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Pinnacle strikes deaS 

for European foothold 
Pinnacle is reaffirming its domination of the UK indie scene by moving into Europe with the purchase of Rough Trade Germany and its dis- tribution and label operations. The deal, concluded last week, gives the UK's biggest indie distributor a network covering Germany, Austria, Switzerland, Belgium, Hol- land and Luxembourg. Pinnacle chairman Steve Mason says it is the culmina- tion of months of expansion plans by the company, which was already looking for ways of extending its operation into the continent before Rough Trade Germany came up for sale. Its parent UK distributor went into administration in 

Mason: 'filling the gap' 

we want to fill it." The purchase also gives Pin- nacle licensing rights in the various territories covering UK labels 4AD, Factory, One Little Indian and Rough Trade. The acts handled include The Pixies and Einsturzende Neubauten. Rough Trade Germany achieved record figures last year during which it took over Rough Trade Benelux. Turn- over rose 40% on the previous year to around £6.5m. Mason refuses to comment i the price paid for the com- "We have been sounding out pany but confirms he is partners for about a year," he sidering changing it says. "We even discus  going it alone before this ca up. There's a gap out there and man company, Heino Drecker, 

id interest from several majors. "It would have been a lot dif- ferent with a major," he says. "This is the best thing that could have happened." Rough Trade Distribution's administrator Phil Wallace welcomes the deal, but hopes to raise more cash from the sale of The Smiths catalogue. Negotiations are continuing, he adds. The sale is KPMG's first since taking over as ad- ministrators, says Wallace. The High Court hearing to consider the future of monies collected in RTD's escrow ac- count is now unlikely to take place until the beginning of next month, adds Wallace. 

CID launch 
founders 
Creative Independent Dis- tribution, the company set to rise from the ashes of the col- lapsed Pacific group, has failed to get off the ground. The indie distributor has so far been unable to find invest- ment capital, CID had planned to use escrow accounts similar to those used by Rough Trade to protect its clients' money. It was planned to base CID in Pacific's old offices in north London — premises owned by Pacific Assets which, together with Pacific International es- caped liquidation. Pacific's directors Cliff Buckingham and Nigel Reveler had approached sev- eral sources of finance. Funding for the new set-up was eventually found in the guise of Ron Winter, who ran European Artists & Entertain- ments which collapsed in March, but the deal has not been secured as yet. Reveler says he resigned as a director three months ago. Buckingham and Reveler declini n CID. 

PolyGram denies 
indie squeeze 
Indie dealers fear being frozen out of the market for major re- leases following PolyGram's blanket "no discount" policy on the new Dire Straits album. But PolyGram says all dealers are affected equally by the withdrawal of discounts, which was prompted by the high marketing spend for the album. PolyGram pop sales man- ager Gordon Barnes com- ments: "There are no discounts on offer to anyone. We have a huge marketing spend which benefits them all." Indie stores fear the policy could start a trend that fa- vours major stores. Hunter Smith of Jumbo Records in Leeds says: "I can't believe multiples don't get their usual discount and return facility. The anger has been fuelled further by Woolworth's promo- tion of the album. The store is offering £1 off with each Dire Straits single. 

EC expert joins 

tribunal tussle 
MCPS enters its tribunal battle with the BPI this Friday more confident of success than ever, claiming support from the European Commission. The mechanical rights body believes it has won vital back- ing from the EC's copyright expert Jean-Francois Verstrynge, which gives it hope of victory even if the tri- bunal finds in favour of the BPI. Verstrynge will be looking closely at the BPI/MCPS battle because Europe's paral- lel agreement between BIEM and IFPI expires at the end of the year. And he has told the MCPS he would not welcome any "market distortion". Given the EC's campaign to harmonise European copy- right law, MCPS believes it is 

_ing sign. MCPS company secretary Keith Lowde says: "It is more likely that harmonisation would tend toward the major- ity position. That is the BIEM/IFPI agreement. Our confidence has risen since the 
The MCPS has been battling for three years to raise the old mechanical rights royalty rate of 6.25% of retail selling price to the BIEM/IFPI level of around 7.4%. The BPI wants to lower the n :o 5%. BPI director of legal affairs Sara John says she is unwor- ried by Verstrynge's interest. Mechanical rights rates have never been reviewed by tribu- nal, she says. "The EC is obvi- ously going to be looking at our result. We welcome that." 
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Fioneer boosts laser disc 
Pioneer has unveiled plans which it hopes will make laser disc a viable fifth format. Its new Pioneer LDCE arm, which opened in Middlesex in March, is set to release 100 titles in its first year. The company is expected to meet an anticipated rise in de- mand by producing laser discs at its Wakefield plant — due to open in September. Pioneer LDCE has secured deals with PolyGram, EMI, Madonna: laser disc first 

BMG, Sony Classics and Warner Music Vision, to re- lease music titles. The first of these will be Madonna's Blond Ambition World Tour iLive, out in November. Film agreements have been made with Warner Bros, Para- mount Pictures, Universal Pictures, CBS Fox and Colum- bia Pictures. Meanwhile. Pioneer — which currently manufactures discs and players in the US 

and Japan — is launching its CLD 600 machines in Europe at around £350 ($550). Pioneer marketing and pro- motions manager Guy Warren believes the time is right to make laser disc a success in the UK. "We want to re-educate people as to the high quality of laser disc reproduction," he 
Disc prices are still being 

Now students 
to get a chart 
The first UK college chart is being launched to reflect stu- dents' tastes. The monthly Campus Chart will be compiled by indie col- lege promotions company Streets Ahead from 200 re- turns including students' clubs and radio DJs and writers on college publications. Tape manufacturer TDK has agreed to sponsor the chart which will consist of a top 25 run-down with five breakers. ■ It will be published in NME and Sky magazine, as well as the student press, and will be distributed to campus radio 

Streets Ahead, which has been servicing campus radio, press and live venues for four years, hopes the chart will give record companies a mi of focusing on the college 
Stephanie Reid, of Streets Ahead, says colleges have of- ten been ignored in recent years because of the fall in the number of live shows being 
"Students are on av( spending roughly £50 a term on records," Reid says. "Some record companies have now started recognising the potential of this mi again, so it's important to some focus. These are thi ord buyers of tomorrow 
A&M marketing director Jason Guy welcomes the Cam- pus Chart, but warns t' compilers against focusing too narrow a student base. 

Our Price to add 

100 more stores 
Our Price is planning to add another 100 stores to its chain of 307 outlets. With negotiations underway on 32 proposed sites, the com- pany is expanding its business in spite of a current contrac- tion of the market, says Sir Simon Hornby, chairman of parent company the WH Smith Group. While the music market has shrunk by about 3% over the last year, Our Price's market share rose by 2%, he says. "Our Price still has a lot of growth in it," says Sir Simon. WH Smith stores' music market share dropped slightly, because of its withdrawal of vi- nyl sales. Although detailed turnover figures are not available for Our Price, sales for the year to June 1 1991 went up 7.8% 

HOW WH SMITH GROUP RESULTS BREAK DOWN 
1390 1991 % change Group turnover £2,130.810 £1,970.6m (7:5%)* Group trading profit £110.7m £117.2m Group pre-tax profit £86.0m £89.0m 3.5% Retailing turnover £1,084.3m £1,184.6m 9,3% Retailing trading profit £87,6m £87.8m 0.2% 

Jcgure distorted by group sale o It All chain. Adit isted figures i show increase 
compared with the same per- iod last year. But in that time the chain expanded by 31 

Although Our Price Video has not yet moved into profit, Sir Simon says the group's overall share of the video sell through market has risen from 18% to 21% in the last year. Plans to open a further 100 new video stores have been hampered by a lack of sites. 

The group's shedding of its travel agency business over the last year means music de- partments will gain 5,600 sq ft of store space while video will gain 7,000 sq feet. O Our Price has moved from White City. From today (Mon- day Sept 2) its new HQ address will be Kew House, Capital In- terchange Way, Brentford, Middlesex TW8 0EX. Tel: 081- 742 0011. 

Towerbell founder returns 
The founder of the crashed Towerbell group, Bob Eng- land, has returned to the Brit- ish music industry after a five- year absence. England had left the coun- try to live in Antigua after the went ' " rd company collaps- 

Now he hi returned to run an artist management com- pany to rebuild his career. "There was a lot of ill feeling when I left, but no one lost as much as I did when Towerbell says England, c industry is my 

I also have good friends." England had been appointed chief executive of Brian Shaw Management where he aims to expand the promotion and agency business. He will also return to managing cockney duo Chas V Dave. Major creditors were EMI, still owed £0.5m, and MCPS. 

Pinnae 
Pinnacle says its key rivals are now the majors and not its indie peers. Speaking at the company's two-day sales conference in Croydon last week, Pinnacle chairman Steve Mason said the distributor was ready to face a new battle. 

e squares up to majors 
by former Rough Trade direc- tor George Kimpton-Howe with backing from PolyGram. "These thing don't work, but I think the frustration of the majors at consistently losing critical of "bolt- market share to the indepen- dent sector has forced them to try again," he said. 

longer indie-minded people but people with vast sums of money trying to use and abuse the indie marketplace," he 
Mason m" sales and distribution rices such as that being se 

In the conference's key nc speech, BBC Enterprises di- rector Tony Greenwood urged Pinnacle not to be left behind in the home, entertainment revolution. "Your sales and distribution service could be used for all sorts of different products." 

-*!!£■ 

Two years ago there was a lot of excitement at the prospect of a unified Europe, 1992 and all that. Then it all went quiet. This week, however, it has become apparent that UK music companies intend to play a major part in any changes the open market may bring. Both Pinnacle and Pickwick — along with Sony Music and East West before them — are stating their intentions to make the UK the hub of a united Europe. That move must be welcomed as should Pickwick's desire not to rely on London as a base when areas such as the Midlands will do just as well. 
companies to look at both the North and overseas? 

Straits album has, not surprisingly, worried indie retailers. In a bad year and with Christmas on the way, one would assume that all dealers need as much support as possible. As BARD's Bob Lewis says, record companies and individual dealers must sort out their own trading arrangements. But surely BARD would not be out of place in raising an eyebrow over an issue that could widen the gulf between indies and multiples. 
On the subject of great divides, one can't help likening the upcoming BPI/MCPS tribunal to the current clashing of heads between the Football Association and the Football League. Ultimately both sides re the S£ ts at heart but when such a split occurs, it's the individual members that pay the price. In the BPI/MCPS clash, the price runs into millions of pounds. It had better be worth it. 
Steve Redmond is on holiday 

Kl^ol/\ 
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OPINION 

J. shrinking singles market, the one growth area is dance music' {MW, Aug 31,1991). Even in a recession, dance music, far from being an Eighties' fad, 
However, with fewer new acts coming through and the rise of small independent dance labels, is the real problem with A&R? Within the dance music industry, A&R people seem to lack an understanding of the product they either reject or sign. Too few people in this country from the majors to the serious independents lack specialist knowledge of the 
Moreover, marketing and promotion departments are frequently unable to comprehend the state of the dance music market and hence the strategy needed to sell releases. This means that the increasing integration of dance music promotion is being ignored. Club, press and radio are normally handed over to a special unit or agent who then attempts to maximise exposure in each area. This, however, leads to a complex, ineffective and costly promotion. These crucial elements in any promotion need to be fully integrated if a 'buzz' is to be created on a record before it gets taken on by a more mainstream plugger. Resources are scarce, they should not be wasted by inefficient co-ordination. 
Far too many records get released without proper thought about the state of the market and individual strategies for promotion. Record companies can try and circumvent this by bootlegging scams and the like, but it does not hide a flagrant lack of understanding about dance 

What we need is a restructuring of record companies from A&R through to marketing in order to understand fully dance music and thereby maximise its potential. Shabs is a partner at Heavyweight Media. 

NEWS 

Triist appeals for help 
The Prince of Wales' Youth help youngsters dodge the pit- come moves to helP young Business Trust is appealing to falls of their chosen career It people enter the 'nd"stry,, the music industry for advis- isn't very time consuming but But he warns tnat cney ' ers to help its young entrepre- it does need long-term commit- should be aware of the harsh neurs. ment," says Reid. realities. Hundreds of youngsters who This year the Trust has "It is important that people have launched their own mu- funded its largest yet number don't go in with stars in their sic-based businesses are now of music projects. eyes. Often the best advice is desperate for expert guidance. "Our East London branch is about removing the glamour ol 

EMS rejigs 
token base 
EMI is to shake up the dealer base and finance structure of its record token service. Tokens will be sold in CTN newsagents, petrol stations and gift shops as well as music outlets in a bid to expand the market. And a new financial struc- with special knowledge of how advisers, but there is a need ver. • to find your way round the mu- over the whole country," says The Prince's Youth Business sic business," says Trust Reid. Trust awards grants of up to spokesman Jan Reid, Jeremy Silver, BPI press di- £1,500 and loans up to £5,000 Volunteer advisers would rector, says the Prince's Trust for young entrepreneurs be- visit businesses each month to initiative is one of many wel- tween 18 and 25. 

ture sees the charge on ex- changed tokens reduced from 14% to 7%. "We can't say it will benefit every dealer, it depends how many tokens they sell and ex- change," says Adam Jones, 

DiBice rivals say 

sales and marketing manager of EMI Tokens. "But it will certainly be simpler and should leave most better off." Responding to its own mar- 

venture will faiS 
A new independent distributor He claims to have more than "There isn't room for is being set up to support 100 shops on his books as well another dance distributor, be- specialist dance shops despite as links with retailers in the cause the market has shrunk, rivals' predictions that the US and Europe, You need the chains and the venture will fail. A one-off deal has been se- chart stores behind you to sur- Great Asset — the brain- cured with Polydor and other vive — this will fail," he says, child of Raz, who runs the agreements made with labels Danny Ryan, wholesale and Razzles shop in Portsmouth — such as Strictly Underground, distribution manager at Grey- is aimed at catering for Ronin and AMV. hound, says he has seen too stores which cannot afford But Richard Satnarine, many similar companies come direct deals with a major. dance department manager at and go. "By linking up with those Panther Music, a shareholder "There have been so many companies, we can provide in another dance distributor, that have collapsed or faded them with the records — the G&M, which collapsed last away, so 1 don't see why Great market is there to be tapped," year, says Great Asset will not Asset should worry us," says says Raz, survive. Ryan, 

ket research, EMI is also scrapping the cards in place of gift-wrap envelopes. 
Protest singer 
backs Daniel 
The fans' crusade to get Daniel O'Donnell reinstated to the country chart takes a new twist this week. One admirer, Paul Murray, has recorded a single titled If Daniel Isn't Country in an ef- fort to persuade the Country Music Association to change its mind on the ban. "1 first heard about what they were doing to Daniel on the radio. I couldn't believe it," says 18-year-old Murray. 

Time Life lures MCA head 
Time Life International has star A&R manager Paul series for launch next spring, poached MCA catalogue and ColdweU. HeUer hopes to build on the compilations chief Stefan Heller says: "I would not sales base Which saw the com- Heller to head its mail order have left to join another record pany's Rock'n'Roll Era series music division. company, but this was too good reach 1m sales in Europe. HeUer's move comes only 11 an opportunity to miss." His last initiative at MCA months after his appointment His brief will be to co-ordi- was the launch of its mid-price as head of special projects at nate direct marketing releases Excel series in a tie-in with MCA. for the whole of Europe. Work WH Smith (MW, Aug 31). He will be replaced by Tel- has already begun on a new • See People, p31 

He then contacted song- writer Johnny McCauley, who came up with the tune, which is now being released via Har- row-based Rodeo Records. "1 want to see Daniel back in the charts," says Murray. Murray will be promoting the record at gigs in the Lon- 
CMA director of European operations Martin Satter- thwaite says he cannot com- ment on the record as he has 

Delegates seek EC rights deal 
Record companies and music j publishers made headway last week in their campaign to bar, monise European copyright 

More than 150 delegates i from the music, art and pub- i lishing industries put their 1 case to EC bureaucrats at a J three-day conference held in g 

[, • record industry s view along L ,■ ' w>th BMG chairman John Pres''on> hailed the event as a 
■ ■ 'This has been the first op- ■ i portunity'for the Commission H IjH to hear first-hand more about the industry and how it works," she said. Because of the EC's struc- 

jonatnan bimon said tne nome taping levy issue is among the most important as existing laws are ineffective. The BPI is calling for a "roy- alty" of up to 15% Europe-wide — so blank tape manufactur- ers cannot duck the law by building factories in countries where the levy is lowest. London. Ve Attending the event was the Commission's own copy- Fr right expert, Jean-Francois ve Verstrynge. he He said: "We have had simi- lar meetings in Germany, Sa 

rstrynge: preparing draft ^re' 11 18 the bureaucrats - ^ 6 6 "Verstrynge among them — ance and Portugal so it is who will be drawing up the ry important we do the same new copyright laws, she said, re." Heading the publishers' del- BPI director of legal affairs egation, Really Useful Group ra John, who presented the chairman and PRS president 

Both groups called for dur- ation of copyright protection to be imposed at 50 years, and possibly even to 70 years. Verstrynge said the EC's draft proposals will be releas- ed later this year. 
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£16ni merger to 
ring changes at 
radio stations 
Bosses at Radio Mercury and County Sound are considering programme changes following their £16m merger. "It's too early to get into de- tail about any changes," says John Aumonier, group chief executive at Radio Mercury, "but we will be looking at the best way of maximising the market we have in terms of en- tertainment and localness." The deal involves Third Mile Investment (TMI) mak- ing agreed takeover offers for both companies, and then TMI will become known as Allied Radio pic. TMI, previously a property and investment group, voluntarily suspended its shares in March, announc- ing its plans to become a me- dia group. It will be re-listed on September 25. Mercury broadcasts on its AM and two FM frequencies, as well as operating Airport Information Radio at Gatwick and Heathrow, County Sound has two FM services (Premier Radio and Delta Radio), and First Gold Radio on AM. 

NEWS 

Fickwick move to 

launch 1992 drive 
Pickwick is relocating its ity," says Pickwick chairman £75m last year and has risen warehouse to a £4m computer- Ivor Schlosberg. from £7.5m in 1982. ised site in Coventry. The new 1.8m cubic feet "We chose Coventry because It is also gearing up for 1992 building will be based just off it is at the centre of the UK by making the UK base the the M6 and will lead to the ere- which is where we need to be. headquarters for its European ation of 100 new full-time jobs We couldn't carry on growing distribution operation in July when it moves in May. with the premises that we of that year. Schlosberg says stock capac- have," says Schlosberg. "Because of the growth of ity will increase by 100% with "In July 1992, we will be the company and our plans for room for 12m CDs, 11m cas- gearing up for a united Europe the future, we have had to de- settes and 10m videos at any by servicing our German and velop a completely new state- one time. French companies out of our of-the-art warehousing facil- Turnover at the company hit UK warehouse,"' he says. 

Former secretary general of the International Confederation of Music Publishers, Paul Maurice Berry, is to replace Frans De Wit as ASCAP's European director. 
Laurie Hall has resigned as chairmah of the Federation Against Copyright Theft to concentrate on his job as secretary general of the Video Standards Council. Phil Jackson will be FACT'S acting chairman. 
Stage One, a series of concerts recorded at London's Town & Country club, is the result of a link-up between Radio One and Central Television's music production arm Central Music. 

Phonogram revamps Vertigo 
Paul Welter's Solid Bond Studios, one of London's oldest studios, closes this month. Weller's father/manager, John, says they could no longer afford to run the business. It will be replaced by offices. 
Chrysahs may be called on to refund part or all of Milli Vanilli sales after a ruling in a US court. Arista in the US has been ordered to honour fans' claims for refunds after the duo admitted they had not sung on their hits. 
Classic FM will provide extra funding for Jazz FM as it awaits its extended takeover deadline of September 30. Meanwhile, East End Radio, in Glasgow, has had its licence revoked by the Radio Authority as it changed 

Vertigo label with less empha- 1 
The rise of the Fontana 1 label, relaunched in 1987, saw 1 Vertigo adopt a lower profile. 1 Now that Fontana is 1 restablished, Phonogram MD 1 David Clipsham intends to do 1 the same for Vertigo. ! iPP E 

1 
BP! seeks DIs 
asd over visas 
The BPI has asked the Depart- ment of Trade and Industry for support in its fight against plans to tighten US visa laws which would restrict the num- ber of foreign artists allowed to tour in the US. BPI director of press and public relations, Jeremy Silver says although the proposed legislation has now been post- poned until at least April next, it is still cause for concern. The news came last week as European ministers, led by Dutch minister of culture Hedy d'Ancona, protested to US secretary of state James Baker. 

tie wants to cnange tne gen- eral perception of the label Revamping Vertigo: (from left), Ho well, Clipsham and Nelson while still retaining its orig- inal spirit. "Vertigo was never This move involves creating Fontana TV promotion, and set up as a rock label but it two separate promotions one to be confirmed at Vertigo, was the rock acts that tended teams under director Martin Fontana will handle promo- te last longer," says Clipsham. Nelson. Karen Taylor heads tions for the Talkin' Loud "Recently, there hasn't the Fontana team while Mark label, really been a focus to the label Howell looks after Vertigo. There will be no clear cut but now's the time to re-estab- Two new positions have policy on which label new art- lish it," he adds. been created, David Dunn, ists will be signed to. 

Promoter ids to save Prince gig 
Diamond Promotions was in this month. A spokesman for event, he says, negotiations with Prince last Diamond says it hopes to make Blenheim's administrators week in a last-ditch bid to a statement today (Monday). said last week that Diamond restage his UK concert origi- The original Belnheim Pal- had not provided sufficient fi- nally planned for Blenheim ace event, which was to launch nancial safeguards. Prince, Palace this weekend. Prince's new stage show and too, said vital payments had The promotion company's album, Diamonds And Pearls, not been made to staging, director Dominic Powell was collapsed because the venue audio, lighting, insurance, in Minneapolis attempting to administrators demanded un- freight and ground transporta- reschedule the date for later realistic conditions for the tion services. 

authority's approval. 
In last week's issue (MW, Aug 31) a chart appeared in the Opera supplement under the title Top 10 Opera Highlights. The intention of this chart was to represent a broader spectrum of works and was not intended as a definitive listing of pure operatic performances. AfW apologises for any confusion this may have caused. 

DAVE STEWART™E SPIRITUAL COWBOYS X 

V A 
new single 

CROWN OF MADNESS 

formats include 
@) 7"- CASSETTE • LIMITED EDITION 3 TRACK D1G1PAK CD 
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TALEWT 

THE EAR 
MWs Talent Tipsheet 

GLASGOW 
LIVE INCORPORATED This American duo are based in Scotland, and consequently their raps are more Gorbals than Compton. But it works even if the "authentic" accent and the subject matter seems anomalous. Contact: Jim Mitchell 

much more satisfying effect, Contact: The band Tel: 071-975 5390 
OXFORDSHIRE 

Tel: C 
LONDON 
JUST US Unpretentious and tuneful pop is an offer from this Liver- pool/London duo. Most atten- tion must focus on vocalist Rikki Jackson who looks like a heart-throb, and has a clear voice reminiscent of a less throaty Terence Trent D'Arby. Contact: John Hill Tel: 0272 658245 
SUEDE Another group with a mono- syllable name, but refreshing- ly out of" step with their con- temporaries, Some tracks have the requisite Sixties influ- ences but their demo's high- light, The Drowners, invokes the spirit of Marc Bolan to a 

SUMMERTOWN Originally from Durham but now based in Bicester, this duo deal in an uncluttered combi- nation of guitar rock and synth pop. Phil Corrigan's ac- cented vocals put the sound firmly in indie territory, but there is enough to warrant fur- ther attention. Contact: The band Tel: 0869 240363 
MILTON KEYNES 
THIS The lack of "nowness" to their sound will present a problem, but This's mix of funk and blues/rock is undeniably effec- tive. Nothing For Free and Flytrap Mouth both work well on a gritty level. Contact: Douglas Kean Tel; 081 740 4560 

Second string attack 
The sleeve design could be straight off a Fifties B-movie poster: a black-hooded skeletal figure of Death with a voluptu- ous blonde maiden in his bony embrace. This is not the art work for a new Judas Priest record but the cover for Schubert's Death and the Maiden Quartet, the Britten Quartet's debut re- cording for EMI. EMI Classical director Roger Lewis emphasises the design by Sampson Tyrell evolved in consultation with the quartet, as did the more conventional sleeve for the concurrent release, due in Oc- tober, of Ravel and Vaughan WilUams which features por- traits of the four players. The label, which put violin concertos into the pop charts via Nigel Kennedy, now hopes to do the same for the string quartet. Lewis admits it will not be easy, but believes a carefully planned marketing strategy will do the trick. "A string quartet is the closest you get in the classical world to the dynamics of a rock or pop group, and we are going about marketing with those 

Britten Quartet with a rocking i 
dynamics in mind," says Lewis. The Britten Quartet don't wear the traditional quartet uniform of white tie and tails, but tailor their dress to the mood of the music they're playing. "But we are not out to be a success by being gimmicky and wearing designer clothes," says leader Peter Manning. The Britten's three-year contract with EMI is for a 

six quartet al- bums, but collaborations with guest artists are also planned. EMI is not, however, alone in spotting the potential of UK chamber music. This autumn Teldec will re- launch the Brodsky Quartet and Decca will be pushing the Smith Quartet. The Britten might have more company on its mission than it expected. Phil Sommerich 

FROM THE RECORD COMPANY THAT BROUGHT YOU 
MTHE HEALER'' 

COMES THE BRAND NEW ALBUM FROM 
JOHN LEE HOOKER 

JLJI' "MR. LUCKY" V||| 
'W II RELEASED 9TH SEPTEMBER Si "1 

LP AND MC £4.56, CD £7.29 ' L 
ORDER NOW FROM YOUR PINNACLE SALES REPRESENTATIVE 

OR PINNACLE TELE-SALES ON 0689 873 144 
THE ALBUM FEATURES: 

ALBERT COLLINS, ROBERT CRAY, JOHN HAMMOND, 
JOHNNIE JOHNSON, BOOKER T JONES, 

VAN MORRISON, CARLOS SANTANA, JOHNNY WINTER 
AND A HOST OF OTHER SPECIAL GUESTS 

* NATIONAL POSTER CAMPAIGN ★ 
* COMPREHENSIVE IN-STORE POINT OF SALE * 
★ HEAVYWEIGHT CONSUMER PRESS SPEND* 
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102,182 

m 

aEEF Stone 

This phenomenal sales achievement makes VOX a priority choice 
on any schedule aimed at the lucrative 18-35 year old market. 

Just ring VOX Advertisement Manager Nick Watt on 071-261 6328 
for a media pack and further information on Britain's fastest- 

moving new music monthly. 

ipcmagazmes 
The market leader in consumer magazine publishing 
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FEATURE 

When the piper 

The Beatles choked 
on their Apple and 
Elton John's Rocket 
just fizzled. Yet 
today's stars still 
yearn to run 
successful labels of 
their own. But, asks 
Matthew Cole, are 
high-minded 
artists merely 
precipitating their 
own swan song? 

There can be few occasions when self- confessed music business failure John Otway can take a bow alongside Frank Sinatra. But when Otway sold his share of Extracked Records to Polydor for £15,000 in 1977, he joined 01' Blue Eyes as the rarest of artists. Like Sinatra, who received $10m from Warner Brothers in 1963 for a majority shareholding in his Reprise label, he ran his own label — and 
Otway sold Extracked because he wanted to get on with the business of being a star. "That seemed far more interesting than stuffing envelopes for mailshots," he says. Usually the process is reversed. Heading a label is seen as the crowning glory of a career and, just as Led Zeppelin (Swan Song), Elton John (Rocket) and The Beatles (Apple) were seduced by the idea, so are the stars of today. Paula Abdul is the latest recruit to their ranks with the launch of Captive Records, a label created for her by Virgin Records America earlier this year. "It is a natural career progression," says Gemma Corfield, the major's vice president of A&R. Virgin also rewarded Boy George with a similar project, launched in October 1988. More Protein is run as his label yet he takes no financial risk. "Virgin did it to appease me," he says. 

THE PET SHOP BOYS - SPAGHETTI RECORDINGS 

ALBUMS; None Neil Tennent end Chris Lowe act as label managers for Spaghetti, funded by Polydor. Their chief interest is in promoting pure pop. 
"Cicero v/as the inspiration - we wanted Boys rather than make to help and decided a label was the best way," says Tonnant The duo now plans to sign other "good looking and talented singers". Tennant believes the music industry overlooks promising pop stars - "It is far too busy being trendy and credible." He says Spaghetti aims to reflect the personal taste of the,Pat ShO| 

Pete Waterman, chairman of PWL Records/says: "The Pet Shop Boys have great taste and should do well." But Tonnant realises the label has two reputations to overcome. 'The. history of 

Although there is nothing new about stars running labels, the Nineties breed are set apart from their predecessors; instead of running labels as a collective of old chums they seem set on injecting new life into the industry through creative and innovative A&R. Aside from Apple, credited with the discovery of Hot Chocolate singer Errol Brown as well as James Taylor, artist labels have no strong tradition of A&R success. Neither do they seem to have provided their creators with what they perhaps hoped would be an enjoyable hobby: Rocket became little more than an Elton John logo; the acrimony over The Apple Corps is often blamed for the breakup of the Beatles; and The Moody Blues, Threshold label turned into a vehicle for its owners' solo albums. But if the artist-run labels of today are to prove any more worthy, they face a tough task. At a time when the industry is said to be short of fresh new talent, those joining the hunt are chasing a scarce commodity. Pete Waterman, chairman of PWL Records, reckons they are on to a loser. "I don't think artists can run their own labels," he declares. "It conflicts with what they are. Does Paula Abdul really want to go and argue with the BPI about formats?" Waterman is not alone in holding 

the view that a poacher can never make a good gamekeeper. "They should leave it to the professionals," says Rob Dickins, chairman of Warner Music UK. When labels are awarded as playthings by parent companies who bear the financial burden, it can remove the urgency Waterman believes drives a business. "When you have to start writing out cheques for £200,000 that is a reality sandwich," 
Even artists who fund their own enterprise consider profit to be low on their list of priorities. Rebel MC, who admits the Tribal Bass label he launched last month could break him financially, refuses to compromise his idealistic aims. When music business lawyer Alexis Grower was asked to draw up his artist contracts he had to forget his business instinct. "I tried suggesting that he (Rebel MC) keep options on some of the artists, but he wouldn't let me write it in," says Grower. This dedication to musical riches rather than material ones can mean artists struggle on with their labels long after profit-driven entrepreneurs would have given up. Country music performer Alan Britton launched his Riviera label out of frustration at being ignored by established companies. He reckons that since its 

REBEL MC - TRIBAL BASS 

ROSTER: Blapps Posse. Tenor Fly, Demon Boyz FIRST RELEASE: August 1991 SINGLES: One ALBUMS: None Michael West (Rebel MC) funds the label himself nnd employs one assistant. He aims to give fresh talent a head start and promote rap as a genre. 
"The music industry doesn't understand "The music industry rubbishes rap, as rap and doesn't know how to market it," it did punk," he says. "It has to accept says West, who believes genuine talent is ' people like Rebel MC won't go away," overlooked out of ignorance. West says; "It is not having a label,that He wants Tribal QesSito become a costs — it is how much you are prepared stepping stone to major recognition (or its to spend putting out a tune, acts. West's lawyer, Alexis Grower, "If I can put four artists, on the map then describes the label as "a hand-to-moulb | have gained. Perhaps I should have business", but has faith in its aims. called the label Good Intentions 
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