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Kimpton-Howe returns 
Poly Gram is backing dependent distribution com- pany set up by former Rough Trade director George Kimpton-Howe^. The new company, Rio, will have its start-up costs paid by an advance from PolyGram in an initial three-year-deal. But Britain's biggest record dis- tributor will not own any of the operation. The owners are former Rough Trade Distribution MD Kimpton-Howe and Peter 

Jenner, Billy ager, along witn otner scan who hold a minority interest. Rio, which currently has nine staff, will be based at PolyGrara's Chadwell Heath offices. The executive team also includes former RTD fi- nancial controller Anne Jack- son end sales director Dave Cross, formerly of Entertain- ment UK. While PolyGram will pro- vide Rio's sales force and Eros computer system service, the 
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company will have its own telephone sales and national 
Kimpton-Howe intends to 

distribute about 10 I first being Clive Selwood's Strange Fruit. Since leaving RTD earliei 

this year, Kimpton-Howe had been working at Pacific Dis- tribution. but he says he was never employed by the now de- funct distributor. PolyGram Record Opera- tions director Eric Words- worth sees the deal as a fur- ther erosion of the division be- tween majors and indies. "It is a good idea at the right time. It follows on logically from the problem that inde- pendent distributors have had recently," he says. 

Tower cuts SD prices 
PolyGram to fight WWA case 

Records has slashed prices on all Top 40 CDs to £10 in a move that could provoke a summer price war. The company says the low prices will be held indefinitely in an attempt to stimulate the market. Woolworths has already re- vealed that it will be selling some of its top 10 CDs at £9.99 in a three-week promotion. ButHMV marketing director David Terrill says if other stores follow suit the implica- tions could be "catastrophic". Most multiples say they will 

viewing their prices, er Records managing di- 

stimulate sales," says Sockolov. 'The market needs this shot in the arm." But Ten-ill says: Tf Tower is provoking a uniform drop of chart CDs to £10 then in terms of margins it is catastrophic." The move follows recent CD 

dealer price increases by Poly- Gram and Warner Music to nearer the £8 mark. The new £10 price point was introduced in all four Tower stores in Glasgow and London's Piccadilly, Kensington High St and Whiteley's on Friday (16). Neil Boote, Our Price senior marketing manager, says: "If it does start a price war it will be a West End price war." Mike McGinley, Virgin Re- tail operations director, says: "We will continue with current prices but will watch how the market develops." 

PolyGram says it will fight po- lice plans to destroy seized cop- ies of the controversial NWA album. The company's director of legal affairs Clive Fisher says PolyGram will defend the al- bum, released by Island Rec- ords, when the Metropolitan Police application is heard on September 4. 

The police made an initial application to Redbridge Magistrates Court two weeks ago to destroy what has emerged to be 24,000 copies of EfiUZaggin under Section 3 of the Obscene Publications Act. Island Records managing di- rector Marc Marot says; "It's brilliant to have the full sup- port of PolyGram," 

Format rivals now allies 
Sony and Philips are believed to have struck a secret deal to co-operate on the introduction of their rival Mini-Disc and Digital Compact Cassette for- 

The two companies are «tin finalising details but the suggests they are taking a more conciliatory stance. Sony Software Corporation president Michael Schulhof says: "We are taking a very ag- ; approach on Mini-Disc and jptive to terns. Philips' ideas about DCC. "Formal agreements get an- nounced when they are ready to be announced, but we have a very long history of co-oper- ation with Philips," he adds. It is understood that any deal 

Schulhof, talking at last week's opening of Sony's new CD factory in Thalgau, Austria, says Mini-Disc will be launched late next year. The system's hardware is to be unveiled at the Berlin Elec- 

tronics Festival on August 30, the day before Philips unveils more details about DCC includ- ing the names of those compan- ies supporting it. Mini-Disc, which uses a 2'A- inch CD enclosed in a diskette, will be aimed at the portable market but will be able to co- exist with the Philips DCC, says Schulhof. At least three record compan- ies have given initial backing to the system, he says. Meanwhile, Schulhof denies there are any plans for a flota- tion of shares in Sony's music division, as was widely reported last week, but says Sony is not ruling out raising extra capital to fund further expansion of the corporation. 
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COMPACT DISC, CASSETTE AND ALBUM 
AVAILABLE NOW FEATURING THE NO. I HIT 

'anydream will do' 
by JASON DONOVAN 

EXTRA TRACK ON C.D. AND CASSETTE; 'JOSEPH MEGAMN 
COMPACT DISC 511 130-2 • CASSETTE 511 130-4 • ALBUM 511 130-1 Jpl 

Order from Polygram: 081-S90 6044 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

MM buoys PolyGram profits 
PolyGram is on target for an- other record year after interim results showed an increase in both turnover and net profits of more than 24c/r, buoyed by the resurgence of A&M. In the first six months of the year, the company — 80% owned by Dutch electronics gi- ant Philips — achieved turn- over of £838m (Netherlands guilders 2,711m) and net profits of £45.4m (NLG 147m). The results justify Poly- Gram's purchase of A&M at the start of last year, says PoIyGram's chief executive Alain Levy, following the in- ternational successes of Amy Grant, Extreme, Sting and 

POLYGRAM RESULTS DEFY RECESSION 
1990 1931 % change Net sales £672.9m £838.0m 24.5 Income from operations £58.1m £75.7m 30.3 Net income £36.4m £45.4m 24.6 Net income per share 21.3p 26.5p 24.6 

Figures cover period January to June. Sourci e: PolyGram. 
Crystal Waters, Levy says: "Everyone said the price we paid was excess- ive but we are now showing it was worth it." The talent un- earthed by the label is ex- pected to achieve long-term success, he adds. There are also other big new releases planned by A&M and 

the rest of PoIyGram's labels, he says, including albums by Bryan Adams, Dire Straits, U2, John Mellencamp, as well as an Elton John tribute pack- age with stars such as Sinead O'Connor, Sting, George Mich- ael and Phil Collins singing Elton's songs. The success is particularly 

pleasing in the light of the worldwide recession. The slump has hit the UK hardest, says Levy. 
says, "but the recession has been deeper in the UK. With the chart performances we have had, we could have ex- results in the UK." The acquisitions of two CD factories in Louviers, France, and Hanover, Germany, for f60m in July and an initial 30% share in Andrew Lloyd- Webber's Really Useful Group for £78m will increase the group's efficiency and profit- ability in the future, he adds. 

Smiths deny 
RID threat The Smiths are denying re- ports that they are attempting to force Rough Trade Distribu- tion into liquidation over un- paid royalties. There is no question of tak- ing any legal action against the company, which has been in administration for three months, says a spokesman for Ignition Management which handles Johnny Marr. "It has never been our aim to put the company into liqui- dation," he adds. "We want to reach some sort of agreement." Although the band would recover less of the royalties owed to them — understood to be about £250,000 — if RTD was wound up, the rights to the catalogue would revert to the band. The catalogue, worth £650,000, is RTD's most valuable remaining asset. Administrator Phil Wallace of KPMG Peat Marwick McLintock says the band could either petition him or the High Court for a winding up order, but says he is unaware of any 

CMA crisis over 

0'Donnell toore 
The Country Music Associ- ation is facing mounting pres- sure to surrender its influence over the country music chart following the decision to bar Daniel O'Donnell. A crisis meeting between the CMA, Gallup and fan group the British Country Mu- sic Association last Wednes- day gave little hope of resolv- ing the controversy over chart eligibility. Now CIN chief executive Adrian Wistreich will recom- mend handing selection tasks to a secret panel. • The squabble has driven the CMA into isolation. Last week more than 70 producers and presenters of country music radio shows signed a petition of no confidence in the CMA and its European director Martin Satterthwaite. 

The petition, signed by BBC and ILR representatives, states: "He has shown a total lack of understanding and rec- ognition of the feelings of Brit- ish country music fans. "His unmovable stance has driven a wedge between the country music media and the industry," adds the letter, sent to CMA's Nashville head- 
But Satterthwaite com- ments: "We did not want to cause a controversy. A lot of people have been getting vocal about something they know nothing about." Jim Marshall, chairman of the BCMA, says he was disap- pointed by Satterthwaite's at- titude at the recent CMA-Gallup meeting. "I thought they had dropped Daniel O'Donnell for not being 

country but that did not seem to be discussed," says Mar- shall, Instead, the meeting sug- gested only allowing two al- bums per artist in the chart or barring albums after two or three years. CIN's Wistreich says the suggestions "would be little help and seem unworkable". Wistreich proposes that CIN should appoint its own advis- ers as with other charts. "The fault here has been that the named people involved are not perceived as unbiased." Satterthwaite says fans have misunderstood the pur- pose of the chart, which he says is an industry marketing tool. He also denies that the CMA is now looking for a way to re- instate O'Donnell. 

Showtime misses deadline 
The Radio Authority is hold- ing a special meeting today (August 19) to consider First National Radio's request for an extra month to raise the money it needs to launch Showtime Radio, Britain's na- tional commercial FM station. FNR told the authority last Thursday that it would be un- able to convert all its pledges of support into irrevocable fi- nancial undertakings by the end of its six-week deadline, midnight on August 16, The consortium was provi- sionally awarded the licence for 1NRI-FM on 4 July. "We always knew six weeks was going to be tight," says Clive Lindley of FNR. "and the 

deadline falls during the holi- day period, when decision makers and financial directors are away. We've been chasing people round the swimming pools of the world." He says-FNR had 75% of its proposed £16m capital already committed by last Friday, and was confident of securing the rest, given an extra month. • Jazz-FM is awaiting the imminent final offer of the consortium which acquired "certain rights over acquisi- tion" of the station in July, says MD John Bradford. He denies the station has had talks with a rival bidder, the American jazz entrepre- neur Jon Diamond. 

Pet Shop Boy Neil Tennant is mobbed by fans as he leaves Radio One after standing in with partner Chris Lowe (or regular DJ Simon Bales last week. During their week-long stint the PSB's uttered the banned word "fuck", played formerly "banned" single Relax by Frankie Goes To Hollywood and regularly played the Cicero single Heaven Must Have Sent You Back To Me on their own Spaghetti label. A Radio One spokesman said: "They attracted one of the biggest responses we have ever had for something like this — about nine to one in favour." Jason Donovan takes over the Simon Bates seat for a week from today (Monday). 

w 

Fears of a summer price war following Tower's decision to cut CD prices are probably unfounded. Tower is a special case. Chart product accounts for less than 20% of its sales so the loss of margin will be minimised. But that lost margin is significant. Taking the example of PoIyGram's top rate product, a dealer price of £8.03 produces a gross profit perunitofjust48pon a £10 retail price after VAT. That's a return of just 6% 
Tower is no doubt achieving rather keener prices than £8.03, but it is taking a calculated risk. Surely there are few others who could afford it for any extended period. 
Sometimes the Musician's Union must feel like an ail-purpose Aunt Sally, constantly blamed for the industry's ills (sec p22). Nevertheless, it is highly debatable whether there is a place for a union at all in a business so reliant on individual talent. In most cases a good lawyer is far 

Like many of the industry's organisations the MU is caught on the horns of an impossible dilemma: it is criticised for being unrepresentative, yet it has a membership which is unable or unwilling to participate in its affairs. A Catch 22 it may be, but unless the union finds a solution it will end up the irrelevant anachronism many are already calling it. 
With nuns and priests offering up prayers for his return and street demonstrations in Dublin, the Daniel O'Donnell affair now bears all the hallmarks of a silly season story. The bizarre thing is that country music accounts for 2% or less of UK album sales. Music Week is the only significant publisher of the chart. Isn't it all getting slightly out of proportion? 
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OPINION 

Novelty packaging, who needs it? I've been collecting CDs almost from day one of their brief but spectacular existence and, like virtually every other fellow sufferer, I'm in it for the grooves, or should that be the half-wavelength pitting? Whose is the sick mind that decides that the packaging of a forthcoming CD single should be in the form of a heart, flower or any other shape that won't stand or lie in any chosen 
Just imagine if this feverish imagination was transferred into the undertaking trade ... "Yeah, okay a football-shaped coffin is a little unusual, but think of the savings in pall-bearers." 

Then there are the ones which appear to be the right shape but either have to be unfolded to something approximating the area of a tennis court before the contents are revealed. Or those that contain some kind of hidden compartment which invariably ends up with the disc being flung, involuntarily, half way across the room. The real bete noir, however, is the multiple CD set which comes in oversized LP shaped packaging. Have you seen the episode of Star Trek where Spock is disintegrated and three of his kidneys end up on Ursa Minor? Something similar happens when I add one of these deluxe items to my collection; CDs on one shelf, booklet on another and the outer box in the loft. Every night as I lie in bed the rafters above my head creak ominously with the weight of empty shifting boxes which are "too good to throw away". What's the big idea? Why are we regaled with this defunct thinking? Come on guys, something that racks with the rest of my CDs is just dandy. Honest. Mick Wilkojc is the producer of Steve Wright's Radio One programme. 

MEWS 

BBC sees Number One sales rise 
Pop weekly Number One has increased its circulation by 34%, according to the first ABC figures since it was bought by BBC Magazines last spring. Sales went up to 137,112 for January to June this year compared with the last figure of 102,347, covering the second half of 1989 when it was own- ed by IPG Magazines. The BBC suspended the title 

for two months after buying it in April before the October re- launch. However, its kids' TV weekly, Fast Forward, has continued to decline. Its latest figure of 166,291 is 41.3% down on January to June's figure last year of 283,207. IPG's two remaining weekly music titles — NME and Mel- ody Maker — have lost sales. NME's slight increase in the 

last figures evaporated as sales fell to 111,503, a 5.7% 
Melody Ma^Ps figure of 67,583 was down 4.2% compar- ed with the same period last 
Contrary to last week's re- port, the circulation decline at Emap Metro flagship Q was its first ever fall. Its latest ABC figure was down 5.5% from 173,137 in the second half of 

last year to 163,607, it since the end of 1989. © Discussions are continuinr; ' on the future of Tracks, ihn Redwood Publishing magazine given away free at Wool- ' worths stores, which suspend- ed publication in April. The title, which operated on a ' 60/40 editorial to advertising ratio, has been badly hit by the ad sales slump, says editor ' Deanne Pearson. 

No-cash tickets 

will beat' touts 
Tickletless music venues, which would force touts out of business, could be in operation within five years. A development team put to- gether by London venue The Town & Country Club believes customers will soon use their credit cards to get into gigs. Fans would pay for admis- sion in advance over the tele- phone. A computer would then log the details, and when fans 
would "read" their cards, identify the number and auth- 

"There will be no paper, so there will be nothing to forge and nothing to sell," says T&C director Ollie Smith. "The touts will disappear. 
It is something I would love see, and I think it is poss- ;. Issuing a piece of paper 

The T&C will take a major step of its own towards ticket- less gigs in November when it fully implements a new com- puterised system for handling admission. The system is based on bar- coded tickets which will be read at the doors to spot forg- eries, unauthorised duplicates and tickets being used more than once. The £10,000 system will also log details of ticket sales and use, allowing the 1,400 capac- ity venue to track the sources of supplies to touts. Similar electronic ticketing has been introduced in West End theatres and at Wembley 
© See People, p26 

CD Dlgipak provokes 

new packapng storm 

Unsigned acts 
in W showcase 
Three unsigned groups will take part in a talent showcase to be broadcast on prime-time BBC TV and radio. The three nights of the Yamaha Band Explosion, each featuring a winner from the sponsor's talent contest, will be broadcast live on Radio One. The concerts, on September 3-5, will also be filmed by BBC's Def II for two 30-minute specials at the end of the 

Signed acts Chapterhouse (Dedicated), Manic Street Preachers (Columbia) and Atom Seed (London) are each to headline one of the nights, hosted by Radio One's Mark Goodier, The opening acts will be se- lected from thousands of en- trants to the Yamaha Tape Showcase which aims to back new talent through a promo- tion in musical instrument shops. The winner will represent the UK at the International final in Tokyo n October 27. 

Sleeve printer Tinsley Robor is 
tack on the industry-standard CD jewel box in order to pro- mote the cardboard Digipak. Marketing departments have welcomed the flexibility of the package. But Tinsley Robor has run into opposition from retailers who have slam- med it for failing to consult 

The company is producing the Digipak under licence from US packaging giant AG1, which developed it in response to environmental concerns. The company argues it is su- perior to the clear plastic jewel case, which it says is difilcult to use and too fragile. The Digipak also allows more scope for creative design, it 

says, including multiple gatefolds and "window" packs. Last year 15m Digipaks were produced in Japan and 4m in the US. The packs have already been used for a num- ber of UK CD singles and have won backing from record com- panies including EMI, Virgin, Island and Telstar. A Tinsley Robor survey of 51 CD buyers showed half of them thought the jewel case awkward to use and fragile. But 39 of them thought the Digipak would not protect discs, a view rejected by the company. Virgin Records creative ser- vices manager Catherine McCrae says; 'They are more user-friendly and cost effec- tive", And Island Records mar- 

keting director Paul McGarvey says; "I like the de- sign potential." But HMV marketing direc- tor David Terrill says Digipak is doomed without operation of dealers. "There has been n_   tation at all. The words of the manufacturer stand for 
Tim Crouch, manager at EMI's CD plant in Swindon, says the company will invest in a Digipack packing ma- chine, if adopted as industry standard. But more complex gatefold designs could create problems. "We pack them by hand, and 1 don't see how a machine 

Label opens up 
classic archive 
Historic classical music re- cordings from the BBC sound archive are to be released on record for the first time, writes Phil Sommerich. The launch of BBC Audio International follows the cor- poration's announcement last month that it was axeing its own BBC Records label in fa- vour of more ambitious exploi- tation of its material. The joint venture between BBC Enterprises and Monty Lewis Associates will make available for licensing new performances as well as ma- terial from the archives, which contain more than 500,000 re- cordings. Lewis, founder and former chairman of the Pickwick Group, says initially the label will concentrate on classical music, with the first yet-un- named recordings released early next year. 
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MEWS 

¥oung buyers stilS 

dcminant in music 
YOUNGSTERS PROP UP MARKET 

Which of these have you bought in the last four weeks? % Total Men Women 16-24 25-34 35-44 over 45 Albums 23 29 17 43 32 24 10 Singles 6 8 6 18 6 5 1 None 76 71 81 55 68 75 89 Source: Gallup Music Buyers' Survey. Base: 10,318 

Zomba starts 
ball rollsog on 
Roses procfyct 
Zomba is to launch the first of its Stone Roses re-releases next month. It is releasing the single, I Wanna Be Adored, from the band's eponymous debut al- bum through the Silvertone Records label, on September 2. It will be backed by the pre- viously unreleased Where Angels Play — a live favour- ite. As revealed in MW on July 20, Silvertone will also be re- leasing a limited edition gatefold version of the band's debut album, probably on Sep- tember 16. The first 20,000 vinyl copies, 15,000 cassettes and 15,000 CDs will be numbered. Zomba Records managing director Steve Jenkins says the records are being released "purely for fans who collect Stone Roses records". The label is appealing against the band's High Court victory in May, which allowed them to sign to Geffen. 
Scottish charitv 
launches appeal 
to back music 
A Scottish music business charity is launching a new ap- peal to raise £500,000 a year to support 18-25 year-olds starting out in music. Since its launch in 1989, Music In Scotland Trust (MIST) has spent £150,000, provided by the HRH Prince Charles' Scottish Youth Busi- ness Trust, furthering the ca- 

In addition, some 35 music- related business have been helped by MIST, through start-up funds, low interest loans, or business advice. "We recognise it's an ambi- tious target," says Sir Douglas Hardie, chairman of MIST. 

The much-vaunted "grey" market of music buyers is still some way off, according to a new Gallup survey of music buyers. The first of a new series of monthly polls taken in July re- veals youth's dominance of record buying is still strong: 45% of the 16-24 year olds questioned had bought record- ed music in the previous four weeks compared with just 11% of the over 45s. The bad news overall was that 76% of the 10,300 sample had not bought any records in the previous four weeks. Women were even less likely than men to buy records with just 19% of them having bought in the previous month. The best TV region for mu- sic buyers was Anglia where 31% of respondents had bought a record during the 

TV classics such as The Saint and Crossroads are among a 4,000 hour line-up of vintage programming which 1TC Home Video plans to bring to the UK retail market. The company wants to grab a large slice of the TV nostal- gia sector when it launches on September 30, just nine months after its UK rental market launch. Its first titles are The Saint, starring Roger Moore; the David Jason comedy, A Sharp Intake Of Breath; and Supercar, Thunderbirds' cre- ator Gerry Anderson's first 'supermarionation' pro- gramme, which celebrates its 30th anniversary this year. 1TC has signed a sales and distribution deal with Poly- Gram Video and it has ap- 

period. The worst was Harlech at just 20%. Tyne Tees buyers bought in the greatest quan- tity, however, at an average 1.65 items. Lancashire was the lowest at 1.41, Record buyers were 50% more likely to listen to Radio One than 1LR. The survey re- affirms the strength of Top Of The Pops among singles buy- ers: 51% of seven-inch single buyers watch it regularly com- pared with just 26%; for CD al- bum purchasers. Meanwhile 12-incli single buyers are five 

I The Saint: returns on video 
pointed John Keeling as mar- keting director to handle key account sales and marketing. Keeling's experience in- cludes six years at Warner Home Video, latterly as direc- tor of its retail marketing de- PaiTCenHome Video's vice president, Martin Goldthorpe says: "Our aim is to trawl the 

times more likely to watch BBC2's Dance Energy, The most popular artist bought by the 2,349 buyers was Cher, reflecting the suc- cess of her Love Hurts album. Nearly 60% of her buyers were female, com pared with Eras- ure which boasted just 14% fe- male purchase. The monthly Gallup Music Buyers Survey costs £5,000 a year. Gallup charts manager John Pinder says, "The aim of this is to get people the basic information they need." 

untapped reserves of the cata- logue . .. it's like an oilfield waiting to be discovered." Under the direction of Lew Grade, the Incorporated Tele- vision Co (ITC) was formed in the Fifties to produce pro- grammes for the US and UK commercial TV networks. Hits include The Champions, Sun- day Night At The London Pal- ladium, Hancock, The More- cambe & Wise Show and Ran- dall And Hopkirk (Deceased). They have never been released on video before. Goldthorpe estimates that there is enough product in its vaults to keep the label going for 20 years. More product news in the new-look Video Retailer, free in dealers' copies of Music Week next week. 

NEWSFILE 
Rock fan Gary Dobson, who spent six weeks in a coma after being crushed at the Castle Donington Monsters of Rock festival three years ago, is suing promoter Aimcarve, of West Midlands, for £50,000. Aimcarve declined to comment on the High Court writ. 
MP Greville Janner has criticised the Home Office's delay in issuing a report on safety at concerts. The Health and Safety Executive is blaming the delay on an "administrative hold-up". 
The DMC-owned Bluebird Records chain has gone into receivership. Receiver Begbies says it intends to sell the three remaining stores situated in London and Liverpool as going concerns and is currently considering offers. 
Warner Music Vision vice-president Ray Still has appointed Jane Evans as marketing manager. She previously held the same position at Warner Music 
David Skillin, formerly of EMI Music and assistant to Miles Copeland, is to head the UK arm of former SBK director Stephen Swid's new independent label, JRS Records. 
Abbey Home Entertainment is promoting its winter children's video releases by giving away a free 30-minute video with 85,000 copies of Parents magazine. 
Producer and remixer Julian Mendelsohn points out that last week's report on legal action between Talk Talk and EMI could be taken to suggest that his remix of a Talk Talk track harmed their reputation. We would like to stress (a) there was no intention of implying this (b) Julian Mendelsohn has the highest reputation (c) any suggestion otherwise is untrue (d) we apologise. 

"BEDAZZLED" also 
\ 1 // Limited Edition Vinyl (KMOLP1) individually numbered — personally signed 

the NEW album from reswds plus 

TEL- 041-248 7290 FREE copy of Kevin's rare solo album 
KEVIN MCDERM0TT ORCHESTRA "SUFFOCATION BLUES" 

on CD (KM0CD1): CAS (KM0C1) (shrink wrapped together, 
TWO for the price of ONE) - 

Available exclusively from TERRY BLOOD DISTRIBUTION, Unit One, Rosevale Business Park, Newcastle, Staffs. (0782) 566511 
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TALENT 

MW's Talent Tipsheet 
LIVERPOOL 
DEAN JOHNSON This singer/songwriter's demo offers a fine collection of folk and blues tracks. Silvercloud, is the kind of ballad Ameri- cans often hoist high in their charts, but the rockier Point Of No Return is more indica- tive of Johnson's talent. Contact: Dean Johnson Tel: 051-653 3358 
ESSEX 
A GIRL CALLED JOHNNY If New York Were A Man is the self-financed debut single of Joe Evans, otherwise known as A Girl Called Johnny, and it's an impressive three-song collection. The title track is well-crafted with a warm AOR tinge which recalls Aztec Camera, while Good Night features inventive piano and some fine soaring vocals. Contact: Joe Evans Tel: 0992 76463 
HUMBERSIDE 

LONDON 

this demo from Egham duo Blind. Imagine the Cocteau Twins in black garb and pointy boots. Contact: Adrian Lillywhite Tel: 0784 438418 
GLASGOW 
THE KRITIKS This five-piece deal in the same unmistakably Scottish brand of soul/pop as Wet Wet Wet. Bouncin' Back has a pleasant jazz tinge to compen- sate for a lack of spunk, while Just Like You highlights John Martin's strong vocals. Contact: Kevin Smith Tel: 041-339 2430 
WATERFORD, IRELAND 

1159 A quirky funky edge and tightly rhythmic percussion characterises these Northern- ers' self-financed debut seven- inch. The backing recalls early Talking Heads while Stuart Wright's vocals bring The Triffids into the equation. The production is perhaps over-re- strained, but the B-side, Pieces Of Gold, shows promise. Contact: Stuart Wright Tel: 0757 638205 

THE WISHING STONES Not to be confused with the UK band of the same name, this Irish quintet's debut single for Dublin indie Dancehne is enjoyably upbeat. Sprightly is a frantic gem and the (semi) instrumental ver- sion on the flip is perfect sum- 

DONEGAL 

THE FLAMINGOES This duo includes former 1000 Violins bassist Alfie Darden, who supplies a gentle pop backing to Paula Moore's re- strained, melodic tones. The songs are simple and classy pop, in the style of Mazzy Star. Contact: Paula Moore Tel: 081-740 8442 
THE MOTHER MACHINE Four girls backing a male singer is the unusual combina- tion which makes up The Mother Machine. The guy, Keith Sparrow, can really sing and is a strong visual pres- ence, when he isn't crashing into other band members. The overall look and their perform- ance is entertaining, but the important factor is that the set is made up of strong, catchy and melodic pop songs. Contact: Sue Hussey Tel: 071-732 3678 
SURREY  
BLIND A lethargic, sinister drumbeat backs harmonised wailing on 

GEORGIA Gentle lilting pop with a steely country resolve is on offer from Georgia's debut single. The A- side, Sends Me High, is a re- laxing affair which makes clever use of a plodding drumbeat. Rescue Me on the flip is a livelier, skiffle-ish ef- fort, the kind of thing which could appeal to Deacon Blue 

DUBLIN 
THE DREADS An effervescent trio who exude a quirky, up-beat infeclious- ness, The Dreads imbue pop/rock ditties such as Rocket Love and I'll Be There with a hard, driving danceable edge and intermittent female back- ing vocals. Six-string slingers with melodic pop sensibility. Contact: The band Tel: 010-353 1 539390 
NEW SOUTH WALES 
CATS CRAFTY Like their Australian com- patriots The Divinyls, this six- piece have a retro new wave pop feel. The girl singer's B- 52s-style vocals give If This Is Grown Up and Fabulous Mess a certain schoolgirlish charm, but ultimately their live profi- ciency will decide if they es- cape the outback. Contact: Peter Jansson Tel: 010-61 02 580 8975 

Take That cover up 
A burst of nationwide media coverage has placed Take That firmly in the same teen-appeal slot as New Kids On The Block. The band's lead singer/ songwriter Gary Barlow is be- ing compared to George Mich- ael. Yet they are not signed to a major label and their debut single, Do What U Like, has yet to enter the Top 75. The group are the creation of manager Nigel Martin- Smith, who discovered Gary Barlow on the labour circuit in the North of England "abso- lutely storming them," Once the line-up was com- pleted, the band spent a year acquiring a following of teen- age fans at under-18 discos in the North. But Martin-Smith found the majors unwilling to commit themselves. "A mistake the majors made was that they never saw a per- formance and saw the girls screaming at them," he says. Martin-Smith decided not to wait for a decision from a ma- jor label but set up his own Dance UK label to handle the band's first single, with dis- tribution through BMG's Total Record Company. He will, however, be looking for back- ing from a major in the near future. "But it's going to cost them because I want to recoup 

Take That: broad presi 
the money I've spent and I want extra for the risk I took," 

Dance UK has spent just £40,000 on the campaign to date, however. Nevertheless, Take That so far have featured in H maga- zines and made four TV ap- pearances. Mark Andrews, a journalist on Smash Hits which has covered the band in three consecutive issues, says they were perfect for his maga- zine. "We like to get behind new bands and they looked young and exciting," he says. 

without a Top 75 single 
And Ruth Shimmin, music researcher on BBC North- west's 8.15 From Manchester, says that although her deci- sion to put them on the show attracted some "good-natured flak", she was glad to have been proved right about Take That. "There were more fans outside the building than when Bros appeared," she says. Clearly the media is prepar- ed to support Martin-Smith's gamble, some of those procras- tinating labels must now be wishing they, too, had taken a chance. Caroline Moss 

HotherSasiil wait for Love 
Dave Dorrell has become closely associated with the club world through his work remixing, managing remixers and as a DJ. But with his Love label, set up last year with Polydor, he is more keen to de- velop long-term mainstream artists than one-off dance hits. London-based duo Mother- land fit in with that aim to the it that, ii i the quick turnaround 

world of club music, Dorrell of- fered them a place on the label long before it existed. Motherland are DJ and bass player Horace Carter-Allen plus Katz Kuternix. As Stan Campbell, Kuternix sang on Special AKA's Free Nelson Mandela and had a critically acclaimed but commercially barren spell as a solo artist with WEA. Dorrell believes Motherland 
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for the thirtysomethings 

have strong potential for inter- national success and, defining their audience as "30-year- olds who cannot get into NWA, but are still looking for some- thing different", he predicts they will have the same appeal as Sade or Simply Red. The market Dorrell is boldly aiming for is potentially huge but, as he acknowledges, par- ticularly difficult to crack. Dorrell is placing his faith in the band's music. "A lot of bands aimed at the 30-some- thing market are boring and grey," he reckons. The first Motherland single. River Of Life, is released this week as a taster for the forth- coming, far-from-grey, album, produced by Vladimir Naslas and Simon Law. From Motherland's point of view, the idea of working with Dorrell and Love was attract- ive enough to keep them hang- ing on for many months while he sorted out the finer details of the label. "We were afraid of the music establishment," explains Carter-Allen. Considering that persever- ance is Dorrell's key strategy for taking Motherland to the masses, that patience will un- doubtedly serve them well. Andy Beevers 
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