supporting a number of other bands during their formative period. But we are also keen 
thehr UP 0Ur associaf'on with wen Klgger name as well, he says.' 

Old Gold dm 
quit Pickwick 
Pickwick has brought special- ist reissues label Old Gold in house following the departure of its former owners. Keith Yershpn and Brian Gibbon, former joint manag- ing directors, are leaving to pursue other business inter- ests. Both were unavailable for comment as MW went to press. Pickwick group commercial director Dick Speller will take overall responsibility for Old Gold. Its mail order arm, Di- rect Home Entertainment, will report to Pickwick's direct marketing company, Crescent Direct. Speller says the move is a "natural and logical extension of our plans as a market leader in the low and mid-price audio market." Pickwick acquired Old Gold from Yershon and Gibbon three years ago. 

Eill CiassicaS 
rettiinks image 
EMI Classical is launching a new marketing campaign bas- ed on its British heritage, writes Phil Sommerich. Roger Lewis. EMI Classical division director, said at the launch of the label's British Composers series that he aims to "reposition the label at the forefront of the British music industry". Key artists in the drive will be pianist Peter Donohoe, con- ductors Simon Rattle, Jeffrey Tate and Richard Hickox, and newly signed Britten Quartet. Lewis says there is also a possibility of reviving the Nip- per dog logo - which w, ditched in April — for dom tic product. , The company's share of the classical market was up ne< -' 30% to 35.1% in the second quarter. 
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NEWS 

Liquidators in 
as Conn's live 
empire crashes 
Country music impresario Mervyn Conn is said to be fac- ing ruin after the collapse of his concert promotion busi- 

The founder of the Wembley Country Festival called in liquidators to shut down his six companies following a string of unsuccessful tours. Conn's staff have dismissed reports that his troubles are rooted in the scandal that saw him convicted of a sexual as- sault on a secretary two years ago. But a spokesman for liqui- dators Paul Barry accepts that the company's problems had begun at the same time. "But the problems came to a head this year with the Red Army dancers tour which flop- ped, a cancelled Jerry Lee Lewis tour and the Gulf War," adds the spokesman. The Mervyn Conn Organis- ation and its five subsidiaries closed down on July 13. "There is not a lot of assets to sell off," says the spokes- man. "It is not that kind of 

Dome prodocers 
plan new show 
The producers behind Channel Four's Friday At The Dome are set to launch a new music programme. The Globe will be a weekly half-hour news and features show compiled in conjunction with Worldwide Television News. It will probably feature videos and possibly live per- formances. Holmes Associates, the com- pany behind Friday At The Dome, is currently working on a pilot for the series which it hopes to offer to broadcasters next month. 

More woe at SSW 

as Grower leaves 
Top music lawyer Alexis Grower is leaving troubled firm Seifert Sedley Williams where he was a partner. Grower announced his de- parture as news broke that SSW is under investigation amid reports of a major finan- cial collapse. The lawyer, whose clients have included Alison Moyet, Grower: The Smiths and The Sundays, will remain a partner in the company while the Solicitors Complaints Bureau probes its 

Grower will join Magrath and Company, another central 

play a key role in the develop- 

London based firm, as a con- sultant. The company special- ises in immigration law for 

practice. "We would hope a lawyer of his standing would retain the vast majority of his clients des- pite the move." Grower adds: "This is a very exciting move for me and I am confident it will yield very 
A spokesman for the Solici- tors Complaints Bureau says investigators had been called in to Seifert Sedley Williams by the partners. "To my knowledge the firm is still operating," he adds. 

Smiths goes for live stock 
WH Smith is introducing live stock in its top 40 stores to speed customer flow at its tills. The first store to move over to the system will be the chain's new branch in Bristol, which opens on November 1. Other stores in Manchester, Brent Cross, Leicester and Swindon, will follow suit be- fore Christmas. The chain has been testing three different systems at its stores in Birmingham, Croy- don and Nottingham for the past year. Items will be shrink-wrap- 

ped and include an electronic tag, which is scanned and cleared by counter staff. John Barratt, manager of retail store development, says: 'This system is being intro- duced in response to customer demand. The sheer volume of music sales, particularly at Christmas, has meant that speed is of the essence. Our customers want to be able to choose a record or cassette as quickly as possible." The system using equip- ment manufactured by Senelco and Kempner, is to be 

phased into the chain's biggest shops over the next three to five years. Each store needs shrink wrapping facilities on the premises, as well as the specially-designed security equipment, making it less cost-effective for smaller branches. The old masterbag system will continue in the WH Smith's remaining 275 shops. « WH Smith will offer £2 off recorded cassettes and com- pact discs priced over £8 as part of a promotion running until August 31. 

PolfGram scores in publishing 
PolyGram Music Publishing has jumped to third place in thj corporate music publish- ing rankings,- after the incorporation of Island Music. Contrary to last week's MW market share statistics, Is- land's share should now be in- 

corporated with PolyGram's. It pany controlled by Virgin, means PolyGram's share of This means its share of the in- the market has jumped 355% dividual publisher rankings year to 9.1%, ahead of the traditionally third-placed Vir- gin Music at 8.7%, Meanwhile, Virgin points out that Raw Un'ltd is a com- 

for the second quarter actually 5.4% rather than the 3.9% shown. This puts it in fourth place, behind Warner Chappell, EMI and Carlin. 

NEWSFILE 
Polydor finance director Andrew Jenkins is caretaker-managing business at the company while PolyGram continues its search for a replacement for former MD David Munns, now in a senior international role. 
Wembley Stadium is to open its 5,000 capacity exhibition hall as a music venue. DeLa Soul headline the first shows at Hall l,on September 20-21. 
Rita Marley has vowed to match any other bid for the estate of her late husband Bob Marley. The Jamaican court hearing was adjourned until October 28 to allow new judge, Basil Reid, to familiarise himself with the case. . 
MCEG Virgin Vision is launching Classic Opera, a new 30-minute opera video series, on August 12 with a dealer price of £1.88. For a limited period, the videos will also include a £2 off voucher for Virgin Classics product. 
Event producer Tony Hollingsworth ofTribute Productions is organising Guitar Legends, a festival featuring top guitarists including Brian May, George Benson and Bo Diddley, on October 15-19 next year in Seville, Spain. The event will tie-in with the Expo '92 event, also being held there. 
Factory Records has moved its £250,000 media buying contract from MBA to The Leisure Process. 
Coopers Deloitte Media Group is predicting a tough first half of the decade for the music industry. It highlights fluctuating CD sales revenue, a changing copyright environment and new royalty agreements as key problem 
David Bowie is to perform his first live session for Radio One for 19 years when Tin Machine guest on Mark Goodier's Evening Session on August 13. 

The record you've all asked .. 
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7" & 12" Available August 5th (WOK/WOKT 2007) 
CD/Cassette single Available August 12th 
(WOKCD/WOKMC 2007) j^>} 

AVAILABLE THROUGH PINNACLE H ffllWH 
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LETTERS 

How to meet 
that elosive 
Rl prodyceir 
I read Kelvin Purcell's letter i.V/iV, last week) with interest. But 1 am afraid thai my ex- perience with the BBC ap- pears to be completely difTer- 

Having decided to go in- house this year for all promo- tions I find, quite contrary to Kelvin's experience, that I was able to make appointments to see producers such as Mick Wilkojc, the producer of Steve Wright's show, and Paul Rob- 
I find them to be extremely helpful, courteous and con- 
I find it hard to believe that he has "spent several years failing miserably to speak to producers." He could certainly ring when the lists are open, which is by and by quite early in the morning and would without doubt get an appoint- 

Kevin Kinsella, Jelly Street Records, Juniper Hill, 
Cheshire. 

The Word ss 
coming hack 
Your story on the loss of Snub from Def II (AfW. July 27) says Channel Four has no new mu- sic programmes planned, leav- ing the outlet for music re- maining to be the 1TV Chart Show, Top Of The Pops and Paramount City. Though not exclusively a music programme The Word will be continuing to promote new and alternative acts alongside established acts when it comes back later this 

Soil -The Word returns on October 25, Friday at 11.00pm. Charlie Parsons, Series editor, The Word, Pritchard House, 45 Millharbour, London E14 9TR. 

BMI versus ASCAP: 

the tattle continues 
We read with interest your ar- ticle (MW, July 13) comparing ASCAP and BMI. We appreci- ate your coverage but think it important to clarify some points. First, BMI's "open door" pol- icy did not include writers un- til the early Fifties when they first began accepting writer af- filiates. We suggest that at best that's only half an open door. By 1941 ASCAP had a full open door policy for accept- ing both writers and publish- ers into membership. Second, while it is true that ASCAP does discuss the ad- vantages of membership in the Society with BMI affiliates, we promise you that BMI dis- cusses BMI affiliation with ASCAP members. Third, contrary to BMI's ap- parent assertion, its financial statements show that in 1990 its cost of doing business was approximately 20%; in 1989 it was approximately 18%; in 1988 approximately 17%. Since BMI's financial state- ments are not publicly avail- able, no doubt, you could not verify their claimed efficiency. Fourth, ASCAP's Consent Decree does not restrict it from changing either its payment systems or its sampling pro- cedures. It has made changes to improve both with some fre- quency. Fifth, the design of ASCAP's sample surveys were and are undertaken by independent survey experts, and were re- viewed initially by the US Bureau of the Census (a part of the US Department of Com- merce), the Department of Justice, and a Federal Court. They continue to be reviewed and audited by our indepen- dent survey experts, Nathan 

While we certainly like the notion of being considered the best for "pop" hits, given the classic standards in the ASCAP repertory, represented 

Messinger: ASCAP 
by Irving Berlin, Duke Elling- ton, the Gershwins, Oscar Hammerstein, Richard Rog- ers, and Cole Porter (to name just a very select few), we sus- pect that "standards" do pretty well at ASCAP too. Gloria Messinger, Managing director, ASCAP, Lincoln Plaza, New York. 
Your recent article comparing BMI and ASCAP contained much that I'm sure will be of interest to British composers in considering representation of their performing rights in the United States. We were dismayed, how- ever, by a number of items 
tially misleading. Our deepest concern is di- rected to your use of a racial slur, in quotation marks, in your account of BMI's welcom- ing of writers of black music in the Forties. The term you used is not one used by anyone at BMI and was not used in the context of any of the inter- views that your reporter con- ducted for this story. By sur- rounding the epithet in quotes, your story makes it appear that it came from a BMI source, which it did not. PRS writer members are nol 

US rights. PRS is, in fact, ex- tremely conscientious in pres- enting unbiased information about both US performing rights organisations to its membership. The US Department of Jus- tice did not "censure" BMI for violating its consent decree in 1987. The department offered an opinion that one facet of the proposed changes in BMI's payment schedule would not conform to its interpretation of the consent decree. According- ly, BMI implemented the package of changes without the facet in question. All BMI affiliates and all foreign so- cieties received detailed notice of all the changes in the dis- tribution system. While it is true that ASCAP's current gross rev- enues are greater than BMI's, your editorial comment that "ASCAP's lead tends to be self- generating" is unwarranted. The tribunal verdict your ar- ticle refers to was granted pri- marily on the basis of music cable channels using classic Hollywood film product — much of it composed before BMI came into existence in 1940. The tribunal commis- sioners said that they found the ASCAP and BMI reper- toires to be of equal quality and appeal overall. It is very tempting in the face of this kind of attack to offer examples of specific areas where we disagree with ASCAP's practices. But we recognise that the two organis- ations operate differently and that there is a value in having two different approaches. In a world where there are enough people and organisations un- friendly to copyright protec- tion. this type of attack may well produce a "plague on both your houses" reaction. Phillip R Graham, Director, European Relations, BMI, London. 

r 

Simple Minds: agents limited 
Promoters' role 
in stamping 
out tlie touts - 
I was quoted as saying any ticket agent charging more than 15% booking fee should be considered a tout in your news story, "Promoter brands agents as Touts'". (MW, July 27). It is important to me that this is corrected. In the past we have asked agents to limit their booking fee to 15% or 18% and only supplied those that do for a 
with Simple Minds at Wem- bley Stadium in 1989 we limit- ed ticket agents to 15% and ad- vertised those who agreed and stated on the ads that any agent charging more than 15% should be considered a tout. We work closely with ticket agents and do endeavour to control them with their co-op- 

Through our advertising we encourage customers to use the venue box office as they either don't charge a booking fee or charge the lowest book- ing fee available. You raise a few points in your comment section. Unfor- tunately until such time that the Home Office or Parliament provide legislation that the police and local authorities can enforce, the tout problem will remain with us. Tim Parsons, Director, MCP, 16 Birmingham Road, Walsall, West Midlands WS1 2NA. 

Opening up the debate on PRS income 
In your otherwise admirable article in a recent issue (MW, July 20), there were two as- pects which need further corn- 

Firstly, the figure of £10.97m was the total PRS in- come from ALL performances of live music, including dances, cabaret, piano music in bars; not only for concerts. Secondly, under the new system we shall not stop rely- ing on radio logs. In fact, we 

shall contim of works broadcast on radio in the UK and Ireland as a basis on which we distribute a sub- stantial part of the live music revenue which we collect. Further, we shall extend this operation to include works broadcast on BBC Radio Three, classical works broad- cast on other existing stations and works broadcast on some of the new stations. We re-use the logs which we 

obtain primarily for radio dis- tribution purposes but we ex- elude works which are unlike- ly to be performed live, such as commercials and radio sig- nature tunes, and make other relevant changes as well We are aware that some people, from promoters and li- censees to some of our own members, are mistakenly sup- posing that we are proposing to make changes to the royalt- ies money that we collect from 

licensees, whereas this new system will affect only the way in which we distribute to members the royalties that we collect. The total "pot" of money will remain almost exactly as it is. Marshall C Lees, Director of planning and research, PRS, 29/33 Berners St, London W1P 4AA. 
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ANALYSIS 

Gashing in on a free tenor 
Many of those poised to cash in on the largest free classical event the UK has seen were left high and dry. Pavarotti In The Park cost £800,000 to stage and promo- ter Harvey Goldsmith — des- pite selling 4,500 champagne "hospitality packages at £145 each and securing TV rights in 33 countries — only ever reckoned on breaking even. Few can have lost out as much as sponsor Haagen- Dazs, which expected to sell 15 tonnes of ice cream through an exclusive trading deal for the rain-sodden event. The foul weather also reduc- ed the expected audience of 250,000 to an estimated 150,000. It sent many of them home early without stopping to peruse the nearby record 

Tower Records has not lost hope of knock-on sales even though its promotion with PolyGram, offering money off the Essential Pavarotti II to all those presenting one of the 200,000 leaflets, was not a huge success on the night. Just over half the hand-outs were given away at the con- cert, says Tower marketing manager Louise Dickens. She 

Rain songs: braving the elements in Hyde Park 
expects them all to have been distributed, however, by the time the offer runs out. Tower's Kensington and Bayswater stores joined its regular late opener at Picca- dilly Circus by staying open an extra two hours until mid- night. "Because of the rain, we weren't exactly inundated," admits Dickens. Our Price, too, saw a poor re- sponse to its extended opening hours, yet Pavarotti sales rose by up to three times normal levels at Virgin and HMV — before they closed at the usual 

The outstanding perform- ance was by Virgin's Marble Arch store, the nearest record shop to the event. It justified staying open three hours later than its usual 8pm closing time by selling, in one night, 20 times more copies of the tenor's recordings than it would in a normal week, ac- cording to classical product manager Chris Tooth. But those trading on site suffered particularly badly. Event Merchandisers says thousands of its £3 programme and disposable binocular pack- ages were destroyed by the 

Even though its Pavarotti t- shirts and sweatshirts sold out, says Event's managing di- rector Martin Goldsmith, there were plenty more back at the warehouse had the weather improved. The rain could not, however, dampen the prospects for Decca, whose campaign for its Essential Pavarotti II compila- tion had been designed to make the most of the Hyde Park concert, celebrating 30 years of the tenor's singing ca- reer. Director Terri Robson says it has already sold 170,000 copies of the album; she was expecting it to knock Cher off the top of the album chart this week. The short-term financial re- wards may not have lived up to expectations, but Pavarotti In The Park and its accom- panying media bonanza has provided yet another mile- stone in the ascendancy of classical music. The problem facing the rec- ord industry — Decca apart — is that so far there is only one Pavarotti. Martin Talbot 
® See News, page three 

Park rival is 
'better deal' Even PolyGram's arch rival, EMI, admits grudging respect for the scale and daring of Pavarotti In The Park. "Any initiative which leads to growth in classical business has to be applauded — even if it comes from PolyGram," concedes Roger Lewis. But for Harriet Capaldi, manager of artist promotion at Warner Classics, the event has 

"I hope that this concert won't turn more people off than it switches on to classical," she says. Capaldi spent last week organising an outdoor gig for Australian flautist Jane Rutter, expected to draw 1,200 people to the open-air theatre in nearby Regent's Park, yesterday (4). She reckoned the audience, paying between £7 and £9 a ticket, would get the better deal. "I don't like the idea that the privileged few get the good seats and the masses are shoved to the back," she says. 

CD ALBUMS/CD SSNGLES/CASSETTES 
CASSETTE SINGLES/12" SINGLES 
LTD EDSTiONS/BOX SETS 
REMIXES & SOUNDTRACKS 
simply TOE BEST F(M onroirrs 

From ABBA to ZAPPA/SSNATRA to SLAYER/MADONNA to MSNOGUE 
From Stock and Supplied in 24 Hours 
HERE ARE SOME OF THE WRITTEN COMMENTS WE REGULARLY RECEIVE FROM OUR CUSTOMERS;- 
"Excel lent! Easy to Communicate with! Staff Eager to Please" 
"I would like to congratulate EMS on their service to our store, you are by FAR THE BEST, 
most helpful, reliable IMPORT DISTRIBUTOR" 
(TESTIMONIALS SUPPLIED FROM BRITAIN'S LARGEST AND SMALLEST STORES) 
WE AT EMS WISH TO THANK EVERY ONE OF OUR CUSTOMERS FOR THEIR SUPPORT AND ENTHUSIASM 
TO FIND OUT MORE ABOUT OUR IMPORT SERVICE PLEASE PHONE/FAX OR WRITE TO:- 

European Music Services 4 Mark Road Hemel Hempstead Herts HP2 7BN 
Tel 0442 232907 (8lines) Fax 0442 232813 

WHERE SERVICE COMES FIRST! 

Li 

EUROPEAN 

SERVICES 
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